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TOM TAT:

Nghién cttu “Mang xa hdi 4nh huédng d&€n quyét dinh mua sdn phdm thuong hiéu thdi trang

ndi dia Viét Nam” cho thdy c6 4 y&u t6 tac dong d&€n quy&t dinh mua sdn phadm ciia thuong hiéu

thdi trang ndi dia Viét Nam, bao gdm: Tinh tuong tic xa hoi, Su tin cdy, LJi truyén miéng qua

hinh thitc dién ti, Ti€p thi qua mang xa hdi. Trong d6, nghién cttu chi ra yé&u td Tinh tuong tic

x4 hoi tic dong manh nhi't d€n quyét dinh mua sdn phim thuong hiéu thdi trang ndi dia Viét

Nam. Tir d6, nhém nghién citu dé xuat mot s6 gidi phdp nhiim gitip cdc thuong hiéu ndi dia dua

ra nhitng chié€n ludc kinh doanh hiéu qua.

Tw khéa: thuong hiéu, thdi trang ndi dia, mang x4 hoi, ti€p thi qua mang xa hoi, tuong tic

x4 hoi.

1. Dit van dé

Theo khdo s4t “Xu huéng va tiém ning clia thdi
trang Viét Nam” ctia Cong ty Nghién cu thi trudng
Asia Plus, hi€én nay, xu hudng chi ti€u cho trang
phuc cda gidi tré Viét gia ting dang ké. C6 26%
ngudi dudc khio sit mua sim quan 4o 2-3 1an mdi
thdng, 52% cho bi€t thudng mua sim trang phuc
mdi thang 1 1an. U6c tinh, gi4 tri tiéu diing hang dét
may Viét Nam mdi nim dat khodng 5 - 6 ty USD,
tuong duong gan 120.000 - 140.000 ty dong. Cac
doanh nghiép cho ring thuc t€ con 16n hon rat
nhiéu, bdi trén thi trudng hién nay hang khong ro
xuat xt, hang nhai, hang x4ch tay ciing dudc tiéu
thu manh mé&, dic biét & nhitng ving néng thon.
Theo Bao cdo quy II - 2018 cta Nielsen, thi trudng
thoi trang Viét Nam s& c6 muc ting trudng 15 -
20%/mam.
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2. Co's6 Iy thuy€t va mo hinh nghién citu

M0 hinh dé xuit ctia bai viét nay vé mdi quan
hé gilta mang x4 hoi 4nh huéng dén quyét dinh
mua san ph:?fm thoi trang ndi dia Viét Nam, dugc
x4y dung trén nén tdng 1y thuyé&t gdm 2 mo hinh:
Thuyé&t hanh dong hdp 1y TRA (Ajzen va Fishbein,
1975); va Thuyét hanh vi du dinh TPB (Ajzen,
1975). Trong d6, thuyét TRA va TPB xéc dinh cic
y&u t6 ¢6 tdc dong dén y dinh hanh vi va xu huéng
thuc hién hanh vi cia ngudi tiéu dung. Xu hudéng
hanh vi 1a mdt ham cta 3 nhan t6: Nhan to th nhat
1a cdc thai do dugc khai niém nhu 1a danh gia tich
cuc hay tiéu cuc vé hanh vi thyc hién. Nhin & thi
hai 12 4nh hudng xa hdi, dé cAp dén sic ép xa hdi
dugc cdm nhan dé thuc hién hay khong thuc hién
hanh vi d6. Cudi cung, thuyé&t hanh vi du dinh TPB
dugc Ajzen xay dung bing cich bd sung thém yé&u
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t6 ki€m sodt hanh vi cAm nhin vao md hinh TRA.

Mo hinh dé xudt gdm 5 bi€n doc lap, 1 bi€n
trung gian va 1 bi€n phu thudc. Cu thé 5 bién doc
lap 1an lugt 1a: (1) LJi truyén miéng qua hinh thic
dién t& (eWOM), (2) Su tin cdy, (3) Tinh xu hudng,
(4) Rdi ro cAm nhan, (5) Ti€p thi qua mang xa hdi
va 1 bién phu thudc 12 Quyét dinh mua sdn phdm
thoi trang ndi dia Viet Nam. (Xem Hinh)

Hinh: Mé hinh gid thuyét

Lgi truyén miéng qua H1
hinh thtc dién td

Quyét dinh

[SU fin cdy H2 mua san
pham cla
[Tinh xu huéng |13 > thuong higu
/ thoi trang
[Rﬂi ro cdm nhan ]i ndi dja
H5

Viét Nam

Nguodn: Nhém tdc gid dé xudt

[Tié’p thi qua mang xa hoi

Céc gia thuyét:

(i) Loi truyén miéng qua hinh thitc dién i
(eWOM) (H1):

Y&u t& truyén miéng qua hinh thifc dién ti da
dugc nhiéu tdc gid chitng minh 13 c6 sy 4nh huéng
dé&n quyét dinh ra hanh vi mua hang clia ngudi tiéu
diing. Theo Rahman & Mannan (2018), 15i truyén
miéng qua hinh thifc dién tir 13 mot phan trong yéu
0 din d€n hanh vi mua clia ngudi tiéu ding. Bén
canh d6, Gul, Shahzad & Khan (2014); Rahman &
Mannan (2018) ciing da dua y&u t6 truyén miéng
vao bai nghién cttu ctia minh dé€ chiing minh sy tic
dong tich cyc cla y&u td t&i hanh vi mua clia ngudi
tiéu dung. Trong nghién ctru cia Kristiawan &
Keni (2020) ciing cho thay, 13i truyén miéng qua
hinh thitc dién t& ciing c6 tdc dong truc ti€p dén
hanh vi ra quyét dinh mua véi nhitng thuong hiéu
thdi trang noi dia. Gia thuyét dugce dé xuat:

HI: Anh hudng xd hoi énh hudng tich cuc dén
quyét dinh sit dung App clia sinh vién.

(ii) Su tin cdy (H2):

Su tin cdy vao thuong hi€u ciing dugc ching
minh 12 c6 4nh hudng tich cyc d&én hanh vi ra quyét
dinh mua thuong hiéu. P6i v6i viéc ra quyét dinh

mua san phdm sita bot tré em, niém tin v&i sin
phém dudc An (2015) xem xét 1a 1 nhan t& tic dong
dén y dinh mua sin phim. Theo Chan va Thanh
(2017), Su'tin cdy c6 tic dong cling chiéu vé6i y dinh
mua sim cla ngudi tiéu dung. Ngoai ra, Dat va
Hien (2017) ciing dé cap dén tinh tin cdy cang cao
thi cang ¢6 4nh huéng d&€n hanh vi mua cla ngudi
tiéu dung qua Internet. Su tin cdy ciling dugc xem
xét 12 y&u t6 c6 tdc dong truc ti€p 1én hanh vi mua
ctiia khach hang (Rahman va Mannan, 2018). Gid
thuy&t nghién cttu dé xuat:

H2: Sy tin cdy cé dnh hudng tdc dong tich cuc
dén quyét dinh mua sdn phdm ciia thuong hiéu noi
dia Viét Nam.

(iii) Tinh xu huéng (H3):

Nghién citu ciia Gul, Shahzad va Khan (2014)
da chi ra sy lién quan gitta y&u t6 Tinh xu huéng va
hanh vi mua sim cta cd nhin trén mang xa hoi.
Bf)ng thdi, nghién cttu Rahman va Mannan (2018)
khing dinh thém mdi quan hé chit ché giita 2 yé&u
t6. Huong va Thinh (2018) da chi ra mdi quan hé
gitta Tinh xu huéng va Gid tri thuong hiéu. Gia
thuy&t nghién cttu dé xuat:

H3: Tinh xu hudéng cé danh hudng tich cuc dén
quyét dinh mua san phdm ciia thuwong hiéu néi dia
Viét Nam.

(iv) Rili ro cdm nhdn (H4):

Theo Kim, Lee va Kim (2004), cho thdy rii ro
cam nhén ctia ngudi tiéu dung c6 tdc dong tiéu cuc
doi v6i y dinh mua hang, di€u nay c6 nghia 12 mitc
d6 rdi ro cdm nhin cang cao, ¥ dinh mua hang cta
ngudi tiéu ding cang it. Gid thuy&t nghién ctu dé
XUAt:

H4: Riii ro cdm nhan c6 dnh hudng tiéu cuc dén
quyét dinh mua san phdm ciia thuong hiéu néi dia
Viét Nam.

(v) Tiép thi qua mang xd hoi (Social Media
Marketing) (HS):

Hinh thifc ti€p thi qua mang xd hoi da dudc
Kristiawan va Keni (2020) dé ciap dén trong mo
hinh nghién cttu cia minh la mot trong ba y€u to tic
dong truc ti€p d&n hanh vi ra quyét dinh mua clia
ngudi tiéu dung vdi thdi trang ndi dia. Hinh thdc
truyén thong gidi tri va tuong tdc qua mang ciing 12
bi€n c6 tdc ddng tich cuc d&€n hanh vi ra quyét dinh
mua cda khach hang trong nghién citu ctia Gul,
Shahzad va Khan (2014). Theo Huong va Thinh
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(2018) thi s’ quan trong ctia truyén thong qua mang
x4 hoi dén gid tri cia thuong hiéu da dudc chitng
minh. Gia thuy€&t nghién cttu dé xuat:

H5: Tiép thi qua mang xa hoi cé anh hudng tich
cuic dén quyét dinh mua sdan phdm thoi trang noi dia
Viét Nam.

3. Phuong phap nghién ciu

Nghién citu dudc ti€n hanh theo 2 budc: nghién
cttu sd bd va nghién cttu chinh thic.

Nghién cttu sd b st dung phuong phap nghién
cttu dinh Iugng qua bang khao sat v6i n=20 dé ki€m
dinh d tin cay clia thang d6 va cac bién trong mo
hinh nghién cttu. K&t qué sau khi nghién cttu so bo
thi mo6 hinh nghién cttu bao gdm 5 bi€n ddc lap va 1
bién phu thudc va c6 tit cd 30 bi€n quan sit.

Nghién cu chinh thitc dudc thyc hién thong qua
phuong phdp nghi€én cttu dinh lugng thuc hi€n
thong qua bang khdo sat. MAu nghién cttu thuc hién
khong ngiu nhién - ¢6 cha dich. Kich thuéc miu du
ki€n 1a 505 miu dugc thu thap thong qua khdo sat
bang héi, doi tugng 12 gidi tré tai TP. H6 Chi Minh
c6 do tudi tir 16 d&n 30 tudi.

Dir liéu thu thip dudc xif 1y bing phin mém
SPSS 22.0.

4. K&t qua nghién cifu

M6 té mdu nghién ciiu

Trong s6 505 cudc khdo sat dugc thu thap c6 s&
liéu: V& trinh dd hoc van, s6 ngudi c6 trinh do dai
hoc, cao ding, trung cip 1a 288 ngudi (chi€m
57%); s& ngudi c6 bing sau dai hoc 1a 115 ngudi
(chi€m 22,8%), s6 ngudi c6 trinh do trung hoc phd
thong 1a 102 ngudi (chi€m 20,2%). V& gidi tinh:
phﬁn 16n 13 nit (chi€m 47,9%), con lai 1a gidi tinh
nam (chi€m 52,1%). Thu nhap binh quéin thing:
phin 16n cdc mAu nghién cifu ¢6 thu nhap dudi 5
triéu dong/thdng chi€m 45%, tir 5 d&€n 10 triéu
ddng chi€m 38%, trén 10 triéu dong chi€m 17%.

Phan tich nhan t6 khdm phd (EFA)

Sau khi phan tich nhan t6 kham phd EFA Ian 1,
cho thdy hé s6 Factor Loading clia 3 bién TR2,
SM1, SM3, PR2 c6 gid tri nhd hon 0,5, con lai déu
16n hon 0,5. K&t qua phan tich EFA cho thay 25
bi€n dodc 1ap quan sit hodi tu vao 6 nhin t5. Cic
bi€n ¢6 hé s& Factor Loading nhd hon 0,5 bi loai
va ti€n hanh phan tich lai cdc nhin td con lai. 0
nhin t& 2 c6 5 bi€n quan sit gdm 4 bié€n trong
thanh phan Tinh xu huéng (H3), 1 bién trong
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thanh phan sy Tin cdy (H2), hinh thanh nhin t§ 2
14 “Tinh xu huéng”.

Sau khi loai 1an lugt cdc bi€n c6 hé sd Factor
Loading nhé hon 0,5 1a TR2, SM1, SM3, PR2 va
chay EFA Ian 2, 3, 4, 5. Qua thyc hién phin tich
nhan t6 khdm pha EFA 14n 5, cho thdy hé s& Factor
Loading ctia bi€n quan sit déu c6 gid tri 16n hon
0,5. K&t qua phan tich EFA cho thdy 21 bi€n quan
sat doc 1ap hoi tu vao 6 nhan t5. TAt ca cdc bién
quan sit déu dugc chip nhian. Hinh thanh nhin t&
mdi la nhan t6 1: Tinh tuong tac xa hoi va nhan 6
2: Tinh xu huéng. Thang do chinh thdc s& con 21
bi€n quan s4t.

Véi KMO = 0.843 > 0.5 va kiém dinh Bartlett
dat yéu cau c6 gid tri Sig. = 0.000<0.05, nén phan
tich nhan t6 EFA 1a phil hop.

Eigenvalue = 1.009 > 1 dai dién cho phan bi&n
thién dudc gidi thich b&i mdi nhin t&, thi nhin o rit
ra c6 § nghia tém tit thong tin t8t nhat.

Téng phuong sai trich: Rotation Sums of
Squared Loadings (Cumulative %) = 69,799% >
50%. Biéu nay chitng t& 69,799% bién thién cia di
liéu dugc giai thich bdi 6 nhan t6. Do d6, két qua
EFA dugc chap nhan va c6 thé sit dung cho cic
budc phan tich hdi quy ti€p theo.

Nhu viy, thang do di bi thay d8i sau khi phan
tich nhan t6 khdm phd (EFA) v&i tong s 6 thang do
doc lap, v6i 21 bién quan sit va 1 thang do phu
thudc Quyét dinh mua sdn ph?fm thoi trang ndi dia
Viét Nam véi 6 bién quan sét, bao gom: Tinh twong
tdc xa hoi, Tinh xu hudng, Rai ro cAm nhin, Sy tin
cdy, Loi truyén miéng qua hinh thic dién ti va
Tiép thi qua mang xa hdi.

Phan tich hoi quy tuyén tinh boi cho mé hinh

Sau khi da dwa cdc bi€n ddc 14p vao mo hinh hdi
quy, k&t qua nhan dugc hiéu chinh 1a 94.9% tic 1a
céc y&u to giai thich dudc 94.9% céc ban tré tai TP.
Hb Chi Minh quyét dinh mua sdn phim thdi trang
thuong hiéu ndi dia Viét Nam, 5.1% con lai la do sy
4nh huéng clia c4c yé&u t6 khdc ngoai mo hinh hoic
do sai s6 ngiu nhién.

- V6i mitc y nghia 0.000 md hinh hdi quy tuyé&n
tinh bdi dua ra phu hgp v6i md hinh va dir li€u
nghién cttu.

- Hé s& Durbin-Watson dat 1.996, dat yéu cau (0
< Durbin-Watson < 4) khong c6 su tuong quan
chudi bac nhét trong mo hinh.
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Bdng 1. K&t qud phén tich héi quy ciia mé hinh

Model Summary®

Model R R Square Adjusted R Square Std. Error of the Estimate Durbin-Watson
1 09752 .950 .949 22570778 1.996
Nguén: Nhém tdc gid xit Iy s6'liéu
Bdng 2. K&t qud phén tich ANOVA
ANOVA:?
M hinh Tong binh phuong df Tung binh binh phuong Kiém dijnh F Sig.

Hoi quy 478.63 6 79.772 1565.869 .000b

1 Phéan du 25.37 498 0.051
Tong 504 504

Ngoai ra, Sig. hé s& hdi quy clia cdc bién doc lap
SI, TB, EW, SM déu nhé hon 0,05, do dé céc bién
doc 1ap nay déu c6 y nghia gidi thich cho bi&€n phu
thudc. Bi€n doc 1ap TR va PR ¢6 Sig. 16n hon 0,05,
do d6 2 bi€n doc 1ap nay khdng c6 ¥ nghia gidi thich
cho bién phu thudc. Céc gia tri VIF < 2, khong c6
hién tugng da cong tuyén. (Bang 1)

Kiém dinh sy phit hop ciia mo hinh

K&t qua ki€m dinh cho k&t qua hé s6 ¥ nghia clia
mo hinh hdi quy 12 Sig = 0. Do d6, cho thA'y mo hinh
hdi quy dudc xay dung phit hgp véi dit lieu.

Tur k&t qua trén cho thay chi c6 4 y&u t6 tac dong
duong d&n quyét dinh mua sin phim thdi trang
thuong hiéu ndi dia Viét Nam va c6 y nghia thong
ké (Sig. < 0.05), d6 1a: Tinh tuong tac xa hoi (SI),
Su tin cdy (TB), Ldi truyén miéng qua hinh thifc
dién tit (EW), Ti€p thi qua mang xa hdi (SM).

Nhu viy, nghién cttu c¢6 thé két luan ring cic
gia thuy&t SI, TB, EW, SM déu dugc chap nhan.

Phuong trinh hodi quy thif nhit v6i cdc hé s6 dang
chufn héa nhu sau:

PD =SI. 0,972 + TB. 0.050

+ EW. 0,048 + SM. 0,021

Trong do:

SI: Tinh tuong tdc xa hoi

TB: Sy tin cay

EW: L&i truyén miéng qua hinh thifc dién tir

SM: Tiép thi qua mang xa hoi

Dua trén hé s6 Beta da chuin héa, c6 thé thay

Nguén: Nhém tdc gid xit Iy s6'liéu

ring Tinh tuong tic xa hoi (SI) ¢c6 4nh hudng nhiéu
nhit d&n quyét dinh mua sin phim thdi trang
thuong hiéu nodi dia Viét Nam, v6i hé s6 Beta da
chuin héa = 0.972, Sig = 0.000. C6 nghia 1, néu
Tinh tuong tdc x4 hoi ting 1én 1 1an thi quyét dinh
mua san ph?fm thdi trang thuong hiéu nodi dia Viét
Nam ting 1én 0.972 Ian, trong diéu kién cic y&u t&
khéic khong ddi.

Y&u t6 4nh hudng ti€p theo 1a Su tin ciy (TB)
v6ihé s6 Beta chudn héa =0.05

Ti€p d6 1a yéu t& Loi truyén miéng qua hinh
thirc dién ti (EW) ¢6 hé s6 Beta chudn hoa = 0.048.

Cudi cing 1a y&u 8 Ti€p thi qua mang xd hoi
(SM) c6 hé s6 Beta chuidn héa =0.021.

5.Pé xuat giai phap

Tinh tuong tdc xa hji

Tinh tuong tic xa hoi clia gidi tré ciling c6 tic
dong tuong ddi 16n v6i hanh vi ra quyét dinh mua
thdi trang noi dia clia gidi tré tai TP. H6 Chi Minh.
Gi6i tré tim d€n mang xa hoi nhu gidi phap dé tim
ki€m thong tin vé& phong cdch va xu huéng phit hgp
v6i ban than. Do d6, doanh nghiép ban sdn phim,
nhitng nha quén tri can tip trung x4y dung hinh 4nh
thuong hiéu chit lugng va than thién trén nén ting
mang xa hoi.

Su tin cqy

Su tin c4y 1a mdt nhan t§ quan trong 4nh hudng
dén quyét dinh mua sin phim thdi trang thuong
hiéu ndi dia Viét Nam ctlia gidi tré TP. H Chi Minh.
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Véi két qua nay, doanh nghiép cin c6 nhitng
chién Iugc vé hinh 4nh thuong hiéu, ciing nhu phai
x4y dung uy tin vé& sin phim dé ting dd tin ciy cho
khach hang.

Loi truyén miéng qua hinh thitc dién tit (eWOM)

Ngudi tiéu dung thudng tim ki€m thong tin va
quyét dinh mua my phdm dua vao thong tin tir
ngudi thin va ban be, tr van tai di€m ban hoic
thong qua cdc di€n dan. Va hinh thic tim ki€m
thong tin qua Internet dugc rdt nhiéu ngudi
tin diing.

Ngu6i tiéu dung c6 khuynh huéng chi ddong hon
trong chia sé thong tin thuong mai va tin tudng vao
nhitng thdng tin do ngudi ti€u dung khiac dua ra hon
12 nhitng thong tin do ngudi ban hoic ngudi ti€p thi
dua ra. Do d6, doanh nghiép cAn thong qua internet

TAI LIEU THAM KHAO:

hay nhém tham khdo dé dua thong tin sin phim
dé&n v6i ngudi tieu dung s& dat hiéu qué hon.

Tiép thi qua mang xda hoi (Social Media
Marketing)

P& 1 ngudi c6 thé dua ra quyét dinh mua san
phim thdi trang thuong hiéu ndi dia Viét Nam, thi
y&u to ti€p thi qua mang xa hoi c6 dnh hudng c6
mot dnh hudng mang tinh quyét dinh trong qua
trinh tim ki€m thdng tin trén mang xa hoi.

Doanh nghiép can phdi c6 cdc bién phdp ning
cao chat lugng ti€p thi qua mang xa hdi thong qua
cdc cong cu hd trd truyén thong va ti€p thi, xay
dung cdc chién lugc ti€p thi qua mang xa hdi hdp
ly trong ngdn han va dai han, d€ tir d6 tao ra co
hoi gidi thiéu sdn phaAm dé&n véi gidi tré mot cach
t01 vu nhat m

1. Choudhary, S. and Mehta, R. (2018). Consumer purchasing decision for global and local brands: evaluating the
role of determinants of brand preferences. ELK Asia Pacific Journal of Marketing and Retail Management.

2. Gul, M. S., Shahzad, H. and Khan, M. I. (2014). The relationship of social media with fashion consciousness and
consumer buying behavior. Journal of Management Info. 2(1), 24-25.

3. Ha, H. Y., Perks, H. (2005). Effects of consumer perceptions of brand experience on the web: Brand familiarity,
satisfaction and brand trust. Journal of consumer behaviour: An international research review, 4(6), 438-452.

4. Kotler, P. (2021). Marketing 4.0 Do tradicional ao digital. Editora Sextante: France.

5. Kristiawan, T. A., Keni. (2020). Pengaruh Packaging, Social Media Marketing, dan e-WOM terhadap
Keputusan Pembelian Busana Brand Lokal. Manajemen, 15(2).

6. Lé& Minh Chi va Lé Tan Nghiém (2018). T4c dong ctia truyén miéng tryc tuyén dé€n y dinh mua hang clia ngudi
diing mang x4 hoi. Tap chi Khoa hoc Truong Pai hoc Can Tho, 133-143.

7. Lt Thi Diém Trang (2016). Céc y&u t6 dnh hudng dén quyét dinh mua hang may mic thuong hig¢u Viét clia
ngudi dan Thanh phd Tra Vinh. Ludn vin Thac si, Truong Pai hoc Tra Vinh.

8. Ngd M§ Tran vd Mai V& Ngoc Thanh (2017). Phan tich tic dong clia quiang cdo qua mang x4 hdi d&€n y dinh
mua sim clia ngudi tiéu diing tai Thanh ph& CAn Tho. Tap chi Khoa hoc Truong Pai hoc Can Tho, 66-76.

9. Nguyén Ngoc Pat, Nguyén Thanh Hién (2017). Cdc nhin t6 4nh huéng t6i hanh vi mua thyc phim tusi qua
internet: Nghién ctfu thu'c nghiém tai thi trudng Ha Noi. Tap chi Qudn Iy Kinh té Quéc &, 90 (S6 90).

10. Nguyén Quang Thu va Luu Thi Kim Tuy&n (2020). Vai trd clia y&u t6 4nh hudng xa hdi trong moi quan hé vdi
niém tin, thai do, nhan thic rii ro d&€n y dinh mua hang tryc tuyé&n cla ngudi tiéu dung tai TP. H Chi Minh. Tap
chi Nghién citu Kinh t¢'va Kinh doanh chdu A, 29(1), 38-55.

11. Rahman, M. S. and Mannan, M. (2018). Consumer online purchase behavior of local fashion clothing brands.
An International Journal, 22(5). DOI:10.1108/JFMM-11-2017-0118.

12. TrAn Thi Thinh va Lé Thuy Huong. (2018). Anh hudng ctia truyén thong qua mang xa hoi dén gid tri thuong
hiéu ctia doanh nghi&p ba't ddng sin Ha Noi. Tap chi Khoa hoc Cong nghé.

13. Trin Thdo An (2015). Nghién citu cdc nhéan t6 dnh hudng dén y dinh mua hang trén mang xd hoi facebook doi
Véi cdc san phdm sita bot tré em cia khdch hang Pa Ndng. Luan vin Thac si, Trudng Pai hoc Da Ning.

14. Vi Thu Ha (2015). Anh hudng ciia qudng cdo qua mang xd hdi t6i hanh vi mua cia giéi tré Pa Neng. Hoi thdo
khoa hoc qudc gia CITA 2015.

214 S6 17 - Thdng 7/2022



QUAN TRI - QUAN LY

Ngay nhén bai: 6/5/2022
Ngay phan bién d4anh gia va sira chira: 3/6/2022
Ngay chap nhan ding bai: 13/6/2022

Thong tin tdc gid:

1. ThS.NGO VU QUYNH THI'
2.LE VIETLAM!

3.NGUYEN HUU THANG
4.NGUYEN THI LAN TRINH!
5.CAOPANG MY UYEN!

6.NGO THINGOC VIEN!
'Truong Pai hoc Tai chinh - Marketing

IMPACTS OF SOCIAL NETWORK ON THE DECISION TO BUY
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ABSTRACT:

The study titled “Impacts of social network on the decision to buy products of domestic fashion
brands in Vietnam” finds out that there are four factors affecting the decision to buy products of
domestic fashion brands in Vietnam, including social interaction, reliability, electronic word-of-
mouth, and social media marketing. In which, the factor of social interaction has the strongest
impact on the decision to buy products of domestic fashion brands in Vietnam. Based on these
results, some solutions are proposed to help Vietnamese brands develop effective business
strategies for the domestic market.

Keywords: brand, local fashion, social network, social media marketing, social interaction.
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