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TOM TAT:

Bai viét d& xuat mé hinh nghién ctru hanh vi mua hang ngau himg qua livestream TikTok cta sinh
vién, nhdn manh vai tro trung gian cia FOMO. Dya trén md hinh S-O-R, nghién ctru xac dinh 3 yéu tb
kich thich gdm sy khan hiém, 4p luc thoi gian va khuyén mai vé gia; FOMO 14 bién trung gian; va hanh

vi mua hang ngau himg 1a bién két qua. Bai viét dong thoi dé xuét hé thong thang do cho cac khai niém,
tao co s& cho cac nghién ctru dinh lugng tiép theo trong bdi canh thuong mai xa hoi tai Viét Nam.
Tir khéa: mua hang ngau himg, phat truc tiép trén TikTok, FOMO, mé hinh S-O-R.

1. Pit vin dé

Su phat trién cua thurong mai dién tir gin voi nén
tang mang xa hoi dang tai cdu trac dang ké hanh vi
mua sdm ctia ngudi tiéu dung, dic biét trong nhom
ngudi tré c6 mirc do twong tac sd cao. Trong bdi
canh do, livestream ban hang trén TikTok ndi 1én
nhu mét hinh thtc thuong mai xa hdi giau tinh
twong tac, két hop dong thoi noi dung giai tri, truyén
thong thuyét phuc va kich thich giao dich theo thoi
gian thuc; Tinh dén nam 2025, nén tang nay di
chiém 41,31% thi phan doanh sb toan thi truong
Viét Nam (Hoang Tung, 2026), trung binh mdi
ngudi Viét danh dén hon 41 gid mdi thang cho
TikTok, cao gip d6i so voi thoi luong sir dung
Facebook (We Are Social & Meltwater, 2025).

Khéc v6i mbi trudng mua siam tryc tuyén truyén
théng, livestream tao ra cam giac hién dién xa hoi,
tinh tirc thoi va ap luc ra quyét dinh nhanh, tir d6
lam gia ting kha ning hinh thanh cac quyét dinh
mua khong dugc hoach dinh trude. Nhiéu nghién
clru gan day cho thdy, cac tin hiéu marketing nhu su
khan hiém cam nhan, gi6i han thoi gian va khuyén
mai gia c6 thé lam ting mirc d6 kich thich tam Iy va
thic day hanh vi mua hang ngiu htng trong bdi
canh mua ban truc tuyén thong qua livestream (Hao
& Huang, 2023; Feng et al., 2024; Anindita et al.,
2025). Dbi v6i sinh vién, ddy 1a nhém dbi tuong vira
co tan suét sir dung TikTok cao, vira nhay cam voi
cac xu hudng xa hoi, sy cong nhan tir cong dong
tryc tuyén va cac co hoi tiéu ding mang tinh thoi
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diém (Kurniawati & Umam, 2025; Zote, 2024). Vi
vay, viéc xay dung mot khung 1y thuyét nham 1y giai
co ché tac dong cuia cac kich thich trong mi trudng
livestream TikTok dén hanh vi mua hang ngiu
htng, thong qua vai tro trung gian ctia hdi chung s¢
b6 15 (FOMO), 1a can thiét ca vé phuong dién hoc
thuat 1an thyc tién. Khung phén tich nay khong chi
g6p phan 1am rd ban chat tim 1y cia hanh vi mua
sim boc phat trong thuong mai xa hoi, ma con cung
cip co s6 cho viéc phat trién mo hinh nghién ctru va
kiém dinh thuc nghi¢m trong bdi canh Viét Nam.

2. Co s6' 1y thuyét va phwong phap nghién ciru

2.1. Co s Iy thuyét

Bai viét van dung mo hinh Stimulus - Organism
- Response (S-O-R) lam nén tang 1y thuyét dé giai
thich hanh vi mua hang ngiu hing trong moi
truong livestream thuong mai dién tu. Theo
Mehrabian & Russell (1974), cac kich thich tir moi
truong bén ngoai (Stimulus) tac dong dén trang thai
nhan thitc va cam xic bén trong ctiia ca nhan
(Organism), tr d6 din dén phan tng hanh vi
(Response). Trong nghién ciru ndy, sy khan hiém,
ap luc thoi gian va khuyén mai vé gia duoc xem la
cac kich thich chi yéu cuia moi truong livestream;
FOMO dai dién cho trang thai tam ly trung gian;
con hanh vi mua hang ngiu hing 13 phan ung dau
ra. Cach tiép can nay phu hop véi cac nghién ctru
gan day vé mua ban tryc tuyén thong qua
livestream, trong do cac tin hi¢u moi truong va kich
thich marketing dwoc xem 13 tién dé quan trong cia
cac phan tmg tam 1y din dén mua sim boc phat
(Lee & Chen, 2021; Feng et al., 2024).

Vé phuong dién khai niém, Przybylski et al.
(2013) dinh nghia FOMO la trang thai lo ling thudng
truc rang nguodi khac co thé dang c6 nhimg trai
nghiém gia tri ma ban than bi bd 15; trong moi trudong
s6 ¢4 mic do cap nhat lién tuc nhu TikTok
livestream, trang thai nay c6 xu hudng dugc khuéch
dai manh hon.

Bén canh d6, thuyét so sanh xa hoi ctia Festinger
(1954) cung cip co so dé 1y gidi vi sao nguoi tiéu
ding c6 thé bi anh huong boi phan hoi, binh luan,
luot mua va muc do tham gia ciia nguoi khac trong

208 $6 16/2026

phién livestream. Ddng thoi, thuyét ty quyét cia
Ryan & Deci (2000) cho thay khi nhu cau gin két xa
hoi, nang lyc va su ty chu khong dugc thoa man dﬁy
du, ca nhan c6 thé trd nén nhay cam hon véi cam
giac bi bo 16 co hoi, tir d6 lam gia tang FOMO. Trén
nén tang cac lap luan nay, c6 thé ky vong rang cac
kich thich marketing trong livestream tac dong tich
cuc dén FOMO, va FOMO s& thuc déy hanh vi mua
hang ngiu hing.

2.2. Phwong phdap nghién ciru

Bai viét dugc trién khai theo dinh hudng nghién
ctru 1y thuyét, két hop tong quan tai liéu va xay dung
mo hinh khai niém. Trudc hét, tac gia tién hanh thu
thap, chon loc va téng hop cac cong trinh nghién
clru trong va ngoai nudc lién quan dén hanh vi mua
hang ngiu hing, thuong mai xa hoi, livestream ban
hang, TikTok va héi chiing s¢ bo 16 (FOMO). Qua
trinh tong quan tai liéu tap trung vao 3 myc tiéu: xac
dinh cac nén tang 1y thuyét phu hop dé giai thich
hanh vi mua hang trong méi trudng sb; nhan dién
cac bién nghién ctru co lién quan va mbi quan hé
giita cac bién; dong thoi 1am rd khoang tréng nghién
ctru trong bbi canh mua sim qua livestream TikTok
cua sinh vién tai Viét Nam. Trén co s& do, bai viét
lga chon mo hinh S-O-R lam khung phan tich trung
tam, két hop v6i thuyét so sanh xa hoi va thuyét tu
quyét dé giai thich vai tro trung gian cia FOMO
trong mdi quan hé giira cac kich thich marketing va
hanh vi mua hang ngau himg.

Sau budc hé thong hoa ly thuyét, tac gia tién
hanh xay dung mé hinh nghién ciru dé xuat va phat
trién cac gia thuyét nghién ctru theo hudng suy luan
dién dich tir cac két qua da dwoc ghi nhan trong
nhitng nghién ctru trude. Pong thoi, cac thang do
cho tirng khai niém dugc ké thira co chon loc tir tai
liéu trude ddy va didu chinh vé mat ngir nghia cho
pht hop vé6i bdi canh livestream TikTok va dbi
tuong khao sat 1a sinh vién.

3. Két qua nghién ciru

3.1. M6 hinh nghién cvru

Trén co sé tong hop 1y thuyét va bang ching
thuc nghiém trudc d6, md hinh nghién ctru dugc dé
xudt gdm 3 bién doc 1ap 1a sy khan hiém, 4p luc thoi
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gian va khuyén mai vé gia; mot bién trung gian 1a
FOMO; mot bién phu thudc la hanh vi mua hang
ngau htng. Viée xéac 1ap cac mdi quan hé nay dwa
trén logic cua mo hinh S-O-R, trong d6 céac kich
thich marketing trong livestream dugc ky vong sé&
lam gia tang trang thai tdm ly thiic ddy phan tng
mua sim tire thoi (Mehrabian & Russell, 1974; Lee
& Chen, 2021; Feng et al., 2024). (Hinh 1)

Hinh 1: Mé hinh nghién cuu dé xudt
| St khan hiém

[Ap lwc thoi gian ]—»

[ Khuyén mai vé gia

Tur do, cac gia thuyét cu thé dugc dit ra:

Cam nhan vé s6 lugng giéi han thuong lam gia
tang ndi lo bo 1& co hoi mua. Lap luan nay phu hop
v6i cac nghién ciru vé livestream commerce cho thay,
tin hiéu khan hiém c6 thé kich hoat trang thai cép
bach va khuynh hudng mua bdc dong ctia ngudi tiéu
dung (Hao & Huang, 2023; Feng et al., 2024). Do do,
ta co gia thuyét:

HI: sw khan hiém tic déng cing chiéu
dén FOMO.

Gi6i han thoi gian lam ting cam giac cap bach
va thdi thiic ngudi tiéu dung ra quyét dinh nhanh
hon. Két qua nay nhit quan vdi cac bang chimg
thuc nghiém cho thdy, ap luc thoi gian trong
livestream c6 thé 1am gia ting cam nhan khan cap
va thiic day phan tng mua khong c6 ké hoach (Hao
& Huang, 2023; Lee & Chen, 2021). Do do6 ta cé
gia thuyét:

H2: dp lwc thoi gian tic dong cing chiéu
dén FOMO.

Céc uu dii ngan han c6 thé 1am nguai tiéu dung lo
ngai danh mat loi ich kinh té néu khong hanh dong
kip thoi. Nhan dinh nay phu hop véi cac nghién ctru
gan day vé mua sam qua livestream, trong d6 yéu to
gid va khuyén mai dugc xem 1a tin hiéu kich thich

Hanh vi
mua hang
ngau hirng

quan trong lam tang mac d6 hung khéi tam 1y va xu
hudng mua bdc ddng (Feng et al., 2024; Anindita et
al., 2025).

H3: khuyén mdi vé gid tdc dong ciing chiéu
dén FOMO.

Trang thai s bi bo 15 ¢6 thé 1am ngudi tiéu ding
uu tién phan tng tirc thoi hon 14 can nhic 1y tri trong
qué trinh ra quyét dinh. Lap luan nay phu hop voéi
quan niém xem FOMO 1a trang thi lo ling
vé viée bo 16 nhiing trai nghiém hoéc co hoi
¢ gia tri, tu do lam gia ting xu hudng hanh
dong ngay dé tranh cam giac tiéc nudi; co

ché nay da dugc ghi nhan trong cac nghién
ciru nén tang va nghién ctru gan day vé
truyén thong x4 hoi va mua sam bdc dong
(Przybylski et al., 2013; Kurniawati &
Umam, 2025).

H4: FOMO tic dng cing chiéu dén
hanh vi mua hang ngau himg.

Logic S-O-R 14 co ché chuyén héa cac tac dong
tir moi trudng livestream thanh phan img mua sim.
Lap luan nay ké thira tryc tiép quan diém cua mo
hinh Stimulus - Organism - Response, theo do6 cac
kich thich tir méi truong s& anh huong dén trang thai
tam 1y bén trong trude khi ddn dén phan tmg hanh vi
quan sat dugc (Mehrabian & Russell, 1974; Lee &
Chen, 2021).

HS5: FOMO giit vai tro trung gian trong moi quan
hé giita cdc yéu to kich thich va hanh vi mua hang
ngau hing.

3.2. Thang do dé xuit

bé phuc vu cac nghién ctru dinh luong tiép theo,
cac khai ni¢ém trong md hinh dugc dé xuét do luong
bang thang Likert 5 murc, tir 1 = hoan toan khong
dong y dén 5 = hoan toan dong y. Cac bién quan sat
duogc ké thira ¢6 chon loc tir nhiing nghién cutru trudc
va diéu chinh vé mat ngit nghia cho pht hop vai béi
canh livestream TikTok va ddi tuong khao sat 1 sinh
vién. Viéc xdy dung thang do theo hudng nay gitp
tang tinh kha dung cho khao sat thuc nghiém, dong
thoi tao co sd cho cac budce kiém dinh do tin cay, gia
tri hoi tu va gia tri phan biét trong nghién cou tiép
theo. (Bang 1)
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Bdng 1. Thang do nghién ciiu dudc tac gid téng hop va dé xuét nam 2026

Yéu tbé Ma bién Noi dung bién quan sat dé xuat Nguén tham khao
Trong phién livestream TikTok, t6i cdm thay san phdm
SK1 N £ £
dworc chao ban co6 so lvgng rat han che.
N i .z ] Ao Hao & Huang
Swkhan SK2 T?I co <Eam giac san pham cc? thé nhgnh chong hét hang (2023):
- neu khdng mua ngay trong luc xem livestream.
hiém Fengetal.
Nhirng thong diép nhuw “sép hét hang” hodc “chi con it (2024)
SK3 san phdm” trong livestream 1am t6i cdm thdy co hoi mua
rét gioi han.
Trong livestream TikTok, tdi cdm thay minh phai dwa ra
AL1 £ NP
quyét dinh mua trong th&i gian rat ngan.
Hao & Huang
Ap luc ALD Cac wu dai chi dién ra trong thoi gian ngan khién tdi cam (2023);
thoi gian thay bi thic ép phai mua ngay. Lee & Chen
- " . (2021)
Téi khdng co nhiéu thoi gian dé can nhac ky tredre khi
AL3 P .
quyét dinh mua trong livestream.
Mrc gidm gia trong livestream TikTok khién t6i cdm thay
KM1 N . A LA %
dé nghi muarat hap dan.
Khuvén Fengetal.
< y; Cac wu dai nhu flash sale, ma giam gia hoac qua tang (2024);
mai vé KM2 : A A i -
gid trong livestream lam t6i thay mua ngay sé co lgi hon. Anindita et al.
. . . (2025)
Téilo sé mat co hdi tiet kiém neu khéng mua trong thoi
KM3 L x
diém livestream dang dién ra.
Khi xem livestream TikTok, t6i lo minh sé bd I1& co h6i mua
FMA1 A A N . A
hang tot néu khéng hanh déng ngay.
Przybylski et al.
T6i cdm thay khdng yén tam khi thay nguoi khac chét don (2013);
FOMO FM2 R : :
dwoc wu dai ma minh chwa mua. Kurniawati & Umam
. (2025)
EM3 Téi so minh sé tiéc néu khdng mua kip trong phién
livestream.
Téi thwdng mua hang trong livestream TikTok mot cach
HV1 N .
bdc phat.
Hanh vi Lee & Chen
mua hang T6i quyét dinh mua ma khong lén ké hoach truéc khi xem (2021);
X HV2 . S
ngau livestream. Anindita et al.
hirng . < (2025)
Khong khi va nhip do6 cua livestream khién t6i dé mua ngay
HV3 a R P 3
ma khéng can nhac nhiéu.
Ghi chu:

Cdc bién quan sat trén la thang do dé xudt, can dwoc kiém dinh so bg thong qua khdo sdt thit, danh gid
do tin cdy bang Cronbach’s Alpha/Composite Reliability, gia tri hoi tu thong qua AVE va gia tri phan biét
trudc khi sie dung trong nghién ciru dinh lwong chinh thiec.
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4. Két luan va kién nghi

Bai nghién ctru da xay dung moé hinh nghién ctru
nhim 1y giai hanh vi mua hang ngau himg qua phat
truc tiép trén TikTok ¢ nhom sinh vién, trong d6
FOMO duoc xac dinh 14 co ché tam 1y trung gian két
nbi cac kich thich tir méi trudng tiép thi voi phan tmg
mua sim. Trén co s& van dung moé hinh S-O-R,
nghién ctru dé xuét 3 yéu té kich thich gdm sy khan
hiém, ap luc thoi gian va khuyén mai vé gid; FOMO
1a trang thai trung gian; con hanh vi mua hang ngau
himg 13 bién két qua. Tir nén tang do, 5 gia thuyét
nghién ctru dugc hinh thanh nhiam lam & mdi quan
hé giita cac kich thich tiép thi, FOMO va hanh vi mua
hang ngau hiing trong béi canh thuong mai xa hoi.

Vé phuong dién thyc tién, két qua nghién ctru goi
¥ doanh nghiép va nha ban hang cin thiét ké hoat
dong phat truc tiép theo hudng gia tang tinh hip dan

TAI LIEU THAM KHAO:

va kha ning tuong tac, nhung dong thoi phai bao dam
tinh minh bach cta thong tin, trdnh lam dung cac
thong diép gay suc €p qua muic 1én nguoi tiéu dung.
Viée str dung tin higu khan hiém, gi¢i han thoi gian
hay wu dai vé gia can dugc dat trong khudn kho
truyén thong 6 trach nhiém, nham vira nng cao hiéu
qua tiép thi, vira han ché nguy co kich thich hanh vi
mua sam thiéu c4n nhic.

Dbi voi cac nghién ctru tiép theo, can trién khai
khao sat thyc nghiém dé kiém dinh mé hinh d& xuat,
danh gia do tin cdy va gia tri ctia thang do, dong thoi
xem xét bo sung cac bién diéu tiét nhu gi6i tinh, thu
nhap, tan suit theo di phat trye tiép hodc mtrc d§ am
hiéu nén tang s6. Hudng tiép can niy s& gop phan lam
13 hon co ché hinh thanh hanh vi mua hang ngiu
hing va mo rong kha néng tmg dung mo hinh trong
bbi canh thuong mai xa hoi tai Viét Nam m
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A RESEARCH MODEL OF IMPULSE
BUYING BEHAVIOR VIA TIKTOK LIVESTREAM:
THE MEDIATING ROLE OF FOMO
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ABSTRACT:

This study proposes a research model of students’ impulse buying behavior through TikTok
livestreams, emphasizing the mediating role of FOMO. Based on the S-O-R framework, three
stimulus factors are identified: perceived scarcity, time pressure, and price promotions; FOMO acts as
the mediating variable; and impulse buying behavior is the outcome variable. The study also develops
measurement scales for these constructs, providing a foundation for future quantitative research in the
context of social commerce in Vietnam.

Keywords: impulse buying, TikTok livestream, FOMO, S-O-R model
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