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TOM TAT:

Thi truong thyc pham va d6 udng (F&B) néi chung va nganh d6 an nhanh tai Viét Nam néi riéng
dang chimg kién sy canh tranh gay gét vé hé thong nhan dién thuong hiéu. Nghién ctru nay danh gia
tac dong cua mau sic thuong hiéu dén cam xuc va y dinh mua cta khach hang dwa trén mo hinh
Stimulus-Organism-Response (S-O-R). Nghién ctru thuc nghiém duoc trién khai thong qua khao sat
truc tuyén véi quy mo 288 mau hop 18 tai thi truong Ha Noi, tap trung vao chudi ctra hang KFC Viét
Nam. Két qua phan tich mé hinh céu triic tuyén tinh (PLS-SEM) chi ra mau sic thuong hiéu ¢6 anh
huéng truc tiép va gian tiép manh m& dén ¥ dinh mua théng qua bién trung gian 1a cam xuc khach
hang. Tir 6, nghién ctru d& xudt cac giai phap t6i uu hoa viée sir dung gam mau nong trong marketing

gic quan va thiét ké trai nghiém khong gian nham thac day quyét dinh mua sam cta khach hang.
Tir khéa: mau sic thuong hiéu, cam xtc khach hang, ¥ dinh mua, mé hinh S-O-R, d0 in

nhanh, KFC.

1. it vén dé

Trong bdi canh thi truong dd an nhanh tai Viét
Nam bung ndé manh mé& véi tbe do ting truong kép
hang nam dy bao dat 5,65% giai doan 2024 - 2032,
cac thuong hiéu khong con don thuan canh tranh vé
san pham hay gia ca ma dich chuyén sang cudc dua
dé lai ddu 4n trong tam tri khach hang. Trong cac yéu
t6 kich thich giac quan, mau sic thuong hiéu dong vai
trd 1a phuong tién truc quan manh mé nhat, quyét
dinh 60% dén 90% an tugng ban dau vé san pham
trong vong 90 gidy dau tién tiép xuc.
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Tai Viét Nam, cac chudi cira hang thirc in nhanh
quéc té nhu KFC, Lotteria hay McDonald’s tir 1au da
st dung bo nhan di¢n tong mau nong dic trung dé thu
huat nguoi ti€u dung. Tuy nhién, cac nghién ctru trong
nude chi yéu chi ding lai ¢ viée do luong tac dong
téng thé cua hinh anh thuong hiéu hodc chat lugng
dich vu, chua phén tach va danh gia sau sic co ché tac
dong doc lap cua mau sdc dén trang thai tm 1y noi tai
va xu huéng hanh vi ciia khach hang tai chudi cira
hang thirc an nhanh KFC tai Viét Nam.

Nghién ctru nay van dung mdé hinh tam Iy hoc
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hanh vi Stimulus-Organism-Response (S-O-R) cta
Mehrabian & Russell (1974) nhim giai quyét
khoang trong thuc nghiém trén. Nghién ciru tap
trung giai quyét cac myc tidu: (i) Po luong muc do
anh huong truc tiép ciia mau sic thwong hiéu KFC
dén cam xuc ciia khach hang; (ii) Xac dinh méi quan
h¢ gilta cam xtc ndi tai nay va y dinh mua; va (iii)
Dé xuat giai phap t6i vu hoa thiét ké bang mau va
khong gian cira hang nham cing ¢ 1ong trung thanh
ctia khach hang dbi véi cac doanh nghiép F&B tai
Viét Nam.

2. Co'sé Iy thuyét va gia thuyét nghién ctru

Pé thiét 1ap nén tang khoa hoc viing chic cho md

Hinh 1: Mé hinh nghién ciu dé xuét

H3

quan nhu b cuc, hoa vin va mau sic chuyén hoa
thanh cac con sé doanh thu thyc té thong qua viéc
thay d6i cam xuc nguoi tiéu dung.

Moéi lién két giita cam xiic va y dinh mua: Y dinh
mua khong chi 1a két qua cua cac phan tich 1y tinh
phirc tap ma 1a hé qua truc tiép tir trai nghiém cam
xtc chi quan ciia khach hang khi tiép xtc véi
thuong hi€u. Trong nganh F&B, cac cam xuc tich

cuc (hao hurng, thoai mai, tin tudng) dugc kich hoat
boi khong gian dich vu sé kéo dai thoi gian luu lai
clra hang, thic day hanh vi tiéu ding ngiu hing, ¥
dinh quay lai va xu hudng truyén miéng tich cuc.
(Hinh 1)

(S) Stimulus:

) Organism:

(O
Kich thich bén ngoai H1 — Phan (rng noi tai
MAU SAC CAM XUC

(R) Response:
Hanh vi phan hoi

Y BINH MUA

J‘

hinh d& xuét, nghién ctru hé thong hoa céac 1y thuyét
gbc co ban sau:

Bdn chdt cia mau sdc thwong hiéu trong
marketing: Mau sac thuong hiéu khong chi 13 yéu tb
thim my bé ndi ma 1a cong cu giao tiép chién lugc
truyén tai ca tinh va gia tri ¢t 16i ctia doanh nghiép.
Ly thuyét marketing giac quan chi ra cic gam mau
noéng (do, vang, cam) c¢6 kha nang kich hoat h¢ than
kinh giao cam, lam ting nhip tim va tao ra sy khan
truong, khoi goi cam giac thém an. Nguoc lai, sic
trang mang thong diép vé tinh sach s&, vé sinh an
toan thuc phém, con sic den doéng vai tro lam diém
nhan chuyén nghiép, hién dai.

Co ché chuyén héa cia Mé hinh Stimulus-
Organism-Response (S-O-R): Ly thuyét S-O-R
(Mehrabian & Russell, 1974) khang dinh céc kich
thich tr moi truong bén ngoai (Stimulus) s€ tac
dong tryc tiép vao "hop den" trang thai tam 1y ni tai
clia ca nhan (Organism), tir &6 dan dét cac phan g
hanh vi phan hoi (Response) theo hudng tiép can
hodc né tranh. M6 hinh nay da duogc chimg minh la
cong cu toi wu dé giai thich cach cac yéu td truc

Céc gia thuyét nghién ctru duoc thiét 1ap bao gom:

- Gid thuyét HI: Mau sac thuong hiéu c6 tac dong
tich cuc dén cam xuc cta khach hang tai chudi cira
hang thttc an nhanh KFC tai Viét Nam.

- Gid thuyét H2: Cam xtc khach hang anh huéng
tich cuc dén y dinh mua hang tai chudi cira hang thirc
an nhanh KFC tai Viét Nam.

- Gid thuyét H3: Mau sic thuong hiéu co tac dong
truc tiép tich cuc dén ¥ dinh mua hang tai chudi ctra
hang thtrc an nhanh KFC tai Viét Nam.

- Gid thuyét H4: Cam xuc dong vai tro trung gian
trong moi quan hé gitra mau sic va y dinh mua tai
chudi ctra hang thirc an nhanh KFC tai Viét Nam.

3. Phwong phap nghién ciru

Nghién ciru ap dung quy trinh khoa hoc két hop
gitta k¥ thuat thao ludn nhom dinh tinh va khao sat
dinh luong chinh thirc bang bang hoi dong.

Quy trinh thu thip dit liéu va sang loc mau:
Nghién ctru sir dung phuong phap chon mau thuan
tién phi xac suat thong qua cong cu khao sat tryc
tuyén Google Forms tai dia ban thanh ph Ha Noi.
Dé dam bao tinh xéac thuc, bang hoi thiét 1ap cau hoi
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sang loc di twong da tidu ding san pham KFC trong
vong 6 thang gan nhat. Tir 320 phan hdi thu vé, sau
khi loai bo cac phiéu khong twong tac hodc thiéu nhat
quan, tap dit liéu sach cudi cing giit lai 288 méau hop
1¢ phuc vu phén tich (dat ty 18 toi wu theo tiéu chuén
Hair va cong sy voi ty 1 15 bién quan sat x 10 =150
mau t6i thiéu).

Heé thng thang do luong: Thang do duoc ké thira
va hiéu chinh tir cic nghién ctru qudc té uy tin, st
dung dinh dang Likert 5 mtrc d tir "Rét khong déng
¥" dén "Rat dong y": Nhan t6 Mau sic (MS) gém 5
bién quan sat (MS1 - MS5) do luong nhan thirc vé sic
do, tring, den ké thira tir Labrecque & Milne (2012);
Nhan t6 Cam xtc (CX) gdm 5 bién quan sat (CX1 -
CX5) do luong trang thai hao himg, thoai mai ké thira
tir Mehrabian & Russell (1974); Nhan t6 Y dinh mua
(YD) gém 5 bién quan sat (YD1 - YD5) do ludng y
dinh mua lai, 1ong trung thanh ké thira tir Dodds va
cong su (1991).

- Cong cy xur ly dir liéu: Nhom tac gia sir dung
phan mém SmartPLS 4 v6i ki thuat mé hinh hoa
phuong trinh cu trac binh phwong tdi thiéu timg
phan (PLS-SEM). Phuong phap Bootstrapping véi
chu ky 1ap lai 5.000 mau con duogc ap dung dé kiém
dinh d tin cdy va cac mdi quan hé gia thuyét.

4. Két qua nghién ciru va thao luin

4.1. Bic diém thong ké mé ta mau nghién ciru

Dir liéu nhan khau hoc tir 288 mau hop 1é phan
anh co cau khach hang dic trung ctia nganh thirc an
nhanh tai Viét Nam. V& co céu gidi tinh va do tudi,
ty 1é gi6i tinh dat muc can bang tot véi 49,2% Nam
(142 nguoi) va 50,8% Nir (146 nguoi). Khach hang
chiém da s6 tuyét dbi thuoc nhom tudi tré tir 18-24
tudi (30,9%) va 25-35 tudi (30,2%), phan anh déi
tuong tiéu dung chinh 1a hoc sinh, sinh vién va
ngudi méi di 1am. Muc thu nhap duéi 5 triéu dong
chiém ty 1& cao nhat (41,7%), hoan toan phu hop véi
co cAu mau sinh vién. Tuy nhién, tan suét tiéu thu do
an nhanh ghi nhan ¢ muc rat cao: 42,5% d6i tuong
an hang tuan va 41% an tr 1-2 lan/thang, ching t6
fast food da tro' thanh mot phan quen thudc trong
nhip séng d6 thi. Khi nhic dén d6 an nhanh, 2 sic
mau ap dao tam tri nguoi ti€u dung la mau do
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(94,9%) va mau vang (83,4%), theo sau la tring
(50,5%) va den (44,4%).

4.2. Kiém dinh mé hinh do lwong (Dé tin ciy, gid
tri hoi tu va phdn biét)

Thong qua phén tich cu trac trén SmartPLS 4,
chat lugng thang do duoc xac thuc qua cac chi sb
nghiém ngat. Vé viéc loai bo chi bao khong dat
chudn, trong qua trinh phan tich Outer Loadings ban
dau, bién quan sat MS5 ghi nhan hé ) loading dat
0,569, thdp hon ngudng tdi thiéu cho phép 1a 0,7
theo Hair va cong su (2016). Bé dam bao tinh dong
bo dir li¢u sach, tac gia tién hanh loai bo item nay.
Sau khi loai bo, tat ca céc chi bao con lai dat hé sb
loadings 1y twong tir 0,710 dén 0,810. Hé sb
Cronbach’s Alpha cia ci 3 nhan t6 dao dong tir
0,774 dén 0,830; D tin cay tong hop (CR) dat tir
0,847 dén 0,880, vugt xa ngudng tiéu chuin 0,7. Chi
sO phuong sai trich trung binh (AVE) ciia cac bién
tiém an dat tir 0,525 dén 0,624 (déu cao hon ngudng
0,5), xdc nhan mo hinh dat gia tri hoi tu hoan hao.
Chi s6 HTMT giita cac cdp nhan t6 nim trong
khoang tir 0,811 dén 0,933. Cap bién Cam xuc (CX)
va Y dinh mua (YD) ghi nhan chi s6 0,933, cao hon
nhe so voi ngudng khuyén nghi 0,90. Tuy nhién, xét
trong bbi canh thuc té khi trang thai tam 1y tich cuc
nay sinh s& chuyén héa cuc ky nhanh thanh hanh vi
mua nga:lu htng tai KFC, mo6 hinh van dam bao duoc
gi tri phan biét can thiét.

4.3. Ddnh gid mé hinh céu triic va kiém dinh gid
thuyét (PLS-SEM)

Trudc khi tién hanh hdi quy, hé s6 phong dai
phuong sai (VIF) ghi nhan dao dong tir 1,31 dén 1,86
(thap hon ngudng 3,0), loai bo hoan toan rao can vé
hién twong da cong tuyén trong tap dit liéu. Chi s6 R?
hi¢u chinh ctia bién Cam xtc 1a 0,414 va ciia Y dinh
mua 13 0,638. Piéu nay minh chimg hé thong cac bién
doc 1ap ma nghién ctru dé xuat giai thich duoc toi
63,8% su bién thién trong ¥ dinh mua hang ctia nguoi
tiéu dung dbi véi KFC tai Viét Nam, khang dinh lyc
luong du bao manh mé ciia mo hinh. (Bang 1)

Gia thuyét H1 dugc chip nhan (B = 0,542; p <
0,001) véi mirc ¢ anh huong thyuc tién f2 rit 16n
(0,712), khing dinh bang mau do - tring dic trung
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Bdng 1. K&t qud kiém dinh cdc dudng dan cdu tric (Bootstrapping N=5.000)

ctia KFC 1a tac nhan cdt 16i khoi goi trang thai hung
phén, tin tuong va kich thich vi giac ctia khach hang.
Gia thuyét H2 dat hé sb tac dong cao nhat trong mo
hinh (f = 0,645), minh chitng cam xtc tich cuc chinh
la dong lyc manh me nhét thuc déy hanh vi mua sdm
nhanh. Gia thuyét H3 x4c nhin mau sic c6 mot 16i tét
nhan thirc truc tiép dén hanh vi lya chon (B = 0,335)
ma khong can thong qua cac bude suy tinh phuc tap.
Phan tich hiéu tmg gian tiép x4c nhan Cam xuc khach
hang dong vai trod 12 bién trung gian quan trong gitp
khuéch dai va chuyén hoa tron ven céc kich thich thi
giac tr sdc mau thuong hi¢u thanh hanh dong du dinh
mua thuc té, hd trg hoan toan cho gia thuyét H4.

5. Ham y quan tri d6i v6i doanh nghiép F&B
tai Viét Nam

Tir cac bang chimg thuc nghiém thu duoc, nghién
cru dé xuit 4 dinh hudng giai phap chién lugc
cho hoat dong quan tri thuong hié¢u chudi d6 an
nhanh KFC:

Ddng bd hoa bang mau nhén dién da kénh tir tryc
tuyén dén truc tiép: Véi tac dong truc tiép manh mé&
ciia mau sic dén y dinh mua (B = 0,335), doanh
nghiép can chu trong duy tri tinh nhit quan tuyét doi
ctia hé théng bang mau (tong do - tring chu dao). Su
ddng bo nay phai trai dai tir thiét ké logo, bao bi san
phém, déng phuc nhan vién cho dén giao dién cac
tmg dung di dong dit hang truc tuyén (GrabFood,
ShopeeFood). Viée giir cho sic mau lun chuén hoa
gitip nguoi ding nhan dién tir xa, giam thiéu sy phién
todi khi tra ctru va rat ngan thoi gian dua ra quyét
dinh mua trong méi trudng canh tranh khéc liét.

Gia M&1 quan hé tic d6n Hésé dwong | Chisdé | Chisd Hiéu Quyét
thuyét 9 ; °ng dan (B) t-value | p-value rng f2 dinh

Mau séc (MS) . A

H1 _, Cam xtic (CX) 0,542 13,944 0,000 0,712 (L&én) | Chéap nhan
Céam xuc (CX) . £ R

H2 ¥ dinh mua (YD) 0,645 11,669 0,000 0,477 (L&n) | Chap nhan
Mau sac (MS) . A .

H3 Y dinh mua (YD) 0,335 7,079 0,000 0,183 (Vtra) | Chap nhan

Nguon diéu tra

Thiét ké khong gian ctra hang dinh hudng kich
thich cam xtic tich cuc: Vi cam xtc 1a mat xich trung
gian c6 hé sé tac dong 1on nhét (B = 0,645) dén xu
hudng lya chon, chudi KFC Viét Nam can dau tu bai
ban vao kién triic ngi that phdi hop anh sang véi mau
sdc thuong hiéu. Viéc gia ting chat luong mau tudng
do c¢6 chu dich két hop véi cac khoang nén tring sach
s& s& kich hoat tdi da cam giac thém an va tao sy hao
htng. Tai cac d6 thi 16n nhu Ha Noi, viéc tao dung
cac goc khong gian c6 mau sic 4n tuong, hién dai
(nhu diém nhén sic den chuyén nghiép) con dap tmg
nhu ciu trai nghiém "check-in" cua gidi tré, tao lan
song truyén miéng tu nhién trén mang xa hoi.

Ung dung marketing gidc quan thong qua viéc
dan nhan dit liéu chuin héa trén nén tang sd: Trong
bdi canh nguoi tidu ding tré c6 thoi quen didt dd an
nhanh qua internet ngay cang cao, doanh nghiép nén
g dung cac phat hién tam Iy mau sic vao thiét ké
banner quang céo tryc tuyén. Dic biét, doanh nghiép
can chu trong hoat dong gin nhin thong tin 15 rang
cho hé thong dir liéu hinh anh, san phim cong khai
trén website. Viéc to chirc cau tric théng tin ngin nép
s& gilp cac thuat toan quét dir liéu ty dong dé dang
trich xuét hinh anh truc quan cua thuong hiéu mdt
cach chinh xac, tang kha nang xuat hién trong tap lua
chon dau tién cua ngudi tiéu dung khi ho tim kiém
truc myén.

Xay dung chién luoc tiép thi phan khuc duya trén
dac trung nhan khau hoc: Két qua théng ké mé ta cho
thay sinh vién va gidi tré d6 thi 1a ngudn doanh thu
chit lyc. Cac chuong trinh truyén thong hinh anh cia
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KFC nén tap trung sir dung sic d6 nang dong, két hop
céc thiét ké bao bi mang tinh giéi han (limited
edition) dé danh vao tam 1y yéu thich sy d6i méi, hao
himg ctia nhom khéch hang tré nay, thiic day hanh vi
tiéu dung ngau hing.

6. Két luan va hwong nghién ciru tiép theo

Nghién cuu da ting dung thanh cong mo hinh S-
O-R dé chimg minh mau sic thwong hiéu khong chi
14 mot yéu 6 trang tri thy dong ma 14 tic nhan kich
thich thi gidc manh mé&, dan dit hanh vi tiéu dung
thong qua co ché khoi €01 cam xUc noi tai tai chudi
ctra hang KFC Viét Nam. Két qua nay cing cb cac Iy
thuyét tam 1y hoc mau sic kinh dién va b6 sung bang

TAI LIEU THAM KHAO:

chung thyc nghiém quan trong tai thi truong mai ndi
Viét Nam.

Han ché va huéng mé rong: Nghién ctru van ton
tai mot sd giéi han nhu quy mé mau méi tap trung &
khu vue noi thanh Ha Noi va mo hinh chi xét don doc
bién doc lap mau sic. Cac cong trinh twong lai can
mo rong kich thudc mau da tinh thanh dé so sanh sy
khac biét ving mién, dong thoi tich hop thém cac yéu
t6 kich thich méi truong khac nhu 4m nhac, mui
huong, chét luong phuc vu hodc bd sung cac bién
diéu tiét (46 tudi, gidi tinh) dé phac hoa burc tranh
toan dién va sau sic hon vé hanh vi nguoi tiéu ding
nganh F&B ®
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IMPACT OF BRAND COLOR ON CONSUMERS’
PURCHASE INTENTION AT KFC VIETNAM:
AN S-O-R MODEL APPROACH
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ABSTRACT:

The food and beverage (F&B) market in general and the fast-food industry in Vietnam in particular
are experiencing intense competition in terms of brand identity systems. This study evaluates the
impact of brand color on customer emotions and purchase intention based on the Stimulus-Organism-
Response (S-O-R) model. An empirical study was conducted through an online survey with 288 valid
samples in the Hanoi market, focusing on KFC Vietnam. The results of Partial Least Squares
Structural Equation Modeling (PLS-SEM) indicate that brand color has both direct and strong indirect
effects on purchase intention through the mediating role of customer emotions. Based on these
findings, the study proposes solutions to optimize the use of warm color palettes in sensory marketing
and spatial design to enhance consumers’ purchasing decisions.

Keywords: brand color, customer emotions, purchase intention, S-O-R model, fast food, KFC.

$6 16/2026 99



