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TOM TAT:

Nghién citu ndy nhim muc dinh khdm pha thai do clia giGi tré ddi vdi cdc hoat dong quing
céo trén mang xa hoi YouTube. Md hinh nghién citu dugc xay dung vSi bién phu thudc 12 thdi do
clia gi6i tré doi v6i quang cdo trén mang xa hoi YouTube va 5 bi€n doc 1ap bao gdm: (1) thong
tin, (2) tinh gidi tri, (3) s phién nhi&u, (4) dd tin cay, (5) lo ngai quyén riéng tw. Sau khi ki€m
dinh thang do va phan tich nhan t8, tdt cA nhan td trén déu c6 Anh hudng dén thdi do, c6 3 nhan t&
tidc dong cung chiéu va 2 nhin t§ tic dong ngugc chidu. & bude phan tich hé s§ tuong quan
Pearson, nhan t6 giai tri x4y ra hién tugng khong twong quan va da bi loai khdi mo hinh. Pén
bu6c kiém dinh md hinh hdi quy, nhém tic gid nhan thdy tuong quan giita nhan t6 lo ngai quyén
riéng tu d€n thdi do 1a khdng c6 y nghia. Tidc 1a ¢6 2 gid thuy&t bi bac bd va 3 gid thuyét dugce
chap nhan. Trong d6, nhan t6 do tin ciy tic ddng manh nhit va nhan t§ thong tin 4nh hudng it
nha't dén thai do cla gidi tré d6i v6i quang cdo trén mang xa hoi.

T khoa: mang xa hoi, quang cdo, thai do, gidi tri, YouTube, giGi tré.

1. Dit vin dé

Hién nay, theo bdo cdo “Digital 2020: Global
Digital Overview” cia We Are Social &
Hootsuite (2020), s6 lugng ngudi sit dung mang xa
hoi trén toan cau da dat tdi con s6 3,8 ty ngudi. SO
lugng trén da chi€m khodng 49% tdng dan s6 trén
thé€ gidi (2020). Vi sy phat trién nhu vii bio cia
khoa hoc cdng nghé va sy biing nS thong tin thi s&
lugng trén s€ ngay mdt gia ting, dic biét khi cac
trng dung mang xa hoi gitip ngudi diing c6 thé két
ndi, giao luu, chia sé va tuong tidc vdi nhau ngay
mot thudn tién hon. Nhg th€, cdc nha cung cap

86 S6 22 -Thdng 10/2022

mang x4 hoi khong chi 12 noi cung cdp cic hoat
dong cho ngudi dung cd nhian, ma con la ndi cdc
doanh nghiép tri€n khai hoat dong truyén thong
marketing. Cung v6i sy md rong cia cdc trang
mang x4 hoi véi sd lugng ngusi dung khong 19,
hoat dong quéng cdo thdng qua mang xa hoi cang
dugc ddy manh, dic biét 1a trén cdc trang mang
xa hdi nhu Facebook, YouTube, Instagram,
TikTok,...

Theo Hiép hdi Quéng cdo Viét Nam, hién nay
c6 khodng 6.000 doanh nghiép kinh doanh quéng
cdo, nganh quing cdo trong nudc dang ngay cang
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md rong va phdt trién. Cédc hinh thiic quing cdo
dang dugc thyc hién rong rdi trén nhiéu phuong
tién truyén thong dai ching. Chinh pht di dé ra
muc ti€u doanh thu quing cdo vao nim 2020 dat
1,5 ty USD va dén nim 2030 s& dat 3,2 ty USD
(Bdo Cong Thuong, 2019).

Theo We Are Social & Hootsuite (2020), t6ng
chi tiéu cho thi trudng quing cdo k§ thuit s6 nim
2019 tai Viét Nam dat 306 triéu USD, so v6i nam
2018 da ting 9,2%. S6 lugng ngudi ding internet
& Viét Nam vao thidng 8 nim 2020 da dat d&€n con
s6 68,17 triéu ngudi dung, trong do, s6 ngudi dung
mang xd hoi YouTube chi€m 89%. Theo bdo cdo
ctia Q&Me (2021), thdi gian trung binh cia ngudi
Viét Nam st dung mang xa hdi YouTube dugc
udc tinh khodng 2 ti€ng/ngay.

Tinh dén cudi nim 2020, B6 Thong tin va
Truyén thong cho bi&t ¢6 khodng 120.000 ngudi
Viét Nam d3 ding ky tao video trén nén ting
YouTube va trong d6 c6 dé€n 15.000 trang c6 ding
ky thu tién tir quing cdo, 350 trang c¢6 hang triéu
ngudi dung theo doi (Bdo Nhan dan, 2021). Trén
thuc t&€, nén ting mang xa hoi YouTube luén phd
bi€n hon véi gidi tré khi c6 d&€n 81% ngudi ding
nén ting nay trong do tudi tir 15 - 25 trong nim
2020 (Graphic Rhythm & Elite Content Marketer,
2020). Khi nhin nhin vdn dé siu hon, trong s6
nhitng ngudi ding céng nghé hién nay, giGi tré
ludn 1a lyc lugng duge quan tim cda toan xa hoi.
Bdi & bat ctt thdi diém nao, gi6i tré - thanh nién
cling 1a lyc lugng nhay cadm va ning dong trong xa
hoi hién dai. Gigi tré Viét Nam la nhirng ngudi
ndm gitt vai trd quan trong trong viéc phat trién
cia xa hoi va di't nudc. Vé do tudi cda gidi tré,
cin cd Piéu I BO luat Thanh nién s
57/2020/QH14 quy dinh: Thanh nién Ia cdng dan
Viét Nam dd 16 tudi d&€n 30 twdi. O dé tai nay,
nhém téc gid mudn dé cap d&€n “gidi tré ” 1a nhitng
ban tré cong dan Viét Nam, ¢6 do tudi tir 16 - 30
tudi theo Luat da quy dinh.

Qua cdc s6 liéu trén cho thdy, quing cdo trén
nén tdng mang xa hdi YouTube 12 mot hoat dong
ma cdac doanh nghiép tai nudc ta hién nay dang
dit nhiéu sy quan tim va chi trong. Tuy nhién,
ciu hoi ditra la viéc cdc doanh nghiép chi nhiéu

tién nhu th& cho hoat dong quing cdo c6 that su
mang lai hi€u qué tuong xing? Thai do cia ngudi
dung, dic biét 1a gidi tré d6i vdi cdc quing cdo
trén nén ting mang xa hoi YouTube nhu thé nao?
Hién nay, tai Viét Nam van chua c6 nhiéu nghién
ctfu vé van dé nay va dé ciing 1a 1y do nhém tic
gid thuc hién dé tainay.

2. Co's6 Iy thuyé&t va mo hinh nghién citu

2.1. Co'sé Iy thuyét

Tai Khodn 22 Diéu 3 Nghi dinh s&
72/2013/ND-CP quy dinh dinh nghia “Mang xa
hoi (social network) 12 hé thdng thdng tin cung
cAp cho cong ddng ngudi sit dung mang céc dich
vu lvu trit, cung cdp, st dung, tim ki€m, chia sé va
trao d6i thong tin vdi nhau, bao gdm dich vu tao
trang thong tin dién tif c4 nhan, dién dan (forum),
trd chuyén (chat) tryc tuyén, chia sé¢ Am thanh,
hinh dnh va cdc hinh thic dich vu tuong tu khac”.

YouTube 12 mot mang xa hoi chia sé vé video,
ndi cdc c4 nhan hoic td chifc (dudc goi chung 1a
tai khodn st dung) c6 thé ding Ién hoic ti xudng
va chia sé cdc video clip vé dién thoai hay mdy
tinh. Bing giao dién don gidn va dé s dung,
YouTube khi€n cho bat ky ai cé tai khodn
YouTube ciing ¢6 thé giti Ién mot doan video clip
vao bat ctf khi ndo ma moi ngudi trén thé gidi déu
c6 thé xem dugc sau vai phit chi véi mot thiét bi
dién tif c6 k&t ndi Internet. Doanh thu quiang céo
cia YouTube dén tr Google AdSense, mot
chuong trinh phin loai muc ti€u quing cdo theo
ndi dung va do6i tugng. Thong qua viéc phan tich
thong tin cd nhan clda ngudi st dung, quiang cdo
trén YouTube cho phép don vi khai thic nhim
dén cdc muc tiéu theo vi tri, dd tudi, gidi tinh, tir
khéa.. Vi th€, quing cdo trén mang xa hoi
YouTube cang dugc wa chudng trong moi trudng
kinh doanh hi€n nay va 1a mot kénh hi€u qua dé
ti€p can khach hang muc tiéu.

Hién nay, trén th€ gii néi chung va Viét Nam
néi riéng, chuta cé cac nghién cttu khoa hoc cu thé
vé thai do clia gi6i tré d6i véi quing cdo trén mang
x4 hoi YouTube. Cic tic gia da s déu tham khao
tif nhitng mo6 hinh nghién cttu vé th4i do clia ngudi
tiéu diing ddi v6i quang cdo néi chung dé€ dé xuit
md hinh nghién ctu trong nhitng hinh thic quang
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c4o khac nhau. O bt ky hinh thifc quang cdo nao,
th4i do clia ngudi tiéu diing ddi v6i quing cdo déu
bi 4nh huéng bdi thai do d6i véi quing cdo (Bauer
& Greyser, 1968; Lutz, 1983). Vi thé, & dé tai nay,
nhom tac gia da tham khao cdc mo6 hinh nghién ctu
tuong tu vé thdi do cla ngudi tiéu dung ddi véi
quang cdo néi chung va quing céo truc tuyén néi
riéng. TUr d6, nhom tdc gia s€ xay dung md hinh
nghién ctu dé xuat cho dé tai “Thdi do clia gi6i tré
ddi véi quang cdo trén mang x4 hoi YouTube”.

Nam 1999, Schlosser, Shvitt & Kanfer da thuc
hién mot khdo sat vé thdi do cla ngudi tiéu ding
ddi véi quing cdo da thu hdt hon 400 ngudi c6 it
nhat 1 14n ti€p xiic internet tham gia trong do tudi
tr 18 dén 64. Trong nghién cifu nay, nhém tic gia
dua ra 5 y€u t6 dnh hudng dén thdi do doi vdi
quang cdo trén internet cia ngudi ti€u dung doé 1a
(1) tién ich clia quing cdo (bao gdm: thong tin
quang cdo, tinh gidi tri, hitu ich trong viéc ra quyét
dinh), (2) sy phién nhiéu, (3) sy tin tudng, (4) nhan
thiic vé gid, (5) quy dinh vé quing cdo. Phan tich
hdi quy dua trén k&t qua clia khdo sit cho thdy
ring bi€n thong tin va tinh gidi trf cda quing cdo
tric tuyén da gép phan ding k€ viéc gia ting
thién cdm cta ngudi ti€u dung, do d6 thdi do
ngudi tiéu ding di c6 chuyén bién tich cuc vé
quang cdo trén internet hon so véi quang cdo
truyén thdng néi chung.

Trong mdt nghién cttu khdc cia Waldt et al &
cong sy (2009) vé thai do clia ngudi tiéu dung tré
tudi d6i v6i quang cdo qua SMS ciing di dua ra 5
y&u t6 4nh hudng dén thdi d clia ngudi tiéu dung:
(1) tinh gidi tri (entertaiment), (2) thong tin
(informativeness), (3) su phién nhiéu
(distractions), (4) sy tin tudng (credibilly),

clia mot nghién cu khic v6i chi dé tuong tu
(Tsang et al, 2004). Tuy nhién, két qué ciing néu
1én ngudi tiéu dung c6 thai do kha tiéu cuc ddi véi
céc quing cdo tin nhin.

Tai Viét Nam, trong nghién ctu dé xudt mo
hinh ch4p nhan quing cdo truc ti€p trén mang xa
hoi, Nguyén Duy Thanh & tgk (2013) da st dung
ly thuy&t vé hanh dong hop Iy (TRA) va md hinh
chap nhan cong nghé (TAM). Nhém nghién ciu
da dé xui't mod hinh chap nhian quing cdo c6 8 yé&u
t6, gdm: (1) thai d6 d&€n quing cdo (attitude
toward the advertising), (2) tinh gidi tri
(entertaiment), (3) thong tin (informativeness),
(4) su kh6 chiu (irritation), (5) sy tin cly
(credibility), (6) tudng tdc - xa hdi (interaction -
social), (7) chdp nhan quing cdo truc tuyén, (8)
cdc y&u t& nhan khau hoc. K&t qua phan tich cho
tha'y dudc cdc y&u t& vé tuong tdc xa hdi va tinh
gidi tri c6 tdc dong tich cuc va ciing chiéu dé&n thdi
dd doi v6i quang cdo tryc tuyén, cdc y€u td do tin
cdy va thong tin quing cédo ciing tdc dong tich cuc
dén th4i d6 nhung v6i cudng do thap hon. Con vé
y&u t6 su khé chiu, nghién cifu nhin thiy c6 sy
4nh hudng tiu cyc va trdi chiéu dén thdi do cia
ngudi tiéu diing doi véi quang cdo truc tuyén.

2.2. M6 hinh nghién ciiu

T nhitng 1y thuy&t va nghién ctu trén thé gisi
ciing nhu tai Viét Nam vé thdi do clia ngudi tiéu
dfmg ddi v6i quing cdo trén nhiéu phuong tién
truyén thong khac nhau da dugc trinh bay & trén.
Nhém tdc gid dé xudt mo hinh nghién cttu gdm 5
nhin t8 tdic dong dén thdi do cia gidi tré doi véi
quang cdo trén mang xa hoi YouTube nhu Hinh 1.

Hinh 1: Mé hinh nghién ciu dé xudt

(5) yéu t6 nhan khdu hoc (relevant

] : [ Théng tin ]— H1+
demographic variables). Khao sét thu dugc
200 phiéu trd 13i tir sinh vién cédc trudng dai [ Tinh giéi tri ]— H2+ Thai d6 cia gidi
hoc 16n & Gauteng phit hgp véi diéu kién trd 45 véi quéing
khio sat. K& qud t cdc ki€m dinh gid | Suphién nhiél }- Ha- o0 6N mang xa
thuy€t da chi ra nhan thic clia ngudi tiéu hdi YouTube
ding vé céc gia tri gii tri, thong tin va do tin [ EtmeE:y ]_ Ha+
cdy cla cdc quing cdo tin nhin c6 tdc dong [ Lo ngal quyén riéng tu ]_ H5-

tich cuc dén thdi do clia ngudi tiéu ding doi

vdi quing cdo. Piéu nay phii hop v6i két qui
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Nguén: Nhém tdc gid dé xudt
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Céc gid thuyét:

H1: Thong tin quang cdo c6 tac dong tich cuc dén
th4i do clia gidi tré ddi v6i quang cdo YouTube.

H2: Tinh giai tri cia quang cdo cé tic dong tich
cuc dé&n thai dd cla gidi tré doi véi quing cdo
YouTube.

H3: Sy phién nhiéu c6 tdc dong tiéu cuc dén
thdi do clia giGi tré d6i véi quang cdo YouTube.

H4: P9 tin ciy ¢6 tdc dong tich cuc dén thdi do
clia gidi tré ddi v6i quing cdo YouTube.

H5: Lo ngai quyén riéng tu c6 tic dong tiéu
cyc dé&n thdi do cla gidi tré d6i v6i quing cdo
YouTube.

3. Phuong phap nghién citu

Nghién cifu ndy dugc thuc hién bing phuong
phdp nghién cdu dinh lugng, dugc khao sat trén
320 doi tugng da tiing xem cdc quing cdo trén
YouTube thong qua hinh thitc khdo sit truc tuyén.
Tuy nhién, c¢6 307 mau hgp 1€ va dua vao st dung.
Dit liéu sau khi thu thip dugc xi 1y bing phan
mém SPSS phién ban 20.

Dit liéu nghién ctu dudc ki€m dinh bing hé s&
tin cdy Cronbach’s Alpha trudc khi phan tich nhan

t6 EFA d€ loai cdc bi€n khong phit hdp vi cdc bién
racnay cé thé taora cic yéu to gia (Hoang Trong,
2008). Theo Nunnaly J. C., sy tudng quan trung
binh clia bd miu 12 sy uSc lugng chinh xdc cla sy
tuong quan trung binh cda tit cd miu lién quan
d&n mot cau tric nhat dinh. Mifc ¥ nghia 1y thuyé&t
clia hé s§ tin cy Cronbach’s Alpha tir 0 dén 1.
Tuy nhién, theo thd tuc ddnh gid dugc st dung,
udc lugng ciia Alpha c6 thé it hon hoic bing 1,
gdm nhitng gid tri tiéu cyc mic du chi mot gid tri
tich cuc dugc lam ro (Ritter, N. (2010)).

4. K&t qua nghién cifu va thdo luan

4.1. Kiém dinh thang do va mé hinh

Tir k&t qua ki€m dinh chdt lugng thang do cho
thdy gia tri Cronbach’s Alpha cda céc bi€n do
ludng déu 16n hon 0.6. Piéu nay ching td céc
thang do nay c6 thé st dung dugc. Thém vao do,
cdc hé sd tuong quan bi€n tdng (Corrected Item -
Total Correlation cda cdc bi€n do ludng déu 16n
hon 0.3 va hé sd gi4 tri (Cronbach’s Alpha if Item
Deleted) déu nhd hon gi4 tri Cronbach’s Alpha. Vi
viy, cdc bi€n quan sit déu dat yéu cAu va thang
do dat dugc do tin cdy. (Bang 1)

Bang 1. K&t qud ki€ém dinh thang do

Bién quan Trung binh thang do Phuong sai thang do Tuong quan Cronbach's Alpha
sat néu loai bién néu loai bién bién tong néu loai bién

Cronbach's Alpha thang do bién Théng tin (TT) = 0.864

TT1 20.12 11.932 0.576 0.856
T2 20.14 11.421 0.661 0.840
TT3 20.07 11.364 0.756 0.823
TT4 20.10 11.468 0.713 0.831
TT5 20.36 12.171 0.633 0.845
TT6 20.02 12.114 0.617 0.848
Cronbach's Alpha thang do bién Gidi trf (GTR) = 0.902

GTR1 16.45 8.216 0.737 0.884
GTR2 16.51 7.950 0.783 0.874
GTR3 16.47 8.511 0.735 0.884
GTR4 16.41 8.511 0.696 0.892
GTR5 16.47 8.073 0.828 0.864

$6 22 - Thang 10/2022 89



TAP CHi CONG THUONG

Bién quan Trung binh thang do Phuong sai thang do Tuong quan Cronbach's Alpha
sat néu loai bién néu loai bién bién tdng néu loai bién
Cronbach'’s Alpha thang do bién Phién nhiéu (PM) = 0.893
PN1 8.98 9.591 0.743 0.868
PN2 8.84 9.396 0.704 0.877
PN3 9.20 9.648 0.740 0.869
PN4 9.13 9.103 0.757 0.865
PN5 9.15 9.160 0.747 0.867
Cronbach'’s Alpha thang do bién Tin cdy (TC) = 0.688
TC1 11.91 3.288 0.445 0.639
TC2 11.85 3.418 0.410 0.661
TC3 11.69 3.311 0.516 0.596
TC4 11.64 3.158 0.516 0.592
Cronbach's Alpha thang do bién Lo ngai (LN) = 0.853
LN1 11.97 7.780 0.421 0.870
LN2 11.97 7.228 0.568 0.843
LN3 12.01 7.245 0.705 0.818
LN4 12.05 7.060 0.666 0.824
LN5 12.00 6.873 0.761 0.806
LN6 12.04 6.845 0.758 0.806
Cronbach’s Alpha thang do bién Thai d6 (TD) = 0.888
TD1 7.96 2.554 0.798 0.827
TD2 8.00 2.268 0.835 0.791
TD3 7.90 2.631 0.716 0.896

Sau khi ki€m dinh hé s6 tin cdy, ci 3 bié€n cla
thang do thdi do dugc dwa vao phin tich nhin t&
khdm phd EFA. K&t qua thdng ké dugc trinh bay
tai Bang 2.

T k&t qud phan tich, hé s6 nhin tai Factor
Loading > 0.5 cho thdy tuong quan giita cdc nhan
td 4nh hudng dén thdi do cda gidi tré va thdi do
clia gigi tré 12 cao va bi€n nay khong chi c6 y
nghia thong ké to6t, ma con mang ¥ nghia thuc
tién. Thong thudng, hé s6§ KMO nim trong
khodng 0.5 dén 1. K&t qud phan tich KMO =
0.717, dong nghia v6i viéc ¥ nghia phan tich 1a
phit hgp. Kiém dinh Barlett c6 Sig. = 0.000 < 0.05,
chitng td sy tuong quan clia ciac bi€n quan sit vé
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Nguon: Tong hop tir két qud nghién ciiu

Bdng 2. Kiém dinh KMO and Bartlett

Hé s§ KMO 7
Chibinh phugng Xap xi 553.796
Kidm dinh (Approx. Chi-Square)
Bartlett Bac tu do (df) 3
Mic y nghia (Sig.) .000

Nguoén: Tong hop tir két qud nghién citu

mit tdng thé 12 c¢6 y nghia. Tdng phuong sai trich
(Total Variance Explain) = 64.02% > 50% cho
thdy md hinh EFA nay la phu hgp. Gid tri hé s6
Eigenvalues = 2.453 > 1 nén cdc bi€n quan sdt
dugc giit lai &€ phan tich ti€p.
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4.2. Phén tich tuong quan va hoi quy

Tur k&t qud phan tich twong quan cho thdy, c6
su tuong quan giita cdc bi€n doc 1ap 1én bi€n phu
thudc. Cu thé, méi tuong quan ctia bién TT v6i TD
c6 R =0.534; moi tuong quan giita bién PN v6i TD
c6 R =-0.639; mdi tuong quan giita bi€n TC véi
TD c6 R = 0.789 va mdi tuong quan giita bién LN
v6ibi€n TD ¢6 R = - 0.159. Piéu nay c6 nghia, khi
céc bi€n doc 1ap c6 su ting hodc gidm 1 don vi,
bi&€n phu thudc TD sé ting hoic gidm mot don vi
R tuong tng. (Bang 3)

K&t qud phan tich ANOVA cho thdy hé s
Sig.= 0.000 nén md hinh hdi quy 1a phtt hgp vé
mit tdng thé. Tuy nhién, hé sd Sig. cda bi€n LN >
0.05 khdng c6 ¥ nghia nén loai bé bi€n nay.

Duva vao k&t qud phan tich tuong quan cho
thdy, bi€n doc 1ap TC c6 mic tuong quan (tuong
quan thuin) cao nhit va bi€n LN c6 mic tuong
quan (tuong quan nghich) thdp nhit. Piéu nay
phdn 4nh mic dd tdc dong cla tirng nhan td 1én
thdai do cta gidi tré. Cac doanh nghiép khi thuc
hién quing cdo trén nén ting YouTube cin phai
chii y d€ c6 thé tdi uu héa hiéu qua truyén thong.

Qua day két ludn mo hinh hdi quy 13 phu hop.
Tir d6 dua ra k&t ludn vé viéc ki€m dinh cédc gid
thuyé&t nghién cttu. (Bing 4)

Nhu vdy, m6 hinh hdi quy v6i hé s§ chudn héa
dugc mo td nhu sau:

TD =0.534* TT - 0.639 * PN + 0.789 * TC

Khi cdc bién doc 1ap TT, PN va TC c6 su ting
hoéc gidm 1 don vi thi bi€n phu thudc TD sé ting
hodc gidm modt don vi R tuong ng 1an lugt 1a
0.534;-0.639 va 0.789. (Bing 5)

5.Kétluan

K&t qud nghién cttu cho thiy ¢6 2 nhan t& dnh
huéng tich cuc d&n thdi do cla gi6i tré ddi véi
quang cdo 1a thong tin va dd tin cay. Nhin t6 con
lai 12 phién nhiéu 4nh huéng tiéu cuc d&n thdi do
cla gidi tré doi v6i quing cdo trén YouTube. V6i
k&t qua tir md hinh hdi quy, cdc nhin t& nghién
ctfu bao gdm thong tin, do tin cdy va phién nhiéu
déu c6 sy tic dong dén thdi do cla ngudi ticu
dung va tudng tng véi tiing cudng dd dnh hudng
khic nhau.

K&t qua nghién citu khing dinh, nhan t& do tin
cdy 12 nhin t§ c¢6 dnh hudng manh nhit va tic
dong tich cuc t6i thdi do cia gi6i tré d6i véi quing
cdo trén mang x4 hoi YouTube. Piéu nay cé
nghia 12 y&u t6 niém tin clia giGi tré ddi v6i thong
diép quing cdo qua mang xd hdi cang cao, ho
cang c6 thdi do tot doi véi quang céo.

Quéng cdo trén mang xa hdi YouTube gép phin
vao quy€t dinh mua hang cda gidi tré. N6 khong chi
g6p phan gitip doanh nghiép dua thuong hiéu (sin
pham/dich vu) clia minh d&n gin hon véi cong
ching ma con tic dong dén quyét dinh Iva
chon/mua/stt dung ctia ngudi ti€u dung. Chinh vi
thé&, viéc tao niém tin thong qua quing cdo 1a busc

BAng 3. Phén tich dd phu hdgp ciia mé hinh

M6 hinh R R? R? hiéu chinh Sai s6 chudn udc lugng Gia tr] Durbin-Watson
1 .8402 .705 .702 41869 1.951

Nguon: Tong hop tir két qud nghién ciiu

BAng 4. K&t qud phan tich héi quy

Hé s6 hadi quy Hé s6 hdi quy Thong ké
Mé hinh chua chuan héa chun héa t Sig. da cdng tuyén
B Sai s6 chuén Beta Do chap nhan VIF
(Constant) .752 331 2.274 .024
TT 143 .047 126 3.056 .002 0.574 1.743
1 PN -.245 .044 -.241 -5.507 .000 0.507 1.973
TC 817 .049 613 16.713 .000 0.724 1.382

Ngudn: Téng hop tix két qud nghién citu
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BAng 5. K&t qud ki€m dinh cdc gid thuyét nghién clu

Gia thuyét N&i dung Két qua
Théng tin vé san phdm/dich vu dugc cung cap tir quang céo trén YouTube tac dong o a
H1 , e e an o h e ia mrs g \ . as Chap nhan
tich cuc t6i thai dé cua gidi tre doi véi cac quang cao do.
Tinh giai tri clia cac quang céo trén YouTube tac dong tich cuc téi thai do cla gidi tré "
H2 o e ) C e Bac bo
d6i véi cac quang cao do
H3 Su lph7|enﬂr‘1h|,9ju ?ua c?c qugng (,:ao trén YouTube tac dong tiéu cuc téi thai dé cua Chép nhén
gidi tre d6i véi cac quang cao do
Su dang tin cay cla thong tin dugc cung c8p trong cac quang cao trén YouTube tac o A
H4 N N S ) L as Chéap nhan
déng tich cuc tGi thai do cua gidi tre doi véi cac quang céo dé
Sulo ngai vé& quyén riéng tu tac dong tiéu cuc dén thai do clia gidi tré doi véi cac i
H5 ) A Bacbo
quang cao trén YouTube

dau tién d€ doanh nghiép tao dung chd ditng trong
1ong khdch hang. P tin ciy cla gidi tré c6 dugc tir
quang cdo qua mang xa hoi YouTube c6 thé 1a tir
kinh nghiém cda ban than hodc dugc su gidi thiéu
clia ngudi thAn va ban be. Bing cach xay dung
thong diép quing cdo theo huéng tu van, chia sé

Nguén: Tong hop tir két qud nghién citu

nhitng thong tin mang tinh chin that cao tao su gin
gili, than thién va thong hiéu giita doanh nghiép va
khédch hang. Biét dugc nhu ciu clia gidi tré, doanh
nghiép s& mang lai gid tri cho gidi tré, tir d6 chi€m
dugc long tin cia ho va c6 thém khach hang khéc
d& dang hon, nhd vao sy gi6i thiéu chéo giita ho m
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ABSTRACT:

This study explores young people’s attitude towards advertising activities on the social network
YouTube. The proposed research model consists of one dependent variable of the attitude of
young people towards advertising activities on YouTube and five independent variables including:
(1) informativeness, (2) entertainment, (3) distractions, (4) reliability and (5) privacy concerns.
After testing the scale and analyzing factors, the study finds out that all the above-mentioned
factors afect the attitude of young people. In which, two factors have positve correlation with the
attitude of young people, and three factors have negative correlation with this variable. The
Pearson correlation coefficient analysis show that the entertainment factor does not correlate with
the variable and it is removed from the research model. The regression model analysis show that
the correlation between the privacy concern factor and the attitude of young people is not
significant. It means that two hypotheses are rejected and three hypotheses are accepted. The
factor of reliability has the strongest impact and the factor of information has the weakest impact
on the attitude of young people towards advertising activities on YouTube.

Keywords: social network, advertising, attitude, entertainment, YouTube, youth.
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