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TOM TAT:

Nghién ctru phan tich tic dong ciia nhan thirc greenwashing dén ¥ dinh mua hang xanh théng
qua vai tro trung gian cta niém tin thuong hiéu trong nganh my pham tai Viét Nam. Di liéu
duoc thu thap tr 225 ngudi ti€u dung va phan tich bang phuorng phap PLS-SEM. Két qua cho
thy, nhan thic greenwashing anh huong tiéu cyc dén niém tin thwong hiéu, trong khi niém tin
thwong hiéu co tac dong tich cuc dén y dinh mua hang xanh. Phan tich trung gian xac nhan niém
tin thwong hiéu déng vai tro trung gian trong mdi quan hé nay. Nghién ciru cung cap bang ching
thyc nghiém va ham y quan tri cho doanh nghiép trong viéc trién khai marketing xanh minh bach

va bén viing.

Tir khéa: greenwashing, niém tin thuong hiéu, y dinh mua hang xanh, marketing xanh.

1. Pit van dé
Trong bdi canh cac van dé moi trudng
nhu bién d6i khi hau va 6 nhiém ngiy cang
nghiém trong, nguoi tiéu dung ngay cang quan
tam dén tac dong mdi trudng cua san pham va
dich vu. Xu huéng ti€u dung xanh vi vay ngay
cang phd bién khi nhiéu ngudi sin sang lya chon
céc san pham than thién véi méi truong va chip
nhan muc gia cao hon (Kumar & Yadav, 2021).
Sy gia ting nhu ciu nay thic diy doanh
nghiép ap dung marketing xanh nham xay dung
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hinh anh thuong hiéu bén ving (NielsenlQ,
2023). Tuy nhién, xu hudéng nay ciing kéo theo
hién tugng greenwashing, khi doanh nghi¢p dua
ra cac tuyén bdé méi trudng gay hiéu nham hoic
phong dai (de Freitas Netto et al., 2020), tir d6 c6
thé 1am suy giam niém tin cta ngudi tiéu dung.
Nganh my pham 1a linh vyc marketing xanh
duoc s dung rong rdi voi cac tuyén bd nhu
“natural”, “organic” hay “eco-friendly” (Chen et
al., 2020). Tuy nhién, nhiéu dic tinh méi truong
cia my phim thuéc nhém credence attributes,
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khién ngudi tiéu dung kho kiém chimg va phai dyua
vao niém tin thuong hiéu khi ra quyét dinh mua.

Tai Viét Nam, nhu cau my pham xanh dang
gia tang nhung mrc A0 minh bach cua céc tuyén
bb mdi truong con han ché (Nguyen et al., 2019).
Trong khi do, cac nghién ctu thuc nghiém vé
greenwashing trong bdi canh nay van con it. Vi
véy, nghién ciru nay kiém dinh méi quan hé giira
nhan thirc greenwashing, niém tin thuong hiéu
va ¥ dinh mua hang xanh trong nganh my pham
tai Viét Nam.

2. Tong quan nghién ctru va M6 hinh nghién
ciru

2.1. Nhin thirc greenwashing va niém tin
thwong hiéu

Greenwashing d¢ cap dén viéc doanh nghiép
dua ra cac tuyén bd méi truong gay hiéu nham
nham tao hinh anh than thién véi moi truong.
Trong nghién ctru hanh vi nguoi ti€u dung, nhan
thuc greenwashing phan anh muc dd nguoi tiéu
dung cho thdy, cac tuyén bd moi truong cua
doanh nghiép thiéu tinh x4c thuc.

Theo Iy thuyét niém tin trong marketing quan
hé, niém tin d& bi tén thuwong khi thong tin khong
minh bach (Morgan & Hunt, 1994). Khi nguoi
tiéu dung nghi ngd tinh xac thyc cua cac tuyén
bd méi trudng, ho c6 xu hudng giam muc do tin
tuong dbi voi thuong hiéu. Cac nghién ciru trude
cling chi ra nhan thirc greenwashing c6 thé lam
suy giam niém tin thuong hiéu. Vi vay, gia thuyét
nghién ctru dugc dé xuat:

HI: Nhdn thurc greenwashing co tdc dong tiéu
cue dén niém tin thwong hiéu.

2.2. Niém tin thwong hi¢u va y dinh mua hing
xanh

Niém tin thwong hiéu phan anh mutc do
nguoi tiéu dung tin dung thuong hi¢u déng tin
cay va thuc hién ding cac cam két (Chaudhuri
& Holbrook, 2001). Trong bdi canh marketing
xanh, niém tin ddc biét quan trong vi nhiéu dic
tinh méi trudng cta san pham kho kiém ching.

Khi nguoi tiéu dung tin twdng vao cac tuyén
bd méi truong ciia doanh nghiép, ho c6 xu hudng
danh gia tich cuc hon va sin saing mua san pham
xanh (Nguyen et al., 2019). Tir d6, gia thuyét
nghién ciru dugc dé xuat:

H?2: Niém tin thwong hiéu co tdac dong tich cuc
dén y dinh mua hang xanh.

2.3. Vai tro trung gian ciia niém tin thwong hiéu

Nhén thtc greenwashing c6 thé anh hudng
dén hanh vi tiéu dung thong qua cac co ché tdim
ly, trong d6 niém tin thuwong hiéu dong vai tro
quan trong. Khi ngudi tiéu ding cho thiy, doanh
nghiép thuc hién greenwashing, niém tin d6i véi
thuong hiéu c6 thé giam xudng. Sy suy giam
niém tin nay c6 thé khién nguoi tiéu dung trd nén
than trong hon va giam y dinh mua san pham.

Theo 1y thuyét tin hiéu, khi cac tin hiéu moi
trudng bi nghi ngd, ngudi tiéu dung s& diéu chinh
nhan thic cua minh va gidm muc dd tin tuong
d6i voi thuong hiéu. Sy thay d6i trong niém tin
sau d6 co thé anh huong dén quyét dinh mua
hang. Do d6, gia thuyét nghién ciru duoc dé xuat:

H3: Niém tin thuwong hiéu déng vai tro trung gian
trong moi quan hé giita nhdn thire greenwashing va
¥y dinh mua hang xanh.

Hinh 1. Mé hinh nghién cdu

H3

Nhin thirc
Greenwashing

Niém tin
thuong higu

Y dinh mua
hang xanh
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3. Phuong phap nghién ciru

3.1. Thiét ké nghién ciru

Nghién curu st dung phuong phap dinh lugng
nham kiém dinh mdi quan hé giita nhan thirc
greenwashing, niém tin thuong hiéu va y dinh
mua hang xanh. Dt li€u dugc thu thap thong qua
khao sat bang bang hoi ciu trac, phu hop vai cac
nghién ciru vé hanh vi nguoi tiéu ding (Creswell &
Creswell, 2018).

Déi tuong khao sat 12 nguoi tiéu ding tai Viét
Nam di tirng mua hodc quan tim dén cac san pham
my pham c6 tuyén bd than thién v6i moi truong
nhu “natural”, “organic” hodc “eco-friendly”.
Nhém d6i tuong nay dugc lya chon vi ho c6 kha
nang tiép xuc v6i cac thong diép marketing xanh va
hinh thanh nhan thirc v& cic tuyén b maoi truong
cua doanh nghiép. Bang hoi dugc x4y dung dua
trén cac thang do tr cac nghién ctru trude va dugce
diéu chinh cho phu hop véi bdi canh nghién ciru.

3.2. Mdu nghién civu va thu thip div ligu

Dt liéu dugc thu thép thong qua khao sat truc
tuyén két hop v6i phat bang hoi truc tiép trong
khoang thoi gian 3 thang (tir thang 10/2025 dén
thang 12/2025) va dugc phan tich bang mo hinh
céu trac tuyén tinh binh phuong bé nhit timg phan
PLS-SEM (Hair et al., 2019). Tong cong 250 bang
hoi da dugce thu thép. Sau khi loai bd cac bang hoi
khong hop 1¢, 225 bang hoi hop 1¢ dugc st dung
cho phén tich. C& miu nay dap ung yéu ciu cia
phuong phap PLS-SEM va dam bao d9 tin cay cua
két qua nghién ctru.

3.3. Thang do

Céc bién nghién ctru duge do luong bang thang
Likert 5 diém (1 = hoan toan khong dong y; 5 =
hoan toan dong ¥). Cac thang do dugc ké thira
tir cac nghién ctu trudc va diéu chinh cho phu
hop véi bdi canh nghién ciru. Cu thé, nhéan thirc
greenwashing dugc do ludng bang 4 bién quan sat
phan anh mtrc d6 nguoi tiéu ding cho thiy, thuong
hi€u cuong di€u hoa hodc dua ra cac tuyén bd moi
truong thiéu dang tin cdy (Chen et al., 2020). Niém
tin thuong hiéu dugc do ludng bang 4 bién quan sat
thé hién mirc d6 ngudi tiéu dung tin tuéng vao su
dang tin cay, su trung thuc va cam két cua thuong
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hiéu (Chaudhuri & Holbrook, 2001). Y dinh mua
hang xanh dugc do ludng bang 4 bién quan sat
phan anh xu hudng lya chon, tiép tuc mua va gisi
thiéu cac san pham dugc quang ba 14 than thién véi
moi truong (Nguyen et al., 2019).

4. Két qua va thao luin

4.1. Thong ké mé td méu nghién ciru

Sau qué trinh sang loc dir li€u, 225 bang hoi
hop 1& duge sir dung cho phan tich. Mau nghién
ctu cha yéu 1a ngudi tiéu ding my pham tai
mién Béc Viét Nam, dic biét 1a nhém khach hang
tré thudng xuyén tiép can véi cac thong diép
marketing xanh.

Vé dic diém nhan khau hoc, nit gi6i chiém
72,4% mau khao sat, nam giGi 25,9% va 1,7%
khong cong bd gidi tinh. Nhom tudi 26-35 chiém
ty 1¢ cao nhat (61,3%), tiép theo 1a nhoém 18-25
(25,6%) va trén 36 tudi (13,1%). Phan 16n ngudi
tham gia c6 trinh d¢ dai hoc (68,4%) hoac sau dai
hoc (23,2%).

Vé hanh vi tiéu dung, 57,6% ngudi duge khao
sat thuong xuyén sit dung my phim duoc quang
ba la “xanh” hoac “ty nhién”, trong khi 35,4% su
dung & murc thinh thoang, cho thdy mau nghién ciru
phu hop véi myc ti€u nghién ctru.

4.2. Danh gia mé hinh do luwong

Trudce khi kiém dinh cac gia thuyét, mé hinh do
ludng dugce danh gia nhim dam bao do tin cay va
tinh hop 16 ctia cac thang do. Két qua cho thay, cac
chi s6 Cronbach’s Alpha va Composite Reliability
clia cac bién déu 16n hon 0,7, dap (mg ngudng
khuyén nghi trong nghién ctru mo hinh ciu trac
tuyén tinh (Nunnally, 1978).

Céc hé s6 tai cua cac bién quan sat déu 16n hon
0,8, cho thy, cac chi bao phan anh tét cac khai
niém nghién ctru. Cy thé, cac bién do ludng nhan
thirc greenwashing c6 hé s6 tai dao dong tir 0,837
dén 0,865 va Cronbach’s Alpha dat 0,878. Cac bién
do lwong niém tin thuong hiéu c6 hé sb tai tir 0,828
dén 0,869 v6i Cronbach’s Alpha dat 0,867. Trong
khi d6, cac bién do ludng y dinh mua hang xanh c6
hé sd tai tir 0,865 dén 0,888 va Cronbach’s Alpha
dat 0,902.

Gia tri hoi ty cia cac thang do dugc xac nhan
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khi céc bién tiém 4n co gia tri AVE 16n hon 0,5. Két
qué cho thiy, cac bién trong md hinh déu dat yéu
clu, v6i AVE cta nhan thuc greenwashing, niém
tin thwong hiéu va ¥ dinh mua hang xanh 1an luot
dat 0,732; 0,715; va 0,772. Dong thoi, cac chi s6
Composite Reliability ctia cac bién déu 16n hon
0,9, cho thay do tin cdy cao cta thang do.

Gia tri phan biét duoc kiém dinh bang tiéu
chuan Fornell-Larcker. Két qua cho thdy, cin
bac hai cia AVE cuia mdi bién déu 16n hon hé sb
twong quan voi cac bién con lai. Diéu nay chimng
td cac khai ni¢m trong mé hinh c6 gia tri phan
biét tot va cac thang do dat yéu cau vé do tin cay
va tinh hop I¢.

4.3. Kiém dinh mé hinh ciu tric

Sau khi xac nhan mo6 hinh do luong dat yéu
cau, md hinh ciu tric duoc kiém dinh dé danh gia
cac mdi quan hé giita cac bién nghién ciru. Két
qua phan tich cho thiy, nhan thirc greenwashing
c6 tac dong tiéu cuc va cé ¥ nghia thong ké dén
niém tin thwong hiéu (B = -0,52; p < 0,001). Diéu
nay cho thay, khi ngudi tiéu ding nhan thirc doanh
nghiép dang phong dai hodc gy hiéu nhim vé cac
tuyén b méi truong, muc do tin tuéng cia ho ddi
v6i thuong hiéu s& giam. Két qua nay ung ho gia
thuyét H1.

Bén canh d6, niém tin thwong hiéu c6 anh huéng
tich cuc va co y nghia théng ké dén y dinh mua
hang xanh (= 0,61; p <0,001). Didu nay cho thay,
khi nguoi ti€u dung tin tuéng vao tinh trung thuc
va d6 tin cay cua thuong hiéu, ho c6 xu hudng hinh
thanh y dinh mua cao hon d6i voi cac san pham
dugc quang ba 13 than thién vi moi truong. Két
qua nay ung ho gia thuyét H2.

4.4. Phan tich trung gian

Vai tro trung gian ciia niém tin thwong hiéu
dugc kiém dinh bang phuong phap bootstrapping
v6i 5.000 mau lap. Két qua cho thay, tic dong gian
tiép cua nhan thic greenwashing dén ¥ dinh mua
thong qua niém tin thuong hiéu cé ¥ nghia thong
ké (B=-0,197; p <0,001). Piéu nay xac nhan nhan
thirc greenwashing lam suy giam niém tin thuong
hi€u, tir d6 1am giam y dinh mua hang xanh, qua do
ting ho gia thuyét H3.

5. Két luan va Khuyén nghi

5.1. Két lugn

Nghién ctru nay phan tich tac dong cta nhan
thirc greenwashing dén y dinh mua hang xanh
thong qua vai trd trung gian ciia niém tin thuong
hiéu trong nganh my pham tai Viét Nam. Két qua
cho thiy nhén thirc greenwashing anh hudng tiéu
cuc dén niém tin thuong hiéu, khi cac tuyén bd moi
truong bi cho 1a thiéu minh bach hodc phong dai sé
lam giam mirc d9 tin tudng cliia nguoi ti€u dung.

Bén canh do6, niém tin thwong hiéu c6 tac dong
tich cuc dén y dinh mua hang xanh. Phan tich trung
gian ciing xac nhan niém tin thuong hiéu dong vai
trd quan trong trong moi quan hé giita nhéan thirc
greenwashing va y dinh mua, cho thdy tac dong
tiéu cuc ciia greenwashing dén y dinh mua chu yéu
thong qua sy suy giam niém tin thwong hiéu.

5.2. Ham y qudn tri

Két qua nghién ctru goi ¥ mot s6 ham ¥ quan tri
quan trong cho cac doanh nghiép trién khai chién
lugc marketing xanh. Thur nhét, doanh nghiép can
dam bao tinh minh bach va nhat quan trong céc
tuyén bd mdi truong nham tranh tao ra nhan thirc
greenwashing tir phia nguoi ti€éu dung. Thu hai,
viéc st dung cac chung nhan moi truong doc 1ap
va cung cap thong tin 1 rang vé ngudn gdc nguyén
lidu co thé gitip ting cuong do tin cdy cua thuong
hiéu. Thir ba, doanh nghiép nén xay dung chién
lugc phat trién bén viing dai han dya trén cac cam
két moi truong thyuc chat thay vi chi tap trung vao
truyén thong marketing.

5.3. Han ché va huéng nghién civu tiép theo

Mic du nghién ctru cung cip nhitng két qua c6
y nghia, mét s6 han ché van can duoc xem xét. Thu
nhét, nghién ctu st dung dir li¢u cit ngang nén
chwa phan anh day da mdi quan hé nhan qué trong
dai han. Cac nghién ctru turong lai 6 thé sir dung dit
liéu theo chudi thoi gian hodc thiét ké thuc nghiém
dé kiém dinh 16 hon tac dong cua greenwashing dén
hanh vi tiéu dung. Thir hai, nghién ctru chi tap trung
vao nganh my pham tai Viét Nam, do d6 kha ning
khai quat hoa con han ché. Cac nghién ctru tiép theo
c6 thé mé rong sang cac linh vuc khac nhu thuc
pham, thoi trang hodc hang tiéu dung nhanhm

$6 6/2026 | 133



TAP CHi CONG THUGNG

Loi cdam on:
Nghién civu nay dwoc tai tro boi Truwong Pai hoc Hang hdi Vigt Nam trong dé tai ma sé: DT25-26.144.

TAI LIEU THAM KHAO:

Chen Y. S., Huang A. F., Wang T. Y., & Chen Y. R. (2020). Greenwash and green purchase behaviour: The mediation of
green brand image and green brand loyalty. Total Quality Management & Business Excellence, 31. 1-16. https://doi.or
2/10.1080/14783363.2018.1426450.

Chaudhuri A., Holbrook M. B. (2001). The chain of effects from brand trust and brand affect to brand performance: The
role of brand loyalty. Journal of Marketing, 65(2), 81-93. https://doi.org/10.1509/jmkg.65.2.81.18255.

Creswell J. W., & Creswell J. D. (2018). Research design: Qualitative, quantitative, and mixed methods approaches (5th
ed.). SAGE Publications.

De Freitas Netto S. V., Sobral M. F. F., Ribeiro A. R. B., & Soares G. R. da L. (2020). Concepts and forms of greenwashing:
A systematic review. Environmental Sciences Europe, 32, Article 19. https://doi.org/10.1186/s12302-020-0300-3.

Kumar A., & Yadav R. (2021). The Impact of Shopping Motivation on Sustainable Consumption: A Study in the
Context of Green Apparel. Journal of Cleaner Production, 295. 126239. https://doi.org/ 10.1016/j.jclepro.2021.126239.

Hair J. F., Hult G. T. M., Ringle C. M., & Sarstedt M. (2019). A primer on partial least squares structural equation
modeling (PLS-SEM) (2nd ed.). SAGE Publications.

Morgan R. M., & Hunt S. D. (1994). The commitment-trust theory of relationship marketing. Journal of Marketing,
58(3), 20-38. https://doi.org/10.2307/1252308

Nguyen H.V., Nguyen C.H., & Hoang T. (2019). Green consumption: Closing the intention-behavior gap. Sustainable
Development, 27(1), 118-129. https://doi.org/10.1002/sd.1875

NielsenlQ (2023). The changing climate of sustainability. NielsenlQ.
Nunnally J. C. (1978). Psychometric theory (2nd ed.). McGraw-Hill.

Ngay nhén bai: 15/01/2026
Ngay phan bién danh gia va stra chira: 30/01/2026
Ngay chap nhin ding bai: 20/02/2026

PERCEIVED GREENWASHING AND GREEN PURCHASE
INTENTIONS: THE MEDIATING ROLE OF BRAND TRUST
IN VIETNAM’S COSMETICS INDUSTRY

© NGUYEN DUC TAM

Vietnam Maritime University

ABSTRACT:

This study examines the impact of perceived greenwashing on green purchase intentions, with
a particular focus on the mediating role of brand trust in the Vietnamese cosmetics industry. Data
were collected from 225 consumers and analyzed using partial least squares structural equation
modeling (PLS-SEM). The findings indicate that perceived greenwashing has a significant negative
effect on brand trust, while brand trust exerts a positive and significant influence on green purchase
intentions. Mediation analysis further confirms the significant mediating role of brand trust in this
relationship. These results contribute to the growing body of empirical literature on sustainable
consumer behavior in emerging markets.

Keywords: greenwashing, brand trust, green purchase intention, green marketing.
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