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VAI TRO TRUNG GIAN
CUA NANG LUC PONG, NANG LUC
CONG NGHE THONG TIN, NANG LUC
QUAN LY TRACH NHIEM LEN MOI QUAN HE
MARKETING XANH VA KET QUA
KINH DOANH CUA CAC DOANH NGHIEP
NHO VA VUA TAI THANH PHO HO CHI MINH

® NGO TAN HIEP

TOM TAT:

Céc doanh nghiép nhd va vira (DNNVV) dang ngay cang thic ddy su bén viing vé moi trudng,
mot xu huéng da nang cao nhan thiic v& moi trudng va truyén cam hitng cho cic cd nhan va td chifc
hop tac dé tao ra mot tuong lai xanh hon va bén vitng hon biing cich thuc hién cdc hoat dong than
thién v6i moi trudng. Nghién ctiu nay xem xét anh hudng clia marketing xanh d&n két qua kinh
doanh thdng qua ning luc quan Iy trach nhiém, ning luc cong nghé thong tin va ning luc dong. K&t
qué chi ra ring, c6 m&i quan hé truc ti€p tif marketing xanh dén ning luc quan 1y trach nhiém, ning
Iyc cong nghé thdng tin, ning luc dong va két qua kinh doanh, dong thdi k&t qua kinh doanh bi tac
dong bdi nang Iuc quan ly trach nhiém, ning luc cdng nghé thdng tin, ning luc dong. Ngoai ra, ki€ém
dinh mdi quan hé trung gian chi ring mdi quan hé giita marketing xanh va k&t qua kinh doanh bi 4nh
hudng gidn ti€p tif ning luc quén 1y trdch nhiém, ning luc cong nghé thong tin, ning luc dong. Do
d6, nhitng phat hién nay s& b6 sung vao tai liéu vé két qua kinh doanh d6i v6i cic DNNVYV biing
cach xem xét vai tro cia marketing xanh, nang luc quan 1y trach nhiém, ning luc cong nghé thong
tin, ning luc dong trong viéc gidi thich k&t qua kinh doanh ctia doanh nghiép (DN).

Tu khéa: marketing xanh, ning luc quan 1y trach nhi€m, nang lyc cong nghé thong tin, ning
lyc dong, k&t qué kinh doanh, doanh nghiép nhd va vira, TP. H6 Chi Minh.

1. Dit van dé trong moi trudng ty nhién (Patari va cOng su, 2016),
Tinh bén vitng toan cAu di ning cao nhin thiic  dic biét 1a tir khi xuat hién dai dich Covid-19. Do
ctia DN vé tic dong clia nhitng thay ddi c6 thé gay d6, khdi niém marketing xanh ngay cang phd bién,
bAt 10i cho hoat dong kinh doanh va nhitng thay d8i ~ dic biét trong chi€n lugc ctia DN nhim duy tri 1gi
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thé canh tranh hién tai (Papadas va cong su, 2019).
Bat chdp cdc van dé mdi trudng dnh huéng dén
cudc sdng clia con ngudi, nhiu nghién ctru da dua
cdc van dé marketing xanh vao cdc bai ddnh gia tai
liéu vé quan 1y va kinh t&€ (Borsatto va cong su,
2020). Marketing xanh ciing 4nh hudng dén chién
lugc ctia DN trong viéc duy tri hoat dong kinh
doanh bén vitng thong qua d6i méi xanh (Chen va
Liu, 2018). Chién lugc kinh doanh do DN phat trién
cling nhanh chéng dudc chidp nhan va sau dé diéu
chinh cho phu hgp vé6i hé thdng quan 1y moi trudng,
giam thi€u chat thai va 16ng ghép cic van dé moi
trudng nhu chuong trinh mdi trudng ty nguyén va
cdc quy dinh bit budc ciing nhv d6i méi xanh ciia
DN (Li va cong su, 2020). Do d6, marketing xanh
va marketing moi trudng da phat trién cdc chién
luge cia DN dé dat dugc ting trudng higu suat.

Nghién cttu nay do ludng k&t qua kinh doanh
cia DNNVV, thong qua cdc khdi niém vé
marketing xanh, ndng lyc qudn 1y trdch nhiém,
ning lyc cong nghé thdng tin, ning lyc dong va
k&t qua kinh doanh. Tuy nhién, cic DNNVYV thi€u
ning luc t6 chite (Lin va cong su, 2014), kha ning
ti€p can thong tin thi trudng bi han ch€ (Nuryakin
va cong sy, 2021), kha ning d6i mdi va 1gi the san
phim yé&u (Nuryakin, 2018). Chi mot sd it
DNNVYV ¢6 dinh huéng ting trudng va c6 niang
luc han ché€ vé ngudn luc va 1gi thé canh tranh
(Pucci va cong su, 2017).

Thanh phd H6 Chi Minh 1a trung tim kinh t&
16n nhat ctia Viét Nam, tap trung nhiéu t3 chic
16n trong nhiéu nganh nghé khdc nhau, s& lugng
DNNVV chi€m 61,3% tdng s6 DN trén cd nudc
(Hiép hdéi DNNVV Viét Nam, 2022). Viéc thuc
hién nghién cifu nay sé cho thdy vai trd cda
marketing xanh d&i véi ning luc quan 1y trdch
nhiém, ndng lyc cong nghé thong tin, ning luc
dong va k&t qua kinh doanh, ciing nhu vai trd
trung gian cua niang lyc quan ly trach nhiém,
ning lyc cong nghé thong tin, ndng luc dong
trong tdc dong cia marketing xanh d&€n k&t qud
kinh doanh DNNVYV tai TP. H6 Chi Minh. K&t
qua nghién ctfu sé& 1a co s& dé xud't cic ham y
trong viéc cdi thién k&t qud hoat dong thong qua
viéc chii trong phét trién hoat dong marketing
xanh cho cdc DNNVV néi chung ¢ Viét Nam va
TP. H6 Chi Minh néi riéng.
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2. Co'sG Iy thuy€&t va mo hinh nghién citu

2.1. Co'sé Iy thuyét

2.1.1. Marketing xanh

Lazer (1969) 1An diu tién gidi thiéu marketing
xanh nhu mdt khia canh ciia marketing xa hoi.
Marketing x4 hdi thdo luan vé ngudn tai nguyén
mdi trudng han ché&, marketing thong thudng va
xanh héa cédc khia canh khdc nhau ctia marketing
truyén thdng. Kotler va cdng su (2009) dinh nghia
marketing xanh 13 marketing d4p &ng nhu ciu clia
ngudi tieu dung va DN, dong thdi bdo ton hoidc
nang cao kha niing va sy quan tAm clia cdc thé hé
tuong lai d€ ddp wng nhu ciu ctia ho. Marketing
xanh bit diu bing tic dong clia marketing doi vdi
x4 hdi va mdi trudng. Marketing xanh cling mang
lai hi€u qué sinh thdi cia marketing dudi su gidm
sat chit ché va 1am ting nhu ciu gidi quyét cic
moéi quan tim vé moi trudng trong marketing
(Lazer, 1969). Nhiéu nghién citu di do ludng mic
dd tdc dong cda cdc thanh phan marketing xanh
nhu Peattie (2001); Pride va Ferrell (2008);
Papadas va cdong su (2017). Theo dé, Papadas va
cong su (2017) cho ring dinh huéng marketing
xanh 1a tip hdp cdc yé&u t6: (1) chi€n lugc
marketing xanh; (2) chi€n thuit marketing xanh;
va (3) marketing xanh ndi bg.

2.1.2. Nang luc qudn Iy trach nhiém

Edgar va cong su (2017) cho ring ning luc
quan ly tradch nhi€ém bao ham viéc chiu trich
nhiém gidi trinh tru6c moi hau qua tir quyét dinh
quan tri dugc dua ra, diy la phuong phdap quan ly
ma trong dé cdc quyét dinh dudc dua ra dya trén
cdc gid tri tir nhan thic vé mdi lién két giita DN
v4i xa hoi va mdi trudng.

2.1.3. Ndng luc cong nghé thong tin

Ning lyc cong nghé thong tin c6 thé dugc cdc
t6 chifc 4p dung dé cai thién moi trudng hoat dong
cia DN, nhim ddp tGng cdc yéu ciu vé mdi
trudng, ting 1¢i nhuin va ning cao vi th€ canh
tranh clia DN trén thi trudng th€ gidi (Antoni va
cong su, 2020). Tippins va Sohi (2003) cho ring,
ning lyc cong nghé thong tin 14 mitc d6 hiéu bi&t
va st dung hiéu qua cong nghé thong tin dé thuc
hién cdc cong tdc quan ly thdng tin trong cong ty.
Quan diém nén ting nay dudc Gng hd va phat
tri€n bdi nhiéu nha khoa hoc khéc.
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2.1.4. Nang luc dong

Ning luc dong bao gdm xdc dinh, nim bit va
chuyén ddi cin thi€t d€ xay dung va trién khai cic
md hinh kinh doanh (Teece va David, 2017). V& co
ban, ning luc dong bao gdm 3 khia canh chinh:
nhian dang, nim bit va chuyén ddi (Teece va
David, 2017).

2.1.5. Két qud kinh doanh

K&t qui kinh doanh 12 mot chii dé nghién ctru
thudng nhan dudc sy quan tim trong hau hét cic
linh virc quan 1y. Li va cong su (2019) cho riing, két
qué kinh doanh 13 k&t qua thuc hién dong thdi cic
muc tiéu kinh t&, mdi trudng va xa hoi clia DN
trong mot mdi quan tAm dén Igi ich clia DN va cdc
déi tugng hitu quan. Mic du cdc nha nghién citu
dua ra cdc cdch do két qué kinh doanh khac nhau
nhung nhitng di€m chung nhat 13 k&t qua thyc hién
ddng thdi cac muc tiéu kinh t&, moi trudng va xi
hdi clia DN trong mdt mdi quan tim dén 1gi ich clia
DN va cdc doi tugng hitu quan.

2.2. Gia thuyét nghién ciiu

Ly thuy&t Marketing xanh 12 nén ting cho su
ing ho cho quan di€ém, né€u DN muén ting két qua
tai chinh thi DN can c6 nhitng chién lugc ding din
va thé hién dugc trach nhiém ctia DN trong qué
trinh hoat dong sdn xuat kinh doanh, thic diy ting
trudng doanh thu, I¢i nhuan (Nguyén Thi Xuin
Hdng, 2022). Menon va Menon (1997) khing dinh
chi€n lugc marketing xanh thanh cong s& lam ting
doanh thu, 1¢i nhuin va thi phan. C4c chién lugc
lién quan d&€n moi trudng sé& cdi thién hiéu qué hoat
dong, phat trién cong nghé mdi, dat dudc 1gi the
canh tranh va ting 1gi nhudn (Porter va Van der
Linde, 1995). Trong nhitng nim gan day, c6 nhi€u
tdc gid da ti€n hanh nghién cttu kham ph4 ciing nhu
thyc nghiém d€ tim mdi lién hé giita marketing
xanh va két qua tai chinh, trong d6 c6 k&t qué ti
chinh dugc do ludng bing su ting trudng doanh thu,
Igi nhudn ctia DN nhu nghién ctu cia Menon va
Menon (1997), Chater va cong su (2002), Nguyén
Thi Xuan Hong (2022). Tir d6, gia thuyé&t nghién
cttu dAu tién dugc phat biéu nhu'sau:

H;: Marketing xanh dnh hudng tich cuc dén két
qud kinh doanh ciia DN

Theo dinh hudng trdch nhiém va dao dtc, cic
DN va nha quan 1y c¢6 trach nhiém phai chiu ddp
ting trach nhiém ddi véi ba diém trong yéu 1a bén

vitng v& moi trudng, xa hoi va kinh t&; ddm bao Igi
ich cho cdc ddi tugng hitu quan; va kha ning xi 1y
tot cdc tinh hudng khé xit vé dao dic (Laasch va
Conaway, 2015). Viéc khing dinh thanh phin
marketing xanh c6 thé anh hudng d&n vin héa 8
chic n6i chung ciing nhu vin héa lanh dao, cic
thanh phan marketing khic trong mdt bdi cinh tong
thé mang nhiéu tuong quan vdi marketing xanh
ciing c¢6 thé dnh hudng ciing chiéu dén ning luc
quan 1y trach nhiém. Tir d6, gid thuyét nghién citu
ti€p theo dugc phat bi€u nhu sau:

H,,: Marketing xanh dnh hudng tich cuc dén
ndng luc quan 1y trach nhi¢m

Anh hudng ctia marketing xanh d6i v6i ning luc
cdng nghé thong tin dudc 1y gidi bdi viec gidi quyét
dudc mot muc tiéu chinh 12 t8i vu van hanh va gidm
hao phi, chi phi cho t&8 chic. Tippins va Sohi (2003)
cho ring ning luc cong nghé thong tin 12 mic dd
hi€u bi€t va st dung hiéu qua cong nghé thong tin
dé thuc hién cdc cong tic quan ly. Bing chitng 1a
cdc ting dung cong nghé thong tin c6 thé dat dudc
muc ti€éu gidm tiéu thu thdong qua kha nang tu dong
héa, thay th€ sitc lao dong clia con ngudi bing cach
tu dong hda cic quy trinh trong DN (Chae va cdng
stt, 2018). Tir d6, gia thuyét nghién ctu ti€p theo
dugc phat biéu nhu sau:

H,,: Marketing xanh dnh hudng tich cuc dén
ndng luc cong nghé thong tin

Ning luc dong 1a kha nang tich hgp, dinh dang
lai ngudn lyc bén trong va bén ngoai dé dap tng su
thay d6i nhanh chéng clia mdi trudng. Teece va
cong su (2017) dé cap dén hai khia canh quan trong
cta nang lyc dong chua dugc chd y trong quén tri
chién lugc gdbm: (1) Thuat ngit ning dong dé cip
dén kha ning d6i mSi nhim ddp Gng moi trudng
kinh doanh thay ddi va (2) Thuit ngit ning lyc
(Capabilities) nhAn manh kh4 ning tich hgp va dinh
dang lai ngudn lyc bén trong va bén ngoai, k&t hgp
giita cdc ngudn luc @€ phit hop véi cic yéu cau khi
moi trudng thay doi.

H,.: Marketing xanh dnh hudng tich cuc dén
ndng luc dong ciia DN

Noi ham cta niang lyc quan 1y tradch nhiém
bdm st véi muc tiéu clia cdc chi€n luge bén virng,
von dugc thé hién bing cdc chi tiéu danh gid két
qua kinh doanh bén vitng ciia DN. P& dat dugc
muc tiéu k&t qua kinh doanh bén vitng, DN can s&
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httu ning lyc quan 1y trach nhiém. Ngugc lai, mot
DN c¢6 niang luc quén 1y trach nhiém s€ ¢6 co sé
dé theo dudi cdc muc tiéu mot cich ddng thdi, bao
gdm muc tiéu kinh t&, muc tiéu x4 hdi va muc tiéu
mdi trudng - cdc chiéu clia k&t qua kinh doanh bén
vitng. Tif nhitng 1ap ludn d6, nghién citu dé xuat
gid thuyét:

Hj,: Nang luc qudn ly trach nhigm dnh hudng
tich cuc dén két qud kinh doanh

Chae va cOng sy (2018) da khﬁng dinh, DN c¢6
thé cai thién k&t qua kinh doanh clia minh bing
cdch tin dung kha ning cong nghé thong tin dé
tang doanh thu, gidm chi phi hodc cé hai - day la
thanh phan kinh t€ clia k&t qui kinh doanh bén
vitng. Nédng Iyc cdng nghé thdng tin ludn quan
trong va cdc cong ty nén chi tim xay dung ning
luc nay (Chae va cong su, 2018). Trén co sG do,
nghién cttu ditra gid thuyét:

Hj3y: Nang lyc cong nghé thong tin dnh hudng
tich cuc dén két qud kinh doanh

Mot DN c6 ning luc ning dong manh mé cé thé
xay dung v d6i mdi cac ngudn luc, tai sin va cdc
ning lyc thong thudng mot cach hitu ich. Cdc ngudn
luc ctia DN phai dugc diéu phdi mdt cach sic sdo
va phdi hgp véi cac hoat dong ctia DN ddi tic dé
mang lai gid tri cho khiach hang (Teece va David,
2017). Piéu nay gitp DN dat dugc k&t qué hoat
dong tot hon. Mot DN c6 ning luc dong & mifc cao
s& manh hon cdc ddi thi canh tranh & cd ba khia
canh nhan biét, nim bit va chuyén ddi (Teece va
David, 2017). Tir d6, nghién cttu dé xuit gia thuyét

H3,.: Nang luc dpng dnh hudng tich cuc dén két
qud kinh doanh ciia DN

P& dat dugc két qua kinh doanh tot, cdc DN cAn
xem xét tAim quan trong clia ning luc quin 1y, nhu
nang lyc cta nha quan 1y, thong qua trinh do cta
nha quan 1y c6 thé bao gdm khong chi trinh dd hoc
van ma con khd ning clia cidc nha quédn ly. Kién
thdc rong va siu, hiéu biét vé linh vuc kinh doanh,
hi€u biét vé cac quy luat xa hdi, chinh tri, kinh t&...;
va trinh d9 ning lyc 8 chic va quan 1y DN, bé tri
ngudn lyc hop 1y, thi€t 1ap quy trinh quén 1y khoa
hoc va hiéu qua... d€ i€t gidm chi phi, nang cao
ning luc canh tranh, dat k&t qué t6t vé hiéu qud
hoat dong (Porter, 1980).

Hy,: Ndng luc qudn ly trdch nhiém dnh hudng
tich cuc dén ning luc cong nghé théng tin clia DN
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Kh3 ning quén tri d& cip dén ning luc quin ly
tong thé clia mot t6 chiic ma cdc nha quan tri c6 thé
4p dung trong t& chifc va diéu hanh DN dé dat dugc
két qui mong mudn. Pidu nay thé hién qua ning
Iuc t6 chiic va diéu hanh DN, khong chi don gidn 1a
phén dnh tdng ning luc doi ngii quan tri hodc kha
ning doi héi ma thay vao d6 ning luc t8 chifc va
diéu hanh mo td mot cdch c6 hiéu qué ning luc két
hdp va st dung cdc ngudn luc, khd ning cla doi
ngii quan tri nhim dat dudc nhitng muc tiéu kinh
doanh ctia DN. Tir d6, cdc gid thuyét dudc phat
bi€u nhu sau:

Hyy,: Nang luc qudn Ly trach nhiém dnh hudng
tich cuc dén niing luc dong.

P& xem xét cic tic dong gidn ti€p giita
marketing xanh va két qua kinh doanh thdng qua
ndng lyc quan 1y trach nhiém, ning luc cong nghé
thong tin, ning luc ddong. Cac gid thuyét sau dugc
dé xudt:

Hs,: Nang lyc qudn ly trach nhiém dong vai tro
trung gian gita marketing xanh dén két qud kinh
doanh cia DN

Hsy,: Ndng luc cong nghé thong tin dong vai tro
trung gian gita marketing xanh dén két qud kinh
doanh cia DN

Hs.: Nang luc dong dong vai tro trung gian gitia
marketing xanh dén két qud kinh doanh ciia DN.

2.3. M6 hinh nghién cdu

Mb hinh nghién ctu tir 12 gid thuyét dugc dé
xuét trong nghién cttu nay thé hién & Hinh 1.

3. Phuong phap nghién ciu

3.1. Thiét ké'thang do

Nghién cttu k€ thira di€u chinh cdc bi€n quan
sdt cia thang do marketing xanh, thang do ning
luc quin 1y trdch nhiém, thang do ning luc cong
nghé thong tin, thang do ning lyc ddng va thang
do k€&t qud kinh doanh tlr cdc nghién cttu trude do.
Cu thé, thang do marketing xanh gdm 3 thang do
thanh phin la chi€n lugc marketing xanh, chi€n
thuadt marketing xanh, marketing xanh ndi bd dudgc
do ludng bdi 16 bi€n quan sdt va dugc k€ thira tr
thang do ctia Papadas va cong su (2017); thang do
ndng lyc quén 1y trach nhiém dugc do ludng bdi 5
bi€n quan sit va dugc k& thira thang do clia Edgar
va cOng su (2017), thang do nidng lyc cong nghé
thong tin dugc do ludng bdi 4 bi€n quan sit va
dudc k€ thira thang do cta Tippins va Sohi (2003),
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Hinh 1: M6 hinh nghién ciu dé xuét
Glé thuyé,t H5a, H5b’ H5C:

Tac dong trung gian clia marketing

Nang luc quan Iy trach nhiém

xanh va két qua kinh doanh

clia doanh nghiép Hoa 4a

Két qua

kinh doanh

Marketing H2b
xanh

H2c

,>< Nang luc céng nghé thong tin
H4b

Nang luc déng

H1

thang do ning lvc dong dudc do ludng bdi 3 bién
quan sit va k€& thira thang do clia Teece va David
(2017); thang do két qud kinh doanh dugc do
ludng bdi 10 bi€n quan s4t va k€ thira tir thang do
ctia Liva cong su (2019).

3.2. M&u va phuong phdp nghién citu

Nghién cttu thuc hién phdt phi€u khdo sit tr
ngay 20/02/2023 dén ngay 20/03/2023, d6i véi
cdc DNNVV tai TP. Hb Chi Minh. Dit liéu dugc
khdo sét tryc ti€p doi tugng c6 chitc danh quan ly
tai DNNVYV tai TP. H6 Chi Minh nhu gidm ddc,
trudng phong, trudng boé phan hoidc cédc chitc danh
quén ly khdc. Trong nghién cdu nay, thong qua
phuong phdp 14y miu thuin tién, phi xdc suit,
bang cau hdi dugc thi€t k& da dugce phdt cho 620
DN (mdi DN chi hdi mot ngudi dai dién dé thuc
hién trd bdng cau hdi khdo sdt) va sd phi€u khdo
sat hgp 1& dugc dua vao phan tich 12 526, s6 phi€u
phdn hdéi ddm bdo yéu ciu vé kich ¢ maiu
(Bollen, 1986). Dir liéu dugc x& ly, phan tich
thong qua phan mém SPSS 20 va AMOS 22 theo
quy trinh sau: Kiém tra do tin ciy thang do qua hé
s6 Cronbach’s Alpha va phan tich nhan 6 khdm
phd. M6 hinh thang do chung dugc kiém tra tir
phan tich nhin t& khing dinh (CFA). Gia thuyét
va md hinh nghién citu dé xuit dugc ki€m dinh
thong qua ki€m dinh trung gian va phan tich mo
hinh ciu tric tuyé&n tinh (SEM) bdi phan mém
AMOS 22.

4. K&t qua nghién cifu

4.1. Két qud thong ké mo ta

Véi miu nghién ctu thu duge gdm 526 ngudi
dai dién cho cic DNNVV déng trén dia ban Thanh

Nguédn: Bé xudt ciia tdc gid

phd HO Chi Minh. K&t qua dic diém DN dugc khdo
sat cho thd'y hau hét, cic DN trong miu khio sit
déu c6 thoi gian hoat dong trén 5 nim (chi€m
73,0%); cic DN trong mau khao sit déu hoat dong
theo loai hinh DN tu nhan (chi€m 56,7%), ti€p theo
12 cong ty TNHH (chi€m ty 1& 24,5%); chi c6 18,8%
s6 DN 1a cic cdng ty ¢ phin va cdng ty hop danh.
Ty 1& mAu khio sit vé loai hinh DN 14 phui hgp véi
tong thé miu, vi da phin cic DN hoat dong &
Thanh phé Hd Chi Minh hién nay thudc loai hinh
DN tunhéan va cong ty TNHH.

4.2. Kiém dinh thang do véi phdn tich
Cronbach’s Alpha va nhén t6’khdm phd

Nghién citu thuyc hién phan tich hé so
Cronbach’s Alpha va phan tich nhan t§ kham pha
dé ki€m tra dd tin cdy thang do. K&t qui
Cronbach’s Alpha ciia cic thang do (Bing 1) déu
¢6 Cronbach’s Alpha 16n hon 0,7; c6 nghia 1a céc
thang do déu didm bio tinh nhit quin nodi tai
(Nunnally, 1994). Ngoai ra, cdc hé s§ tuong quan
bi€n tdng clia cac bi€n quan sit trong tifng thang do
déu cao hon mifc gidi han 0,5. Do d6, cic bi€n quan
sdt clia c4c thang do dudc gift cho phan tich nhan t§
kham phd (EFA). K&t qua phan tich nhan 6 khdm
phd cho toan bo cac bién quan sit cho thay, k&t qua
rit trich duge 5 nhan t6 tai Eigenvalue 1a 1,378;
tong phuong sai trich 1a 58,574% (> 50%) cho thay
mo hinh EFA 1a phu hgp; hé s6 KMO Ia 0,935 (>
0,5); y nghia thong ké ctia ki€ém dinh Bartlett véi
mifc ¥ nghia (Sig.) = 0,000 (< 0,05). Hé s& tii nhan
t6 clia cac bi€n quan sit déu 16n hon 0,5; do d6,
thang do ddm bdo nén dugc gitt lai cho phén tich
ti€p theo.
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4.3. Ki¢m dinh thang do vdi phén tich nhén t6'khdng dinh

Ddnh gida dd phit hop cia toan by mé hinh

K&t qua kiém dinh md hinh thang do chung cda toan b mo
hinh thich hgp v6i bd dit lidu thuc t€ dua trén chi tiéu ddnh gia
qua céc chi s& TLI, CFI, GFI, RMSEA (Hair, 2010). Cu thé, mo
hinh nghién citu ¢6 gié tri Chi-square tuong doi theo bac tu do
(CMIN/df = 2,499 < 3). Céc chi tiéu do ludng miic dd phut hgp
khic déu dat yéu cau: TLI = 0,902 (> 0,9); CFI = 0,909 (> 0,9);
GFI=0,858 (~0,9); RMSEA = 0,053 (< 0,08).

Két qua kiém tra gid tri héi tu va gid tri phdn biét

K&t qué kiém tra cho thiy gid tri hoi tu ctia 5 mo hinh thang
do chung (MX, NLQ, NLC, NLD, KQ). K&t qua cho thdy d tin
ciy clia cac bién quan sit (Trong sd chuin héa, R2) déu thda
min yéu cau ctia ki€m tra gia tri hoi tu, do vy, cdc bién quan sit
dat dugc do tin cay. Mit khic, cdc khdi niém nghién ctru déu dat
yéu cu khi c6 do tin ciy tdng hop (CR) 16n hon 0,7 va cic khéi
niém c6 phuong sai trich trung binh (AVE) 16n hon mic dé nghi
0,5 (Bang 1).

4.4. Kiém dinh mé hinh nghién citu va gia thuyét nghién citu

4.4.1. Bdnh gid su phit hop ciia mé hinh

Mo hinh nghién citu dé nghi dudc ki€ém dinh thong qua phan
tich md hinh ciu tric tuyé&n tinh (SEM) véi 5 mo hinh cau tric va
mot ma trin tuong quan gdm 38 bién quan sit (Hinh 2). K&t qui
phan tich mo hinh ciu tric tuyé&n tinh duge mo ta trong Hinh 2 12
Chi-square/df = 2,510 (< 5); TLI = 0,901 (> 0,9); CFI = 0,908 (>
0,9); GFI = 0,859 (~ 0,9); RMSEA = 0,054 (< 0,08). Nhin chung,
nhitng k&t qua nay cho thay sy phi hdp t6t v6i mo hinh ciu tric
dudc dé xuat.

4.4.2. Kiém dinh moi quan hé truc tiép

K&t qua ki€m dinh céc gid thuyét vé mdi quan hé truc tiép
dudc trinh bay nhu trong Bdng 2. Dya trén két qud, cdc gid
thuy€&t nghién cttu déu cé y nghia thong ké (p < 0,05). Hay néi
cach khdc, cdc gid thuyét nghién cttu déu dugc chdp nhin.
Trong d6, marketing xanh dé€n c6 4nh hudng tich cuc dén két
qua kinh doanh (hé s& chuin héa = 0,150; p < 0,05); ning luc
quan ly trach nhiém (hé s6 chuén héa = 0,273; p <0,05); ning
lyc cong nghé thong tin (hé s& chudn héa = 0,139; p = 0,003 <
0,05) va ning luc dong (hé s6 chudn héa = 0,220; p < 0,01). K&t
qué kinh doanh bi dnh hudng bdi ning lyc quén ly trach nhiém
(hé s6 chuin héa = 0,228; p < 0,05); ning lyc cong nghé thong
tin (hé sd chuin héa = 0,337; p < 0,05) va ning luc dong (hé s&
chudn héa= 0,235; p < 0,05), trong d6, ning luc cong nghé
thong tin c6 4nh hudng manh nhat d€n k&t qua kinh doanh. Cudi
cling, mdi quan hé thuin chiéu giita ning lyc quéin 1y trach
nhiém dén ning luc cong nghé thong tin (hé s6 chuin héa =
0,547; p <0,05) va ning lyc dong (hé s6 chuin héa = 0,322; p<
0,01) (Bang2).
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Hinh 2: Két qud phén tich mé hinh céu tric tuyén tinh (SEM)
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Ghi chii: MX: Marketing xanh, NLQ: ndng luc qudn 1y trach nhiém, NLC: ndng luc cong nghé thong tin,

NLD: néing luc dong, KQ: két qua kinh doanh

4.4.3. Kiém dinh tdc dong gidn tiép

DPé kiém dinh 4nh huéng gidn ti€p ctia ning luc
quén 1y trach nhiém, nang lyc cong nghé thong tin,
ning lyc dong lén mdi quan hé gilta marketing
xanh va k&t qua kinh doanh, nghién citu thuc hién
kiém dinh trung gian thong qua st dung phAin mém
AMOS 22. K&t qua chi ra riing, marketing xanh tdc
dong gidn ti€p 1én k&t qua kinh doanh qua ning luc
quén 1y trach nhiém (hé s6 chudn héa = 0,062%*; p
= 0,002 < 0,05); marketing xanh tdc dong gidn ti€p
1én két qua kinh doanh qua ning lyc cdng nghé
thong tin (hé s6 chudn héa = 0,047%; p = 0,017 <
0,05); marketing xanh tic dong gidn ti€p 1én két
qué kinh doanh qua ning luc dong (hé s6 chuin héa
=0,052**; p=0,001 <0,05) (Bang 3). Hay n6i cdch
khéc, gid thuy&t H5a, H5b, H5c dudc chap nhan

5. K&t luan

MBoi lo ngai ngay cang ting vé cic van dé moi
trudng trong kinh doanh, gidi thich cach cac DN ¢6
thé tuong tic véi mdi trudng ty nhién dé tao ra lgi
nhuan, cai thién phiic 1¢i xa hoi va c6 ¥ thitc vé bdo
vé moi trudng nhu hién nay. Vi vay, viéc xem xét
dnh hudng marketing xanh dén ning luc quan ly
trach nhiém, nang lyc cong nghé thong tin, ndng luc
dong va k&t qua kinh doanh d6i v6i cic DNNVV tai
TP. H5 Chi Minh Ia vadn dé c6 y nghia cd vé mat 1y

Nguén: Phan tich tiv két qud khdo sdt

luan 14n thuc tién. K&t qua nghién cttu da cung cap
bing chiing vé mdi quan hé tryc ti€p tir marketing
xanh dé&n ning luc quan ly trach nhiém, ning luc
cdng nghé thdng tin, ning luc dong va két qué kinh
doanh, ddng thdi két qua kinh doanh bi tic dong bdi
ndng lyc quan 1y trach nhi€m, ning lyc cong nghé
thong tin, ning luc dong. Ngoai ra, kiém dinh méi
quan hé trung gian chi ring mdi quan hé giita
marketing xanh va k&t qud kinh doanh bi 4dnh
huéng gidn ti€p tif ning luc quén 1y trich nhiém,
ning luc cong nghé thong tin, ning luc dong. K&t
qua tir nghién ctu nay cling da ggi ra nhitng ham y
quén tri cho cdc nha quan 1y DN chi trong d&n hoat
dong marketing xanh nhim nang cao ning luc quin
1y trdch nhi€ém, ndng lyc cong ngh¢ thong tin, ndng
lyc dong va k&t qua kinh doanh nhu € nang cao két
qué kinh doanh ngoai viéc chid trong vai trd truc
ti€p clia marketing xanh, can phai xem xét c3 vai
trd gidn ti€p thong qua ning luc quin 1y trdch
nhiém, ndng luc cong nghé thong tin, ndng luc
dong. Ngoai ra cic nha quin Iy DN ciing khong chi
chu trong hoat dong marketing xanh va nang lyc
quén 1y trach nhiém, nang lyc cdng nghé thong tin,
ndng lyc dong cia DN, ma con phai chd trong ca
dén cic y&u to khéc.

Mic du da thu dugc nhitng két qué c6 gid tri

$6 19 - Thang 9/2023 241
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Bdng 2. Miic dd phu hgp clia mé hinh nghién clu cdutrac

Uéc lugng chua chuén héa
Giéﬂ Tacdong . Sailéch Mc y nghia Udiluqrfg Két qua
thuyét Hésb T CR chuan héa kiém dinh
) chuan (SE) (Sig.)
H, MX - KQ 0,139 0,039 3,573 b 0,150 Ché&p nhan
Ho, MX - NLQ 0,251 0,045 5,553 b 0,273 Ch&p nhan
Hop, MX - NLC 0,106 0,035 3,013 0,003 0,139 Chép nhan
Hoe MX - NLD 0,199 0,047 4,233 b 0,220 Chép nhan
Haa NLQ - KQ 0,231 0,056 4113 b 0,228 Ché&p nhan
Hap NLC - KQ 0,410 0,070 5,865 b 0,337 Ché&p nhan
Hag NLD - KQ 0,241 0,050 4,808 b 0,235 Ché&p nhan
Haa NLQ - NLC 0,454 0,046 9,964 e 0,547 Ché&p nhan
Hap NLQ - NLD 0,318 0,054 5,919 b 0,322 Ché&p nhan

%% fiomg ng voi cde mitc Y nghia thong ké 1%.

Ghi chii: MX: Marketing xanh, NLQ: ndng luc qudn Iy trdach nhi¢m, NLC: nang luc cong nghé thong tin,

NLD: néing lc dong, KQ: két qud kinh doanh

Nguon: Phan tich tit két qud khdio sdt

BAng 3. K&t qud ki€m dinh tdc déng gidn tiép

Gia thuyét Tac dong Uéc lugng chua chuén héa Giatr P Uéc lugng chuén héa
Hs, MX — NLQ — KQ 0,058 0,002 0,062**
Hyp MX — NLC > KQ 0,043 0,017 0,047*
Hse MX— NLD — KQ 0,048 0,001 0,052**

*IK f1iong ing vai cdc miic ¥ nghia thong ké 1%.
Ghi chii: MX: Marketing xanh, NLQ: ndng luc qudn 1y trdch nhiém, NLC: ndng luc cong nghé thong tin,
NLD: néng luc dong, KQ: két qud kinh doanh
Nguon: Phan tich tit két qud khdio sdt

nhung nhién cfu nay mdi chi khdo sit tai cic
DNNVV & TP. H6 Chi Minh ma chua khdo st &
cdc thanh phd 16n khic nhau & Viét Nam dé thdy
dugc su khac biét gitta cac khu vuc nay, chua phan
tich dugc tic dong clia dic di€ém DN lén cic mdi

quan hé trong md hinh nghién ctu. Ngoai ra, kich
cd miu dat yéu cAu nghién cifu, tuy nhién, van
chua dt d€ c6 thé dai dién. Nhitng diéu nay sé& la
nhitng khodng tréng cho nhitng nghién citu tuong tw
vé chii dé nay trong tuong lai ®
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ABSTRACT:

Small and medium-sized enterprises (SMEs) are increasingly promoting environmental
sustainability. The trend toward environmental sustainability has raised environmental awareness
and inspired individuals and organizations to collaborate to create a greener future through
environmentally friendly activities. This study examines the impact of green marketing on
business results through responsibility management capacity, information technology capacity,
and dynamic capacity. The study finds that green marketing has a direct impact on responsibility
management capacity, information technology capacity, dynamic capacity, and business results.
In addition, business results are affected by responsibility management capacity, information
technology capacity, and dynamic capacity. These findings are expected to add to the literature on
understanding business outcomes for SMEs by examining the role of green marketing,
responsibility management capacity, information technology capacity, and dynamic capacity in
explaining the business results of enterprises.

Keywords: green marketing, responsibility management capacity, information technology
capacity, dynamic capacity, business results, SMEs, Ho Chi Minh City.
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