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TOM TAT:

Nghién ciru phan tich tac dong clia marketing xanh dén long trung thanh thuong hiéu trong linh vuc
thoi trang xa xi tai Thanh phé H6 Chi Minh, dong thoi xem xét vai trod trung gian ctia su hai 1ong khach
hang. Dir liéu duoc thu thap tir 247 nguoi tiéu ding di mua san pham thoi trang xa xi trong 6 thang gan
nhét va c6 nhan thirc vé cc hoat dong marketing xanh. Nghién cttu str dung Cronbach’s Alpha, EFA,
CFA va SEM trén SPSS va AMOS. Két qua cho thay nhan thirc méi truong, san pham xanh, gia xanh,
phan phéi xanh va xtic tién xanh déu tac dong tich cuc dén sy hai long khach hang; trong do, xuc tién
xanh va san phdm xanh c¢6 mirc anh hudng ndi bat hon cac yéu td con lai. Sy hai long khach hang tiép
tuc tac dong tich cuc dén 1ong trung thanh thwong hiéu. Két qua nghién ciru bd sung bang ching thuc
nghiém vé marketing xanh trong phan khuc thoi trang xa xi tai Viét Nam, dong thoi goi ¥ cac thuong
hiéu can trién khai cam két xanh mot cach nhat quan, minh bach, c6 br:ing chirng va gfm voi trai nghiém
khach hang nhiam han ché nguy co bi hoai nghi hoic bi dién giai 1a greenwashing.

Tiwr khoa: marketing xanh, thoi trang xa xi, sy hai long khach hang, long trung thanh thuong hiéu,
Thanh phd H6 Chi Minh.

1. Dit van dé truong, trach nhiém xa hdi ctia doanh nghiép va tinh
Tiéu dung bén ving dang trd' thinh mot xu  minh bach trong truyén thong. Pdi véi nganh thoi
hudng quan trong trong nhiéu nganh hang, trong d6 trang, cac van dé nhu phat thai, st dung tai nguyén,
6 thoi trang. Nguoi tiéu dung ngady cang quan tam rac thai dét may va chudi cung tmg thiéu bén ving
dén nguodn gdc san pham, vat liéu than thién véi moi  da lam gia tang ap luc budc doanh nghiép didu chinh
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chién luoc marketing theo huéng xanh hon. Cac
nghién ctru gan déy ciing cho thay bén viing va kinh
té tuan hoan dang anh huéng dang ké dén nhan thic
cua nguoi tiéu dung trong nganh thoi trang (Gazzola
et al., 2020), dong thoi truyén thong bén viing cua
thuong hi¢u thoi trang c6 hi€u qué khac nhau tuy
theo loai thuong hiéu va bdi canh van hoa (Kong
etal.,2021).

Tai Viét Nam, thi truong thoi trang xa xi phat trién
cling véi sy mé rong cua tang 16p trung lwu va nhém
khach hang c6 thu nhédp cao. Trong nghién ctiu nay,
thoi trang xa xi dugc hiéu 13 nhom san pham thoi
trang gin v6i chat luong cao, thiét ké tinh xao, gia tri
biéu tugng, tinh doc quyén, uy tin thuong hiéu va trai
nghiém mua sam cao cip. Khac voi thi truong dai
chung, khach hang thoi trang xa xi khong chi tim
kiém cong nang sir dung ma con chu trong dén hinh
anh ca nhan, cam xuc, dia vi xa hdi va sy phu hop
giira gi4 tri thuong hidu véi 16i séng cta ho. Vi vay,
marketing xanh trong phan khic nay c6 thé tao ra tac
dong kép: vira ciing ¢b cam nhan vé trach nhiém moi
trudng, vira gia tang gia tri biéu twong va sy hai long
dbi véi thwong hiéu.

Céc nghién ctru trudc vé marketing xanh thuong
tap trung vao hang ti€u dung nhanh, ban I¢é, san
pham hiru co hodc thoi trang dai chung. Trong cac
bdi canh nay, gia ca, su tién loi va muc do san co
ctia san pham xanh thudng dugce xem 1a cac yéu to
then chét. Tuy nhién, trong thoi trang xa xi, quyét
dinh mua chiu anh hudong manh bdi gia tri biéu
tuong, tinh thim my, sy doc quyén va niém tin vao
cam két thuong hiéu. Pdng thoi, cic tuyén bd xanh
trong nganh thoi trang ngay cang ddi mit voi rii ro
greenwashing (tdy xanh), tirc nguy co doanh nghiép
truyén thong qua mirc hodc thiéu bang ching vé
dong gop moi trudong (Kusa & Urminova, 2020; Li,
2025). Do d6, can lam rd liéu cac thanh phan
marketing xanh c6 thuc sy cai thi¢n sy hai long va
qua d6 cung c6 long trung thanh trong bdi canh thoi
trang xa xi tai Viét Nam hay khong.

Xuét phat tir khoang tréng trén, nghién ctru nay ké
thira logic marketing xanh hdn hop tir Azad et al.
(2013) nhung diéu chinh cho bdi canh thoi trang xa xi

80 S6 18/2026

tai Thanh phé HO Chi Minh. Piém khac biét cia
nghién ctru 13 dat cac thanh phan marketing xanh
trong mot phan khiic c6 ham luong biéu tuong cao,
bd sung nhan thirc mdi truong nhu yéu t6 thude vé
khach hang va xem sy hai long nhu co ché trung gian
chuyén hoa nhan thirc vé hoat dong xanh thanh long
trung thanh thuong hiéu. Két qua nghién ciru ky vong
cung cip thém bang ching thyc nghiém cho linh vyc
marketing xanh, dong thoi dua ra ham ¥ quan tri phu
hop cho cac thuong hi¢u thoi trang xa xi dang hoat
dong tai thi truong Viét Nam.

2. Co s& 1y thuyét va mé hinh nghién ciru

2.1. Marketing xanh va hanh vi tiéu dung thoi
trang xa xi

Marketing xanh duoc hiéu 1a quaé trinh hoach dinh
va trién khai cac hoat dong marketing nham dap tng
nhu cau khach hang nhung dong thoi giam thiéu tac
dong tiéu cuc dén moi truong ty nhién (Polonsky,
2008). Trén nén tang marketing hon hop, marketing
xanh c6 thé dugc trién khai thong qua san pham xanh,
gia xanh, phan phdi xanh va xtic tién xanh. San pham
xanh nhin manh vt liéu than thién méi truong, do
bén, kha nang sura chira, tai st dung hoac tai ché. Gia
xanh phan anh su cong bang, minh bach va mtc sn
1ong chi tra cho gia tri bén vimg. Phan phdi xanh lién
quan dén kénh phan phdi, bao bi, logistics, cira hang
va quy trinh giao nhan giam tac dong moi trudng.
Xdc tién xanh thé hién thong qua truyén thong, quang
cdo, chirng nhan, thong dié€p va cac chuong trinh thiic
day tiéu dung bén viing.

Trong bdi canh thoi trang xa xi, marketing xanh
c¢6 y nghia dic thi. Thuong hiéu xa xi thuong gin
v6i chét lugng cao, tinh doc quyén, tham my va gia
tri biéu tuong (Fionda & Moore, 2009; Kapferer,
2017). Khi yéu t6 xanh duoc tich hop vao chién
luge thuong hiéu, khach hang c6 thé danh gia
thuong hiéu khong chi & chat lugng san pham ma
con & muc d0 trach nhiém, tinh minh bach va kha
nang tao ra gia tri xa hoi. Tuy nhién, tinh xa xi va
tinh bén virng co thé tao ra cang thang nhan thirc: xa
xi thuong gan voi sy khan hiém, tiéu dung biéu
tugng va muc gia cao, trong khi bén vimng nhan
manh trach nhiém, tiét ché va minh bach. Vi vay,
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truyén thong xanh cta thuong hiéu xa xi can dua
trén bang ching, nhat quan voi san pham va chudi
cung tng dé tranh 1am gia tang hoai nghi cua khach
hang (Athwal et al., 2019; Kong et al., 2021).

2.2. Sy hai long va long trung thanh thwong
hiéu

Su hai long khach hang phan anh mtrc 46 danh gia
tich cuc cta khach hang sau khi so sanh trai nghiém
thyc té véi ky vong ban dau (Kotler & Keller, 2012).
Trong nghién ciu marketing, su hai long dugc xem la
tién dé quan trong ciia 1ong trung thanh vi khach hang
hai 10ng thudng c6 xu hudng tiép tuc mua, gisi thiéu
thuong hiéu va it chuyén sang d6i thu canh tranh
(Oliver, 1999; Zeithaml et al., 1996).

Long trung thanh thwong hiéu thé hién sy cam
két tiép tuc lua chon hodc ung hd mot thuong hi¢u
trong tuong lai. Trong phan khtc xa xi, long trung
thanh khong chi thé hién qua hanh vi mua 1ap lai ma
con qua uu tién thuong hiéu, sy gin bo cam xtic va
xu hudng gidi thicu thuong hi¢u cho nguoi khac. Do
do, viéc tao ra sy hai long thong qua cac hoat dong
marketing xanh c6 thé 1a mét co ché quan trong gitip
doanh nghiép ctng cd 10ng trung thanh thwong hiéu.

2.3. Gid thuyét nghién ciru

Nhén thirc moéi truong 1a mirc do ngudi tiéu dung
quan tdm va hiéu biét vé cac van dé méi truong. Khi
nhan thirc moi trudng cao, khach hang c6 xu hudng
danh gié tich cuc hon cac thuong hiéu thé hién trach
nhiém bén vimg. Vi vdy, nghién ctu dé& xuat: H1:
Nhan thirc méi truong co tac dong tich cuc dén sy hai
long khach hang.

San pham xanh thé hién cam két méi truong truc

Hinh 1: Mé hinh nghién cuu dé xudt

[ Nhan thtrc moi trrdng (NTMT) }— H1
( san pham xanh (SPX) 2
[ Giaxanh (GX) H3 — >
[ Phan phéi xanh (PPX) |4 J
[ Xuc tién xanh (KMX) ]— H5

S hai long
khach hang

tiép ctia thuong hiéu thong qua vat liéu, thiét ké, quy
trinh san xudt va kha nang giam thiéu tac dong tiéu
cuc dén moi truong. Dbi voi thoi trang xa xi, san
pham xanh con c6 thé lam ting cam nhén vé chat
luong va gia tri biéu twong. Vi vdy, nghién ctu dé
xudt: H2: San phérn xanh c6 tac dong tich cyuc dén su
hai long khach hang.

Gia xanh phan anh mtc gia ma khach hang cam
nhén 13 hop 1y so v6i gia tri bén vimg ma san pham
mang lai. Trong phan khic xa xi, mic gia cao c6 thé
duoc chap nhan néu khach hang nhan thay gia tri dao
duc, chat lugng va tinh doc quyén twong xtng. Vi
véy, nghién ctru dé xuat: H3: Gia xanh c6 tac dong
tich cuc dén su hai long khach hang.

Phan phdi xanh giap khach hang tiép can san
pham theo cach thuan tién nhung van phu hop véi cac
gia tri bén vimg, chang han bao bi than thién moi
truong, kénh phan phéi ¢6 trach nhiém va quy trinh
van chuyén gidm tic dong méi truong. Vi vy, nghién
ctru dé xuat: H4: Phan phéi xanh c6 tac dong tich cuc
dén sy hai long khach hang.

Xtc tién xanh gitip truyén tai thong tin vé cam
két bén viing, chig nhan, chuong trinh tai ché hoic
hoat dong trach nhiém xa hoi cua thuong hiéu.
Trong nganh hang xa xi, truyén thong xanh minh
bach c6 thé 1am tang cam nhan tich cuc va giam hoai
nghi ctia khach hang. Vi véy, nghién ctru dé xuat:
H5: Xtc tién xanh co tac dong tich cuc dén su hai
long khach hang.

Su hai long 1a mot trong nhiing tién dé quan trong
cua long trung thanh thuong hi¢u. Khi khach hang hai
1ong voi san pham va trai nghiém xanh ciia thuong

/ Long trung thénh\
thwong hiéu
(LTT)

H6

Nguon: Nhém téc gia dé xudt
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hiéu, ho c6 xu hudng tiép tuc luya chon va giéi thiéu
thuong hiéu. Vi vy, nghién ctru dé xuat: H6: Sy hai
long khach hang c6 tac dong tich cuc dén long trung
thanh thuong hiéu.

Tir cac gia thuyét trén, mo hinh nghién ctru dugc
xdy dung v6i 5 bién doc lap gdm nhan thirc moi
trudng, san pham xanh, gia xanh, phan phoi xanh va
xuc tién xanh; bién trung gian 1a sy hai 1ong khach
hang; va bién phy thudc 1a long trung thanh thuong
hiéu. Hinh 1 thé hién co ché tic dong du kién: cac yéu
t6 marketing xanh va nhan thirc méi truong anh
hudng dén sy hai 1ong; su hai 10ng sau d6 chuyén hoa
tac dong nay thanh long trung thanh thuong hiéu
trong bdi canh thoi trang xa xi.

3. Phwong phap nghién ctru

Nghién ctru st dung phuong phap dinh lugng la
chu yéu, két hop luge khao tai liéu va tham khao ¥ kién
chuyén gia dé diéu chinh thang do cho phii hgp véi bdi
canh thoi trang xa xi tai Thanh phd HO Chi Minh.
Thang do duoc ké thira tir cdc nghién ciru trude va
diéu chinh vé& ngdn ngir, bdi canh san pham, dic diém
khach hang va dac thu marketing xanh trong nganh
thoi trang xa xi. Quy trinh phat trién thang do gom 3
budc: tong hop thang do gdc tir tai lidu; dich, hiéu
chinh va chuan hoa thuat ngit theo bdi canh thoi trang
xa xi; tham khao ¥ kién 3 chuyén gia trong linh vuc
marketing, thuong hiéu va hanh vi ngudi tiéu dung dé
danh gid mirc d6 rd nghia, phu hop ndi dung va kha
nang tra 16i cua cc bién quan sat. Sau budc nay, bang
hoi duge ra soat 1an cudi trudce khi khao sat chinh thire.

Ditr ligu duoc thu thap béng bang hoi khao sat truc
tuyén trong giai doan tir thang 9/2024 dn thang
12/2024. Bbi tugng khao sat 1a ngudi tiéu ding tir 23
tudi tro 1én, dang sinh séng hodc lam viéc tai Thanh
phd HO Chi Minh, d timg mua san pham thoi trang
cao cip hodc xa xi trong vong 6 thang gan nhat va co
nhan thic nhat dinh vé cac hoat dong marketing
xanh. Phuong phap ldy mau thuan tién duoc str dung
do dac thu kho tiép can ciia nhom khach hang thoi
trang xa xi. D& han ché sai 1éch do 14y mau, bang hoi
¢ cac cau hoi sang loc vé kinh nghiém mua san
pham, thoi diém mua gan nhat va mirc d6 nhan biét
hoat dong marketing xanh cua thuong hi¢u. Sau qua
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trinh sang loc, 247 bang tra 161 hop ¢ duoc dua vao
phan tich.

Cac bién quan sat duoc do luong bang thang
Likert 5 mtrc d0, tir 1 - hoan toan khong dong ¥ dén
5 - hoan toan dong y. Dit liéu duoc xir Iy bang SPSS
va AMOS. Trinh ty phan tich gém: kiém dinh do tin
cdy thang do bang Cronbach’s Alpha, phan tich
nhan t6 khdam pha (EFA), phén tich nhan té khing
dinh (CFA) va kiém dinh mé hinh céu trac tuyén
tinh (SEM). Céc tiéu chi danh gid mo hinh bao gém
do tin cay thang do, gia tri hdi ty, gia tri phan biét va
céc chi sd pht hgp mé hinh nhu CMIN/df, GFI, CFI
va RMSEA.

4. Két qua nghién ctru

4.1. Pic diém méu khdo sdt

Mau nghién ctru gom 247 ngudi tiéu dung tai
Thanh phé H6 Chi Minh. V& giéi tinh, nit chiém
55,5%, nam chiém 44,1% va nhom khac chiém
0,4%. Nhom tudi tir 23 dén 30 tudi chiém 42,1%,
tiép dén 1a nhom tir 30 dén 45 tudi chiém 29,6%.
Phan 16n ngudi tra 101 c6 trinh d6 dai hoc (72,9%) va
da két hon (61,9%). Vé tan suat mua san pham thoi
trang xa xi, 48,2% cho biét mua hang nam, 29,1%
mua hiém khi, 15,0% mua hang quy va 4,5% mua
hang thang. Pic diém nay cho thdy mau khao sat
pht hop véi bdi canh nghién ctru vé& hanh vi tiéu
dung thoi trang xa xi. (Bang 1)

4.2. Kiém dinh thang do va mé hinh do lwong

Két qua kiém dinh do tin cdy cho thdy mot sb
bién quan sat khong dat yéu cau vé tuong quan bién
tong va duoc loai khoi thang do trude khi thyuc hién
cac phan tich tiép theo. Cu thé, GX4, KMX3 va
LTT4 dugc loai bo dé bao dam do tin cdy cua thang
do. V& noi dung, GX4 phan anh khia canh chap
nhan mirc gia cao cho san pham xanh; KMX3 lién
quan dén muc do hap dan cua thong diép xuc tién
xanh; LTT4 phan anh y dinh tiép tuc mua trong dai
han. Viéc loai bo cac bién nay khong lam thay doi
ban chét khai niém cua thang do vi mdi khai niém
van con tbi thiéu 3 bién quan sat dai dién cho noi
dung cbt 15i va cac chi sé CR, AVE sau hiéu chinh
déu dat yéu cau. Sau hiéu chinh, cac thang do duoc
su dung trong phan tich EFA, CFA va SEM.
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Bdang 1. Pdc diém mau khdo sat

Tiéu chi Nhém S6 lwong Ty 1€ (%)
Nam 109 441
Gigi tinh NG 137 55,5
Khac 1 0,4
Duwéi 23 tudi 54 21,9
e 23-30 tuc:ui 104 42,1
30-45 tudi 73 29,6
T 45 tubi trér lén 16 6,5
THPT/Cao dang 43 17,4
Ig':h o hoc 5 i hoc 180 72,9
Sau dai hoc 24 9,7
Tinhtrang | Pocthan 94 38,1
giadinh Da két hon 153 61,9
Hang nam 119 48,2
TAn suét Hang quy 37 15,0
mua Hang thang 11 4,5
Hiém khi/khac 80 32,3

Phén tich EFA cho thdy hé s KMO dat 0,841,
kiém dinh Bartlett c6 y nghia thong ké véi Sig. =
0,000, cac hé s6 tai nhan t6 déu 16n hon 0,5. Két qua
trich xuat dugc 7 nhan t6 phu hop véi cau trac khai
niém cua mo hinh nghién ctru, bao gém nhan thirc
moi trudng, san pham xanh, gia xanh, phan phdi

Nguon: Tong hop tir két qua khdo sdt

xanh, xuc tién xanh, sy hai long
khach hang va long trung thanh
thuong hi¢u. (Bang 2)

Két qua CFA cho thay mé hinh
do luong dat muc phu hop véi dit
lidu: CMIN/Af = 1,434; CFI
0,955; GFI = 0,905; RMSEA
0,042. Céc chi s6 CR déu 16n hon
0,7 va AVE déu 16n hon 0,5, cho
thdy thang do dat do tin cdy tong
hop va gia tri hoi tu. Pong thoi,
AVE ctia tig thang do déu 16n hon
MSV, cho thay gia tri phan biét dat
yéu cau & muc chip nhan duoc.
(Bang 3)

4.3. Két qud kiém dinh mé hinh
cdu triic

Két qua SEM cho thiy mé hinh
nghién ctru ¢6 murc d6 phu hop chap
nhan duoc véi dir liéu khao sat: Chi-
square/df = 1,473; GF1 = 0,900; CFI
=0,949; RMSEA = 0,044. Cac quan
hé¢ trong md hinh déu c6 y nghia

thong ké & miic 5%, cho thiy cac gia thuyét nghién
ctru duoc chap nhan.

Cu thé, xtc tién xanh co tic dong manh nhat dén
su hai 1ong khach hang (B = 0,321; p < 0,001), tiép
theo 13 san pham xanh (B = 0,282; p < 0,001), phan
phéi xanh (B=0,212; p=0,012), gia xanh (§ = 0,203;

Bdang 2. K&t qua t8ng hop kiém dinh thang do

Thang do Ky hiéu S6 bién con lai Bién loai Ghichu
Nhan thire méi trvdng NTMT 3 - Dat yéu cau
San phdm xanh SPX 4 - Dat yéu cau
Gia xanh GX 3 GX4 Dat sau hiéu chinh
Phan phéi xanh PPX 4 - Dat yéu cau
Xuc tién xanh KMX 3 KMX3 Dat sau hiéu chinh
Su hai long khach hang SHL 4 - Dat yéu cau
Long trung thanh thwong hiéu LTT 3 LTT4 Pat sau hiéu chinh

Nguon: Tong hop tir két qua nghién ciu
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Bdng 3. Db tin cay téng hop, gia tri héi tu két ndi quan trong giira cac hoat dong
va phan biét marketing xanh va long trung thanh
Thang do CR AVE MSV MaxR(H) thuong hiéu trong bdi canh nghién ciru.
NTMT 0751 | 0507 | 0,232 0,788 (Bang4,5)
5. Thao luan va ham y quan tri

PPX 0,834 0,557 0,345 0,837 Két qua nghién ctru cho thdy cac
SPX 0,812 0,520 0,247 0,818 thanh phan marketing xanh déu c6 tac
SHL 0831 | 0552 | 0345 0,832 dong tich cyc dén sy hai long khach
hang trong phéan khuc thoi trang xa xi.

LTT 0,778 0,539 0,270 0,779 1AL s \ o .
Phat hién nay phu hop véi cac nghién
GX 0,777 0,544 0,132 0,839 ctru trudc vé tac dong cuia marketing
KMX 0,764 0,521 0,319 0,773 xanh dén sy hai long va long trung

Nguon: Tong hop tir két qud khao sat

p = 0,002) va nhan thic moi truong (B = 0,148; p =
0,046). Sy hai long khach hang c6 tac dong tich cuc
dén 10ng trung thanh thuong hidu (B = 0,545; p <
0,001). Két qua nay cho thdy su hai long gitt vai tro

thanh (Azad et al., 2013; Gelderman et
al., 2021; Nohekhan, 2023). Tuy nhién,
thtr ty muc dé tdc dong phan anh dac trung riéng
cua nganh hang xa xi, noi khach hang danh gia
thuong hiéu khong chi qua lgi ich chttc nang ma
con qua tinh biéu tuong, su minh bach va sy nhat

Bdang 4. K&t qua kiém dinh mé hinh SEM

Quan hé Uéc lwong Uéc lwong chuan héa S.E. C.R. P
SPX — SHL 0,282 0,282 0,072 3,934 o
GX — SHL 0,174 0,203 0,056 3,087 0,002
NTMT — SHL 0,131 0,148 0,066 1,991 0,046
KMX — SHL 0,299 0,321 0,083 3,613 o
PPX — SHL 0,220 0,212 0,088 2,512 0,012
SHL —»LTT 0,542 0,545 0,084 6,471 o

Ghi chu: *** twong ung p < 0,001.

Bdng 5. Téng hop két

Nguon: Tong hop tir két qud nghién ciru

qua kiém dinh gid thuyét

Gia thuyét N6i dung quan hé Chiéu tac dong Két qua
H1 NTMT — SHL Tich cuc Chép nhan
H2 SPX — SHL Tich cuc Chép nhan
H3 GX — SHL Tich cuc Chép nhan
H4 PPX — SHL Tich cuc Chép nhan
H5 KMX — SHL Tich cuc Chép nhan
H6 SHL —LTT Tich cuc Chép nhan
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quan gitta 161 htra thuong hi¢u véi trai nghiém
thuc té.

Thir nhdt, xtc tién xanh 1a yéu t6 co tic dong
manh nhit d&én su hai long khach hang. Diéu nay
cho thay trong phan khuc thoi trang xa xi, khach
hang khong chi quan tim dén viéc thuong hiéu c6
thuc hién hoat dong xanh hay khong ma con quan
tam dén cach thuong hiéu dién giai va ching minh
cam két bén viing. Két qua nay co phan khac véi
nhiéu bdi canh dai chung, noi san phélrn, gia hodc su
thudn tién thuong ndi bat hon, nhung lai phu hop
v6i didc tha xa xi vi truyén théng thuong hiéu gitr
vai trd quan trong trong viéc tao nghia, cung ¢
hinh anh va lam giam bt dinh. Tuy nhién, tic dong
manh cua xtc tién xanh ciing ham ¥ rui ro: néu
thong diép thiéu bang chimg, phong dai hodc khong
nhat quan véi thuce hanh thuc té, khach hang c6 thé
dién giai d6 1 greenwashing. Vi vy, truyén thong
xanh cia thuong hi¢u xa xi can dya trén chimg
nhan, dir liéu, ciu chuyén ngudn gbc va cam két c6
thé kiém chimg.

Thit hai, san pham xanh ¢6 tac dong dang ké dén
su hai 1ong. Pay 1a két qua hop 1y vi san pham vén 1a
nén tang cot 16i cua trai nghiém thuong hiéu. Trong
thoi trang xa xi, yéu t6 xanh khong duoc lam suy
giam tinh tham my, chét luwong, do bén hodc tinh doc
quyén cua san pham. Doanh nghiép can dau tu vao
vat liéu bén vimg, thiét ké co vong doi dai hon, quy
trinh san xudt c¢6 trich nhiém va minh bach héa
ngudn gdc san pham. Khi khach hang cam nhan san
pham vira dap tmg tiéu chuan xa xi vira thé hién gia
tri bén viing, sy hai long s€ dugc cung cd.

Thit ba, phan phdi xanh va gia xanh ciing c6 tac
dong tich cuc dén sy hai long, nhung muc do thap
hon so v&i xtc tién xanh va san pham xanh. Két qua
nay ham y khach hang thoi trang xa xi ¢ thé chap
nhan muc gid cao néu ho nhan théy gia tri bén
vitng, chat luong va tinh doc quyén twong xtng.
Tuy nhién, gia xanh can duogc truyén dat minh bach
dé khach hang hiéu co so cua phan gia trj ting
thém. Bén canh do, cac hoat dong phan phéi xanh
nhu bao bi than thién méi truong, cira hang tiét
kiém nang luong, logistics giam phat thai va

chuong trinh thu hdi san pham cii can duoc tich hop
vao toan bo hanh trinh khach hang thay vi chi xuét
hién nhu hoat dong bo tro.

Thir tu, nhan thtrc moi trudng co6 tac dong tich
cuc nhung thip nhat dén sy hai long. Y nghia cua
két qua nay 1a sy quan tim moi trudng cua khach
hang la diéu kién thuan loi, nhung chua du dé taora
su hai 10ng néu thuong hi¢u khong chuyén héa cam
két xanh thanh san pham, trai nghiém va truyén
thong cu thé. Noi cach khac, trong phan khuc xa xi,
nhan thirc moi trudong co thé kich hoat su cht y ban
dau, con sy hai 1ong phu thudc nhiéu hon vao cach
thuong hiéu hién thyc hda gia tri xanh trong cac
diém cham cta khach hang.

Tir cac két qua trén, ham ¥ quan tri trong tam 1a
cac thuong hiéu thoi trang xa xi can trién khai
marketing xanh nhu moét phan cta trai nghiém
thuong hi¢u tong thé. Doanh nghiép nén wu tién
truyén thong xanh minh bach, ¢ bang chimg; phat
trién san pham xanh nhung van bao dam chuan muc
xa xi; giai thich hop 1y chinh sach gia xanh; va thiét
ké hé théng phan phéi, bao bi, cira hang, hdu mai
theo hudng giam tic dong moéi truong. Viée kiém
chtng doc 1ap, cong b thong tin chon loc nhung rd
rang va thong nhit thong diép giita truyén thong -
san phém - dich vu la céch quan trong dé han ché
hoai nghi greenwashing va cing cb 1ong trung
thanh dai han.

6. Két luan va han ché nghién ciru

Nghién curu da phan tich tic dong cia marketing
xanh dén long trung thanh thuong hi¢u thoi trang xa
xi tai Thanh phd HO Chi Minh théng qua vai trd trung
gian cua su hai long khach hang. Két qua cho thay
nhén thirc méi truong, san pham xanh, gia xanh, phan
phdi xanh va xuc tién xanh déu tac dong tich cuc dén
su hai long; déng thoi sy hai long tac dong tich cuc
dén long trung thanh thuong hiéu. Trong cac yéu t6
marketing xanh, xtc tién xanh va san pham xanh co
anh huong ndi bat hon, cho thiy tim quan trong cta
truyén thong minh bach va chat lugng san pham trong
phan khtic thoi trang xa xi.

Vé mat thuc tién, nghién ctru goi ¥ cac thuong
hiéu thoi trang xa xi can trién khai marketing xanh
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nhu mot chién lugc nhat quén, khong chi 1a hoat dong
truyén thong ngan han. Doanh nghiép nén két hop san
pham than thién méi trudng, bang chimg vé ngudn
gbc va quy trinh, chinh sich gia minh bach, kénh
phan phéi c6 trach nhiém va dich vu khach hang nhat
quan. Nhitng hoat dong nay khong chi tao ra sy hai
long ma con gop phan duy tri long trung thanh
thuong hi¢u trong dai han.

Nghién ctru van ton tai mot s6 han ché.

Thit nhdt, mau khao sat duoc thu thap tai Thanh
phé H) Chi Minh bang phuong phép 1dy mau thuan
tién, do d6 kha ning khai quat hoa con han ché va két
qua co thé phan anh nhiéu hon dic diém cta nhom

khach hang dé tiép can. Cac nghién ctru tiép theo nén
mo rong pham vi khao sat, ting ¢& mau va can nhéc
ldy mau phan tang theo do tudi, thu nhap hodc mirc
d6 mua thoi trang xa xi.

Thit hai, dit liéu cat ngang chua phan anh duoc sy
thay d6i hanh vi khach hang theo thoi gian.

Thir ba, md hinh méi tap trung vao sy hai long ma
chura xem xét sau cac yéu té nhu niém tin xanh, gia tri
biéu tuong, nhan thic greenwashing hodc trai
nghiém cam xc.

Cac nghién ctru tiép theo c¢6 thé bd sung cac bién
trung gian hodc diéu tiét ¢ 1am rd hon co ché tac dong
cua marketing xanh trong nganh thoi trang xa xi B
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ABSTRACT:

This study examines the impact of green marketing on luxury fashion brand loyalty in Ho Chi Minh
City, with customer satisfaction considered as a mediating mechanism. Data were collected from 247
consumers who had purchased luxury fashion products within the previous six months and were aware
of green marketing activities. Cronbach’s Alpha, exploratory factor analysis, confirmatory factor
analysis and structural equation modeling were employed using SPSS and AMOS. The findings
indicate that environmental awareness, green product, green price, green place and green promotion
positively influence customer satisfaction; among these factors, green promotion and green product
show stronger effects. Customer satisfaction also has a positive effect on brand loyalty. The study
provides empirical evidence on the role of green marketing in the luxury fashion market in Vietnam
and suggests that luxury brands should implement green activities consistently, transparently and in
connection with customer experience to reduce skepticism and greenwashing concerns.

Keywords: green marketing, luxury fashion, customer satisfaction, brand loyalty, Ho Chi Minh
City.
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