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TOM TAT:

Nghién ciru nay phan tich cac yéu t anh hudng dén ¥ dinh sir dung thi sinh hoc ctia ngudi tiéu
dung Gen Z tai TP. Tra Vinh nham thtc day tiéu dung bén vimg. Dya trén TPB va IDT, mo hinh
xem xét 5 yéu td, gém: niém tin vao hiéu qud, anh hudng xa hoi, su thuén ti€n str dung, y thic
moi truong va nhan thirc gia ca. Dit liéu tir 319 mau dugc phan tich bang Cronbach’s Alpha, EFA
va hoi quy OLS. Két qua cho théy, 4 yéu t6 dau tic dong tich cuc dén y dinh sir dung, trong khi
nhan thirc gia ca tic dong nguoc chiéu. M6 hinh giai thich 53,3% bién thién ctia ¥ dinh sir dung.

Tiwr khoa: tai sinh hoc, nguoi ti€u dung, Gen Z, Tra Vinh.

1. Pit van dé

O nhiém nhya dang tré thanh thach thirc moi
truong toan ciu, voi khoang 400 tridu tan rac thai
nhya mdi nam, trong d6 nhua ding mot lan chiém
ty trong 16n (UNEP, 2023). Ti sinh hoc, dugc san
xudt tir nguyén lidu tai tao va co kha nang phan huy
sinh hoc, dugc xem 14 giai phap thay thé tiém ning
(Zheng & Suh, 2019). Tuy nhién, chuyén dich sang
tiéu ding bén vimng khong chi phu thudc vao ngudn
cung ma con vao nhu cau tiéu dung.

V& mit 1y thuyét, Ly thuyét Hanh vi c6 K& hoach
(TPB) va Ly thuyét Phd bién P6i méi (IDT) thuong
dugc st dung dé giai thich y dinh chép nhan san
pham than thién méi truong. TPB nhan manh vai tro
cua thai do, chuan muyc chu quan va nhén thirc kiém
soat hanh vi trong hinh thanh y dinh hanh vi (Ajzen,
1991), trong khi IDT dé cao lgi ich tuong dbi va kha
ning quan sat két qua ctiia déi moi (Rogers, 2003).
Viéc két hop 2 1y thuyét nay gitp gidi thich dong
thoi cac dong lyc tdm Iy xa hoi va nhan thirc doi méi
trong hanh vi tiéu dung xanh (Paul et al., 2016).

Tuy nhién, 2 khoang trong nghién ctru van ton
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tai. Thir nhét, phan 16n nghién ctru tap trung vao cac
d6 thi 16n hodc qudc gia phat trién, trong khi hanh vi
tiéu dung xanh tai cac d6 thi cap tinh & Viét Nam con
it duoc khao sat (Nguyen et al., 2021). Thr hai, Gen
Z c6 nhan thirc moi truong cao (Francis & Hoefel,
2018) nhung dong thoi chiu anh huéng manh tir
chuin muc x3 hoi (Priporas et al., 2017) va nhay cdm
vé gia (Ordun, 2015), tao nén ciu trac dong luc khac
biét so véi céc thé hé trude.

Do d6, nghién ctru nay nham xac dinh cac yéu to
anh huong dén y dinh sir dung tai sinh hoc cta nguoi
tiéu dung Gen Z tai TP. Tra Vinh, qua d6 m¢ rong
bang chtng thuc nghiém vé tiéu dung xanh trong bbi
canh d6 thi cdp tinh va cung cap ham ¥ chinh sach
cho viéc thiic day tiéu dung bén viing.

2. Tong quan tai liéu va phat trién md hinh

2.1. Co sé' Iy thuyét

Nghién ctru tich hop 2 1y thuyét nén: Ly thuyét
Hanh vi c6 K& hoach (TPB) (Ajzen, 1991) va ly
thuyét Pho bién D6i méi (IDT) (Moore & Benbasat,
1991).



KINH DOANH

2.2. Y dinh sir dung tiii sinh hoc

Y dinh sir dung tai sinh hoc dugc hiéu 1a mirc do
san sang clia nguoi tiéu dung trong viéc lya chon va
sir dung tdii sinh hoc thay cho tai nhya truyén thong
trong twong lai gan (Prakash & Pathak, 2017).

2.3. Téng quan nghién ciru va phdt trién gia
thuyét

Céc nghién ctru di trudc cho thdy c6 5 yéu té co
thé tac dong dén y dinh sir dung bao bi sinh hoc cua
nguoi tiéu dung:

2.3.1. Niém tin vao hiéu qud (BEL)

Niém tin vao hi¢u qua phan anh mic do ngudi
tiéu dung tin rang t4i sinh hoc giup giam 6 nhidém
nhwa (Schwartz, 1977). Theo IDT, nhan thirc vé
loi ich twong ddi 1a yéu t6 du bo quan trong ddi
v6i viée chdp nhan d6i méi (Rogers, 2003). Gen Z
truong thanh trong bdi canh khing hoang khi hau va
can phai c6 niém tin trudc khi thay dbi hanh vi tiéu
dung (Gong et al., 2020). Do do:

H1: Niém tin vao hiéu qua cta tai sinh hoc tac
dong thuan chiéu dén y dinh sir dung clia ngudi tiéu
dung Gen Z.

2.3.2. Anh hwéng xd héi (SIN)

Anh huéng xi hoi phan anh tic dong cua gia
dinh, ban bé va cong dong dén Iya chon tiéu ding
xanh cua ca nhan (Ajzen, 1991). Gen Z déc biét nhay
cam va dé bi anh huong tir mang xa hoi (Priporas et
al., 2017). Nhiéu nghién ctru cho thdy, anh hudng
xa hoi thac déy y dinh st dung bao bi than thién
moi truong (Nekmahmud et al., 2022; Nguyen et al.,
2021).

H2: Anh hudéng xd hoi tac -
dong thuan chiéu dén y dinh sir
dung tai sinh hoc cua ngudi ti€u

Niém tin vao higu qua (BEL)

dong thuan chiéu dén y dinh sir dung tai sinh hoc cua
nguoi tiéu dung Gen Z.

2.3.4. Y thitc méi truong (ENV)

Y thirc mdi truong phan anh mirc d6 quan tim
dén 6 nhiém, rac thai nhya va suy thoai sinh thai
(Dunlap & Jones, 2002). Yéu té nay thuc diy thay
d6i hanh vi khi nguoi tiéu ding nhan thirc hau qua
moi truong cua tiéu dung hién tai (Zheng & Suh,
2019).

H4: Y thirc méi truong tic dong thudn chiéu
dén y dinh sir dung tui sinh hoc cta ngudi tiéu
dung Gen Z.

2.3.5. Nhan thiec gid ca (PRI)

Nhan thtrc gid ca phan anh danh gia cua nguoi ti€u
ding vé& chi phi so v6i gid tri nhan dugc (Zeithaml,
1988). Do chi phi san xuét cao hon, tii sinh hoc
thuong dét hon tai nhya, tao rao can tiéu dung (Joshi
& Rahman, 2015; Duarte et al., 2024), dac biét diéu
nay nhay cam hon véi Gen Z (Ordun, 2015).

H5: Nhén thirc gia ca tic dong nguoc chiéu dén y
dinh st dung tui sinh hoc.

Trén co s& cac gia thuyét trén, mo hinh nghién
clru gdm 5 bién doc 1ap va 1 bién phu thudc theo
cong thuec:

INT =0 + p1BEL + p2SIN + B3PEU + p4ENV
+B5SPRI + ¢

Va mé hinh d& xuat dugc trinh bay trong Hinh 1.

3. Phwong phap nghién ciru
Dbi twong khao sat 1a ngudi tidu ding Gen Z
(sinh ndm 1997-2012) dang sinh sdng hoic hoc tap

Hinh 1: Mé hinh nghién ciu dé xudt

=

dung Gen Z.
2.3.3. Sw thudn tién su dung Anh huéng xi hoi (SIN)
(PEU)
Su thuan tién st dung phan anh N . ‘
O T 160 S AN phan ant o H3+ | Y dinh sir dung tii
murc do de ti€p can, mua sam va st Sy thuin tién sir dung (PEU) /4 sinh hoc (INT)

dung thi sinh hoc trong doi séng

hing ngay (Paul et al., 2016). Tai [
cac d6 thi cap tinh nhu Tra Vinh,

V thire méi trwdmg (ENV)

han ché vé phan phéi co thé lam

giam muc d¢ thuan tién cdm nhan [
(Tran et al., 2022). Do dé:
H3: Sy thuan tién st dung tac -

Nhin thire gis ci (PRT)
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tai Tra Vinh qua hinh thirc online va tryuc tiép. Gen Z
tuong g 14-29 tudi, tuy nhién nghién ctru chi khao
sat nguoi tir 18 tudi tré 1én dé dam bao kha ning
dua ra quyét dinh tiéu dung doc lap. Bang cdu hoi
st dung thang do Likert 5 mirc. Phuong phap chon
mau: thuan tién phi xac sudt. SO lwong mau: 350, dap
g ¢& mau tdi thiéu cua Hair et al. (2010)

Dir lidu dugc xir 1y bang SPSS theo 3 budc: kiém
dinh dd tin cdy thang do bang Cronbach’s Alpha
(Nunnally & Bernstein, 1994), phan tich nhan t6
kham pha (EFA); hdi quy tuyén tinh bdi (OLS).

4. Két qua

4.1. Thong tin méiu khdo sdt
Tir 350 bang khao sat thu thap bang phong van

truc tiép va truc tuyén, thu vé 319 phiéu hop 18.
Trong mau khao sat, nit chiém 56,7% va nam 43,3%;
hoc sinh/sinh vién chiém 72,4%, ngudi di 1am 20,7%
va vira hoc vira 1am 6,9%. V& thu nhap hodc trg cip
hang thang, nhém dudi 5 triéu dong chiém 39,8%,
5-10 triéu dong chiém 40,5% va trén 10 triéu dong
chiém 19,7%, phan anh dic trung thu nhap con han
ché cta Gen Z va phu hop v6i 1ap lugn vé do nhay
cam gia trong mo hinh nghién ctru.

4.2. Kiém dinh dé tin cdy thang do (Cronbach’s
Alpha) va phén tich nhén t6 khdam phd (EFA)

Két qua Cronbach’s Alpha cho thdy 6 thang do
déu dat do tin cay, v6i Alpha tir 0,782 (PEU) dén
0,861 (ENV). Bién PEU5 bi loai do hé sb twong

Bang 1. K&t qua EFA va hé sé tdi nhéan 16

Bién quan sat| Nhan t6 1 (ENV) [Nhan t6 2 (BEL)

Nhan t6 4
(PRI)

Nhan té 3

(SIN) Nhan to 5 (PEU)

ENV1 0,821

ENV2 0,798

ENV3 0,812

ENV4 0,784

ENV5 0,763

BEL1 0,834

BEL2 0,812

BEL3 0,798

BEL4 0,776

BELS 0,754

SIN1

0,823

SIN2

0,807

SIN3

0,791

SIN4

0,768

SINS

0,745

PRI1

0,819

PRI2

0,798

PRI3

0,781

PRI4

0,762

PRI5

0,741

PEU1

0,812

PEU2

0,793

PEU3

0,774

PEU4

0,554

KMO = 0,863; Bartlett p < 0,001; Téng phwong sai giai thich = 65,8%
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Ghi chu: PEUS da bi logi 6 budc Cronbach's Alpha
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Bang 2. K&t qua hdi quy bdi va kiém dinh gid thuyét

Bién Beta t Sig. VIF Két qua

BEL 0,276 5,634 0,000 1,842 H1: Ch&p nhan
ENV 0,231 4,612 0,000 1,921 H4: Chap nhan
SIN 0,207 4,187 0,000 1,763 H2: Chap nhan
PEU 0,189 3,821 0,000 1,654 H3: Ché&p nhan
PRI -0,157 -3,124 0,002 1,587 H5: Chap nhan

quan bién—téng 0,287 < 0,3, trong khi cac bién con
lai déu vuot nguong 0,3, dap tng diéu kién cho phan
tich nhan t tiép theo (Nunnally & Bernstein, 1994).
Két qua EFA duoc trinh bay trong Bang 1.

Két qua EFA cho thiy KMO = 0,863 va kiém
dinh Bartlett c6 y nghia théng ké (p < 0,001), xac
nhan dit liéu phi hop. C6 5 nhén té dugc trich xuét
v6i Eigenvalues > 1 va tong phuong sai gii thich
65,8%, vuot nguong 50% (Hair et al., 2021). Céac hé¢
sO tai nhan t6 déu > 0,5 va cau triic nhan t6 phi hop
v6i mo hinh 1y thuyét, cho phép tiép tuc phan tich
héi quy.

4.3. Phan tich hoi quy béi (OLS) va théo luin

R? hiéu chinh = 0,533; F = 74,32; p < 0,001;
Durbin-Watson = 1,923

Tir két qua phan tich hdi quy boi, mo hinh hdi
quy tuyén tinh dugc wdc lwong nhu sau:

INT = 0,412 + 0,276BEL + 0,207SIN +
0,189PEU + 0,231ENV—0,157PRI

Két qua hdi quy cho thdy, mo hinh c¢6 ¥ nghia
théng ké v6i R? hi¢u chinh = 0,533, nghia la cac bién
doc 1ap giai thich 53,3% bién thién cua y dinh sir dung
tui sinh hoc (INT). Kiém dinh F = 74,32; p < 0,001
xac nhan md hinh phu hop. Gia tri Durbin-Watson =
1,923 cho thay, khong c6 tu twong quan phan du va
VIF < 2 cho thdy khong c6 da cong tuyén.

Vé tac dong cua cac bién, BEL c6 anh huong
manh nhat (B = 0,276; p < 0,001), tiép theo 1a ENV
(B = 0,231), SIN (B = 0,207) va PEU (B = 0,189) -
tat ca déu tac dong cung chidu dén ¥ dinh sir dung.
Nguoc lai, PRI ¢6 tac dong nguoc chiéu (B=-0,157;
p = 0,002), cho thiy cam nhan gia cao lam giam y
dinh str dung. Két qua cho thiy, cac yéu té nhan
thirc, x4 hoi va kinh té déu anh huong dang ké dén

y dinh sur dung thi sinh hoc ciia Gen Z tai Tra Vinh.

5. Ham y quén tri

Két qua cho thay, niém tin vao hiéu qua cua thi
sinh hoc va quan tdm moi truong 13 2 yéu té thuc
day manh nhét y dinh sir dung. Do d6, doanh nghiép
cin ting cudng truyén thong vé loi ich méi trudng
va minh bach thong tin vé hiéu qua cua tai sinh hoc.
Déng thoi, do anh huong xa héi va sy thuén tién st
dung ciing c6 tac dong tich cuc, doanh nghiép va
nha ban 1¢ nén mé rong diém cung cdp va tan dung
truyén thong dé lan toa hanh vi tiéu dung xanh. Ngoai
ra, vi cam nhan gia ca c6 tac dong nguoc chiéu, céac
chuong trinh hd trg gia hodc khuyén khich sir dung
c6 thé gitip giam rao can chi phi.

6. Két luan, han ché va huéng nghién ctru tiép
theo

Nghién ciru cung cip bang ching thuc nghiém
vé cac yéu t6 anh huong dén y dinh sir dung tai sinh
hoc cua Gen Z tai Tra Vinh. Két qua cho théy, niém
tin vao hiéu qua san phidm va quan tim méi trudng
la 2 dong lyc chinh, trong khi &nh hudng xa hoi va
su thuan tién st dung ciling thuc déy y dinh sir dung.
Nguoc lai, cam nhan gia ca cé tac dong nghich chiéu,
cho thay rao can chi phi vin dang ké ddi véi nhom
Gen Z c6 thu nhap han ché (Ordun, 2015).

Bén canh nhing két qua dat duoc, nghién ctru
van con mot s6 han ché. Thir nhit, chon mau thuan
tién va pham vi khdo sat tai Tra Vinh han ché kha
nang dai dién. Thir hai, nghién ctru chi do luong y
dinh sir dung thay vi hanh vi thyc t&. Tht ba, mo
hinh chua xem xét cac bién diéu tiét nhu kién thirc
moi truong hodc nhan thuc rai ro. Cac nghién cuu
tiép theo nén mé rong pham vi khao sat va bd sung
cac yéu t6 nay dé phat trién sau honm
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ABSTRACT:

This study examines the determinants of Gen Z consumers’ intention to use biodegradable bags
in Tra Vinh City within the broader context of promoting sustainable consumption. Grounded in the
Theory of Planned Behavior (TPB) and Innovation Diffusion Theory (IDT), the proposed model
incorporates five key factors: perceived effectiveness, social influence, perceived convenience,
environmental awareness, and price perception. Data collected from 319 respondents were analyzed
using Cronbach’s Alpha, exploratory factor analysis (EFA), and ordinary least squares (OLS)
regression. The results indicate that perceived effectiveness, social influence, perceived convenience,
and environmental awareness exert significant positive effects on usage intention, whereas price
perception demonstrates a significant negative impact. The model accounts for 53.3% of the variance
in intention, providing empirical insight into the behavioral drivers of environmentally responsible
consumption among young consumers.

Keywords: biodegradable bags, consumers, Gen Z, Tra Vinh.
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