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TOMTAT:

Nghién cttu nhim do ludng mifc do tdc dong clia cac nhan to dén hoat dong Marketing Online
clia cdc doanh nghiép (DN) c6 kinh doanh truc tuyén tai khu vitc Thanh phd H6 Chi Minh (TP. HO
Chi Minh). K&t hgp phuong phap nghién cttu dinh tinh va dinh lugng, tic gid da ti€n hanh khdo sit
225 d6i tugng c6 ti€p can hoic st dung san pham/dich vu thong qua Marketing Online tai TP. Ho
Chi Minh dé thim do mitc d6 4nh hudng clia cic nhan t& dén hoat dong Marketing Online dudi
gbc do khach hang. Nghién cttu chi ra ¢6 3 y&u t8 ¢6 dnh hudng rd rang dén hoat dong Marketing
Online clia cdc DN c6 kinh doanh truc tuyén tai TP. HO Chi Minh, bao gdbm: An ninh, Kh4 niing
tuong tac va Thong tin. Tir k&t qua khdo sét, tdc gid dé xudt mot s6 ham ¥ quén tri nhim nang cao
hiéu qua hoat dong Marketing Online tai DN c6 kinh doanh tric tuy&n tai TP. H6 Chi Minh.

Tu khéa: marketing, marketing online, kinh doanh tryc tuy&€n, Thanh phd H6 Chi Minh.

1.Pat van dé

Theo két qua tdng diéu tra kinh t& 2021 tir
Vietnam Plus, tong s6 DN trén dia ban TP. HS Chi
Minh 1a 216.170 don vi (ting 26,2 % so v4i nim
2016). Theo Bdo Dién t Chinh pht, s6 DN ding
ky thanh 1ap mdi trong 6 thing dau nim 2022 dat
mdc ky luc véi 76.233 DN, tang 13,6% so vdi cling
ky nam 2021. Tinh dén hét quy II, ¢c6 116.900 DN
gia nhap va tdi gia nhap thi trudng. Con s6 ndy &
TP. H6 Chi Minh la 22.469 DN, ting 11,5% so v6i
cung ky nim trudc.

Theo bdo cdo tr We Are Social (Lé Vian Phu -
LPTech tf;ng hop, 2022), thing 01/2022, c6 72.10
tri€u ngudi st dung internet tai Viét Nam, dat mic
73,2% dan s6 st dung internet nim 2022, ting

4,9% tit nim 2021 dén nim 2022. Bén canh d6, c¢6
76,95 triéu ngudi dung mang xa hoi § Viét Nam
vao thang 01/2022, ting 6,9% tir nim 2021 dén
nim 2022.

Trong thap nién qua, su phat trién ciia Internet
dd tao ra sic manh vd bién cla ngudn lyc tai
nguyén va kéo theo si phat trién ctia rat nhiéu hoat
dong ctia DN trén Internet, trong d6 khong thé
khong k& dén cic hoat ddng Marketing Online vdi
nhiéu hinh thifc ngay cang da dang. Dudi stic ép 16n
tir su gia nhdp méi va tai gia nhap thi trudng, dic
biét 1a su phuc hdi sau dai dich Covid-19, ddi héi
cdc DN Viét Nam can c6 cich ti€p thi hiéu qua dé
tim ra chd ding va dinh vi trén thi trudng. Vé6i tiém
ning vé mdi trudng internet ngay cang phd bién va
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phti séng rong khip, Marketing Online da trd thanh
mdt xu thé bit budc cia cdc DN Viét Nam néi
chung va TP. H5 Chi Minh néi riéng. Viéc x4c dinh
cdc nhan to ¢6 tdc dong d&€n hiéu qua hoat dong nay
la mot cAu hoéi ding quan tAm, ¢4 § nghia dinh
huéng cho ciac DN d€ lya chon kénh Marketing va
chi&n lugc Marketing phii hdp.

2. Co's6 Iy thuy&t va mo hinh nghién citu

2.1. Co'sé Iy thuyét vé Marketing Online

Theo Philip Kotler (2009), “Marketing Online
12 qud trinh 1ap k& hoach vé san phdm, gid, phan
phdi, xtic ti€n d6i véi san pham, dich vu va y tudng
dé€ dap ng nhu ciu clia t6 chifc va c4 nhan dua trén
cdc phuong tién dién t& va Internet”. Con theo
Dave Chaffey va Finona Ellis - Chadwick (2012):
“Marketing tri'c tuyén 12 qud trinh ¢ng dung
internet va cdc cong nghé k¥ thuat s& két hop véi
cdc phuong tién truyén thong d€ dat dugc cdc muc
ti€u marketing”.

Trén thuc t&, nhiéu ngudi nhim 1in giita
Marketing Online va Digital Marketing. Marketing
Online dugc hi€u 1a tip hgp con cha Digital
Marketing. Trong khi Marketing Online chi dugc
thyc hién khi dudc k&t ndi véi internet, thi Digital
c6 thé hoat dong ca khi két ndi internet hoic khong
(Beest, 2022). Trong khudn khd bai viét nay, tic
gia chi dé cap d&n Marketing Online thyc hién trén
nén ting Internet.

Nguyén Manh Nguyén (2019), Marketing
Online c6 nhitng wu di€m ndi bat hd trg cho hoat
dong ti€p thi tai doanh nghiép. Mot 1a khdng bi
gidi han bdi khong gian, dé dang gitip cic DN
nim bit dugc nhu cau tin ciia khach hang, quing
b4 cdc sdn phadm va dich vu. Hai 13, khong bi gidi
han vé thdi gian, c6 thé ti€n hanh lién tuc trong
moi thdi diém, khong cé thdi gian chét. Ba 1a, c6
tinh tuong tdc cao gitta DN va khach hang bdi su
ti€p can trao d6i thong tin dé dang, nhanh chdng,
trc ti€p. Bon 1, ¢6 tdc do truyén tdi thong tin
nhanh chong v6i dung lugng 16n. Nam 13, c6 kha
ndng dinh huéng cao nhd cdc cdng cu thu thip
thong tin khach hang c6 hé thdng.

2.2. M6 hinh va gid thuyét nghién ciiu

Diem Thi Thuy Nguyen & cong sy (2015) dé
Xuét c6 6 nhan t6 4nh hudng t6i viéc ng dung E-
marketing trong DN d6 1a “dé st dung”, “Igi th&
tuong ddi nhan thitc”, “kha niing twong thich”, “lya
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chon phuong thitc E-marketing”, “cong cu E-
marketing”, “hoat dong E-marketing”. K&t qua
nghién citu cia nhém téc gia rit ra k&t ludn tat ca
cdc nhan 6 trén déu tac dong d&n viéc tng dung E-
marketing trong DN tunhan.

Chan Wing Man, Angle va Chow Wing Yi Sumi
(2010) k&t luan cic yéu té dnh hudng dén viéc mua
sam truc tuyén bao gdm: thdi d6 d6i véi mua sim
truc tuy€n; 4nh hudng ctia xa hoi; ki€m soat hanh vi
mua sim; tao diéu kién; hanh vi y dinh st dung; tu
nguyén; niém tin, ri ro vi bdo mat. Vijayasarathy
(2004) cho thay ring kha ning tuong thich, 1¢i thé
tuong ddi, d& st dung va an ninh la yé&u td quyét
dinh quan trong vé y dinh huéng mua sim tryc
tuyén.

Ha va Stoel (2009) da ti€n hanh mot nghién citu
minh hoa y riing sinh vién dai hoc khi mua sim truc
tuy&n di bi Anh hudng ddng k€ bdi sy dé dang nhan
thay khi st dung, kha niing tuong thich va thdi do
ddi v6i mua sim dién tr. Nhitng phat hién nay ciing
dugc ting cudng bdi Taylor va Strutton (2010) da
chitng minh ring nhn thic dé st dung va hitu ich
c6 tdc dong manh mé& dén y dinh mua thdng qua
ngit cinh truc tuyén. Ebrahimi, Pejman & cdng su
(2021) khing dinh kha niing tuong tic 12 y&u t& ¢
tdc ddong manh nhat d&€n quyé&t dinh mua sim online
thong qua mang x4 hoi. Bén canh dé, cic yéu to vé
xu huéng, (thong tin) truyén miéng, gidi tri, tiy
chinh ciing c6 tdc dong trong nghién cdu nay.
Semila Fernandes & cong su (2021) cling 1an nita
khéng dinh thong tin truc tuyén cé tac dong dang ké
trong quyét dinh mua hang truc tuyén thong qua
cac kénh Marketing Online ctia doanh nghiép.

TU co s§ cac nghién ciu trude day, k&t hgp véi
tham khdo y ki€n chuyén gia, tic gid dé xuit mo
hinh nghién citu gdm 5 bi€n quan sit: Bing thong,
Kh4 niing tuong thich, D& sit dung, An ninh, Thong
tin cung cap. Tuy nhién, sau qua trinh nghién cttu sd
bd v6i 110 miu, md hinh dugc hiéu chinh phi hgp
véi thuc t& thi trusng TP. H6 Chi Minh véi 3 thang
do doc lap, 1 thang do phu thudc vé6i 21 bi€n quan
sat nhu thé hién tai Sd db. (Xem S dd)

Nhén t6 “Khd néing tuong tdc”

Theo tir dién tir va ngit Ti€ng Viét, “Tuong
tdcla sy tdc dong qua lai, c6 4nh huéng 1in nhau
giffa cdc doi tugng ngudi hodc vat”. Tuong tic ¢
tic dong rit quan trong trong hoat dong truyén
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S0 dé: Mé hinh nghién ciiu dé xudt
[ Kha nang tuong tac

[An ninh

( Thongtin

thong ndi chung va hoat dong Marketing Online
néi riéng. Tuong tic 1a dic di€m chinh clia cong
nghé méi, doi héi mo6 hinh da chiéu trong truyén
thong. Ngudi doc c6 thé chii dong tim ki€m va lya
chon thong tin chit khong don thudn nhan thong
tin to phuong ti€n do6.

Gid thuyét HI: Nhan t6 “Kh4 ning tuong tic”
c6 4nh hudng d&€n hoat dong Marketing Online
clia cic DN c¢6 kinh doanh tryc tuyén tai TP. Hb
Chi Minh.

Nhén t6"“An ninh”

An ninh 12 sy binh 8n, 6n dinh va dudc bio vé
modt cdch an toan clia mot sy vat truc moi de doa
clia cdc y€u t6 bén ngoai va bén trong (Tir dién
ti€ng Viét). An ninh mang 1a bdo vé mang clia ban
trudc viéc danh cdp va st dung sai muc dich thong
tin kinh doanh bi mat va chong lai tin cong bing
ma doc tir vi rdt va sdu mdy tinh trén mang Internet.
N&u khong c6 an ninh mang dudc trién khai, cong
ty ctia ban s& gip rui ro trudc xAm nhép trai phép,
su nging tré cia mang, su gidn doan dich vu, su
khong tuén thi quy dinh va thdm chi 1a cidc hanh
dong pham phap (Chann, T, 2001).

Gid thuyét H2: Nhan t6 “An ninh” ¢6 4nh hudng
dén hoat dong Marketing Online cda cédc DN c¢6
kinh doanh tryc tuyé&n tai TP. H5 Chi Minh.

Nhén t6"“Thong tin”

Thong tin 12 mot tap hgp tit cd nhitng thong tin
ctia sin phdm, dich vu ctia DN nhiim cung cip cho
khdch hang nhitng hi€u biét va nhan dinh vé sin
ph?fm va dich vu ma ho dang tim hi€u va muén st
dung. Viéc xem xét ndi dung truc tuyén khong chi
din dit mot cd nhin mua sdn phim, ma con
chuyén thanh trdi nghiém mua sim tich hop
(Fiore va Kim, 2007). Khdng gidng nhu céc clta
hang bdn 18 truyén thdng, ngudi mua hang truc
tuy€n khong thé s va ngili sdn phdm, vi vay ddnh
gid mua hang cia ho dua trén thong tin ¢4 sdn trén
trang web va cic danh gid san phidm c6 sin (Kim
va cong su, 2007).

Gid thuyét H3: Nhan t6 “Thong tin” ¢6 anh
huéng d&€n hoat ddng Marketing Online ctia cic DN
c6 kinh doanh tric tuy€n tai TP. H6 Chi Minh.

3. Phuong phap nghién citu

Nghién cttu dinh tinh: thu thap dif liéu thi cap,
thao ludn vé&i chuyén gia dé€ hinh thanh mo6 hinh
nghién cttu va bang cdu hdi so bo.

Nghién ctu dinh Iugng: Thong qua khao sit so
bd (110 ddi tugng) d& hi¢u chinh mo hinh. Ti€p d&n
khao sat chinh thic 251 d6i tugng nghién citu khu
vire TP. HO Chi Minh thdng qua google form; ki€m
tra va chon loc 225 mau hgp 1€ ti€n hanh phan tich
bing phin mém SPSS (phan tich dd tin cay
Cronbachs Alpha, nhan t6 khdm phéa (EFA), phan
tich hdi quy tuyé&n tinh boi) d€ kiém dinh céc gid
thi€t ciia mo hinh.

4. K&t qua nghién ciu

4.1. Thong ké mo ta

Trong s6 225 khéch dudc khéo sat, ty 1& gidi tinh
clia ddi tuong khdng qud chénh léch véi 40% nit
gi6i va 60% la nam gidi. Tuy nhién, do tudi cia
khéach hang lai cé sy chénh léch 16n khi nhém tudi
tr 18 - 26 chi€m dén 79,1%. Khio sit da chi ra
ring, ty 1& khach hang nim trong do tudi 18 - 40
chinh la nhém d6i tugng st dung cic dich vu
Marketing Online tai TP. H6 Chi Minh nhiéu nhat
v6i tdng cong 90,1%. Ngoai ra, d6i tugng st dung
cac dich vu Marketing Online tai TP.HCM c6 trinh
dd hoc van cao (trinh do cao ding, dai hoc chi€m
80,9%). Pay l1a mot diéu kién thuan 1¢i cho qua
trinh nghién cttu, vi d6i tugng c¢6 di trinh dd va
nhan thic cd4 nhan d€ danh gia mot cdch khach
quan cic tiéu chi vé thyc trang st dung cic dich vu
vé Marketing Online tai TP. H6 Chi Minh.

Théng ké cdc phuong tién khach hang biét dén
céc dich vu Marketing Online tai TP. H5 Chi Minh
phadn anh ring khach hang bi€t d&én cic dich vu
Marketing Online tai TP. H6 Chi Minh thong qua
mang xi hdi (Facebook/Zalo/Tiktok,...) 12 nhiéu
nhat (34,8%), ti€p dé&n 1a website (25,7%), quing
céo truc tuyén (17,3%), E-mail (14,4%) va thap
nhitla Catalogue dién i (7,8%).

4.2. Kiém dinh gid tri trung binh (Mean)

K&t qua ki€m dinh cho thdy ring, tit ci cdc
bi&n quan sat déu dat gid tri trung binh kh4 cao, tir
3.96 d€n 4.42. Piéu nay ching td khdch hang cho
ring cdc nhin t6 néu trén c¢é tAm quan trong va
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dnh hudng 16n dén dich vu Marketing Online cta
cdc DN tai TP. Hb Chi Minh. Trong s6 d6, “An
ninh” 12 thang do dat gi4 tri trung binh 16n nha't
(4.08 - 4.42).

Miic @ danh gia chung vé nhitng nhin t& c6 4nh
huéng d&€n hoat ddng Marketing Online c6 gid tri
trung binh dao dong tir 3.90 dén 4.18 va khong c6
su chénh 1&ch nhiéu giita c4c bi€n quan sit.

4.3. Kiém dinh dj tin cdy Cronbach’s Alpha va
Phan tich nhan to' kham phd (EFA)

Kiém dinh bién doc lap

K&t qud phan tich EFA cho thdy, 21 bi€n quan
sat dudc chia thainh 3 nhém nhin to, tit cd cdc
bi€n s6 déu c6 hé s& Factor Loading > 0.55, cho
thay dif liéu phan tich 12 phit hop va c6 thé ti€n
hanh phan tich hdi quy boi. Cdc hé s6 déu dat yéu
cAu va c6 ¥ nghia thdng ké, cdc bi€n c6 tuong
quan trong tong thé. Tdng phuong sai trich
(Cumulative %) = 72.497% > 50% ching td
72.497% bién thién clia dit liéu dugc gidi thich bi
3 nhan t&, con lai 27.503% sé& dudgc gidi thich bsi
nhitng nhan t6 khdc. (Bdng 1)

Kiém dinh bién phu thujc

K&t qua kiém dinh cho thdy cdc bi€n quan sit
clia nhan t6 Hoat dong Marketing Online gom
thanh 01 nhém va déu c6 hé s6 Factor Loading >
0.5, phit hgp véi yéu cau. Hé s6 KMO c6 gid tri =
0.813 > 0.5 va gia tri sig = 0.000 nén phan tich
nhan t6 hop ly. Do d6, hé s6 phan tich dat yéu
cAu. Eigenvalues = 2.831> 1 dai dién cho phin
bi€n thién dugc gidi thich bdi mdi nhin td, thi
nhan t6 ridtra c6 y nghia tém tit thong tin tot nhat.
Téng phuong sai trich: Rotation Sum of Square
Loadings (Cumulative %) = 70.748 % > 50% dap
rng tiéu chudn.

4.4. Két qua phan tich hoi quy da bién

Bdng 2 cho thdy, 3 bién tdc dong dugc dua vao
md hinh phan tich hdi quy déu c6 mdi quan hé
tuyé&n tinh v6i bi€n hoat dong Marketing Online
(sig.< 0.005), cdc bi€n déu c6 quan hé dnh hudng
v6i bi€n phu thudc theo chiéu thuin. Hé s& phéng
dai phuong sai (VIF) clia cdc bi€n doc 1ap trong
mo hinh déu nhd hon 10, ching td riing cic bién
doc 1ap khong x4y ra hién tugng da cong tuyén.

M0di quan hé giita bi€n phu thudc Y va 3 bién
doc 1ap X dudc thé hién dusi dang phuong trinh hdi
quy nhu' sau theo Beta dd chuin hoa:
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Y = 0.261X1 +0,121X2 + 0,531X3

Hay: Hoat dong Marketing Online
=0.261*(Kha ning tuong tic)
+0.121%(Thong tin) + 0.531%*(An ninh).

5.Ké&tluan va ham ¥ quan tri

5.1. Két lugn

Thong qua cdc két qua phan tich & muc 4, ta
thdy 3 nhan t8 “Kha ning tuong tic”, “An ninh”
va “Thong tin” déu tic dong truc ti€p dén hoat
dong Marketig Online ctia cdc DN c¢6 kinh doanh
truc tuyén tai TP. H5 Chi Minh. Trong d6, nhin t&
“An ninh” 12 y&u t§ tdc dong manh nhit. Piéunay
cho thdy ring, hoat dong Marketing Online cla
cdc DN c¢6 kinh doanh tryc tuyén tai TP. H5 Chi
Minh phan 16n chiu sy chi phdi tif vAn dé an toan
khi st dung mang internet va cdc cdng cu
Marketing Online ctia DN. Tuy nhién, nhin tdng
thé, tim quan trong chung ctia 3 nhan t6 ma khach
hang ddnh gid déu kha cao. Vi vdy, cic DN c6
kinh doanh tryc tuyé&n tai TP. H5 Chi Minh cin
quan tAm hon nita d€n tim dnh hudng cda 3 nhan
t0 trén, nhim tap trung dua ra nhitng bién phdp
ning cao hiéu qua Marketing Online tai DN trong
thdi gian t6i.

5.2. Ham y qudn tri

Thit nhdt, cic DN can xay dung hé thong an
ninh cho mang lu6i Marketing Online, 4p dung
céc bién phdp k§ thudt nhim ngin chin va xi Iy
cdc16i bdo mat d€ tranh sy phién todi va ddnh cip
thong tin khdch hang. Chi trong tao ngudn nhin
quan tri vién gidi k§ ning chuyén mon, ky ning
nghiép vu dé dé xi Iy cdc vin dé mic phdi trong
viéc quan tri mang.

Thit hai, 361 v6i cac website ctia DN, can chd
trong vao khau thi€t k& chinh chu, bit mit, than
thién va dé dang tim ki€m thong tin cling nhu thuc
hién céc thao tdc, loai bd cic quing cdo phién todi
vi phan 16n khach hang cho ring giao dién dé nhin
va khong giy cdn trd cho viéc thao tdc 1a mot y&u
t6 quan trong. Lua chon nhitng ¢ng dung Marketing
phil hgp véi phong cich ciia tirng d6i tudng khach
hang. Thiic ddy tudng tac da kénh trén cic phuong
tién mang xa hoi, vi diy 12 xu huéng phat trién
manh mé nhat hién tai.

Bao tri, ning cap hé thong truyén ti thong tin
cla cidc phuong tién Marketing Online tai DN,
tranh cdc 13i tai cham, 16i hé thong, ning cip céc
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Bdng 1. Ma trdn xoay nhén t& clGa bién déc lap

Bién quan sat , Component 5 n Hé s6 Cronbach’s Alpha

KNTT10 0.846

KNTT9 0.84

KNTT7 0.785

KNTT1 0.775

KNTT11 0.774

KNTT2 0.756 0.949

KNTT4 0.75

KNTT6 0.713

KNTT8 0.696

KNTT5 0.669

KNTT3 0.66

AN4 0.661

AN3 0.646

AN2 0.628 0845

AN1 0.612

TT4 0.775

TT1 0.739

TT3 0.704

TT6 0.702 0948

T2 0.665

TT5 0.638

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.913

Approx. Chi-Square 4050.068
Bartlett's Test of Sphericity df 210
Sig. 0.000

Initial Eigenvalues Total 2.286

Cumulative % 72.497

g6i hosting ddp tng t6i da viéc tdi trang. Pa dang
héa cach thiic truyén tai thong tin d&€n khach hang,
thay ddi tu duy trong viéc sing tao noi dung 13 mot
trong nhitng y&u to then chét. Lién tuc dén dau xu
hu6ng dé cé nhitng ndi dung hap dan, phit hop véi
thi hi€u kh4ch hang, dic biét 1a doi tugng khach
hang Gen Z.

Ngudn: Két qud nghién citu

Bén canh d6, DN cin chii dong tuyén dung,
dao tao, ning cao kién thifc va trinh d6 Marketing
Online cho ddi ngli nhan vién. DN kinh doanh tryc
tuyén nén c6 mot bd phin chuyén gia vé
Marketing Online, luén dugc khuyé&n khich hoc
héi va tng dung nhitng ki€n thic thay ddi lién tuc
trong xu huéng mdi. Cidc DN kinh doanh truc
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BAng 2. K&t qud phén tich héi quy da bién

- Unstandardized Coefficients | Standardized Coefficients . Si. Collinearity Statistics
B Std. Error Beta Tolerance VIF
(Constant) 025 281 .088 930
X1 294 .057 .261 5.193 .000 .860 1.162
1 X2 A27 .053 121 2422 .016 871 1.148
X3 544 .053 531 10.265 .000 810 1235

Nguén: Két qud nghién citu

tuyé&n cin chi trong vao viéc ning cao chat lugng chuyén nghiép hon va diu tu ning cao hé thong
sdn pham, cAn xem sdn phAm m&i 1a gid tri ndng  qudn 1y don hang online. Can chii ddng hon trong
cot cia DN chit khdong phdi Marketing Online.  viéc chim séc khdch hang sau qud trinh
Mbi DN cin xiy dung hé thdng giao nhin (véi  Marketing Online va trao d6i sin pham/dich vu
DN 16n nén xay dung chudi cung ng sdn phim)  dé ddp &ng khdch hang mdt cich hoan hio m
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MEASURING THE IMPACT
OF FACTORS ON ONLINE MARKETING ACTIVITIES
OF ONLINE BUSINESSES IN HO CHI MINH CITY

® MBA. THI PHUOC BUI
Yersin University

ABSTRACT:

This study is to measure the impact of factors on online marketing activities of online
businesses in Ho Chi Minh City. Qualitative and quantitative research methods are used in this
study. 225 people who have used or accessed products/services via online marketing activities
in Ho Chi minh City are surveyed to explore factors impacting online marketing activities from
the customer’s point of view. The study’s results show that there are three factors clearly
influencing the online marketing activities of online businesses in Ho Chi Minh City, including
Security, Interaction and Information. Based on the study’s results, some managerial
recommendations are made to help businesses improve the effectiveness of their online
marketing activities.

Keywords: marketing, online marketing, online business, Ho Chi Minh City.
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