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TOM TAT:

Nghién citu tip trung vao cic thanh phan chinh nhu: Nhén thifc vé tiy xanh, sy hoai nghi, uy tin
thuong hiéu va y dinh tiy chay. Phuong phap nghién citu chi y&u 1 khao sat dinh lugng, thu thap dif
liéu tir d6i tugng 1a ngudi tieu dung Gen Z (tir 1997-2012) dang sinh song va hoc tap trén dia ban
Thanh phd H6 Chi Minh, ddng thdi sit dung cc k¥ thuat phan tich thong ké hién dai d€ ki€m dinh
cdc gia thuyét dé ra. K&t qua nghién cifu cho thiy, nhan thic vé tiy xanh c6 tic dong tiéu cuc ding
ké dé&n uy tin thuong hiéu va lam gia ting y dinh tiy chay, tir &6 dé xuat hAm y quén tri gitp doanh

nghiép xay dung chi&€n lugc marketing xanh minh bach va cling ¢4 niém tin khach hang.
Tir khéa: tdy xanh, uy tin thuong hiéu, y dinh ty chay, Gen Z.

1. Dat van dé

Trong boi cdnh bién d6i khi hiu dang dién ra
manh mé&, xu hudng tiéu dung xanh da trd thanh
uu tién hang dau. Theo cdc bdo cédo thi trudng gin
day, ngudi tiéu ding, dic biét 12 the hé Z (Gen Z),
ngay cang quan tim dén ngudn gdc va tic dong
moi trudng clia sdn phadm. Tuy nhién, 1¢i dung xu
huéng nay, nhiéu doanh nghiép da thuc hién hanh
vi "Tdy xanh" (Greenwashing) - dua ra cic tuyén
b6 moi trudng sai 1éch hoiic phéng dai nhim thu
hiit khach hang. Piéu ndy dAn d&n sy hoai nghi va
phdn Gng tiéu cyc tr phia ngudi ti€u dung. Vi vay,
viéc nghién citu tic dong clia nhan thic ty xanh
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dén uy tin thuong hiéu va y dinh tdy chay 1a vo
cling cAp thiét, gitip cdc doanh nghiép hiu rd hau
qud ctlia viéc thi€u minh bach va diéu chinh chién
luge phu hgp.

2. Co s6 1y thuyét va mé hinh nghién citu lién
quan

2.1. Co'sd'ly thuyét

2.1.1. Tdy xanh (Greenwashing)

Khii niém "Greenwashing" (tdy xanh) 1an diu
tién dugc Jay Westervelt dua ra vao nim 1986.
Theo dinh nghia phd bién ctia TerraChoice (2010),
tay xanh 12 hanh vi ddnh lira ngudi tiéu dung vé cic
hoat dong moi trudng clia cong ty hodc Igi ich moi
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trudng cla san pham/dich vu. Delmas va Burbano
(2011) phén loai tffy xanh la sy giao thoa gifta "hoat
dong mdi trudng kém" va "truyén thong moi trudng
tich cuc". Trong nghién cttu nay, tiy xanh dugc
dinh nghia 1a nhén thic chi quan cia ngudi tiéu
diing vé viéc doanh nghiép dang cd tinh thSi phong
hoic lam gi4 cdc cam k&t xanh.

2.1.2. Uy tin thuong hi¢u (Brand Reputation)

Uy tin thuong hiéu 1a sy danh gid tdng thé clia
céc bén hitu quan vé khd niing ddp dng ky vong
ctiia thuong hiéu dya trén cdc trdi nghiém trong
qud khd (Fombrun, 1996). B6i v6i Gen Z, uy tin
khong chi dén tir cha't lugng sdn phAm ma con phu
thudc 16n vao dao duc kinh doanh va trach nhiém
xa hoi (CSR). Khi mdt thuong hiéu bi phat hién
gian d6i (tdy xanh), uy tin 13 thanh phin diu tién
bi t6n hai.

2.1.3. Y dinh tdy chay (Boycott Intention)

Khéc véi viec "khong mua" thong thudng, tiy
chay 1a hanh vi trirng phat c6 muc dich. Klein va
cong st (2004) dinh nghia tiy chay 1a viéc nging
tiéu dung c4 nhan hoic tap thé nhim giy 4ap luc
budc doanh nghiép thay ddi hanh vi ddng 1&n 4n.
Trong bdi cinh tdy xanh, y dinh tiy chay thé hién
su phdn khéng clia ngudi tiéu dung trudc sy lira doi
vé dao dc.

2.2. Cdc lj thuyét nén ting (Underlying
Theories)

Nghién cttu ndy van dung hai 1y thuy&t tam Iy
hoc hanh vi cot 16i d€ gidi thich co ch& phin ng
clia nguoi tiéu dung:

Ly thuyét Tin hiéu (Signaling Theory): Trong
diéu kién bat can xidng thong tin, doanh nghiép
phat di cdc "tin hiéu" (nhan sinh thdi, quang cdo
xanh) d& chiing minh chit lugng. Tuy nhién, khi
ngudi tiéu dung phat hién tin hi€éu nay la gia mao
(tdy xanh), ly thuyét tin hiéu cho thiy niém tin s&
sup d6 nhanh chéng hon so véi viéc khong phat tin
hiéu ndo. Pidu nay gidi thich tai sao Greenwashing
giy hai cho uy tin thuong hiéu ning né hon la
khong lam marketing xanh.

Ly thuyét Quy két (Attribution Theory): Ly
thuy€t nay gidi thich cdch con ngudi suy luin vé

nguyén nhin clia mot hanh vi. Khi thdy thong
diép xanh, ngusi tiéu dung sé& tu hdi: "Doanh
nghiép lam diéu nay vi mdi trudng (dong cd vi
tha) hay vi 1gi nhuan (dong cd vu 1gi)?". Néu ho
nhan thiic c6 sy tdy xanh, ho sé quy két hanh dong
ctia doanh nghiép 1a "dao ddc gid" (hypocrisy), tir
d6 kich hoat cdm xtic tiéu cuc va din dé€n hanh vi
trirng phat (tdy chay).

2.3. Cac md hinh nghién ciu lién quan va
gia thuyét

M6 hinh 1: Ti€p cin qua cdm xic tiéu cuc.
Nghién cttu ciia Soomro va cdng su (2023) da phat
trién mo hinh dya trén 1y thuyét "Su ghét bd thuong
hiéu" (Brand Hate). C4c tdc gia 1ap luan ring doi
v6i ngudi tieu ding tré, viéc phat hién tiy xanh
khong chi dirng lai & sy thit vong 1y tri ma con dan
dén nhitng t6n thuong vé mit cAm xic. K&t qua
nghién cttu di chitng minh mot chudi phan ng tim
1y lién tuc: khi ngudi ti€u dung nhan thic dugc hanh
vi tdy xanh, ho ndy sinh cdm gidc bi lira doi, tir d6
hinh thanh thai do ghét bd thuong hidu va cudi cling
thiic ddy hanh vi truyén miéng tiéu cuc. Piém rit ra
tif mo hinh nay 1a tdy xanh kich hoat cic phan ting
cadm xtic manh mé&, din d&n c4c hanh vi tritng phat
cu thé.

M6 hinh 2: Ti€p can qua su hoai nghi va né
tranh thuong hiéu. Cong trinh cda Qayyum va
cong su (2024) tap trung vao cd ch€ phong vé cla
ngudi tiéu ding. Md hinh nay chira hanh vi tdy
xanh la tdc nhan chinh lam gia tdng sy hoai nghi
xanh (Green Skepticism). Khi mitc do hoai nghi
VUGt qui ngudng chip nhan, ngudi tiéu dung sé
chuyén sang trang thdi né tranh thuong hiéu
(Brand Avoidance). Pic biét, nghién cttu nhan
manh kié€n thifc moi trudng déng vai tro thic diy
qud trinh nay dién ra nhanh hon, nghia 12 ngudi
tiéu diing cang hiéu biét thi cang d& ndy sinh tim
ly hoai nghi va né trdnh.

Mo hinh 3: Ti€p can qua sy’ sup d6 clia niém tin
va uy tin (B6i cdnh Viét Nam). Nghién cttu cda
Nguyén Thi Hong, & Lé Minh Khanh. (2023) thuc
hién trén thi trudng ban 18 Viét Nam da khing dinh
moi quan hé nhin qué giita tdy xanh va uy tin
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doanh nghiép. Theo dé, uy tin thuong hiéu dudc coi
1a tai sdn vd hinh quy gid nhat nhung ciing d& bi ton
thuong nhat bdi cdc thong tin sai léch. Mo hinh
khéng dinh hanh vi tiy xanh IAm x6i mon niém tin
xanh, kéo theo su sut gidm nghiém trong vé uy tin
thuong hiéu va hé qua tit yéu 1a 1am gidm y dinh
mua hang.
M5 hinh nghién ctu dé xuit (Hinh 1)

déu16n hon 0,6, thap nhat 1a nhan t6 thudc thang do
Uy tin thuong hiéu (BR - 0,842), tit c4 hé s6 twong
quan bién tdng déu 16n hon 0,3. Vi viy, md hinh
dugc chdp nhan d€ phan tich EFA.

4.2. Két qud phan tich nhén t6'kham phd

K&t qué sau khi phan tich EFA bién phu thudc
cho thdy, hé s6 KMO ctia nhém bién Y dinh tdy
chay 14 0.715, théa méin diéu kién 0.5 < KMO < 1

Hinh 1: Téc déng cla nhén thiic vé tdy xanh (Greenwashing) qé'n uy tin thuong hiéu va y dinh
tdy chay cla ngudi tiéu dung gen Z trén dia ban thanh phé H6 Chi Minh

H1-

H3-

[ Nhan thic vé tdy xanh Uy tin thuong hiéu Y dinh tdy chay ]

H2+

A

3. Phuong phap nghién ciu

Dit liéu trong nghién cttu dudc thu thap truc ti€p
bing bang cau héi thang do Likert 5, mic do dudgc
st dung d& do ludng cic khdi niém nghién ctu
trong md hinh phan tich nhan td v6i mifc do tir 1 dén
5 (v6i 1: hoan toan khong dong ¥, 5: hoan toan
dong ).

C6 miu dudc xdc dinh theo tic gid Nguyén
Binh Tho (2011), kich c& mAu tdi thiéu gap 5 1an s&
bi€n, tot nhat gap 10 1an. Vi 13 bi€n quan sit ban
dau clia cac thang do dé xuit (gdbm Nhan thic vé
tdy xanh, Uy tin thuong hiéu va Y dinh tdy chay),
vy d€ ti€n hanh EFA, ¢ miu t6i thi€u clia nghién
ctiu 12 13%5 = 65. P& dAm bio s6 lugng miu tdi
thiéu, trong qud trinh thu thap dif liéu sé& phai loai
bd nhitng phi€u khao sat khdng dat yéu ciu, tic gia
dd phat ra s§ lugng 16n phi€u khio sit va thu vé
mau 300 véi 280 miu dat yéu ciu, theo phuong
phdp chon mAu thun tién.

Phi€u khdo sét dinh lugng dugc gl t6i cac doi
tugng khao sdt 1a ngudi tieu dung Gen Z tai TP. HO
Chi Minh theo hinh thic giti biéu mau tryc tuyén.

4. K&t qua nghién cifu

4.1. Két qua kiém dinh Cronbach’s Alpha

K&t qua ki€ém dinh do tin cay thang do tai Bing
1 cho thdy, sau khi kiém dinh cdc nhén t5, hé s6
Cronbach’s Alpha tdng cdc thang do thanh phin
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Nguén: Két qud nghién citu

v6i mitc y nghia 13 Sig. = 0.000 trong ki€m dinh
Barletts (Sig < 0.05). K&t qua phan tich nhan t6
khdm pha EFA cho thdy ¢6 mdt nhém nhan t& dugc
rit trich ra véi gid tri Eigen 16n hon 1 va tri s6
phuong sai trich 1a 65,420%, diéu nay cé nghia 1a
bi€n Y dinh tdy chay giai thich dugc 65,420% su
bi€n thién clia cic bi€n quan sat.

Phan tich EFA cho thang do cdc nhin t§ tic
dong dén y dinh tdy chay (gdm Nhin thitc vé tiy
xanh va Uy tin thuong hiéu), k&t qud cho thdy hé
s6 KMO clia nhém bi€n nhan t6 tdc dong 1a 0.812
> 0.5. Vay thang do cdc nhin t6 tic dong dugc
xem 1a phit hdp d€ phan tich EFA. Kiém dinh
Bartlett’s vé& sy’ tuong quan clia cdc bi€n quan sit
(Sig. = 0.000 < 0.05) chitng td cdc bi€n c6 tudng
quan chdt ché véi nhau.

Piém dimng khi rdt trich cidc nhian t§ tai
eigenvalues = 1.254 > 1. Phuong sai trich la
62,150% > 50% la dat yéu ciu, 9 bi€n quan sit déu
c6 hé s6 tdi nhan t6 > 0,5, diéu nay thé hién k&t qua
phan tich nhan t6 12 phi hdp va s6 nhan t6 trich
dugc 1a 2 hoan toan phi hgp vdi 1y thuyét.

4.3. Két quad phan tich hoi quy tuyén tinh

K&t qud tai Badng 2 cho thdy R hiéu chinh
bing 0.548 c6 nghia 12 54,8% sy bién thién clia
BI (Y dinh tdy chay) dudc gidi thich bdi su bién
thién ctia 2 bi€n ddc 1ap GW (Nhan thic vé tay
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Bdng 1. K&t qud ki€ém dinh db tin cdy cla thang do

Tiéu chi Trunql binh thaAng do Phuogg sailthﬂ'\g do Hé sc?’ juong quan Crorlbach:s ﬁllpha
néu loai bién néu loai bién bién - tong néu loai bién
Nhén thic vé tay xanh: a.= 0,865
GW1 16.54 3.125 0.654 0.824
GW2 16.42 3.210 0.682 0.815
GW3 16.60 3.054 0.701 0.808
GW4 16.55 3.112 0.665 0.821
GW5 16.48 3.180 0.643 0.828
Uy tin thuong hiéu: oc= 0,842
BR1 12.35 2.540 0.620 0.795
BR2 12.40 2.615 0.685 0.772
BR3 12.32 2.580 0.710 0.765
BR4 12.38 2.550 0.654 0.784
Y dinh téy chay: a.= 0,881
BI1 11.80 2.950 0.720 0.845
BI2 11.85 2.880 0.754 0.832
BI3 11.90 2.910 0.715 0.846
Bl4 11.82 2.930 0.698 0.852
Nguén: Két qua phan tich tit phéin mém SPSS
Bdng 2. Miic dd gidi thich ciia mé hinh
M6 hinh R R? R2 hiéu chinh Sai s6 udc lugng Hé s6 Durbin - Watson
1 0.7452 0.555 0.548 0.31205 1.854
Bién doc lap: GW, BR
Bién phu thuéc: Bl
Ngudn: Két qud phan tich tit phin mém SPSS
Bdng 3. K&t qud udc lugng méd hinh hdi quy
Mb hinh Hé s& héi quy chua chuan héa (B) Mic y nghia (Sig.) Giatr thong ké t
Hang s6 1.250 0.000 4.120
Nhén thiic vé Tay xanh (GW) 0.452 0.000 5.670
Uy tin thuong hiéu (BR) -0.315 0.000 -4.230

Nguoén: Két qud phan tich tir phdn mém SPSS
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xanh) va BR (Uy tin thuong hiéu). Pong thdi tri
s6 F ¢6 mic y nghia véi Sig. = 0,000 (<0,05) ¢6 y
nghia mo6 hinh hdi quy tuy&n tinh dwa ra 1a phu
hop véi dit liéu thuc t€ thu thip dugc va cdc bién
dua vio déu c6 y nghia trong thong ké v6i mic y
nghia 5%.

Phan tich hdi quy tuy&n tinh bdi tai Bdng 3 cho
két qua 2 nhin t6 c¢6 trong mo hinh déu cé anh
huéng dén y dinh tdy chay ctia Gen Z. Trong do,
Nhan thiic vé tdy xanh c6 tic dong thuin chiéu
(Duong) va Uy tin thudng hi€u c6 tic ddng ngudc
chiéu (Am).

M®b hinh nghién citu xdc dinh cdc nhan t& dnh
hudng d&n y dinh tdy chay v6i Beta chua chudn hoa
dudc thi€t1ap c6 dang ham nhu sau:

BI=1.250 + 0.452*GW - 0.315*BR + ¢

5. K&t luan va dé xuit

5.1. Két lugn

Muc tiéu nghién ctiu cta dé tai 12 nghién citu
tic dong ctia Nhan thic vé T4y xanh dén Uy tin
thuong hiéu va Y dinh tdy chay ctia ngudi tiéu diing
Gen Z tai Thanh phd H6 Chi Minh.

Theo két qua nghién ctu, tdc gid xdc dinh dudc
mdi quan hé giita cdc nhan td trong md hinh nhu
sau: (1) Nhan thic vé t?fy xanh c6 tac dong tiéu cuc
lam suy giadm Uy tin thuong hiéu; (2) Nhan thic vé
tdy xanh c6 tic dong tich cuc thic ddy Y dinh tdy
chay; (3) Uy tin thuong hi€u cé tic dong ngudc
chiéu d&n Y dinh tdy chay va déng vai trd trung
gian quan trong.

TAILIEU THAM KHAO:

Nghién cttu di chi ra ddi véi thé hé Gen Z, sy
trung thuc trong quang cdo xanh 13 y€u t& song con
quy&t dinh dé€n sy ton vong clia thuong hiéu.

5.2. M{t 56 gidi phdp dé xudt

Dua vao két qué nghién ctfu va mifc do tic dong
clia cdc nhan t0, tic gid dé xuit mot s6 gidi phap
nhim gdi ¥ cho cdc doanh nghiép dang thuc hién
chi&n lugc marketing xanh d€ c6 thé duy tri uy tin
va han ché& rtii ro tiy chay nhu sau:

Thit nhdt, minh bach héa théng tin moi truong:
Doanh nghiép cin cong bd cic bing chiing cu thé
(s8 lieu, ching chi ESG, nhin sinh thai tir bén thit
ba) thay vi sit dung c4c thuat ngit md ho nhu "than
thién mdi trudng" hay "xanh" ma khong c6 ki€m
chitng. Viéc cung cAp thong tin rd rang sé& gitp
gidm bét sy hoai nghi cia ngudi tiéu dung.

Thit hai, dong nhdt giita 1oi néi va hanh dong:
Uy tin thuong hiéu dudc xay dung dua trén sy nhat
quin. Doanh nghiép tuyét doi khong nén thuc
hién "T4y xanh" (néi nhiéu lam it) vi Gen Z rt
nhay cdm va d& dang phét hién sy gian doi. Hay
ddm bao quy trinh sdn xui't thuc sy xanh trude khi
quang ba.

Thit ba, xdy dung co ché doi thoai véi khdch
hang tré: Tang mic dd tuong tic v46i ngudi ti€u
dung Gen Z trén céc nén tdng mang xa hoi. Khi c6
tin ddn hodc cdo budc vé mdi trudng, doanh nghiép
cAn phdn hdi nhanh chéng, chian thanh va nhén
trach nhiém thay vi chdi bd, tir d6 xoa diu sy gidn
dit va ngiin chin lan séng tiy chay lan rong
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THE IMPACT OF PERCEIVED GREENWASHING
ON BRAND REPUTATION AND BOYCOTT
INTENTIONS AMONG GEN Z CONSUMERS
IN HO CHIMINH CITY
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ABSTRACT:

This study examines the relationships among perceived greenwashing, consumer skepticism,
brand reputation, and boycott intention. Using a quantitative research design, data were collected
from Generation Z consumers (born between 1997 and 2012) who live and study in Ho Chi Minh
City. Advanced statistical techniques were applied to test the proposed hypotheses. The results
reveal that perceived greenwashing has a significant negative impact on brand reputation and
positively influences consumers’ boycott intentions. These findings contribute empirical evidence
on the behavioral consequences of greenwashing perceptions and provide insights into how
transparency in green marketing affects trust among young consumers.

Key words: green washing, brand reputation, boycott intention, Gen Z.
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