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TOM TAT:

Nghién ctru nham danh gia tic dong ciia cac hoat dong Social Media Marketing (SMM) trén nén
tang TikTok dén nhan thirc thuong hiéu cta thé hé Gen Z tai Viét Nam. Str dung phuong phap nghién
ctru dinh lugng théng qua khao sat 205 ngudi dung Gen Z tai Ha Noi, dit liéu duoc xtr Iy bang phan
mém SPSS 27 véi cac bude kiém dinh Cronbach’s Alpha, EFA va hdi quy tuyén tinh boi. Két qua cho
thdy, mo hinh SMM giai thich dugc 73,8% su bién thién ctia nhan thic thuong hiéu. Trong s6 8 yéu to
ban dau, yéu td “Tinh c4 nhan hoa” bi loai, yéu t6 “Tinh giai tri” khong co ¥ nghia thong ké. 6 yéu to
con lai déu tac dong tich cuc dén nhén thuc thuong hiéu theo mtrc do gidm dan: Truyén miéng dién tir
(eWOM), Ké chuyén, Tinh twong tac, Nguoi c6 tim anh hudng, Tinh xu hudng va Tinh thong tin. Tir
d6, nghién ctru dé xuit cac ham y quan tri giap doanh nghiép t6i wu hoa chién luoc truyén thong trén

nén tang video ngan.

Twr khéa: Social Media Marketing, nhan thirc thuwong hi¢u, Gen Z, TikTok.

1. Piat vin dé

Trong ky nguyén s6, mang xa hoi da tro thanh hé
sinh thai c6t 16i dinh hinh hanh vi nguoi tiéu ding.
Dic biét, sy bung nd cia nén tang video ngan TikTok
da thay d6i hoan toan cach thirc phan phdi ndi dung
cua cac hoat dong Social Media Marketing (SMM).
Viét Nam hién cé khoang 70 tri¢u nguoi dung
TikTok hang thang, xép trong Top 5 qubc gia co
luong ngudi ding 16n nhét thé gidi, 1a mot trong
nhiing thi truong 16n nhat khu vuc Dong Nam A, noi
nén tang nay co tong cong hon 460 tridu ngudi ding
hang thang (Vietnamplus, 2025). Nam bét xu hudéng
nay, nhiéu thuong hiéu 16n da dich chuyén ngan sach

manh mé& tir kénh truyén thng sang TikTok dé gia
tang diém cham vé&i khach hang tré.

Nhén thic thuong hi¢u dong vai tro trung gian
then chdt va 1a mét xich dau tién trong hanh trinh
khéch hang. Mic du tiém ning ctia TikTok 14 rat 16n,
nhung cac nghién ctru thuc nghiém do luong tac dong
ctia cac thanh t6 SMM dén nhén thic thuong hiéu
trén nén tang ndy van con thiéu nhat quan. Mot sé
nghién ciru khang dinh tac dong tich cuc ciia SMM
(Fernanda va cong sy, 2024), trong khi s6 khac lai
cho ré‘mg SMM chua du dé lai 4n tuong sau sdc
(Karen va cong su, 2022). Bén canh do, cac nghién
ctru tai Viét Nam chua tich hop day du cac yéu to
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mang tinh biéu tuong cua TikTok nhu eWOM
(Truyen miéng dién tir) hay Ké chuyen (Storytelling).

Xuét phét tir nhimng khoang tréng trén, nghién ctiu
nay duoc thuc hién nham kiém dinh mét mé hinh do
luong toan dién cac thanh phan SMM trén TikTok va
danh gia mutc d6 tac dong cta ching dén nhan thirc
thuong hi¢u ciia Gen Z.

2.Co's6'ly luan

2.1. Mt s6 khdi ni¢m lién quan

- Social Media Marketing (SMM): La tap hop
cac hoat dong marketing dugc trién khai trén nén
tang mang xa hoi nhiam tao ra va phan phdi noi
dung thuong hiéu, tao co hoi twong tac hai chiéu va
thuc day sy lan truyén thong dlep thong qua co ché
ctia mang ludi cong dong sd (Kim va cong su,
2012; Cheung va cong su, 2019). Trén TikTok,
SMM van hanh qua cac dinh dang video ngén, phan
phéi theo thuat toan so thich c4 nhan (For You
Page - FYP) va van héa ndi dung do nguoi dung
tao (UGC).

- Nhdn thiee thuwong hi¢u: La kha nang khach hang
muc ti€u nhan dién va goi nhd dén thuong hi¢u mot
cach nhanh chong, théng qua qué trinh tiép xtc véi
cac yéu o kich thich da giic quan cta quang cao
(Keller, 1993; Boeker & Urman, 2022).

2.2. Mé hinh va gid thuyét nghién ciru

Nghién ctru dugc phét trién dwa trén M6 hinh
Kich thich - Co thé - Phan tng (S-O-R) cua
Mehrabian & Russell (1974) va Mo hinh Tai san
thuong hi¢u dua trén khach hang (CBBE) Keller

Hinh 1: Mé hinh nghién ciu dé xuét
I Social Media Marketing -
. activities .

Interaction H1)
(Tinh trong tac)
H2 (+)
(Tinh gidi tri)
H3 (+)
Informativeness
(Tinh théng tin)
H4 (+) A 4 \ 4
T »
(Tinh xu hwdng) =
Brand Awareness
H5 (+) (Nhan thuore thwrong hiéu)
Customization >
(Tinh ¢ nhén hoa) =,

A
H6 (+)

H7 (+)

eWOM (Truyén
miéng dién tir)

K& chuyén
(Storytelling)

H8 (+)

Nguéi cb tim anh
huréng
(Influencer)

Nguon: Téc gid tong hop va dé xudt (2026)

(1993). Ké thira vd m& rong cac nghién ciu cia
Cheung va cong su (2019), Vo va Vo (2023) cung
Cuong va cong su (2024), md hinh dé xuat bao gom 8
bién doc lap dai dién cho cac hoat dong SMM tac
dong dén Nhan thire thuong hiéu. (Hinh 1)

Thang do cho timg nhan té trong mo hinh dugc
trinh bay ¢ Bang 1.

Bang 1. Thang do cdc nhan 16 trong mé hinh nghién ciu dé xuét

Tinh théng tin

Noi dung trén TikTok clia thwong hiéu cung cap théng tin hivu ich, thiét thwe vé sédn pham/dich vu

N&i dung trén TikTok clia thwong hiéu dwoc cap nhat thuweng xuyén, day du

Noi dung trén TikTok clia thwong hiéu gitp téi hiéu rd tinh nang, cong dung ctia sdn pham/dich vu

Al W[N]~

N&i dung trén TikTok clia thwong hiéu gitp t6i d& dang tim thay théng tin minh can

Il. | Tinh giaitri

—_

No6i dung trén TikTok clia thwong hiéu thu vi, thu hat sw chu y cla toi

Noi dung trén TikTok clia thwong hiéu mang lai cho téi cdm giac vui vé, thw gian

No6i dung trén TikTok clia thwong hiéu cé tinh sang tao, mé&i mé, khéng gay nham chan

Noi dung trén TikTok clia thwong hiéu gitp t6i gidi tda cang thang sau gidr lam viéc/hoc tap

lll. | Tinh twong tac

hiéu trén TikTok

T6i dwoc khuyén khich tham gia twong tac (binh luan, tha tim, chia sé) théng qua ndi dung clia thwong
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Tinh twong tac

T6i nhan dwoc phan hdi nhanh chong tlr thwwong hiéu khi binh luan, dat cau hai trén TikTok

T6i c6 thé dé dang trao dbi, két ndi véi thwong hiéu théng qua TikTok

To6i thwong xuyén twong tac véi ndi dung cla thwong hiéu trén TikTok

Tinh xu hwéng

Noi dung trén TikTok ctia thwong hiéu thwérng xuyén theo kip cac xu hwéng phé bién trén TikTok

N&i dung trén TikTok ctia thwong hiéu dwoc dang tai nhanh chong khi cé xu hwéng méi xuét hién

Noi dung trén TikTok cla thuong hiéu Iwva chon xu hwéng phu hgp véi hinh anh thwong hiéu

N&i dung trén TikTok ctia thwong hiéu thwéng tao ra, dan dét xu hwéng méi

Tinh ca nhan héa

A</ A w|[N|=

Noi dung trén TikTok clia thwong hiéu phu hgp vi sé thich ca nhan cla téi

N&i dung trén TikTok ctia thwong hiéu xuét hién trén trang For You (FYP) lién quan dén nhirng gi toi
quan tam

N&i dung trén TikTok ctia thwong hiéu dap (rng ding nhu ciu ma t6i dang tim kiém

Noi dung trén TikTok clia thuong hiéu mang lai cho t6i cam giac dwgc ca nhan héa

VL.

eWOM

T6i thay nhiéu ngudi binh luan tich cwec vé thuwong hiéu nay dudi cac video trén TikTok

Toi thy ngudi dung khac chia sé, dé xuat thwong hiéu nay trén TikTok

T6i thay cac danh gia, nhan xét vé thwong hiéu nay trén TikTok 1a dang tin cay

Téi sén sang chia sé, gioi thiéu thwong hiéu nay cho ngwdi khac trén TikTok

VIL.

Storytelling

Noi dung trén TikTok ctia thuwong hiéu dwoc xay dung dudi dang cau chuyén rd rang, dé hiéu

N&i dung trén TikTok ctia thwong hiéu khai thac dung insight (cdm xuc, nhu cau, trai nghiém...) clia toi

N&i dung trén TikTok ctia thwong hiéu dworc truyén tai mot cach tw nhién, nhat quan

N&i dung trén TikTok ctia thwong hiéu thé hién rd thong diép, gia tri thwong hiéu qua tirng cau chuyén

Influencer

Toi thay KOL/influencer hop tac v&i thwong hiéu trén TikTok ¢ hinh anh phu hop véi san phdm/dich vu

Toi thay KOL/influencer hop tac véi thwong hiéu trén TikTok dang tin cay

T6i thay ndi dung trén TikTok clia thwong hiéu cé sw xuat hién ctia KOL/influencer thuwdng duoc lan téa
réng rai hon

T6i thay dé bj thu hut bdi ndi dung trén TikTok cla thwong hiéu cé sw xuét hién ctia KOL/Influencer

Nhan thirc thuong hiéu

T6i nghi dén thwong hiéu nay dau tién khi dwoc héi vé thuwong hiéu TOM clia nganh hang trén TikTok

T6i wu tién thwong hiéu nay khi tim hiéu vé san phdm/dich vu trong nganh hang trén TikTok

T6i dé dang nhan ra thwong hiéu nay théng qua logo, mau séc, tone of voice trén TikTok

Téi dé dang phan biét thwong hiéu nay véi cac thwong hiéu khac trén TikTok

T6i ghi nhé dwoc cac dac diém ndi bat ctia thuwong hiéu sau khi xem noi dung trén TikTok

T6i dé& dang nhé lai thwong hiéu nay khi nght dén san phdm/dich vu cuing nganh hang trén TikTok

Nguon: Tac gid tong hop va dé xudt (2026)
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3. Phwong phap nghién ciru

Nghién ctru st dung phuong phép dinh luwong. D
liéu so cip dugc thu thap théng qua khao sat truc
tuyén (Google Forms) guri dén tép ddi tugng Gen Z
(18 - 27 tudi) sinh séng tai Ha Noi, co st dung
TikTok va timg tiép xtic v6i ndi dung truyén thong
thuong hiéu. Thang do duoc thiét ké dang Likert 5
mirc d6 (tir 1: Hoan toan khong dong ¥ dén 5: Hoan
toan dong ¥) véi tong cong 38 bién quan sat. Dit liéu
tir 205 phiéu hop 1& dwoc dua vao phén tich bang
phan mém SPSS 27. Céc budc kiém dinh bao gom:
Théng ké mo ta, kiém dinh do tin ciy Cronbach’s
Alpha, phan tich nhan t6 kham pha (EFA), phan tich
tuong quan Pearson va hdi quy tuyén tinh boi.

4. Két qua nghién ciru

4.1. Phén tich méu va thang do

Vé dic diém nhan khau hoc, mau nghién ciru c6
63,4% la nit va 36,6% la nam. C6 dén 81,5% dap vién
str dung TikTok hang ngay (tir 1 dén trén 4 lan/ngay),
khang dinh mtrc d6 gan b rat cao cia Gen Z véi nén
tang nay.

Két qua kiém dinh Cronbach’s Alpha cho thay,
toan bo 9 thang do déu dat d6 tin cay cao (>0,7). Tuy
nhién, trong budc phan tich EFA, toan bd 4 bién
quan sat ctia nhan t6 “Tinh ca nhan hoa” (CUS) da
bi loai do khong dat gia tri phan Dbiét
(Communalities < 0,5 hoac tai 1én sai nhan té). Do
do, gia thuyét H5 bi loai bo. M6 hinh sau EFA giit
lai 7 bién doc lap (v6i 28 bién quan sat) va 1 bién
phu thudc (6 bién quan sat).

Phan tich tuong quan Pearson cho thdy, 7 bién doc
lap déu c6 twong quan thuan chiéu va ¥ nghia thong
ké (Sig. <0,001) véi Nhan thurc thuong higu.

4.2. Phan tich hoi quy bji

Két qua phan tich hoi quy tuyén tinh boi (Bang 2)
chi ra m6 hinh ¢6 R? hiéu chinh = 0,738, tirc 7 bién
ddc lap giai thich duogc 73,8% su bién thién ctia nhan
thirc thwong hiéu. Kiém dinh ANOVA cho gia tri F =
83,006 (Sig. < 0,001), khang dinh mé hinh phu hop
véi dit liéu thuc t&. Hé s6 VIF cta cac bién déu < 2,5,
dam bao khong c6 hién tugng da cong tuyén.

Bang 2 cho thay, c6 6 bién doc lap c6 tic dong

Bdng 2. K&t qua phan tich héi quy tuyén tinh bdi

Danh gia dé phu hop véi mé hinh

Model R R? R? hiéu chinh (Adjusted R?) | Std. Error of the Estimate | Durbin-Watson
1 0,864 | 0,747 0,738 0,48991 1,861
Bién déc lép: X1, X2, X3, X4, X5, X6, X7. Bién phu thudc: Y
Kiém dinh ANOVA
Model Sum of Squares df Mean Square F Sig.
Hbi quy (Regression) 139,460 7 19,923 83,006 < 0,001
Phan du (Residual) 47,283 197 0,240
Téng (Total) 186,743 204
Két qua worc lwong hé sé héi quy
Bién/Nhan té Ma héa Sig. Betachuanhéa | % tacdong | Giathuyét
Truy&n miéng dién ter X5 (EWM) <0,001 0,218 22,12% Chép nhan
Ké chuyén X6 (STO) <0,001 0,198 20,09% Chép nhan
Tinh twong tac X3 (INT) 0,001 0,166 16,84% Chép nhan
Ngudi cé thm anh hwéng X7 (IFL) 0,002 0,165 16,75% Chép nhan
Tinh xu huwéng X4 (TRE) 0,002 0,154 15,62% Chap nhan
Tinh thdng tin X1 (INF) 0,010 0,124 12,58% Chap nhan
Tinh giai tri X2 (ENT) 0,192 N/A N/A Bacbod
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tich cuc va y nghia théng ké dén nhan thirc thuong
hiéu (Sig. < 0,05). Pang chi ¥, gia thuyét H2 bi bac
b6 vi yéu to “Tinh giai tri” (ENT) c6 Sig. = 0,192 >
0,05. Vé thtr ty mirc d6 tac dong, Truyén miéng
dién tir (eWOM) 1a yéu t6 anh huéng manh nhét
(Beta =0,218), tiép theo 1a K& chuyén (0,198), Tinh
twong tac (0,166), Ngudi c6 tdm anh hudng
(0,165), Tinh xu hudng (0,154) va cudi cing la
Tinh thong tin (0,124).

Viée yéu t6 eWOM va Ké chuyén vuot 1én dan
dau cho thay sy dich chuyén trong hanh vi ciia Gen Z
trén TikTok. Ho khong chi dung lai ¢ viéc xem cac
xu hudng bé ndi ma dan danh gia ndi dung dua trén
gia tri thuc chat, cau chuyén cé chiéu sau va bang
chimg xéac thyc tir cong dong. Viéc “Tinh giai tri” bi
bac bo trong mé hinh hdi quy tong thé ciing phan anh
rang giai tri da trd thanh “thudc tinh mic dinh” cia
TikTok; moi video déu phai gidi tri, do d6 yéu tb nay
khong con du stre tao sy khac biét doc ban dé ghi nhé
thuong hiéu néu thiéu di cau chuyén cdt 15i.

5. Két luan va khuyén nghi

5.1. Kétlugn

Nghién cuu da danh gia thanh cong tac dong cua
cac yéu t6 SMM dén nhan thirc thuong hiéu cta Gen
Z thong qua nén tang TikTok. Két qua cho thiy
eWOM, Ké chuyén, Tinh tuwong tac, Nguoi cod tim
anh huong, Tinh xu hudéng va Tinh thong tin lan luot
13 6 yéu t6 tao nén sfrc manh truyén thong ctia thuong
hiéu. Khac véi mot s6 nghién clru truge day, mo hinh
hién tai nhin manh vai tro ti quan trong cua tinh
chan thuc (eWOM) va chiéu sdu ndi dung
(Storytelling) trong ky nguyén video ngan.

TAI LIEU THAM KHAO:

5.2. Mjt s6 khuyén nghi

Tir cac két qua thyc nghiém, nhom tac gia dé xuét
mot s6 ham ¥ quan tri cho cac doanh nghiép:

Thir nhat, dday manh hoat dong eWOM (Truyén
miéng dién tr): Pay 1a nhan t6 mang tinh quyét dinh
hang dau. Doanh nghiép can chu dong thiét ké cac
chién dich kich thich ngudi ding sang tao ndi dung
(User-Generated Content - UGC) thong qua cac thir
thach, hashtag. Can c¢6 co ché khuyén khich (uu dai,
phén thuong) dé nguoi ding chia sé trai nghiém thyc
té. Viéc hop tac sau rong voi nhéom KOC (Nguoi tiéu
dung chu chét) s& giup tao ra cac ndi dung review
minh bach, pha vo rao can phong v¢ tdm Iy quang cao
cua Gen Z.

Thit hai, dau tw vao Storytelling (Ké chuyén) cé
chiéu sdu: Thay vi quang ba tinh _nang san pham
mot cach rap khudn, thuong hi¢u can 16ng ghép san
pham vao nhitng cau chuyén co cdt truyén 1o rang,
khai thac ding insight cia Gen Z (stc khde tinh
than, tinh bén viing, sy chan thuc). Cau chuyén
thuwong hiéu can dugc truyén tai nhat quan, nhan van
hoa hinh anh doanh nghiép dé tao sy dong diéu sau
sdc vé mat cam xc.

Thir ba, tang cuong tuwong tdc hai chiéu véi nguoi
dimg: TikTok wu tién sy két ndi. Doanh nghiép can
duy tri lich phat song Livestream déu dan khong chi
dé ban hang ma con dé giai dap thic mic va tro
chuyén than mat véi khach hang. Pac biét, can tan
dung triét dé tinh nang tra 10i binh luan bang video
nhim ca nhan hoa trai nghiém, thé hién su léng nghe
va tao ra chat liéu ndi dung mai c¢6 kha nang viral cao
trén cong dong m
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ABSTRACT:

This study aims to evaluate the impact of social media marketing (SMM) activities on TikTok on
brand awareness among Generation Z in Vietnam. Using a quantitative research approach, data were
collected from 205 Gen Z users in Hanoi and analyzed using SPSS 27 through Cronbach’s Alpha
reliability testing, exploratory factor analysis (EFA), and multiple linear regression. The results show
that the SMM model explains 73.8% of the variance in brand awareness. Among the eight initial
factors, “personalization” was eliminated, and “entertainment” was not statistically significant. The
remaining six factors all positively affect brand awareness in descending order: electronic word-of-
mouth (eWOM), storytelling, interactivity, influencer presence, trendiness, and informativeness.
Based on these findings, the study proposes managerial implications to optimize marketing strategies
on short-video platforms.

Keywords: social media marketing, brand awareness, Generation Z, TikTok.
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