TAP CHi CONG THUONG - CAC KET QUA NGHIEN CUU KHOA HOC VA UNG DUNG CONG NGHE

YEU TO TAC PONG PEN Y PINH
VA HANH VI TIEU DUNG SAN PHAM XANH
TRONG NGANH MY PHAM:
VAI TRO PIEU TIET CUA NIEM TIN THUONG HIEU

TRAN NGUYEN HUYNH NHU™ - NGUYEN HOANG YEN VI'
'Khoa Thuong mai, Truong bPai hoc Van Lang
Faculty of Commerce, Van Lang University
*Email: nhu.tnh@vlu.edu.vn

Ngay nhan bai: 25/6/2026
Ngay stra bai: 10/7/2026

Ngay duyét dang bai: 24/7/2026
DOI:

Tém tit:

Nghién ciru nham xdc dinh cdc yéu t6 tac ddng dén y dinh va hanh vi tiéu ding xanh ciia Gen Z trong nganh
my pham tai TP. Ho Chi Minh. V&i 446 mau va sir dung mé hinh cdu triic tuyén tinh dwa trén hiép phwong
sai (CB-SEM) trong phan tich, két qua cho thdy 4 yéu t6, gom: tiép thi xanh, sw phit hop ciia ngudi néi tiéng
Vvéi thwong hiéu, gid tri xd héi va gid tri cam xiic déu cé tac dong tich cue va cé Y nghia thong ké dén y dinh
va tiéu ding xanh ciia GenZ. Pong thoi, nghién civu con khdng dinh vai tré trung gian ciia ¥ dinh tiéu ding
xanh giita moi quan hé gitka cdc yéu t6 trén doi voi hanh vi tiéu diing xanh. Nhitng két qud trén di gép phan
mé réng 1y thuyét TPB trong boi canh tiéu ding xanh va cung cdp co sé thwe nghiém ciing nhir nhitng ham
¥ quadn tri quan trong trong viéc thiic ddy thanh vi tiéu ding xanh ciia Gen Z.

Tir khéa: hanh vi tiéu ding xanh, ¥ dinh tiéu ding xanh, tiép thi xanh

Factors affecting green product consumption intention and behavior in the
cosmetics industry: The moderating role of brand trust

Abstract:

This study examines factors affecting Generation Zs green consumption intention and behavior in the
cosmetics industry in Ho Chi Minh City. Data from 446 respondents were analyzed using covariance-based
structural equation modeling (CB-SEM). The results show that green marketing, celebrity - brand congruence,
social value, and emotional value have positive and statistically significant effects on green consumption
intention. Green consumption intention also mediates the relationships between these factors and actual
green consumption behavior. In addition, brand trust strengthens the relationship between celebrity - brand
congruence and green consumption intention. The findings extend the Theory of Planned Behavior in the
context of sustainable consumption and provide empirical evidence for cosmetics businesses seeking to
improve green marketing strategies and encourage environmentally responsible purchasing behavior among
Generation Z consumers.

Keywords: green consumption behavior, green consumption intention, green marketing
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1. Pit van dé

Trude bdi canh van dé moi truong toan cau ngay cang nghiém trong, tiéu ding xanh, dic biét 1a my
pham xanh, dang tro thanh xu hudng phat trién bén viing v6i doanh thu du kién dat 54,5 ty USD vao
nam 2027 (Limbu & Ahamed, 2023). Nhu cau nay ting manh & Chau A - Thai Binh Duong, trong d6
thi truong Viét Nam ciing ghi nhan tang truong dang ké (58 triéu USD) do ngudi tiéu dung, dac biét 1a
Gen Z, ngdy cang quan tdm dén moi truong va sin sang lya chon san pham than thién v4i moi truong
(GlobalData, 2024). Diéu nay thé hién tiém nang 16n cua thi truong my pham xanh va tam quan trong
ctia viéc nghién ctru cac yéu té anh huéng dén hanh vi tiéu dung xanh cia Gen Z. Thém vao d6, thé hé
Gen Z su dung Internet va mang xa hoi rat cao (We Are Social va Kepios, 2025), tao co hoi dé doanh
nghiép thyuc hién cac chién luoc lién quan nhiam truyén tai thong diép va y nghia bén viing 16ng ghép
trong timg chién lugc marketing. Tuy nhién, van ton tai khoang cach dang ké gitra thai do tich cuc va
hanh vi thuc té cua Gen Z (Margariti va cong su, 2024), mot thach thuc can duoc nghién clru sau hon
(Joshi va Rahman, 2019).

Bai nghién ctru hudng dén cac muc tiéu: Kham pha cac yéu t6 tic dong dén y dinh va hanh vi tiéu ding
xanh trong nganh my pham cua GenZ; Panh gia cac tac nhin anh hudng truc tiép hanh vi tiéu dung xanh
ctia GenZ; Phan tich tac dong diéu tiét cia niém tin thuong hiéu trong mdi quan hé giira cac yéu td tac
dong dén hanh vi tiéu dung xanh ctia GenZ; Dya vao Kkét qua, dua ra mot sb dé xuit cho cac doanh nghiép
kinh doanh my pham trong viéc t6i wu hoa hoat dong tiép thi, tir d6 ting duoc doanh sd.

2. Co sé Iy thuyét va phwong phap nghién ciru

2.1. Co'sé Iy thuyét

2.1.1. Hanh vi tiéu dung xanh

Ngay nay, xu hudng tidu dung xanh ngay cang gia ting, thé hién vai trod tich cuc ctia NTD ddi véi viée
bao vé hé sinh thai & quy mo toan cau (Sun va cong su 2019). Chinh vi thé, c6 kha nhiéu dinh nghia vé
hanh vi tiéu dung xanh dugc dua ra voi nhiéu khia canh. Theo (Peattie, 2001), hanh vi tiéu dung xanh la
nhitng hanh dong thyc té ctia nguoi tidu dung trong viée mua, sir dung va xir Iy san pham nham giam thiéu
t6i da tac dong tiéu cuc dén moi trudng. Khong chi 1a mot hanh dong don 1¢, hanh vi tiéu dung xanh phan
anh mbi quan tAm siu sic ciia ca nhan d6i v6i cac van dé moi truong va y thire trach nhiém dbi véi sy phat
trién bén viing, bang cach uu tién lya chon cic san phim "xanh" d4p ung nhu cau hién tai ma khong lam
suy yéu kha ning cua cc thé hé twong lai (Chan, 2001). (Sisira, 2011) ciing dua ra mot dinh nghia kha
toan dién vé tiéu dung xanh véi quan diém ddy 1a mot qua trinh thong qua cac hanh vi xi hoi nhu mua thuc
phém hitu co, tai ché, tai sir dung, han ché st dung qua muc. Tom lai, hanh vi tiéu dung xanh la téng hop
cac hanh dong c6 ¥ thirc cua ngudi tidu dung nham tdi wu héa loi ich ca nhan dong thoi giam thiéu dau
chén sinh thai, huéng t6i mot 16i song va nén kinh té bén virng.

2.1.2. Hanh vi tiéu dung xanh

Nghién ctru nay kham pha mdi quan hé giita cac yéu td tac dong dén ¥ dinh va hanh vi tiéu dung xanh
clia nguoi tiéu dung, dua trén 1y thuyét hanh vi nguoi tiéu dung cua Kotler va cong su (2007) va 1y thuyét
hanh vi ¢6 ké hoach (TPB) ctia Ajzen (1991). Theo Kotler va cong su (Kotler et al., 2007), cac hoat dong
tiép thi, cu thé 1a tip thi xanh trong nghién ctru nay, co vai trd quan trong trong viéc dinh hinh y dinh mua
hang va hanh vi tiéu dung xanh ciia khach hang. Bén canh d6, chuan chii quan duoc thé hién qua yéu tb
su phu hop cua ngudi ndi tiéng véi thuong hiéu, dong vai tro 1a nhém tham chiéu anh huong dén y dinh
va hanh vi tiéu dung. Ddng thoi, nghién ctru xem xét nhan thirc ctia nguoi tiéu ding vé gia tri cam xuc va
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gia tri x4 hoi nhu cac yéu td anh huong. Két hop véi yéu td thai do ca nhan tir TPB (Ajzen, 1991b), nghién
clru ndy ciing xem xét tac dong cua niém tin thuong hiéu trong nganh my pham, bai ca thai do tich cuc va
tiéu cuc déu anh huong dén hiéu qua cua hanh vi.

2.2. Mé hinh va gid thuyét nghién ciru

Hinh 1. M6 hinh nghién ciru dé xudt

s N
Hoat dong tiép thi xanh
(TTX)
J .
: Y dinh tiéu ding San
A
Su phu hop vé hinh anh | pham xanh (YDTDX)
clia nguoi ndi tiéng
(SPH) )
HS
e A
Gia tri Xa hoi (GTXH) |
N / Hanh vi tiéu dung xanh
) (HVTDX)
Gia tri cam xuc (GTCX)
\. J
Niém tin thwong
hiéu (NTTH)
Ghi chii: —— Tdc ding triee tiép; ---» Tac dong trung gian; - - -» Tdc dgng diéu tiét

Nguon: Tac gid tong hop

2.3. Phwong phdp nghién ciu

Nghién ctru dinh tinh: Dya trén co s 1y thuyét va tham khao cac mé hinh da nghién ctru trudc dé
hinh thanh mé hinh nghién ctru va thang do so bd cho 4 bién doc lapva2 bién phu thugc va 1 bién diéu
tiét; Dung phuong phap phong vén tay doi dé thu thap ¥ kién chuyén gia trong linh vuc hanh vi ngudi
tiéu dung tai TP. HO Chi Minh nham diéu chinh, hoan thién mé hinh nghién ciru va thang do.

Nghién ctru dinh luong: Thu thap dit liéu so cap bang phuong phap diéu tra thong qua bang khao sat
thuc hién trén nén tang Google form va duogc gui truc tuyén théng qua cac kénh mang xi hoi va truc
tiép thong qua quét ma QR. Bang cau hoi sir dung thang do Likert 5 mirc do tir hoan toan khong dong y
dén hoan toan dong y. Nghién ctru 4p dung phan tich nhan t§ va 27 bién quan sat, do d6 sb lwong miu
tbi thiéu can cho nghién ctru la n = 27x5 = 135 (Hair va cong sy, 2010). Kich thuéc mau dy tinh 1a 300
mau va dbi tuong khao sat 13 nguoi tiéu ding, nam va nit ¢a c6 hanh vi mua hang 13 cac san phim my
pham xanh.

Dit liéu sau khi thu thap s& dugc 1am sach va tién hanh phén tich bang phan mém AMOS vdi céac
phuong phap: Phuong phap théng ké mé ta; Phuong phap danh gia miu; Phuong phap kiém dinh
Cronbach’s Alpha; M6 hinh phuong trinh cau triic dwa trén hiép phuong sai CB-SEM.
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3. Két qua va thio luin két qua nghién ciru

3.1. Ddic diém ciia mdu nghién ciru

3.2. Két quad nghién ciu

Bang 1. Danh gia d¢ tin ciy cta thang do

.z . Cronbach's | Composite
Bién quan sat Alpha Reliability AVE MSV MaxR(H)

Hoat déng tiép thi (TTX) 0,834 0,837 0,631 0,157 0,840
S}P phu hop vé hinh anh cia nguwdi noi 0,884 0,885 0,606 0,085 0,885
tieng (SPH)

Gia tri xa hoi (GTXH) 0,817 0,819 0,601 0,051 0,821
Gia tri cam xuc (GTCX) 0,840 0,842 0,640 0,112 0,844
Niém tin thwong hiéu (NTTH) 0,889 0,859 0,604 0,087 0,860
Y dinh tiéu dung san pham xanh

(YDTDX) 0,912 0,914 0,727 0,291 0,916
Hanh vi tiéu dung xanh (HVTDX) 0,900 0,901 0,694 0,291 0,903

Nguon: Tac gia tong hop

Béang 2. Ma tran Fornell-Larcker danh gia gia tri phan biét

TTX SPH GTXH GTCX NTTH YDTDX HVTDX
TTX 0,778
SPH 0,148 0,833
GTXH 0,291 0,540 0,853
GTCX 0,035 0,237 0,294 0,777
NTTH 0,085 0,240 0,335 0,047 0,800
YDTDX 0,021 0,194 0,396 0,144 0,005 0,794
HVTDX -0,044 0,225 0,209 -0,034 -0,024 0,019 0,775

Nguon: Tac gia tong hop
Két qua danh gia thang do (Bang 1) cho thiy, hé s6 Cronbach’s Alpha cua tat ca cac thang do déu 16n hon

0,7 va hé s twong quan bién-tong vuot ngudng 0,3, khing dinh thang do c6 do tin cdy cao va du diéu kién
dé thuc hién phan tich nhan t6 kham phé (EFA) (Hair Jr va cong su., 2017). Két qua CFA tiép tuc xac nhan
cac thang do dat gia tri hoi tu khi CR déu 16n hon 0,7 va AVE déu vuot ngudng 0,5 (Nunnally, 1994; (Hair Jr,
Sarstedt, et al., 2017a)). Dong thoi, két qua kiém dinh gia tri phan biét theo tiéu chuin Fornell-Larcker (Bang

2) cho thay, can bac hai cua AVE ctia moi bién déu 16n hon hé so tuong quan véi cac bién con lai, dong thoi

AVE 16n hon MSV, chung minh cac khai niém do luong c6 su phan biét rd rang (Fornell & Larcker, 1981)

Nhu vay, m6 hinh do luong dap ung déy du cac tiéu chi vé d9 tin cay, gia tri hdi ty va gia tri phan biét.
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Bang 3. Kiém dinh gia thuyét

Gia thuyét Esti-mate StaE"s‘:f'r::ti:ed SE. | CR. p Két qua
H1 | YDTDX | « TTX 0,362 0,350 0,049 | 7,416 | <0,001 | Chép nhan
H2 | YDTDX | « SPH 0,283 0,259 0,049 | 5,806 | <0,001 | Chép nhan
H3 | YDTDX | « | GTXH 0,254 0,236 0,049 | 5,141 | <0,001 | Chép nhan
H4 | YDTDX | « | GTCX 0,323 0,310 0,049 | 6,717 | <0,001 | Chép nhan
H5 | HVTDX | « | YDTDX 0,541 0,546 0,049 | 11,109 | <0,001 | Chap nhan
Squared Multiple Correlations YD: 0,439
Squared Multiple Correlations HV: 0,298

Nguon: Tac gid tong hop

Két qua kiém dinh m6 hinh céu triic & Bang 4 cho thiy cac gia thuyét vé tac dong truc tiép déu duoc

chip nhan véi mirc ¥ nghia thong ké p < 0,05 (Hair Jr, Sarstedt, et al., 2017b). Tiép thi xanh 1a yéu t6 co

anh huong manh nhat dén y dinh tiéu dung xanh (B = 0,350). Bén canh d6, y dinh tiéu ding xanh c6 tac

dong tich cuc va manh mé& dén hanh vi tidu ding xanh (B = 0,546), khang dinh vai tro quan trong ciia y
dinh trong viéc hinh thanh hanh vi ti€u dung xanh ctia Gen Z.

Bang 4. Két qua kiém dinh hiéu tng trung gian

Gia thuyét Unséas:\icj:ar:i;zed Lower | Upper | P-Value StaEr;:ii::i:ed
H6a | TTX — YD — HV 0,196 0,148 0,250 0,001 0,191
H6b | SPH —» YD —» HV 0,153 0,112 0,200 0,001 0,141
H6c | GTXH — YD — HV 0,137 0,088 0,194 0,001 0,129
H6d | GTCX —»> YD — HV 0,175 0,122 0,233 0,001 0,169

Nguon: Tac gid tong hop
Két qua kiém dinh hiéu ing trung gian (Bang 5) cho thdy ca 4 gia thuyét H6a, H6b, H6c va H6d déu
duoc chép nhan véi muc ¥ nghia théng ké p = 0,001 (< 0,05) (Hair Jr, Matthews, et al., 2017). Déng
thoi, khoang tin cdy Bootstrap 95% ciia cac hiéu tng gian tiép déu khong chira gia tri 0 (Lower > 0;
Upper > 0) (Preacher & Hayes, 2008), ching t6 cac tic dong gian tiép déu c6 ¥ nghia thong ké. Trong
do, tiép thi xanh c6 tac dong gian tiép manh nhit dén hanh vi tiéu ding xanh thong qua y dinh tiéu ding
xanh (B = 0,191), tiép theo 1a gia tri cam xtc (B = 0,169), su pht hop cua nguoi ndi tiéng voi thuong
hiéu (B = 0,141) va gia tri xa hoi (B = 0,129). Két qua nay khang dinh y dinh tiéu dung xanh dong vai
tro bién trung gian trong mé hinh nghién ctru.
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Bing 5. Két qua kiém dinh hiéu &ng diéu tiét

Gia thuyét Bién diéu tiét B (Standardized Beta) t Sig. Két luan
H7a TTXXxNTTH — YDTDX -0,076 -1,652 0,099 Bac bd
H7b SPH x NTTH — YDTDX -0,098 -2,134 0,033 Chép nhan
H7c GTXH x NTTH — YDTDX -0,046 -0,990 0,323 Bac bo
H7d GTCX x NTTH —» YDTDX -0,020 -0,437 0,663 Bac bd

Nguon: Tac gia tong hop

Dua vao két qua phan tich cho thdy, gia thuyét H7a, H7c, H7d khong c6 y nghia thdng ké véi sig 1an
luot 1a 0,099, 0,323, 0,663 va 0,191 > 0,05 (Hair Jr, Matthews, et al., 2017). Nhu vay, NTTH chi ¢o tac
dong diéu tiét dbi voi mdi quan hé giita sw phii hop v6i nguoi ndi tiéng va y dinh tiéu dung xanh.

4. Két luan

Théng qua phuong phap CB-SEM, viéc kiém dinh mé hinh céc yéu té anh hudng dén y dinh va
hanh vi tiéu dung xanh ctia Gen Z tai TP. HO Chi Minh d3 dat dugc muc tiéu da dé ra. Két qua cho
thay 4 yéu t6: gdbm TTX, SPH, GTXH va GTCX déu tac dong tich cuc va c6 y nghia thong ké dén y
dinh tiéu ding san pham xanh, dong thoi y dinh tiéu dung xanh c6 anh hudng tich cyc dén hanh vi tiéu
dung xanh va ciing 1a yéu t6 trung gian giira cac yéu t trén tic dong dén hanh vi tiéu dung xanh. Tuy
nhién, chi c6 mbi quan hé diéu tiét gitta NTTH va SPH 1a c6 ¥ nghia théng ké. Nhin chung, nghién
ctru khong chi xac dinh duge cac yéu té anh hudng tryc tiép ma con lam rd co ché tac dong thong qua
vai tro trung gian va diéu tiét, qua d6 bo sung bang ching thuc nghiém vé hanh vi tiéu dung xanh cia
Gen Z tai Viét Nam. Hon thé nita, nghién ctru con dong gép khong chi mit 1y thuyét ma con 1a co s&
dong goép nhitng ham ¥ quan tri gitip doanh nghiép nganh my pham c6 thém co s¢ dé phat trién hoat
dong kinh doanh san phidm xanh m
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