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TOM TAT:

Nghién ctru nay danh gia anh huéng cua Marketing xanh dén ¥ dinh mua san pham hiru co cia

nguoi tiéu ding trén dia ban thanh phd Pa Ning. Cac yéu t6 Marketing xanh bao gdm: san phim

xanh, kién thie vé san phém, truyén thong xanh, thai do dbi véi san phém xanh, nhan thic thuong

hiéu xanh. Két qua nghién ciru chi ra, san phim xanh va nhén thirc thwong hiéu xanh c6 tic dong

manh nhat d&én ¥ dinh mua san phdm hitu co clia nguoi tiéu ding, trong khi truyén thong xanh, thai

d6 d6i voi san pham xanh va nhan thire thwong hiéu xanh c¢6 anh huéng & mirc do thap hon nhung

van c6 su quan tam nhat dinh.

Tiur khéa: marketing xanh, y dinh mua, nguoi tiéu dung.

1. Pit van dé

Trong nhimg thap ky gan ddy, nhan loai dang ddi
mit v6i nhimg thach thirc nghiém trong vé bién ddi
khi hau, 6 nhiém mai truong va sy can kiét tai nguyén
thién nhién. Thyc trang nay da lam thay doi sau séc
nhan thirc ciia cong déng, chuyén dich tir tu duy tiéu
ding nhanh sang tiéu ding bén vimg. Ngudi tiéu
ding hién dai khong chi quan tim dén chét luvong hay
gia ca, ma con khit khe hon vé& ngudn gdc, quy trinh
san xudt va tac dong moi truong ciia san pham. Trong
bi canh do, Marketing xanh (Green Marketing) ndi
1én nhu mot chién luoc tat yéu cta cac doanh nghiép
nham xay dyng 1ong tin va dap img nhu ciu nhan vin
ctia khach hang. Viéc thuc ddy tiéu dung xanh khong
con la mot Iya chon, ma la yéu cAu bit budc dé phat
trién kinh té hai hoa voi bao vé méi truong.
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Tai Viét Nam, thi truong san pham hitu co dang
chung kién su tang trudng manh me, dac biét 1a sau
dai dich Covid - 19 khi strc khoe dugc uu tién hang
dau. Pa Néng, v6i vi thé 1a trung tm kinh té - vin hoa
ctia mién Trung va 14 thanh phd voi nhing nhimg déc
diém thi truong riéng biét nhu nguoi dan ¢6 xu hudéng
tiép can nhanh véi cac trao luu song xanh va thuc
pham sach. Tuy nhién, du thi truong day tiém ning,
nhung viéc chuyén déi tir nhan thirc xanh sang hanh
vi mua thyc té van con khoang cach.

Do d6, nghién ciru tap trung tim hiéu, phan tich
anh huong ciia Marketing xanh dén y dinh mua san
pham hitu co cta ngudi tiéu dung trén dia ban thanh
phd Pa Ning, tir 46 dua ra nhimg kién nghi lam gia
tang mirc do tiép can voi khach hang va sir dung cac
chién lugc Marketing xanh hiéu qua.
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2. Co sé 1y thuyét ciia nghién ctru:

Theo AMA - Hi¢p hdi Marketing Hoa Ky,
Marketing xanh (Green Marketing) 1a hoat dong tiép
thi san phdm theo hudng than thién véi moi trudng.

Nghién ctru ciia Trung Tién va cong su (2020) cho
thay cac nhan t6 tac dong dén ¥ dinh mua thyc phim
hiru co bao gdm: Quan tm an toan thyc phdm, Y
thire vé st khoe, Thai d6 dbi v6i san phim.

Két qua nghién ciru ciia Xuan Lam va cong sy
(2024) cho thiy yéu t& Nhan thire kiém soat hanh vi va
Quan tdm moi trudng tac dong manh mé dén y dinh
mua thye pham hitu co ciia ngudi tiéu ding.

Theo T6 Nhur (2024), Marketing Xanh anh huéng
ca truc tiép va gian tiép dén Y dinh mua cta ngudi
tiéu dung, thong qua viéc xay dung nhén thirc thuong
hiéu xanh va san pham xanh.

Theo Tran Thi Nh6 (2024), thai d6, niém tin, kién
thirc v& san phém, chuin muc chu quan, sy quan tdm
dén strc khoe, su quan tam dén moi truong, nhan thic
vé thuong hiéu c6 anh hudng tich cuc dén y dinh mua
thyc pham hitu co.

Shampy et al. (2023) da nghién ctru va xac nhan
thyc pham hitu co thuong lién quan dén van @& sirc
khoe, moi truong xa hoi, ngudi tidu dung c6 su hiéu
biét cao vé thuc phdm hiru co c6 thé dé dang nhan
thirc duoc loi ich vé strc khoe, moi truong va xa hoi.

Akram et al. (2023) da xac dinh c6 su khac biét
gifta niém tin va hanh vi ctia nguoi tiéu ding lién quan
dén bao vé moi truong. Nghién ctru da giai thich mot
s6 yéu t6 anh huong dén hanh vi mua sim cua nguoi
tiéu dung. Hon nita, nhan thirc ciia ngudi tiéu ding vé
thudc tinh ctia san pham dong vai trd quan trong trong
viée anh hudng dén quyét dinh mua sim.

Qua cac tai liéu tham khao, tac gia dé xuét

H3: Truyén théng xanh c6 tac dong cing chiéu
(+) dén Y dinh mua ctia nguoi tiéu dung.

H4: Thdi dg doi véi san pham xanh c6 tac dong
cung chiéu (+) &én Y dinh mua ctia ngudi tiéu ding.

HS: Nhan thirc thuwong hiéu xanh c6 tac dong
cung chiéu (+) &én Y dinh mua ctia ngudi tiéu ding.

3. Phuong phap nghién ctru

Tién trinh nghién ctru duoc tién hanh thong qua 2
giai doan chinh:

Giai doan 1: Nghién ctru so by dugc thyc hién
thong qua viéc khao sat y kién cta 10 chuyén gia tir
ngay 10/7/2025 dén ngay 09/8/2025 nhim danh gia
ndi dung va cac hinh thirc cta cac phat biéu trong
thang do nhap cac chi bao du kién dwa vao do ludng
moé hinh. Tir d6 diéu chinh, b6 sung hoan chinh
thanh thang do chinh thirc phuc vu cho nghién ctru
dinh lugng.

- Méu diéu tra: nhom tac gia da tién hanh khao sat
trén Google Form dé phuc vu cho viéc phan tich dir
liéu. Thoi gian khao sat tir ngay 06/9/2025 dén
15/10/2025. Két qua c6 227 mau khao sat thu vé, co
21 mau bi loai do khong hop 18. Tac gia dua vao phan
tich 12 206 mau.

- Thang do: Puoc xdy dung dua trén nhém cac
nhén t6 tic dong trong md hinh nghién ctru. Trén co
s& d6, nhom tac gia xay dung thang do cho 5 nhan t6
cu thé nhu sau: (1) San phdm xanh dugc do ludng
bang 6 cau hoi, ky hiéu tir SPX1 dén SPX6; (2) Kién
thirc san phdm dugc do ludng bang 4 cau hoi, ky hiéu
tir KPP1 dén KPP4; (3) Truyén thong xanh duoc do
ludng bang 4 cau hoi, ky hiéu tir TTX1 dén TTX4;
(4) Thai d6 d6i voi san pham xanh dugc do ludng

Hinh 1: M6 hinh nghién ciu dé xudt

md hinh nghién ctru cu thé nhu tai Hinh 1.

[ San phadm xanh

]_H1

Céc gia thuyét nghién ctu duogc dé xuat

nhu sau:

Kién thirc vé san pham

]—Hz

H1: Sdn phdm xanh c6 tic dong cing

chiéu (+) dén Y dinh mua cua nguoi tiéu

Truyén théng xanh

]_Hs

H2: Kién thirc vé san pham cb tac dong

Thai do déi voi san phdm xanh ]— H4

cung chidu (+) dén Y dinh mua cia ngudi

[

dung [
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[

tiéu dung.

Nhan thirc thwong hiéu xanh ]— H5
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bang 4 cau hoi, ky hiéu TDX1 dén TDX4; (5) Nhan
thirc thwong hiéu xanh dugc do luong bang 6 cau hoi,
ky hiéu tir NTX1 dén NTX6; (6) Y dinh mua dugc do
ludng bang 4 cau hoi, ky hiéu tir YDM1 dén YDM4.

Giai doan 2: Dit li¢u sau khi thu thdp dugc nhép
liéu va xur Iy bang phan mém SPSS 26.0 dé tién hanh
phéan tich. Mot sb phuong phap phan tich dit liéu
duoc st dung trong nghién ctiru gom: théng ké mo ta,
kiém tra phan phdi chuan, phan tich do tin cy coa
thang do bang hé s Cronbach’s Alpha, phan tich
nhén t§ kham pha (EFA), phan tich trong quan hé s6
(Pearson), phan tich hdi quy tuyén tinh bdi, kiém dinh
T nhan t§ doc lap (Dependent Samples T-Test) va
phan tich phuong sai (ANOVA).

4. Két qua nghién ctru

4.1. Phan tich Cronbach’s Alpha ciia thang do
hiéu chinh

Theo Nunnally (1978), Peterson (1994), thang do
duoc danh gia chap nhan va tét doi hoi 2 didu kién:
Heé s6 Cronbach’s Alpha cia tong thé > 0.6; va hé sb
trong quan tong bién (Corrected Item - Total
Correlation) > 0.3. Can ¢t vao md hinh 1y thuyét,
bang cau hoi bao gdm 6 nhom nhan & véi 24 bién.
Thang do Likert voi day gia tri 1 dén 5 dugc sir dung
dé do ludng hiéu qua hoat dong Digital Marketing.
Két qua phan tich do tin cdy Cronbach’s Alpha cho
théy, tat ca cac bién déu du do tin cay va s€ dugc st
dung trong phéan tich nhan t6 kham pha EFA tiép
theo. (Bang 1)

4.2. Phén tich nhan té kham phd EFA

V6i két qua phan tich EFA cho bién doc 1ap cho
thdy, chi s6 KMO 12 0.5 < 0.869 < 1, diéu nay chimg

Bang 1. Bang t8ng hop sau kiém dinh Cronbach’s Alpha

t6 dir liéu dung phan tich nhan t6 13 hoan toan thich
hop. Két qua kiém dinh Barlett = 4050.359, v6i mirc
¥ nghia Sig. = 0.000 < 0.03, tic 1a cac bién co tuong
quan véi nhau va thoa man diéu kién phén tich nhan
t6. (Bang 2)

Vi két qua kiém dinh bién phu thudc cho ra tri )
cua KMO = .881 (> 0.5) va Sig. Cua Barlett = 0.000
(< 0.05), cho thiy 4 quan sat hoan toan phu hop véi
phén tich nhan t6. Ddng thoi, tong phwong sai trich =
80.128 % (> 50%), do d9, str dung phuong phap phan
tich nhan t6 14 hoan toan phu hgp. (Bang 3)

Bang 2. Kiém dinh KMO
va Barlett bién déc lap

KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure 869
of Sampling Adequacy. '
Bartlett's Approx. Chi-Square 4050.359
Test of df 276
Sphericity Sig. 000
Bang 3. Kiém dinh KMO
va Barlett bién phu thudéc
KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure 881
of Sampling Adequacy. ’
Bartlett's Approx. Chi-Square 975.948
Test of df 6
Sphericity Sig. 000

Nhan toé Cronbach’s Alpha
San phdm xanh (SPX1, SPX2, SPX3, SPX4, SPX5, SPX6) 0.852
Kién thirc v& san phdm (KPP1, KPP2, KPP3, KPP4) 0.813
Truy&n thong xanh (TTX1, TTX2, TTX3, TTX4) 0.723
Thai do dbi véi san phdm xanh (TBX1, TDX2, TDX3, TDX4) 0.821
Nhan dién thwong hiéu xanh (NTX1, NTX2, NTX3, NTX4, NTX5, NTX6) 0.739
Y dinh mua (YDM1, YDM2, YDM3, YDM4) 0.763
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Nguon: Xir Iy tir dit liéu khdo sdt cia tdc gid
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4.3. Phdn tich twong quan

Hé sb tuong quan Pearson dugc ding dé lugng
hoa mirc d chit ché ctia méi lién hé tuyén tinh gitra
2 bién dinh lugng. (Bang 4)

4.4. Két qua hoi quy bji tuyén tinh

Céc bién “San pham xanh”, “Kién thic vé san
phdm”, “Truyén thong xanh”, “Thai do dbi voi san
pham xanh”, “Nhan thirc thuong hiéu xanh”, 13 cac
bién doc lap duoc tac gia nghién ctru dua vao phén
tich hdi quy. Bién phu thudc ctia mo hinh hdi quy da
bién 1a bién “Y dinh mua” dugc rut ra tir két qua phan
tich cac nhan t4. (Bang 5)

Két qua phén tich hdi quy cho thay, gia tri R binh
phuong hiéu chinh 0,582 cho thy, cac bién doc lap
dwra vao phan tich hdi quy anh huong 58,2% su bién
thién ciia bién phu thude, con lai 41,8% la do céc bién
ngoai mod hinh va sai s6 ngau nhién. Do d6 két qua
cta dit liéu thu thap dugc la hoan toan hop ly.

Hé s6 Durbin-Watson 1 1.968 (1 < 1.968 < 3),
nhu vay mo hinh nghién ctru hoan toan phu hop.

Két qua phan tich phuong sai Anova tai Bang 6
cho thay gia tri kiém dinh F = 55.700.

Tir két qua xir 1y ¢ thé két luan 1a gia thuyét
khong c6 mdi quan hé twong quan giita cac bién
doc 1ap ciia md hinh hdi quy duoc xay dung khong bi
vi pham.

Két qua xtr Iy hoi quy boi tai Bang 7 cho thiy, ¢6 5
nhén t6 ¢ ¥ nghia thong ké trong md hinh 13 nhén t&
SPX, KPP, TTX, TDX, NTX do c6 gia tri Sig. <0.05.

- Nhan t6 San pham xanh (SPX) c¢6 hé s Beta =
0.467, cho biét néu nhan t6 nay thay doi (tang hodc
giam) 1 don vi s& lam cho Y dinh mua thay déi ciing
chiéu 14 0.467 don vi trong diéu kién cac yéu t6 khac
khong thay dbi.

- Nhan t6 Kién thirc v& san pham (KPP) c6 hé sb
Beta = 0.217, cho biét néu nhan t6 nay thay ddi (ting
hoic giam) 1 don vi s& lam cho Y dinh mua thay d6i
cung chiéu 14 0.217 don vi trong diéu kién cac yéu td
khéc khong thay doi.

- Nhén t6 Truyén thong xanh (TTX) c6 hé sb

Bang 4. Phan tich tuong quan

Correlations

SPX KPP TTX TXD NTX YDM
Pearson Correlation .298** 426** .359** 242%* .392** 1
YDM | Sig. (2-tailed) .000 .000 .000 .000 .000
N 206 206 206 206 206 206

**_ Correlation is significant at the 0.01 level (2-tailed).

Nguon: Két qua xit Iy di liéu ciia tac gia nghién ciru

Bdng 5. K&t qud hdi quy clia mé hinh (Model Summary)

M6 hinh R R? R2 diéu chinh

Sai s6 chuan cta wéc lwong Durbin-Watson

1 .7632 .582 572

.69028 1.968

Nguon: Két qua xir Iy dit liéu ciia tac gia nghién ciru

Bang 6. K&t qua phan tich phuong sai (Anova)

M6 hinh Téng binh phwong Df Binh phwong trung binh F Sig.
Hdi quy 132.701 6 26.540 55.700 .000p
Con lai 95.297 200 476
Téng 227.998 205

Nguon: Két qua xit Iy di liéu ciia tac gid nghién ciru
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Bdang 7. K&t qud xu Iy hdi quy bdi (Coefficients)

He sf) chwa Heé Rsé da Thong ké
Mé hinh chuan héa chuan héa T Sig. da cong tuyen
B Sai s6 chuan Beta Tolerance VIF
(Constant) -4.724 .504 -9.381 .000
SPX 0.650 .066 467 9.852 .000 .930 1.075
KPP 0.318 .069 217 4.598 .000 .940 1.064
TTX 0.340 .069 227 4.982 .000 .983 1.017
TbX 0.388 .068 .265 5.734 .000 975 1.026
NTX 0.662 .070 437 9.446 .000 .978 1.023

Nguon: Két qua xir Iy di liéu ciia nhém nghién cieu

Beta = 0.227, cho biét néu nhan t6 nay thay  Minh 2: Mé hinh chinh thic

d6i (tang hodc giam) 1 don vi s& lam cho Y

San pham xanh ]— 467

dinh mua thay ddi cing chiéu 1a 0.227 don

vi trong diéu kién cac yéu t6 khac khong

Nhan thirc thuong hiéu xanh ]— 437

thay doi.

(TDX) ¢6 hé s6 Beta = 0.265, cho biét néu

nhén t6 nay thay doi (ting hodc giam) 1 don

Truyén théng xanh ]— 227

vi s& lam cho Y dinh mua thay ddi cung chiéu

1a 0.265 don vi trong diéu kién cac yéu to

- Nhan t6 Thai d6 dbi v6i san phdm xanh [ Thai d6 déi v&i san phdm xanh ]— 265

Kién thirc vé san phadm ]— 217

khéc khong thay doi.

- Nhan t6 Nhén thtrc thwong hiéu xanh (NTX) ¢6
hé s6 Beta = 0.437, cho biét néu nhén t6 nay thay doi
(tang hodc giam) 1 don vi s& 1am cho Y dinh mua thay
d6i ciing chiéu 1a 0.437 don vi trong diéu kién cac yéu
t6 khac khong thay doi.

Vay mo hinh hoan toan phu hop.

Phuong trinh hdi quy méi c6 dang nhu sau:

YDM =0.467*SPX + 0.437*NTX + 0.265*TbX

+0.227*TTX +0.217*KPP

Tir nhitng két qua phan tich trén nhom nghién ctru
diéu chinh mo hinh m&i bao gdm nam nhan t6 doc lap
la: SPX; NTX; TBX; TTX; KPP (Hinh 2)

5. Ham y cho nha quaén tri

Thir nhat, San pham xanh, cic doanh nghiép
kinh doanh thyc pham hitu co can da dang hoa san
pham, ting cuong kiém soat chat lwong, dam bao
céac san phém dat chirng nhan hiru co quéc té. Phat
trién cac chuong trinh dimg thir mién phi tai cac don
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vi phan phdi dé tang co hoi trai nghiém san phim
cho khach hang.

Thir hai, Nhan thtc thuong hi€u xanh, td chire cac
su kién cong dong nhu hoi cho néng san, ngay nong
nghiép hitu co... Sir dung céc kénh truyén thong
mang x3 hoi nhu Tiktok, Instagram dé ding tai noi
dung vé quy trinh san xuat va cau chuyén thuong hiéu.

Thir ba, Thai do ddi vé6i san phé\m xanh, td chire
cac chién dich cong dong nhu trdng cdy, han ché sur
dung bao nilong... dé tao su gin két gin két giira
nguoi tidu dung va gia tri xanh cua san pham.

Thit tu, Truyén théng xanh, ting cudng quang cao
trén cc nén tang thuong mai dién tu nhan manh vao
gié tri xanh va bén vimg.

Thit ném, Kién thirc vé san phdm, tang cudng gido
duc ngudi tiéu ding vé loi ich cia san phim hiru co
dbi voi stic khoe nguoi tiéu ding thong qua cac su
kién trai nghiém, cac chuong trinh khuyén mai... m
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IMPACT OF GREEN MARKETING
ON CONSUMERS’ PURCHASE INTENTIONS
FOR ORGANIC PRODUCTS IN DA NANG CITY

® HO DIEU KHANH
Duy Tan University

ABSTRACT:

This study examines the influence of green marketing on consumers’ purchase intentions toward
organic products in Da Nang City. The analysis incorporates key dimensions of green marketing,
including green products, product knowledge, green communication, attitudes toward green products,
and green brand awareness. The findings reveal that green products and green brand awareness exert
the most significant effects on consumers’ purchase intentions. In contrast, green communication,
product knowledge, and attitudes toward green products demonstrate comparatively weaker yet still
meaningful influences, indicating their continued relevance in shaping consumer behavior.

Keywords: green marketing, purchase intention, consumer.
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