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Tém tit:

S phdt trién ciia thwong mai qua phdt triee tiép da thic ddy viéc img dung nguwoi phat triee tiép do do Al tao
sinh trén cdc nén tang nhir TikTok. Dya trén mé hinh Kich thich-Chii thé-Phan img (S-O-R), nghién ciru phin
tich anh hirong ciia twong tdc voi ngudi phat true tiép do dén y dinh va hanh vi mua sam, dong thoi xem xét vai
tro cua hién dién xa hoi va nhan thirc gia tri. Dir lieu tir 319 nguoi dung TikTok tai Viét Nam dwoc phdn tich
bang PLS-SEM. Két qua cho thdy tiwong tdc xa hi va twong tdc san pham tac dong tich cwc dén hién dién xa
héi va nhdn thike gid tri; 2 yéu té nay thic ddy y dinh mua sam, trong khi ¥ dinh mua sam anh hwong tich cue
dén hanh vi mua sam. Nghién civu cung cdp ham y cho doanh nghiép trong viéc g dung nguoi phdt triec tiép
do do Al tao sinh, nham ndng cao trai nghiém khach hang va hiéu qua kinh doanh trén TikTok.

Tir kKhéa: Al tao sinh, hanh vi mua sam, nguoi phat trec tiép do, TikTok, thirong mai phdt triee tiép

The effects of interactions with generative AI-powered virtual streamers on
purchase intention and purchasing behavior on TikTok

Abstract:

The growth of livestream commerce has accelerated the adoption of generative Al-powered virtual streamers
on platforms such as TikTok. Drawing on the Stimulus-Organism-Response (S-O-R) framework, this study
examines the effects of interactions with virtual streamers on purchase intention and purchasing behavior,
while also considering the roles of social presence and perceived value. Data collected from 319 TikTok
users in Vietnam were analyzed using partial least squares structural equation modeling (PLS-SEM). The
results show that both social interaction and product interaction positively influence social presence and
perceived value. In turn, social presence and perceived value positively affect purchase intention, which
subsequently has a positive effect on purchasing behavior. The findings provide managerial implications for
businesses seeking to deploy generative Al-powered virtual streamers to enhance customer experience and
improve business performance on TikTok.
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1. Pit van dé

Su phat trién cta thuong mai dién tr va mang xa hoi da lam thay ddi cach nguoi tiéu dung tiép can
thong tin, twong tac voi nguoi ban va ra quyét dinh mua sim trong moéi trudng sd (Wang et al., 2026).
Trong d6, thuong mai qua phat truc tiép (livestream commerce) ndi 1én nho kha ning két hop noi dung
gidi tri, twong tac thoi gian thyc va mua sam tryc tuyén (Xu et al., 2025), cho phép nguoi tiéu ding quan
sat san pham, trao doi tryc tiép v6i ngudi phat truc tiép va dwa ra quyét dinh mua sim trong cling mot
phién tuong tac (Zhou & Li, 2025). Tai Viét Nam, thuong mai dién tir dat khoang 32 ty USD nam 2024,
tang khoang 27% (VECOM, 2025), trong khi TikTok c6 kha ning tiép can khoang 76,1 triéu ngudi dung
tir 18 tudi trd 1én vao cudi nam 2025 (Kemp, 2025), tao diéu kién thun loi cho su phat trién cta hoat dong
mua sam qua ndi dung ngin va phat tryc tiép.

Cung véi xu hudng nay, tri tu¢ nhan tao tao sinh (GenAl) da thuc déy su xudt hién cua nguoi phat truc
tiép 40 do Al tao sinh (Al streamer) trong thuwong mai s6 (Tang & Wang, 2026). Cac chu thé nay c6 thé mo
phong ngoai hinh, giong néi va phong cach twong tac gan giéng con nguoi, déng thoi gidi thi¢u san pham,
phan hdi cau hoi va hd tro nguoi tiéu ding trong qua trinh ra quyét dinh (Xu et al., 2025). Tuy nhién, hiéu
qua cua Al streamer dbi v6i phan Gmg cua nguoi tiéu ding con phu thude vao cach thirc twong tac trong
phién phat truc tiép (Chang et al., 2025). Trong d6, twong tac san pham c6 thé lam gia ting nhan thic gia
tri, con tuong tac xa hoi gop phﬁn cung ¢6 cam nhan vé hién dién xa hoi (Liu et al., 2025).

Mic du cac nghién ciru gan ddy da xem xét anh huong ciia Al streamer dén y dinh mua sam, niém tin,
nhan thirc gia tri va hién dién xa hdi (Liu et al., 2025), mbi quan h¢ gitra y dinh va hanh vi mua sdm van
chua duoc nghién ctru day du trong bdi canh nay (Wang et al., 2026). Dong thoi, bing chimg thuc nghiém
vé cac hinh thtc tuong tac cua Al streamer trén TikTok tai Viét Nam con han ché. Vi vay, nghién ctru nay
phan tich anh hudng cta tuong tac voi ngudi phat truc tiép ao do Al tao sinh dén ¥ dinh va hanh vi mua
sdm trén TikTok, déng thoi xem xét vai tro cua hién dién xa hoi va nhan thtrc gia tri trong quaé trinh hinh
thanh y dinh mua sam.

2. M6 hinh nghién ctru

Mo hinh Kich thich-Chu thé-Phan Gmg (S-O-R) ciia Mehrabian va Russell (1974) cho thay, cac kich
thich tir moi truong tac dong dén trang thai nhan thirc hodc cam xic bén trong, tir 46 dan dén phan tng
hanh vi. M6 hinh nay dugc str dung rong rai trong nghién ctru thuong mai dién tr va thuong mai qua phat
truc tiép dé giai thich hanh vi nguoi tiéu dung (Xu et al., 2025). Theo d6, nghién ctru dé xuét 2 yéu té kich
thich gém twong tac xa hdi va tuong tac san phém; hai trang thai tam ly gém hién dién xa hoi va nhén thurc
gia tri; cing 2 phan tng dau ra 1a ¥ dinh mua sim va hanh vi mua sam (Zhang et al., 2024).

- Tuong téac xi hoi (SOI) phan anh kha ning giao tiép, phan hoi va tao cam giac gan gili giita ngudi phat
truc tiép va nguoi xem. Trong moi trudng phat truc tiép, cac dic diém nay co thé lam giam khoang cach
tam 1y va ting cam nhan vé hién dién xa hoi (Xu et al., 2025). Dbi v6i ngudi phat truc tiép do do Al tao
sinh, mirc 6 nhan héa va kha ning twong tac cang cao thi ngudi dung cang dé cam nhan diy 1a mot chi
thé giao tiép thuc su (Cao & Wang, 2025). Do d6, gia thuyét Hla dugc dé xuit nhu sau:

Hla: Tuong tac xa hoi co anh hwong tich cuc dén hién dién xa hoi.

Tuong tac xa hoi ciing gdp phan ning cao trai nghiém va cam nhan gia tri thong qua phan hdi cam xuc,
tro chuyén va xay dung mdi quan h¢ véi nguoi xem (Zhou & Li, 2025; Xu et al., 2025). Vi vay:

H1b: Tuong tac xa hoi co anh hwong tich cuc dén nhan thirc gia tri.
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- Tuong tac san pham (PRI) thé hién kha ning cung cap thong tin, giai thich dic diém san pham, tra 10
cau hoi va hd trg nguoi tiéu dung danh gia san pham (Liu et al., 2025). Kha ning phan hoi theo thoi gian
thuc va duy tri hoi thoai khong chi hd trg qua trinh xir Iy théng tin ma con c6 thé lam ting cam giac két ndi
v6i ngudi phat truc tiép do (Chang et al., 2025). Do dé, gia thuyét H2a duoc dé xuét nhu sau:

H2a: Twong tac san phcfm co anh hwong tich cuc dén hién dién xa hoi.

Bén canh d6, thong tin hiru ich va phan hoi nhanh chéng gitp giam sy khong chic chin va nang cao
danh gia ciia ngudi tiéu dung vé loi ich nhan duge (Xu et al., 2025). Vi vay:

H2b: Twong tac san phdm c6 anh hwéng tich cwe dén nhan thire gid tri.

- Hién dién xa hoi (SOP) phan anh cam giac két n6i va gan gili v6i nguoi phat truc tiép. Khi cam
nhan hién dién xi hdi cao, ngudi tiéu dung c¢6 xu hudng tham gia nhidu hon vao qua trinh mua sim va
hinh thanh ¥ dinh mua tich cuc hon (Zhou & Li, 2025; Xu et al., 2025). Do d6, gia thuyét H3 dugc dé
xuat nhu sau:

H3: Hién dién xa hoi co anh huong tich cuc dén ¥y dinh mua sam.

- Nhan thirc gia tri (PEV) phan 4nh danh gia cia nguoi tiéu dung vé loi ich nhan duoc tir qué trinh
tuong tac va mua sim (Zhang et al., 2024). Trong bdi canh Al streamer, thong tin hitu ich, kha ning tiét
kiém thoi gian va hd trg danh gia san pham c6 thé lam ting y dinh mua sam (Liu et al., 2025). Do dé:

H4: Nhan thire gid tri co anh huwong tich cuc dén y dinh mua sam.

- Y dinh mua sdm (PUI) duoc xem la tién dé quan trong cua hanh vi mua sdm thuc té. Theo Ajzen
(1991), y dinh phan anh murc d6 san sang thuc hién hanh vi; trong thwong mai qua phat truc tiép, y dinh
mua c6 thé thuc ddy hanh vi mua sdm thuc t& (Hossain et al., 2023). Vi vay, gia thuyét H5 duoc dé xut
nhu sau:

H5: Y dinh mua sam c¢6 anh huwong tich cuc dén hanh vi mua sam.

3. Phuwong phap nghién ciru

Nghién ctru sir dung phwong phép dinh luong véi bang hoi tryc tuyén danh cho ngudi dung TikTok
tai Viét Nam. Nguoi tra 101 chi dugc tiép tuc khao sat néu da tng xem it nhat mot phién hoac ndi dung
ban hang c6 str dung nguoi phat truc tiép ao do Al tao sinh trén TikTok. Cac thang do dugc ké thira tir
Hossain et al. (2023); Liu et al. (2025) va cac nghién ctru lién quan, sau dé diéu chinh cho phu hop véi
bbi canh nghién ciu, gém twong tac xa hoi, tuong tac san phém, hién dién xa hoi, nhan thtc gid tri, y dinh
mua sim va hanh vi mua sam. Trong 350 phiéu thu thap, 319 mau hop I¢ duoc st dung dé phan tich. Cac
bién quan sat duoc do bang thang Likert 5 mirc, tir “hoan toan khong dong y” dén “hoan toan dong y”.
Dit li¢u dugce phan tich béng SPSS va SmartPLS; d6 tin cdy va gia tri hdi tu dugc danh gia qua hé sb tai
ngoai, Cronbach’s Alpha, CR va AVE (Hair et al., 2021), con gi4 tri phan biét duoc danh gia bang HTMT
(Henseler et al., 2015) va tiéu chi Fornell-Larcker (Fornell & Larcker, 1981).

4. Két qua nghién ctru

4.1. Danh gia mé hinh do lwong

Trude khi kiém dinh gia thuyét, mé hinh do luong duoc danh gia vé do tin cay va gia tri hoi tu. Két qua
cho thdy, hé s6 tai ngoai ciia cac bién quan sat déu 16n hon 0,7, dao dong tir 0,789 dén 0,868. Cronbach’s
Alpha nam trong khoang 0,784-0,872 va CR tir 0,874-0,912, déu vuot ngudng chép nhan. Déng thoi, AVE
cla cac bién tiém an dao dong tr 0,667 dén 0,722, déu 16n hon 0,5. Nhu vay, cac thang do dat d¢ tin cay
va gia tri hoi ty, khong co bién quan sat nao can loai bo (Bang 1).
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Bang 1. Két qué danh gia mé hinh do lwong

Khai niém Ma bién | Hésé6tai | Cronbach’s Alpha CR AVE
PRI1 0,848
Twong tac san phdm (PRI) PRI2 0,840 0,784 0,874 0,699
PRI3 0,820
SOl 0,841
Twong tac xa hoi (SOI) SOI2 0,849 0,793 0,879 0,707
SOI3 0,833
PEV1 0,861
PEV2 0,794
Nhan thire gia tri (PEV) 0,834 0,889 0,667
PEV3 0,808
PEV4 0,803
SOP1 0,795
SOP2 0,847
Hién dién x& hoi (SOP) 0,845 0,896 0,682
SOP3 0,853
SOP4 0,809
PUI1 0,851
. , PUI2 0,858
Y dinh mua sém (PUI) 0,848 0,898 0,687
PUI3 0,814
PUI4 0,789
PUB1 0,868
) PUB2 0,838
Hanh vi mua sém (PUB) 0,872 0,912 0,722
PUB3 0,845
PUB4 0,848

Gia tri phan biét dugc danh gia bang HTMT va tiéu chi Fornell-Larcker. Cac gia tri HTMT dao dong
ttr 0,459 dén 0,741, déu ndm trong ngudng chip nhan (Bang 2). Pdng thoi, can bac hai ciia AVE cia ting
khai niém déu 16n hon hé sb twong quan véi cac khai niém con lai (Bang 3). Két qua cho thiy cac thang

do dat gia tri phan biét.

Bang 2. Hé s6 HTMT

PEV PRI PUB PUI SOl SOP
PEV -
PRI 0,594 -
PUB 0,592 0,475 -
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PUI 0,643 0,569 0,728 -
SOl 0,718 0,519 0,620 0,616 -
SOP 0,488 0,459 0,648 0,741 0,614 -
Bang 3. Két qua kiém dinh gia tri phan biét theo tiéu chi Fornell-Larcker
PEV PRI PUB PUI SOl SOP
PEV 0,817
PRI 0,483 0,836
PUB 0,512 0,396 0,850
PUI 0,543 0,462 0,632 0,829
SOl 0,589 0,410 0,521 0,506 0,841
SOP 0,411 0,375 0,556 0,629 0,504 0,826

4.2. Ddnh gid mé hinh céu tric va kiém dinh gid thuyét

Sau khi mé hinh do ludng dat yéu cdu, mé hinh ciu trac dugc danh gia dé kiém dinh cac gia thuyét.

Céc gia tri VIF dao dong tir 1,000 dén 1,204, cho thiy khong ¢ hién tugng da cong tuyén dang ké. Két

qua cho théy, tat ca cac gia thuyét déu duoc ung hd véi p <0,001. Tuong tac xa hdi tdc dong tich cuc dén

nhan thirc gié tri (B = 0,470) va hién dién xa hoi (B = 0,420), trong khi twong tac san pham ciing anh hudng

tich cuc dén 2 bién nay voi f lan luot 12 0,290 va 0,203. Nhu vay, tuong tac xa hdi co6 tac dong manh hon

tuong tac san pham doi voi ca nhan thue gia tri va hién dién xa hoi.

Hién dién xa hoi va nhan thirc gia tri déu tdc dong tich cuc dén y dinh mua sam, voi B lan luot 1a

0,489 va 0,342. Trong do, hién dién xa hdi c6 anh hudng manh hon dén y dinh mua sam. Cudi cung,

y dinh mua sdm co tac dong tich cuc va manh dén hanh vi mua sdm (p=0,632). Két qua chi tiét duoc

trinh bay tai Bang 4.

Bang 4. Két qua kiém dinh gia thuyét nghién ciru

o L Mitrc y Khoang tin cay o
H Dwong dan B Kiem dinh t . Ket qua
nghta 2,5% 97,5%
H1a | SOl — SOP 0,420 6,977 < 0,001 0,300 0,535 Ung ho
H1b | SOl — PEV 0,470 9,408 < 0,001 0,368 0,565 Ung ho
H2a | PRI — SOP 0,203 3,682 < 0,001 0,094 0,312 Ung ho
H2b | PRI — PEV 0,290 6,075 < 0,001 0,196 0,381 Ung ho
H3 | SOP — PUI 0,489 10,032 < 0,001 0,393 0,581 Ung ho
H4 | PEV — PUI 0,342 7,271 < 0,001 0,247 0,431 Ung ho
H5 | PUl— PUB 0,632 16,735 < 0,001 0,554 0,703 Ung ho
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Hinh 1. Két qud kiém dinh mé hinh trén SmartPLS
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4.3. Mirc d¢ gidi thich ciia mé hinh va kich thwéc dnh huong

Két qua R? cho tha‘iy mo hinh giai thich duoc 41,6% bién thién ctia nhan thire gia tri (PEV), 28,8% cua
hién dién xa hoi (SOP), 49,3% ciia ¥ dinh mua sam (PUI) va 39,9% cua hanh vi mua saim (PUB). Trong
d6, y dinh mua sdm ¢6 muc do giai thich cao nhat (R?2=0,493). Vé kich thudce anh huong, y dinh mua sdm
tac dong manh nhét dén hanh vi mua sim (f2 = 0,665), tiép theo 1a hién dién xa hoi dén y dinh mua sdm
(f2=10,392) va tuong tac xa hoi dén nhan thic gia tri (2 = 0,314). Két qua cho thidy mo hinh c6 kha ning
giai thich pht hop ddi véi cac bién phu thudc.

5. Két luan

Nghién ctru da 1am rd anh hudng cia twong tac véi ngudi phat truc tiép do do Al tao sinh dén y dinh va
hanh vi mua sim cua ngudi tiéu dung trén TikTok dya trén mé hinh S-O-R. Két qua cho thiy, twong tac xi
hoi va tuong tac san pham déu tac dong tich cuc dén hién dién x4 hoi va nhan thuc gia tri; dong thoi, hién
dién xa hoi va nhén thure gia tri c6 anh hudng tich cuc dén y dinh mua sdm. Bén canh do, y dinh mua sdm
c6 anh huéng tich cyc dén hanh vi mua sim, khiang dinh vai tro quan trong ctia y dinh trong qué trinh ra
quyét dinh ctia nguoi tiéu ding trong moi truong thwong mai qua phat truc tiép. Nhitng phat hién nay bo
sung bang chtng thuc nghiém cho nghién ctru vé ngudi phat truc tiép do do Al tao sinh trong thwong mai
xa hoi, ddng thoi goi y doanh nghiép khong nén chi cha trong kha ning cung cp thong tin san phim ma
con can ting cuong tinh tuong tac, kha nang phan hoi va cam giac két ndi véi ngudi xem. Viée thiét ké
trai nghiém tuong tac hiéu qua vi vay c6 thé gop phan gia ting y dinh mua sim va thiic diy hanh vi mua
hang trén TikTok m
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