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TOM TAT:

Bai nghién ctru danh gia hoat dong digital marketing cho cac doanh nghiép kinh doanh xe may
tai TP. Pa Nang. Nghién ctru sir dung khao sat dinh lwong véi 200 khach hang tai cac phudng
Hai Chau, Son Tra, Ngii Hanh Son va phudng Lién Chiéu. Cac yéu tb trong digital marketing bao
gém: tdi wu hoa cong cu tim kiém, Website, Marketing mang xa hoi, Content Marketing, su phan
hoi tir khach hang dugc phan tich va kiém dinh. Két qua nghién ctru chi ra, t8i uu hoa cong cu tim
kiém, Website va Marketing mang xa hoi c6 tac dong manh nhét dén hoat dong Digital Marketing
ctia doanh nghiép, trong khi Content Marketing c6 anh hudng & mirc d¢ thap hon nhung van c6

su quan trong nhét dinh.

Twr khoa: Digital Marketing, doanh nghiép, xe may.

1. it van dé

Trong bdi canh thi truong xe may dang budc
vao giai doan canh tranh gay git vé chat luong va
cong nghe, viéc nghién cuu Digital Marketing tré
thanh yéu t6 quan trong cho cac doanh nghiép tai TP.
D4 Nang. Nghién ctru nay khong chi gitip nang cao
d6 nhan dién thuong hi¢u va xay dung long tin ma
con cung cap dir liéu quan trong dé thau hiéu khach
hang dia phuong, tir d6, t6i uu héa hoat dong Digital
Marketing cho doanh nghiép. Thay vi phu thudc vao
céc phuong phap truyén théng nhu phat td roi hay
treo banner, cac doanh nghiép kinh doanh xe may
c6 thé tan dung Digital Marketing dé tiép can khach
hang dang tim kiém dai Iy xe may ngay tai khu vuc.

Do d6, nghién ciru tap trung tim hiéu, phén tich
hoat dong Digital Marketing cta cac doanh nghiép
kinh doanh xe may trén thi truong thanh phd Da
Ning, tir 46 dua ra nhiing kién nghi nhim gia ting
mirc dd tiép can v6i khach hang va sir dung cac chién
lugc Digital Marketing hi€¢u qua.

2. M hinh va gia thuyét nghién ctru dé xuit

Qua nghién ctu cua Phung va cong sy (2021),
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Phuong Thao (2021) va Jorge et. al. (2020), tac gia
d@é xuat mo hinh nghién ctru cu thé nhu tai Hinh 1

Hinh 1: Mé hinh nghién ciu dé xuét

Tbi wu hda cong cu tim
kiém

Hl1

Website
H2

Hoat dong

Marketing truyen Digital Marketing

thong xa hoi

— H3

. H4
Content Marketing

HS

Sy phan hdi tir khach
hang

Céc gia thuyét nghién ctru dugc dé xuit :

H1: Téi da héa céng cu tim kiém c6 tac dong
cung chiéu (+) hoat dong Digital Marketing.

H2: Website co tac dong cung chiéu (+) dén hoat
dong Digital Marketing.

H3: Marketing truyén théng xd héi cb tac dong
cung chiéu (+) &n hoat dong Digital Marketing.
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H4: Content Marketing cé tic dong cing chiéu
(+) dén hoat déng Digital Marketing.

H5: Sy phdn hoi tir khach hang c6 tac dong cing
chiéu (+) dén hoat dong Digital Marketing.

3. Phwong phap nghién ciru

Qué trinh nghién ciru dugc tién hanh qua 2 giai
doan chinh:

Giai doan 1: Nghién ctru so bo dugc thuc hién
thong qua viéc khao sat y kién cua 10 quan ly tir
ngay 02/7/2025 dén ngay 09/9/2025 tai mot s6 cira
hang phan phéi xe may trén dia ban TP. Pa Ning
nham danh gia ndi dung va cac hinh thirc cta cac
phat biéu trong thang do nhap cac chi bao du kién
dua vao do ludng mé hinh. Tir d6 didu chinh, bd
sung hoan chinh thanh thang do chinh thic phuc vu
cho nghién ctru dinh lugng.

- Méu diéu tra: nhém tac gia da tién hanh khao
sat trén Google Form dé phuc vu cho viéc phan tich
dir liéu. Thoi gian khao sat tir ngay 06/8/2025 dén
15/10/2025. Két qua c6 223 mau khao sat thu vé,
c6 19 mau bi loai do khong hop 1&. Tac gia dua vao
phan tich 1a 200 mau.

- Thang do: Pugc xay dung dya trén nhoém céac
nhan t6 tic dong trong mo hinh nghién ctru. Trén co
s6 do, nhom tac gia xay dung thang do cho 5 nhan
t6: (1) Tbi wu hoa cong cu tim kiém duoc do ludong
bang 4 cau hoi, ky hiéu tir SE1 dén SE4; (2) Website
duogc do luong bang 4 cau hoi, ky hiéu tir WE1 dén
WE4; (3) Marketing truyén thong xa hoi dugc do
ludng bang 4 cau hoi, ky hiéu tir FM1 dén FM4; (4)

Content Marketing duoc do ludng bang 4 cau hoi, ky
hiéu CM1 dén CM4; (5) Su phan hoi tir khach hang
dugc do luong bang 3 cau hoi, ky hiéu tir FC1 dén
FC3; (6) Banh gia hiéu qua Digital Marketing dugc
do ludng bang 3 cau hoi, ky hiéu tir DM1 dén DM3.

Giai doan 2: Dit liéu sau khi thu thdp dugc nhap
lidu va xir Iy bang phan mém SPSS 25.0 dé tién hanh
phan tich. Mot sb phuong phép phan tich dit liéu
duogc str dung trong nghién ctru gdm: thdng ké mo
ta, kiém tra phan phdi chuan, phan tich do tin cay
clia thang do bang hé s6 Cronbach’s Alpha, phén tich
nhan t6 kham pha (EFA), phan tich twong quan hé
sO (Pearson), phan tich hdi quy tuyén tinh boi, kiém
dinh t nhan t6 doc 1ap (Dependent Samples T-Test)
va phan tich phuong sai (ANOVA).

4. Két qua nghién ctru

4.1. Phédn tich Cronbach’s Alpha cua thang do
hiéu chinh

Theo Nunnally (1978), Peterson (1994), thang
do dwoc danh gia chip nhan va tét doi hoi 2 didu
kién: Hé sd Cronbach’s Alpha cta téng thé > 0.6; va
hé sb twong quan téng bién (Corrected Item -Total
Correlation) > 0.3. Can clr vao mo hinh 1y thuyét,
bang cu hoi bao gdm 6 nhom nhan t véi 22 bién.
Thang do Likert v6i dy gié tri 1 dén 5 duoc st dung
dé do luong hiéu qua hoat dong Digital Marketing.
Két qua phan tich do tin cdy Cronbach’s Alpha cho
théy tat ca cac bién déu du do tin cay va sé duoc
sir dung trong phan tich nhan t6 kham pha EFA tiép
theo. (Bang 1)

Bang 1. Phan tich Cronbachs Alpha

Cronbach’s Cronbach’s
Bién quan sat Alpha if Iltem Bién quan sat Alpha if Item
Deleted Deleted
Téi wu hoéa cong nghé | SET1 577 _ CM1 778
tim kiém (SE) SE2 627 Content Marketing (CM) ™ cyp 809
Cronbach’s SE3 568 ch‘r Zgbfcg v cM3 795
Alpha = .688 SE4 652 pha = CM4 823
. WE1 864 Marketing truyén théng xa | FM1 673
Website (WE N
sbsite (WE)  "wez 821 hoi (FM) FM2 716
A(ir ‘;’;bf'cg 639 WE3 828 Cronbach’s FM3 668
P ’ WE4 .853 Alpha =.751 FM4 686
Sw phan hdi tir khach | FC1 .809 Panh gia hiéu qua Digital | DM1 582
hang (FC) FC2 759 Marketing (DM) DM1 .569
Cronbach’s Cronbach’s
Alpha = .857 FC3 811 Alpha = .625 DM3 576
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Qua phan tich Cronbach’s Alpha cic thang do vé
hoat dong Digital Marketing, két qua nhu sau:

- Thang do t6i wu hoa cong cu tim kiém bao gém
4 bién quan sat SE1, SE2, SE3, SE4 (Cronbach’s
Alpha = 0.688).

- Thang do Website bao gdm 4 bién quan sat WEI,
WE2, WE3, WE4 (Cronbach’s Alpha = 0.869).

- Thang do Marketing truyén thong xa hoi
bao gdm 4 bién quan sit FM1, FM2, FM3, FM4
(Cronbach’s Alpha = 0.751).

- Thang do Content Marketing bao gdm 4 bién
quan sat CM1, CM2, CM3, CM4 (Cronbach’s Alpha
=0.843).

- Thang do sy phan hoi tir khach hang bao gdm
3 bién quan sat FC1, FC2, FC3 (Cronbach’s Alpha
=0.857).

- Thang do hoat dong Digital Marketing bao
gd6m 3 bién quan sat DM1, DM2, DM3 (Cronbach’s
Alpha = 0.625).

Nhu vay, sau kiém dinh Cronbach’s Alpha, khong
bién quan sat nao bi loai bd trudc khi dua vao phan

tich nhan t6 kham pha EFA. Tong hop kiém dinh
cubi ciing cua tirng nhom bién nhu tai Bang 2.

4.2. Phén tich nhén t6 khdm phd EFA

Diéu kién dé phan tich nhan t6 kham pha EFA la
phai thoa man cac yéu cau: Hé s tai nhan t6 (Factor
loading) >0.5; Hé s6 KMO dat 0.5 <KMO < 1; Kiém
dinh Bartlett c6 y nghia thong ké Sig. < 0.05; Phan
tram phuong sai toan bd (Percentage of variance) >
50%. Két qua chay EFA lan cudi: (Bang 3)

4.3. Phén tich twong quan

Hé sb twong quan Pearson dugc dung dé luong
hoa mirc d6 chit ché ciia mbi lién hé tuyén tinh giira
2 bién dinh lugng. (Bang 4)

4.4. Két qua hoi quy béi tuyén tinh

Cac bién “Téi wu héa cong cu tim kiém”,
“Website”, “Marketing truyén théng xi hoi”,
“Content Marketing”, “Su phan hoi tir khach hang”,
1a cac bién doc lap dugc tac gia nghién ciru dwa vao
phan tich hdi quy. Bién phu thudc ciia mé hinh hoi
quy da bién 13 bién “Hoat dong Digital Marketing”

Bang 2. K&t qua phan tich dé tin cdy cla nhan 16 Péc 1ap véa phu thudc

STT Nhan t6 Cac bién quan sat Phan loai

1 SE SE1,SE2,SE3,SE4 Péc lap
2 WE WE1,WE2,WE3,WE4 Péc lap
3 FM FM1,FM2,FM3, FM4 boc lap
4 CM CM1,CM2,CM3,CM4 béc lap
5 FC FC1,FC2,FC3 béc lap
6 DM DM1,DM2,DM3 Phu thudc

Tbng sbé lwong bién quan sat doc lap: 19

Téng sbé lwong bién quan sat phu thudc: 3

Nguoén: Xir Iy tir dir liéu khao sdt ciia tic gid

Béng 3. K&t quda phan tich EFA

Chi tiéu can danh gia Gia tri chay dwoc Két luan
Hé sb KMO 0.788 0.5<0.788 <1
Gia tri Sig 0.000 0.00 <0.05
Phwong sai trich Total Varicance Explained 58.377% 58.377% > 50%
Gia tri Eigenvalue 2.012 2.012>1
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Bang 4. Phan tich tuong quan

DM SE WE FM CM FC
Pearson Correlation ,122* 0,288** ,232** 0,285** ,164* 1
FC Sig. (2-tailed) 0,012 0,00 0,00 0,00 0,013
N 200 200 200 200 200 200

ctia khach hang duoc it ra tir két qua phén tich cac
nhan t. (Bang 5)

Két qua phan tich hoi quy cho thiy, hé s6 xac dinh
R? = 0,765 va hé s6 R? diéu chinh = 0,762, nghia 1a
su bién thién cua bién doc 1ap giai thich duoc 76,2%
su bién thién cua danh gia cia khach hang vé hoat
dong Digital Marketing, 23,8% con lai do cac yéu
t6 ngoai mo hinh giai thich va sai s6 ngau nhién. Do
do, két qua cua dit li€u thu thdp dugc 1a hoan toan
hop ly.

Hé sb Durbin-Watson 1a 1,551 (1 <1,551<3),
nhu vady mo hinh nghién ctru hoan toan phu hgp.

Két qua phan tich phuong sai Anova tai Bang 6
cho thiy, gia tri kiém dinh F = 104,710.

Tirkét qua xtr Iy c6 thé két luan 1a gia thuyét khong
c6 mdi quan hé tuong quan giita cac bién doc lap cua
md hinh héi quy dugc xdy dung khong bi vi pham.

Két qua xtr Iy hdi quy boi tai Bang 7 cho thay, c6
6 nhan t6 ¢6 y nghia thdng ké trong mo hinh gom:
SE, WE, FM, CM, FC do c¢ gia tri Sig. < 0,05.

Két qua xtr Iy hdi quy bdi cho thdy, c6 6 nhén t6

Nguon: Két qua xvr Iy dit liéu cuia tdc gid nghién ciru

¢6 ¥ nghia trong mo hinh, cu thé:

- Nhan t6 SE c6 hé s6 Beta = 0,299, cho biét néu
nhan t6 nay thay ddi (ting hodc giam) 1 don vi s&
lam cho hoat dong digital marketing thay doi cliing
chiéu 12 0,299 don vi trong diéu kién cac yéu té khac
khong thay dbi.

- SE ¢6 hé sb Beta = 0,326, cho biét néu nhan td
nay thay doi (ting hodc giam) 1 don vi s& lam cho
hoat dong digital marketing thay d6i cing chiéu la
0,326 don vi trong diéu kién cac yéu t6 khac khong
thay doi.

- Nhan t6 FM c6 hé s Beta = 0,312, cho biét néu
nhan t6 nay thay ddi (ting hodc giam) 1 don vi s&
lam cho hoat dong digital marketing thay doi cling
chiéu 12 0,312 don vi trong diéu kién cac yéu té khac
khong thay dbi.

- Nhan t6 CM c6 hé s6 Beta = 0,280, cho biét néu
nhan té nay thay do6i (ting hodc giam) 1 don vi s&
lam cho hoat dong digital marketing thay ddi cung
chiéu 14 0,270 don vi trong diéu kién céc yéu t6 khac
khong thay doi.

Bdang 5. K&t qua hdi quy cia mé hinh (Model Summary)

2 - X A
Mo hinh R R? 2 R . §a| s? chuan Durbin-Watson
dieu chinh cua wéc lwong
1 0,8752 0,765 0,762 0,19208 1,551

Nguon: Két qua xir Iy dit liéu ciia tdc gid nghién ciru

Bang 6. K&t qua phan tich phuong sai (Anova)

M6 hinh Téng binh phwong Df Binh phwong trung binh F Sig.
Hoi quy 59,372 6 9,895 104,710 ,000°
Con lai 18,239 193 0,095

Tbng 77,611 199

Nguén: Két qud xit Iy dit liéu ciia tdc gid nghién ciru

$6 6/2026 | 305



TAP CHi CONG THUGNG

Bdang 7. Két qua xii Iy héi quy bdi (Coefficients)

Hé s6 Hé sé Théng ké
Mb hinh chwa chuén héa da chuan héa T Sig. da cong tuyén
B Sai s6 chuan Beta Tolerance VIF
(Constant) 0,112 0,208 0,641 0,000
SE 0,298 0,044 0,299 7,422 | 0,000 0,780 1,346
WE 0,324 0,046 0,326 8,913 0,000 0,948 1,550
FM 0,310 0,048 0,312 8,168 | 0,000 0,981 1,676
CM 0,266 0,042 0,270 7,423 0,000 0,830 1,864
FC 0,250 0,041 0,254 5,956 | 0,000 0,994 1,116

- Nhan t FC c6 h¢ sb Beta = 0,254, cho biét néu
nhan t6 nay thay doi (ting hodc giam) 1 don vi s&
lam cho hoat dong digital marketlng thay dbi cuing
chiéu 12 0,254 don vi trong diéu kién cac yéu té khac
khong thay doi.

Vay mo6 hinh hoan toan phu hgp.

Phuong trinh hdi quy méi c6 dang nhu sau:

DM = 0,326*WE + 0,312*FM + 0,299*SE +
0,270*CM + 0,254*FC

Ttr nhitng két qua phan tich trén, nhém nghién
ctru diéu chinh mé hinh méi bao gém 5 nhan té doc
lap 1a: SE, WE, FM, CM va FC.

4.5. Kiém dinh gia thuyét nghién citu

HI: Gia thuyét nay duoc chép nhan vi hé s6 beta
=0,299 > 0 va c6 y nghia thong ké (Sig. < 0,05),
tte 14 Toi wu hoa cong cu tim kiém tac dong dwong
(cung chiéu) dén hoat dong Digital Marketing.

H2: Gia thuyét nay dugc chép nhén vi hé sb beta
= 0,326 > 0 va c6 ¥ nghia théng ké (Sig. < 0,05),
tic 1a Website tac dong duong (cting chidu) dén hoat
dong Digital Marketing.

H3: Gia thuyét nay dugc chép nhén vi hé sb beta
=0,312> 0 va co y nghia thong ké (Sig. < 0,05), tirc
1a Marketing truyén théng xa hoi tac dong duong
(cung chiéu) hiéu qua hoat dong Digital Marketing.

H4: Gia thuyét nay dugc chap nhan vi hé sd beta
=0,270 > 0 va co y nghia thong ké (Sig. < 0,05), tirc
la Content Marketing tac dong duong (cing chiéu)
dén hoat dong Digital Marketing.

HS5: Gia thuyét nay dugc chap nhan vi hé sd beta
= 0,254 > 0 va c6 y nghia thong ké (Sig. < 0,05),
tire 1a sy phan hoi khach hang tac dong dwong (ctng
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Nguon: Két qua xit Iy dit liéu ciia nhém nghién ciru

chiéu) dén hoat dong Digital Marketing.

5. Ham y cho nha quén tri

Thir nhat, cac cong ty can xac dinh duoc khach
hang muyc tiéu ciing nhu mbi quan tdm cta ho. Sau
do6, c6 thé sir dung cac cong cu nghién ciru tir khoa
dé tim kiém tir khoa va phén loai nhom tir khoa. Cac
tir khoéa can phai dam bao cac yéu té nhu muic do
canh tranh thip va trung binh nhung d6 kho cao,
mirc d6 tiép cén cao bang cac cong cu tim kiém tir
khoa nhdm nang cao mirc d6 xép hang nhu: Google
Keyword Planner, Google Trend, Keyword Tool...
Bén canh d6, d6i véi dich vu ciia cac cong ty, thong
qua céac cong cu do ludng s€ chia ra thanh 2 dang
tir khoa: tir khoa vé Brand (tén cong ty) va tir khoa
Non-brand nhu xe may, stra chita xe may...

Thir hai, cic cong ty can dau tu va cai tién Website
nham thu hut va tao sy chii y cho khach hang. Hién
thi cac danh gia ctia khach hang 1én Website, nhiing
danh gia vé san pham, dich vu, thai do... truc tiép tir
ngudi da sir dung s& mang lai cai nhin da chiéu va
chan thyc vé cong ty. Ngoai ra, cap nhat kip thoi cac
mau ma san phém méi, dich vu méi, c6 thé can nhic
cap nhat gia chinh xac mét s6 san pham dich vu dé
nguoi truy cap ¢ thé nim bat thong tin va manh dan
lién lac voi doanh nghiép.

Thir ba, vé marketing truyen thong xa hoi, cac
cong ty can dau tu, sang tao vé mat ndi dung, thay vi
cung cip thong tin thuan tay thi nén tao cac blog ¢
tinh lan truyén. ..

Thir tw, vé nang cao chit lugng Content
Marketing. Xay dung cac ni dung hitu ich lién quan
dén xe may nhu seris huéng dan chim soc xe, cac
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Video ngén, td chire cac budi Livestream tu van dinh
ky giai dap thiac mic vé k¥ thuat, cac thu tuc tra gop,
dang ky bién so. ..

Thir ném, duy tri mdi quan hé véi khach hang.
Cong ty cAn cap nhat thuong xuyén cac ndi dung, thé
manh vé nhiing san phdm ma cong ty di phat trién va
thanh cong ciing nhu cac tin tirc m&i nhat vé doanh

nghiép dé khach hang co thé tiép can, theo ddi va
cap nhat ndi dung mot cach kip thoi. Pam bao dang
bai 5-7 1an/tuan dé tao mbi lién hé thuong xuyén véi
khach hang. Ngoai ra, can thém cac bai viét mang
yéu t6 vui vé, bit xu hudng ma khach hang quan
tam. Cac hinh anh dang tai phai chat lugng cao, sic
nét va kich thich thi giacm
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ABSTRACT:

This study examines digital marketing practices among motorcycle businesses in Da Nang City
using a quantitative survey of 200 customers across Hai Chau, Son Tra, Ngu Hanh Son, and Lien Chieu
districts. Key dimensions of digital marketing, including: search engine optimization (SEO), websites,
social media marketing, content marketing, and customer feedback, are systematically analyzed. The
findings reveal that SEO, websites, and social media marketing exert the most substantial influence
on overall digital marketing performance, whereas content marketing demonstrates a comparatively
weaker, yet still statistically significant, effect. These results provide empirical insights to inform the
prioritization of digital marketing strategies within the motorcycle retail sector.

Keywords: digital marketing, business, motorcycles.
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