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TOM TAT:

Nghién cifu nhim x4c dinh va do ludng c4c yé&u t& 4nh hudng d&€n y dinh mua hang nhan riéng
Satra clia ngudi tiéu dung tai TP. H6 Chi Minh. K&t qui nghién cttu cho thi'y c6 6 nhan t& 4nh
huéng d&€n ¥ dinh mua hang nhan riéng Satra clia ngudi tiéu ding tai TP. H6 Chi Minh véi mifc tic
dong 1an lugt tir cao xudng thap 1a: Sy tin tudng, Gid cd cAm nhan vé tién t&, Gid ci cAm nhin,
Chat lugng cdm nhan, Théi do clia ngudi tiéu diing va Nhan bi€t hang nhin riéng. Tir d6, cdc ham
¥ quan tri dudc dé xuat nhim gitp hé thong ban 1é Satra hi€u rd hon cac y dinh mua ctia ngudi tiéu

diing, 4p dung vao chié€n lugc marketing, nhim ddy manh viéc kinh doanh hiang nhan riéng Satra.
Tir khéa: hang nhin riéng, Satra, siéu thi ban 1&, y dinh mua, TP. H6 Chi Minh.

1. Dit van dé

B4o cdo mdi nhit ciia Cong ty Nghién cu thi
trudng Kantar Worldpanel nhan dinh ring: ngudi
tieu ding dang chuyén din sang mua céc sin
ph4m hang nhin riéng clia cdc nha ban 18, do gid
ré hon sdn pham ciing loai tir 5% dé&n 30%. Trong
diéu kién kinh t&€ kh6 khin hién nay, su gia ting
chi phi sinh hoat dang tré thAinh mot vin dé ding
lo ngai & nu6c ta, viéc chi tiéu ti€t kiém 12 rat
quan trong. Chinh vi thé&, Iya chon hang nhin
riéng tr§ thanh lya chon vu tién cia ngudi tiéu
dung, nhat 1a d6i v6i cdc nhém hang quen thudc,
nhu: thuc phzfm tudi song, chim séc cd nhan/nha
clra va mdt hang tiéu dung hang ngay. Tai Viét
Nam, viéc phét trién hang nhin riéng dang 12 xu
huéng chung clia cdc hé thong siéu thi 16n trén
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toan qudc dé dua t6i ngudi tiéu ding Viét Nam
nhitng dong sdn phim mang thuong hiéu riéng
cua chinh ho.

2. Cd sé 1y thuyé&t

2.1. Khdi niém hang nhan riéeng (HNR)

HNR 13 mdt hay nhiéu sdn phim dudc cung cAp
bdi nha ban 18 dudi tén riéng clia minh va c6 thé
bin ddc quyén théng qua clta hang ban 1&
(Sethuraman & Cole, 1999). HNR cung cip sin
ph4m canh tranh vdi san phaAm thuong hiéu nha sin
xuAt dya trén gid thdp hon nhd vao chi phi thap hon
(Dick & ctg., 1995). Hang nhan riéng con dudc dinh
nghia nhu 14 céc tén thuong mai, c6 thé dudc im
thay trén bao bi clia cdc sdn phdm, dugc bay ban
trong cdc chudi clra hang cu thé, & mic gia thap
(Hoch, 1996). Cédc nha bdn 1€ chiu trdch nhiém
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ki€m sodt cic hang nhin riéng, dong thdi quyét
dinh cdc hoat dong tiéfp thi, quang cdo, bao bi, gid
ban, ciing nhu 12 van dé ton kho (Chen, 2008).

HNR 13 sdn phdm, hang héa mang nhin hiéu
clia cac nha ban 18, dugc 8 chiic sin xudt bing gia
cong theo hgp ddng san xuit véi yéu cau vé miu
mi, tiéu chudn chit lugng cia nha ban 1é va phan
phdi doc quyén thdng qua nha ban 1é, cira hang.
HNR 12 sdn phdm thay th& vdi chat ludng tuong
duong vé6i cdc nhdn hiéu nha sin xuit, nhung lai
ddm bao véi mic gia thap hon.

2.2. Khdi ni¢m vé y dinh mua hang

Theo (Ajzen, 1991), y dinh hanh vi dugc xem la
“Bao gdm cic yéu t& dong co c6 dnh hudng dén
hanh vi clia mdi cd nhin; cic yéu t6 nay cho thiy
mtic dd sin sing hozc nd lvc ma mdi c4 nhan s& bd
ra dé thuc hién hanh vi”. N6 dugc gid dinh 1a mot
tién dé tryc ti€p ctia hanh vi (Ajzen, 2002). Nghién
ctru y dinh mua hang s& 1a mot cong cu hiéu qua
trong viéc du dodn qua trinh mua. Mot khi ngudi
tiéu dung c6 y dinh mua hang ciia mot ctta hang
nao dé thi ho thudng bi y dinh d6 chi phdi va thiic
défy ho thyc hién theo y dinh d6 (Gorsh, 1990). Tuy
nhién, y dinh mua hang c6 thé bi thay ddi hoan toan
do tdc dong clia nhan thiic vé gid, chit lugng hay
cdm nhan vé gi tri (Zeithaml, 1988) va (Grewal,
1998). Ngoai ra, ngudi mua hang con bi anh hudng
su chi phdi tif cdc y&u to kich thich clia mdi trudng
bén trong va bén ngoai trong qua trinh mua. Hanh
vi mua hang clia ho thudng bi din dit bdi nhitng
y&u t6 tAm sinh 1y, tir d6 thoi thic nhu cAu clia ho
din d&n kha ning hanh vi mua dé ddp @ng nhiing
nhu cau @6 (Kim va Jin, 2001).

3. Céc gia thuyét khoa hoc va mé hinh dé xuat

3.1. Cdc gid thuyét khoa hoc

3.1.1. Gid cd cdm nhdn va y dinh mua

Khi ngudi tiéu ding mua mot san phim, ho ddi
mot sd gia tri (gid cd) dé 14y mot sd gia tri khic -
nhitng 1gi ich tir viéc st dung sin phim. Theo
(Lichtenstein va ctg, 1993), khi ngudi ti€u dung dua
ra quyét dinh mua hang s& tap trung vao viéc tra gid
thap, d6 12 nhan thitc vé gia. Ngudi tiéu dung thich
mua san phaim HNR c6 xu huéng nhay cdm vé gia

(Raju va ctg, 1995) va gia thap thudng 1a mot trong
nhitng dic diém ctia HNR, 12 y&u t quan trong tao
nén quyét dinh chon mua hang clia ngudi tiéu dung.
Theo (Burton va ctg, 1998), nhitng ngudi ti€u dung
c6 thdi do tich cuc huéng dén HNR thudng nhay
cam vGi gid va cé khuynh hudng tip trung vao
nhitng sin phim, hing héa c6 gid thap. Gia thuyét
nghién cttu dugc dé xuit:

HI: Gid cd cdm nhdn cé dnh hudng ciing chiéu
dén y dinh mua HNR Satra ciia nguoi tiéu dung tai
TP. Ho Chi Minh.

3.1.2. Chdt lugng cam nhdn va ¥ dinh mua

Trong nhitng nim gin dy, nhiéu bdo cdo cho
ring quyét dinh clia ngudi tiéu ding khong dua vao
thuong hiéu ma dua vao chit lugng clia sdn phdm
(Parasuraman va ctg, 1996). (Aaker, 1996) cho
ring chdt lugng sdn phdm c6 thé gitp ngudi tiéu
diing nhan biét va Iya chon thuong hiéu. Vi vay,
hau hét cdc nha ti&p thi di bit diu da dang hdéa va
tAp trung hon vao chat lugng ctia sadn phim. Theo
(Lee va ctg, 2006), chit lugng cAm nhan s& c6 moi
quan hé véi y dinh tiéu diing n€u d6 12 san pham c6
nhiéu sin phdm canh tranh v6i gid ci thdp hon.
Theo (Sprott va Shimp, 2004), chat lugng cAm nhan
1a mdt yéu t& quyét dinh cho sy thanh cdng clia
hang nhin hiéu riéng. Gid thuy&t nghién cttu dugc
dé xuat:

H2: Chdt lugng cdm nhan cé dnh hudng cing
chiéu dén ¥ dinh mua HNR Satra ciia nguoi tiéu
diing tai TP. H6 Chi Minh.

3.1.3. Gid tri cdm nhdn vé tién té

Gi4 tri cAm nhan vé tién té thong thudng dudc
hi€u nhu 12 cAm nhan vé chdt lugng clia ngudi tiéu
diing tuong Gng véi s6 tién ho mua san phim, hay
n6i cdch khac 1a Igi ich mang lai cho khach hang so
v6i tdng chi phi ma ho phai bd ra (Jin va Suh, 2005;
McDougall & Levesque, 2000; Zeithaml, 1988).
Nhu vay, gid tri cAm nhin vé tién té s& gidi thich
cho su nhin nhan méi twong quan giita chit lugng va
gid ca ctia mot san pham nao d6 (Dick va ctg, 1995;
Richardson va ctg, 1996). Khiach hang mua hang
nhén riéng vi ho cdm nhin thuong hiéu d6 mang lai
gi4 tri 16n hon sd tién ma ho chi ra dé mua sin
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phim (Dick va ctg, 1995). Gi4 thuyét nghién citu
dugc dé xuat:

H3: Gid tri cdm nhdn vé tién té tdc dong tich cuc
dén y dinh mua HNR Satra ciia nguoi tiéu ding tai
TP. H6 Chi Minh.

3.1.4. Nhdn biét hang nhan riéng va y dinh mua

Khi cdc sidn pham hang nhin riéng ma ngudi
tiéu diing c6 sy hiéu biét rd hon ho s& c6 xu huéng
cam nhan tich cyc hon. Nghién citu ctia (Mieres va
cong su, 2006) chi ra ring khi ngudi tiéu dung c6
kha niing nhan bi€t hang nhin riéng cang cao thi §
dinh mua hang nhan riéng cang cao. Vi vay, su
nhéan biét vé hang nhin riéng ting 1én, né c6 thé
gidp cho ngudi tiéu dung xem xét dén viéc mua
hang. Gid thuy&t nghién citu dugc dé xuat:

H4: Nhdn biét HNR c6 dnh hudng cing chiéu
dén y dinh mua HNR Satra ciia nguoi tiéu dung tai
TP. H6 Chi Minh.

3.1.5. Su tin tudéng va y dinh mua

Sy tin tudng 12 mitc dd cAm nhan vé sy an toan
t6i mot thuong hiéu (Jonge va cdng su, 2008), Theo
(Haward, 1989), dinh nghia su tin tudng la mic do
clia ngudi mua chic chdn ring sy danh gid clia ho
vé mdt thuong hiéu 1a chinh xdc, dinh nghia nay
cho riing sy tin tuéng khong chi gin lién v6i niém
tin todn dién cla ngudi mua d6i véi mot thuong
hiéu cu thé, ma con lién quan d&n kha ning cia
ngudi mua danh gid cdc thudc tinh cta thuong hiéu.
Theo (Anchor & Kourilova, 2009), sy thanh cong
clia hang nhin riéng cho thdy c6 moi lién hé véi
mic do cao doi véi sy tin twdng. Gid thuyé&t nghién
cttu dudc dé xuit:

HS5: Su tin tuéng cé dnh hudng cing chiéu dén y
dinh mua HNR Satra ciia nguoi tiéu ding tai TP. Ho
Chi Minh.

3.1.6. Nhém tham khdo va y dinh mua

Theo (May va cong su, 2011) cho thdy,
4nh hudng ctia ngudi than, ban beé thiic ddy y dinh
mua hang nhin riéng. Gia thuy&t nghién cttu dugc
dé xuat:

H6: Nhém khdio sdt cé dnh huéng ciing chiéu dén
¥ dinh mua HNR Satra ciia nguoi tiéu dung tai TP.
H6 Chi Minh.
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3.1.7. Thdi dé ciia nguoi tiéu ding va y dinh mua

Théi do clia ngudi tiéu dung doi véi cdc sidn
phdm hang nhin riéng c6 thé dugc dinh nghia 12
“khuynh huéng phdn tng mot cdch cé 1¢i ddi véi
cic HNR cta nha bdan 1é” (Burton va cong
s, 1998) va 4nh hudng tich cuc dén ty 1& mua
HNR (Garretson, Fisher va Burton, 2002; Burton
va cong su, 1998). Gid thuyét nghién citu dugc
dé xuat:

H7: Thdi do cia nguoi tiéu ditng cé dnh hudng
ciing chiéu dén y dinh mua HNR Satra ciia ngudi
tiéu ding tai TP. H6 Chi Minh.

3.2. M6 hinh nghién ciiu

Hinh 1: Mé hinh nghién ciiu dé xudt
H1(+

Gia ca cam nhan

H2 (+

Chét lugng cdm nhan

Gia tr) cdm nhan vé tién té

Y dinh
mua hang
nhan riéng
Satra

H4 (+

H5 (+)

Su tin tudng

Nhom tham khao

|
|
|
[ Nhan biét nhéin hang riéng
|
|
[ Thai do clia ngudi tiéu ding

4. Phuong phap nghién ctitu

Nghién cdu dinh tinh: Thong qua cdc m6 hinh
va ly thuy&t da trinh bay, tdc gid nghién cttu dinh
tinh st dung phuong phdp phdng van chuyén gia
(5 Gidm ddc siéu thi, Trudng nganh hang), phdng
van véi (10 ngusi tiéu dung) dé diéu chinh
mo hinh va thanh 1ap thang do. Thong qua két
qua nay, cdc y&u t6 dnh hudéng dén y dinh mua
hang nhan riéng Satra cua ngudi tiéu dung dugc
diéu chinh phu hgp véi tinh hinh thuc t&€ tai TP.
HO Chi Minh.

Nghién cttu dinh lugng: Pugc thuc hién thong
qua phdng van 290 ngudi tiéu dung, thyc hién
ddnh gi4d do tin cdy cda thang do thong qua hé s
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Cronbachs Alpha, phin tich nhan t6 khdam pha
EFA, hoéi quy tuyén tinh boi va Ki€m dinh T- test
va Anova.

5. K&t qua nghién cifu

K&t qué do ludng do tin cay biang Cronbachs
Alpha déu dat yéu cAu: Gid cd cdm nhan (o =
0,806), Chat lugng cdm nhan (o = 0,843), Gi4 tri
cdm nhin vé tién t& (o = 0,865), Nhin biét hang
nhan riéng (o = 0,841), Sy tin tudng (o = 0,867),
Nhém tham khdo (o = 0,866), Thdi d6 ngudi tiéu
dung (a = 0,829), Y dinh mua hang nhin riéng (a
= 0,824). Phan tich nhan t6 khdm ph4 d6i véi cdc
bién doc lap: dua 29 bién quan sit vio d€ phan
tich md hinh, k&t qua phan tich nhu sau: chi s6
KMO = 0.869 va thong ké Chi-Square cla ki€m
dinh Bartletts Test c6 chi s§ Sig. = 0,000 < 0.05;
thu dugc 7 nhan 8, tai diém dung Eigenvalue =
1,211 > 1; phuong sai trich 1a 67,91 > 50%. K&t
qua bidng ma trin xoay cdc nhan t6 dudc st dung
dé nhém cdc bi€n dat yéu ciu vdi hé so tai nhan
t6 > 0,6 thanh 07 nhan t8. P&i vdi bi€n phu thudc:
Hé s6 KMO = 0,714, kiém dinh Bartletts (sig. =
0,000 < 0,005), phan tich nhan t6 pht hdp. Gid tri
Eigenvalues = 2,219 > 1 va phuong sai trich
73,975 > 50% nén dat yéu cau.

K&t qua phan tich cho thdy, gid tri sig. ki€m
dinh t hé s& hdi quy clia cdc bi€n ddc 1ap déu nhd
hon 0,05, do d6 cdc bi€n doc lap nay déu c6 y
nghia gidi thich cho bi&€n phu thudc. Pong thdi,
hé s& VIF clia cdc bi€n déu nhd hon 2, vi vay
khong xdy ra hién tugng da cong tuyé&n. Cac ki€m
dinh khdc vé mitc @6 phu hgp clia md hinh nhu ty
tuong quan, phuong sai phdn du khong ddi, phan
phdi chudn phan duv khong d6i déu dat yéu cau.
(Béng 1)

5.Ké&tluan va ham y quan tri

Thong qua két qua nghién citu, xdc dinh dugc 6
yé&u to tdc dong dén y dinh mua hang nhin riéng
Satra cia ngudi tiéu dung tai TP. H6 Chi Minh. T
d6 cdc ham ¥ quén tri dugc dé xuat:

Su tin tudng: Su tin tudng 12 y&u t§ tdc dong
manh nhat d&€n y dinh mua hang nhin riéng Satra
tai TP. HO Chi Minh. Theo k&t qua nghién citu
nay, uy tin nha sdn xuat hang nhin riéng c6 téc
dong duong dén y dinh mua hang ctia khdch hang
tai siéu thi. Danh ti€ng va uy tin clia nha sin xuit
hay nha ban 1& 1am cho ngudi tiéu diing an tAm vé
chi't lugng san phdm. Do d6, nha qudn tri siéu thi
Satra nén cin nhic, lva chon nhitng d6i tic chi€n
luge c6 uy tin d€ phat trién hang nhin riéng Satra,

Bdng 1. K&t qud héi quy

Coefficients?

o staarized Sanarized t s Collinearity Statistics

B Std. Error Beta Tolerance VIF

Constant -0,697 0,274 -2,545 0,011
GCCN 0,206 0,054 0,174 3,832 0,000 0,841 1,188
GTTT 0,258 0,056 0,217 4,585 0,000 0,775 1,291
CLCN 0,185 0,053 0,160 3,499 0,001 0,822 1,216
NBNH 0,150 0,054 0,134 2,801 0,005 0,760 1,316
TDTD 0,162 0,054 0,135 3,013 0,003 0,859 1,164
STT 0,303 0,059 0,290 5127 0,000 0,540 1,851
NTK -0,037 0,041 -0,041 -919 0,359 0,865 1,156
a. Dependent Variable: F_YDMH
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nhim ddm bdo chit lugng san phadm va tao sy tin
tudng cho khdch hang.

Gid tri cam nhédn vé tién té: Gia tri cAm nhéin
vé tién t& c6 tdc dong tich cuc d€n y dinh mua
hang nhan riéng Satra cia ngudi ti€u dung tai TP.
H& Chi Minh. Chi ¢6 cung cAp nhitng gid tri vugt
trdi thi sin pham cda Satra sé& thu hit, gianh dudc,
gitt dudc khdch hang va qua d6 1a ting thi phin,
cting nhu 1¢i nhuén cia hang nhan riéng.

Gid cd cdm nhdn: Piéu ciAn quan tim hién
nay 1a cdc siéu thi bdn 1é cin phdi c¢é cdc gidi
phdp gidp binh 6n gi4, ti€p tuc duy tri I1¢i thé gid
thap ctia minh trong thdi budi thi trudng dang ddy
bié€n dong.

Nhdn biét hang nhan riéng: K&t hop ddi mdi
bao bi nhidn hang riéng va dau tu cho hoat dong
quang cdo véi muc dich lam cho nhiéu ngudi tiéu
diing bi€t d&€n nhan hang riéng va cdm nhan tot

TAILIEU THAM KHAO:

hon vé nhidn hang riéng trude tién thong qua bao
bisdn phdm.

Chat lugng cdm nhédn: Nha qudn tri Satra nén
ddu tu cho chat lugng sdn phim hang nhin riéng,
lam thay d6i suy nghi hang nhin riéng c6 chat
lugng thap vi gid thdp clia ngudi tiéu ding. DE
khdch hing cAm nhin dugc chit lugng sin phim
hang nhdn riéng, nha quan tri Satra nén ting
cudng hoat dong cho khach hang dung thd san
phiam hay trdi nghiém sin phim.

Thdi do ciia nguoi tiéu ding: Nhitng hoat dong
nhiim ning cao gid tri cia hing nhin riéng nhu: Bé
cao chit lugng hang nhin riéng, gid ré nhung chat
luong ludn tot, ding hang nhin riéng dé bdo vé moi
trudng, dé Ging hd vao quy hd trg tré em hi€u hoc,...
d6 13 nhitng hoat dong truyén cdm hiing va gidp
ngudi tiéu dung c6 thai dd tich cuc dé€n hang nhin
riéng vacd y dinh mua hangnhan riéng Satra B
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ABSTRACT:

This study measures the impact of factors affecting the consumers’ purchase intention for
Satra’s private label products in Ho Chi Minh City, Vietnam. The study finds out that there are
six factors affecting the purchase intention of consumers towards Satra’s private label products.
These factors, listed in the descending order of impacting level, are (1) confidence, (2)
perceived value for the money, (3) perceived price, (4) perceived quality, (5) attitude toward
private label brands, and (6) brand awareness. Based on these findings, some management
implications are proposed to help Satra supermarket chain better understand the purchasing
intentions of their consumers and have effective marketing strategy to increase the sales of its
private label products.

Keywords: private brand, Satra, supermarket, purchase intention, Ho Chi Minh City.
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