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Tém tit:

Nghién ciru phan tich anh hiwong cia déc diém ndi dung video triec tuyén, bao gom dg tin cdy cia thong tin,
tinh gidi tri va sirc hap dan cia video, dén y dinh mua hang cia nguoi tiéu ding tré théng qua vai tro trung
gian ciia thai d¢ doi véi video truc tuyén. Dir liéu khdo sdt tir nguoi tiéu ding tré trong dé 153 bang tra loi
hop 1é doe sir dung dé phan tich bang phwong phap PLS-SEM. Két qua cho thay, ca 3 dac diém néi dung
video truc tuyén déu tic dong dwong dén thdi do doi véi video triec tuyén, trong dé sirc hdp dan ciia video
c6 dnh hwéng manh nhdt. Pong thoi, thai dg doi voi video triee tuyén tac dong dwong dén y dinh mua hang,
khcfng dinh vai tro cua thdi dj trong viéc két néi dac diém néi dung video tryc tuyén voi y dinh mua cua
nguoi tiéu dung tré.

Tir khéa: video truec tuyén, dic diém noi dung, nguoi tiéu ding tré, y dinh mua.

The influence of online video content characteristics on young consumers’
purchase intention: The mediating role of attitude toward online videos

Abstract:

This study examines how online video content characteristics, including information credibility,
entertainment, and video attractiveness, affect young consumers’ purchase intention through their attitudes
toward online videos. Data from 153 valid responses were analyzed using partial least squares structural
equation modeling. The findings indicate that all three content characteristics positively influence attitudes
toward online videos, with video attractiveness exerting the strongest effect. Attitude toward online videos
also positively affects purchase intention and mediates the relationship between content characteristics
and young consumers’ purchasing intentions. The results provide empirical support for the Stimulus -
Organism - Response framework and suggest that businesses should develop credible, entertaining, and
visually appealing video content to strengthen favorable consumer attitudes and improve digital marketing
effectiveness.

Keywords: online videos, content characteristics, young consumers, attitudes toward online videos,
purchase intention.
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1. Pit vin dé

Su phat trién manh mé@ cua internet va mang xa héi da dua video truc tuyén tré thanh mot trong nhiing
hinh thirc n6i dung sé pho bién nhit hién nay. Theo Kemp (2025), Viét Nam c6 79,8 triéu ngudi dung
internet va 76,2 tridu ngudi ding mang xa hoi, trong d6 YouTube tiép can khoang 62,3 triéu ngudi ding
va TikTok c6 khoang 40,9 triéu ngudi dung tir 18 tudi trd 1én. Sy pho bién cua cac nén tang nay cho thay,
video truc tuyén dang tro thanh cong cu quan trong gitip doanh nghiép truyén tai thong tin, thu hat khach
hang va thiic ddy hanh vi mua sam.

Trong linh vuc marketing, nhiéu nghién ctru khang dinh, video truc tuyén c6 anh huong dén thai d6 va
y dinh mua hang ctia nguoi tiéu ding (Hsieh et al., 2012; Jiang & Chen, 2025). Tuy nhién, phan 16n céc
nghién ciru tap trung danh gia hiéu qua ciia video hodc cac hinh thirc cu thé nhu video ngén, video lan
truyén va livestream, trong khi han ché nghién ctru xem xét dong thoi cac dac diém cta noi dung video
true tuyén, bao gdm do tin cdy cua thong tin, tinh giai tri va sirc hap din cua video, ciing nhu vai tro cla
thai do trong viéc chuyén héa cac dic diém nay thanh ¥ dinh mua hang, dic biét trong bdi canh nguoi tiéu
dung tré tai Viét Nam (Dao & Nguyen, 2025; Jiang & Chen, 2025).

Xuat phat tir khoang tréng nghién ctru trén, bai viét phan tich anh hudong cta do tin ciy cua thong tin,
tinh giai tri va sirc hip din cua video truc tuyén dén thai do ddi v6i video truc tuyén va y dinh mua hang
ciia nguoi tiéu dung tré. Két qua nghién ctru gop phan bd sung bang chung thuc nghiém vé vai tro cua
céc dic diém noi dung video truc tuyén trong viéc hinh thanh y dinh mua hang, dong thoi cung cip ham
¥ cho doanh nghiép trong viéc xay dung ndi dung video pht hgp nhim ning cao hiéu qua truyén thong
va marketing.

2. Co 6 ly thuyét, gia thuyét nghién ctru va phwong phap nghién ctru

2.1. Co s6 Iy thuyét

Nghién ciru nay duoc xdy dung dua trén 1y thuyét Kich thich - Chi thé - Phan tng (Stimulus-
Organism-Response, S-O-R) cia Mehrabian & Russell (1974). Theo Iy thuyét nay, cac kich thich tir moi
truong (Stimulus) tac dong dén trang thai nhan thirc hodc cam xiic bén trong ciia ca nhan (Organism),
tr d6 dan dén phan ung hanh vi (Response). Trong bdi canh marketing s6, S-O-R duoc s dung rong
rii dé giai thich cach cac dic diém cua ndi dung truc tuyén anh hudng dén thai do va hanh vi cia ngudi
tiéu dung. Trong nghién ciru ndy, do tin cdy cta thong tin, tinh giai tri va sirc hap dan cua video truc
tuyén dugc xem la cac yéu td kich thich; thai d6 d6i véi video truc tuyén phan anh trang thai tam 1y cia
nguoi xem; va y dinh mua hang 13 phan tng hanh vi. Trén co sé d6, nghién ciru dé xuat mo hinh xem
xét tdc dong cua cac dac diém noi dung video truc tuyén dén y dinh mua hang thong qua thai d¢ cua
nguoi tiéu dung.

Hinh 1. M6 hinh nghién civu dé xudt

[Dé tin cay H1 (+)

. H4 (+ ;
[Tl’nh gidi tri j H2 () » Thai d6 doi v&i video j *) >[ Y dinh mua hang j
[Sl:I’C hap dan H3 (+)

2.2. Gid thuyét nghién ciru

Do tin cdy cua thong tin phan anh mirc d6 ngudi tidu ding nhan thirc thong tin trong video truc tuyén
1a chinh x4c, dang tin cdy va cé thé tin tuong (Martins et al., 2019). Khi ngudi xem tin tudng vio thong tin
duoc truyén tai, ho c6 xu hudng giam su hoai nghi, dé tiép nhan ndi dung va hinh thanh thai d¢ tich cuc
dbi vai video. Theo 1y thuyét S-O-R, dd tin cdy cta thong tin 1a yéu td kich thich tir méi trudong tac dong
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dén trang thai tim cia ngudi tiéu dung. Martins et al. (2019) cho thay thong tin dang tin cdy gép phan tao
ra phan (g tich cyc ctia ngudi tiéu ding ddi voi ndi dung quang cdo trén nén tang so. Bén canh do, Jiang
& Chen (2025) cling chi ra, cac dac diém cua noi dung video truc tuyén tac dong tich cuc dén thai do cua
ngudi xem. Do d6, nghién ctru dé xuét gia thuyét:

HI: D¢ tin cdy cia théng tin trong video triec tuyén tac dong dwong dén thdi dg cia nguoi tiéu ding
doi véi video triee tuyén.

Tinh giai tri phan 4nh muc d6 ndi dung video tryc tuyén mang lai sy thi vi va cam giac thu gidn cho
nguodi xem (Ducoffe, 1996; Hsieh et al., 2012). Nhiing video c6 tinh gidi tri cao khong chi thu huat sy chu
¥ ma con tao ra cam xuc tich cuc, giup ngudi xem c6i md hon trong viée tiép nhan thong diép. Theo ly
thuyét S-O-R, tinh giai tri 1a yéu t6 kich thich tir moi truong, gop phan hinh thanh trang thai tm 1y tich
cuc cua nguoi tiéu dung. Nhiing video c6 tinh giai tri cao thuong tao ra trai nghiém tich cuc, giup nguoi
Xem cam théy htng tht va c6i md hon trong viéc tiép nhan thong di¢p, tir d6 hinh thanh thai d6 thuan loi
d6i voi video truc tuyén (Hsich et al., 2012; Jiang & Chen, 2025). Gia thuyét H2 dugc dé xuit:

H2: Tinh gidi tri ciia video truc tuyén tac dong dwong dén thai do ciia nguoi tiéu ding doi véi video
truc tuyén.

Strc hap dan cua video thé hién muc do ndi dung va hinh anh cta video truc tuyén c6 kha ning thu hit
va 16i cudn ngudi xem. Nhitng video ¢6 ndi dung hip din va hinh anh sinh dong thudng tao an tuong tét,
duy tri sy quan tdm va khuyén khich ngudi xem tiép nhan thong diép mot cach tich cuc. Theo 1y thuyét
S-O-R, stic hap dan cua video 1a yéu t6 kich thich tir méi truong, gop phan hinh thanh trang thai tim Iy tich
cuc ciia ngudi tiéu dung. Do d6, ngudi xem ¢6 xu hudng hinh thanh thai do thuan lgi hon ddi v6i nhimng
video c6 ndi dung hap din va thu hit (Jiang & Chen, 2025). Gia thuyét H3 dugc phat trién:

H3: Site hdp dan cia video triee tuyén tic dong dwong dén thdi dé ciia nguwoi tiéu ding doi véi video
truc tuyén.

Thai d6 ddi voi video truc tuyén 1a sy danh gia tong thé cta ngudi tiéu dung dbi véi ndi dung video sau
khi tiép nhan va xir 1y thong tin (Spears & Singh, 2004). Theo Iy thuyét S-O-R, thai d6 14 trang thai tam Iy
dugc hinh thanh tir cac kich thich cia méi truong va 1a tién dé dn dén phan tng hanh vi. Khi nguoi tiéu
dung c6 thai do tich cuc dbi voi video truc tuyén, ho co xu hudng tin tuong thong diép, danh gia cao san
pham duoc gidi thiéu va gia ting ¥ dinh mua hang. Mdi quan hé nay da duoc xac nhan trong nhiéu nghién
ctru vé marketing s6 va video truc tuyén (Prendergast et al., 2010; Duong et al., 2018; Jiang & Chen,
2025). Do d6, nghién ctru dé xuét gia thuyét:

H4: Thdi do déi véi video truc tuyén tac dong dwong dén y dinh mua hang cia nguwoi tiéu ding.

2.3. Phwong phap nghién ciru

Nghién ctru sir dung phuong phap nghién ctru dinh lwong, thu thap dit lidu online trén nén tang Google
Form. Link khao sat duogc goi cho sinh vién cua 8 khoa dang theo hoc tai Truong Pai hoc An Giang tir nam
1 dn nam 4 qua Zalo, Facebook, Instagram. biéu kién dé thoa man khao sat 1a dbi tuong khao sat phai co
it nhat 1 tai khoan trén nén tang mang xa hoi va c6 xem video quang cdo trén cac nén tang mang xa hoi.
Thang do dugc ké thira va hidu chinh tir cac nghién ctru trude: Do tin cdy cua thong tin gdm 5 bién quan sat
tir Martin et al. (2019); Tinh giai tri ctia video gdm 5 bién quan sat tir Ducoffe (1996) va Hsieh et al. (2012);
Su hap dan cta video gdm 3 bién quan sat duoc phat trién dua trén Dao & Nguyen (2025) va Jiang & Chen
(2025); Thai d6 ddi v6i video gom 5 bién quan sat tir duoc diéu chinh tir Spears & Singh (2004) va Jiang &
Chen (2025); Y dinh mua hang gdom 5 bién quan sat tir Prendergast et al. (2010); Duong et al. (2018).

3. Két qua nghién ciru

Dir liéu sau khi thu thap dugc kiém tra c6 153 phan hoi dat yéu cau dé phan tich dit liéu trén 163 phan
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hoi tir dap vién. Cac phan hoi khong dat yéu cau 1a cac phan hoi khong dat phan sang loc ctia bang cau
hoi, tire 1a khong xem cac video trén cac nén tang mang xa hoi. Sau khi lam sach va ma hoéa, dir li€u duoc
phan tich bang phuong phap PLS-SEM trén phan mém SmartPLS3.

Thong tin mau nghién ctru: Két qua thong ké mo ta cho thay, c6 71,9% nir va 28,1% nam di tham gia
khao sét trong d6 chi yéu dén tir Khoa Kinh té - Quan tri kinh doanh (90,2%); 89,5% ngudi tham gia khao
sat ¢6 kinh nghiém truc tuyén; sinh vién nim 3 va nim 4 tham gia khéo sat cao nhit - chiém ti 16 68%; vé
thoi gian xem video truc tuyén: 63,4% ngudi tham gia xem tir 1 dén dudi 3 gid mdi ngay; vé thu nhap: da
s6 sinh vién c6 thu nhap duéi 3 triéu dong (83%).

Kiém dinh mé hinh nghién ctru dugc thuc hién qua 2 bude: danh gid mé hinh do ludng va danh gia mo
hinh c4u tric.

3.1. Danh gia mé hinh do lwong

Muc dich cia danh gia mé hinh do luong la danh gia do tin cdy, gia tri hoi tu va gia tri phan biét cuia
thang do. Cac cau trac khai niém trong moé hinh 1a két qua phan anh cua cic bién quan sat. Do d6, mé
hinh do luong trong nghién ctru nay la moé hinh do luong phan anh. B¢ tin cdy dugc danh gia thong qua
d tin cdy cua chi bao (Indicator reliability), d6 tin ciy nhat quan ndi tai (gdm Cronbach’s Alpha, d¢ tin

cdy tong hop (Composite reliability -
CR), h¢ sb tin cay rho A), gia tri héi tu

Bang 1. Hé s tai ngoai ciia thang do

(AVE), gia tri phan biét (HTMT) (Hair 21¢ Tinh Swe | Thai | Ydinh

et al., 2022). tincay | giaitri | hap dan do mua
Do tin cay cua chi bao dugc do luong TC1 0,873

bang hé sb tai ngoai. Két qua tai Bang TC2 0,893

1 cho thay hé sb tai ngoai dat yéu cau TC3 0,897

(> 0,708) (Hair et al., 2022). Két qua TC4 | 0,897

bang 2 cho thay, Cronbach’s Alpha ctia TCS 0,833

cac thang do tir 0,884 dén 0,929; CR GT1 0,868

tir 0,927 dén 0,946; rho A tir 0,888 dén GT2 0,867

0,931. Cac chi s6 Cronbach’s Alpha, GT3 0,895

CR va rho_A déu vuot ngudng yéu cau GT4 0,915

0,7 (Hair et al., 2022). Do d0, cac thang GT5 0,868

do dat d¢ tin cay nhat quan noi tai. HD1 0,904
Cac hé sb phuong sai trich trung HD2 0,936

binh (AVE) cua cac thang do tir 0,718 HD3 0,863

dén 0,812 déu 16n > 0,5 nén cac thang D1 0,893

do dat gia tri hoi tu. Gia tri phan biét D2 0,828

cua thang do dugc do luong bang chi TD3 0,863

s6 HTMT. Két qua cho thay cac chi s6 TD4 0,869

HTMT déu nho 0,85 (Bang 3) - cho D5 0,863

théy cac thang do déu dat gia tri phan YD1 0,861

biét (Hair et al., 2022). Yp2 0,820
3.2. Pdnh gid mé hinh céu tric YB3 0,877
Mo hinh cdu tric dugc ap dung dé Yb4 0,832

kiém dinh mé&i quan hé giita cac bién Yb5 0,848

trong mo hinh nghién ctru. M6 hinh cau

Nguon: Két qua nghién ciru
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Bang 2. D0 tin cay va gia tri héi tu ctia thang do

Cronbach’s Alpha CR Rho_A AVE
Do tin cay cha thong tin 0,926 0,944 0,926 0,772
Tinh giai tri 0,929 0,946 0,931 0,779
Strc hap dan cla video 0,884 0,928 0,888 0,812
Thai d6 di voi video 0,915 0,936 0,918 0,746
Y dinh mua hang 0,902 0,927 0,903 0,718

Nguon: Két qua nghién ciru
Bing 3. H¢ s6 HTMT
Do tin cay cua Tinh Swrc Thai o e
‘théng )t/in gigitri | hép din a6 Y dinh mua

Do tin cay cha thong tin
Tinh giai tri 0,731
Strc h4p dan 0,784 0,842
Thai dé 0,767 0,761 0,821
Y dinh mua 0,730 0,643 0,658 0,786

Nguon: Két qua nghién ciru

truc danh gia qua hién tuong da cong tuyén (VIF), hé sb dugc dan (B, t-value, p-value), h¢ sb xac dinh
(R?), kich thuéc tac dong (f), kha ndng du bdo (Q2), kiém dinh hiéu tmg trung gian (indirect effect) (Hair
et al., 2022).

Két qua nghién ctru cho thiy, hé s6 phong dai phuong sai (VIF) cua cac mbi quan hé déu < 3 (Bang 4)
nén khong c6 hién tuong da cong tuyén giita cac bién doc lap (Hair et al., 2022).

Bang 4. Két qua VIF, 2, h¢ s6 dwong din

VIF 2 B t-value p-value
D06 tin cay cla thong tin -> Thai do dbi voivideo | 2,241 | 0,118 | 0,310 3,957 0,000
Tinh gidi tri -> Thai do déi véi video 2,692 | 0,052 | 0,226 2,890 0,002
Strc hap dan cla video -> Thai do déi véi video 2,891 0,114 | 0,346 4,330 0,000
Thai do dbi voi video -> Y dinh mua 1,000 | 1,074 | 0,720 16,376 0,000

Nguon: Két qua nghién ciru
Két qua cho thdy R? ctia Thai do dbi voi video truc tuyén (0,635) va Y dinh mua (0,518) déu nam trong
khoang 0,50-0,75, cho thdy mé hinh c¢6 kha ning giai thich & muc trung binh (Hair et al., 2022). Ngoai ra,
cac gia tri Q? cua Thai do ddi vé6i video (0,463) va Y dinh mua (0,361) déu 16n hon 0, chting té6 mo hinh
c6 kha nang du bao.
Bang 5. Hé s6 xdc dinh R? va Q?

R? R? hiéu chinh Q?
Thai do déi vai video 0,635 0,628 0,463
Y dinh mua 0,518 0,515 0,361

Nguon: Két qua nghién ciru

234| 86 20/2026



QUAN TRI - QUAN LY

Két qua Bootstrapping véi 5.000 mau lip cho thdy, tit ca cic mdi quan hé trong mé hinh déu c6 y
nghia théng ké (p < 0,01). Cu thé, do tin cy cta thong tin (B = 0,310; t = 3,957), tinh giai tri (B = 0,226; t
=2,890) va stric h?ip dan cua video (B=0,346; t=4,330) déu tac dong tich cuc dén thai do ddi véi video.
Trong d6, strc hdp din cua video c6 anh huéng manh nhat, tiép theo 1a do tin ciy cta thong tin va tinh giai
tri. Bén canh do, thai do déi véi video c6 tac dong tich cyc va manh dén y dinh mua ( =0,720; t=16,376;
p < 0,001). Xét theo kich thudc tac dong (f2), thai do ddi véi video co anh hudong 1on dén y dinh mua (f2
=1,074), trong khi d9 tin cdy cua thong tin (f2=0,118), sitrc hip din cua video (2 = 0,114) va tinh giai tri
(f2=0,052) chi ¢c6 mttc anh hudng nho.

4. Thao ludn va két luan

Két qua nghién ctru cho thiy, do tin cdy cua thong tin, tinh giai tri va strc hdp din cua video truc tuyén
déu tac dong dwong dén thai d6 cta nguoi tiéu dung dbi voi video truc tuyén. Trong do, strc hip dan cua
video 14 yéu té c6 anh huong manh nhat, cho thdy ngudi tiéu dung tré khong chi quan tdm dén thong tin
ma con bi thu hit béi cach thirc trinh bay va hinh anh cia video. Bén canh do6, thai do ddi véi video truc
tuyén tac dong duong manh dén y dinh mua hang, khing dinh vai tro cua thai d6 nhu mét co ché chuyén
hoa tac dong cua ndi dung video thanh y dinh hanh vi.

Két qua nghién ctru goi y doanh nghiép can chu trong xay dung video truc tuyén c6 nodi dung hap dan,
thong tin dang tin cdy va tinh giai tri cao nham tao thai do tich cyuc va gia ting y dinh mua hang ctia ngudi
tiéu dung. Do nghién ctru chi khao sat nguoi ti€u dung tré tai Truong Pai hoc An Giang, cac nghién clru
tiép theo c6 thé mo rong dbi trong khao sat va bod sung cac yéu td khac cua noi dung video truc tuyén dé
nang cao kha nang giai thich ciia mo hinh m
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