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TOM TAT:

Bai nghién citu xdc dinh cdc 4nh hudng clia quing cdo trén mang x4 hoi (MXH) d&n y dinh
mua hang truc tuyén clia ngudi tiéu dung (NTD). K&t qua nghién citu chi ra: tinh tuong tic, thong
tin, do tin cdy, su song dong va hinh d4nh thuong hiéu 1a cac dnh hudng dén y dinh mua hang tryc

tuyé&n ctia NTD. Diéu nay sé& gitip moi ngudi trong nganh ti€p thi nhan ra ring quing cdo trén
MXH, ludt thich quing cdo va dd tin cdy gitip ho ting doanh s6 ban sdn pham va c6 kha ning
gianh dugc long trung thanh vdi thuong hi€u tr NTD.

Tt khéa: mang xa hoi, ¥ dinh mua hang, s séng dong, niém tin, hinh dnh thuong hiéu.

1. Dit van dé

Ngudi diing thudng truy cip cic dich vu truyén
thong xa hdi thong qua cic cdng nghé dua trén web
trén mdy tinh d€ ban va may tinh xdch tay hoic tai
xudng cic dich vu cung cip kha ning truyén thong
x4 hdi cho céc thi€t bi di dong nhu dién thoai thong
minh va mdy tinh bang (Khoa & Huynh, 2022).
Trong thdi gian qua, ching ta da chiing ki€n sy phat
tri€n nhanh chéng ctia MXH trong thé gidi truc
tuy€n, di€u nay da mang lai 4nh hudng 16n dén
cudc séng hang ngay clia chiing ta. So v6i phuong
tién truyén thong truyén thong, phuong tién truyén
thong xa hoi khong chi cung cAp cho ngudi ding
kha ning xem va truy cdp thong tin ma con cho
phép chia sé, tham gia va tao ndi dung da phuong
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thic riéng tu, ban riéng tu va phat hanh cong khai
thong qua mang ludi ban be, ngudi theo ddi va
ngudi dung (Chen va cong su 2018).

Quéang cdo trén MXH la mot hinh thiic quang
cdo mang ky thuit s§ va truc tuyén, né di tré
thanh mot phuong tién truyén thong ti€p thi hiéu
qud vi tinh phd bi€n cida truy cip nodi dung trén
Internet. Pdy 1a hinh thifc quing cdo truyén
thong xa hoi mdi nhat va phdt trién nhanh nhat.
Internet hién cung cAp moi thit tir lién két dén
trang web, quiang cdo bi€u ngit trén trang web,
quing cdo nhd trén trang web, quing cdo trd tién
cho mdi 1an nhap chudt. Tuy nhién, mdi quan tim
16n trong ti€p thi truyén thong xa hoi 1a quing
cdo, thit c6 thé dy dodn hanh vi ctia NTD trong
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moi trudng tuong tdc (Alalwan va cdng sy 2017).
Ngay nay, phuong tién truyén thong xa hoi da trd
thanh uu tién hang dau cia nhiéu nha diéu hanh
doanh nghiép. Do d6, muc dich clia bai vi€t nay
12 diéu tra m&i quan hé giita cdc dic tinh MXH va
¥ dinh mua.

2. M hinh nghién citu dé xuat

Tinh tuong tic dugc dic trung bdi sy giao ti€p
hai chiéu giita cong ty vdi khach hang va chinh
khach hang (Goldfarb & Tucker 2011). Tinh tuong
tdc bi anh hudng bdi mic do ngudi tham gia thay
ddi hinh thifc va noi dung clia mdi trudng trung binh
(OH va cong su 2020). Quang cdo trén MXH khéc
biét & tinh tuong tic cia né. Nhu vy, mdc do tuong
tdc ctia quang cdo trén MXH c6 thé anh hudng 16n
d&én mong mudn mua hang cia NTD. Do d6, gia
thuyé&t sau day dudc dua ra:

HI: Tuong tdc tich cuc dnh hudng dén y dinh
mua dbi véi qudng cdo trén MXH.

Theo McCarthy va cong su (1979): thong tin la
mot trong nhitng khia canh chinh cia hi€u dGng
quing cdo. Hsu va cong su (2015) cho ring chat
lugng thong tin trang web c6 tdc dong du dodn ddng
ké dén gia tri cAm nhan clia kham ph4. Tir géc do
NTD, quing cdo trén MXH c6 thé dugc coi 1 hitu
ich va hiéu qua hon mot chiit, theo nhitng diéu trén.
Thong tin phan 16n quyét dinh thdi do cia NTD doi
v6i quing cdo trén MXH. Do do, gia thuyét sau day
dugc duara:

H2: Théng tin anh hudng tich cuc dén ¥ dinh mua
doivéi qudng cdo trén MXH.

Niém tin dugc nghién citu trong nhiéu linh vuc.
Trong linh vuc tim 1y hoc, cdc nghién cttu vé niém
tin trudc day chd y&u tip trung vao cic dic di€m ca
nhan clia niém tin; con trong linh vuc xa hodi hoc, né
tap trung vao cdc khia canh thé ch& clia niém tin
(Wang va cong su 2014). NTD ¢6 xu huéng tin ring
céc quang cdo tuin theo cdc thong s6 k¥ thuat clia
céc trang web ma chiing xuit hién (Wells et.al.,
2011), vi vay n€u mdt ngudi lust web tin tudng mot
trang web cu thé, ho c6 thé cho riing cdc cam két va
bdo ddm lién quan dén trang web d6 1a phl hgp.
Ddi lai, ho d& bi tdn thuong hon ddi vé6i cdc trang
web dang tin cdy (Colquitt va cong su 2007). Do dé,
gia thuyét sau day dugc dé xuit:

H3: Niém tin dnh huéng tich cuc dén Y dinh mua
doivdi qudng cdo trén MXH.

Su sdng dong 1a mic dd ma mot bai ding quing
céo kich thich cic gidc quan khdc nhau (Yurika va
cong su 2022). Céc tai liéu cho thay sifc song cla
quéng cao nhin thirc 1a mot trong nhitng thudc tinh
quan trong nhat clia quing cdo va gép phan vao
phdn @ng cadm xdc cia NTD (Hsieh va cong sy
2012). Su s6ng dong bao gdbm do rd nét clia hinh
4nh, gitp cai thién ddng k& sy hi€u bi€t ctia NTD
vé sdn pham, ning cao niém tin ctia ho, trii nghiém
40 clia ho tuong thich v6i hanh vi mua sim thyc t&
cla ho va cai thién niém vui mua sim ctia ho
(Shen, 2012). Do d6, su song dong c6 thé anh
hudng tich cyc dén y dinh mua hang va thai do cla
NTD d6i v6i san pham:

H4: Sy song dong dnh hudng tich cuc dén y dinh
mua hang doi véi quang cdo trén MXH.

Hinh 4nh thuong hi€u 1a sy cdng nhan thuong
hiéu dugc phan anh bdi lién tudng thuong hiéu
trong tri nhG cia NTD (Torlak, 2014). Theo Wang
(2014): Hinh 4nh thuong hiéu c6 hiéu qua hon doi
vGi s sdn sang mua dién thoai di ddng ctia NTD so
v6i quing cdo. Do do, tdc gid dé xuat:

HS5: Hinh dnh thuong hiéu dnh hudng tich cuc
dén y dinh mua doi véi qudng cdo trén MXH.

WOM dé cap d&n batky tuyén bd tich cuc hodc
tiéu cuc ndo ctia khich hang tiém ning, thuc t&
hoic khach hang trudc diy vé mot san phdm hoic
cong ty c6 thé dugc cung cAp cho nhiu ngudi va &
chic qua Internet (Jalilvand va cdng su 2011).
Mong mudn giao ti€p v6i nhitng ngudi khéc, bao
gdm cd WOM tiéu cuc va tich cuc, 12 mot trong
nhitng 1y do chinh d€ st dung MXH (Hutter va cong
st 2013). Vi vady, WOM nén tich cyc 4nh hudng dén
su sdn long mua ciia NTD (Agag, 2016). T d6, tac
gia dé xuat:

H6: Truyén miéng dnh hudng tich cuc dén ¥ dinh
mua doi vdi qudng cdo trén MXH.

T4c gid dé xuat mo hinh nghién citu (Hinh 1).

3. Phuong phap nghién ciu

Nghién ctu st dung phuong phap dinh lugng,
khao st bing bdng cau hdi va xit 1y dit liéu bing
phan mém SPSS 23. Bang cau hdi dugc phat cho
nhitng ngudi tra 16i tai trung tAim thuong mai ciing
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Hinh 1: Mé hinh dé xudt

Tinh Tuong tac

Hinh anh thuong hiéu

[
[me
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[ suséng aong
[
[

Truyén miéng

nhu cdc trudng dai hoc sau khi dugc sy chap thuin
clia ban quan 1y. Toan b qua trinh thu thap di liéu
dudc thyc hién tir thing 1/2022 dén thang 3/2022.
Téng cong c6 219 bang cau hdi dugc thu thap trong
khodng thdi gian quy dinh. K&t qua nhu thé hién tai
Béng 1.

Céc thang do trong nghién ctfu nay dugc k& thira
tlr cdc nghién ctru trude. Bang cu hdi phan loai ciac
muc theo thang do Likert nim diém, tir “rdt khong
ddng y” dén “rit dong y”. Tinh tuong tic, tinh
thong tin va tinh sdng dong dudc do ludng bdi 12
chi muc (4 chi muc/cau tric), dudc dua trén nghién

Bdng 1. Mé té méu nghién cu

Yéu té Tansudt | TyLé%
Gisi | Nam gioi 116 53,0%
tinh | N gici 103 47,0%
18-24 tudi 114 52,1%
TuSi | 25-341udi 54 24.7%
tac | 35-44 tudi 32 14,6%
45 tuditré 1én 19 8,7%
Sinh vién 43 19,6%
Tinh | Giang vién 65 29,7%
rang |~ han vien van phong 54 24,7%
cong
vise | Noitro 32 14,6%
Khac 25 1,4%
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cttu ctia Kujur va Singh (2017). Niém tin dugc do
ludng bsi 4 chi muc, truyén miéng bao gdm 5 chi
muc, hinh anh thuong hiéu ciing dugc do ludng bdi
4 chi muc va ¥ dinh mua hang bao gdm 4 chi muc;
duogc k€ thira tir Rahman, Abir, Yazdani, Hamid, &
Al Mamun (2020).

4. K&t qua nghién ciu

Gia tri Cronbach's alpha thudng dugc dung dé
ki€m tra d0 tin ciy ctia thang do. Bdng 2 chi ra riing
tinh tuong tdc, thong tin, niém tin, do sdng dong,
hinh 4nh thuong hiéu, truyén miéng va y dinh mua
hang dudc dy bdo v6i do tin cy cao v4i Cronbach's
Alpha tuong tng tr 0,794 dén 0,87. Do dé, céc
thang do trong nghién cttu déu dat dugc dd tin cay.

BAng 2. Phan tich dé tin cdy thang do

CacBién Cronbach’s Alpha
Tinh tuong tac 0,794
Théng tin 0,812
Niém tin 0,816
Susdng dong 0,796
Hinh &nh thuang hiéu 0,799
Truyén miéng 0,870

Béng 3 cho thdy tic dong truc ti€p d&n ¥ dinh
mua hang trong m6 hinh nay la tinh tuong tic,
thong tin, niém tin, sy sdng dong, hinh 4nh thuong
hiéu va thé gidi truyén miéng. Mdi gia tri p clia cdc
bién nay déu nhd hon 0,05 (p< 0,05) tuong ng la
0,047, 0,012, 0,032, 0,008, 0,015 va 0,350. Biang
cdch nao do6, cac hé s hdi quy khong chuin héa da
dudc x4c dinh trong tat cA cdc md hinh, mot phuong
trinh da dugc hinh thanh cho gi thuyét, d6 1a:

Y dinh mua hang = 0,501+ 0,121 (Tuong tic)

+ 0,189 (Thong tin)

+ 0,170 (Tin tuéng)

+ 0,159 (Song dong)

+ 0,155 (Hinh anh thuong hi¢u)
+ 0,059 (Truyén miéng)

Theo gid thuyét dé xuat ring c6 mdt mdi quan
hé dang ké giita tuong tdc va y dinh mua hang d6i
vGi khdach hang. Theo Bang 3, gid tri beta 1a 0,136
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Bdng 3. K&t qud héi quy tuyén tinh boi

Hé s6 chua chuén héa Hé s6 chudn héa
M hinh . Giatnt
B Sai s6 chuan Beta

Hang s& ,501 ,153 3,294
Tinh Tuong tac 121 ,062 ,136* 1,997
Théng tin ,189 ,076 ,205% 2,539
Niém tin 170 ,078 A78* 2,163
Su sdng dong ,159 ,057 ,184* 2,675
Hinh &nh thuang hiéu ,155 ,063 A72% 2,463
Truyén miéng ,059 ,063 ,062 0,939

vGi gid tri P 1a 0,047 nim trong pham vi nhé hon
0,05. Nhu vy, gid thuyé&t dudc chap nhan vind c6 y
nghia thdng ké & mic § nghia 5%. K&t qué da dugc
hd tr¢ bdi nghién cttu dudc thuc hién bdi Kang va
cong su (2015). Theo d6 chi ra ring tinh tuong tic
nhu mot thudc tinh s& dnh hudng dén y dinh mua
hang ctia khach hang ddi v6i quang cdo trén MXH.

Hon nita, c6 mdt mbi quan hé ding k€ giita
thong tin va y dinh mua ddi véi khach hang. Theo
Bang 3, gid tri cla beta 1a 0,205 vé6i P-value la
0,012, nim trong khodng dugi mitc 0,05. Do do6, gia
thuyét da dugc chdp nhan vi né c¢6 ¥ nghia & mifc ¥
nghia 5%. Ké&t qua phit hgp vdi nghién citu trude
day dugc thuc hién bdi Jung (2016), trong d6 thdng
tin 1a mot thudc tinh s& 4nh huéng d€n y dinh mua
hang; ph hgp véi gia thuyét du ki€n ring c6 mot
moi quan hé dang k& giita niém tin va y dinh mua
hang d6i v6i khach hang. Dya trén Bing 3 chi ra
riang gid tri beta la 0,178 v6i gia tri P 1a 0,032 dugc
phan loai theo ty 1& 0,05. Do d6, gid thuyét dugc
chap nhan, vi n6 c¢6 y nghia théng ké & mifc y nghia
5%. Theo Shah va cong su (2012), né cho thay su
phit hdp véi bi€n duge dé xuit trong quing cdo
trong khi niém tin c6 tic dong tich cuc dén y dinh
mua clia ngudi mua.

Béng 3 cho thdy H4 c6 mdi quan hé c6 ¥ nghia
gifta do song dong va y dinh mua clia khach hang.
Ngu ¥ riing gid tri clia beta 1a 0,184 v6i gid tri P 1a
0,008 trong pham vi gitra ty 1€ dudi 0,05. Tuy nhién,
gid thuyé&t dugc chdp nhin vi né c6 y nghia thdng

ké & mic y nghia 5%. K&t qua khing dinh céc
nghién cttu trudc day da chitng minh ring tinh séng
dong trong quang cdo trén MXH s€ déng vai tro
nhu mdt y&u td tién dé 4nh hudng dén y dinh mua
hang (Van va cong su, 2017). Bén canh d6, két qua
chi ra ring c6 mot moi quan hé dang k& giita hinh
anh thuong hiéu va y dinh mua cta khach hang.
Diéu nay ngu ¥ ring, gi tri beta 12 0,172 véi gia tri
P12 0,015 ndam trong khoéng dudi ty 1€ 0,05. Do do,
gid thuyét da dudc chip nhan vi né c¢é y nghia &
mic y nghia 5%. K&t qua da cho thdy phi hgp véi
nghién ctu trude d6 dugc nghién ctu bdi Godey va
cong su (2016), hinh anh thuong hiéu hién dién nhu
mot yéu td thi€t yéu sé anh hudng dén y dinh hanh
vi mua hang trong quing cdo trén MXH, theo d6
gid tri ma khach hang cdAm nhén cang cao s€ cang
thuén 1gi cho viéc mua hang trong tuong lai.

5. Kétluan

Muc dich clia nghién citu 1a diéu tra cic y&u t&
4nh hudng d&n s thich mua hang va quing cdo
trén MXH ctia NTD Viét Nam. Trong thdi dai
truyén thdng xa hoi, quang céo trén MXH, vdi tu
cdch 12 mdt hinh thifc quing cdo truyén thong truc
tuy&n mdi, c6 nhitng vu di€m va gi tri thuong mai
trong viéc truyén tai thong tin nhu kha ning ti€p
can rong rdi NTD, dd chinh xdc va mdc dd lién
quan cao, sy tham gia siu rong ciia NTD va boi
canh xd hoi phong phd. Phuong tién truyén thong
xd hoi sé tr§ thanh mot luc lugng dang luu y va la
mot kénh quang cdo mdi. La mot phuong tién
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truyén thong quing cdo hiéu qua quan trong, chién
lugc hiéu sudt quing cdo 12 mot trong nhitng van dé
d4ng thio luan trong qud trinh phét trién quang cdo
trén MXH.

K&t qua clia nghién citu nay sé& 12 mot dong gép
ndi bat clia cc bén trong tudng lai, dic biét 1a cic
doanh nghiép, cong ddng va nghién ctu. Nghién

cltu nay sé& gidi thich tdc dong clia quing céo trén
MXH d6i véi y dinh mua hang cta khich hang.
Diéu nay sé& gitip moi ngudi trong nganh ti&p thi
nhan ra ring quang cdo trén MXH, lugt thich quang
cdo va dd tin cdy c6 thé gitip ho ting doanh s& ban
sdn phdm va c6 kh3 ning gianh dugc long trung
thanh véi thuong hi€u tt NTD B
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ABSTRACT:

This study is to explore the impacts of social media advertising on the online purchase intention
of Vietnamese consumers. The study finds out that the factors of interactivity, information, trust,
vividness and brand image all impact the online purchase intention of consumers. These results
implies that the social media advertising, the number of likes on social media advertising posts,
and the credibility can help comanies increase their sales and potentially gain loyalty from
consumers.
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