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TOM TAT:

Nghién ctru trinh bay khung 1y thuyét vé phan tich cc yéu t6 anh huong dén y dinh mua rau hitu co
ctia ho gia dinh tinh An Giang. Nghién ctru dugc thyc hién tai ban thong qua tham khao cac Iy thuyét va

lugc khao cac nghién cuu trude vé y dinh mua rau hitu co. Trén co s¢ ly thuyét va ké thura cac nghién

clru trude, dé xuat mo hinh nghién ctru gdm 4 yéu t6 anh huong dén ¥ dinh mua rau hitu co cua ho gia
dinh tinh An Giang gom: (1) Thai d6, (2) Niém tin, (3) Chuan chii quan va (4) nhén thirc vé gia ca.
Tir khéa: rau hitu co, ¥ dinh mua, thai do, niém tin, chuan chii quan, nhan thic vé gia ca, ho

giadinh.

1. Pit van dé

Rau 1a mot phan khong thé thiéu trong ché do
dinh dudng hang ngay, cung cap ngudn vitamin,
khoang chat va dudng chat quan trong cho sirc khoe
con nguoi (Zhang & Sambanthamurthi, 2017).
Ngay cang nhiéu ngudi nhan thirc rd tim quan trong
ctia mot ché do an uéng can bﬁng, trong d6 rau sach
dong vai tro then chét trong viée nang cao strc khoe
va phong ngtra bénh tat (Mattos et al., 2009). Khai
niém rau hitu co c6 sy khac biét gitra cac qudc gia.
Tai Iran, rau hitu co duoc san xudt ma khong su
dung phan bon hay thudc trir sau tong hop, nhung
van c6 thé ap dung thudc trir sdu sinh hoc dé bao vé
cdy trong. Schifferstein & Ophuis (1998) cho rang,,
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thuc pham hitu co 1a nhitng san pham duoc san xuét
theo phuong phap tu nhién, han ché ti da viéc st
dung cac chat hoa hoc téng hop, ddng thoi thé hién
tinh than thién voi moi truong va dinh hudng phat
trién bén vimg. Theo T6 chirc Y té Thé giéi (WHO),
thyc pham hiru co 14 cac san pham duoc san xuét
dua trén hé théng canh tac hoac chan nu6i ty nhién,
khong str dung phéan bén va thude trir su, diét co,
khang sinh tang trudng. Tai Viét Nam, rau hiiu co
phai tuan tht nhidu tiéu chuan khat khe dé dam bao
an toan thuc phdm. Tiéu chudn TCVN 11041 quy
dinh quy trinh san xuét, ché bién va ghi nhan san
pham hitu co, trong d6 PGS Viét Nam 1a hé thong
ching nhan ngi dia dugc [IFOAM cdng nhan tir nam
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2004. Bén canh d6, nhiéu loai rau hitu co cta Viét
Nam di dat dugc cac chimg nhan qudc té uy tin nhu
USDA Organic (Hoa Ky) va EU Organic (Lién
minh Chau Au), qua d6 gop phan gia ting gié tri san
phém va tao diéu kién thuén loi cho viéc tham nhap
vao cac thi truong xuat khau tiém ning.

Mic du di c6 nhiéu nghién ctru vé ¥ dinh mua
thuc phém hitu co tai cac do thi 16n TP. HO Chi
Minh va TP. Can Tho (Qui Chung, 2018; Tién
Thuan va cong su, 2024), cho tdi nay van chua co
nghién ctru lién quan dén cac yéu t6 tac dong dén
y dinh mua rau hitu co cua cac hd gia dinh tinh
An Giang.

Chinh vi vay, nghién ctru vé cac yéu té tic dong
dén y dinh mua rau hiru co cua cac ho gia dinh tinh
An Giang 1a can thiét, gop phan hd trg cac doanh
nghiép kinh doanh rau hitu co hoach dinh cac chién
lugc kinh doanh hiéu qua nhim nang cao hiéu suat
hoat dong kinh doanh. Nghién clru nay tap trung xay
dung khung 1y thuyét dé phan tich sy anh huong cua
cac yéu tb tac dong 1én y dinh mua rau hitu co cua
cac ho gia dinh tinh An Giang. Di twong khao sat
tap trung vao cac ho gia dinh ¢ tiéu dung rau hiru
co sinh song trén dja ban tinh An Giang.

2. Co s6' ly thuyét

2.1. Pinh nghia vé y dinh mua

Trong linh vye hanh vi tiéu ding, ¥ dinh mua sim
dong vai tro quan trong trong qua trinh ra quyét dinh
mua hang, thic day hanh vi mua sim. Theo Ajzen
(1991), y dinh c6 thé duoc hiéu 1a ké hoach hoic kha
nang cua mot cad nhan trong viéc thyc hién hodc
khong thuc hién mot hanh dong cu thé trong tuong
lai. Y dinh duoc coi la sy nhan thic vé su sin sang
thyc hién hanh vi, 1a yéu t6 tién quyét trudce khi hanh
dong xay ra.

Theo Ajzen (2002), y dinh hanh dong dugc hinh
thanh trén co so 3 yéu td chinh: niém tin hanh vi,
chuén muc cha quan va nhén thuc vé kiém soat hanh
vi. Mitc d6 manh mé ctia nhitng niém tin nay cang
cao thi y dinh thuc hién hanh vi ctia ca nhan cang 16n.
Long va Ching (2010) lai dinh nghia y dinh mua hang
la hinh anh phan anh nhiing gi nguoi tiéu dung du
tinh s€ mua trong tuong lai.

2.2. Khdi nié¢m vé rau hivu co

Rau hiru co 1a mot nhom thuc phém hiru co duoc
trong theo phuong phap néng nghiép tu nhién, khong
str dung phéan bon hoa hoc, thudc trir sdu téng hop,
chit diéu hoa sinh truéng hodc cac thanh phan bién
db6i gen. Theo Ghali & Hamdi (2015), h¢ thong san
xuét hitu co bao gdm cac hoat dong canh tac khong
gy anh huong tiéu cuc dén mdi trudng va sirc khoe
con ngudi. Chekima et al. (2017) ciing cho rang san
xuat nong nghiép hitu co 1a qua trinh kiém soat chat
ché& héa chét ton du nham bao vé hé sinh thai va nguoi
tiéu dung. Cuy thé, Dahm, Samonte & Shows (2009)
xac dinh thyc pham hitu co, bao gom ca rau hitu co la
cac san pham khong sir dung thudc trir sau, phan bon
téng hop, bun thai, sinh vat bién doi gen, birc xa ion
hoa, khang sinh hay céc chit kich thich ting truong
trong su6t qua trinh san xuét.

2.3. Cic Iy thuyét nghién ciru va mé hinh
nghién citu dé xudt

Nghién ctru str dung 1y thuyét vé hanh vi c6 ké
hoach TBP (Ajzen, 2011) dé phac thao mé hinh
nghién ctru. Trong 1y thuyét nay, y dinh mua hang
clia ngudi tidu dung bi anh hudng boi thai do, chuan
muc chi quan va kha niang kiém soat hanh vi cua
mot ca nhan.

Dua trén ly thuyét vé hanh vi k& hoach TBP
(Ajzen, 2011) va mo hinh nghién ctru ctia Qui Chung
(2018); Khanh Giao va cong su (2021), tac gia dé
xudt mo hinh nghién ctru gom: (1) Thai d9, (2) Niém
tin, (3) Chudn chu quan, (4) Nhan thirc vé gid ca tac
dong dén y dinh mua rau hitu co cta cac ho gia dinh
tinh An Giang.

Thai do: Thai do phan anh murc do tich cuc hay
tidu cuc ma nguoi tiéu ding cam nhan vé hanh vi tiéu
dung rau hitu co. Theo Ajzen (1991), thai do 1a mot
trong nhitng yéu td quan trong nhat quyét dinh sy
hinh thanh y dinh hanh vi. Khi nguoi tiéu dung tin rau
hiru co 1a san phém an toan, bo dudng, than thién voi
mdi trudng va phu hop vai 16i séng lanh manh, ho ¢6
xu hudng hinh thanh thai d6 tich cyc ddi voi viée sir
dung loai thyc phdm nay. Nhiéu nghién ctru da xac
nhén thai d¢ tich cuc l1a dong luc thuc d?iy y dinh mua
céc san pham hiru co (Khanh Giao va cong su, 2021;
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Yadav & Pathak, 2016; Smith & Paladino, 2010).
Trén co so do6, dua ra gia thuyét la:

HI: Thdi @6 doi véi rau hitu co cé tac dong ciing
chiéu dén v dinh mua rau hivu co cia ho gia dinh tai
tinh An Giang.

Niém tin: Niém tin d& cap dén muc do tin tuong
ctia nguodi tiéu dung vao chit luong, ngudn gbe va
tinh x4c thuc cta rau hitu co. Trong bdi canh thi
truong con thiéu minh bach théng tin, niém tin tré
thanh yéu t6 then chét anh huong dén quyét dinh tiéu
ding. Nguoi tiéu diing cang tin tuong san pham hiru
co thuc su duoc tr(‘3ng theo quy trinh tu nhién, khong
hoéa chét va duge chung nhan bdi td chue uy tin, thi
kha nang ho hinh thanh y dinh mua cang cao. Cac
nghién ctru trudc d chi ra niém tin 13 yéu t6 ¢6 anh
huong manh mé dén hanh vi tiéu ding san phim
xanh va thuc pham hiru co (Qui Chung, 2018, Khanh
Giao va cong su, 2021). Vi vdy gia thuyét nghién ctru
duoc dé xuét la:

H2: Niém tin c¢6 tic dong cing chiéu dén ¥
dinh mua rau hitu co cua ho gia dinh tai tinh
An Giang.

Chuan chi quan: Ajzen (2002) cho thay, chuan
cht quan duoc hinh thanh tir niém tin c4 nhan ddi
v6i nhitng nguoi cd anh hudng, nhu gia dinh, ban
bé hodc cong dong - nhitng ngudi duge xem 13 ¢6
vai tro trong viéc khuyén khich hodc ngan can hanh
vi. Trong bi canh nghién ctru ¥ dinh tiéu ding rau
hitu co, chuan chu quan thé hién mtc d6 ma nguoi
tiéu dung cam nhan dugc su ky vong hodc ap luc xa
héi tir cac nhém tham khao trong viéc lya chon san
phém nay. Tai Viét Nam - mot xa hoi mang tinh tap
thé cao - cac quyét dinh mua sim khong don thudn
dua vao nhan thirc cd nhan ma con chiu anh hudng
manh meé tur gia dinh, ban beé va cong déng. Khi
ngudi tidu ding cam thay viée sir dung rau hitu co
duoc danh gia 1a hanh vi tich cuc, thé hién su quan
tam dén strc khoe va moi truong, ho c¢6 xu hudng
diéu chinh hanh vi dé phu hop véi nhiing chuan
muec x3 hoi d6 (Paul et al., 2016). Do d6, chuén chu
quan dong vai tro nhu mdt dong luyc xa hdi, thac
déy hodc kim hdm ¥ dinh tiéu dung rau hiru co cua
mdi ca nhan. Trén co s d0, dua ra gia thuyét 1a:
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H3: Chuan chii quan c6 tac dong cung chiéu
dén ¥ dinh mua rau hitu co cua ho gia dinh tai tinh
An Giang.

Nhan thirc vé gia ca: Gid ca tir 1au da duoc xem la
mot trong nhiing yéu t6 du bao quan trong nhét trong
qué trinh ra quyét dinh cua ngudi tiéu ding. Gia
khong chi dugc xem la chi phi tai chinh ma nguoi tiéu
dung phai bo ra dé so hitu san pham, ma con 13 mot
tin hiéu gian tiép phan anh chat luong. Zeithaml
(1988) ciing ddng quan diém khi cho thiy, gia vira la
thudc do cua gid tri cdm nhén, vira la cong cu dé
ngudi tiéu ding danh gia va so sanh san pham. Qui
Chung (2018), Tién Thudn va cong su (2024) cho
rang nhan thirc vé gia ca tic dong dén ¥ dinh mua rau
hitu co.

H4: Nhén thire vé gid cd co tac dong nguwoe chiéu
dén ¥ dinh mua rau hitu co cua ho gia dinh tai tinh
An Giang.

3. Phwong phap nghién ctru

Nghién ctru so bd st dung 2 phuong phéap la
nghién ctu dinh tinh va nghién ctu dinh lugng.
Phuong phap nghién ctru dinh tinh dugc thuc hién
thong qua lugc khao cac nghién curu trude va hinh
thanh nén bang cau hoi nghién cuu so bd. Sau do,
nghién ctru thyce hién phong van 10 nguoi tiéu dung
nhdm diéu chinh thang do. Tiép theo phuwong phép
nghién ctru dinh luwong dugc thyc hién thong qua thu
thap c& mau v6i 240 quan sat va kiém dinh do tin cay
bang hé s6 Cronbach’s Alpha. Phuong phap nghién
ctru dinh luong gop phan 1am rd mé hinh di dé xuét.

4. Két qua nghién ctru

Dua vao két qua nghién ctru so by, kiém dinh do
tin cdy bang hé s Cronbach’s alpha ctia cac bién
Thai do, Niém tin, Chuan chu quan va Nhan thirc vé
gid ca c6 hé sé Cronbach’s Alpha > 0,6 va tuong quan
bién téng > 0,3. Do d6, cac thang do dam bao do tin
cdy va dé xuat vao nghién ctru mo rong véi kich
thude mau 16n hon.

Théng qua co s 1y thuyét, lugc khao cac nghién
ctru trudc va mo hinh nghién ctru tham khao, tac gia
dé xuit mo hinh nghién ctru cac yéu t6 tic dong dén y
dinh mua rau hiru co cia cac hg gia dinh tai tinh An
Giang nhu Hinh 1.
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Hinh 1: Mé hinh nghién cuu dé xuét

[ ULENE (), Y dinh mua
( Nigm tin (+) ]—\ rau hiru co
cuaho gia
[ Chuan cht quan (+) ]—/ dinh tinh
e An Giang
[ Nhén thirc ve gia ca (-)

Cac yéu to tic dong dén y dinh mua rau hitu co
clia cac ho gia dinh tinh An Giang gdm (1) Théi do,
(2) Niém tin, (3) Chuén chi quan va (4) Nhan thtc bé
gia ca. Bién phy thudc Y dinh mua hang gdm 3 bién
s0 (Néu rau hitu co c6 sin tai cac siéu thi cira hang toi
s& mua né; Toi san sang mua rau hitu co mac du gia
cao hon rau thong thuong; Xac xuit toi s& mua rau
hiru co 14 rat cao).

Céc bién s cua bién doc 1ap duoc ké thua tir

TAI LIEU THAM KHAO:

nghién ctu ciia Qui Chung (2018) va st dung thang
do Likert 5 muc d6 dé do luong. Thong qua két
nghién ctru thé hién mo hinh va thang do dé xuét 1a
phu hop véinghién ctru tai tinh An Giang.

5. Két luan

Nghién ctru dugce thyc hién tir viéc nghién ciru tai
ban théng qua tham khao céc 1y thuyét va luge khao
céc nghién ciru trude vé ¥ dinh mua rau hitu co Tir do,
md hinh 1y thuyét phan tich tac dong cua cac yéu td
anh hudéng dén y dinh mua rau hitu co cta cac ho gia
dinh tinh An Giang, cac bién doc lap gom: Théi do,
Niém tin, Chuan chii quan va Nhan thirc vé gia ca. Vi
vdy, nghién ctru 1a mot budc co ban dé tién hanh
nghién ctru chinh thirc thdng qua ung dung vao thuc
tién dé tim hiéu vé tac dong cua cac bién doc 1ap trén
anh huong dén y dinh mua rau hitu co cua céc ho gia
dinh tinh An Giang B

Ha Nam Khanh Giao, Huynh Binh Lé Thu, & Nguyén Thi Minh Thu. (2021). Cac nhén t6 anh hudng dén y dinh mua
thyuc phim hitu co ctia ngudi tiéu dung tai thanh phd Long Xuyén. Tap chi Khoa hoc Pai hoc Ddng Thap, 10(1), 71-84.

Lé Thi Qui Chung. (2018). Phén tich cac yéu t6 anh huong dén ¥ dinh tiéu dung rau hiru co trén dia ban Thanh phd Ho
Chi Minh. The Journal of Agriculture and Development, 17(5), 10-19.

Luu Tién Thuan, Dinh Thi M Phuong, & Nguyén Thu Nha Trang (2024). Nghién ciru cic nhan t6 anh huong dén y
dinh mua san pham dat chimg nhan OCOP ctia nguoi tiéu ding trén dia ban thanh phd Can Tho. Tap chi Khoa hoc Dai
hoc Can Tho, 60(2), 228-240. https://doi.org/10.22144/ctujos.2024.260

Ajzen, L. (1991). The theory of planned behavior. Organizational Behavior and Human Decision Processes, 50(2),

179-211. https://doi.org/10.1016/0749-5978(91)90020-T

Ajzen, 1. (2002). Perceived behavioral control, self-efficacy, locus of control, and the theory of planned behavior.
Journal of Applied Social Psychology, 32(4), 665—-683. https://doi.org/10.1111/5.1559-1816.2002.tb00236.x

Ajzen, 1. (2011). The theory of planned behaviour: Reactions and reflections. Psychology & Health, 26(9), 1113-1127.

https://doi.org/10.1080/08870446.2011.613995

Chekima, B., Oswald, A. 1., Wafa, S. A. W. S. K., & Chekima, K. (2017). Narrowing the gap: Factors driving organic
food consumption. Journal of Cleaner Production, 166, 1438—1447. https://doi.org/10.1016/j.jclepro.2017.08.086

Dahm, M. J., Samonte, A. V., & Shows, A. R. (2009). Organic foods: Do eco-friendly attitudes predict eco-friendly
behaviors? Journal of American College Health, 58(3), 195-202. https://doi.org/10.1080/07448480903295292

Ghali, Z., & Hamdi, R. (2015). The purchase and consumption motivations of an organic product by the Tunisian
consumer: An application on the prickly pear seed oil (PPS). Journal of North African Research in Business, 2015, 1—-

16. https://doi.org/10.5171/2015.841979

Long, C. S., & Ching, L. S. (2010). The influence of emotional intelligence on job performance of executives. Journal

of Business Perspective, 14(3), 1-10.

$6 16/2026 21



TAP CHi CONG THUONG

Mattos, D., Cranfield, J., & Henson, S. (2009). Consumer perceptions of food safety, nutrition and health: Implications
for food marketing and policy. Canadian Journal of Agricultural Economics, 57(3), 411-429. https://doi.org/10.1111/
3.1744-7976.2009.01155.x

Paul, J., Modi, A., & Patel, J. (2016). Predicting green product consumption using theory of planned behavior and
reasoned action. Journal of Retailing and Consumer Services, 29, 123-134. https://doi.org/10.1016/
j.jretconser.2015.11.006

Schifferstein, H. N. J., & Ophuis, P. A. M. O. (1998). Health-related determinants of organic food consumption in the
Netherlands. Food Quality and Preference, 9(3), 119—133. https://doi.org/10.1016/S0950-3293(97)00044-X

Smith, S., & Paladino, A. (2010). Eating clean and green? Investigating consumer motivations towards the purchase of
organic food. Australasian Marketing Journal, 18(2), 93—104. https://doi.org/10.1016/j.ausm;j.2010.01.001

Yadav, R., & Pathak, G. S. (2016). Intention to purchase organic food among young consumers: Evidences from a
developing nation. Appetite, 96, 122—128. https://doi.org/10.1016/j.appet.2015.09.017

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: A means-end model and synthesis of
evidence. Journal of Marketing, 52(3), 2-22. https://doi.org/10.1177/002224298805200302

Zhang, M., Oh, J., & Sambanthamurthi, R. (2017). Dietary intake of fruits and vegetables and the risk of non-
communicable diseases. Journal of Nutrition & Food Sciences, 7(5), 1-7.

Ngay nhén bai: 8/4/2026
Ngay phan bi¢n danh gia va sitra chira: 22/4/2026
Ngay chip nhén ding bai: 12/5/2026

DEVELOPING A THEORETICAL FRAMEWORK FOR ANALYZING
FACTORS AFFECTING HOUSEHOLD PURCHASE INTENTION
FOR ORGANIC VEGETABLES IN AN GIANG PROVINCE
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ABSTRACT:

This study develops a theoretical framework to analyze factors affecting household purchase
intention for organic vegetables in An Giang Province. The research is conducted through a literature
review of relevant theories and previous studies on organic food consumption. Based on theoretical
foundations and prior studies, a research model is proposed including four factors influencing
purchase intention: attitude, trust, subjective norms, and perceived price.

Keywords: organic vegetables, purchase intention, attitude, trust, subjective norms, perceived
price, households.
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