TAP CHi CONG THUONG - CAC KET QUA NGHIEN CUU KHOA HOC VA UNG DUNG CONG NGHE

TRUYEN THONG MARKETING XANH TAI VIET NAM:
XU HUONG, GIA TRI VA YEU CAU POI VOI
TRUYEN THONG THUC CHAT

NGO THI THU
Truong Pai hoc Coéng nghé Sai Gon
Saigon Technology University

Ngay nhén bai: 21/7/2026
Ngay sura bai: 12/8/2026
Ngay duyét dang bai: 23/8/2026

Tém tit:

Nghién civu nay phén tich xu hwéng truyén thong marketing xanh, gid tri nguoi tiéu ding va nguy co tay
xanh tai Viét Nam théng qua nghién ciru dinh tinh da tinh hudng, gom: Vinamilk, Pizza 4P’s, AEON Viét Nam
va Vedan nhw mot tinh huéng canh béo. Dit liéu tir bao cdo doanh nghiép, website, chirong trinh céng khai,
nghién civu hoc thudt va nguon chinh thire dwoc phén tich theo chii @é va so sanh chéo. Két qua cho thay,
truyén thong xanh dang chuyén tir tuyén bé chung sang truyén thong dia trén thiee hanh, bang chiing, trdi
nghiém va sw tham gia. Nghién ciru dé xudt chudi: Thiee hanh xanh — Truyén thong xanh — Bdng chimg
va sw gan két — Gid tri nguoi tiéu ding — Niém tin xanh. Doanh nghiép can dat thwe hanh truéce truyén
théng, tang kha ndng kiém chitng, gdn thong diép véi gid tri khach hang va quan tri tdy xanh nhw mot riii
ro thuong hiéu.

T khoa: marketing xanh, truyén théng marketing xanh, tdy xanh, gia tri nguoi tiéu ding, niém tin xanh,
phdt trién bén viing

Green marketing communication in Vietnam: Trends, value, and requirements
for substantive communication

Abstract:

Against the backdrop of green growth and sustainable development, green marketing communication has
become increasingly important in connecting corporate environmental practices with consumer perceptions
and value. This study examines trends in green marketing communication, consumer value, and greenwashing
risks in Vietnam through a qualitative multiple-case study involving Vinamilk, Pizza 4P’s, AEON Vietnam, and
Vedan as a cautionary case. Data from corporate reports, company websites, publicly disclosed programs,
academic studies, and official sources were analyzed thematically and compared across cases. The findings
indicate that green communication is shifting from broad environmental claims toward communication
grounded in actual practices, evidence, customer experience, and stakeholder participation. The study proposes
a sequential framework in which green practices inform green communication, which is then reinforced by
evidence and engagement, thereby enhancing consumer value and ultimately fostering green trust. Businesses
should prioritize environmental practices before communication, strengthen the verifiability of environmental
claims, align messages with customer value, and manage greenwashing as a potential brand risk.

Keywords: green marketing, green marketing communication, greenwashing, consumer value, green trust,
sustainable development
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1. Pit van dé

Tai Viét Nam, truyén thong marketing xanh phat trién cung dinh hudng ting truéng xanh va cac cam
két phat trién bén vitng. Chién luge qubc gia vé ting truong xanh giai doan 2021-2030, tam nhin 2050
(Quyét dinh s6 1658/QD-TTg) va Ké hoach hanh dong theo Quyét dinh s6 882/QBP-TTg nhan manh giam
phat thai, xanh hoa cac nganh kinh té va thac diy 16i sbng bén viing. Cam két phat thai rong bang “0” vao
niam 2050 tai COP26 ciing thuc ddy doanh nghiép quan tim hon dén ning lugng, bao bi, chat thai va chudi
cung tmg, khién ndi dung “xanh” ngay cang hién dién trong chién lugc thuong higu.

Ngudi tidu dung kho truc tiép quan sat muc phat thai, ngudn gdc nguyén liéu, kha ning tai ché hay hiéu
qua cia chuong trinh moéi truong; ho phai dua vao dir liéu, chung nhan va thong tin doanh nghiép cung
cap. Truyén thong marketing xanh vi vy 1a cdu ndi giita thye hanh moi truong va nhan thie khach hang.
Tuy nhién, cac thudt ngit nhu “xanh”, “bén vimng”, “trung hoa carbon” hay “khong chét thai” néu thiéu
pham vi va bang chtg c6 thé lam ting hoai nghi va nguy co tay xanh.

Céc nghién ciru tai Viét Nam cho thay, marketing xanh c6 lién hé véi y dinh mua bén vimng va gia tri
thwong hiéu xanh. Ba et al. (2026), trén mau 494 ngudi tiéu dung Viét Nam, ghi nhan mdi lién hé dang ké
gitra marketing xanh, hanh dong khi hau va y dinh mua; Nguyen-Viet va Nguyen (2022) cung Nguyen-
Viet (2023a, 2023b) nhin manh vai tro clia cac chirc ning marketing xanh, nhin sinh thai va quang céo
xanh ddi voi gia tri thuong hiéu. Vi vay, van dé khong chi 1a doanh nghiép c6 truyén thong vé moi trudng
hay khong, ma 1a thuc hanh, bang chimg va kha ning kiém ching dung sau thong diép.

Nghién ciru marketing xanh tai Viét Nam phan 16n tap trung vao thai do, y dinh mua, gia tri cim nhan
hodc niém tin xanh, trong khi cach doanh nghiép chuyén thyc hanh méi truong thanh thong diép va bang
chtng chua dugc phan tich ddy du. Nghién ctru nay xem truyén thong marketing xanh 1a xu huéng cia
marketing hién dai, con tdy xanh Ia rui ro khi tuyén bd khong duoc hd trg boi thue hanh twong xtmg. Muc
tiéu la nhan dién xu hudng, phan tich gia tri nguoi tidu dung, 1am rd rai ro ciia khoang cach tuyén bd-thuc
hanh va d& xuit yéu cau ddi v6i truyén thong xanh thyc cht.

Bon cau hoi nghién ctiru gdom: RQI1. Truyén thong marketing xanh tai Viét Nam dang dugc trién khai
theo nhiing xu huéng va co ché nao? RQ2. Cac thuc hanh va bang chimg do tao ra nhitng dang gia trj nao
dbi v6i nguoi tiu dung? RQ3. Khoang cach giira tuyén bd va thuc hanh c6 thé tao ra nhitng rui ro va hé
luy nao? RQ4. Doanh nghiép can lam gi dé xay dung truyén thong marketing xanh thyc chat?

2. Co s6' 1y thuyét va tdng quan nghién ctru

2.1. Truyén théng marketing xanh va vai tro trong tao gid tri

Theo Kotler, Keller va Chernev (2022), marketing 14 qué trinh tao, truyén dat va cung (mg gia tri cho
khach hang. Tir quan diém marketing xi hoi, doanh nghiép con can quan tim dén loi ich dai han cta nguoi
tiéu dung va xa hoi. Truyén thong marketing xanh vi vay c6 thé hiéu 1a qua trinh truyén dat thong tin vé
gia tri moi trudng cua san phém, dich vy, thuong hiéu va hoat dong doanh nghiép dén khach hang va cac
bén lién quan qua quang céo, quan hé céng chung, website, mang xa hoi, bao bi, diém ban, trai nghiém
dich vu va bao cao phat trién bén viing.

Thong tin moéi trudong phai phan anh gia tri thuc dugc doanh nghiép tao ra, khong tré thanh 16p thong
diép tach roi khoi san pham, quy trinh hodc van hanh. Peattie va Crane (2005) canh bao marketing xanh
d& mat y nghia khi chi duoc dung nhu céng cu quang ba. Nghién ctru nay vi vy xem xét 3 nguyén tac:
nhat quan giita tuyén b va thuc hanh; c6 bang ching va minh bach; hudng dén gia tri cling nhu sy tham
gia cia nguoi tiéu dung.

2.2. Ly thuyét tin hi¢u, gid tri ngwoi tiéu ditng va niém tin xanh

Ly thuyét tin hiéu ciia Spence (1973) giai thich vai tro ctia bang ching trong diéu kién bat can xing
thong tin. Khi nguoi tiéu dung khong thé truc tiép quan sat dic tinh moi trudong ciia san pham hoic hoat
dong doanh nghiép, dit li¢u, muc ti€u, chitng nhan, nhan sinh thai va thong tin quy trinh c6 thé dong vai
tro tin hiéu. Tin hiéu cang cu thé, c6 pham vi 1d va c6 kha ning kiém chimg cang gitp giam sy mo hd.
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Nguoc lai, tuyén bd chung nhung thiéu co s c6 thé 1am ting hoai nghi.

Gia tri ngudi tiéu dung trong bdi canh xanh c6 tinh da chiéu. Dua trén Sheth, Newman va Gross (1991),
nghién clru xem xét gia tri chiic nang, moéi trudng, cam xuc, trai nghi€m, xa hdi va tién lgi. Mot lya chon
xanh chi tao gia tri tong thé khi loi ich méi trudng khong tach roi chit lugng, kha ning tiép can va trai
nghiém cuia khach hang. Nhitng giai phap 1am hanh vi xanh d& thuc hién hon c6 thé giup thu hep khoang
cach gitra y dinh va hanh dong.

Niém tin xanh hinh thanh khi nguoi tiéu dung tin rang tuyén bd méi trudng phit hop voi thuc hanh va
bang chimg. Chen va Chang (2013) cho thy, chit luong va rai ro cam nhan xanh c6 lién hé voi niém tin.
Greenwashing xay ra khi truyén thong tao an tugng tich cuc vé moi trudng nhung thiéu sy twong xing voi
thuc té (Delmas & Burbano, 2011). Trong nghién ctru nay, greenwashing dugc dung nhu ling kinh danh
gia khoang cach giira tuyén bd, bang chimg va thuc hanh, khong phai phan quyét dbi véi toan bo hoat
dong cua doanh nghiép.

3. Phuong phap nghién ciru

3.1. Thiét ké va nguon dir liéu

Nghién ctru st dung thiét ké dinh tinh da truong hop (Yin, 2018), gdm Vinamilk, Pizza 4P’s va AEON
Viét Nam, dai dién cho san xuat, dich vu an uéng va thuong mai - ban 1¢. Vedan dugc st dung nhu tinh
hudng canh bao vé rui ro khi trach nhiém méi trudng va thuc hanh khong tuong xtng. Lua chon c6 chu
dich cho phép so sanh cach cac mé hinh kinh doanh khac nhau chuyén thyc hanh méi trudng thanh thong
tin va trai nghiém khach hang.

Dir lidu gdm bao co thudng nién, bao cdo phat trién bén viing, website doanh nghiép, chuong trinh cong
khai, nghién ctru hoc thut va ngudn chinh thirc. Vinamilk duoc phan tich chu yéu tir bio cdo nim 2024;
Pizza 4P’s tur Sustainability Report 2024 va Jar Return; AEON Viét Nam tr cdc chuong trinh gidm nhua;
Vedan dugc d6i chiéu v6i nguon Chinh pht vé vu 6 nhiém soéng Thi Vai va Dao Ngoc Phuong Thy (2021).

3.2. Phan tich dir liéu

Dt ligu dugc phan tich theo hudng phan tich chu dé cta Braun va Clarke (2006, 2021), gf")m thuc hanh
xanh, ndi dung va kénh truyén thong, bang chimng, sy tham gia, gia tri nguoi tiéu dung, niém tin va khoang
cach tuyén bd-thuc hanh. Sau phan tich ting truong hop, nghién ciru so sanh chéo dé nhan dién moé thirc
chung va khac biét.

4. Két qua nghién ciru

4.1. Cdc mé thirc truyén thong marketing xanh

4.1.1. Vinamilk: truyén théng dwa trén bang chirng san xudt xanh

Vinamilk thé hién mo thurc truyén thong xanh dua trén dit liéu, muc tiéu va chung nhén. Bdo cao
nam 2024 cong bd 19 trinh giam phat thai v6i nim co s¢ 2022: giam 15% Scope 1 va Scope 2 vao nim
2027; dén nam 2035 giam 55% Scope 1 va Scope 2 va 35% Scope 3; huéng dén Net Zero nim 2050.
Dén ndm 2024, doanh nghiép cong bd ba don vi gdm 2 nha méay va mot trang trai dat ching nhan trung
hoa carbon PAS 2060:2014 (Vinamilk, 2025). Cac mdc nay giup chuyén cam két moi truong thanh bang
chimg c6 thé theo ddi.

Vinamilk ciing cong bd hon 80.000 ciy ngap min tai du an Net Zero Forest & Dat Miii trén khoang 25
ha; ty 1€ nang luong xanh trong san xuat nam 2023 dat 86,2% va hon 1,1 triéu cay duoc tréng ké tir ndm
2012. Céc hoat dong nhu “Pdi vo hop sita ldy qua xanh” két ndi thong tin moi trudng voi khach hang.
Diém ndi bat 1a doanh nghiép st dung muc tiéu, ching nhan va két qua du 4n nhu bang chimg truyén
thong. Tuy nhién, s liéu cong bd can dugc dién giai dang pham vi va khong nén duge mé rong thanh danh
gia doc 1ap vé toan bo tac dong moi trudng.

4.1.2. Pizza 4P’s: truyén thong qua trdi nghiém va s tham gia

Pizza 4P’s tich hop tinh bén viing vao trai nghiém dich vu. Sustainability Report 2024 ghi nhan Jar
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Return thu hoi 1.882 hii thity tinh; hoat dong thu gom tiép nhan 169 kg nhwa tir khach hang va cong dong;
12.562 suét an tuong duong duoc ctru hd va trao ting qua hop tac véi VietHarvest. Cac ctra hang Zero-
Waste giam chét thai dwa dén bai chon l4p tir 16 tan ndm 2023 xudng 12 tin nam 2024, trong khi ty 1¢
chuyén huéng chat thai ting tir 79% 1én 84% (Pizza 4P’s, 2025c¢).

Khach hang c6 thé truc tiép tham gia thong qua tra hil, thu gom nhya, workshop va trai nghiém tai cira
hang. Vi vay, ho khong chi tiép nhan cau chuyén bén viing ma trd thanh mot phan cta thyc hanh. Tuy
nhién, khi dung sb liéu téng hop cua bao cao, can phan biét rd Kkét qua riéng tai Viét Nam voi sb liéu toan
hé thdng nhiéu qudc gia; xac dinh ding pham vi 13 yéu cau quan trong ctia tinh minh bach.

4.1.3. AEON Viét Nam: truyén théng bang cach tao diéu kién cho hanh vi

AEON Viét Nam dua truyén thong xanh vao méi truong mua siam. Doanh nghiép dat muc tiéu dén nim
2030 c6 80% giao dich tir chdi tii nhya dung mot 1an. Chuong trinh “Ngay khong tai ni-1ong” dugc mo
rong trén toan hé thong tir thang 7/2024; AEON duy tri wru di 1.000 dong cho giao dich khong dung tai
nhwa va bé tri quiy wu tién cho khach hang khong st dung tai (AEON Viét Nam, 2024).

Dich vu Rent-a-Bag cho phép khach hang thué tai v6i 5.000 dong va duoc hoan lai khi tra. Nam 2024,
AEON ghi nhan khoang 22.000 lugt thué, dugc doanh nghiép quy doi tvong duong giam 7,8 triéu tai ni-
16ng; tir ndm 2022 dén thang 5/2025 ¢6 gan 66.000 luot thué. Viéc chuyén thé thanh vién vat 1y sang tng
dung ciing duoc cong bd giup giam khoang 230.000 thé nhya mdi nim (AEON Viét Nam, 2025). Trudng
hop nay cho thay, truyén thong ban 1¢ c6 thé tro thanh “kién tric lya chon”, vira nhic nhd vira cung cép
phuong an thay thé tai diém mua.

4.2. Gid tri ngwoi tiéu diing va niém tin xanh

3 trudng hop cho thay, truyén thong marketing xanh tao nhiéu dang gié tri. Vinamilk nhan manh gia tri
chtrc nang va niém tin thong qua dit lidu san xuit; Pizza 4P’s 1am ndi bat trai nghiém, cam xtc va xi hoi
thong qua sy tham gia; AEON tao gia trj tién loi bang cach giam rao can ddi v6i hanh vi xanh. Két qua phu
hop voi quan diém gia tri da chicu ctia Sheth et al. (1991): lgi ich m6i truong c6 stc thuyét phuc hon khi
di cing chét lugng, trai nghiém hodc tién loi.

Bang 1. Céc dang gia tri ddi véi nguoi tidu ding

Dang gia tri Biéu hién Trwong hop tiéu biéu
Chtrc nang Chét lwong, tién ich, hiéu qua st dung Vinamilk, AEON
Moéi treong Cam nhan goép phan gidm tac dong tiéu cuc Ca ba trwong hop
Cam xuc & trai nghiém | Hai long va tryc tiép tham gia thwe hanh bén virng Pizza 4P’s
Xa hoi Cam nhan trach nhiém va déng gép cong déng Pizza 4P’s, AEON
Tién loi Giam cong strc va rao can khi hanh déng xanh AEON
Niém tin xanh Ti‘n rang tl‘Jyén b6 phu hop véi bang ching Diéu kién xuyén subt

va thwc hanh

Nguon: Tac gia phat trién tir Sheth et al. (1991), Kotler et al. (2022) va két qua nghién ciru.
4.3. Nguy co tdy xanh va trwong hop cinh bdo Vedan
Sy gia ting cua truyén thong moi truong 1am chit lwong tuyén bd tré thanh van dé quan tri quan trong.
Greenwashing khong don gian 1a sir dung tir ngit xanh; rai ro xuat hién khi thong diép tao an twong tich
cuc nhung bang ching hodc thuc hanh khong tuong xtng. Trong 3 trudong hop chinh, bang ching c6 thé
la dir liéu va muc ti€u, hé théng tudn hoan va trai nghiém, hodc sb liéu hanh vi tai diém ban. Vi vay, tiéu
chuan danh gia khong phai doanh nghiép truyén thong nhiéu hay it ma la mirc d6 cy thé, minh bach va nhat
quan giita tuyén bd voi thue hanh.
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Vedan dugc sir dung nhu tinh hudng canh bao. Theo ngudn Chinh phu, nim 2008 co quan chiic ning
phat hién Cong ty Vedan Viét Nam x4 nudc thai chwa qua xir 1y ra séng Thi Vai va sau d6 tién hanh xu 1y,
khic phuc. Dao Ngoc Phuong Thy (2021) str dung Vedan trong thio ludn vé greenwashing tai Viét Nam.
Bai viét nay khong két luan toan bo hoat dong truyén thong ciia Vedan 14 tiy xanh; truong hop cho thiy
khi van dé& moi truong c6 bang ching rd va duoc x3 hoi chi ¥, hé luy c6 thé lan sang niém tin, danh tiéng,
quan hé cong dong va chi phi khic phuc.

Tir céc truong hop c6 thé nhan dién hai chudi. Truyén thong thuc chat: Thyc hanh xanh — Truyén
thong xanh — Bang chtng va sy gan két — Gia tri ngudi tiéu ding — Niém tin xanh. Chudi rui ro: Tuyén
bb xanh — Khoang cach tuyén bo-thyc hanh — Nguy co tay xanh — Hoai nghi va nham 1an — Suy giam
niém tin — Rui ro danh tiéng va kinh doanh.

5. Thao luan

Két qua cho thay truyén thong marketing xanh tai Viét Nam dang dich chuyén tir thudc tinh moi truong
sang bang chung, trai nghiém va hanh dong. Didu nay phu hop vai 1y thuyét tin hiéu: khi dic tinh moi
truong kho quan sat, di liéu, chimg nhan va két qua chuong trinh giup giam bét cin xting thong tin. Tuy
nhién, tin hi¢u chi c6 gid tri khi pham vi dugc trinh bay rd; mot sb liéu dtng trong pham vi hep cé thé gay
hiéu nham néu dugc dién giai cho toan doanh nghiép.

Truyén théng xanh ciing cin gin voi hé thong tao gia tri, khong chi hoat ddng quang ba. Vinamilk lién
két truyén thong voi san xuat va dit liéu ky thudt; Pizza 4P’s voi trai nghiém dich vu; AEON véi thiét ké
moi truong mua sim. Vi vy, ciing mot myc tiéu moi trudng can co ché truyén thong khac nhau tiry nganh
va diém tiép xuc. Gia tri moi truong cling hiéu qua hon khi két hop voi chét lugng, trai nghiém, cam xuc,
xa hoi hoac tién 1o1i.

Trudng hop Vedan cho thay, rii ro méi trudng va rai ro truyén thong cé thé lién két. Greenwashing vi
vay la rii ro quan tri xuyén chirc nang, khong chi 14 16i cau chit ctia marketing. Pong gop ciia nghién ciru
1 chuyén cau hoi tir “c6 nén truyén thong xanh?” sang “doanh nghiép can to chtrc thuc hanh, bang ching
va truyén thong nhu thé nao dé tao gia tri ma khong phat sinh khoang cach tuyén bd-thyc hanh?”.

6. Ham y quan tri

Ttr 3 truong hop chinh va mot tinh hudng canh bao, nghién ctru dé xuat cac ham y chung cho doanh
nghiép Viét Nam. Trong tdm khong phai ting sb luong thong diép xanh ma 1a nang chit luong lién két giita
thuc hanh, bang chimg, gia tri khach hang va niém tin.

6.1. Dit thwe hanh va bang chirng trude truyén théng

Doanh nghiép can chuyén tir “truyén thong trude - thuce hanh sau” sang “thuc hanh trudce - truyén thong
sau”. Trude chién dich hodc tuyén bd xanh, can xac dinh hoat ddng da trién khai, pham vi, két qua va bang
chimg. Cac thuat ngir nhu “xanh”, “bén viing”, “carbon neutral” hay “zero waste” phai duoc giai thich cu
thé; muc tiéu tuong lai can phan biét v6i két qua di dat. Quy trinh kiém soat c6 thé gdm: xac dinh tuyén
bd — dir liéu/bang chimg — kiém tra pham vi — dénh gia kha ning kiém chting — phé duyét cong bo.

6.2. Tang minh bach va géin thong diép vdi gid tri khach hang

Truyén thong xanh nén vu tién dit liéu c6 don vi do ludng, thoi gian, pham vi va phuong phap xac dinh.
Khi pht hop, chimg nhan hodc danh gia doc 1ap c6 thé ting do tin cay. Minh bach bao gdm ca thanh tich,
tién do va giéi han. Pong thoi, thong diép can 1am rd doanh nghiép tao ra gia tri méi trudng gi va khach
hang nhan dugc lgi ich gi. Két hop lgi ich mdi truong voi chat lugng, trai nghiém hoac tién loi gitp tmyén
thong xanh tré thanh mot phan ciia dé xuét gia tri thay vi 101 kéu goi dao dic don thuan.

6.3. Chuyén truyén théng thanh co ché hé tro hanh vi xanh

Thong diép bdo vé méi trudong co6 tac dung han ché néu khach hang khong c6 luya chon thuan tién dé
hanh dong. Doanh nghiép nén thiét ké cac diém tiép xtic hd trg nhu thu hdi bao bi, tai st dung, lya chon
khoéng dung ti nhya, phan loai chat thai hodc uu dai cho lua chon xanh. Pizza 4P’s va AEON cho théy,
khi co ché tham gia duoc tich hop vao trai nghiém, khach hang khong chi tiép nhan thong tin ma con gop
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phan tao gia tri. Do luong ciing can két hop KPI truyén thong vi KPI hanh vi va méi trudng, nhu lugng
bao bi thu hoi, ty 1é tir chdi tai nhwra hodc luong chat thai giam.

6.4. Phoi hop lién chirc ning va qudn tri tiy xanh nhuw riii ro thwong hiéu

Truyén thong marketing xanh khong nén 1a trach nhiém riéng ciia marketing ma can phéi hop véi san
xuat, van hanh, mua hang, chit lugng, phap ché va phat trién bén viing. Co ché lién chirc ning giup xac
nhan dir liéu trude khi cong bd. Nhan sy marketing can hiéu co ban vé phat thai, vong doi san pham, tiéu
chuénvéchﬁngnhan;nguqclm,béphankythuatc&ncékhénéngchuyénd&lﬁuchuyénrnénthénhthéng
tin dé hiéu véi khach hang.

Tay xanh can dugc xem 14 riii ro ddi véi tai san thwong hiéu. Trude khi cong bd, doanh nghiép phai kiém
tra pham vi tuyén b, bang ching va kha ning ngudi tiéu dung hiéu rong hon thyc té. Néu phat sinh sai 1éch,
can minh bach, diéu chinh thong tin va cong bd bién phap khic phuc. Niém tin xanh khong hinh thanh tir mot
chién dich don 1é ma dugc tich lily qua sy nhat quan dai han giita 10 noi, dir liéu va trai nghiém.

7. Két ludn

Nghién ciru cho théy, truyén thong marketing xanh tai Viét Nam dang chuyén tir tuyén bd chung sang
Uuyénth@ngduanénthuchénh,béngch&ng,uﬁingh@nlvésuthanlgﬁL\ﬁnmnﬂkthélﬁénvaiubcﬁad&
liéu, myc tiéu va chiing nhén; Pizza 4P’s bién tinh bén virng thanh trai nghiém; AEON Viét Nam két hop
thong dié¢p xanh voi co ché hd tro hanh vi tai diém ban. Gia tri moi truong vi vay can duoc két hop véi gia
tri chttc ndng, cam xuc, trai nghiém, xa hoi va tién loi.

Nguy co tay xanh gia ting khi tuyén bd khong twong xtmg véi bang chimg va thyc hanh. Vedan dugc
st dung nhu tinh hudng canh bao vé hé luy cta khoang cach trach nhiém-thuc hanh, khong phai dé két
luan toan bo truyén thong ciia doanh nghiép 1a tay xanh. Nghién ctru dé xudt chudi Thuc hanh xanh —
Truyén thong xanh — Bing ching va su gin két — Gia tri nguoi tiéu ding — Niém tin xanh. Doanh
nghiép khong cin “no6i xanh nhiéu hon” ma can 1am cho gia tri méi trudng cu thé, minh bach, c6 thé kiém
chtng va co thé tham gia.

Han ché ctia nghién ciru 1a dir liéu chu yéu dya trén ngudn cong khai va thong tin doanh nghiép cong
bd, nén chua phan anh day du cach ngudi tidu dung dién giai thong diép va chua cho phép danh gia doc
1ap toan bo tac dong moi trudng. Nghién ctu tiép theo co thé két hop phong van, phan tich ndi dung, khao
sat hodc thyc nghiém dé kiém dinh méi quan hé giita bang chimg, hoai nghi greenwashing, gia tri cam
nhan va niém tin xanh m
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