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Tém tit:

Thi trwong thoi trang xa xi dd qua sir dung (second-hand luxury) tiép tuc tré nén phé bién trong thap ky qua,
nhiéu nha ban 1é san pham xa xi dang tim cdch tham gia vao thi truong hang da qua sir dung nay. Tuy nhién,
van con it théng tin vé cdc yéu to thiic ddy ngudi tiéu dimg mua sam tai cdc ciea hang thoi trang xa xi da qua
sir dung truee tuyén. Gid tri cam nhdn cé dnh hwéng dang ké dén y dinh gii thiéu va y dinh mua hang. Cdc
ham Y quan tri diea ra nhitng hiéu biét sau sdc vé cach thu hit nhom nguoi tiéu ding nay gici thiéu va mua
cdc san pham thoi trang xa xi dd qua sir dung tir cdc nha ban 1é trye tuyén. Nghién ciru nay gip ldp day
nhitng khodng trong quan trong trong cdc tai liéu hoc thudt vé lwa chon mua hang second-hand luxury, dong
thoi cung cdp nhitng hiéu biét gid tri cho cac nha tiép thi dang mong muon gia tang doanh sé tric tuyén.

Tw khoa: dong co mua sam, gia tri cam nhdn, san thwong mai dién tir

Perceived value in online second-hand luxury shopping and purchase intention
toward pre-owned luxury fashion products
Abstract:

The online second-hand luxury fashion market has expanded rapidly, yet the factors driving consumer
purchasing behavior remain insufficiently understood. This study employs a qualitative case-study approach
to explore the role of perceived value in online second-hand luxury consumption. The findings indicate that
perceived value is an important factor influencing consumers’ choices of second-hand luxury products and
is also associated with both purchase intention and recommendation intention. The study further clarifies
the motivations underlying consumers’ participation in the online second-hand luxury market. Based on
these findings, the study proposes several managerial implications to help retailers enhance perceived value,
attract customers, and promote online purchases of second-hand luxury products.
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1. bit van dé

Thi truong hang xa xi da qua st dung (Second-hand Luxury) da tré thanh mét trong nhitng linh vuc
tang truong nhanh nhat cia nganh cong nghiép thoi trang toan cau, nguoi tidu dung c6 thé mua va ban
céc san pham xa xi d qua s6 hitu, bao gdm tai xach, quan 4o, trang stc va dong hd (Zampier va cong su,
2019). Mic du tir 1au nhiéu thuong hiéu xa xi cao cap van coi day 1a mot thi truong ngach kém hap dan,
nhung gan day, thi truong nay di trdi ddy manh mé nho cc nén tang truc tuyén, tao didu kién cho cac nha
béan 1¢ va tiép thi hang xa xi mé rong co so khach hang cua minh (Ducasse va cong sy, 2019). Quy mb thi
truong thoi trang xa xi d3 qua sir dung da dat mirc 33 ty USD vao nam 2021, ting gan 65% vé gia tri thi
truong so véi nam 2017 (D’Arpizio & Levato, 2022). Song song d6, viéc cac nén tang kinh doanh tryc
tuyén dang thuc déy su phat trién cua thi truong thoi trang xa xi da qua st dung; ho dinh vi minh 1a nhiing
lwa chon thay thé c6 trach nhiém cho thoi trang nhanh, ddng thoi ndm bt su thay doi trong quan diém cua
ngudi tiéu ding vé tinh bén viing, trai nghiém xa xi va khai niém so hiru. Quan niém cta ngudi tiéu ding
vé hang xa xi da thay d6i theo thoi gian, chuyén sang chap nhan viéc tidu dung hang xa xi da qua st dung.
Diéu nay duogc thé hién rd qua su phat trién cua thi trudng hang xa xi dd qua st dung, thi trudng nay da
mo rong thanh mot nganh kinh doanh. Nhirng thay ddi trong hanh vi ngudi tiéu ding nhu vay da thic day
su ting truong lién tuc cia thi truong hang xa xi da qua st dung. Pong thoi, sy phat trién nhanh chong
ctia cac nén tang truc tuyén chuyén vé hang da qua str dung da tao ra co hoi tiép can hang xa xi tir nhiéu
ngudn khac nhau, giup hang hoa loai hiang hoa nay trd nén phd bién va dé tiép can hon. Viéc mua sam cac
san pham di qua sir dung gitip kéo dai vong doi san pham va thiic day cac hoat dong bén viing thong qua
mo hinh kinh té tuan hoan.

2. Co s& Iy thuyét

2.1. Hoat dpng kinh doanh sin pham luxury di qua si dung

Thi truong hang da qua sit dung (second-hand) khong phai 1a diéu méi mé, nhung hién nay né dang
ching kién sy tang truong nhanh chong. Sw mé rong ciia thi truong hang xa xi da qua st dung khong chi
bat ngudn tir viéc ngudi tiéu dung ngady cang c¢di mé hon voi viée st dung cac san pham di qua tay, ma
con nhd sy phat trién nhanh chong cua cac kénh truc tuyén (Ferraro va cong su, 2016).

Loi ich tai chinh thuong dugc xem la dong lyc quan trong thuc déy hanh vi mua sim hang da qua st
dung (Guiot va Roux, 2010) di chi ra bon loai dong co mua hang di qua sur dung lién quan dén gia ca,
bao gdm mong mudn chi tra it hon, tim kiém mtc gia hop 1y, sin tim mén hoi va cam giac théa man ma
yéu td gia ca mang lai. Nhin chung, hang xa xi d3 qua st dung c6 murc gia thdp hon so v6i hang méi. Mirc
gia dé tiép can cua hang xa xi di qua sir dung mang lai cho nguoi tiéu dung co hoi tiét kiém chi phi va dat
duoc loi ich tai chinh

Nguoi tiéu dung ludn tim kiém gia trj cao va mong mudn c6 duge nhitng thuong vu tdt thong qua viée
sdn tim cac mon hoi. Ngoai ra, nhiéu ngudi mua hang xa xi d qua sir dung khong coi minh 1 nguoi tiéu
dung cubi cung cia san pham. Thay vao do, ho quan tim dén gia tri ban lai va xem viéc mua hang xa xi
d3 qua st dung nhu mot khoan dau tu cho twong lai. Mic du cic san phim di qua sir dung noi chung c6
thé co chat lugng khong dong déu, nhung hang xa xi di qua st dung thudng tranh dugc van dé nay nho
chét lugng vuot troi va do bén cao ngay tir dau. Theo Murtas va Pedeliento (2025) nhan thiy rang cac nén
tang truc tuyén di mé rong kha nang tiép can san phdm xa xi va tao didu kién cho ngudi tiéu dung so sanh
san phdm va dua ra quyét dinh mua sim hop 1y hon so v&i méi trudng ban 1é hang xa xi truyén thong.
Tuy nhién, qua trinh k¥ thuat s6 héa nay ciing khién nguoi tiéu dung bo 18 nhitng trai nghiém xa xi truyén
théng, chang han nhu dich vu c4 nhin hoa va bau khong khi doc dao tai cira hang diéu c6 thé lam giam
gia tri cam nhén vé san pham.
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2.2. Gia tri cdm nhdn

Trong vai thap ky qua, gia tri cam nhén da tré thanh mét trong nhitng chu dé quan trong, Gia tri cam
nhén cua khach hang dé cip dén sy danh gia tong thé cua ngudi tiéu dung vé tinh hitu dung cta san phdm
dua trén nhan thirc ciia ho vé nhitng gi nhan duoc va nhiing gi phai bo ra (Zeithaml, 1988).

Céc dinh nghia ban dau vé gid tri cam nhan thuong tap trung vao mdi quan hé giita hai khia canh: gia
ca va chét lugng (Monroe, 1990), va ké tir nhitng nam 1990, gia trj cam nhan di phat trién thanh mot khai
niém da chiéu, khi ngay cang co nhiéu khia canh duoc thao luan va bd sung nham nang cao sy hiéu biét vé
cha dé nay. Gid tri cam nhan da 1a ddi twong nghién ciru trong linh vyc tiéu dung hang xa xi va tiéu ding
hang di qua sir dung. Tuy nhién, rat it nghién ctru d& cap dén khai niém gia tri cam nhén trong bdi canh
thi truong hang xa xi da qua su dung.

So véi cac san pham thong thuong, san pham xa xi mang lai nhing lgi ich gia ting cho nguoi tiéu ding
va dap ung da dang cac nhu cau vé mit chirc nang ciing nhu tam 1y. Trong tiéu dung hang xa xi, céc gia tri
vé xi hoi, cam xuc, chat lugng va tai chinh dugc cong nhan 1a nhimng khia canh c6t 16i (Amatulli, 2020)
Trong bdi canh tiéu ding hang di qua sir dung, gia tri hudng t6i sy bén viing dong vai trd quan trong trong
qua trinh ra quyét dinh ciia nguoi tiéu dung, tir d6 nhan thay ring ngudi mua hang da qua sir dung thuong
¢ xu huéng chon mua cac san pham chét luong cao v&i murc gia thap hon dé dat dugc gia tri twong xtng
v6i sb tién bo ra (Xu va cong sy, 2014). Nguoi tiéu dung thuong cam nhan dugc gia tri cia san pham va
dich vu khi c6 sy giam gia (Zeithaml, 1988). Bén canh do, Ferraro va cong su (2016) chi ra réng yéu t
thoi trang dong vai tro quan trong trong viéc ti€u dung hang da qua st dung; nhitng nguoi ti€u dung c6 y
thire vé thoi trang thudng xem quéan 4o dd qua st dung 1a nhitng san phdm mang tinh nguyén ban va doc
d4o. Zaman va cong sy (2019) nhan thiy rang nhém ngudi tiéu dung quan tim dén thoi trang thudng mua
sam tai cac kénh ban 1é hang di qua st dung truc tuyén dé tim kiém nhirng trang phuc c6 do bén cao, thiét
ké t6i gian va mang phong cach vuot thoi gian, va ddy ciing 1a dong luc thuc day viéc khach hang tim kiém
nhing san pham second-hand luxury.

3. Phwong phap nghién ciru

Bai viét nay st dung phuong phap nghién tong quan tai liéu, tir d6 phan tich va danh gia cic cong
trinh nghién ctru da dugc cong bd mot cach co hé théng, minh bach va c6 thé tai 13p (Tranfield va cong
su, 2003). Pong thoi co thé kham pha vé tac dong noi dung lién quan dén gia tri cam nhan va xu huéng
mua san pham second-hand luxury. Lam r& muc tiéu ctia nghién ciru 1a tong hop, phén tich va danh gia
céc cong trinh nghién ciru trude ddy vé gid tri cam nhan (perceived value) trong mua hang second-hand
luxury trén nén tang truc tuyén, tir 46 xac dinh cac khoang tréng nghién ciru va dé xuat hudng phat trién
cho thi truong Viét Nam.

4. Thao luan

Két qua nghién ctru cho thiy ring, gia tri tai chinh 12 dong luc quan trong nhat, ddng nhat véi két luan
ctiia Guiot va Roux (2010) vé bdn loai dong co mua hang second-hand. Tht hai, gia trj cam xuc va xa hoi
dong vai tro quan trong khong kém, mé rong khung 1y thuyét ciia Zeithaml (1988) vé gia tri cam nhan da
chiéu. Thi ba, yéu t6 bén viing ngay cang dugc coi trong, phtt hop voi xu hudng tidu dung tuin hoan toan
cAu. Thir tw, rao can chinh 13 lo ngai vé tinh xac thuc - didu ma cac nghién ctru trudc day chua dé cap diy
du trong bdi canh tryc tuyén. Vé mat 1y thuyét, nghién ciru ndy mo rong khung 1y thuyét vé gia tri cam
nhan trong bdi canh second-hand luxury truc tuyén tai Viét Nam. V& mit thyc tién, nghién ciu dé xuét

cac chién lugc marketing tép trung vao xay dung long tin, nhan manh y¢€u t6 bén viing, va ca nhan hoa trai
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nghiém. Mic du bai viét di c6 sy phan tich va dong gop nhat dinh vao gia tri nghién ctru nhung van con
nhirng diém cin quan tdm cho hudng nghién ctru twong lai; cu thé 13 cAn tim hiéu nghién ctru thém nhiing
khia canh sdu sic hon lién quan dén viéc kién tao ban sic ca nhan trong qué trinh tiéu dung hang xa xi da
qua su dung.

5. Két luan

Nghién ctru nay di tong hop va phéan tich mot cach co hé théng cc cong trinh nghién ciru vé tac dong
clia gia tri cam nhan dén hanh vi tidu dung second-hand luxury trén nén tang truc tuyén. Két qua cho thiy
gia tri cam nhan [a mot khai niém da chiéu, bao g(‘Sm cac khia canh tai chinh, cam xtc, xa hoi, chét luong
va bén vitng. Mic du con ton tai nhitng han ché nhat dinh, nghién ctru nay da dong gop vao viéc hé théng
hoa khung 1y thuyét, xac dinh khoang tréng nghién ciru, va dé xuat ham ¥ quan tri cho cac nha ban 1¢ truc
tuyén. Trong bdi canh thi truong second-hand luxury toan ciu dang ting truong manh mé va ngudi tiéu
dung ngay cang quan tim dén tiéu dung bén virng, viéc thdu hiéu gia tri cam nhan cta nguoi tiéu dung 1a
chia khoa dé cac doanh nghiép xay dung chién luge marketing hiéu qua. Nghién ctru nay hy vong sé& 1a nén
tang cho cac nghién ciru tiép theo vé chii dé nay tai Viét Nam, gop phan phat trién mot nganh céng nghiép
thoi trang bén viing va c6 trach nhi¢m hon. Tém lai, thong qua viéc xem xét anh huong gia tri cdm nhan
khi mua san phiam second-hand luxury truc tuyén, nghién ciru nay gitp nang cao hiéu biét vé tiéu ding
tuan hoan trong linh vuc hang di qua sir dung. Viéc thau hiéu gi4 tri cam nhan khi giao dich truc tuyén co
thé gitip doanh nghiép két ndi sau sic hon véi nguoi tidu dung, tir d6 thuc ddy tinh bén viing san phdm mot
cach hiéu qua hon. Tur d6 x4y dung su gan két cam xuc v6i khach hang muc tiéu, ddng thoi gop phan phat
trién mot nganh cong nghiép phat trién bén vig m
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