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Tém tit:

Bai viét nham phan tich gid tri thwong hiéu TikTok Shop va long trung thanh cua sinh vién. Théng qua
phirong phép nghién ciru dinh tinh, nhém tac gia da hé thong héa co sé Iy thuyét va tong hop cdc céng trinh
nghién cieu trieée dé phat trién mé hinh gid tri thwong hiéu TikTok Shop anh hieong dén long trung thanh ciia
sinh vién Truong Pai hoc Cong nghé Thanh phé Ho Chi Minh. M6 hinh dé xudt gom 4 nhdn t6: Nhdn biét
thwong hiéu, Lién tuwong thuwong hiéu, Chdt lwong cam nhdn va Niém tin thuwong hiéu. Nhdn té Sw hdi long
cia khdch hang la bién trung gian. Két qud nghién civu la co sé khoa hoc gitip TikTok Shop va nha ban hang
triec tuyén dinh hwéng chinh sach qudn Iy, thic ddy gid tri thieong hiéu vitng manh va ndng cao long trung
thanh cua sinh vién.

Tw khéa: gid tri thwong hiéu, long trung thanh, sinh vién, TikTok Shop

TikTok Shop brand equity and student loyalty:
A study at HUTECH University of Technology

Abstract:

In the rapidly changing e-commerce market, strengthening customer loyalty has become an important
strategic objective for online platforms. Using a qualitative approach, this study systematizes relevant
theoretical foundations and synthesizes previous research to develop a model explaining how TikTok Shop
brand equity affects student loyalty at HUTECH University of Technology. The proposed model comprises
four dimensions: brand awareness, brand associations, perceived quality, and brand trust. Customer
satisfaction is included as a mediating variable between brand equity and loyalty. The proposed framework
provides a scientific basis for TikTok Shop and online sellers to formulate management policies, strengthen
brand equity, improve customer satisfaction, and enhance student loyalty.
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1. D3t van dé

TikTok Shop 13 xu hudng méi ndi trong thuong mai dién tir (TMPT) toan cau, véi md hinh mua sim
két hop giai tri. Ttr khi chinh thirc ra mit nam 2021, TikTok Shop d c6 mat tai 16 thi trudng 16n, dat mirc
tang truong an tuong véi GMV khoang 45,6 ty USD toan cau va chiém 41,31% thi phan TMBT tai Viét
Nam trong nira dau nam 2025 (Momentum Works, 2026). Tuy nhién, ting truéng nhanh vé quy md va
doanh sé chua dam bao sy phat trién bén viing. Trong bbi canh canh tranh khoc liét voi cac 6ng 16n nhu
Shopee, Lazada va cac nén tang méi ndi khac, viéc duy tri 10ng trung thanh cua khach hang tré tro thanh
thach thire then chdt dbi vai TikTok Shop.

Gia tri thuong hiéu dugc xem la nguén luc chién lugc, giup nén tang xay dung mbi quan hé bén virng
v6i khach hang va gia ting long trung thanh thuong hiéu (Stahl va cong su, 2012). Mdi quan hé gitta gia
tri thwong hiéu va long trung thanh di duoc quan tim trong nhiéu nghién ciru trude diy (Kataria & Saini,
2020; Nguyén Thi Khanh Chi, 2020; Quan va cong su, 2020), nhung hau hét cac cong trinh nay tap trung
vao nén tang thuong mai dién tir truyén thdng hodc méi trudng ngoai tuyén, trong khi cac nghién ctru vé
boi canh thuong mai dién tir xa hoi trén nén tang TikTok Shop tai Viét Nam con han ché. Do do, nghién
clru nay gop phan bé sung khoang tréng hoc thuét khi 1am rd tac dong cua gié tri thwong hiéu TikTok Shop
dén long trung thanh cua sinh vién.

2. Co so Iy thuyét

2.1. Ly thuyét nén

MG hinh kich thich - chii thé - phan iing (SOR)

Mo hinh SOR dugc Mehrabian va Russell (1974) dé xuat trong linh vuc tdm 1y hoc méi truong. Ly
thuyét cho rang hanh vi cta ca nhan (R) khong phai 1a phan tng truc tiép trudc cac kich thich tir moi
truong (S), ma dugce trung gian boi trang thai ndi tai vé& nhan thirc va cam xuc cia chi thé (0). Cac nghién
ciru gan day da chimg minh gid tri cia mo hinh nay trong viéc giai thich hanh vi mua sam tryc tuyén
(Hongsuchon va cong su, 2025; Rawangngam va cong sy, 2025). Trong bdi canh cong nghé sd, SOR cung
cap nén tang dé giai thich co ché tac dong cua gia tri thuong hiéu TikTok Shop dén 1ong trung thanh cua
sinh vién.

MG hinh chdp nhén cong nghé (TAM)

TAM dugc Davis (1989) dé xuit nham giai thich hanh vi chdp nhan va sir dung cong nghé thong qua
2 yéu tb 6t 16i: nhan thire vé tinh hitu ich va nhan thirc vé tinh d& sir dung. Nhidu nghién ctru gan day da
ap dung mo hinh TAM dé giai thich thai do, hanh vi va long trung thanh ctia nguoi tiéu dung trén nén tang
s6 (Sari, 2022; Syafika & Antonio, 2024). Theo TAM, khi TikTok Shop dugc danh gia 1a nén tang hitu ich
va dé str dung, sinh vién s& c6 xu hudng tiép can va tuong tic nhiéu hon, tir d6 thuc day 1ong trung thanh
thuong higu.

Gia tri thwong hiéu

Gia tri thuong hiéu 12 mot tap hop céac tai san va no phai tra gin lién voi tén va biéu tuong thuong
hiéu (Aaker (1991). Gié tri thuong hiéu dua trén khiach hang (CBBE) xuat phat tir mirc d6 hiéu biét,
nhéan thitc va cdm nhan cua nguoi ti€u dung véi cac hoat dong marketing cia thuong hiéu (Keller,
1993). Kataria va Saini (2020) da chi ra ba quan diém vé gia tri thwong hiéu: quan diém tir phia khach
hang, quan diém tir thi trudng san phdm va quan diém tai chinh. D4i véi nén tang TikTok Shop, tiép
can gia tri thuong hiéu dya trén khach hang 1a phuong phap hitu ich cho viéc dénh gia cac chién lugc
tiép thi va dinh vi thuong hiéu.

Long trung thanh thuong hiéu

Long trung thanh thuong hiéu dugc tiép can som boi Copeland (1923), dudi hai khia canh chinh Ia
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10ng trung thanh hanh vi va long trung thanh thai d9. Long trung thanh thuong hiéu la cam két sau sic cua
khach hang trong viéc tiép tuc Iya chon va iing ho mot thuong hiéu trong twong lai, bt chp cac tac dong
tir moi trudng canh tranh (Oliver, 1999). Trong bbi canh mua sdm truc tuyén, 10ng trung thanh thwong hiéu
dugc thé hién qua ¥ dinh mua hang 13p lai, lva chon thuong hiéu 1am wu tién hang dau va hanh vi truyén
miéng tich cuc cua khach hang (Beig & Nika, 2022).

2.2. Tong quan nghién ciru

O pham vi qudc té, nhiéu nghién ctru da khang dinh mdi quan hé cia gia tri thwong higu va long trung
thanh. Du chua tap trung truc tiép vao nén tang mua sam truc tuyén nhu TikTok Shop, song cac két qua
nay van cung cp nén tang Iy thuyét quan trong. Lei va Chu (2015) cho ring, gia tri thwong hiéu (chat
luong cam nhan, gia tri cam nhan vé chi phi va muc gia cao cip) anh huong tich cuc dén sy hai long, qua
d6 thiic day long trung thanh hanh vi va thai do trong nganh do thé thao. Tuong tu, Nassar (2017) khang
dinh lién tuong thuong hiéu c6 tic dong manh nhat dén sy hai long trong nganh khach san. Trong khi
d6, Kataria va Saini (2020) da lam phong pht khung 1y thuyét bang cach tich hop thém niém tin thuong
hiéu va sy phu hop 16i séng, nhan manh vai tro trung gian quan trong ctia su hai 1ong trong méi quan
hé giita gia tri thwong hiéu va 1ong trung thanh. Karami (2022) tiép tuc chi ra, chat luong cam nhan va
niém tin thuong hiéu déu tac dong tich cuc dén su hai long va 1ong trung thanh trong nganh my pham
dugc lidu. Gan day hon, Illahi va Rojuaniah (2025) ciing ¢6 co ché trung gian cua sy hai long cho mdi
quan hé giira gia tri thuong hiéu va long trung thanh trong tng dung van chuyén truc tuyén.

Tai Viét Nam, khoang tréng vé bdi canh van con ton tai. Nguyén Thi Khanh Chi (2020) nghién ctru
trong nganh hang khong cho thiy nhan biét thuong hiéu tac dong manh mé dén sy hai long va long
trung thanh, trong khi chat luvong cam nhan chi anh huong gian tiép. Quan va cong sy (2020) nghién
ctru vé gia tri thuong hiéu website, khang dinh nhan biét thuwong hiéu, lién tuong thuong hiéu va chét
lugng cam nhan déu tac dong dén sy hai 10ng, song lién tudng thuong hidu anh hudng gian tiép dén long
trung thanh. Tong hop cac nghién ciru cho thdy, cac yéu té gia tri thwong hiéu: nhan biét thuong hiéu,
lién tuong thuong hiéu, chéat lugng cam nhan va niém tin thuong hié¢u déu cé tac dong tich cuc dén long
trung thanh thong qua vai tro trung gian cta sy hai 10ng. Tuy nhién, phan 16n cic nghién ctru trudce tap
trung vao bdi canh thuong mai dién tir truyén thong hodc méi truong ngoai tuyén, trong khi ap dung mé
hinh nay vao TikTok Shop con it duoc khai thac, tao ra khoang tréng can tiép tuc nghién ciru.

3. Pé xuit md hinh va gia thuyét nghién ciru

3.1. M6 hinh nghién civu dé xudt

Dua trén co so tich hop 1y thuyét SOR, TAM va tong quan tai liéu, nhom tac gia dé xuat mo hinh gia
tri thuong hiéu TikTok Shop anh huéng dén long trung thanh cia sinh vién Truong Pai hoc Cong nghé
Thanh phd Ho Chi Minh nhu Hinh 1.

3.2. Gid thuyét nghién ciru

Nhan biét thwong hiéu 1a thanh phan co ban va quan trong trong gia tri thuong hiéu, giup ngudi tiéu
dung dé dang nhén dién va ghi nhé thuong hiéu gitra vo sb lya chon trén thi truong (Keller, 1993). Nhan
biét thuong hiéu khong chi 1a yéu t6 nhan dién ma con dong vai tro nén tang trong viéc hinh thanh cac
phan tng tich cuc cua khach hang ddi v6i thuong hiéu (Keller, 1993). Ngudi tiéu dung cang hai long
v6i thuong hiéu thi kha ning nhan dién va ghi nhd cang tét (Nguyén Thi Khanh Chi, 2020). Nhiéu
nghién ctru da ching minh, Nhan biét thuong hiéu c6 anh huong tich cuc dén Sy hai long cia khach
hang (Nassar, 2017; Nguyén Thi Khanh Chi, 2020; Quan va cong sy, 2020). Do d6, nhom tac gia dé
xuat gia thuyét nhu sau:

HI: Nhén biét thiwong hiéu cé anh hieong tich cuc dén Sw hai long ciia khdch hang.
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Hinh 1. Mé hinh nghién ciru dé xuit
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Nguon: Nhom tdc gia dé xudt

Lién tuong thuong hiéu 1a tip hop cac suy nghi, hinh anh, cam xtc va ¥ nghia ma khach hang gin véi
mot thuong hiéu trong tri nhé (Keller, 1993). Nhidu nghién ctru da chirng minh tac dong tich cuc cua Lién
tudng thuong hiéu dén Su hai long cta khach hang (Nassar, 2017; Quan va cong su, 2020). Do d6, nhom
tac gia dé xuat gia thuyét nhu sau:

H2: Lién tuwong thiwong hiéu cé anh hwéng tich cwec dén Sw hai long cua khdch hang.

Zeithaml (2000) két luan, mot thuong hiéu c6 nhén thuc vé chit luong cao s€ dat dugc Sy hai long
cao. Nghién ctru khac cua Kataria va Saini (2020); Nguyén Thi Khanh Chi (2020) ciing da két luan, Chat
lugng cam nhan tic dong manh nhat dén Sy hai 10ng cta khach hang. Do d6, nhom tac gia dé xuat gia
thuyét nhu sau:

H3: Chdt lwong cam nhdn c6 anh huéng tich cwe dén Sy hai long cia khach hang.

Khach hang c6 niém tin cao vao thuong hiéu s& c6 muc do hai long cao va sin sang gan bo lau dai
(Kataria & Saini, 2020). Nhiéu nghién ctru da chirng minh, Niém tin thuong hi€u co tac dong tich cuc dén
Sy hai long cua khach hang (Kataria & Saini, 2020; Karami 2022). Do d6, nhém tac gia dé xuét gia thuyét
nhu sau:

H4: Niém tin thwong hiéu c6 anh huéng tich cwc dén Sy hdi long ciia khdch hang.

Sy hai 1ong cta khach hang dong vai trd nhu mot tién dé cho Long trung thanh (Bitner, 1990). Nhiéu
nghién ctru di ching minh, Sy hai 1ong cua khach hang c6 tac dong truc tiép va dang ké dén Long trung
thanh (Kataria & Saini, 2020; Nguyén Thi Khanh Chi, 2020; Quan va cong su, 2020; Illahi & Rojuaniah,
2025). Do d6, nhém tac gia dé xudt gia thuyét nhu sau:

HS5: Su hai long ciia khdch hang cé anh hieong tich cuc dén Long trung thanh thiong hiéu.

Quan va cong sy (2020) di nghién ciru mdi quan hé giita Nhan biét thwong hiéu, Lién tuéng thuong
hi¢u va Long trung thanh thuwong hi€u, trong d6 Su hai long ctia khach hang dong vai tro trung gian quan
trong. Kataria va Saini (2020) tiép tuc chirng minh vai tro trung gian dang ké cua Su hai long trong mdi
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quan hé giira Chit lwong cam nhén, Niém tin thuong hiéu va Long trung thanh thuong hiéu. Do d6, nhém
tac gia dé xuat gia thuyét nhu sau:

H6a: Si hai long ciia khdch hang déng vai tro trung gian giita Nhdn biét thirong hiéu va Long trung
thanh thwong hiéu.

HO6b: Sy hai long cua khdach hang dong vai tro trung gian giita Lién twong thuwong hiéu va Long trung
thanh thwong hiéu.

Hb6c: Su hai long ciia khach hang dong vai tro trung gian giita Chdt heong cam nhdn va Long trung
thanh thuong hiéu.

H6d: Sy hai long ciia khdch hang dong vai tro trung gian giita Niém tin thiong hiéu va Long trung
thanh thuong hiéu.

4. Két luan

Nghién ctru nay da xdy dung thanh cong mé hinh 1y thuyét gia tri thwong hiéu TikTok Shop anh huéng
dén 10ng trung thanh cua sinh vién Truong Pai hoc Cong nghé Thanh phé H6 Chi Minh. Véi 4 thanh phan
gia tri thuong hiéu TikTok Shop bao gdm: Nhan biét thuong hiéu, Lién tuong thuong hiéu, Chat lugng
cam nhan va Niém tin thuong higu. Trong d6, Su hai long cuia khach hang déng vai tro trung gian dan dén
Long trung thanh thuwong hi¢u. Trong tuong lai, cac nghién ciru tiép theo can wu tién trién khai phuong
phap nghién ctru dinh lugng trén quy mé miu 16n va mé rong pham vi khao sat, dong thoi xem xét thém
céc bién diéu tiét va bién kiém soat nhim nang cao kha ning giai thich cia mo6 hinh m
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