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CAC YEU TO ANH HUONG DPEN
HANH VI MUA NONG SAN PIA PHUONG
CUA KHACHDU LICH

@ NGUYEN THU HA
Trudng Dai hoc Mé - Bia chat

TOM TAT:

Nghién ctru ndy nham tong hop va hé thong héa cac yéu té anh huong dén y dinh mua nong san dia
phuong ctia khach du lich trong bbi canh phat trién du lich bén vimg. Trén co sé tong quan cc nghién
clru trude, bai viét tiép can y dinh mua nhu mot dang hanh vi ti€u dung theo trai nghiém, chiu tac dong
d6ng thoi ciia nhiéu nhom yéu t6 khac nhau. Cu thé, cac yéu td duoc phan thanh 4 nhém chinh gdm: (i)
yéu t6 tam 1y - hanh vi dya trén Ly thuyét Hanh vi du dinh, (ii) gi4 trj cam nhan va thudc tinh san pham,
(iii) yéu t6 xa hoi - van hoa va bén viing, va (iv) cac yéu t6 dic thu caa bdi canh tiéu dung trong du lich.
Két qua tong hop cho thiy, y dinh mua nong sén dia phuong ciia khach du lich khong chi phu thude vao
thai d6 va nhén thirc c4 nhan ma con chiu anh hudng manh tir trai nghiém diém dén, gid tri biéu trung
clia san pham va cac diéu kién tinh hudng nhu tinh sin c6 va kha ning van chuyén. Nghién ciru nhén
manh vai trd ctia viéc tich hop tiéu thu nong san vao thiét ké trai nghiém du lich nham gia ting gia tri
cho diém dén. Tir d6, bai viét dé xuét cac ham ¥ quan tri nham thuc déy tiéu ding néng san dia phuong

gan v6i phat trién du lich bén ving tai Viét Nam.

Tir khoa: Y dinh mua, nong san dia phuong, hanh vi khach du lich.

1. it van dé

Trong bdi canh phat trién du lich bén viing, néng
san dia phuong ngay cang duoc xem 13 ngudn luc
quan trong gop phan thuc day kinh té, bao ton vin hoa
va duy tri sinh ké cong dong (Prayana & Yuliarmi,
2020). Viéc tiéu thu ndng san khong chi tao thu nhap
va viéc 1am cho ngudi dan ma con mang lai loi ich
mdi trudng théng qua rat ngan chudi cung tng, giam
phat thai va dong vai trd nhu mot phuong tién thé
hién ban sic van hoa va tinh xac thuc cua diém dén
(Frisvoll, 2016).

Hanh vi mua nong san cia khach du lich la mét

phﬁn cua trai nghiém du lich, khong chi phuc vu tiéu
ding ma con mang gia tri cam xuc va biéu trung,
gop phan kéo dai ky wc vé diém dén (Costello &
Fairhurst, 2002). Cac nghién ctru cho thay, gia tri
cam nhan, sy méi la va mirc do gén két v6i 4m thuc
anh huong dang ké dén y dinh mua (Choe & Kim,
2018; Levyta va cong sy, 2022). Tuy nhién, phan
16n nghién cuu hién nay tap trung vao nguoi ti€u
dung dia phuong va van dung TPB, trong khi khach
du lich 1a nhom ti€u dung dac thu chua duoc nghién
cuu déy du, dac biét tai cac nudc dang phat trién nhu
Viét Nam. Do d6, viéc nghién ctru cac yéu té anh
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huong dén ¥ dinh mua nong san dia phuong cua
khach du lich 14 can thiét nhim bd sung co s& khoa
hoc va dé xuat ham ¥ quan tri cho phat trién du lich
bén virng.

2. Co s& 1y thuyét va tong quan nghién ciru

2.1. Cac khdi niém co bdan

Khai niém nong san dia phuong

Céc nghién ctru cho thay, ngudi tiéu dung c6 xu
hudng linh hoat trong viéc dién giai khai niém
“ndng san dia phuong”, tiy thudc vao bdi canh sinh
song va kha nang tiép can san pham (Roper va cong
su, 2015). Thong thuong, nong san dia phuong
dugc hiéu 12 san phém dugc san xuét trong khu vuc
lan can, cung thanh phé, tinh hodc trong mot pham
vi dia ly nhét dinh, hodc dya trén khoang cach va
thoi gian van chuyén tir noi san xuat dén noi tiéu
ding (Printezis va cong sy, 2019). Tai cac qudc gia
dang phat trién, khai niém nay duoc hiéu ¢ pham vi
hep hon, cha yéu gin véi cip lang/xa, huyén hoic
tinh, thay vi cdp qudc gia (Arsil va cong su, 2014).
Bén canh yéu tb dia ly, mot ) nghién clru nhén
manh, tinh “dia phwong” con lién quan dén cau
tric phan phdi, mdi quan hé xa hoi va sy gin két
van hoa giita san phim va cong dong san xuit
(Trivette, 2015).

Nhin chung, néng san dia phuong la mot khai
niém da chiéu, dugc xac dinh khong chi boi khoang
cach khong gian ma con bai cac yéu t6 xa hoi, van
hoa va bdi canh tiéu dung, dic biét trong nghién ctiru
du lich.

Y dinh mua néng san dia phirong trong du lich

Y dinh mua duoc hiéu 1a muc do san sang va
khuynh hudng cta ¢4 nhan trong viéc thuc hién hanh
vi mua trong twong lai. Theo Ly thuyét Hanh vi du
dinh, ¥ dinh 14 tién dé truc tiép cua hanh vi, phan anh
dong luc thuc day ca nhan hanh dong khi c¢6 diéu kién
thuan lgi (Fishbein & Ajzen, 1975; Ajzen, 1991). Do
hanh vi mua thyc té kho quan sat va chiu nhiéu yéu t6
tinh hudng, ¥ dinh mua thuong duoc s dung nhu
mot bién thay thé dang tin cay trong nghién ctiru hanh
vi tiéu dung.

Trong bbi canh nong san dia phuong, ¥ dinh mua
thé hién muc do sin sang clia ngudi tiéu dung hoic
khéach du lich trong vi¢c Iya chon va uu tién san phém
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c¢6 nguodn gbe dia phuong. Y dinh nay chiu dnh huéng
boi cac yéu to nhu thai do, chudn muc xa hoi, kiém
soat hanh vi cam nhén va cac gi tri lién quan dén
chét luong, stic khoe, mdi truong va loi ich cong
ddng. Vi vay, ¥ dinh mua dugc xem 14 chi bao phu
hop dé phan tich hanh vi tiéu dung noéng san dia
phuong trong cac nghién ctru thuc nghiém.

2.2. Tong quan nghién civu vé cdc yéu to danh
hwéng dén ¥ dinh mua néng sin ciia khéch du lich.

2.2.1. Cdc yéu t6 theo Ly thuyét Hanh vi du dinh
(TPB)

Ly thuyét Hanh vi du dinh do Fishbein va Ajzen
(1975) @ xuét va duoc Ajzen (1991, 2015) hoan
thién 1a mot trong nhitng khung Iy thuyét phd bién dé
gidi thich ¥ dinh va hanh vi mua. Theo TPB, hanh vi
clia ca nhan dugc dan dét tryc tiép boi ¥ dinh, trong
d6 ¥ dinh chiu anh hudng cua 3 yéu té cbt 13i: thai do,
chuén muc cha quan va kiém soat hanh vi cam nhan.
Thai d0 phan anh mirc d6 danh gia ctia ca nhan dya
trén cac niém tin vé 1oi ich, strc khoe, chat luongvay
nghia xa hoi ctia san pham. Nhiéu nghién ciru thyc
nghiém cho thay, thai d§ c6 anh huong tryc tiép va
manh hon so véi cac yéu td con lai trong vi¢c hinh
thanh ¥ dinh mua (Shin, 2016). Chuan muyc chi quan
phan anh nhan thirc vé ap luc xa hoi hoac ky vong tur
nhiing nguoi quan trong. Nghién ctiru cia Rainbolt va
cong su (2012) ghi nhan tac dong tich cuc, dic biét
khi hanh vi gén v6i trach nhi€ém xa héi. Tuy nhién,
vai trd ctia chuan muc x3 hoi co thé giam do bdi canh
tiéu dung ngan han va mang tinh ca nhan hoa cao
(Shin, 2016). Kiém soat hanh vi cam nhan phan anh
mirc d9 ca nhan cam thay c6 di kha nang va diéu kién
dé thyc hién hanh vi mua. Yéu t6 nay dic biét quan
trong trong du lich, khi quyét dinh mua chiu anh
hudng boi cac diéu kién tinh huéng nhu gia ca, tinh
san c6, sy thuan tién va kha ning van chuyén. Nhiéu
nghién ctru cho thay, kiém soat hanh vi cam nhén c6
anh huong déng ké dén y dinh mua, dic biét khi san
pham kho tiép can hodc co6 gia cao (Vermeir &
Verbeke, 2008).

2.2.2. Nhom yéu 16 gid tri cam nhan va thugc tinh
san pham

Gia tri cam nhan 14 sy danh gia tong thé ctia nguoi
tiéu dung vé murc do hitu ich cta san pham duya trén
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loi ich nhan dugc va chi phi phai danh d6i, dong thoi
dong vai tro trung gian gitta thudc tinh san pham va y
dinh mua (Choe & Kim, 2018). Pdi vé6i khach du
lich, gia tri nay khong chi dirng ¢ cong dung ma con
gdn v6i trai nghiém diém dén. Trong cac thanh phan
clia gid tri cam nhan, gia tri chirc ning (chat lugng, an
toan, cong dung) 14 nén tang anh huong dén y dinh
mua. Chat lwong cam nhan va d6 tin cay dugc ching
minh cé tac dong tich cuc dén thai do va y dinh mua
(Goodwin, 2013; Aprile va cong su, 2015), déng thoi
lién quan dén kha ning bao quan va van chuyén sau
chuyén di. Gi4 tri cam xtc ciing giit vai trd quan trong
khi tiéu dung néng san dia phuong mang lai sy thich
tht, hai long va gan két véi diém dén (Choe & Kim,
2018). Bén canh d, gia tri tri thirc phan anh nhu cau
kham pha va hiéu biét vin hoa dia phuong, qua d6
thic day y dinh mua nhu mot phan ca trai nghiém du
lich (Frisvoll, 2016).

Thudc tinh san phidm ndng san dia phuong gin
vOicac yéu t6 nhu chat lwong, do tuoi, huong vi va an
toan thyre pham c6 anh huong dang ké dén y dinh mua
(Dwiastari va cong su, 2019). Gia ca cling anh hudng
dén y dinh mua, du trong du lich c6 thé duoc diéu tiét
boi gid tri trdi nghiém (Arsil va cong su, 2014;
Costello & Fairhurst, 2002). Ngoai ra, mot s6 yéu to
nhu chimg nhan chat lugng, chi dan dia 1y va nhin
hiru co gitp ting niém tin va muc sin sang chi tra ciia
nguoi tiéu dung (Aprile va cong su, 2015).

2.2.3. Nhém yéu té xd hoi - vin héa va nhdn thire
vé méi trieong va phdt trién bén viing

Bén canh céc yéu té tim 1y - hanh vi va gié tri cam
nhan, nhom yéu t6 xa hoi - vin hoa va bén vimg dugc
xem 1a dong luc quan trong thuc day ¥ dinh mua nong
san dia phuong. Nhom nay phan anh cac dong co
vuot 1én trén loi ich ca nhan, grfln vO1 trach nhiém xa
hoi, ban sic van hoa va nhén thirc vé phét trién bén
viing, dac biét trong bdi canh du lich.

(1) Ung hé kinh té dia phwong va cong dong
san xudt

Nguoi tiéu dung ¢ xu hudng danh gia tich cuc va
wu tién mua cac san pham dia phuong khi ho nhan
thirc hanh vi tiéu ding ciia minh gop phan tao thu
nhap cho nong dan, thuc day phat trién kinh t& ving
va tang cudng tinh tu chu cua cong déng dia phuong

(Goodwin, 2013). Bi véi khach du lich, dong co nay
thuong dugc cung cd thong qua tiép xuc truc tiép véi
ngudi san xuat, cac ciu chuyén vé san pham va trai
nghiém tai diém dén, tir d6 1am gia ting y dinh mua
ndéng san dia phuong nhu mdt hanh vi mang y nghia
x4 hoi.

(2) Yéu t6 van héa, ban sdc va tinh xdc thuc

Frisvoll (2016) cho rang, viéc tiéu dung nong san
va thuc pham dia phuong gitp du khach tiép can va
cam nhan rd hon 16i sdng, tip quan san xuat va gia tri
van hoa cua cong dong s tai. Do do, ¥ dinh mua
néng san dia phuong ciia khach du lich thuong gin
v6i mong mudn trai nghiém tinh xac thyc va tim kiém
nhitng san phdm mang du an riéng cta diém dén.
Céc nghién ctru vé tiéu dung biéu trung ciing chi ra,
nong san dia phuong thuong dugc mua nhu qua tang
hoac vat Iuu niém, qua d6 phan anh mdi lién hé gilra
hanh vi mua va gia trj van héa biéu tuong cua san
pham (Costello & Fairhurst, 2002).

(3) Nhdn thitc vé méi truong va phat trién
bén viing

Cac nghién ctru cho thdy, nguoi tiéu ding ¢6 xu
huong danh gia tich cyc nong san dia phuong do
khoang cach van chuyén ngan, giam phat thai carbon
va str dung tai nguyén hiéu qua hon so véi san pham
nhap khau (Seyfang, 2006). Trong cac qudc gia phat
trién, nhan thirc méi trudng c6 anh huéng manh dén ¥
dinh mua va muc san sang chi tra cho nong san dia
phuong (Vermeir & Verbeke, 2008). Tuy nhién, tai
céc qudc gia dang phat trién, yéu t6 nay tuy da xuat
hién nhung thuong dong vai tro bo trg, két hop voi
cac yéu t6 thuc dung nhu gia ca va chit lugng (Arsil
va cong sy, 2016).

2.2.4. Nhém yéu té ddc thii cua béi canh tiéu
dung nong san dia phuong

Khac véi tiéu dung thuong nhat, ti€u dung cua
khéch du lich dién ra trong diéu kién khong gian -
thoi gian dic thi, mang tinh ngin han, chiu anh
hudéng manh boi trai nghiém diém dén va cac yéu to
tinh huéng. Do d6, nhiéu nghién ctru nhén manh, cac
yéu t6 bdi canh khong chi tac dong truc tiép dén y
dinh mua ma con diéu tiét mbi quan hé giira thai do,
gia tri cam nhan va hanh vi mua (Costello &
Fairhurst, 2002; Frisvoll, 2016).
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(1) Trdi nghiém du lich va trdi nghiém am thuc
tai diém dén

Trai nghi€ém du lich, dac biét la trai nghiém am
thyre va trai nghiém gan véi nong nghiép - nong thon,
dugc xem 13 yéu t6 bdi canh quan trong thuc day ¥
dinh mua nong san dia phuong. Nhiéu nghién ctu
cho thy viéc tham gia vao cac hoat dong trai nghiém
nhu tham quan trang trai, thuong thirc am thuc dia
phuong, 1 hoi nong san hay khong gian vin hoa ban
dia gitip du khach hinh thanh cam xuc tich cuc va su
gin két voi san pham dia phuong, tir d6 gia ting y
dinh mua (Frisvoll, 2016; Choe & Kim, 2018). Trong
truong hop nay, nong san dia phuong khong chi dugc
nhin nhdn nhu hang hoéa tiéu dung ma con 1a mot
phan cta trai nghiém diém dén.

(2) Tinh sdn c6 va s thudn tién trong mua sam

Tinh san c6 va sy thuan tién 13 nhimg yéu t6 tinh
hudng c¢6 anh huong rd rét dén y dinh mua nong san
dia phuong cua khach du lich. Do thoi gian luu tra
han ché va muc do quen thude thép voi thi truong dia
phuong, khach du lich ¢6 xu huéng uu ti€n cac san
pham dé tiép can, dugc bay ban tai cac dia diém thuan
loi nhu cho du lich, ctra hang luu niém, lang nghé,
khach san hodc nha hang (Costello & Fairhurst,
2002). Theo Vermeir & Verbeke (2008), ngay ca khi
khach du lich ¢6 thai do tich cuc dbi véi ndéng san dia
phuong, y dinh mua van c6 thé khong dugc hinh
thanh hodc khong chuyén hoa thanh hanh vi néu san
pham kho tiép can hodc thiéu thong tin rd rang.

(3) Khéng gian ban hang va kénh phdn phoi tai
diém dén

Khach du lich thuéng mua nong san dia phuong
thong qua cac kénh gin véi du lich nhu khach san,
nha hang, khu nghi dudng, hoac cac cho phién du lich
g6p phan nang cao hinh anh, chit lugng cam nhan va
mirc d6 tin cdy ctia san pham (Wirawan va cong su,
2014). Do vay. khéng gian ban hang va kénh phan
phdi tai diém dén 1a yéu t bdi canh quan trong anh
huong dén nhan thic va y dinh mua. Dong thoi,
chinh séch mua sam cua co s& luu tri va sy hd tro caa
chinh quyén dia phuong déng vai trd quan trong
trong viéc tao diéu kién cho nong san dia phuong tiép
can khach du lich.

(4) Thoi gian heu trii va kha ndang van chuyén san
phdm

Thoi gian luu trd va kha ning van chuyén la
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nhitng rang budc dic thi anh huong dén y dinh mua
néng san dia phuong ctua khach du lich. Cac san
phdm d& bao quan, c6 bao bi phii hop va thuan tién
mang theo thuodng c6 kha nang dugc lya chon cao
hon so v6i cac san phim cdng kénh hodc d& hu hong.
Costello va Fairhurst (2002) cho rang, khach du lich
thudng mua nong san dia phuong dé 1am qua ting
hodc vt luu niém, diéu nay thay ddi tiéu chi danh gia
san pham so véi tidu ding thuong nhat. Do do, ho
quan tdm nhiéu hon dén dic diém san pham va cach
thirc dong goi ¢ thé twong tac véi yéu td bdi canh dé
anh huong dén y dinh mua.

3. Két luén va ham y quan tri

3.1. Kétluin

Trén co so tong hop cac nghién ciru, ¥ dinh mua
néng san dia phuong ctia khach du lich 1a két qua cua
sy twong tac giita cac yéu t tam 1y - hanh vi, gia tri
cam nhan, yéu t6 xa hoi - van hoa va bdi canh tiéu
ding tai diém dén. Khac véi tiéu ding thuong nhat,
hanh vi mua ctia khach du lich mang tinh ngn han,
chiu rang budc boi thoi gian, kha ning tiép can va trai
nghiém, dong thoi gan véi nhu cau kham pha va ¥
nghia biéu trung ctia san pham.

Céc nghién ctru cho thdy, thai do tich cuc dong
vai tro trung tdm trong viéc hinh thanh y dinh mua,
duge nudi dudng boi chat lwong cam nhan, trai
nghiém va gia tri xa hoi. Pdng thoi, cac yéu td nhu
tng ho cong ddng, bao ton vin hoa va phat trién bén
viing ngay cang tr¢ thanh dong luc quan trong. Tuy
nhién, ¥ dinh mua chi chuyén héa thanh hanh vi khi
cac diéu kién nhu tinh s3n c6, su thudn tién va kha
nang van chuyén duoc dam bao. Pidu nay cho thay,
tiéu thu nong san can duoc tiép can nhu mot phﬁn
cua trai nghiém du lich, thay vi chi 1a hoat dong mua
ban don thuan.

3.2. Ham y qudn tri

Tir géc d6 khach du lich, ¥ dinh mua 1a két qua
ctia sy két hop giira trai nghiém, gia tri cam nhan va y
nghia xa héi cua hanh vi ti€u dung. Do do, cac ham y
quan tri can tip trung vao t6i wu hoa trai nghiém va
giam rao can tiéu dung.

Thir nhdt, can nang cao nhan thirc va niém tin
ctia du khach thong qua thong tin rd rang vé ngudn
gdc va gia tri san pham, gitp tang kiém soat hanh vi
cam nhan.

Thit hai, cin thiét ké nong san dia phuong nhu
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mot san pham trai nghiém, gin véi cdu chuyén vin
hoa, bao bi hap dan va ban sic dia phuong nhim gia
tang gia tri cam xuc.

Thit ba, can 1am ndi bat y nghia xa hoi ctia hanh vi
mua, nhu hd trg cong déng va bao ton van hoa, dé
cung cb dong lyc tidu ding c6 trach nhiém.

Thir tw, can giam rao can tinh hudng bang cach

nang cao tinh san c6, thuan tién, thiét ké san phérn dé
mang theo va hd tro van chuyén.

Nhu vy, viéc thiic day y dinh mua nong san dia
phuong can gin véi toi wu hoa trai nghiém tiéu ding
toan dién, trong d6 hanh vi mua 1a mét phﬁn cua trai
nghiém diém dén, gbp phan nang cao hiéu qua tiéu
thu va phat trién du lich bén viing m
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FACTORS INFLUENCING TOURISTS’ INTENTIONS
TO PURCHASE LOCAL AGRICULTURAL PRODUCTS

® NGUYEN THU HA
Hanoi University of Mining and Geology

ABSTRACT:

This study synthesizes and systematizes the factors influencing tourists’ intentions to purchase
local agricultural products within the context of sustainable tourism development. Drawing on a
comprehensive review of prior research, purchase intention is conceptualized as a form of
experiential consumer behavior shaped by multiple interrelated determinants. These determinants are
classified into four principal categories: (i) psychological and behavioral factors grounded in the
Theory of Planned Behavior, (ii) perceived value and product attributes, (iii) sociocultural and
sustainability-related factors, and (iv) contextual factors specific to tourism consumption. The
analysis indicates that tourists’ purchase intentions are influenced not only by individual attitudes and
perceptions but also by destination experiences, the symbolic and cultural value of local products, and
situational conditions such as product availability and ease of transport. The findings underscore the
importance of integrating local agricultural products into the design of tourism experiences as a
means of enhancing destination value and supporting sustainable development. This study contributes
to the literature on tourism and consumer behavior and offers a conceptual foundation for promoting
the consumption of local agricultural products in conjunction with sustainable tourism development
in Vietnam.

Keywords: purchase intention, local food consumption, tourist behavior.
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