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Tém tit:

Nghién civu nham xdc dinh va ddnh gid tdc déng cia cdc yéu t6 trong ban hang triec tuyén dén quyét dinh
mua hang truc tuyén cia nguoi tiéu ding tai Thanh phé H6 Chi Minh. Dua trén 1y thuyét Kich thich-Co
the—Phan ng (SOR) va xay dung dya trén cdc nghién ciru trudc do, nghién curu nay xay du"ng mot moé hinh
gom 5 yéu t6 dnh hwong dén quyét dinh mua hang trec tuyén. Két qua cho thdy, tdt ca cdc yéu té ciia bdn
hang triee tuyén déu c6 tac dong tich cwe dén quyét dinh mua hang truc tuyén ciia nguoi tiéu ding, trong dé
chdt lwong livestream va ddc diém ciia ngiueoi phdt truee tiép dong vai tro néi bat. Nghién ciru nay déng gop
vdo bang chirng thuwc nghiém vé hanh vi mua hang trong boi canh thiong mai xd hi tai Viét Nam, dong thoi
cung cdp co s6 khoa hoc cho cdc doanh nghiép va nguwoi ban xdy dung cdc chién lwge livestream hiéu qud.

Twr khéa: ban hang truc tuyén, quyél dinh mua hang tryc luyén, thwong mai xa hoi

The impact of TikTok livestream selling on consumers’ purchase decisions in
Ho Chi Minh City

Abstract:

This study identifies and evaluates factors in TikTok livestream selling that affect consumers’ online
purchase decisions in Ho Chi Minh City. Based on the Stimulus—Organism—Response framework and
previous research, the proposed model includes five determinants of online purchasing decisions. The
findings indicate that all examined livestream-selling factors positively affect consumers’ purchase
decisions, with livestream quality and streamer characteristics exerting particularly important influences.
Real-time interaction, credible product presentation, information quality, and social engagement help
reduce information asymmetry and strengthen consumer confidence during purchasing. The study
contributes empirical evidence on consumer behavior in Vietnam's social commerce environment and
provides a foundation for enterprises and sellers to improve livestream content, streamer capabilities,
customer interaction, and sales strategies on TikTok.

Keywords: livestream selling, online purchase decisions, social commerce.
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1. Pit van dé

Sy phat trién nhanh chéng cua cong nghé ki thuat s, internet va cac nén tang truyén thong xa hoi da
mang lai nhiing thay ddi sau sic trong hoat dong thwong mai dién tir trén toan cau. Bén canh cac mo hinh
giao dich tric tuyén truyén thdng, thwong mai xa hoi da ndi 1én nhu mot xu huéng méi, tich hop chirc ning
mua sam véi kha ning tuong tac ciia mang xa hoi dé ning cao trai nghiém khach hang va tiang hiéu qua
kinh doanh (Liang & Turban, 2011). Trong bdi canh nay, ban hang truc tuyén duoc xem 1a mot budc phat
trién quan trong trong thuong mai xa hoi, két hop phat truc tiép video, giao tiép thoi gian thuc va mua sim
tryc tuyén. Phat truc tiép khong chi gitip ngudi tiéu dung tiép can thong tin san pham mot cach tryc quan
ma con ting cudng tuong tac, giam thidu sy bat dbi xting thong tin va thic ddy qua trinh ra quyét dinh mua
hang (Sun va cong su, 2019; Wongkitrungrueng & Assarut, 2020).

Trong sb cac nén tang truyén thong xa hoi hién nay, TikTok di nhanh chéng tré thanh mot hé sinh thai
thuong mai dién tir phat trién manh mé thong qua nén tang TikTok Shop. Khac véi cac nén tang thuong
mai dién tir truyén thong, livestream trén TikTok cho phép nguoi ban trung bay san pham, twong tac truc
tiép voi khach hang, tra 101 cdu hoi va xay dung 10ng tin trong sudt qua trinh ban hang. Cac nghién ctru
gan day da chi ra, nhiing dic diém nay c6 anh huong dang ké dén gia tri cam nhan, 1ong tin va ¥ dinh mua
hang ctia nguoi ti€u dung (Ma va cong sy, 2025; Liu va cong su, 2025).

Tai Viét Nam, dac biét 1a Thanh phé Ho Chi Minh, sy phat trién manh cua thuong mai dién ti, cong
nghé s6 va mang xa hoi dd thuc day hoat dong ban hang qua livestream. Tuy nhién, hiéu qua cta hinh thic
nay van chju anh huéng boi nhiéu yéu té nhu chit luong thong tin, uy tin ngudi ban, mtc do twong tac,
anh huong xa hoi va trai nghiém nguoi tiéu ding, tir d6 tac dong dén quyét dinh mua hang truc tuyén (Lin
& Chen, 2019; Xu va cdng su, 2020).

Mic du d3 ¢6 nhiéu nghién cuu vé thuong mai dién t& va thuong mai xa hdi, cac nghién ctru chuyén
siu vé livestream trén TikTok tai Viét Nam, dic biét dudi goéc do mo hinh SOR, van con han ché. Vi vay,
nghién ctru nay sir dung mé hinh SOR dé kiém dinh cac yéu t6 anh huong dén quyét dinh mua hang truc
tuyén, gop phan bo sung bang ching thyc nghiém va dé xuat ham ¥y quan tri nhim nang cao hiéu qua
livestream trén nén tang TikTok (Wongkitrungrueng & Assarut, 2020).

2. Co s6' ly thuyét

2.1. Cdc khdi ni¢m

2.1.1. Livestream bdn hang trén nén tang TikTok

Thwong mai truc tuyén 1a mot hinh thirc ban hang két hop phat séng video truc tiép va thwong mai dién
tir, cho phép ngudi ban gidi thiéu san pham, tuong tac v4i khach hang va thyuc hién giao dich trong thoi
gian thyc. Khac v6i cac mo hinh thuong mai dién tir truyén thong, ban hang truc tuyén tao ra méi trudng
giao tiép hai chiéu, noi nguoi tiéu dung co thé truc tiép quan sat san phém, dat cau hoi, nhan phan hoi ngay
lap tirc va dua ra quyét dinh mua hang trong sudt budi phat song.

Nho kha nang két hop giai tri, tinh twong tac va trai nghiém hinh anh, ban hang truc tuyén di tré thanh
mot trong nhirg xu hudng ndi bat trong thwong mai xa hoi nhitng nim gan day (Wongkitrungrueng &
Assarut, 2020). Su phat trién cua TikTok Shop di bién thuong mai truc tuyén tré thanh mot cong cu tiép
thi va ban hang quan trong trong hé sinh thai thwong mai dién tur.

Thong qua thuat toan phan phdi ndi dung, sy lan truyén nhanh chong cta video ngin va cac phién phat
truc tiép, TikTok khong chi gitip cac doanh nghiép va ngudi ban tiép can khach hang muc tiéu ma con tao
diéu kién thuan loi cho viée xay dung moi quan hé voi nguoi tiéu dung thong qua gioi thi¢u san phérn truc
tiép, tu van, hoi dap va cac chién dich khuyén mai. Cac nghién ctru chi ra, phat truc tiép trén TikTok gop
phan nang cao tinh xac thyc thong tin, ting cudng niém tin, cai thién trai nghiém mua sim va thuc day
hanh vi mua hang cua nguoi tiéu dung (Sokolova & Kefi, 2020; Chen va cong su, 2023).
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2.1.2. Quyét dinh mua hang triec tuyén

Theo Ajzen (1991), hanh vi mua hang dugc hinh thanh tir ¥ dinh thuc hién hanh dong, trong d6 y dinh
bi anh hudéng boi thai do, chuin muyc chu quan va kha nang kiém soat hanh vi duoc nhén thuc. Trong moi
truong thuong mai dién tir, qua trinh ra quyét dinh mua hang con bi anh huéng boi nhiéu yéu té nhu chét
lwong thong tin, dd tin cay, trai nghiém nguoi dung va sy tuong tac gitta nguoi ban va khach hang.

D6i v6i ban hang tryc tuyén, quyét dinh mua hang khong chi dugc hinh thanh tir nhu cau ctia nguoi tiéu
dung ma con bi anh huéng boi cac yéu td kich thich phat sinh trong qué trinh phat séng truc tiép, ching
han nhu kha ning thuyét phuc ctia nguoi phat truc tiép, strc hap dan truc quan cua san pham, phan hoi tir
cong dong ngudi xem, cac chuong trinh khuyén mai c6 thoi han va mirc d6 twong tac giita ngudi ban va
ngudi mua.

Nhitng yéu t6 nay gop phan 1am giam rui ro nhén thirc, ting su tu tin va khuyén khich nguoi tiéu dung
dua ra quyét dinh mua hang trong thoi gian ngan (Xu va cong su, 2020; Wongkitrungrueng & Assarut,
2020). Trong pham vi nghién ctru ndy, quyét dinh mua hang tryc tuyén dwgc hiéu 1a su sdn 10ng va hanh
dong ma ngudi tiéu dung thue hién dé lya chon mua san pham thong qua cac phién ban hang truc tiép trén
nén tang TikTok.

2.2. Ly thuyét nén

Theo Ly thuyét hanh vi ¢6 ké hoach (TPB), hanh vi ciia mot ¢4 nhan duogc xac dinh truc tiép boi y dinh
thuc hién hanh dong do, trong khi y dinh bi anh hudng boi ba thanh phan: thai d6 ddi véi hanh vi, chuan
muyc cht quan va kha ning kiém soat hanh vi duoc nhan thirc (Ajzen, 1991). Trong bdi canh thuong mai
dién ti, TPB dé duogc 4p dung trong nhiéu nghién ciru dé giai thich ¥ dinh va quyét dinh mua hang truc
tuyén, vi nguoi tiéu ding thuong dong thoi bi anh hudng boi nhan thirc ca nhan, ap luc xa hoi va kha ning
kiém soat viéc mua hang ciia ho trén cac nén tang k¥ thuat s6. Di véi ban hang tryc tuyén trén TikTok,
TPB g6p phan giai thich vai trd cua anh hudng xi hoi, danh gia cia ngudi tiéu ding va kha ning kiém
soat hanh vi trong qua trinh ra quyét dinh. Tuy nhién, TPB chu yéu tap trung vao cic yéu t6 nhan thirc va
y dinh hanh vi, trong khi chua phan anh diy du tac dong cta cac kich thich tir moi truong phat tryc tiép
dén trang thai tam Iy ciia nguoi tiéu dung.

Trong linh vuc thuong mai dién tir, M6 hinh chép nhan cong nghé (TAM) dugc ap dung rong rai dé
phan tich mirc d6 chdp nhan cic nén ting mua sim tryc tuyén, ing dung di dong va mang xa hoi. D6i véi
TikTok Shop, cac tinh ning nhu giao dién than thién véi nguoi dung, kha ning tuong tac truc tiép, quy
trinh mua sdm thudn tién va hé thong thanh toan tich hgp gop phan lam ting nhan thirc vé tinh hitu ich va
tién loi ctia nén tang, tir d6 tac dong tich cuc dén hanh vi mua hang. Tuy nhién, twong ty nhu TPB, TAM
chu yéu giai thich hanh vi chdp nhin cong nghé va khong phan anh ddy du cac yéu td cam xac va trai
nghiém phat sinh trong méi trudng ban hang truc tuyén. Dé khic phuc nhitng han ché nay, nghién ctru nay
chon mo hinh SOR 1am nén tang 1y thuyét chinh. Theo Mehrabian va Russell (1974), hanh vi ciia mot ca
nhan duoc hinh thanh thong qua 3 thanh phan: kich thich tir méi truong bén ngoai, co thé phan anh trang
thai nhén thic va cdm xuc cla ca nhan, va phan tng dai dién cho hanh vi cubi cung.

Trong bdi canh ban hang tryc tuyén, cac yéu té nhu dic diém cta ngudi phat tryc tiép, chat lugng phat
truc tiép, trong tac, gia ca va khuyén mai va anh huéng xi hoi duoc coi 1a cac tac nhan kich thich moi
truong; nhitng tac nhan kich thich nay anh huong dén qua trinh danh gia va nhéan thirc ciia nguoi tiéu ding
truée khi dan dén quyét dinh mua hang. Nho kha ning két hop dong thoi cac yéu td nhan thic, cam xuc
va moi truong, md hinh SOR di dwoc 4p dung trong nhiéu nghién ctru gan day dé giai thich hanh vi mua
hang trong thuong mai xi hoi va thwong mai truc tuyén (Wongkitrungrueng & Assarut, 2020; Chen va
cong su, 2023).

Dua trén sy tong hop céc 1y thuyét nén tang va xay dung dua trén cac nghién ctru trude do, bai bao nay
sir dung md hinh Kich thich - Chii thé - Phan Gmg (SOR) lam co sé 1y thuyét chinh dé x4y dung mé hinh
nghién ctru. Theo d6, 5 yéu t dic diém cua nguoi phat truc tiép, chat lugng phat tryc tiép, tuong tac, gia

240| $6 19/2026



QUAN TRI - QUAN LY

ca, khuyén mai va anh huéng xa hoi dugc xem la cac tac nhan kich thich tir méi truong phat truc tiép anh
huong dén quyét dinh mua hang truc tuyén cta ngudi tiéu dung trén nén tang TikTok. Viéc lwa chon mé
hinh SOR khéng chi phu hop véi dic diém twong tac thoi gian thuc cua ban hang tryc tiép ma con cho
phép giai thich toan dién hon vé co ché ma cac yéu té trong méi truong thuong mai xa hoi anh hudng
dén hanh vi mua hang cua nguoi tiéu dung, tir d6 tao nén tang Iy thuyét cho viéc xay dung cac gia thuyét
nghién ctru trong cac phan tiép theo.

2.3. Phdt trién gid thuyét nghién ciru

Theo Lou va Yuan (2019), uy tin va chuyén mén cia ngudi trinh bay thong tin tac dong tich cuc dén
thai d6 va hanh vi mua hang cua nguoi ti€u dung. Tuong tu, Sokolova va Kefi (2020) ciing cho thay, do
tin cdy va strc hap din ctia nguoi gidi thidu san pham gop phan lam ting y dinh mua hang trén cac nén
tang mang xa hoi.

Trong bdi canh phat tryc tiép trén TikTok, ngudi phat truc tiép khong chi quang ba san phdm ma con
xay dung moi quan hé v&i nguoi xem thong qua twong tac truc tiép, tir d6 anh huéng dén quyét dinh mua
hang.

HI: Pdc diém ciia nguoi phdt trec tiép c6 anh hwong tich cye dén quyét dinh mua hang triee tuyén cia
ngueoi tiéu dimg trén nén tang TikTok.

V& chét lugng livetream theo Wongkitrungrueng va Assarut (2020), cht lugng thong tin va trai nghiém
tuong tac trong livestream gop phan ning cao gi tri cam nhan cua khach hang.

Chen va cdng su (2023) ciing chi ra, chat lugng livestream c6 tac dong tich cuc dén trai nghiém mua
sam va hanh vi mua hang trong thuong mai dién tir xa hoi. Do d6, nghién ctru nay ky vong chat luong
livestream s& lam ting kha ning nguoi tiéu dung dua ra quyét dinh mua hang.

H2: Chat lwong livestream c6 tac dong tich cuc dén quyét dinh mua hang trwc tuyén ciia nguoi tiéu ding
trén nén tang TikTok.

Nghién ctru Hajli (2015) cho rang, twong tac x3 hoi 1a yéu té quan trong thuc diy 1ong tin va hanh vi
mua hang trong thuong mai dién tir xa hoi. Cung véi 6 Wongkitrungrueng va Assarut (2020) ciing khang
dinh, mirc d9 twong tac trong cac budi phat tryc tiép anh hudng tich cuc dén gia tri cam nhan va quyét dinh
mua hang cta ngudi tidu dung. Do d6, nghién ctru nay cho thy twong tac trong qua trinh phat truc tiép s&
lam tang kha ndng mua hang cia khéach hang.

H3: Twong tac trong cdc budi phdt triee tiép dnh hwong tich cuc dén quyét dinh mua hang triec tuyén ciia
ngueoi tiéu dimg trén nén tang TikTok.

Theo Xu va cong su (2020), cac wu dii vé gia trong cac budi phat truc tiép co thé kich thich hanh vi
mua hang bdc dong va ting ty 1& chuyén d6i. Hon nira, Chen va cong su (2023) ciing 1ap luén ring céac
chuong trinh khuyén mai hap dan ning cao gia tri cam nhan ciia khach hang va thuc day quyét dinh mua
hang trén cac nén tang thuong mai xa hoi. Do d6, nghién ctru nay ky vong gia ca va khuyén mai sé c6 tac
dong tich cuc dén quyét dinh mua hang ciia ngudi tiéu dung.

H4: Gid cd va khuyén mdi cé tac dong tich cuc dén quyét dinh mua hang triec tuyén ciia nguoi tiéu ding
trén nén tang TikTok.

Dua trén 1y thuyét ctiia Ajzen (1991), chuan muc chi quan 1a mot trong nhitng yéu t6 quan trong anh
hudng dén y dinh va hanh vi ciia c4 nhan. Riéng trong linh vuc thuong mai x4 hoi, Hajli (2015) khang dinh
rang anh huéng xa hoi gop phan ting cudng niém tin va thiic diy hanh vi mua hang truc tuyén.

Két qua nghién ctru ciia Chen va cong su (2023) ciing cho thay anh huong xi hoi cé tac dong tich cuc
dén quyét dinh mua hang trong bbi canh thwong mai phat tryc tiép. Dua trén do, nghién ciru dé xuat gia
thuyét cudi cing sau:

H5: Anh hudng xd héi c6 tac dong tich cuc dén quyét dinh mua hang trec tuyén cia nguoi tiéu ding trén
nén tang TikTok.
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Nhu vdy, mé hinh nghién ctru ciia dé tai nay gom 5 bién doc lap: (1) dic diém cia nguoi phat truc tiép,
(2) chat luong phat tryc tiép, (3) twong tac, (4) gia ca va khuyén mai, (5) anh huong xa hoi, tic dong dén
quyét dinh mua hang tryc tuyén ctia ngudi tiéu dung trén nén tang TikTok.

3. Phwong phap nghién ciru

Nghién ciru sit dung phuong phéap dinh luong nhim kiém dinh mé hinh 1y thuyét va cac gia thuyét vé
céc yéu t6 anh huong dén quyét dinh mua hang tryc tuyén qua livestream trén TikTok. Dir liéu duoc thu
thap bang bang hoi sir dung thang do Likert 5 mirc tir nhitng nguoi tir 18 tudi trd 16n tai Thanh phd H) Chi
Minh d tirng mua hang qua livestream TikTok, thong qua phwong phap chon mau thuan tién.

Sau khi loai bo cac bang tra 161 khong hop 1€, dit liéu dugc xir ly béng phﬁn mém IBM SPSS Statistics
va AMOS. Nghién ctru tién hanh kiém dinh d tin cdy thang do bang Cronbach's Alpha, danh gia gia tri
hoi tu va phén biét thong qua EFA va CFA, dong thoi st dung mé hinh ciu triic tuyén tinh (SEM) dé kiém
dinh mé hinh nghién ctru va cac gia thuyét dé xuét.

4. Két qua nghién ciru

Két qua kiém dinh cho théy, tat ca cac thang do déu dat do tin cay voi hé sb Cronbach's Alpha tir 0,738
dén 0,877 va 26 bién quan sat déu dugc giir lai dé phan tich EFA. Phan tich EFA khing dinh dit liéu phu
hop (KMO = 0,805; Sig. Bartlett < 0,05), cac hé s6 tai nhan t6 déu 16n hon 0,70, bao dam gia tri hoi tu va
phén biét ctia thang do.

Két qua hoi quy cho thiy, mé hinh c6 ¥ nghia thong ké (F = 46,227; Sig. < 0,05), giai thich duoc 40,2%
su bién thién cta quyét dinh mua hang va khong xay ra hién tugng da cong tuyén (VIF < 5). Ca 5 gia
thuyét déu duoc chip nhén, trong d6 chét luong livestream (B = 0,395) va dic diém nguoi phat truc tiép
(B = 0,346) c6 tac dong manh nhat, tiép theo 13 gia ca va khuyén mai (B = 0,248), anh huong xa hoi (p =
0,208) va tuong tac (B = 0,146).

Nhin chung, két qua nghién ctru cung cdp bang chimg thuc nghiém tng hé mé hinh nghién ctru va ly
thuyét SOR, dong thoi khang dinh chit luong livestream va dic diém ciia nguoi phét tryuc tiép 1a 2 yéu tb
quan trong nhét anh hudng dén quyét dinh mua hang tryc tuyén cua ngudi tidu ding.

5. Két luan

Nghién ciru, dya trén mo hinh SOR va ké thira cac nghién ciru trudc, cho thay 5 yéu t6 gom dic diém
ngudi phat truc tiép, chit lugng phat truc tiép, twong tac, gia ca va khuyén mai, cung anh hudng xa hoi
déu tac dong tich cuc dén quyét dinh mua hang truc tuyén, trong do chat lugng phat truc tiép va dic diém
ngudi phat tryc tiép c¢6 anh huong manh nhat. Két qua khang dinh vai tro quan trong ctia méi trudng
livestream trong viéc tac dong dén nhan thirc va hanh vi mua hang cta ngudi tiéu dung trén cac nén tang
thuong mai dién tur xa hoi.

V& mait 1y thuyét, nghién ciru bd sung bang chung thue nghiém vé kha ning van dung mé hinh SOR
trong giai thich hanh vi mua hang truc tuyén trén TikTok tai Viét Nam. V& mat thuc tién, két qua la co so
dé doanh nghiép va ngudi ban nang cao hiéu qué livestream thong qua cai thién chat lugng ndi dung, lya
chon nguoi phat truc tiép uy tin, ting cudng twong tac va trién khai cac chwong trinh khuyén mai phu hop
nham thuc day quyét dinh mua hang.

Maic du dat dugc nhiing Kkét qua nhét dinh, nghién ctru van con mot s6 han ché do pham vi khao sat chi
tap trung tai Thanh phd H6 Chi Minh va st dung phwong phép 14y mau thuan tién, 1am han ché kha ning
khai quat héa. Pong thoi, md hinh méi xem xét 5 yéu t6 anh huong dén quyét dinh mua hang, chua bao
quat cac nhéan td nhu 1ong tin, gia tri cam nhan hay trai nghiém khach hang. Vi vay, cic nghién ciru tiép
theo nén mé rong pham vi khao sat, da dang héa d6i tuong nghién ciru va bd sung cac bién trung gian hoic
bién diéu tiét dé nang cao kha ning giai thich ctia m6 hinh va 1am rd hon co ché tic dong dén quyét dinh
mua hang tryc tuyénm
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