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TOM TAT:

Nghién ctru tap trung xac dinh va do luong cac nhan t anh huong dén y dinh mua san pham OCOP
Quang Tri ctiia khach hang trén cac nén tang thwong mai dién tir (TMBT). Véi dit liéu khao st tir 250
khach hang c¢6 tuong tic va mua cic san pham OCOP cua tinh Quéang Tri trén cic nén tang TMDT, cac
phuong phép phan tich (kiém dinh d6 tin cay thang do bang hé s6 Cronbach’s Alpha, phan tich nhan t&
kham pha - EFA, phan tich hoi quy twong quan) di dugc sir dung. Két qua nghién ctru chi ra 5 nhan tb
chinh, trong d6, niém tin, gia ca cam nhén 1a nhitg nhan t6 ¢6 tac dong 16n nhét dén y dinh mua cua
khach hang. Nghién ctru dé xuat cdc ham ¥ quan tri nham thic day y dinh mua ctia khach hang déi véi
cac san phim OCOP cua tinh Quang Tri qua cac nén tang TMBT.

Tir khéa: khach hang, thwong mai dién tir, y dinh mua, san phdm OCOP, Quang Tri.

1. Pit van dé

TMBT tré thanh linh vuc tién phong cua nén
kinh té s6 trong d6 c6 Viét Nam. TMBT cho thiy sy
phat trién vuot bac va ngay cang duoc wu chudng,
dic biét trong bdi canh théi quen tiéu dung cla
ngum dan thay d6i manh mg, tu viéc mua sarn
truyén théng sang sir dung cac nén tang truc tuyén.
Theo Cuc Quén Iy va Phat trién thi truong trong
nuée (Bo Cong Thuong), TMPT Viét Nam tiép tuc
duy tri da tang truong hai con sb trong nim 2025,
v6i quy mo thi truong ban 1é truc tuyén udc dat
khoang 32 ty USD, chiém khoang 12% tong mirc
ban 1¢é hang hoa va doanh thu dich vu tiéu dung ca
nuéce, trong do riéng ban 1¢ hang hoa truc tuyén dat
22,5ty USD. (B6 Cong Thuong, 2025)

Nim & khu vue Béc Trung Bo, Quang Tri 1a mdt
trong nhiing dia phuong dat dugc nhiéu thanh cong
trong xdy dung va trién khai Chuong trinh OCOP.

Theo s6 liéu thong ké, dén thang 2/2026 toan tinh
Quang Tri d c6 349 san phim OCOP dugc cong
nhén tr 3 sao tro Ién, trong d6 ¢6 3 san pham dat tiéu
chuan 5 sao. D¢ thiic diy viéc tiéu thu san pham
OCOP, tinh Quang Tri da co nhiéu chinh sach thic
day viéc tmg dung cac san giao dich TMPT. Nho
vay, hon 250 san pham OCOP ciia tinh da c6 mait
trén cac san Postmart, Voso, Shopee, Lazada, Tiki
va san quangbinhtrade (S& Nong nghiép va Moi
truong tinh Quang Tri, 2026). Bén canh d6, cac hoat
dong ban hang livestream trén cic nén tang
Facebook, Tiktok shop ciing dwgc ddy manh. Cac
san TMDT di gitp mé rong déng ké thi truong tiu
thu, dua nhiéu san phdm OCOP tiép cin ngudi tiéu
dung trén pham vi toan qudc, thim chi vuon ra thi
truong qudc té, qua do gia ting doanh thu trén 20%.
Tuy nhién, nhitng két qua nay vin chua tuong xtmg
v6i tiém nang, cta cac chi s6 do ludng hiéu suét cia
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hoat dong ban hang truc tuyén, ddc biét 1a chi sb
chuyén d6i con thip do nhiéu chu thé OCOP chua
nim bét day du hanh vi va yéu t6 anh huong dén ¥
dinh mua truc tuyén san pham OCOP ciia ngudi tiéu
dung. Piéu nay dit ra yéu cau cap thiét vé nghién
clru cac nhén t6 anh hudng tir d6 dé xuét cac giai
phap dé thuc ddy ¥ dinh mua cta khach hang trén
cac san TMDT dbi voi cac san pham OCOP cua tinh
Quang Tri.

2. Co s& 1y thuyét va M hinh nghién ctru

2.1. Céc Iy thuyét vé ¥ dinh mua ciia khdch hang
trén cdc nén ting thwong mai dién tiv

C6 nhiéu mé hinh 1y thuyét dugc ing dung trong
nghién ciru vé hanh vi mua hang tryc tuyén ctia khach
hang. M6 hinh chép nhan céng nghé (Technology
Acceptance Model- TAM) (Davis, 1989) chi ra, hai
yéu t6 nay anh hudng truc tiép dén hanh vi cia ngudi
su dung la nhéan thtc vé tinh hitu ich (Perceived
Usefulness) va nhan thic vé tinh d& su dung
(Perceived Ease of Use). Trong khi do, 1y thuyét vé
hanh vi khach hang nhu 1y thuyét vé hanh dong hop
Iy (Theory of Reasoned Action model - TRA)
(Fishbein & Ajzen, 1975); 1y thuyét vé hanh vi du
dinh (TPB) (Ajzen, 1991) cho rang, hanh vi ciia con
ngudi duge ¥ dinh boi 3 yéu t6: Thai do (Attitude),
chudn chii quan (Subjective Norm) va kiém soat hanh
vi cam nhan (Perceived Behavioral Control). Cac
nghién ctru dya trén 1y thuyét TPB va TRA chi ra, cac
nhan t6 tac dong dén hanh vi mua hang truc tuyén cia
khach hang véi cac san pham dia phuong bao gom:
nhan thtrc va k§ nang sir dung nén tang s6; anh huong
xa hoi (Thu-Trang, 2020); niém tu hao dic san dia
phuong; nhéan thirc cong ddng; chat lugng cam nhan;
két ndi kinh té dia phuong; tinh ban dia cua san phim
OCOP (Thi Lan et al., 2025).

Trong khi d6, 1y thuyét gia tri cam nhén
(Perceived Value Theory) cia Zeithaml (1988) cho
thiy, gia tri cam nhan phan 4nh su danh doi giira loi
ich nhan dugc, bao gdm: gia tri chirc ning, gia tri cam
XUc va gid tri x4 hdi voi chi phi bo ra 1a yéu t6 quan
trong anh huong dén thai 46 va y dinh mua hang cua
khach hang (Tién Thuan va cong su, 2024). Trong
cac nghién ctru cua Sweeney & Soutar (2001); Kim et
al. (2023) cho thay, gia tri cam nhan 1a yéu t6 quan
trong anh huong dén thai do va y dinh mua hang
online. D6i véi san phém OCOP, gia tri cam xuc va
gia tri xa héi (vi du: qua tang, ung ho dia phuong)
dong vai tro noi bat (Thi Lan et al., 2025).

Dé nghién ciru hanh vi mua ctia khach hang trén
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cac nén tang TMDT, trong nghién ciru nay, tac gia
da str dung ly thuyét chap nhan thuong mai dién tir
E-CAM dugc dé xuét boi Cheung & Lee (2000) dua
trén sy tich hgp TAM, TPR v6i nhan thirc niém tin
va rui ro cam nhan (Trust & Perceived Risk
Theory). Trong TMDT, khéach hang thuong lo ngai:
hang gia; chat lwong khong dung mé ta; gian lan
thanh toan; rui ro giao hang. Do d6 trong cac nghién
ctru vé hanh vi mua hang truc tuyén cac nhén t6
thuong duoc sir dung 1a niém tin (trust) va rii ro
cam nhan (perceived risk).

2.2. M6 hinh nghién ciru va thang do

Thong qua viéc hé thong héa cic nghién ctru
twong tyr va tham vén tir cac bén lién quan, khung 1y
thuyét cac nhén t6 anh huong dén y dinh mua cua
khach hang trén cic ing dung giao dich TMDT dbi
v6i cac san pham OCOP cuia tinh Quang Trj duoc dé
xuét nhu tai Hinh 1.

Nhan thtre vé tinh hitu ich: Hasslinger et al. (2008)
cho rang, khach hang nhan thiy mua sim tryc tuyén
mang lai loi ich dang ké nhur tiét kiém thoi gian, giam
bdt cong suc va co thé thyuc hién bt ¢t ltc nao. Nazir
et al. (2012) da chimg minh, qua trinh tim kiém san
pham va dich vu qua internet dién ra nhanh chong
hon va gitp tiét kiém chi phi ddng ké so v6i phuong
thirc mua sim truyén thong.

Gid thuyét H1: Nhdn thire vé tinh hitu ich cé anh
hieong tich cwe (+) dén ¥ dinh mua cia khdch hang
trén san TMPT doi véi san pham OCOP Quang Tri.

Niém tin: Niém tin ctia nguoi tiéu dung dong vai
trd quan trong trong viéc anh huong dén y dinh mua
hang (Cheung & Lee, 2000). Theo Chow & Chan
(2008), niém tin khong chi tac dong dén thai do ma
con anh huong truc tiép dén y dinh mua sim cua
khach hang. P6i v6i hanh vi mua san pham OCOP
ctia khach hang, Thanh Hoa et al. (2022) chi ra, yéu t6
niém tin c6 anh huong 16n nhat.

Gid thuyét H2: Niém tin c6 anh huong tich cuc
(+) dén y dinh mua cia khach hang trén san TMPT
doi véi san pham OCOP Quang Tri.

Gia ca cam nhan: Gia ban cia mot san phém lasd
tién ma khach hang can thanh toan cho nguoi ban dé
¢6 quyén so hitu va sir dung san pham d6 (Needham,
1996). Gia ca dong vai tro quan trong trong qua trinh
ra y dinh mua sam, ddc biét ddi véi cac mit hang ¢o
tan suat mua cao, dic biét nhu san phém (0]6(0)% (Tién
Thuén va cong sy, 2024). Yéu t6 nay khong chi anh
hudng dén viéc Iya chon noi mua hang ma con tac
dong dén chién lugc diéu chinh gia cua doanh nghiép
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nham dam bao sw phi hop véi san pham, thuong
hiéu, tir d6 duy tri doanh sb va vi thé canh tranh trén
thi truong (Faith & Agwu, 2014).

Gid thuyét H3: Cam nhdn vé gid cé dnh huong
tich cuc (+) dén ¥ dinh mua cia khdach hang trén
san thwong mai dién tur doi véi san phcfm OCOP
Quang Tri.

Rui ro cam nhan: Sy thanh cong cua thuong mai
dién tir phu thudc rat nhidu vao viéc dam bao an ninh
va quyén riéng tu cho dit liéu c4 nhan nhay cam cta
ngudi tiéu dung va do tin cdy cia cac nha cung cp
tryc tuyén (Salam et al., 2003). Niém tin ciia nguoi
tiéu dung vao cac giao dich truc tuyén 1a rat quan
trong cho sy ting trudng va phat trién lién tyc cia
thuong mai dién tir (Thaw et al., 2009).

Gid thuyét H4: Riii ro cam nhdn c6 dnh hiong
tiéu cuc (-) dén y dinh mua hang cia khdch hang
trén san thuong mai dién tir doi véi san phcfm ocor
Quang Tri.

Anh huong xa hoi: Anh huéng tir nhém xa hoi co
thé tac dong dén hanh vi mua hang ciia c4 nhan bang
cach tao ra nhitng ky vong hodc ap luc, dong thot
quan diém cua ho c6 thé khoi goi mong muén mua
sam (Jacinda et al., 2023). Nguoi than, ban be, nguoi
ndi tiéng, cac c4 nhan co tim anh hudng trong cong
ddng hodc cac nhom trén mang xi hoi. Pay 1a nhém
c6 tac dong dén suy ngh, thai do, chuin muc va hanh
vi tiéu dung cua ca nhan (Bimaruci et al., 2020).

Gid thuyét H5: Anh hwéng xa héi ¢é anh huong

Hinh 1: Mé hinh nghién ciu dé xuét
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tich cye (+) dén ¥ dinh mua ciia khdch hang trén san
TMBT déi véi san pham OCOP.

Bd thang do sur dung trong nghién ctru nay duoc
ké thira tir cac nghién ciru tuong tu cua Venkatesh
et al. (2003); Martin & Herrero (2012); Escobar-Ro-
driguez & Carvajal-Trujillo (2014); Abrahao et al.
(2016); Sarfaraz (2017); Isaac et al. (2019), Thu-

Trang (2020). Bén canh do, cac cudc thao luan nhom
va phong van mo véi cac bén lién quan da dugc thuce
hién dé hiéu chinh thang do. Két qua bang ciu hoi
v6i 26 bién quan sat da duoc lya chon.

2.3. Thu thdp sé li¢u

Theo Hair et al. (2019), d phan tich nhan t6 kham
phéa EFA, dit liéu phai dugc thu thap voi co mau thoa
mén it nhit 5 miu ciia bién quan sat va ¢& mau phai
16n hon 100. Vi bang hoi khao sat trong bai nghién
ctu nay gdm 26 bién quan sat nén s6 mau can dat yéu
cau 14 26 x 5 = 130. Tuy nhién, dé dam béo tinh chinh
xac va tinh dén nhiing sai sot c6 thé xay ra trong qua
trinh khao sat, nghién ctru da khao sat 250 khach
hang co twong tac trén cac nén ting TMBT cua 20
chii thé OCOP cua tinh Quang Tri c6 tinh chat dai
dién cho cac nganh hang duogc tiéu thu trén cac san
TMDT nhu quangbinhtrade, Shopee, Lazada, Tiktok
shop, Facebook.

3. Két qua va thao luin

3.1. Danh gid dj tin cdy ciia thang do

Do tin cdy thang do s& dugc danh gia bang hé s6
tin cdy Cronbach’s Alpha. Két qua kiém dinh
Cronbach’s alpha duoc tong hop & Bang 1. Theo két
qué thong ké thu duoc, ta thiy thang do cuia cac bién
doc 1ap (Bang 1) va bién phu thude déu ¢ hé sb
Cronbach’s Alpha > 0,6 va h¢ s6 tuong quan bién
tong > 0,3 nén thang do nay dugc chap nhan. Piéu d6
chirng minh, thang do dugc sir dung trong nghién ctru
la phu hop va dang tin cdy, dam bao cho budc phan
tich nhan t6 kham pha EFA.

3.2. Phan tich nhén t6 khdm phd EFA

3.2.1. Phdn tich nhan t6 bién déc ldp

Thang do cac yéu t6 anh huong dén du dinh mua
ctia khach hang trén cac nén tang TMDT dbi véi cac
san pham OCOP cua tinh Quang Tri gdm 23 bién
quan sat véi 5 bién doc lap dugc dua vao mo hinh dé
phan tich. Két qua thu duoc nhu sau: (Bang 2)

Két qua phan tich EFA da cho ra 5 nhan t6 co ban.
Téng phuong sai trich 13 65,462% > 50%, cho biét 5
nhén t6 nay giai thich dugc 65,462% bién thién cua
dit liéu. Hon nira, cac gia tri Eigenvalue cua cic nhan
t6 déu 16n hon 1. Kiém dinh Bartlett’s c6 gia tri Sig. =
0,000 < 0,05 nén dat yéu cAu. Trong kiém dinh nay,
khong c6 bién nio loai bé khoi mo hinh, vi tét ca déu
c6 hé tai nhan td > 0,5. (Bang 3)

Két qua phén tich cho thdy, cic yéu t6 anh huong
dén y dinh mua cua khach hang trén san TMDT dbi
v6i san pham OCOP Quéng Tri qua 3 bién quan sat,
két quéa cho chi s6 KMO 12 0,689 > 0,5 va kiém dinh
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Bdng 1. Két qua kiém dinh db tin cay cac thang do bién déc lap

Bién qung quan Cror!bach’s AJpha Bién qung quan Croqbach’s A]pha
quan sat bién tong néu loai bién quan sat bién tong néu loai bién
Nhén thdee hiru ich: Cronbach’s Alpha = 0,800 Gia ca cam nhan: Cronbach’s Alpha = 0,875

HI1 0,594 0,758 GC1 0,666 0,855
HI2 0,619 0,750 GC2 0,775 0,836
HI3 0,622 0,744 GC3 0,679 0,853
Hi4 0,625 0,746 GC4 0,649 0,858
Nhan thiec niém tin: Cronbach’s Alpha = 0,808 GC5 0,672 0,854

NT1 0,734 0,704 GC6 0,632 0,862

NT2 0,695 0,724 Rdai ro cam nhan: Cronbach’s Alpha = 0,823

NT3 0,577 0,783 RR1 0,658 0,776

NT4 0,501 0,814 RR2 0,583 0,798
Anh hwéng xa héi: Cronbach’s Alpha = 0,826 RR3 0,595 0,798

AHXH1 0,595 0,806 RR4 0,658 0,777
AHXH2 0,669 0,778 RR5 0,605 0,792
AHXH3 0,669 0,778
AHXH4 0,696 0,760

Bartlett’s Test cho gia tri Sig. = 0,00 < 0,05 nén dir
liéu thu thap dugc dap tng duogc didu kién. Phan tich
nhan t6 rat trich ra duge mot nhan td méi goi 1a “Y
dinh mua” duoc tao ra tir 3 bién quan sat. Gia tri
Eigenvalue 13 2,007 > 1 va tong gia tri phuong sai la
66,90% > 50%, hé s tai nhan t6 ctia cac bién quan sat
déu trén 0,5. Gia trj cta bién méi dat yéu clu va thoa
mén tt ca cac didu kién can thiét trong viéc phan tich
héi quy trong bude tiép theo.

3.3. Phan tich hoi quy

Phan tich hdi quy duoc thyc hién nham do ludong
muc d§ anh hudng cua cac nhan td: “Nhén thirc hitu
ich - HI”, “Niém tin - NT”, “Gi4 ca cam nhan - GC”,
“Rui ro cam nhan - RR” va “Anh hudéng xa hoi -
AHXH” dén “Y dinh mua cta khach hang d6i v6i san
phdm OCOP Quang Trj trén san TMDT - QDM”.

MBS hinh duoc viét nhu sau:

QDM =00+ BIHI+B2NT + B3GC

+B4RR + B5AHXH

Trong d6: B0 1a hé sb tu do, Bi 1a hé s6 hdi quy
riéng phan tuong tmg véi cac bién doc 1ap. (Bang 4)

Két qua cho thiy, gia tri Sig. cua 5 bién doc lap
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Nguon: Két qua xir Iy s liéu khao sdt nam 2025

HI, NT, GC, RR, AHXH déu c6 gia tri Sig. < 0,05,
chimg to cac bién doc lap nay c6 ¥ nghia thong ké cao
trong md hinh.

Kiém dinh cdc gia thuyét nghién ciru:

Hé sb ude lugng cua cac nhan t6 HL, NT, GC,
AHXH déu mang gia tri duong, chimg t6 cac yéu to
nay déu co tac dong tich cuc dén y dinh mua cia
khach hang trén cac nén ting TMDT dbi véi cc san
phém OCOP Quang Tri. Nguoc lai, hé s6 uge luong
ctia nhan t6 RR c6 gid tri 4m, thé hién sy tic dong trai
chiéu dén y dinh mua ctia khach hang. Piéu nay hoan
toan phan anh ding céac gia thiét nghién ctru dit ra.
Trong do, bién NT c6 hé sb udc luong cao nhét
(0,278), phan anh niém tin ctia khach hang dbi véi
san pham OCOP Quang Tri 1a yéu t6 quan trong nhat.
Tiép theo 1a bién GC c6 hé s6 wdc luong 1a 0,249.
Yéu t6 nay déng vai tro rat 16n, dic biét trong bdi
canh c6 nhidu san pham OCOP trén thi truong. Bién
AHXH c6 hé s6 wéc lugng 14 0,220 cho thiy, su tac
dong dang ké ciia nhan t6 nay dén y dinh mua ctia
khach hang. Cudi cung, nhan t HI c6 hé sb udc
lwong 14 0,150, cho thay khach hang ngay cang ky
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Bang 2. K&t quda phdn tich nhéan 16 bién déc lap

Bién quan sat

Hé sé tai nhan té

1 2 3

4 5

GC3

0,825

GC1

0,816

GC2

0,738

GC4

0,645

GC5

0,632

GCo6

0,586

RR3

0,777

RR1

0,681

RR2

0,679

RR4

0,652

RR5

0,575

NT1

0,812

NT2

0,776

NT3

0,703

NT4

0,662

HI2

0,789

Hl4

0,755

HI3

0,699

HI1

0,682

AHXH3

0,860

AHXH4

0,824

AHXH1

0,741

AHXH2

0,730

Eigenvalues

7,829 | 2,438 1,880

1,628 1,279

Phwong sai trich (%)

34,039 | 10,601 | 8,183

7,080 | 5,560

Phwong sai tich Ity (%)

34,039 | 44,639 | 52,823

59,902 | 65,462

Nguon: Két qua xir Iy s liéu diéu tra nam 2025
Bdng 3. Kiém dinh KMO va Bartlett’s Test bién déoc lap

KMO and Bartlett’s Test
Kaiser Meyer-Olkin of Sampling Adequacy 0,689
Approx. Chi-Square 104,705
Bartlett’s Test df 3
Sig. 0,000

Nguon: Két qua xir Iy s liéu diéu tra nam 2025

vong cao vao viéc mua sdm
truc tuyén do viéc dé tiép can
théng tin san pham cho dén
quy trinh dat hang, giao hang
déu nhanh chong. Nguoc lai,
nhan t6 RR c6 hé sd udc
luong -0,227 chi ra cac lo
ngai vé san pham thuc té
khong giéng véi thong tin va
hinh anh quang c4o trén nén
tang TMDT, giao hang
khong dung han, kho ddi tra,
1o 1i thong tin c6 anh hudng
tidu cuc dén y dinh mua cua
khach hang ddi v6i san pham
OCOP Quang Tri trén cac
nén tang TMDT.

4. Két luan va cac ham
y chinh sach

Trén co s6 ké thira cac 1y
thuyét vé hanh vi nguoi tiéu
dung va thuong mai dién tir
nhu TAM, TPB va E-CAM,
két hop khao sat 250 khach
hang da ting tuong tac trén
cac nén tang TMDT cuia cac
chu thé OCOP Quang Tri,
nghién ctu da xay dung va
kiém dinh mé hinh gom nim
nhan t6 anh huong dén y
dinh mua cua khach hang.
Tir cac két qua nghién ctru,
mot s6 ham ¥ chinh sach
duoc dé xuit nhu sau:

Thit nhat, ting cuong xay
dung va cting ¢b niém tin ctia
khach hang ddi véi san pham
OCOP trén méi truong so.
Cac chu thé OCOP can
chuan hoa théng tin san
pham, minh bach vé ngudn
gbc xuat x{r, quy trinh san
XUuét, chung nhan OCOP,
chimg nhan chat lugng v an
toan thyc pham. Can dau tu
x4y dung hé thong nhan dién
thuong hi¢u, hinh anh san
pham chuyén nghiép va day
manh hoat dong ké chuyén
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Bdng 4. K&t qua mé hinh héi quy

M6 hinh Hé s6 chwa chué'n hc’:a)1 Hé s6 chuan hoa . e VIE
B Sai so chuan Beta
Hang sb 0,479 0,297 1,612 0,109
HI 0,147 0,057 0,150 2,565 0,011 1,451
NT 0,249 0,053 0,278 4,675 0,000 1,495
GC 0,236 0,060 0,249 3,949 0,000 1,684
RR -0,291 0,077 -0,227 -3,782 0,000 1,099
AHXH 0,226 0,063 0,210 4,027 0,000 1,151

thuong hiéu (storytelling) nhim gia ting tinh xac
thue va gia tri cdm nhan cua san phém.

Thir hai, thuc hién cac chinh sach gia phu hop
nham nang cao kha ning canh tranh ciia san pham
OCOP trén cac nén tang thwong mai dién tir. Cac chi
thé OCOP can linh hoat 4p dung cic chuong trinh
khuyen mai, giam gia theo mua vy, mién phi van
chuyén, ting kém san pham hodc tich diém khach
hang than thiét. Pong thoi, can téi wu hoa chi phi
loglstlcs va chi phi trung gian dé duy tri mire gia hop
1y ma van dam bao chét lugng san pham.

Thir ba, giam thiéu rui ro cam nhén cta khach
hang trong qua trinh mua sdm tryc tuyén. Cac chu
thé OCOP can bao dam tinh nhit quan giita hinh
anh, noi dung gi6i thiéu va chat luong thuc té cia
san pham. Chinh sach ddi tra, hoan tién va bao hanh
can dugc cong bd 18 rang, minh bach. Bén canh do,
viéc timg dung cac cong nghé truy xudt ngudn gdc
bang md QR, tem dién tir va cac giai phap xac thuc
san pham s& gop phan giam bat lo ngai ciia khach
hang vé hang gia, hang nhai hodc chit luong khong
dung nhu cam két.

Thit t, cic chu thé can ting cudng sir dung cac
kénh truyén théng sd nhu Facebook, TikTok,
YouTube va cac san thuong mai dién tur dé lan toa
thong tin san pham. Viéc hop tac voi KOLs, KOCs,
nha sang tao ndi dung va nhitng ngudi cd anh hudng
trong cong dong c6 thé giup nang cao nhan dién
thuong hiéu va tao hiéu tmg lan truyén tich cuc. Dong
thoi, can khuyén khich khach hang chia sé trai
nghiém mua sam va danh gia san phdm nham gia ting
do tin cay ddi v6i khach hang tiém nang.

Thir niim, cac chi thé OCOP céan t6i wu hoa giao
dién gian hang dién tir, cai thién chét luong ndi dung
s0, cung cap day di thong tin san pham va don gian
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hda quy trinh dat hang, thanh toan va giao nhan. Viéc
tmg dung livestream ban hang, tu van truc tuyén va
cac cong cu tuong tac sd s& gop phan gia ting su
thuan tién, tiét kiém thoi gian va nang cao trai nghiém
ctia khach hang khi mua san pham OCOP trén cac
nén tang thuong mai dién tur.

Vé phia co quan quan 1y nha nudc, can tiép tuc
trién khai cac chuong trinh hd trg chuyén doi s6 cho
cac chu thé OCOP; ting cudng dao tao k¥ ning
thuong mai dién tir, marketing s6 va quan tri dir liéu
khach hang; dong thoi hd tro két ndi san pham OCOP
véi cac san thuong mai dién tr 16n trong nudc va
quéc té. Bén canh do, can xay dung co s& dir li¢u )
veé san phém OCOP cua tinh, déy manh cac hoat dong
xuc tién thuong mai truc tuyén va hoan thién hé sinh
thai logistics phuc vu thwong mai dién tir nhim nang
cao nang lyc canh tranh va mé rong thi truong tiéu
thy san pham OCOP trong giai doan tGi.

Mac du dat dugc cac myc ti€u nghién ctru dé ra,
nghién ctru van con mot s6 han ché nhat dinh nhu
pham vi khao sat chii yéu tap trung vao khach hang da
c6 tuong tac voi san pham OCOP Quéng Tri trén cac
nén tang thuong mai dién tir va chua xem xét vai tro
clia cac bién diéu tiét nhu do tudi, thu nhép, kinh
nghiém mua sdm truc tuyén hodc dic diém cua tung
nhém san pham OCOP. DPay s& 1a nhitng hudng
nghién ctru ¢6 y nghia cho cac nghién ctru tiép theo.

Loi cam on: Nghién ctru nay duge hd tro boi dé tai
Khoa hoc va cong ngh¢ cap Tinh Quang Binh, mi s6
19-24/HD-KHCN. Nhom tac gia tran trong cam on
su hd tro cia S& Khoa hoc - Cong nghé Quéang Tri,
Chi Cyc Kinh té Hop tic va Quan Iy chét luong - S¢
Néng nghiép va Mbi truong, Phong Kinh té thudc
UBND x4, phuong ciing Quy chii thé OCOP trén dia
ban tinh Quang Tri ®
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FACTORS AFFECTING CUSTOMERS’ PURCHASE INTENTION
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ABSTRACT:

This study aims to identify and measure factors affecting customers’ purchase intention toward
OCOP products of Quang Tri Province on e-commerce platforms. Using survey data from 250
customers who interacted with and purchased OCOP products on e-commerce platforms, the study
applied reliability testing using Cronbach’s Alpha, exploratory factor analysis (EFA), and regression
analysis. The results indicate five main factors influencing purchase intention, among which trust and
perceived price have the strongest effects. The study also proposes managerial implications to
enhance customers’ purchase intention toward OCOP products of Quang Tri Province via
e-commerce platforms.

Keywords: customers, e-commerce, purchase intention, OCOP products, Quang Tri.
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