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Nghién ciiu phan tich tdc dong ciia nhdn thiic vé cdc chién lugc marketing xanh dén y dinh mua sam
xanh ctia ngudi tiéu dung tré tai Ha Noi. Dya trén Thuyét Hanh dong hop ly (TRA), Thuyét Hanh vi
dy dinh (TPB) va Mé hinh Hiéu biét thuyét phuc (PKM), nghién ciiu khdo sdt 141 ngudi thudc thé hé
Gen Z va st dung phan tich nhan t6 khdam phd (EFA) cting hoi quy tuyén tinh bi. Két qud cho thdy,
mo hinh gidi thich 43,1% su bién thién ciia y dinh mua sam xanh. Trong cdc yéu t6 dugc xem xét, tdn
sudt mua sam sdn phdm xanh cé tdc dong manh nhdt, tiép theo la nhdn thiic vé tdy xanh. Ngugc lai, sy
hoai nghi xanh, miic san long chi trd, miic do nhay bén va cdc ddc diém nhan khdu hoc khong cé dnh
huidng cé y nghia thong ké. Nghién ciiu ciing cho thdy, nhdn thiic vé tdy xanh cé tdc dong ciing chiéu
dén y dinh mua sam xanh ciia ngudi tiéu dung Gen Z.

T khoa: chién lugc marketing xanh, y dinh mua sam, ngudi tiéu ding tré, Ha Noi.

The impact of perceived corporate green marketing activities on young
consumers’ purchase intentions in Hanoi

Abstract:

This study examines how perceptions of corporate green marketing strategies affect the green purchase
intentions of young consumers in Hanoi. Drawing on the Theory of Reasoned Action, the Theory of
Planned Behavior, and the Persuasion Knowledge Model, the study surveyed 141 Generation Z consumers
and employed exploratory factor analysis and multiple linear regression. The model explains 43.1% of
the variance in green purchase intention. Green product purchasing frequency has the strongest positive
effect, followed by perceived greenwashing. In contrast, green skepticism, willingness to pay, consumer
savvy, and demographic characteristics have no statistically significant effects. The positive relationship
between perceived greenwashing and purchase intention suggests that Generation Z consumers may
prioritize actual product value and consumption experience over corporate environmental claims. The
findings provide implications for developing more transparent and credible green marketing strategies.

Keywords: green marketing strategies, purchase intention, young consumers, Hanoi.
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1. Pit van dé

Trong bi canh bién dbi khi hau va cac van dé méi truong ngdy cang trd thanh thach thirc toan ciu, tiéu
dung xanh dugc xem ld mot trong nhiing giai phap quan trong nham thic day phat trién bén viing (Do &
cs, 2024; Nguyen Le Hoang Long, & Mach Tran Huy, 2026). Tai Viét Nam, thé hé Gen Z dang la mot luc
luong tiéu ding chu dao véi nhan thirc cao vé trach nhiém méi trudng, kha ning tiép can thong tin nhanh
chong va xu huéng wu tién Iya chon cac san pham than thién véi méi trudng (Do & cs, 2024). Tuy nhién,
cung voi sy gia ting cia nhu cau tiéu dung xanh, mot sé doanh nghiép dang str dung marketing xanh hozc
cam két bao vé moi truong mot cach thiéu minh bach nhim tao dung hinh anh tich cuc va thu hat khach
hang (tiy xanh) (Lai Doan Anh Tuan et al., 2025; Nguyen Le Hoang Long, & Mach Tran Huy, 2026).
Thuec trang nay khong chi lam suy giam niém tin ctia nguoi tiéu dung ddi voi cac tuyén bd xanh ctia doanh
nghiép ma con thiic ddy tim 1y hoai nghi xanh (green skepticism) (Do & cs, 2024). Nhiéu nghién ciru da
chi ra, nhan thirc vé cac hanh vi tdy xanh c6 thé anh hudng tiéu cyc dén niém tin thuong hiéu, thai 6 doi
v6i san pham xanh va ¥ dinh mua sdm ctia nguoi tiéu dung (Thai & Alang, 2025).

Trong bdi canh do, viéc nghién clru tdc dong cia nhan thirc vé céc hoat dong marketing xanh dén v
dinh mua sim cua nguoi tiéu dung tré tai Ha Noi khong chi gop phan bo sung co s 1y luan vé hanh vi
tiéu dung xanh ma con cung cap cin ctr thuc tién gitp doanh nghiép xdy dung céac chién luoc marketing
xanh minh bach, chan thyc va hi€u qua hon.

2. Tong quan nghién ctru, co s 1y thuyét va phwong phap nghién ciru

2.1. Téng quan nghién civu

Nghién ciru vé marketing xanh va nhan thirc ctia ngudi tidu dung ddi véi cac hoat dong truyén thong
moi trudng da thu hat sy quan tdm rong rii cia cac hoc gia trén thé gidi trong nhitng nim gan day. Mot
huéng nghién ctru ndi bat tap trung vao tac dong cua hién tugng tiy xanh (greenwashing) dbi voi niém
tin, thai do va ¥ dinh mua sdm ctia ngudi tiéu dung. Két qua tir nhidu nghién ctru thuc nghiém cho thiy,
nhén thtrc vé ty xanh c6 tac dong tiéu cuc dén niém tin thuong hiéu, 1ong trung thanh va y dinh mua
céc san pham xanh. Chang han, Zaid et al. (2024) chi ra, tiy xanh lam suy giam dang ké niém tin va long
trung thanh cta khach hang déi v6i thuc pham hitu co, trong khi Isac et al. (2024) khang dinh, nhéan thtrc
vé tdy xanh 1am giam niém tin thuong hiéu xanh va anh huong tiéu cyc dén hanh vi mua sam. Bén canh
d6, Luo va cong su (2020) cho thay, sy hoai nghi di voi cac thong diép quang cao xanh trén mang xa
hoi khong chi lam giam y dinh mua ma con lam suy gidm gia tri thong tin cdm nhén cia nguoi tiéu dung.
Céac nghién ctru khac cling nhan manh vai tro cua cac yéu té tdm 1y nhu rui ro cam nhén, sy hoai nghi va
thai d6 moi truong trong viée giai thich hanh vi tiéu dung bén viing (Rausch, 2021; Zhuang et al., 2021).

Tai Viét Nam, cac nghién ctru vé marketing xanh chu yéu tap trung vao viéc kham pha co ché tac
dong cua nhan thtc tdy xanh trong mot sé nganh hang cu thé nhu sira, my phadm, ndng san va san pham
OCOP (Nguyen Le Hoang Long, & Mach Tran Huy, 2026). Theo nghién ctru cia H6 Thi Thao Nguyén
va cong su (2024), tdy xanh 1am gia ting su hoai nghi, tir d6 lam suy giam niém tin, sy hai 1ong va
gia tri thuong hiéu xanh. Tuwong tu, Nguyén Hong Van va cong su (2025) cho thdy, nhan thic vé tay
xanh lam giam 10ng tin xanh va ¥ dinh mua sam, trong khi tinh xac thyc va minh bach xanh c6 vai tro
han ché tac dong ti€u cuc nay. Bén canh do, Tran Hai Ly va cong sy (2025) chi ra nhan thic téy xanh
lam gia tang ¥ dinh tdy chay thuong hiéu, dic biét ¢ nhitng nguoi c6 ban sic méi truong cao. O chiéu
nguoc lai, Nguyen Thu Ha et al. (2019) cho rang, nhan sinh thai gop phan cing ¢ niém tin, giam bat
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d6i xtng thong tin va thuc ddy y dinh mua sam xanh. Nhin chung, cac nghién ctru déu nhin manh vai
trd clia niém tin xanh, sy hoai nghi xanh, tinh minh bach va cac thong tin moi truong trong viéc dinh
hinh hanh vi ti€u dung xanh.

2.2. Co s6 Iy thuyét

Nghién ciru duoc xdy dung trén co sé 3 1y thuyét gom Thuyét Hanh dong hop 1y (TRA), Thuyét
Hanh vi dy dinh (TPB) va M6 hinh Hiéu biét thuyét phuc (PKM). TRA cho riang y dinh hanh vi duoc
hinh thanh tir thai d6 va chuan chii quan. Trong bdi canh tiéu dung xanh, nhan thirc ctia nguoi tiéu dung
vé cac thong diép moi trudng s& anh huong dén thai do va tir 6 tac dong dén ¥ dinh mua sim. Ké thira
TRA, TPB cho thay khi nhan thitc duoc hanh vi tdy xanh caa doanh nghiép, ngudi tiéu ding co thé thay
ddi thai d6 va mtre do tin tuong ddi véi san phém, tor d6 anh hudng dén y dinh mua sdm xanh. Bén canh
do, PKM cua Friestad va Wright (1994) giai thich cach nguoi tiéu dung nhan dién va phan tng véi cac
thong diép tiép thi. Theo mo hinh nay, khi nguoi tiéu ding phat hién cac tuyén bd xanh thiéu minh bach
hoac mang tinh phong dai, ho s€ hinh thanh sy hoai nghi va giam niém tin ddi véi thuong hiéu. Dya
trén cac ly thuyét trén, nghién ctru cho thay, nhan thtrc vé tay xanh c6 thé tic dong dén y dinh mua sim
xanh ctia Gen Z thong qua viéc gia ting su hoai nghi va 1am suy giam niém tin déi véi cac tuyén bd méi
truong ciia doanh nghiép. Trén co so ké thira cac nghién ctru trén, két hop phan tich nhan té kham pha
(EFA), nhom tac gia xdy dung mé hinh nghién ctru & Hinh 1. Theo d6, nghién ctru dua ra 3 nhom yéu to
chinh ¢6 anh huong téi y dinh mua sim ctia nguoi tiéu ding tré: (1) nhan thie vé tay xanh; (2) su hoai

nghi xanh; va (3) tan suat mua sam.

Hinh 1. M6 hinh nghién ciru dé xudt

((Nhan thrc vé Tay xanh

>
>

[Su’ hoai nghi xanh (-)

——/
o

\CY dinh mua sam ctia ngwi tiéu dung tré))

[Tén suat mua sam (+)

Nguon: Tac gia tong hop, 2026

2.3. Phuwong phap nghién ciru

Nghién ciru dinh luong dugc trién khai thong qua khao sat truc tuyén bang bang hoi cau trac. Poi tuong
khao sat 12 nguoi tiéu dung thudc thé hé Gen Z (18-29 tudi) dang sinh sbéng, hoc tip va lam viéc tai Ha
Nbi. Sau qua trinh sang loc va loai bo cac phiéu khong hop 1¢, nghién ctru thu duge 141 quan sat sir dung
cho phan tich.

Cac thong tin dugc thu thap tir cudc khao sat dugc ma hoa, sang loc va phan tich béng ph?m mém SPSS
26. Cac k¥ thuat phan tich dugc thyc hién gém théng ké mo ta, kiém dinh do tin cay thang do bﬁng hé s6
Cronbach’s Alpha, phén tich nhan t6 kham pha (EFA) va hdi quy tuyén tinh boi.

3. Két qué nghién ciru va thao luin

3.1. Théng ké mé td mdu
Dua vao két qua khao sat thu duoc tir 141 ngudi tham gia, két qua khao sat cho thdy, ngudi tiéu dung tré

tham gia nghién ctru chu yéu 1a hoc sinh/sinh vién va nhan vién van phong, chiém hon 80% tong so mau
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khao sat. Bén canh d6, phan 16n ngudi duoc hoi c6 muc thu nhap tir 5 - 10 triéu dong/thang, phan anh dic
trung ciia nhom khéach hang tré dang trong giai doan hoc tap hoac mdi tham gia thi truong lao dong. Co
cAu gidi tinh trong dbi can bang gitp han ché sai 1éch trong qua trinh thu thap dir liéu. Nhitng phat hién
nay cho thdy mau nghién ciru ¢ tinh pht hop véi d6i tugng ngudi tidu dung tré va co thé phan anh tuong
dbi chinh xé4c dic diém ciia nhém khach hang muc tiéu trong nghién ciru.

3.2. Kiém dinh Cronbach’s Alpha

Két qua tir cac bang Reliability Statistics va Item-Total Statistics cho 3 nhan t6: Nhan thirc Tay xanh
(GW), Sy hoai nghi (SK) va Y dinh mua (PI). T4t ca cac thang do déu c6 do tin cay tot (Cronbach’s Alpha
>0,7) va 15 bién quan sat déu dap tng tiéu chudn vé twong quan bién tong (> 0,3), cho phép tiép tuc sir
dung trong phan tich nhan t6 kham pha (EFA).

3.3. Phén tich nhén té khdam phd EFA

Két qua phan tich nhan t6 kham pha (EFA) trén mau nghién ctru N=141 tai Ha Noi da khing dinh tinh
phu hop va gia tri khoa hoc ctia m6 hinh do luong véi hé s KMO dat 0,833 va kiém dinh Bartlett c6 y
nghia théng ké (p < 0,001). Sau khi loai bo bién quan sat gw5 do vi pham gi4 tri phan biét va xudt hién
hién tugng tai chéo, 14 bién con lai d3 hoi tu r6 rét thanh 3 cu truc doc 1ap bao gf”)m Nhan thirc Téy xanh
(GW), Su hoai nghi xanh (SK) va Y dinh mua sam (PI), v6i tong phuong sai trich dat 52,707%. D tin cdy
cia cac thang do nay tiép tuc dugc cing cd qua hé sb Cronbach’s Alpha déu vuot ngudng 0,6, dam bao
tinh théng nhat ndi tai dé tién hanh cac bude kiém dinh thue nghiém tiép theo.

3.4. Kiém dinh mé hinh héi quy tuyén tinh bji

Bang 1 tong hop két qua hdi quy tuyén tinh boi véi hé s6 xac dinh R2 higu chinh: 0.431 va kiém dinh
F: 12.777 (Sig. = .000)

Bang 1. Tong hop két qua hoi quy tuyén tinh bdi

Bién doc lap Hés6 B Hé s6 beta Gia tri t Mtrc y nghia (Sig.) Hé sé VIF
const 1.504 -0.030 4.404 .000

tuoi -0.021 -0.030 -0.316 752 2.256
gtinh 0.022 0.021 0.315 753 1.144
nghenghiep 0.084 0.139 1.427 156 2.348
thunhap -0.119 -0.210 -1.940 054 2.890
tansuat 0.263 0.451 5.047 .000 1.968
sansang 0.045 0.074 0.932 .353 1.558
nhayben -0.009 -0.015 -0.196 845 1.522
gw_mean 0.402 0.386 5.263 .000 1.325
sk_mean 0.074 0.076 1.037 302 1.321

Nguon: Két qua xu ly so liéu diéu tra
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Két qua hdi quy cho thay, mé hinh nghién ciru pht hop va khong xay ra hién tugng da cong tuyén khi
céc gia tri VIF déu nho hon 5. M6 hinh c6 kha ning giai thich 43,1% sy bién thién ciia ¥ dinh mua sim
xanh ctia nguoi tiéu dung Gen Z tai Ha Noi va dat y nghia thong ké (Sig. < 0,001). Trong céac yéu té duoc
xem xét, tan sudt mua sim san pham xanh 1a nhan t6 tac ddong manh nhit dén y dinh mua sam (p = 0,451),
tiép theo 12 nhan thirc vé tiy xanh (B = 0,386), déu c6 y nghia thong ké & muc 5%. Nguoc lai, cac dic diém
nhan khau hoc va cac yéu té nhu mirc san long chi tra, su nhay bén ctia ngudi tidu dung va sy hoai nghi
xanh khong cho thay anh huong dang ké dén y dinh mua sdm xanh. Do d6, phuong trinh hdi quy dwoc xac
dinh nhu sau:

Y dinh mua sidm = -0,030 + 0,451 x Tan suit mua sim hang hoa xanh + 0,386 x Nhan thtic vé téy xanh.

4. Két luan va khuyén nghi

Két qua nghién ctru cho thay, nhan thire vé hanh vi ty xanh (greenwashing) co tac dong cung chiéu dén
¥ dinh mua sim xanh ciia Gen Z tai Ha Noi. Piéu nay cho thdy, nguoi tiéu dung tré khong c6 xu hudng
tay chay hoan toan cac doanh nghiép c6 diu hiéu tay xanh, ma thuong déanh gia san pham mot cach thuc
dung hon dua trén gid tri va loi ich thuc té ma san phém mang lai.

Bén canh do, thoi quen tiéu dung xanh 14 nhan t6 c¢6 anh huéng manh nhat dén y dinh mua sim, khiang
dinh vai tro cua trai nghiém thyc té trong viéc hinh thanh va duy tri hanh vi ti€u dung. Nguoc lai, sy hoai
nghi xanh khong c6 tac dong co y nghia thong ké, cho thiy thai do hoai nghi di tré thanh trang thai nhan
thirc phd bién cuia Gen Z va khong con du strc 1am thay ddi quyét dinh mua hang. Ngoai ra, cic yéu té nhan
khau hoc nhu gidi tinh va thu nhap khong tao ra sy khac biét dang ké trong y dinh mua sim xanh. Két qua
nay phan anh xu huéng tiéu dung xanh dang dan tré thanh mot chuin muc tiéu ding phd bién trong cong
ddng Gen Z tai Ha Noi.

Tir nhitng két qua nay, nghién ctru dé xuat cac doanh nghiép can chuyén doi tir truyén thong cam xuc
sang truyén thong minh bach, cung cap bang chimg xac thuc nhu ching chi uy tin hodc quy trinh san xuét
bén virng dé xay dung niém tin thuong hiéu. Doanh nghiép ciing nén uu tién cac chién luge "giit chan
khach hang" thong qua trai nghiém hanh vi thyc té va dinh vi san pham theo tiéu chi "tot trudc khi xanh".
V& phia Nha nudc, can xay dung va hoan thién khung phap 1y vé quang céo; thiét 1ap hé théng nhén sinh
thai qudc gia ddng bo, hd tro va khuyén khich doanh nghiép chuyén dbi xanh va diy manh gido duc va
truyén thong tiéu dung co trach nhiém Ia v6 cing can thiét m
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