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TOM TAT:

Ti€p thi cong ich din trd nén phd bi€n hon tai Viét Nam, dem lai 1di ich 16n lao cho cong ty 13n

cong ddng nhd viéc quyén gép cho céc t6 chiic nhan dao. Mang xa hoi ciing ngay cang len 13i vao
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tirng géc canh cia cudc song hién dai. Bai viét nghién ctu bd sung cic ki€n thic thyc tién vé hiéu

qué cta ndi dung ti€p thi cong ich 1én hanh vi ngudi tiéu ding tré. K&t qua cho thi'y ndi dung vé

van dé cong ich nhan dudc ddnh gi tich cuc hon so véi ndi dung thuong mai, nhit 13 véi phdi nir.

Nghién cifu ciing cung cAp bing chitng thuc nghiém d€ mé rong 1y thuyét phan bd trén moi trudng

mang xa hoi.

Tu khéa: ti€p thi cong ich, mang x4 hoi, ngudi tieu dung tré, ndi dung ti&p thi.

1. Dit van dé

Tiép thi cong ich (cause-related marketing) 1a
tat cd céc loai hoat dong ti€p thi, trong d6 cong ty
déng gép mdt phan doanh thu clia minh cho muc
dich dya trén hanh dong cia ngudi ti€u dung
(Varadarajan & Menon, 1988). Phuong thifc ti€p thi
nay gidp quang ba hinh dnh cta codng ty, gia ting
doanh s6 bdn hang va cung cap kinh phi tai trg cho
cdc t6 chic tir thién va phi Igi nhuan (NPO). Tiép
thi cong ich bit dau dugc phd bién tai Viet Nam
trong nhitng nim gan day. Céc chi€n dich nay dem
lai 10i ich 16n lao cho cong ty 14n cdng ddng nhd
viéc quyén gép cho cic t6 chic nhian dao. Pién
hinh nhu chuong trinh Quy Sita “Vuon Cao Viét
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Nam” giita Vinamilk va B§ Lao dong - Thuong
binh va X4 hoi.

Ti€p thi cong ich d3 md rong tir phuong tién
truyén thdng sang phuong tién tric tuy&n vi mang
xa hoi, sau sy phat trién ctia cong nghé (Mora &
Villa, 2021). Thém vao dé, ngudi tiéu dung, nhat 1a
céc khach hang tré ciing ngay cang quan tim dén
tiéu dung c6 trach nhiém véi xa hoi. C4c thuong
hiéu tré nhanh chéng bit kip xu huéng véi cic
chi&n dich ban hang Ging hd giy quy, dic biét trong
thdi gian dich bénh Covid-19 dién ra cing thing.
Mic dil vay, so lugng nghién ctfu tap trung vao viéc
st dung ti€p thi cOng ich trén mang xa hodi con rat
han ché&, bat chdp nhitng 1¢i ich ma né dem lai cho
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cong dong. G Viét Nam thim chi con chua cé
nghién citu vé ti€p thi cong ich trén moi trudng
mang xa hoi.

Noi dung ti€p thi cdng ich dugc chia thanh 2
ludng chinh: thuong mai va van dé cong ich (Samu
& Wymer, 2014). Ludng phd bi€n nhit 14 ndi dung
thuong mai. Chiing mo ta sin phim, khuy&n mai
v4i thong tin vé phin déng gép ctia cdng ty cho
cong ddng, hay t§ chifc tir thién. Ludng thi hai dé
cAp dé&n cdc van dé cong ich nhu gido duc, mdi
trudng, hay y t&, mifc do nghiém trong, thong tin vé
t6 chic phi lgi nhuan, hoic 1¢i ich d6i vdi cac doi
tugng can trg gidp tir ti€p thi cong ich. Céc nghién
cttu thudng kiém tra tic dong ciia cic dic tinh clia
cong ty, t& chitc phi 10i nhuan, vin dé& xa hoi l1in
khach hang. Muc ti€u nghién ctu tip trung vao y
dinh mua hang, thai do vdi cong ty va t& chiic phi
1¢i nhuén sau chién dich (Lafferty et al., 2016).

Céc nghién cifu trén th€ gii bdoc 10 khuyét
thi€u trong viéc 4p dung ti€p thi cong ich vao thuc
t&€ moi trudng Viét Nam. Do dic tinh cla thi trudng
méi ndi, khdch hang Viét Nam chua ti€p xic qué
nhiéu vdi ti€p thi cong ich. Cdc doanh nghiép 1an
t6 chiic tir thién khi tham gia vao ti€p thi cong ich,
quan tAm dé&n viéc ho nén truyén tdi loai thong
diép nao dén 16p khach hang dic thi cda thi trudng
Viét Nam. Nghién cttu ndy ¢d ging trd 15i ciu hoi:
Liéu quing cdo v6i ndi dung thuong mai, hay van
dé cong ich sé& t6t hon cho chién dich ti&p thi cdng
ich? Thém vao d6, ngudi ti€u dung Viét cling c6 xu
huéng tré hon so véi ciac quoc gia di phat trién.
Piéu nay kéo theo mifc do st dung cic trang mang
x4 hdi 16n hon hén so véi cdc kénh truyén thong
nhu tivi, bdo gidy hay t rdi. Thai do cltia ngudi tiéu
diing thiic ddy ho chia sé tryc ti€p va truyén miéng
thong diép, dong thdi lam gia ting kha ning ban
hang cho doanh nghiép, 1an danh ti€ng cho cong ty
(Lafferty et al., 2016). Nghi€n cttu nay s& tip trung
do ludng thdi do va y dinh chia sé cla ti€p thi cong
ich trén mang xa hoi dé€ danh gid hiéu qua cida
thong diép ti€p thi cong ich. Nghién cttu cling xem
xét cdc dic tinh clia ngudi tiéu dung tré Viét Nam
va tdc dong clia chiing 1én hiéu qud cda ti€p thi
cong ich, bao gdm giGi tinh va thsi gian st dung
mang xa hoi.

Céc gid thuyét vé moi quan hé giita ndi dung
ti€p thi cong ich va hanh vi ngudi tiéu dung dudc
xdy dung dwa trén ly thuyé&t phan bS. Weiner
(2012) @& xuAt con ngudi sé st dung thong tin dé
dua ra nhitng giai thich nhan qué cho cac su kién.
Nhu vay, khi thong diép vé van dé cong ich dugc
dua ra, ngudi tiéu ding s& c6 xu huéng cho ring
quang cdo 12 nhiim vao 1¢i ich x4 hoi va phat trién
thai do huéng d&€n van dé. Khi thong diép thuong
mai dudc dua ra, ngudi ti€u ding s€ tap trung vao
lgi ich c4 nhan va hinh thanh thdi dd v6i cong ty 1an
san pham. Thai do v6i van dé cong ich 1an 8 chic
tir thién s& 4nh hudng tich cuc dén thdi do véi
quang cdo ti€p thi cong ich. Mic du vay, cic
nghién ctu trudc diy da chi ra, cdc 8 chic phi lgi
nhun va vin dé cong ich dugc ngudi ding ua thich
va ling ho nhiéu hon so véi cdc cong ty trén modi
trudng mang xa hoi (Bernritter et al., 2016). Thém
vao d6 viéc st dung ndi dung thuong mai dé khién
ngudi tiéu ding nghi ngd vé dong co clia cong ty
hon, din dé&n viéc suy gidm tic dung tich cuc clia
ti€p thi cong ich 1én thii do va y dinh mua hang
(Amawate & Deb, 2021). Do vy, nhém tdc gid dé
xuft 2 gid thuyé&t:

HI: Nguoi tiéu ditng sé co thdi do tich cuc hon
vdi ndi dung cong ich so vdi ndi dung thuong mai khi
tiép xiic vdi tiép thi cong ich trén mang xa hoi

H2: Nguoi tiéu diung sé chia sé tich cuc hon vdi
ndi dung cong ich so voi nji dung thuong mai khi
tiép xiic v3i tiép thi cong ich trén mang xa hoi

2. Phuong phap nghién ciu

DPé€ phan tich 4nh hudng cia ndi dung dén hiéu
qud cla ti€p thi cong ich trén mang xa hdi, nghién
ctru st dung phudng phép th nghiém khdc nhém.
Thit nghiém dugc ti€n hanh trén hai nhém sinh
vién bat ky dai dién cho tdp khdch hang tré.
Nhém tic gid Iwa chon Facebook 1am kénh truyén
thong chinh, vi diy 1a mang x3d hdi dudc st dung
rong rdi nhat tai Viét Nam. Cin ci vao thyc tién
thSi sy va thdo ludn ciia nhém nghién cdu, ctu trg
nan nhin Covid-19 dugc lya chon lam van dé
cong ich. Piéu ndy ddm bio dudc tinh cip thiét,
muc d§ quan trong va quan tdm rdng rai tif cong
ching. Nhim loai bd cdc y&u td gy nhiéu dén két
qué thyc nghiém, nhém nghién citu ki€m sodt sy
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phli hop clia cong ty v6i van dé cong ich, danh
ti€ng va trach nhiém xa hdi clia cong ty. Thio
luan nhém dudc ti€n hanh nhiim chon ra sin phdm
va thong diép phu hgp véi khach hang tré. Két
qua thdo luan dé xuat st dung san phdm mi géi tir

3.2. Két qua nghién citu vé y dinh lan truyén tiép
thi congich

K&t qué thdng ké mo t& cdc bi€n phu thudc st
dung trong md hinh nghién citu dugc trinh bay &
Béng 1.

Bdng 1. K&t qud théng ké mé t& méu nghién ciiu

Bién Quan sat Gia trj trung binh Do léch chuan Do tin cay
113) 296 3,67 0,686 0,8
YBCS 296 3,57 0,758 0,85

thuong hiéu gia 14p. Hai loai thong di€p dugc xay
dung. Thong diép thuong mai mo td sin phaAm mi
g6i va phuong thdc st dung di kém thong tin Ging
hd 5% doanh thu. Thong diép cong ich tap trung
néu rd cdc khé khin, thich thitc, ton hai vat chat
14n tinh than cia nan nhan Covid-19.

MAu quing cdo va bd cau hdi khdo st dugc gii
email ngiu nhién d&n 2 nhém sinh vién. Mdi miu
quang cdo chi dudc glti d€n mot sinh vién duy nhat.
Hai bi€n phu thudc chinh bao gdm thdi do véi
quang cdo (TP) va y dinh chia sé thdng diép trén
mang x4 hoi (YDCS). Théi d6 v6i quang cdo duge
do ludng bang mic do wa thich, ddnh gia tich
cuc/tieu cuc, tot/xdu véi quing cdo (Lafferty,
2007). Y dinh chia sé dugc do ludng bing mic dd
clia y dinh chia sé bai, ¥ dinh dé xuit va y dinh lan
truyén quing cdo trén mang xi hoi (Mora & Vila,
2020). Khao sat st dung thang do Likert 5 mic do
cho toan bo cic bi€n phu thudc. Céc bién ki€m soat
bao gém gii tinh va thdi gian sit dung mang xa hoi.

3. K&t qua nghién cifu

3.1. Mot sé' dic diem ciia mdu khdo sdt

Maiu khdo sét thu thap 296 phi€u hop 1&. Két
qua khio st cia miu khio sit bao gdm 58,4% la
nit giGi, cao hon so véi 41,6% cta nam giGi. Toan
bd ngudi tra 15i khio sat déu c6 st dung Facebook.
DPang chd ¥, 40,5% danh nhi€u hon 3 gid st dung,
82,4% danh t3i thi€u 1 gid trén Facebook mdi
ngay. Piéu nay cho thiy thdi gian gidi tré sit dung
mang x4 hdi 1 rat 16n, tao tién dé cho viéc phat
trién cdc chi€n dich truyén thong rong rii téi doi
tugng nay.
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Nguén: Nhém tdc gid phan tich sé'ligu

Ca 2 bién phu thudc déu c6 k&t qua ki€ém dinh
dd tin cay >0,5. C4 2 bi€n thda min yéu ciu vé do
tin cdy va 1a cc thang do t6t. Gia tri trung binh ciia
2 bi€n thdi do va y dinh chia sé 1an lugt 1a 3,67 va
3,57. Nhu vdy, miu khdo sit ma cu thé la thanh
thi€u nién c6 ddnh gid tot va sdn sang chia sé ti€p
thi cong ich.

K&t qua ki€m dinh sy khac biét trung binh giita
hai nhém ti€p xdc véi ndi dung thuong mai va ndi
dung cdng ich dugc trinh bay trong Bang 2.

K&t qua kiém dinh Sig. Levenes Test> 0,05 cho
thay phuong sai giita 2 nhém ndi dung quing cdo la
khong khéc nhau.Gi4 tri Sig T-Test < 0,05v6i bi€n
thai d va < 0,01 vdi bién ¥ dinh lan truyén. Nhu vay,
c6 su khic biét c6 y nghia thong ké vé thdi do va y
dinh chia sé d6i v6i hai nhém ndi dung thuong mai
va ndi dung cong ich. Cu thé gia tri trung binh bién
thai do clia nhém tiép xidc vdi ndi dung cong ich cao
hon nhém ti€p xic véi ndi dung thuong mai
(MNDCY = 3,78 > MNDTM = 3,55, p < 0,05). Gid
tri trung binh bi€n y dinh chia sé clia nhém ti€p xidc
v6i ndi dung cdng ich cling cao hon nhom tiép xic
v6i ndi dung thuong mai (MNDCY = 3,75 >
MNDTM = 3,39, p<0,01). Piéu nay phti hop véi gid
thuy&t HI va H2 clia nhém tac gid va cdc nghién citu
trudc day vé su ua thich ctia ngudi dung véi cic 8
chiic phi I¢i nhuan 1An van d& cong ich so véi cong ty
(Bernritter etal., 2016; Samu & Wymer, 2014).

Ki€m dinh cic y&u t6 ki€m sodt phat hién thém
vai trd clia gidi tinh trong viéc lan truyén ti€p thi
cong ich. Bang 3 trinh bay két qui ki€m dinh su
khéc biét trung binh giira hai nhém gidi tinh.
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Bdng 2. K&t qud ki€m dinh su khéc biét trung binh gitia hai nhém ndi dung
_ - Kiém djnh Levene cho Kiém dinh T cho su khac
Biéh Noi Quan Giatn B |éf’h su khac biét phuong sai biét gia tr) trung binh
dung sat trungbinh | chuan
F p-value t df p-value
NDCY 150 3,78 0,617
D 3,630 0,058 2,916 294 0,004
NDTM 146 3,55 0,735
NDCY 150 3,75 0,708
YDCS 0,930 0,336 4177 294 0,000
NDTM 146 3,39 0,768
Nguodn: Nhém tdc gid phan tich so'licu
Bdng 3. K&t qud kiém dinh su khdc biét trung binh gilia hai nhém gidi tinh
N - Kiém dinh Levene cho Kiém dinh T cho su khac
Bigh Gidi Quan Giatr | Boléch | sykhac biét phudng sai biét gia tr) trung binh
tinh sat trungbinh | chuan
F p-value t df p-value
Nam 123 3,49 0,758
™ 7,498 0,007 -3,713 | 223,745 0,000
N 173 3,79 0,6
Nam 123 3,41 0,893
YDCS 12,87 0,000 -2,973 | 203,734 0,003
NG 173 3,69 0,623

K&t qua kiém dinh Sig. Levenes Test< 0,05 cho
tha'y phuong sai gifta 2 nhém gidi tinh la kh4c nhau.
Gia tri Sig. T-Test < 0,01v6i bién thai dd va < 0,05
v6i bi€n ¥ dinh lan truyén. Nhu vy, c6 su khac biét
c6 y nghia thong ké vé thdi do va y dinh chia sé ddi
v6i hai nhém gidi tinh. Cu thé 1 nit gi6i c6 xu
huéng danh gid tich cuc (MNu = 3,9 > MNam =
3,49, p <0,01) va sdn sang chia sé ti€p thi cong ich
trén mang xa hdi nhiéu hon hin so v6i nam gidi
(MNu = 3,69 > MNam = 3,41, p < 0,05). biéu nay
phl hop v6i két qua cac nghién ctu trude day cho
thay nit gi6i c6 thai dd va hanh vi Ging ho ti€p thi
cong ich tich cuc hon nam gidi (Youn & Kim,
2008). Trén moi trudng mang xa hoi, diéu nay dién
ra tuong tu nhu' moi trudng thuc t&.

4. K&t luan va thao luan

Nghién ctu nay tdp trung vao so sanh hiéu qua
lan truyén ctia nd6i dung thuong mai v ndi dung
cong ich ddi véi chién dich ti€p thi cong ich trén

Ngudn: Nhém tdc gid phan tich sé'lieu

moi trudng mang xa hoi. Céc két qud chi ra noi
dung cdng ich cé tdc dung tich cuc hon so véi ndi
dung thuong mai vé mit: 1) thii do, 2) y dinh chia
sé quang cdo cong ich.

V& miit ly thuyé&t, k&t qua nghién citu cung cap
biing ching ting ho ly thuyét phan b trong viéc dy
bdo hanh vi ngudi tiéu dung doi vé6i ti€p thi cong
ich. Viéc mé& rong kiém dinh 1y thuyét phan bd trén
moi trudng mang xa hoi 1a can thiét trong boi canh
ngudi tiéu dung tré thay ddi hanh vi nhanh va phic
tap hon hén so vdi cic th€ hé di truGc. Thém vao
do6, thi trudng Viét Nam mang diac thu cta thi
trudng mdi ndi va vi vay dit ra cdc yéu cau kiém
nghiém lai cdc k&t qud trudc d6 so v6i thé gidi.
Nghién citu cling cling ¢d c4c nghién cifu tru6c day
doi v6i su khdc biét gidi tinh khi ti€p xic véi tiép thi
cong ich.

V& mit thuc tién, nghién ctu c¢6 ¥ nghia quan
trong d6i véi nha quén 1y ti€p thi 1an cdc cong ty
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quang cdo chuyén nghiép. Tiép thi cong ich c6 tic
dung tich cyc dén danh gid cla ngudi tiéu ding t6i
cong ty va sdn phdm, ciing nhu trich nhiém xa hoi.
K&t qué thu dudc ciing chi ra, thdi lugng hoat dong
cla gidi tré trén mang xa hdi ¢ tinh thudng xuyén
tham chi kéo dai trong ngay. Do viy, vGi cdc san
phim nhim dén khach hang tré, mang x hoi sé 1a
kénh truyén thong hét sitc hitu hiéu. Vdi muc tiéu
quing b4, lan truyén thong tin va quan hé cdng
chiing trén mang xa hoi, ngudi thuc hién ti€p thi
cong ich c6 thé lya chon cic thong diép lién quan
dén van dé cong ich nhiéu hon so vé6i cdc thong tin
thuong mai don thuan. P4ng chd y, nif gidi danh gid
tich cuc va thé hién y dinh sin sing chia sé ting ho
ti€p thi cong ich nhiéu hon dang k€ so vdi nam gidi.
Ngudi hoach dinh chién dich quing cdo cong ich c6
thé cht dong thi€t k& noi dung nhim d&€n nhém doi
tuong nay dé gia ting hiéu qui cho chién dich.
Piéu nay ciing 4p dung dudc v6i cdc sin phdm
nhim dén ddi tugng nit gidi tré.

Bén canh nhitng d6ng gép vé 1y thuy&t va thuc
tién ng dung, nghién cifu nay ton tai nhitng han

Loicam on:

ché& nhat dinh. Thit nhat, ddi tugng nghién cttu chi
bao gdm nhém khich hang tré Viét Nam, din dén
thi€u sét trong viéc 4p dung cho céc tip khdch hang
rong hon. Tht hai, nghién cttu dugc ti€n hanh trén
Facebook. K&t qua clia nghién cifu con cin dugc
kiém dinh trén cic mang xa hoi phd bién khac nhu
Youtube, TikTok... Do ddc tinh va phin loai ngudi
dung trén cdc mang xa hdi khac nhau cé xu huéng
khong hoan toan déng nhit. Thém vao d6, phuong
phap nghién ciu thuc nghiém dudc ti€n hanh véi
mot s gid 14p cd ban vé danh ti€ng va su phit hgp
clia cong ty, san pham vdi van dé cong ich. P4nh
gid va phan tng clia ngudi tiéu diing c6 thé thay d6i
khi cic y&u t§ trén thay ddi. Cudi ciing, viéc lua
chon Covid-19, v6n 1a van dé cong ich néng hdi, c6
tac dung tich cuc d&n viéc thiic ddy hanh vi ting hd
cla ngudi tiéu dung. Cac nghién citu trude da chi
ra, hanh vi ing ho cla ngudi ti€u dung bi suy gidm
vGi cac van dé it cAp thi€t hon, hay c6 tinh kéo dai
(Vanhamme et al., 2012). Nhitng han ch& ké trén
md ra hudng phit trién cho cdc nghién ciu trong
tuong lai @

Nghién citu nay duoc tai tro boi Truong Pai hoc Hang hdi Viét Nam trong dé tai ma so: DT22-23.97.
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ABSTRACT:

Cause-related marketing is gradually becoming more popular in Vietnam, bringing great
benefits to companies and communities as it helps humanitarian organizations get more
donations. Social networks are playing an increasingly important role in our modern life. This
study is to present practical knowledge about the impact of cause-related content marketing on
the behavior of young consumers. The study finds out that the cause-related content receives
more positive reviews, especially from women, than that of the commercial content. The study
also provides empirical evidence to the extending attribution theory to the social network
environment.

Keywords: cause-related marketing, social network, young consumer, marketing content.
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