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Tém tit:

Bai viét nghién civu vé tic déng ciia cdc gid tri thwong hiéu nha tuyén dung dén y dinh dw tuyén: vai tro trung
gian néi tiép cia sirc hdp dan nha tuyén dung va uy tin cam nhdn. Bai viét tién hanh phan tich cach 5 thanh
phan gid tri thirong hiéu nha tuyén dung chuyén héa thanh y dinh dw tuyén (AI) thong qua sikc hdp dan nha
tuyén dung va uy tin cam nhdn. Két qua cho thdy, cé 4 gid tri tac dong tich ciee dén sire hap dan nha tuyén
dung, gid tri kinh té khéng cé y nghia. Sirc hdp dan tac dong tich cuee dén uy tin cam nhdn va ca hai déu truc
tié}) lam tang AL Dong gop noi bét ciia nghién cttu la xac nhdn sy phan biét cua sw thu hut 16 chire va uy
tin cam nhdn ciing véi vai tro trung gian uy tin cam nhdn giita sirc hap dan va y dinh dw tuyén tai Viét Nam.

Tir kKhéa: thirong hiéu nha tuyén dung, sirc hdp dan nha tuyén dung, uy tin cam nhan, y dinh dw tuyén

The impact of employer brand values on application intention: The serial
mediating roles of employer attractiveness and perceived prestige

Abstract:

In the context of increasing competition in the labor market, this study examines how employer brand values
influence application intention through the serial mediating roles of employer attractiveness and perceived
prestige. Specifically, the study analyzes how five dimensions of employer brand value are translated into
application intention through these two mediators. The findings show that four employer brand values have
positive effects on employer attractiveness, while economic value has no statistically significant effect.
Employer attractiveness positively influences perceived prestige, and both employer attractiveness and
perceived prestige directly increase application intention. A key contribution of the study is the confirmation
of the conceptual distinction between employer attractiveness and perceived prestige, as well as the mediating
role of perceived prestige in the relationship between employer attractiveness and application intention in
the Vietnamese context.
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1. Pit van dé

Theo ly thuyét tin hiéu, cdc thong tin do doanh nghiép va nhing chu thé lién quan truyén tai giup ngudi
tim viéc suy luan vé nhing dic diém kho quan sat truc tiép ctia nha tuyén dung (Carpentier et al. 2019).
Nén tang quan trong cia nghién ctru thuong hiéu nha tuyén dung 14 mé hinh 5 gia tri (Berthon et al. 2005;
Iyer et al. 2025).

Trong khi strc hip din cua to chtrc phan anh danh gia ca nhan vé mic 46 mong mudn 1am viéc tai to
chtrc, uy tin cam nhan phan 4nh niém tin cua tng vién rang td chic duoc cac bén tht ba danh gia cao
(Highhouse ef al. 2003). Tai Viét Nam, nghién ciru ciia Thang & Trang (2024) dwa vao bién trung gian
tuong dong 1a danh tiéng hinh anh cua t6 chirc dan dén y dinh du tuyén (Application intention - Al), tiép
céan thuong hi¢u nha tuyén dung véi khai niém bién bac hai va tac dong dén Al (Ha et al. 2026).

Tt phan tich trén, nghién ctru tra 101 2 cau hoi: (1) cac thanh phan gia tri thuong hiéu nha tuyén dung
anh huong thé nao dén strc hap din nha tuyén dung va (2) strc hap din cing uy tin t6 chire dong vai tro truc
tiép va trung gian ndi tiép nhu thé nao trong viéc hinh thanh Al

2. Co s6' ly thuyét, gia thuyét nghién ctru va phwong phap nghién ctru

2.1. Co 56 Iy thuyét va gii thuyét nghién ciru

2.1.1. Gid tri thwong hiéu nha tuyén dung

Strc hip dan cia nha tuyén dung bat ngudn tir cac lgi ich ma nhitng ngudi dang tim kiém cong viéc
hinh dung cé thé nhan dugc (Berthon ez al. 2005). Gié tri quan tim phan anh moi trudong tha vi, tu duy
tién bo va d6i mdi. Gi tri xa hoi 1a kha ning té chire xay dung dugce quan hé tich cyc voi dong nghiép
va cép trén. Gid tri kinh té thé hién khia canh trao doi ngang gia cua strc lao dong gdm luwong, dai ngd,
on dinh va thang tién. Gia tri phat trién duge ké dén thu tu thé hién co hoi duoc cong nhan va phat trién
su nghiép tap trung vao dai ngd phi tai chinh. Gia tri tng dung cho thay, mirc nhan vién c6 kha ning
van dung, chia sé kién thtc va dong goép cho khach hang, xa héi. Loi ich tam 1y, xa hdi, chic nang va
vat chat déu c6 thé lam ting mtc d6 phu hop ky vong gitta c4 nhan véi to chire (Carpentier et al. 2019).
Nhom gia thuyét thir nhat:

Nhém gia thuyét 1 (H1), bao gom: Gid tri itng dung (Hla); phdt trién (HIb); kinh té (Hlc); quan tdm
(H1d) va xd héi (Hle) tac déng tich cuc dén sirc hdp dan nha tuyén dung.

2.1.2. Sikc hdp dan ciia t6 chire, uy tin cam nhdn cia t6 chite va y dinh dir tuyén

Stre hép dan nha tuyén dung 12 thai d¢ tich cuc cua rng vién ddi véi mot td chire nhu mot noi lam viée
tiém nang dugc hinh thanh tir nhitng loi ich ky vong va nhimng dic diém ma tng vién gan cho to chiic
(Highhouse et al. 2003). Trong bdi canh tuyén dung, uy tin c¢6 thé hoat dong nhu mot tai san thuong hiéu
thong qua viée to chirc co vi thé tich cuc giup giam rui ro khi lwa chon cong viéc va giri tin hiéu vé chat
luong, trién vong cling nhu sy dang tin cdy cua nha tuyén dung (Anthonysamy et al. 2025; Bakar ef al.
2026). Gia thuyét thi hai:

Gid thuyét 2 (H2): Sirc hdp dan nha tuyén dung tac dong tich cuc dén uy tin cam nhdn.

Theo 1y thuyét tin hiéu, sy hip dan lam giam bat dinh vé chat lugng nha tuyén dung thong qua céc vi
thé duoc cam nhan. 2 mau nghién ctru tai Btic déu cho théy, su nhat quan trong tac dong cua sy thu hut
t6 chirc dén ¥ dinh nop don du 2 tién t6 khong din dén sy thu hut (Kissel & Biittgen, 2015). Gia thuyét
thu ba:
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Gid thuyét 3 (H3): Site hdp dan nha tuyén dung tac dong tich ciee dén AL

Uy tin cam nhén ¢6 kha nang tao ra 1¢i ich biéu tuong vuot ra ngoai cac thude tinh cu thé cua cong
viéc. Sharma & Tanwar (2023) 1a ké thira duy nhat Highhouse et al. (2003) chi ra vai trd ctia uy tin cam
nhan trong viéc chuyén hoa thuong hiéu nha tuyén dung thanh ¥ dinh theo dudi t6 chirc. Gia thuyét thir tu:

Gid thuyét 4 (H4): Uy tin cam nhdn tac dong tich cwc dén Al

2.1.3. Vai tro trung gian ciia nhén thirc uy tin t6 chirc

Mot nha tuyén dung hap dan, véi cac gia tri rd rang va nhat quan, c6 kha ning duge dién giai nhu
mot to chire thanh cong, dang tin cdy va c6 dia vi. Uy tin cam nhan vi vay 1a mét xich th{ hai, chuyén
danh gia ca nhan vé noi lam viéc thanh danh gid mang tinh xa hoi va biéu tuong (Sharma & Tanwar,
2023). Tung phan ciia co ché thuong hiéu nha tuyén dung tao nén hinh anh hodc danh tiéng to chtc,
dén luot hinh anh hoic danh tiéng to chirc thuc day y dinh tng tuyén (Thang & Trang, 2024). Gia
thuyét thir nam:

Gid thuyét 5 (H5): Uy tin cam nhdn déng vai tro trung gian trong quan hé giita sire hap dan nha tuyén
dung va Al

Hinh 1. Mé hinh nghién ciru
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i ] Uing e Lmg ] Nguon: Tong hop tir nhém tac gia, 2026

2.2. Thang do

5 nhom gia tri dugc ké thira tir Berthon ef al. (2005) v6i thang do gbc gdm 25 bién quan sat. 9 cau hoi
ctia thang do sy thu hut t chirc va Al duge 1ay tir nghién ctru ciia Kissel & Biittgen (2015). Thang do danh
tiéng to chirc v6i nam cau hoi (Highhouse ef al. 2003). Vi sb lugng 1a 43 bién quan sat thi nghién ctru can
dat dugc 215 ban khao sat hop 1¢€.

3. Két qua nghién ciru

3.1. Danh gia mé hinh do luong
Tir 328 ban khdo sat online qua san loc, sé con lai dap tmg 12 291. Két qua khao sat cho thay, nir chiém
64,3% va nam chiém 35,7%. Mau khao sat chu yéu tap trung & sinh vién nim 3 va nhém dang tim kiém

viéc lam.
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Tong sb bién quan sat con giir lai 1a 39 bién quan sat. Cronbach’s Alpha ctia cac ciu trac da chi bao
dao dong 0,704-0,895 va CR dao dong tr 0,834-0,916 vuot ngudng chép nhén 0,70. Tt ca AVE > 0,50
(0,578-0,680) cho thiy, mdi cAu tric giai thich hon mot nira phuong sai cua cac chi bao. Céc tai ngoai
nhin chung vuot 0,70, riéng surc hép dan dao dong 0,729-0,796 va y dinh dy tuyén 0,776-0,851. HTMT bd
sung quan trong gia tri 16n nhat 1a 0,687 giita strc hap dan va uy tin, thdp hon ngudng bao thu 0,85 (Hair
et al. 2018). VIF 16n nhat 1a 2,378, thap hon ngudng thuong dung, nén chua cé bang ching vé da cong
tuyén nghiém trong.

3.2. Kiém dinh mé hinh céu tric

Bang 1. Két qua kiém dinh gia thuyét

Anh hwéng B t p Két luan
ng dung — Hép dan 0,214 2,976 0,003 Chép nhan H1a
Phat trién — Hap dan 0,258 3,103 0,002 Chép nhan H1b
Kinh té — Hap dan -0,134 1,958 0,050 Khong chép nhan Hic
Quan tam — Hép dan 0,265 4,349 <0,001 Chép nhan H1d
Xa hoi — Hép dan 0,236 4,065 <0,001 Chép nhan H1e
Hap dan — Uy tin 0,612 10,141 <0,001 Chép nhan H2
Hap dan — Y dinh 0,289 2,814 0,005 Chép nhan H3
Uy tin — Y dinh 0,409 4,212 <0,001 Chép nhan H4
Hap dan — Uy tin — Y dinh 0,250 3,957 <0,001 Chép nhan H5

Nguon: Két qua xir Iy dit ciia nhém nghién cieu (2026).

Bang 1 cho thdy, trong nhom 1 chi gié tri kinh t& (H1c) bi bac bo. Strc hap dan tac dong tich cuc dén
uy tin cam nhan, déng thoi tac dong truc tiép dén y dinh du tuyén. S4 liéu cho thz‘iy, sy ung ho 1an luot cho
gia thuyét 2 nha tuyén dung hip dan tao nén uy tin, 3 va 4 khi hap din va uy tin lam ting Al. Gia thuyét
thir 5 kiém dinh mdi quan hé trung gian duy nhat 1a tac dong cua sy hap din dén y dinh nop don thong
qua trung gian cua uy tin nhan thirc cua to chire. Cac gia tri R2, R? hiéu chinh, Q? cua cac bién ngoai sinh
dén 3 bién noi sinh trong bai. M6 hinh giai thich duoc 1an luot 44,2% phuong sai strc hap dan, 37,5% uy
tin cam nhan va 40,2% y dinh du tuyén. C4c gia tri cho thiy ning luc giai thich & muc déng ké trong bdi
canh nghién ciru hanh vi. Cac Q? ciia 3 bién noi sinh déu dwong (0,245-0,263), dap tng diéu kién vé du
doan ndi mau (Hair et al. 2018).

3.3 Thdo ludn

Nghién ctru lam méi bai ciia Highhouse ef al. (2003) & 2 diém then chét 1a tim hiéu diéu kién tao nén
su thu hit cia to chirc, vai tro trung gian cta uy tin nhan thtrc trong mdi quan hé giira thu hat va Al Ba
khac biét tao thém dic trung ctia nghién ciru nay 1a thang do sy thu hut to chirc va AI mang tinh cap nhat
hon va cudi cung la nghién cuu tai thi truong Viét Nam (Kissel & Biittgen, 2015).
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Két qua nghién ctru cho thay, 4 gia tri phi kinh té déu 1am tang sirc hip dan nha tuyén dung. Phat
hién khéc vé6i két luan gia tri xa hoi khong du bao Al trong Gen Z nganh truyén thong An Do (Lyer et
al. 2025) va ciing khac v&i phat hién gia tri phat trién c6 anh huong 16n nhat dén hinh anh-danh tiéng
trong Gen Z nganh logistics Viét Nam (Thang & Trang, 2024).

Heé sb trong quan am cia gi tri kinh té c6 thé goi 1én mot vai suy nghi can dugc dién giai than trong
vi khong c6 nghia lvong va dii ngd khong quan trong. Mirc luong cao c6 thé goi 1én mot sé van dé noi
nguoi tim viéc nhu khoi lwgng cong viéc nhiéu, danh nhiéu thoi gian cho cong viéc hon va dac biét la
mirc d6 canh tranh 16n dén tir nhidu tng vién khéc.

Téc dong tich cuc cua sitc hap dan 18n uy tin cam nhan cho thiy, danh gia ca nhan vé noi lam viéc
c6 thé tré thanh co sé dé tng vién suy ludn vi thé x4 hoi cua doanh nghiép. Két qua nay mé rong goc
nhin tai san thwong hiéu trong tuyén dung thong qua viéc chi ra cic thudc tinh nha tuyén dung khong
chi tao cam giac “dang lam viéc”, ma con gop phan tao niém tin to chic dugce thi truong danh gia cao
(Anthonysamy ef al. 2025; Sharma & Tanwar, 2023). Su ¢6 ¥ nghia dong thoi cia stc hap din td chirc
va uy tin nhan thirc cua td chirc cho thiy, ing vién vira danh gia loi ich céng viéc cho ban than, vira can
nhic gia tri biéu tuong cua vi€c gia nhap mot td chirc duoc ton trong (Sharma & Tanwar, 2023).

4. Ham y va han ché

4.1. Ham y

4.1.1. Ham y Iy thuyét

Nghién ciru mé rong nghién ctru thwong hiéu nha tuyén dung tir cdu hoi “t6 chtc cung cap gia tri
gi?” sang cau hoi “cac gia tri d6 dugc chuyén hoa thanh y dinh qua nhirng danh gia nao?”. Bing ching
vé chudi trung gian cho thiy uy tin cam nhén 1a mot co ché doc 1ap vé mat khai niém, khong phai bién
thay thé cho sirc hap din (Anthonysamy et al. 2025; Highhouse et al. 2003).

4.1.2. Ham y quan tri

T4 chirc nén thiét ké thuong hiéu nha tuyén dung theo mot kién tric gia tri nht quan. Noi dung tuyén
dung can lam rd cong vi€c thu vi, kha nang thir nghiém, co hoi ddi méi, 16 trinh hoc tap, ¢ vén va phat
trién nghé nghiép. Pong thoi, t6 chirc can chién lugc cung cép bang ching chan thyc vé quan hé dong
nghiép, hd tro ciia cdp trén va kha ning ng dung chuyén moén dé giam bat dbi xtmg thong tin. Doanh
nghiép can chuyén stc hip dan thanh uy tin thong qua cac bang ching xa hoi co thé d6i xét & mire do nao
d6 voi cong ddng bén ngoai. Uy tin bén vitng phai duoc cung ¢ bang trai nghiém thyc té tir nhan vién néu
thong diép bén ngoai khac xa trai nghiém bén trong, hiéu Gmg thu hiit ¢6 thé suy giam. Péng gop trung tim
1a xac nhan uy tin nhu mot mat xich xa hoi 1a biéu tugng trong chudi chuyén hoéa tir cic gia tri phi kinh té
dén y dinh. Gia tri kinh té cho théy, can xem xét thém cung cac bién vé yéu cau, ap luc va tu tin nang lyuc.

4.2. Han ché va huéng nghién ciru tiép theo

Pau tién, dir liéu cit ngang va tu bao cdo han ché suy luin nhin qua. Cac hudng nghién ciru tiép theo
nén tap trung sau hon vao cac ngudn hinh thanh uy tin tir truyén thong doanh nghiép, truyén miéng ciia
nhén vién, xép hang nha tuyén dung va trai nghiém tuyén dung. Cac mé hinh twong lai nén kiém tra liéu
uy tin ¢ tac dong khac nhau dén cac nhom ung vién khac nhau. Cubi ciing, viéc bd sung ap luc cong
viéc ky vong, muc ty tin ndng lyc va cam nhan yéu cu cong viéc gilp giai thich d4u 4m cua gia tri kinh

té mang tinh dinh luong hon 1a chi suy luan sau két qua m

264 $6 26/2026



QUAN TRI - QUAN LY

TAI LIEU THAM KHAO:

Ha Hién Minh, Trin Thi Phuong Thuy, Lé Giang Nam, Ngé Hién DPan, Nguyén Hoang Giang, Luu Thuc Khué, Nguyén
Thi Ngoc Phung, Tran Phu Thanh va Nguyén Pirc Trung Hiéu (2026). Tac dong ctia thwong hiéu nha tuyén dung va
danh tiéng doanh nghiép dén ¥ dinh tng tuyén. Tap chi khoa hoc Trudng Pai hoc M6 Thanh phé H6 Chi Minh - Khoa
hoc xa hoi, 21(3), 17-30.

Anthonysamy, L., Tan, C. N.-L., Lim, O. W., & Zainal, Z. (2025). The mediating effect of organizational prestige on
extrinsic rewards and employee retention. Sage Open, 15(2), 21582440251330010.

Bakar, R. M., Syam, R., Az-Zahra, A. F., & Sabela, V. (2026). Employer branding predicts organizational attractiveness
through organizational commitment and openness to experience moderates the relationship. Discover Psychology.

Berthon, P., Ewing, M., & Hah, L. L. (2005). Captivating company: dimensions of attractiveness in employer branding.
International Journal of Advertising, 24(2), 151-172.

Carpentier, M., Van Hoye, G., & Weijters, B. (2019). Attracting applicants through the organization’s social media page:
Signaling employer brand personality. Journal of Vocational Behavior, 115, 103326.

Hair Jr, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2018). Multivariate data analysis. In Multivariate data
analysis (p. 832). Cengage Learning EMEA.

Highhouse, S., Lievens, F., & Sinar, E. F. (2003). Measuring attraction to organizations. Educational and Psychological
Measurement, 63(6), 986-1001.

Iyer, K. V., K., A., Hajj, R. Al, & Saadouli3, N. (2025). Decoding Gen Z talent attraction : How employer branding
shapes media sector employment intentions. Frontiers in Communication, January, 1-15. https://doi.org/10.3389/
fcomm.2025.1670231

Kissel, P., & Biittgen, M. (2015). Using social media to communicate employer brand identity: The impact on corporate
image and employer attractiveness. Journal of Brand Management, 22(9), 755-777.

Nguyen Ngoc Thang & Pham Thu Trang (2024). Employer branding, organization’s image and reputation, and intention
to apply: the moderating role of the availability of organizational information on social media. Frontiers in Sociology,
9, 1256733.

Sharma, R., & Tanwar, K. (2023). Organisation pursuit intention through perceived employer brand, person organisation
fit and perceived organisational prestige. Corporate Reputation Review, 26(1), 33-53.

EIEITNE Google Scholar B crossret | 265



