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TOM TAT:

Trong bbi canh nén kinh té s6, hiéu ung tam ly FOMO (Fear of Missing Out) ngay cang anh huong
dén hanh vi tiéu ding cua thé hé Gen Z. Nghién ctru nay phén tich tac dong cia FOMO dén hanh vi
mua siam theo xu huéng (TREND) va hanh vi mua sam bdc dong (IMP) cua sinh vién tai TP. H5 Chi
Minh. Dit liéu dugce thu thap tir 402 mau khao sat va phén tich bang phuong phap dinh luong két hop
dinh tinh. Két qua cho thiy, FOMO c6 tic dong thuan chiéu va c6 y nghia thong ké dén ca 2 hanh vi
tiéu dung, déng thoi ton tai sy khac biét vé mirc 30 FOMO theo mdt s6 dic diém ¢ nhan. Nhiing phat
hién nay gop phan b sung bang chiing thuc nghiém vé vai tro cia yéu t6 tim 1y trong hanh vi tiéu ding
ctia Gen Z trong bdi canh kinh té s6.

Tir khéa: FOMO, Gen Z, mua sim bdc déng, mua sdm theo xu hudng, Phan hi¢u Hoc vién Hanh
chinh va Quan tri cong tai TP. Hd Chi Minh.

1. Pit van dé

Su bung nd cua nén kinh té s va mang xa hoi da
thay d0i can ban cach thirc twong tac va tiéu ding ctia
con ngudi. Doi voi thé hé Gen Z, nhom dbi twong
danh trung binh tir 5-7 gio mdi ngay trén khong gian
s6, hanh vi mua sdm khong chi dimg lai ¢ nhu cau
thue té ma con chiu sy chi phéi cua cac hi¢u ing tam

thong tin, trai nghiém hodc xu hudng ma nguoi khac
dang huong loi - dong vai tro 1a "ngoi nd" cho cac
quyét dinh chi ti€u trc thoi. Tai Phan hiéu Hoc vién
Hanh chinh va Quan tri cong TP. Hd Chi Minh, sinh
vién la nhitng nha quan ly tuong lai, thuong xuyén
tiép xtic véi tri thirc kinh té - xa hoi nhung van khong
hoan toan "mién nhiém" trudc cac cam bay tim 1y tir

ly dam dong (Poan Khanh Linh va cong sy, 2022).
Trong d6, hiéu tng FOMO - ndi s hii bi bo 15 nhimng
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(KOL/KOC), c6 suc anh huong 16n trén thi truong.
Nghién ctru nay dugc thuc hién nham 1am 5 co ché
tac dong cia FOMO dén hanh vi tiéu dung dé tir d6
dua ra cac giai phap quan tri hanh vi va tai chinh ca
nhan hi¢u qua.

2. Co s6' Iy thuyét va mé hinh nghién ciru

2.1. Hiéu irng FOMO va hanh vi tiéu ding ciia
sinh vién

Hdi chiig so bi bo 16 (FOMO) dugc dinh nghia la
mot trang thai lo au lan toa, xut phat tir nhan thirc
clia ¢4 nhan rang nguoi khac dang c¢6 nhimng trai
nghiém tich cuc hodc s¢ hitu nhiing gia tri ma ban
than minh ving mat. Theo Przybylski va cong su
(2013), FOMO khong chi la mot trang thai tdm Ly don
thuan ma con gan lién vai viée khong thoa mian cac
nhu cau tim ly co ban, dac biét la nhu cau gfm két xa
hoi. Trong nén kinh té s, hiéu img nay bi khuéch dai
manh mé bdi sy hién dién lién tuc clia mang xa hoi,
noi cac thong tin vé trao luu va vu dai duoc cap nhat
theo tung gidy, tao ap luc so sanh xa hdi thuong truc
1én ca nhan.

Hanh vi tiéu dung 13 qua trinh Iya chon, mua va stir
dung san pham nham théa man nhu cau, vdn chiu tac
dong tong hop ciia ca yéu td 1y tri va tam 1y (Kotler va
Keller, 2016). Bbi voi thé hé Gen Z - nhom ddi tuong
sinh ra trong méi truong sb hoa - quyét dinh tiéu ding
thuong it da trén phan tich 1y tinh ma d& bi chi phdi
boi cam xtc va ap luc tir cong dong tryc tuyén. Trong
nghién ctu ndy, hanh vi tiéu ding duoc cy thé hoa
qua 2 khia canh:

e Hanh vi mua sim theo xu huéng (TREND): La
viéc ca nhan thue hién hanh vi mua sdm dé bét kip cac
trao Iuu xa hoi, chiu anh huong manh mé tr nhom
tham khao (ban bé, ngudi ndi tiéng). Sinh vién
thuong ¢6 y dinh mua sam cao hon khi thay nhimg
nguoi xung quanh déu s¢ hitu san pham do.

e Hanh vi mua sim boc dong (IMP): Pay la
nhitng quyét dinh mua hang dién ra nhanh chong,
thiéu ké hoach va bi lan 4t bdi cam xuc tirc thoi.
FOMO thuc day su "ghen ti" va mong mudn sé hitu
ngay lap tic cac mon dd gia ré hodc giéi han dé giai
toa tam ly lo au.

2.2. Ly thuyét nén

Nghién ciru nay van dung Thuyét hanh vi c6 ké
hoach (Theory of Planned Behavior - TPB) cua
Ajzen ( 2005) lam nén tang ly luan cha dao. Trong

mo hinh TPB, y dinh hanh vi chiu anh huong béi 3
yéu t6: Thai do, Kiém soat hanh vi cam nhan va
Chuén chi quan.

Trong bdi canh nghién ctru nay, hiéu tmg FOMO
dugc xem xét nhu mot bién thé cia "Chuin chu
quan" (Subjective Norms). Pay la ap lyc xa hdi cam
nhan duogc tir cic nhom tham khao (gia dinh, ban be,
cong dong mang) tic dong dén kha ning va y dinh
mua sam tryc tuyén cia sinh vién. Khi sinh vién nhan
thay "chuin myc" cia nhém 1a phai s¢ hitu nhiing san
phidm dang dan dau xu hudng, ndi s bi tach roi khoi
nhém (FOMO) s€ tré thanh dong luc truc tiép thuc
day y dinh va hanh vi tiéu dung.

Hinh 1: M6 hinh nghién cuiu

[ Hiéu trng FOMO ]

!

Hi }He

Hanh vi Hanh vi
mua sam theo mua s‘ém
xu hwéng boc dong

A

i Bién kiém soat
(Gigi tinh, nam hoc, nganh hoc)
H3

2.3. M6 hinh va gia thuyét nghién ciru

* Céc gia thuyét nghién ctru

e H1: Hi¢u tng FOMO c¢6 tac dong tich cuc dén
hanh vi tiéu dung theo xu hudng.

e H2: Hiéu (g FOMO c6 tac dong tich cuc dén
hanh vi tiéu ding boc dong.

e H3: Muic 40 FOMO c6 su khac biét giira cac
nhom theo gidi tinh, ndm hoc va nganh hoc.

3. Phwong phap nghién ctru

- Quy trinh va mau nghién ctru: Nghién ctru duge
trién khai qua 2 giai doan: (1) Pinh tinh: Phong vén
sdu 50 sinh vién dé hiéu chinh thang do va thuat ngit
(nhur ding tir "du trend", "chdt don" thay cho thuat
nglt hoc thuat); (2) Pinh luong: Khao sat truc tuyén
qua Google Forms. Quy mé mau dat 402 phiéu hop 18
tir sinh vién thudc tit ca cdc nim hoc va chuyén
nganh tai Phan hiéu.

- Phuong phap phén tich: Dir liéu duoc xir ly bang
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phan mém SPSS. Cac ky thudt phan tich bao gom:
Kiém dinh do tin cay Cronbach’s Alpha, Phan tich
nhan t6 kham pha (EFA), Phan tich twong quan
Pearson, HOi quy tuyén tinh va Kiém dinh
ANOVA/Welch dé so sanh su khac biét.

4. Két qua nghién ciru va thio luan

4.1. Thong ké mé ti

Mau nghién ctru ghi nhan 47,8% nir va 45% nam.
Sinh vién nam th 2 chiém ty trong cao nhat (53,5%).
Vé mire chi tiéu, 33,8% sinh vién chi tiéu tir 1-3 triéu
df‘)ng mdi thang cho nhu cdu ca nhan. Két qua cho
thay, nhom sinh vién c6 mirc chi tiéu trén 3 triéu dong
c6 tan suat boc 16 hanh vi dudi tac dong cia FOMO
cao hon.

Bang 1. K&t quéa kiém dinh s&

Cronbach’s Alpha
Bién quan sat | Cronbach’s Alpha | N of ltems
FOMO 0.929 6
IMP 0.907 5
TREND 0.939 5

Nguon: Tinh todn ciia nhém nghién ciru tir cuge khdo sdt

4.2. Kiém dinh thang do va hoi quy

Theo két qua tir Bang 1, tit ca cac thang do déu
dat d9 tin cay cao vdi hé s6 Cronbach’s Alpha cua cac
nhém bién quan sat déu 16n hon 0,9. Nhin chung cac
thanh phin nghién ctru déu dam bao do tin ciy dé
thyuc hién cac phén tich can thiét ciia nghién ciru. Tt
ca cac hé sb tuong quan bién tong déu 16n hon 0,3 va
viée loai bt ky bién nao ciing s& lam giam do tin cay
ctia thang do. Nhu vay, cac bién quan sat dam bao du
d0 tin cay dé tién hanh phan tich tiép theo.

4.3. Phan tich nhén t6 kham phd EFA

Két qua tai Bang 2 cho thay ddi

chat ch&. Pidu nay chimg minh cac bién quan sat co
mdi lién hé chat ché va du diéu kién dé trich xuat cac
nhan t6 c6 y nghia trong mé hinh nghién ctu.

Khong chi ¢6 y nghia vé& mat k¥ thuat, két qua nay
con phan anh dic diém hanh vi tiéu ding cta sinh vién
trong méi truong so. Cac bién nhu FOMO, mua sam
theo xu hudng va mua sim bdc dong co su lién két
chat chg, cho thay khi sinh vién chiu tac dong tir mang
xa hoi, ho thuong phét sinh chudi hanh vi tiéu ding
lién tiép. Piéu nay khang dinh FOMO khéng chi 1a
yéu té tim 1y riéng 1¢ ma da tré thanh mot ciu trac
hanh vi pho bién trong cong dong sinh vién Gen Z.

4.4. Phén tich hoi quy

Két qua phan tich hoi quy trong Hinh 2 cho thiy:
Mb hinh FOMO tic dong dén TREND dat (giai thich
56,7% bién thién) voi hé s6 Beta duong va co y nghia
thong ké; M6 hinh FOMO tac dong dén IMP dat (gidi
thich 59,6% bién thién), khing dinh FOMO la dong
luc chinh clia mua sim bdc dong. Ca 2 gia thiét déu
dat muc ¥ nghia théng ké rat cao nén gia thiét H1 va
H2 déu duoc chdp nhan. Két qua nay khang dinh,
FOMO la dong lyc quan trong nhét chi phéi ca viéc
chay theo trio luu 13n cac quyét dinh chi tiéu thiéu ké
hoach cua sinh vién trong nén kinh té sf.

4.5. Kiém dinh sw khdc bigt (Gid thuyét H3)

Két qua tai Bang 3 cho théy, ANOVA va Welch
chi ra sy khéc biét vé mirc 3 FOMO theo gi6i tinh va
nam hoc, nhung khong tim thdy su khac biét dang ké
giita cac nganh hoc. Didu nay chimg t6 FOMO la
hién twong tm 1y phd quat trong méi truong sb,
khong bi ngin cach boi kién thire chuyén nganh.

5. Két luan

Két qua nghién ctru di cung cap bang ching thuc
nghiém 3 rang vé vai trd ctia hiéu tng FOMO trong
viéc dinh hinh hanh vi ti€u dung cta sinh vién Gen

Bdng 2. K&t qua kiém dinh chi s KMO va Barllett’s Test

v6i nhém bién doc 1ap (FOMO), hé
s6 KMO dat 0.908 (>0.5), cho thay
mirc d6 phit hop rat tét. Kiém dinh
Bartlett c6 Sig. = 0.000 (<0.05),

Gia tri thu dwoc

chimg to cac bién co tuong quan

tuyén tinh va du didu kién thyuc hién
EFA. Tuong ty, nhom bién phu

thugc (IMP va TREND) c6 KMO =

0.942 va Sig. = 0.000, phan 4nh mtrc

Chi s6 thong ké Biéndéclap | Bién phuthuéc
(FOMO) (IMP va TREND)
Chi s6 KMO va Bartlett’s Test 0.908 0.942
Gié trj Sig nhan té kham pha 0.000 0.000
Gia tri binh phuwong 1825.188 3378.716
Bac tw do (df) 15 45

d6 phu hop rat cao va cau trac dit liéu
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Hinh 2: M6 hinh héi quy tuyén tinh

FOMO
(Fear of Missing Out)
B=0.753*** B=0.772***
TREND TREND

(Hanh vi mua (Mua sdm

theo xu hwéng) bbc dong)
R?=0.567 R2=0.596

¥k p <0.001

Nguon: Tinh todn ciia nhom nghién civu tir cuée khdo st

Bang 3: Téng hop két qua kiém dinh su
khac biét gitta cdc nhém

Bién Sig. Chi s_é Sig.
Levene kiem dinh ANOVA
Gidi tinh 0.006 | 9.997 (Welch) | <0.001
Chitiéu <0.001 | 9.997 (Welch) | <0.001
Nam hoc 0.797 4497 (F) 0.004
Nganhhoc | 0.355 1.749 (F) 0.086

Nguon: Tinh toan ciia nhom nghién ciru tir cudc khdo sat

Z. V& hanh vi mua sim theo xu huéng, FOMO giai
thich dén 59,6% su bién thién cua hanh vi "du
trend". Diéu nay khang dinh sinh vién c6 xu hudng
diéu chinh lya chon c4 nhan theo chuidn muc ddam
d6ng dé khang dinh vi thé xa hoi va duy tri két ndi.
Vé hanh vi mua sim béc dong, FOMO giai thich
dugc 59,6% cac quyét dinh mua hang ngiu himg.
Két qua nay cho thay ndi s¢ bo 15 co hoi da lam suy
giam kha ning kiém soat 1y tri, khién hanh vi tiéu
dung mang tinh phan mg cam xtic nhiéu hon 1a cén
nhéc nhu ciu thuc té.

Vé sur khac biét diac diém ca nhan, nghién ciru chi

TAI LIEU THAM KHAO:

ra sy khac biét c6 y nghia théng ké vé mic do FOMO
theo gidi tinh va nam hoc, nhung khong c6 su khac
biét theo nganh hoc. Piéu nay chung to kién thic
chuyén nganh (nhu Kinh t& hay Luét) khong phai 1a
"bd loc" gitip sinh vién mién nhiém véi FOMO trong
moi trudng so.

Tir cac két qua trén cho thdy tai Phan hiéu, sinh
vién khong chi tiéu ding vi san pham ma con tidu
ding vi "ndi lo". Dudi goc do 1y thuyét, FOMO dong
vai tro nhu mét dang bién thé ctia "Chuan muc cha
quan" trong thuyét TPB, noi ap luc tir cong dong truc
tuyén thay thé v kién ciia nguoi than thiét dé dinh
hudng hanh vi. Ngoai ra, méi truong kinh té s6 véi
cac chién thuat marketing danh vao tm 1y khan hiém
(nhu dong hd dém nguoc, thong bao hang ton 40) di
khuéch dai tAm Iy bat an cua sinh vién. Déc biét, su
nhay cam cia sinh vién nim 2 va ndm 3 dbi v6i cac
n6i dung tir KOL/KOC cho thdy, ho dang dung chi
tiéu nhu mot cong cu dé xoa dju ndi so bi tut hau so
v0i ban be.

Trén co s& d6, nghién ctru dé xuat mot sé ham ¥
quan tri theo hudng tiép can da cap do. O cap do ca
nhan, sinh vién can nang cao kha nang tu kiém soat
théng qua viéc ap dung cac chién luge nhu tri hodn
quyét dinh mua sim va giam thiéu tiép xuc véi cac
kich thich tir méi truong s6. O cdp do t6 chirc, nha
trudng va cac don vi lién quan can ting cudng gido
duc tai chinh s6, dong thoi dinh hudng lai FOMO
theo hudng tich cuc, khuyén khich sinh vién tham gia
cac hoat dong hoc thuat va phat trién ban than.

O cép d6 vi mo, co quan quan 1y nha nudc can
hoan thi¢n khung phép 1y nhim nang cao tinh minh
bach trong hoat dong truyén théng va marketing sd,
ddc biét 1a ddi voi cac hinh thuc quang ba cia
KOL/KOC va cac co ché tao khan hiém trén nén tang
thuong mai dién tir. Viéc kiém soat cac yéu t6 nay
khong chi gop phan bao vé nguoi tiéu ding ma con
thuc ddy su phat trién bén viing ctia thi trudng trong
nénkinh té s6 m
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ABSTRACT:

In the context of the rapidly expanding digital economy, the psychological phenomenon of Fear of
Missing Out (FOMO) has emerged as a significant driver of Gen Z’s consumer behavior. This study
examines the influence of FOMO on trend-following purchasing behavior (TREND) and impulsive
buying behavior (IMP) among students in Ho Chi Minh City. Data were collected from 402 survey
respondents and analyzed using an integrated quantitative and qualitative research approach. The findings
reveal that FOMO exerts a positive and statistically significant effect on both trend-oriented and impulsive
purchasing behaviors. In addition, variations in FOMO levels were identified across several individual
characteristics. These results provide further empirical evidence of the critical role psychological factors
play in shaping Gen Z’s consumption behavior within the contemporary digital marketplace.

Keywords: FOMO, Gen Z, impulsive shopping, trend-following shopping, Academy of Public
Administration and Governance - Ho Chi Minh City Campus.
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