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TOM TAT:

Nghién cifu nay tip trung khdm ph4 tic dong clia cic y&u t& thé dién 1én y dinh mua hang clia

ngudi tiéu diing doi v6i hang héa clia Nhat Ban thong qua yé&u td gia tri cdm xiic va chat lugng
cdm nhan. Nghién citu dugc ti€n hanh véi 229 d6i tugng khao st 1a ngudi tiéu ding tai Thanh
phd H6 Chi Minh (TP.HCM). K&t qua cho thiy chat lugng cAm nhin tic dong 1én y dinh mua
hang Nhat Ban, trong khi y&u t& gid tri cdAm xtic khong tic dong. Pic biét, cac yéu t6 mong mudn
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c6 thé dién va sg mit thé dién c6 tdc dong dén cdm xdc va chit lugng cAm nhan clia ngudi ti€u

ding vé hang Nhat Ban.

Tir khéa: thé dién, gi4 tri cAm xiic, chit Iugng cdAm nhin, ¥ dinh mua hing, sin phdm thuong

hiéu, hang Nhat Ban, TP. H6 Chi Minh.

1. Diit van dé

Nghién cttu nay tip trung nghién ctu céc y&u
t6 Anh hudng t6i y dinh mua cdc sin phim thuong
hiéu Nhat Bidn. C4c sin phim thuong hiéu Nhat
Bén da tir 1Au ndi ti€ng do chat lugng nhung yé&u t&
nao tic dong manh dén y dinh mua hang Nhat
Bdn vin 12 mdt hudéng nghién ciu it dugec kham
ph4. Nghién citu nay s& bd sung vao ki€n thic
nghién cifu vé y dinh mua ciing nhu gitip cdc nha
quan 1y Nhat Badn va Viét Nam c6 thém théng tin
nhim qudn tri thuong hi€u thanh cong. Dic biét, ¥
dinh mua thudng chiu tdc dong khdng chi bdi cic
y&u t6 chat lugng, d6 déo dai bén bi don thuAn ma
con chiu tdc dong cha cdc y€u t6 cdm xic (Li va
nnk, 1994). Tuy nhién, tic dong clia cdc yé&u to
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nay con giy ra nhiéu tranh cii bdi cdc mic do tdc
dong khéac nhau, vi du nhu tic dong duong, tic
dong Am va thdm chi khong tic dong (Kumar va
nnk, 2009). Nghién ctu nay cung cip thém bing
chitng thuc nghiém vé cdc y&u t& cdm xiic va chit
lugng cdm nhén tic dong 1én y dinh mua cdc
thuong hi€u nudc ngoai.

Mot khéi niém rat quan trong & cdc qudc gia
chiu 4nh huéng bdi Khéng gido nhu Viét Nam
(Hieu, 2015; Tse, 1996) la tinh thé dién (face
consciousness). Nhu vdy, mong mudn cé thé dién
va s¢ mat thé dién sé c6 tic dong nhu thé nio dén
quyét dinh mua céc thuong hiéu nuéc ngoai?
Nghién cttu nay tap trung khdm phd tic dong cla
y&u td dic trung chiu A 1a thé dién 1én cidm xiic
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clia ngudi tiéu diing d6i v6i san pham thuong hicu
Nhat Ban, cling nhu chit lugng cdm nhan vé cdc
thuong hi€u nay, thong qua d6 tdc dong lén y dinh
mua. Ngoai ra, nghi€n cttu ciing phan tich céc tac
dodng cla ki€n thitc va thdi do vé hang Nhat Bdn
ddi v6i cdm xiic clia ngudi tiéu dung, cling nhu ¥
dinh mua hang.

2. Co's6 1y thuy&t va mo hinh nghién citu

2.1. Co'sd Iy thuyét

Céc nghién cttu trudc day ciing cho thdy y dinh
mua hang ctia ngudi tiéu dung phu thudc khong
chi vao cdc y€u t6 1y tinh (cognitive) ma con phu
thudc vao cdc y&u td cdm xiic (affective factors)
cho nén cdc y&u td cdm xtc dude khuy&n khich st
dung d€ kiém tra cdc tic dong d&€n y dinh mua
hang (Li va nnk, 1994). Do vay, md hinh yé&u t&
nhan thifc - cdm xic di dugc s dung phd bi€n
trong cdc nghién cttu trudc day, trong dé yéu to 1y
tinh thudng dudgc dé cip nhu 13 chit lugng cdm
nhan (perceived quality) va y&u t6 cdm xdc l1a gid
tri cdm xdc (emotional value) (Kumar va nnk,
2009). Cédc nghién ctu true ciing cho thdy tic
dong clia cdc y€u to nay 1én y dinh mua hang cla
ngudi tiéu ding ciing khong thdng nhat, trong d6
yé&u t6 chat lugng cAm nhan doi khi khdng cé tic
ddong hodc tic dong am 1én y dinh mua hang
(Kumar va nnk, 2009). Do d6 nghién ctiu nay
nhim d€n ki€m tra tdc dong cda cdc yé&u t& chat
lugng cdm nhdn va gid tri cdm xdc 1én cdc mit
hang ti€u dung ngoai nhdp va noi dia, ti€u biéu 1a
Nhit Ban va Viét Nam. Do vdy, nghién cttu dé
xuatcdc gia thuyét:

HI: Gid tri cdm xiic cé quan hé ciing chiéu véi y
dinh mua hang Nhdt Bdn

H2: Chdt lugng cdm nhdn cé quan hé ciing chiéu
vdi y dinh mua hang Nhdt Ban

2.1.1. Tinh thé dién (face consciousness)

Tinh thé dién lién quan d€n mong mudn clia cic
c4 nhan ting cudng, duy tri va tranh mat mit (Bao
va nnk, 2003). Pic biét & cdc qudc gia chiu dnh
hudng bdi Khdng gido & chau A (Hieu, 2015; Tse,
1996), céc c4 nhan cang quan tAm dén cdc gid tri
bén ngoai ma co thé€ 1am cho ho c6 thé dién hoic
mat thé dién. O cdc nén vin héa Khdng gido nhu
Viét Nam, cic y&u td thé dién rat c6 kha ning tic
dong dén hanh vi va ¥ dinh mua hang clia ngudi
tiéu dung (Redding va Michael, 1983).

O cdc quéc gia dang phat trién, cdc sin phim
nudc ngoai duge xem 1a ¢6 chat lugng t8t hon so véi

céc sdn phéfm noi dia (Kinra, 2006). Cho nén, viéc
chon lya cdc sadn phdm nudc ngoai nhiéu kha ning
mang lai cho ngudi Viét thé dién hon so vdi viéc ho
chon cdc sdn phim nodi dia. Thé dién c6 thé dudc
chia thanh hai cau tric 13 c6 dugc thé dién (Gain
Face) va tranh mat thé dién (lose face) (Zhang va
Wang, 2019). Ngudi tiéu dung nhiéu khi ning
d4nh gid cic sadn pha&m nudc ngoai c6 chat lugng
cao hon khi ho mudn c6 thé dién va tranh mat thé
dién. Bén canh d6, ngudi tiéu dung § cac nudc dang
phéat trién cho ring cdc sin phim ngoai nhap
thudng dai dién cho dia vi va tai sdn ma cé thé
mang lai cic cAm xtic nhu niém vui va phan khich
(Batra va nnk, 2000). Do d6, nhiéu kha nang khi
cang mong mudn c6 thé dién va s¢ mat mit, ngudi
dan cang c6 cam xiic nhiéu hon véi cic sdn phdm
ngoainhap.

H3: Mong muén cé dugc thé dién cé quan hé
ciing chiéu vdi chdt lugng cam nhdn doi véi hang
Nhdt Ban.

H4: Sy sg mat thé dién c6 quan hé ciing chiéu véi
gid tri cdm xiic doi vdi hang Nhat Bdn

2.1.2. Thdi dé doi véi hang Nhat Bdn

Ngudn gdc ctia hang hda c6 thé tic dong tdi su
cam nhan vé chat lugng ctia mot san pham cu thé.
Nhu Cordell (1992) da phat hién ra viéc ngudi My
cho ring céc san phim tir cdc qudc gia nhu Anh va
Canada s& c6 chat lugng cao hon san phim tir cc
quoc gia dang phéat trién nhu Indonesia hoic
Bolivia. Tuong tv nhu vdy, Jaffe va Martinez
(1995) phat hién ra ngudi Mexico ddnh gid san
pham ctia My va Nhat Ban c6 chat lugng cao hon
cdc sdn phim noi dia. Céc nghién ctu ctia Kinra
(2006) ciing phat hién ring ngudi An Do dénh gid
cao san phim ngoai nhap hon la ndi dia. Nghién
citu nay cho ring thii do d6i vi hang Nhat Ban c6
thé tic dong d€n chat lugng ma ngudi tieu ding
cam nhin vé hang ctia Nhat Ban va hang noi dia,
theo d6, n€u ngudi ding c6 thdi do véi hang Nhat
Bén tot hon, ho s& mic nhién cho ring mot san
phdm nao d6 s& c6 chit lugng cao hon, chi vi d6 1a
hang Nhat Ban.

H5: Thdi dé doi voi hang Nhdt Ban cé quan hé
ciing chiéu vdi chdt lugng cam nhdn doi véi hang
héa do.

Ngoai ra, thai do clia ngudi tiéu diing c6 thé tac
dong d&n cam xiic ctia ho ddi v6i mot san phdm ciia
Nhat Ban hoic mdt sin phim ndi dia. That vay, &
cdc quoc gia dang phat trién, ngudi ta thudng xem
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cdc san phdm ngoai nhap dai dién cho dia vi, tai
san, va c6 gid tri biéu tugng (Bhat va Reddy, 1998).
Kinra (2006) ciing phdt hién ra ring nhirng ngudi
dan An Do thich mua hang ngoai nhdp vi ching
mang lai gid tri cAm xic va dia vi hon so véi khi
mua hang ndi dia. Ngudi tiéu diing nhiéu kha ning
nhan dugc gid tri cdm xidc nhiéu hon khi ho ¢6 thai
do vé hang ngoai nhap &t hon.

H6: Thdi do doi vdi hang Nhat Bdn cé quan hé
ciing chiéu véi gid tri cam xiic doi véi hang héa do.

2.1.3. Kién thitc vé hang Nhdt Ban

Kién thifc vé mdt loai hang héa nao dé dé cap
dén ki€n thifc clia ngudi tiéu diing vé loai hang héa
cu thé @6 (Huang va Ge, 2019). Vi du, ki&n thic vé
hang héa xanh dugc dé cap trong d6 viéc thi€u ki€n
thitc v& hang héa xanh c6 thé din d&n sy nghi ngd
va that bai clia cdc loai hang héa ndy (Kang va
Park, 2011). Kién thitc diy di vé xe dién c6 thé
lam tdng ¥ dinh mua xe dién (Lane va Potter,
2007). Do vay, nghién citu d& xuit kién thic vé
hang Nhat Ban tot c6 thé din dén thii do ddi véi
hang Nhat B4n t6t hon.

H7: Kién thitc vé hang Nhdt Ban cé quan hé
ciing chiéu véi thdi do déi véi hang Nhit Bén

2.2. M6 hinh nghién citu (Hinh 1)
Hinh 1: Mé hinh nghién ciu dé xudt

/ Mong muén
thé dién

{ Gia tri cam xuc |
Tranh mét e

thé dién { Y dinh \
. mua hang Nhat /

/" Chétluwong /

cam nhén

Thai dé voi
hang Nhat

N

Kién thirc vé
hang Nhat

3. Phuong phap nghién citu

Nghién cttu c¢6 7 nhin t6 chinh: mong mudn
thé dién (GAINFA), tranh mat thé dién
(LOSEFA), thdi dd d6i v6i hang Nhiat Bédn
(JAAT), kién thitc vé hang Nhat Ban (KNOWIJA),
gid tri cdm xdc (EMOJA), chat lugng cAm nhin
(PERQ) va y dinh mua hang Nhit (PI). Nghién
cttu st dung 24 hang muc thang do dugc diéu
chinh tir cdc nghién ctu lién quan trudc day dé do
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ludng cdc nhan td vdi thang do Likert by diém tir
1 (hoan toan khong ddng y) dén 7 (hoan toan
ddng ). Phan mém SmartPLS phién ban 3.2.8
dugc st dung d€ danh gid mo hinh do ludng va
ddnh gid mo hinh c4u tric.

Doi tuong khio sdt 12 ngudi tiéu dung trén dia
ban TP. HO Chi Minh, bao gébm sinh vién va ngudi
da di lam. Miu dugc chon theo phuong phdp thuin
tién. Dit liéu dugc thu thap qua khao sét tryc tuyén
vGi 229 bang ciu hdi hgp 1€. Trong d6, c¢6 hon 80%
s6 ngudi dugc kho sat dudi 20 tudi (83,4%), con lai
1a 21-26 tudi (13,9%) va trén 30 tudi (2,6%); trinh
do chd y&u tir dai hoc trd 1én va c¢6 mic thu nhap
du6i 12 triéu ddng/thang.

4. K&t qua nghién cifu

4.1. Ddanh gid mo hinh do luong

Mo hinh do ludng dudc st dung d€ danh gia vé
do tin cdy, gid tri hoi tu va gid tri phan biét cla
thang do. K&t qué trong Bing 1 cho thay tit ca cic
muc c6 hé sd tii (Outer loadings) 16n hon 0,7 dudc
xem la céy nghla (Halr va nnk, 2021). B9 tin cay
clia nhan t6 dugc ki€m dinh thong qua hé so
Cronbachs Alpha va do tin cay tong hop (CR), két
qui tit cd cdc nhin t& déu c6 CR va Cronbachs
alpha trén 0,8, diéu nay cho thiy ring cic nhin to
1a dang tin cay. Phuong sai trich trung binh (AVE)
dugc st dung d€ danh gi4 tinh hgp 1& hoi tu, AVE
c6 gid tri cao hon mic yéu ciu tdi thiéu 0,5, chitng
t6 thang do c¢6 gia tri hoi tu (Hair va nnk, 2021). Gia
tri cin bac hai clia AVE clia mdi nhin t§ cao hon
céc gia tri tuong quan véi cdc nhan t6 khéc, cho
thi'y riing c6 gi4 tri phan biét giffa tit cd cic nhan to
(Hair va nnk, 2021). Tém lai, két qua mo hinh do
ludng cho thdy do tin cdy va tinh hgp 1€ cla cic
nhin t6 12 dat yéu cau.

4.2. Danh gid mé hinh céu triic

K&t qua ki€m tra m6 hinh cau tric va gia thuyét
dugc thé hién trong Bang 2. Sdu gia thiét dugc tng
ho va mot gid thuyét bi bac bd. Y dinh mua hang
Nhat Bén chiu tic ddong manh cta chit lugng cam
nhan ( = 0,389, P-value =0,041), trong khi gia tri
cam xdc khong c¢6 dnh hudng 1én y dinh mua hang
NhatBan (f = 0,352, P-value =0,07).

Pénh gid sy phu hgp cia md hinh théng qua
phan tich chi s8 R? va Q?, k&t qua R2 va Q* ciia “Y
dinh mua hang” (R? = 0,494, Q* = 0,361), “Gia tri
cam xtic” (R?= 0,397, Q*=0,308) va “Chat lugng
cdm nhan” (R? = 0,402, Q? = 0,316) cho thdy mic
dd phtt hgp mo6 hinh [a cao (Hair va nnk, 2021).
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BAng 1. Hé s tdi, gid tri hoi tu, dé tin cdy t6ng hdp va Crobach’s Alpha

Construct Measurement Outer loadings AVE CR Cronbach’s Alpha
GAINFA1 0.780
GAINFA2 0.767
Mudn c6 thé dién
i AINFA T 57 87 814
(GAINFA) G 3 0.766 0.573 0.870 0.8
GAINFA4 0.752
GAINFA5 0.717
LOSEFA1 0.811
So mét thé dién
(LOSEFA) LOSEFA2 0.831 0.693 0.871 0.779
LOSEFA3 0.855
KNOWJA1 0.860
Kién thiic hang Nhat
Ban (KNOWJA) KNOWJA2 0.843 0.667 0.857 0.779
KNOWJA3 0.742
JAAT1 0.880
Théi do véi hang Nhat
Ban (JAAT) JAAT2 0.890 0.751 0.901 0.835
JAAT3 0.825
EMOJA1 0.912
Gia tri cam xtc voi EMOJA2 0935
hang Nhat Ban 0.821 0.948 0.927
(EMOJA) EMOJA3 0.914
EMOJA4 0.862
Chéat lugng cdm nhan PERQ1 0.912
hang Nhat Ban PERQ2 0.947 0.850 0.944 0.912
(PERQ) PERQ3 0.906
, o PI1 0.903
¥ dinh mua hang Nhat PI2 0.926 0772 | 0910 0.853
Ban (PI)
PI3 0.936
BAng 2. K&t qud ki€m tra mé hinh cdu trac va gid thiét
Gia thiét Hé s& hdi quy P Values Kétluan
H1: EMOJA—> P 0,352 0,07 Béc b6
H2: PERQ — PI 0,389 0,041 Ch&p nhan
H3: GAINFA— PERQ 0,280 0,012 Ch&p nhan
H4: LOSEFA — EMOJA 0,249 0,09 Ch&p nhan
H5: JAAT — PERQ 0,377 0,000 Ch&p nhan
H6: JAAT — EMOJA 0,411 0,000 Chap nhan
H7: KNOWJA — JAAT 0,635 0,000 Ch&p nhan
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5. K&t luan va ham y chinh sach

5.1. Két lugn

K&t qué nghién citu cho thiy cdc y&u t& mudn
c6 dugc thé dién va s¢ mat thé dién c6 dnh hudng
dé&n gid tri cdm xtic (B =0,249) va gid tri cAm nhan
ddi véi hang Nhat Ban (B = 0,280). Kién thic vé
hang Nhat Ban c6 tic dong dén thai do doi vé6i
hang Nhat Ban (B = 0,635), thong qua d6 tic dong
1én gid tri cdm xic (B = 0,411) va chat lugng cdm
nhan (B =0,377) doi véi hang Nhat Ban.

5.2. Ham y quan tri

Nghién cttu nay chi ra ring gia tri cAm xtc va
chat lugng cdm nhan chiu tic dong cla cic yéu &
thé dién nhu mong mudn c6 dudc ¢ thé dién va su
so mat thé dién ctia ngudi tiéu ding. Nhu vy cim
xtic d6i v6i mot thuong hiéu Nhat Ban chiu tic dong
16n clia cdc y&u t6 ban than clia ngudi tiéu dung nhu
mong mudn c6 thé dién. Nhitng nha san xuat Nhat

TAILIEU THAM KHAO:

Ban do d6 nén nhan manh dé&n cic gid tri biéu tugng
cia haing Nhat Ban va dia vi cia hang Nhat Ban dé
thu hit cic dbi tugng c6 tinh thé dién cao.

Ngoai ra, khi ngudi tiéu dung cang cé nhiéu
ki€n thifc vé hang Nhat thi ho cang c6 thdi do tot
doi v6i hang Nhat Ban, thong qua d6 gid tri cdm
xtic va chit lugng cAm nhin vé loai hing d6 s& cao
hon. Do vay, thong tin truyén thong 1a ri't cAn thiét
ddi v6i cdc thuong hieéu Nhat Ban.

Mot phat hién kha thd vi la y dinh mua hang
Nhat Ban chii y&u dwa vao chit lugng cAm nhin
clia san phdm hon 1a cdm xidc vé sdn phim dé.
Diéu nay c6 thé cho thiy thuong hiéu Nhat Ban thu
hiit ngudi diing chd yé&u do sy bén b 1au dai va hiéu
ning ctia sin phaAm hon 12 mot cdm xiic thich thi
that sy vé cac san phdm nay. Do d6, c4c chién dich
marketing nén nhan manh cic tinh ning hitu ich
clia sin phim m
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ABSTRACT:

This study explores the impact of face consciousness on consumers' purchase intention for
Japanese goods through factors of emotional value and perceived quality. In this study, 229
consumers in Ho Chi Minh City are surveyed. The study finds out that that while perceived
quality factor has a positive impact on the purchase, the factor of emotional value hardly has
positive effects on purchase intention intention of consumers towards Japanese goods. In
addition, face consciousness factors such as the desire for gaining face and avoiding losing face
have impacts on the emotional value and perceived quality of consumers about Japanese goods.
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