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TOM TAT:

Nghién cttu khio sit cdc y&u t6 4nh hudng d€n nhan dién thuong hiéu sita Farmmilk tai TP. HS
Chi Minh. Nghién cttu st dung phan tich dinh lugng thong qua khio st 245 d6i tuong 1a khach
hang di titng va dang st dung san phim thuong hiéu Farmmilk. K&t qui nghién ctu cho thdy cic

yéu t6: logo, slogan, chit lugng sin phdm, gid ca sin phdm, bao bi, phan phdi, quing cdo déu c6
4nh hudng dén sy nhan dién thuong hiéu sita Farmmilk tai TP. H6 Chi Minh. Thong qua nghién
cttu, thuong hiéu Farmmilk cAn xAy dung cdc chi€n ludc phat trién manh mé hon cic yé&u to 4nh
huéng d&n nhan dién thuong hi¢u dé nhiéu khach hang biét d&€n thuong hiéu Farmmilk hon.

T khéa: stta Farmmilk, thuong hi€u, nhan dién thuong hiéu.

1. Pit van dé

D6i véi mot doanh nghiép thi thuong hiéu 1a
y&u t& nhan dién ban dau d€ khiach hang c6 thé
hinh dung va nghi dé&n viéc st dung sin phim.
Viéc nhan dién thuong hiéu rit quan trong trong
ti€n trinh ra cdc quyét dinh, cdc dich vu dnh hudng
truc ti€p d&€n san pham clia doanh nghiép. Thuong
hiéu sita Farmmilk dugc hinh thanh tor ndm 2014
tai TP. H Chi Minh v&i dong san pham chii dao
la cdc sdn phim lién quan d€n sita tudi thanh
tring. Hién nay, trén thi trudng c6 rit nhiéu
thuong hiéu 16n vé sita nhu Vinamilk, TH True
Milk, ba Lat Milk, Long Thanh,... vi€éc nhan dién
thuong hi¢u Farmmilk trong tdm tri khiach hang
rit quan trong d€ nhim gidp cho khach hang c6
thé lva chon sdn ph?fm sitta Farmmilk. Theo
Ovidiu L. Moisescu (2009), viéc nhdn dién thuong
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hiéu s& c6 anh hudng dang k& dén qua trinh ra
quyét dinh mua clia ngudi tiéu dung, vi da so
ngudi tiéu dung thich mua nhitng thuong hiéu ho
nhan biét dugc. T nhitng 1y do trén, tic gid thuc
hién nghién cttu cic y&u t6 dnh hudng dén viéc
nhan dién thuong hiéu sita Farmmilk tai TP. Ho
Chi Minh. Ké&t qua nghién cttu s& gép phin xay
dung thuong hi€u stta Farmmilk c6 vi tri trong tAim
tri khdch hang hon.

2. Cd s6 ly thuyét, mé hinh va gid thuyét
nghién ciu

2.1. Thuong hiéu

Thuat ngit thuong hiéu da dugc st dung rit
thudng xuyén trong cdc tai liéu chuyén nganh,
nhung ¥ nghia da thay ddi theo thdi gian. N6 bit
ngudn tir "brandr", mot ngdn ngit clia ngudi Bic
Scandinavia c¢d xua, c6 nghia 12 "to burn (ddt)"
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(Khan & Mufti, 2007). N6 dé cap d&n viéc cic
nha sdn xuat khic cdc thuong hiéu trén san phdm
cdia ho. Trong tif vung ti€ng Anh, tit thuong hiéu
ban diu dé cAp dé&n bat cit thit gi néng hoic chdy,
gidng nhu mot "firebrand (vét lira)" (Rajaram va
Shelly, 2012).

Thuong hiéu ciing 1a tim di€m cda Iy thuy&t va
nghé thuat marketing hién dai. C6 rat nhiéu quan
di€m va dinh nghia khdc nhau xoay quanh thuat
nglt nay. Theo Aaker (1991), Kotler (1994) cho
ring thuong hiéu 12 mot tén hodc mot biéu tugng
phan biét (nhu bi€u trung, nhin hiéu hoic thiét k&
bao bi), nhiim xdc dinh hang héa hoic dich vu clia
mdt ngudi ban hoic mdt nhém ngudi ban hang dé
phian biét vdi cdc hang héa hodc dich vu cta
nhitng thuong hiéu khic. Thuong hiéu l1a tin hiéu
cho khich hang bi€t dugc ngudn gdoc clia sdn
phim va bdo vé cd khach hang va nha sdn xuat
khdi cdc d6i thd canh tranh, nhitng ngudi s& co
cung cip cdc sdn phaAm giong hét nhau. Thuong
hiéu cung c4p cd s& d€ ngudi tiéu diing c6 thé xic
dinh va rang budc v6i mot san pham hoic dich vu
hodc mot nhém cédc sdn ph?fm hodc dich vu
(Weilbacher, 1995). Theo quan di€ém cia khich
hang, thuong hi€u cé thé dugc dinh nghia la sy
tich liiy tong thé cida tit cd cdc kinh nghiém clia
ho va dugc xdy dung & ti't ca cdc diém ti€p xic
véi khach hang (Kapferer, 2004). Mot nhin hiéu
thanh cong 14 mdt sdn phdm, dich vu, con ngusi
hoic dia diém c6 thé nhin dang dudc ting cudng
theo cach ma ngudi mua hodc ngudi st dung nhian
thd'y cdc gid tri gia ting c6 lién quan va doc ddo
phit hop vdi nhu cdu céia ho (Chernatony va
McDonald, 1998).

Nhu vay, cho d&€n nay, c6 rat nhiéu cdch hiéu
khdc nhau vé thuong hi¢u. Tuy nhién, hi€u mot
ciach chung nhit vé thuong hiéu dé 1i: thuong
hiéu 12 nhitng ddu 4n, hinh tugng tich cuc va uy
tin ctia sdn pham va doanh nghiép dong lai trong
tAm tri cda khdch hang va 1a tién dé quan trong
cho hanh dong mua sim va tiéu dung ti€p theo
ctia khdach hang.

2.2. Nhgn di¢n thuong hi¢u

Nhin dién thuong hiéu 13 giai doan dau tién
trong qud trinh mua sim va 1a mot tiéu chi quan

trong dé do ludng sic manh ciia thuong hiéu
(Pham Thi Lién, 2016). Theo Lé Anh CuGng
(2003), da trinh bay hé thdng nhin dién thuong
hiéu 1a tat ca cdc loai hinh va cdch thitc ma thuong
hiéu c6 thé ti€p can v6i khach hang, nhu: pham vi
san phim, thudc tinh sin phdm, chit lugng sin
phdm, tinh hitu dung clia sidn phim, xuit x& sin
phffm, cé tinh, mdi quan hé véi khach hang, dic
di€m ctia t§ chic, logo cong ty, khau hiéu, nhac
hiéu va sy k€& thira... Tuy nhién, viéc quing b4
thuong hiéu sé ton rdt nhiéu chi phi, nén céc
doanh nghiép can hi€u r6 hon sy nhan dién thuong
hiéu 4nh hudng dé&n thuong hiéu nhu thé nao d6i
v6i khach hang va khi d6 doanh nghi€p s€ dua ra
céc cach thitc xay dung thudng hiéu phu hgp hon
v&i chi phi hgp 1y hon.

Nhin di€n thuong hiéu déng vai trd quan
trong d6i v6i doanh nghiép, nhu: mang dén cho
khdch hang nhitng gi4 tri cAm nhin cd vé 1y tinh
1An cdm tinh, gdy ra cho khach hang tim 1y mong
mudn duge s§ hitu sdn phdm, dudc trdi nghiém
dich vu mang thuong hiéu ctia doanh nghiép do6.
Bén canh dd, nhin dién thuong hi¢u s€ gidp tao
th€ manh cho doanh nghiép nang cao va duy tri vi
th€ va uy tin véi c8 dong, ddi tic, nha dau tu.
Nha't 14 khi kéu goi von diu tw, doanh nghiép sé&
tao ra 4n tugng va niém tin vdi cdc chi dau tu,
d6i tdc véi hé thong nhin dién thuong hiéu
chuyén nghiép. G6p phan quang bd thuong hiéu
va ton tai ldu hon nhitng quing cdo trén bdo,
dai... Ngugc lai, n€u nhu khong x4y duyng hé
thdng nhan dién thuong hiéu, s& 1am cho khdch
hang khé nhé dén thuong hiéu clia doanh nghiép,
nén khi c¢6 nhu ciu, khdch hang sé& khé long lua
chon thuong hiéu ctia doanh nghiép, dinh mat co
hoi khi canh tranh v6i cdc doanh nghiép mang hé
thdng nhin dién hoan hio hon.

Theo Truong Pinh Chi€n (2000), cic yéu to
nhan dién thuong hiéu dugc nhan biét bdi doanh
nghiép, cd nhan va doanh nghiép khic thong qua
3y€utd, do la:

- Nhan biét qua tri€t 1y kinh doanh gdm: khau
hiéu, phuong cham kinh doanh va cdch ngdn triét
1y kinh doanh.

- Nhan biét qua hoat dong clia doanh nghiép
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gdm: gid ca dich vu, cha't lugng san pham dich vu,
kha nidng chdm séc khach hang.

- Nhan bi€t qua kénh truyén thong thi gidc
gdm: quing cdo, ti€p thi tryc ti€p, khuyén mai,
quan hé cong ching va truyén miéng, ban hang
tryc ti€p, logo, slogan.

2.3. Mo hinh nghién ctiiu

Lé Piang Ling va Lé Thi Kiéu Nhu (2012)
nghién cttu sy tdc dong cia truyén thong dén xay
dung thuong hiéu thong qua viéc nhan biét
thuong hiéu. Thong qua nghién citu, nhém tdc gia
ciing da chitng minh dudc néu khong cé sy tic
dong clia truyén thong thi thuong hiéu sé khong
dugc khdch hang bi€t d&én. Nhu vay, doanh
nghiép mudn x4y dung thuong hiéu qud, ngudi
lam cong tic xdy dung thuong hiéu ctia doanh
nghiép nén tip trung vao nhitng yé&u td truyén
thong thuong hiéu d€ c6 thé dé ra nhitng chién
lugc xay dung thuong hiéu hiéu qua. Nhu viy,
thong qua k&t qua nghién citu, ngudi tiéu diing sé
nhan biét thuong hiéu thong qua cic y&u td phd
bi€n nhu chdt lugng, hinh ddng, huong vi, gid ca
va tinh an toan ctia sin pham. Khuu Ngoc Huyén
va Luu Thanh Bic Hai (2016) nghién cdu cdc
nhan t6 dnh hudng dé€n sy nhan biét thuong hiéu

clia san phdm quyt hdng Lai Vung. Thong qua s&

liéu diéu tra 150 ngudi tiéu ding & dong bing
song Clru Long vé sy nhin biét thuong hiéu sin
phd&m quyt hdng, déng thdi wng dung phuong
phdp phan tich nhan t6 kham phé (EFA) cho thdy,
c6 5 nhin t6 quan trong 4nh hudng dén sy nhin
bi€t thuong hiéu clia sdn pham quyt hong Lai
Vung, Pong Thdp, dé 1a: “An toan khi st dung
san phdm”, “Chat lugng cla sdn pham”, “Hinh
d4dng bén ngoai ctia sin phdm”, “Sy phd bi€n clia
san phaim” va “Su quen thudc clia sadn phim”.
Trong dé, bi€n quan st “Cé xuit xi ngudn goc
ro rang” 12 bi€n dnh hudng manh nhit dé&n viéc
nhin bi€t sdn phdm quyt hdng cla ngudi tiéu
dung. Pham Thi Lién (2016) khdo sit nhan biét
thuong hiéu Viettel cia ngudi tiéu dung trén dia
ban Ha Noi. K&t qua nghién citu cho thiy cdc yéu
td quing cdo, slogan, logo, gi4d cd dich vu, chat
Iugng dich vu, khd ning cham séc khdch hang, uy
tin doanh nghi€p cé midc do tudng quan chit ché
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Hinh 1: Mé hinh nghién ciiu dé xudt

Kh&u hiéu

Chét lugng san phdm

Su nhan
dién thuong
hiéu stia
Farmmilk

Bao bi san phdm

Phan phdi san pham

uang cao san pham
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v6i mifc do nhan biét thuong hiéu Viettel. C6
100% khdo sit bi€t dén thuong hiéu Viettel.
Bing cdc cau hdi phan biét thuong hiéu, ty 1&
ngudi tham gia khdo sat nhan bi€t ding vé cdc
thanh phan thuong hiéu ludn dat mic trén trung
binh. Trong mdt nghién cdu ctia Trinh Biru Nam
va Pham Thi Thanh Nhan (2019) da chi ra trong
linh vuc du lich ctia thuong hiéu Asia Travel, cdc
y€&u t& 4nh hudng dé€n viéc nhan dién thuong hiéu
la: logo, tén thuong hiéu va slogan. Trong dé,
nhin t6 tdc dong manh nhat d€n nhin thic clda
khach du lich vé thuong hiéu 1a logo, k& ti€p d6
1a tén thuong hiéu, tdc dong thap nhitla slogan.

Tdng hop tir cdc nghién ctu trudc, tic gid dé
xudt md hinh nghién cttu gdm 7 nhin t& nhu thé
hién tai Hinh 1.

3. Phuong phap nghién ciru

Nghién ctu dugc thyc hién thdong qua 2 giai
doan: Sau khi nghién cttu so b ban dau, tic gia
ti€n hanh cdc thang do d€ xay dung bang khio sat
cho phu hgp véi thuc trang tai cong ty. Sau do, tic
gid ti€n hanh ma héa cdc bi€n va st dung phan
mém SPSS 20.0 xtt 1y s& liéu va phan tich k&t qua.
Trong téng s& 250 phi€u khdo sat dugc phdt ra, c6
5 phi€u khong thuc hién ddy dd yéu cau khdo sit
nén bi loai. S6 phi€u hgp 1& 1a 245 phi€u dugc dua
vao phan tich.

4. K&t qua nghién ciru

4.1. Kiém dinh d¢ tin cdy

Thuc hién ki€m dinh dd tin ciy cta thang do
biang Cronbachs Alpha cho thdy: 4 bi€n quan sdt
clia “Slogan”; 4 bi&n ctia “Chat lugng sin phdm”;
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3 bi€n clia “Logo”; 4 bi€n quan sit clia “Qudng
c40”; 3 bi€n quan sdt clia “Gid cd”; 3 bi€n quan
sdt cda “Phin phdi” va 4 bi€n quan sit clia “Bao
bisdn phém” déu c6 do tin cdy cao vi déucé hé sd
Cronbach Alpha tdng 16n hon 0.6, nén cédc bién
quan sit nay déu dugc dua vao d€ phan tich EFA
cho budc ti€p theo. (Bang 1)

4.2. Phén tich nhén t6'khdm phd EFA

K&t qua tai Bang 1 cho hé s6 KMO = 0.786 >
0.6, nhu vay k&t qua phan tich EFA ddm bdo do tin
cdy va viéc phan tich nay la thich hgp. Gia tri Sig
=0.00 < 0.05 trong ki€m dinh Battlet cho thay, k&t
qud phan tich ddm b4o dugc mitc ¥ nghia thong ké
16n hon 95% va cdc bi€n quan sdt c6 tuong quan

BAng 1. K&t qud phén tich dé tin cdy vé phén tich EFA

Bién

Hé s6 nhan to

Hé sd Cronbach’s

4

Alpha

SLO4 0.858

SLO2 0.772

SLO1 0.762

0.836

SLO3 0.743

CLSP1 0.784

CLSP2 0.770

0.755

CLSP4 0.726

CLSP3 0.599

LOG1 0.870

LOG3 0.825

0.842

LOG2 0.789

QC1

0.720

QC4

0.718

QC2

0.

671

0.695

QC3

0.655

GC1

0.826

GC2

0.786 0.779

GC3

0.756

PP3

0.808

PP1

0.807 0.757

PP2

0.727

BB4

0.769

BB2

0.696
0.645

BB3

0.636

BB1

0.620

Ngu(ffl: Tinh todn tir phdn mém SPSS 20
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Hé s6 nhal
Bién

nts Hé s6 Cronbach’s

1 2 3 4

Alpha

Phuadng sai trich 11.212 | 20.864 | 30.187 | 38.781

47243 | 55537 | 63.809

Eigenvalues 5.585 2.792 1.755 1.621

1.520 1.422 1.257

KMO =0.786 Sig=0.00

v6i nhau trong tdng thé. Gid tri tong phuong sai
trich biing 63.809% thé hién cdc nhan t& dugc dua
ra tf phép phin tich c¢6 thé gidi thich dugc
63.809% su bién thién clia dit liéu khdo sit ban
dau. Hé so tdi nhin td cla cdc bi€n quan sit trong
mdi nhan t& déu 16n hon 0.5 thé hién sy biéu dién
t6t clia cdc bi€n d6i v6i nhan t6 ma cdc bi€n d6
thé hién. K&t qua tai Bang 1 ciing cho thdy, cic
nhan t8 dai dién cho cdc khdi niém nghién cttu ¢6
tinh chit nhait quin va dd tin ciy cao, hoan toan
phi hgp cho céc bude phan tich ti€p theo.

4.3. Két quad hoi quy

Bédng 2 cho thdy hé s6 R? = 0.530 va R? hiéu
chinh = 0.516 cho thd'y, m6 hinh v6i 7 bién doc lap

Bdng 2. K&t qud ph

Nguén: Tinh todn tit phan mém SPSS 20

gidi thich dudc 51.6% tdc dong clia cic y&u t& dén
sy nhdn dién thuong hi€u Farmmilk. Gié tri Sig =
0.000 < 0.05 nén sy két hgp clia 7 bi€n doc 1ap
nay c6 thé giai thich dudc sy bi€n thién ctia bié€n
phu thudc. Cac hé s6 phéng dai clia phuong sai
VIF déu nhd hon 2 ching t& md hinh hdi quy
khong x4y ra hién tugng da cong tuyén.

Phan tich hdi quy cho phuong trinh hdi quy
tuy€n tinh da dugc chuin héa nhu sau:

NDTH = 0.278*PP + 0.204*CLSP

+0.17*SLOGAN + 0.163*BB + 0.144*LOGO

+0.141%*QC + 0.1*GC

Qua phuong trinh néu trén ta thdy ring, hé
théng phan phdi ctia sdn phim sita Farmmilk c¢6

an tich héi quy

Mo Hinh Hé sd chuachuanhéa | Hé sochuanhoa t - Théng ké da cong tuyén
B Std. Error Beta Tolerance VIF
(Constant) -.105 245 - 427 670
LOGO 110 .038 144 2.899 .004 .798 1.253
SLOGAN 124 .037 A70 3.376 .001 783 1.277
CLSP 168 .043 204 3.910 .000 731 1.369
1 GC .081 .041 100 1.993 .047 .789 1.268
BB 143 042 163 3.383 .001 .855 1.169
PP 247 .045 278 5.489 .000 175 1.290
QC 148 .052 141 2.839 .005 .804 1.243
a. Bién phu thuéc: NDTH
R2=10.530; Rz hiéu chinh =0.516
Giatr) F = 38.230; Sig = 0.00
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Nguon: Tinh todn tix phdn mém SPSS 20
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tdc dong manh nhi't d€n sy nhan dién thuong hiéu
va y€u t6 quing cdo va gid cd dang c6 tdc dong
thip nhit dén nhin dién thuong hiéu sita
Farmmilk.

5. K&t luan

K&t qud nghién cu cho thiy 7 yé€u t6 clia md
hinh dé xuit 1a: logo, slogan, chit lugng sin
phdm, gid ca, bao bi, phan phdi, quiang cdo déu cé
dnh hudng d&€n sy nhin dién thuong hiéu sita
Farmmilk tai thi trung TP. H6 Chi Minh véi mifc
4nh hudng khic nhau. Trong d6, y&u t& vé phan
phdi c¢6 mic do dnh hudng dén sy nhan dién la
cao nhat, vi hién nay sita Farmmilk dang dugc
phan phdi & hdu hét cdc kénh siéu thi 16n nhd va
cdc hé thong cira hang tién 1gi § TP. HO Chi Minh,
nhu: Aeon Mall, Coop, Gomart (lic truGc la
Big(C), Family mart, Circle K, Ministop,... va cdc
kénh nay c6 lugng khich ti€p cin s& nhiéu. Bén
canh d6, chit lugng san phdm ciing 12 mot y&u t&
c6 mifc 4nh hudng nhiéu d&€n nhin dién thuong
hiéu sita Farmmilk, vi hién nay, chit lugng sdn

TAILIEU THAM KHAO:

phdm phai tot thi ngudi tiéu dung mdi lya chon,
nén Farmmilk luén luén ki€m sodt chit ché chat
lugng san pham va san pham ctia doanh nghiép di
dat dudc ching nhan HACCP, chi tiéu ki€m
nghiém dinh ky. Tuy nhién, y€u t& quang céo lai it
¢6 dnh hudng, do hién nay Farmmilk chua c6 hé
thong quing cdo nhiéu § cdc kénh truyén thong
nhu quing cdo trén tivi hoic truyén hinh do chi
phi cao, ma chi yéu quing cdo thong qua cédc
kénh phan phdi nhu treo banner gidi thiéu, tJ rdi
va cdc chuong trinh khuyén mai. Ngoai ra, yéu t§
vé gid ca ciing c6 dnh hudng thap dén sy nhan
dién vi mic gid ban hién nay cia Farmmilk tuong
ddng v6i cdc sdn pham khdc trong ciing phin
khuc.

Nghién cttu cho thdy Farmmilk cAn c¢é nhitng
chi&n lugc phat trién hon ddi véi cac y&u td dang
c6 mic do 4nh hudng 16n d€n khach hang va can
cai thién cdc y&u t6 c6 mic dnh hudng thip dé
ting mdc d6 nhin dién thuong hiéu hon doi véi
khach hang m
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FACTORS AFFECTING THE BRAND RECOGNITION
OF FARMMILK IN HO CHI MINH CITY

® Master. VU BATHANH
Food Farm Co. Ltd

ABSTRACT:

This study is to explore the factors affecting the brand recognition of Farmmilk in Ho Chi Minh
City. In this study, the quantitative analysis is used to survey 245 subjects who have used
Farmmilk products. The study’s results show that the factors of logo, slogan, product quality,
product price, packaging, distribution, and advertising all affect the brand recognition of Farmmilk
milk in Ho Chi Minh City. Based on the study’s findings, it is necessary for Farmmilk to develop
more effective strategies which take advantage of the factors affecting its brand recognition in
order to attract more customers in the coming time.

Keyworrds: Farmmilk milk, brand, brand recognition.
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