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Trong boi canh TikTok Shop phdt trién manh mé va tré thanh mét trong nhitng nén tang mua sam tric tuyén
phcf bién déi véi thé hé Z tai Viét Nam, Content Marketing dwoc xem la cong cu quan trong trong viéc thu
it va tac dong dén hanh vi mua hang ciia nguoi tiéu dimg. Nghién ciru nay nham hé thong héa co sé Iy
ludn vé Content Marketing, quyét dinh mua hang va 1y thuyét Stimulus-Organism-Response (S-O-R), dong
thoi tong hop cdc nghién ciru triede dé xdc dinh khodng trong nghién ciru. Trén co s6 do, nghién ciru dé xudt
mé hinh phdn tich anh huong ciia Content Marketing dén quyét dinh mua hang ciia thé hé Z trén nén ting
TikTok Shop théng qua 2 bién trung gian la gid tri cam nhdn va niém tin thiong hiéu. Mé hinh nghién ciru
g6p phan bo sung co s6 1y ludn vé hanh vi nguoi tiéu ding trong béi canh social commerce, dong thoi cung
cdp co s tham khdo cho cac nghién ciru thue nghiém va hé tro doanh nghiép xdy dung chién liegc Content
Marketing hiéu qua trén TikTok Shop.

Tir khéa: Content Marketing, TikTok Shop, quyét dinh mua hang, thé hé Z, gid tri cam nhdn, niém tin
thwong hiéu

The impact of content marketing on Gen Z’s purchase decisions on TikTok
Shop in Vietnam

Abstract:

With the rapid growth of TikTok Shop as a popular social commerce platform among Generation Z (Gen Z)
in Vietnam, content marketing has become an important tool for influencing consumer purchasing behavior.
This study systematizes the theoretical foundations of content marketing, purchase decisions, and the Stimulus
- Organism - Response (S-O-R) framework while reviewing previous research to identify relevant research
gaps. Based on this foundation, the study proposes a conceptual model examining the effect of content
marketing on Gen Z's purchase decisions on TikTok Shop through two mediating variables: perceived value
and brand trust. The proposed model contributes to the theoretical understanding of consumer behavior
in social commerce and provides a foundation for subsequent empirical research. It also offers practical
implications for businesses seeking to develop more effective content marketing strategies on TikTok Shop.
Keywords: content marketing, TikTok Shop, purchase decisions, Gen Z, perceived value, brand trust
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1. Dit van dé

Su phat trién manh mé cua cong nghé sb va mang xa hoi da lam thay ddi cach thirc doanh nghiép tiép
can khach hang. Trong bdi canh d6, Content Marketing tré' thanh mot cong cu quan trong gitip doanh
nghiép truyén tai thong diép, gia ting twong tac va thuc day hanh vi mua hang ciia nguoi tiéu dung. Pic
biét, sy ra doi va phat trién cua TikTok Shop da tao nén mot mo hinh thuong mai dién tu Kkét hop gitra ndi
dung giai tri va mua sam, trong d6 chat luong va strc hap dan cta ndi dung dong vai trd quan trong trong
viéc thu hut va tac dong dén quyét dinh mua hang.

Tai Viét Nam, Gen Z 1a nhom nguoi tiéu dung sir dung TikTok véi tan suat cao va c6 xu hudng tiép
nhén thong tin san pham thong qua video ngin, livestream va ndi dung do cac nha sang tao ndi dung chia
sé. Piéu nay khién Content Marketing tré thanh mot yéu t6 c6 anh huéng dang ké dén qua trinh tim kiém
thong tin, danh gia san pham va ra quyét dinh mua hang ctia nhém khach hang nay.

Mic du d3 c6 nhiéu nghién ciru vé Content Marketing va hanh vi nguoi tiéu dung, cac nghién ctru tap
trung vao anh huéng cia Content Marketing dén quyét dinh mua hang cta thé hé Z trén nén tang Tik Tok
Shop tai Viét Nam van con han ché. Bén canh d6, sy phat trién nhanh chéng ciia TikTok Shop véi nhitng
dic diém khac biét so v6i cac nén tang thuong mai dién tir truyén thong cling dit ra yéu cau can c6 thém
céc nghién ctru thuc nghiém dé lam rd mdi quan hé nay.

Xuat phat tir thuc tién d6, nghién ctru “Anh hudng cua Content Marketing dén quyét dinh mua hang
cua thé hé Z trén nén tang TikTok Shop tai Viét Nam” dugc thuc hién nham danh gia tac dong cua Content
Marketing dén quyét dinh mua hang cua thé hé Z, dong thdi cung cp co sé khoa hoc va ham ¥ quan tri
gitip doanh nghiép xay dung chién lugce ndi dung hiéu qua trén nén tang TikTok Shop.

2. Co s 1y thuyét va phwong phap nghién ciru

2.1. Co s6'ly thuyét

2.1.1. Ly thuyét nén

Ly thuyét S-O-R (Stimulus - Organism - Response) dugc phat trién tir md hinh S-R (Stimulus -
Response): do Woodworth (1929) dé xuat. Ly thuyét nay chi ra, cac kich thich tir mdi truong dwge cho la
tac dong truc tiép dén hanh vi ctia con ngudi. Tuy nhién, gia dinh nay gip tranh cii do b6 qua vai tro ctia
trang trai tinh than va nhan thtc cua cac c4 nhan. Vi vay, dén nam 1974, Mehrabian va Russell d3 mé rong
mo hinh bang cach bd sung thém khai niém “Organism” nhu mot thanh phan trung gian. Diéu nay dya trén
quan diém rang hanh vi ctia ngudi mua chiu sy chi phdi boi tac nhan kich thich tir méi truong. M6 hinh
S-O-R hoan thién d3 nhdn manh vao cac yéu td phan tng bén trong cua chi thé nhu 14 cam xtc va nhan
thire, giup giai quyét dugc van dé tranh luan trude do.

Theo md hinh S-O-R:

- S (Stimulus): La cac tac nhan kich thich tir méi trudong bén ngoai c6 kha ning tac dong dén ca nhan,
bao gém cac yéu td vat 1y, xa hoi, cong nghé hoac hoat dong Marketing.

- O (Organism): Phan anh trang thai ngi tai ciia ca nhan sau khi tiép nhan cac kich thich, bao gém qua
trinh nhan thirc, danh gia, cam xuc va thai do.

- R (Response): La két qua hanh vi dugc hinh thanh tir cac phan trng ndi tai, chéng han nhu y dinh mua
hang, quyét dinh mua hodc 1ong trung thanh cuia khach hang.

Ddi v6i nén tang TikTok Shop, Content Marketing duoc xem 1a yéu t6 Stimulus, bao gdm cac noi
dung nhu video ngén, livestream, bai danh gia san phdm, ndi dung do ngudi ding sang tao (User-
Generated Content) va cac ndi dung tir KOLs/KOCs. Nhitng ndi dung nay cung cip thong tin, tao su
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hép dan, khoi goi cam xuc va thuc diy ngudi tiéu dung tuong tic voi san phdm hoidc thuong hiéu. Cac
kich thich nay tac dong dén trang thai nhan thirc va cam xuc cta nguoi tiéu dung (Organism), thé hién
qua su chu y, hing thq, niém tin, giéa tri cdm nhan hoac muc do gén két voi ndi dung. Khi trang thai
tam ly dugc hinh thanh theo hudng tich cuc, nguoi tiéu dung c6 xu hudng dua ra phan tng (Response)
thong qua quyét dinh mua hang.

Trong nghién ctru nay, moé hinh S-O-R duogc lwa chon lam nén tang 1y thuyét nham giai thich mdi quan
hé gitra Content Marketing va quyét dinh mua hang cua thé hé Z trén nén tang TikTok Shop tai Viét Nam.
Theo d6, Content Marketing dugc xem 1a yéu 6 kich thich tir méi truong sé (Stimulus), tac dong dén
nhan thirc va cam xtic cta ngudi tiéu dung thé hé Z (Organism), tir d6 anh huéng dén quyét dinh mua hang
(Response). Mic du nghién ctru niy tap trung kiém dinh mdi quan hé tryc tiép giita Content Marketing va
quyét dinh mua hang, mé hinh S-O-R van cung cap co s6 1y thuyét quan trong dé 1y giai co ché ma cac noi
dung marketing trén TikTok Shop c6 thé tac dong dén hanh vi ctia nguoi tiéu dung.

2.1.2. Tong quan nghién ciru

Bang 1. Bang tong hop cac nghién ctru lién quan

STT Ta‘i 91 Bo_lncan!} Bién nghién ctru Khoang tréng nghién ctru
(nam) nghién ctru
Salsabila Gen Z st dung | Chi thirc hién tai Indonesia; chua
- i . | Content Marketing — xem xét boi canh Viét Nam va
1 | &Ajibulloh TikTok Shop tai P . A « ez 5
(2025) Indonesia Quyét dinh mua hang chwa phan tich dac diém riéng cua
TikTok Shop tai Viét Nam.
H?duah ve Gen Z str dung | Digital Marketing — Nghlen. cu’uzxem >§et Digital A e
2 | cbngsw TikTok Sho Quvét dinh mua han Marketing tong thé, chwa phan tich
(2025) P yetd 9 riéng vai tro clia Content Marketing.
Arifin v cBn Nguoi dung Content Marketing, Mau nghién clru gidi han & sinh
3 N9 TikTok Shop la | Livestream — Y dinh vién; chwa dai dién cho toan bo thé
sw (2024) . a . n
sinh vién mua — Quyét dinhmua | héZ
Sari & . L|vestr§am, antent Chuwa tap trung vao médi quan hé
Gen Z tai Marketing, Online cx . .
4 | Anasrulloh TikTok Sho Customer Review — trwec tiép gitva Content Marketing va
(2025) P quyét dinh mua hang.

Quyét dinh mua hang

Nguon: Tac gia tong hop

Qua téng hop cic nghién ciru trude ¢ thé nhan thdy, Content Marketing dugc khang dinh 1a mot trong
nhirng yéu t6 c6 anh hudng tich cuc dén hanh vi va quyét dinh mua hang ctia nguoi tiéu ding trén cac nén
tang thuong mai dién tir va social commerce. Tuy nhién, phan 16n cac nghién ctru thuong xem Content
Marketing 1a mot trong nhiéu yéu té tic dong cing véi Influencer Marketing, Livestream, Electronic
Word of Mouth (e-WOM) hay Online Customer Review, thay vi tdp trung phan tich chuyén sau vai tro
cua Content Marketing. Bén canh do, da sb cac nghién ctru dugc thuc hién tai cac quéc gia nhu Indonesia,
Malaysia hodc Trung Qudc, trong khi bang chimg thuc nghiém trong bbi canh Viét Nam van con han ché.
Pic biét, sd lugng nghién clru xem xét tryuc tiép anh hudng ctia Content Marketing dén quyét dinh mua
hang cua thé h¢ Z trén nén tang TikTok Shop con chwa nhiéu, mic du day 1a nhom khach hang cha lyc va
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TikTok Shop dang phat trién manh tai Viét Nam. Xut phat tir khoang trong nay, nghién ctru duoc thuc
hién nham b6 sung bang ching thuc nghiém vé mdi quan hé giita Content Marketing va quyét dinh mua
hang cua thé hé Z trén nén tang TikTok Shop tai Viét Nam, gbp phan mé rong co sé Iy ludn va cung cap
ham ¥ quan tri cho doanh nghiép trong bdi canh social commerce.

Thém vao d6, nhidu nghién ctru trude chi yéu tap trung kiém dinh mdi quan hé truc tiép giita Content
Marketing va quyét dinh mua hang ma chua xem xét day du vai tro ciia cac yéu to tim 1y trong qua trinh
ra quyét dinh. Trong khi dé, theo 1y thuyét Stimulus—Organism—Response (S-O-R), tac dong cua céc
yéu t6 kich thich tir méi truong thuong duge giai thich théng qua nhiing trang thai nhan thirc va cam
xtlc ciia nguoi tiéu dung. Do 6, viéc dé xuat mo hinh nghién ctu véi 2 bién trung gian 1a gia trj cam
nhan (Perceived Value) va niém tin thuong hiéu (Brand Trust) gitp giai thich & hon co ché tac dong cua
Content Marketing.

2.2. Mé hinh va gid thuyét nghién ciru

2.2.1. M6 hinh nghién ciru

Hinh 1. M6 hinh nghién ciru dé xudt

HZ/'( Niém tin thwong hiéu N

( Content Marketing ) ( Quyét dinh mua hang )
k‘( Gia trl cam nhan W

Nguon: Tac gia dé xuat

Trong md hinh dé xuat, Content Marketing dugc xem 1a yéu té kich thich tir méi trudong (Stimulus), bao
gdm céc ndi dung marketing ma ngudi tiéu dung tiép can trén TikTok Shop nhu video ngén, livestream,
ndi dung gidi thiéu san phadm va cic bai danh gia. Nhitng ndi dung nay dugc ky vong sé tic dong dén trang
thai nhan thirc ciia ngudi tiéu dung, thé hién qua gia tri cam nhén (Perceived Value) va niém tin thuong
hiéu (Brand Trust), dong vai trd 14 yéu t6 trung gian vé mit tim 1y (Organism). Khi nguoi tiéu dung cam
nhéan duoc gia tri tir ndi dung va hinh thanh niém tin d6i véi thuong hiéu, ho c6 xu hudéng dua ra quyét
dinh mua hang (Purchase Decision), dai dién cho phan ting hanh vi (Response).

Ttr co s& 1y thuyét va cac nghién ciru trude, mé hinh nghién ctru dé xuit 4 médi quan hé tryuc tiép, bao
gdém: (1) anh huong ctua Content Marketing dén gia tri cam nhén; (2) anh huéng ciia Content Marketing
dén niém tin thuong hiéu; (3) anh hudng cua gia tri cam nhan dén quyét dinh mua hang; va (4) anh huong
ctia niém tin thuong hiéu dén quyét dinh mua hang. M6 hinh nay goép phin gii thich co ché tac dong cua
Content Marketing dén hanh vi mua hang ciia thé hé Z trong bdi canh TikTok Shop, dong thoi 1a co so dé
xdy dung cac gia thuyét nghién ctru.

2.2.2. Gia thuyét nghién ciru

- M6i quan hé gitta Content Marketing va Gid tri cam nhdn

Content Marketing véi noi dung hitu ich, hap dan va dang tin cay giup nguoi tiéu dung hiéu r6 hon vé
san pham, giam chi phi tim kiém thong tin va nang cao loi ich cam nhan. Trén nén tang TikTok Shop, cac

video ngan, livestream va ndi dung danh gia san pham gop phan gia tdng gia tri ma nguoi ti€éu dung cam
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nhan duoc trudce khi dua ra quyét dinh mua. Khi ngudi tiéu ding nhan thay noi dung mang lai nhidu thong
tin hiru ich va phu hop véi nhu cau, ho s& c6 xu huéng danh gia san pham co gia tri cao hon. Theo 1y thuyét
S-O-R, céac yéu tb kich thich tir méi truong s& tic dong dén trang thai nhan thirc va cam xuc cua ngudi
tiéu dung trude khi hinh thanh phan tng hanh vi. Trong nghién ctru nay, Content Marketing dugc xem la
yéu t6 kich thich (Stimulus), con Gi4 tri cam nhan (Perceived Value) phan anh su danh gia ciia nguoi tiéu
dung vé nhiing loi ich nhan dugc tu san phém hodc dich vu. Khi doanh nghiép xay dugc nhiing ndi dung
c6 chét lugng thi nguoi tidu dung s& cam nhan rd hon vé gia tri clia san pham va doanh nghiép mang lai,
tir 46 nang cao dugc niém tin trude khi dua ra quyét dinh mua.

HI: Content Marketing c¢é danh hwong tich cuc dén gid tri cam nhdn cia thé hé Z trén nén ting
TikTok Shop.

- M6i quan hé giita Content Marketing va Niém tin thiwong hiéu

Trong mdi truong thuong mai dién tir, nguoi tiéu dung khong thé truc tiép trai nghiém san pham trudc
khi mua, do d6 noi dung marketing dong vai trd quan trong trong viéc hinh thanh niém tin. Nhitng noi
dung chan thuc, minh bach va c6 gi trj thong tin cao giup giam cam nhan rui ro, ting murc d tin cay d6i
v6i thuong hiéu va nha ban hang. Dbi véi thé hé Z, cac ndi dung tir doanh nghiép két hop véi danh gia
ctia KOLs/KOCs va ngudi dung khac c6 thé cung c¢b niém tin trude khi ra quyét dinh mua hang. Niém tin
thuong hi¢u (Brand Trust) duoc coi 1a yéu té quan trong vi khi ndi dung duoc xay dung nhét quan, phan
anh dung gi4 tri cia san pham ciing nhu gia tri ciia doanh nghiép, khach hang s& gia ting kha ning dit niém
tin vao cac san pham c6 clung thuong hiéu, vu tién Iya chon cac san pham cta thwong hiéu do vi tin ring
s& giam thiéu duoc rui ro khi mua hang truc tuyén trén cic nén tang san thuong mai dién ti.

H2: Content Marketing c6 anh hwong tich cuc dén niém tin thuwong hiéu ciia thé hé Z trén nén ting
TikTok Shop.

- Moéi quan hé giira Gid tri cam nhdn va Quyét dinh mua hang

Theo 1y thuyét hanh vi nguoi tiéu dung, khi nguoi tiéu dung cam nhan rang loi ich nhan duge tir san
pham 16n hon hodc twong xtng voi chi phi phai bo ra, ho s& ¢6 xu huéng dwa ra quyét dinh mua. Trong bdi
canh TikTok Shop, gia tri cam nhan duoc hinh thanh tir viéc tiép cin cac ndi dung cung cap thong tin ddy
du, tryc quan va c6 tinh thuyét phuc, tir 46 thac day hanh vi mua hang. Trong bdi canh hién nay, Gen Z sir
dung Tiktok Shop dé mua san pham thuong danh gia gia tri san phim thong qua cac ndi dung co tinh truc
quan nhu: video gidi thi€u, livestream ban hang, trai nghiém thuc té, KOL/KOCs. Tur nhitng ndi dung cd
tinh truc quan 4y, khach hang c6 thé d& dang hinh dung rd hon vé san pham, cong dung ctia san phim va
tinh pht hop ciia san pham vai ban than trude khi dua ra quyét dinh mua hang. Vi vay, khi doanh nghiép
thuc hién nhitng ndi dung nhim chinh xac vao nhirng mong mudn, nhitng nhu cau cia khach hang s& giup
kich thich kha ndng mua hang cuia ho.

H3: Gid tri cam nhdn c¢é dnh hwéng tich cwc dén quyét dinh mua hang cia thé hé Z trén nén ting
TikTok Shop.

- M6i quan hé giita Niém tin thwong hiéu va Quyét dinh mua hang

Niém tin thuong hiéu 12 mot trong nhitng yéu t6 quan trong lam giam sy khong chic chin va rai ro
trong moi trudng mua siam tryc tuyén. Khi nguoi tiéu dung tin twéng vao thuong hiéu va thong tin ma
thuong hiéu cung cap, ho c6 xu hudng ty tin hon trong viéc lwa chon va dua ra quyét dinh mua hang.
Vi vy, niém tin thuong hiéu dugc ky vong sé& tac dong tich cuc dén quyét dinh mua hang cia nguoi
tiéu dung trén TikTok Shop. Ddi voi Gen Z, mic du ndi dung quang cdo co6 thé dé dang tiép can dén ho
nhung thé hé Z nay ciing c6 xu hudng réat than trong trudc cac ndoi dung quang cao va lo ngai vé chat
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lugng san phérn trén cac nén tang thuong mai dién tir. Vi vay, niém tin vao thuong hi¢u tré thanh yéu
t gitip giam bot sy nghi ngd va ting mirc do san sang mua hang cia khach hang. Trén Tiktok Shop, cic
thuong hi¢u duy tri ndi dung nhét quan, minh bach va nhan dugc nhiéu phan hdi tich cuc tir cong déng
s& c6 kha ning tao dyng niém tin thuong hi¢u tét hon, tir d6 c6 thé thiic day quyét dinh mua hang cua
nguoi tiéu dung.

H4: Niém tin thwong hiéu cé danh huéng tich cyc dén quyét dinh mua hang ciia thé hé Z trén nén ting
TikTok Shop.

3. Két qua va thao ludn két qua nghién ctru

3.1. Ham y qudn tri

Két qua nghién ctru dé xuat cho thdy Content Marketing c¢é vai tro quan trong trong viéc ning cao gia
tri cam nhan, cing c6 niém tin thuong higu va thuc day quyét dinh mua hang cta thé hé Z trén nén tang
TikTok Shop. Trén co s¢ d6, mot s6 ham Vv quan tri dugc dé xuét nhu sau:

Doanh nghiép can dau tu xay dung chién lugc Content Marketing theo hudng cung cap ndi dung co
gia tri, dap trng nhu cau thong tin va so thich cua thé hé Z. Noi dung can dam bao tinh hitu ich, sang tao,
ngan gon va truc quan thong qua cac hinh thirc nhu video ngin, livestream, huéng dan sir dung san pham
va chia sé trai nghiém thuc té. Viéc duy tri ndi dung chét lugng s& gitip gia ting gia tri cdm nhén ciia nguoi
tiéu dung ddi v4i san pham va thuong hiéu.

Doanh nghiép can chu trong x4y dung niém tin thuong hiéu théng qua tinh minh bach va xéac thuc cua
ndi dung. Céc thong tin vé san pham can duoc trinh bay ddy du, chinh xc va nhat quan, han ché viéc
quang cao qua muc hodc gy hiéu nham. Pong thoi, doanh nghiép nén khuyén khich khach hang chia sé
danh gia, phan hoi sau khi mua hang va hop tac v6i cac KOLs/KOCs ¢6 hinh anh phu hop dé nang cao
mirc d6 tin cdy cua thong diép truyén thong.

Doanh nghiép can khai thac hiéu qua cac tinh ning cta TikTok Shop nhu livestream, video ngin va cac
cong cu twong tac nham ting cuong két ndi voi khach hang. Viée thudng xuyén twong tac, giai dap thic
mic va phan hdi ¥ kién cua nguoi tiéu dung khong chi gitip cai thién trai nghiém mua sim ma con gop
phan ctng ¢ niém tin va thic day quyét dinh mua hang.

Doanh nghiép can thudng xuyén theo ddi va danh gia hiéu qua cua cac chién dich Content Marketing
thong qua céac chi sd nhu lugt xem, ty 1¢ twong tac, ty 1¢ chuyén doi va phan hoi ciia khach hang. Két qua
phan tich s& 1a co s¢ dé diéu chinh noi dung, lya chon hinh thirc truyén tai phii hgp va téi wu hoa hiéu qua
hoat dong marketing trén TikTok Shop. Trong bdi canh canh tranh ngay cang gay git cuia thuong mai dién
tir, viéc xay dung chién luge Content Marketing dua trén nhu cau va hanh vi cta thé hé Z s& gop phan nang
cao nang lyc canh tranh va hiéu qua kinh doanh cia doanh nghiép.

3.2. Thdo lugn

Nghién ctru dé xuét mo hinh phan tich anh hudéng ciia Content Marketing dén quyét dinh mua hang
ctia thé hé Z trén nén tang TikTok Shop tai Viét Nam duya trén nén tang 1y thuyét Stimulus—Organism—
Response (S-O-R). M6 hinh nghién ctru cho thay, Content Marketing dong vai tro 13 yéu t6 kich thich
(Stimulus), tac dong dén trang thai nhan thirc ctia ngudi tidu ding thong qua gia tri cam nhén (Perceived
Value) va niém tin thuong hiéu (Brand Trust), tir d6 anh huong dén quyét dinh mua hang (Response).
Céch tiép can nay phu hop véi dic diém cua TikTok Shop, noi noi dung khong chi 1a phurong tién truyén
tai thong tin ma con 1a yéu t6 quan trong tao ra trai nghiém, cam xuc va su tuong tac véi ngudi tiéu ding.

D6i v6i thé hé Z - nhom khach hang c6 mirc do sir dung mang xa hoi cao va thudng xuyén tiép can thong
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tin qua video ngén, livestream va ndi dung do nguoi ding sang tao - chat lwong nodi dung duoc ky vong
s& tac dong dang ké dén nhan thuc vé gia tri san pham ciing nhu mirc do tin tuong d6i v6i thuong hiéu.
So véi nhiéu nghién ciru trude day cha yéu xem xét Content Marketing nhu mot trong nhiéu yéu t6 anh
huong dén y dinh hodc quyét dinh mua hang, mo hinh dé xuét trong nghién ciru nay tap trung lam 1 co
ché tac dong cua Content Marketing thong qua 2 bién phan anh trang thai tim 1y cta nguoi tiéu ding 1a
gi4 tri cam nhan va niém tin thuong hiéu. Piéu nay khong chi gop phan cung cb kha ning van dung ly
thuyét S-O-R trong bdi canh social commerce ma con mé rong hudng nghién ctru vé hanh vi mua hang
trén TikTok Shop tai Viét Nam. Bén canh d6, mé hinh nghién ctru dugc xay dung trén co sé tong hop céac
cong trinh nghién ctru trude va phi hop véi xu hudng phat trién ciia marketing s6, noi ndi dung ngay cang
trg thanh yéu t6 quyét dinh kha ning thu hat, thuyét phuc va chuyén déi khach hang. Mic du chua dugc
kiém dinh bang dir liéu thuc nghiém, mé hinh dé xuit c6 co so 1y luan vimg chic va co thé dugc st dung
1am nén tang cho cac nghién ciru tiép theo nham kiém dinh murc d6 anh hudng ctia timg mdi quan hé ciing
nhu hoan thién céc chién lugc Content Marketing pht hop v6i ddc diém hanh vi ctia thé hé Z trén nén tang
TikTok Shop tai Viét Nam.

4. Két luan

Trong bdi canh TikTok Shop ngay cang tré thanh mot kénh mua sim phd bién cua thé hé Z tai Viét
Nam, viéc nghién ctru vai tro ciia Content Marketing d6i véi quyét dinh mua hang ¢ y nghia ca vé mit ly
luan va thyc tién. Trén co sé tong hop cac nghién ctru trude, nghién ctru da hé théng hoa co sé 1y luan vé
Content Marketing, quyét dinh mua hang va 1y thuyét Stimulus—Organism—Response (S-O-R), dong thoi
dé xuat mo hinh nghién ctru nham giai thich anh hudng ciia Content Marketing dén quyét dinh mua hang
thong qua 2 yéu td trung gian 1a gia tri cam nhén va niém tin thuong hiéu. M6 hinh dé xuit gop phan lam
16 co ché tic dong cuia Content Marketing trong boi canh thuwong mai dién tir két hop mang xa hoi, dong
thoi bd sung co s6 1y luan cho cac nghién ctru v& hanh vi ngudi tidu dung trén TikTok Shop. Bén canh gia
tri hoc thuét, nghién ctru con cung cip co so tham khao cho doanh nghiép trong viéc xdy dung chién luoc
Content Marketing phti hop véi ddc diém va hanh vi cua thé hé Z. Trong thoi gian t6i, cac nghién ciru tiép
theo c6 thé tién hanh thu thap du liéu thyc nghiém dé kiém dinh mé hinh dé xut, déng thoi mo rong pham
vi nghién ctru bang cach b sung cac bién trung gian hodc bién diéu tiét nham nang cao kha ning giai thich

hanh vi mua hang trong béi canh phat trién manh mé ctia thwong mai dién tir hién nay m
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