TAP CHi CONG THUONG

XU HUGNG DUY TRI HANH VI
PAT THUC PHAM QUA CAC UNG DUNG
DIDPONG NGAY CA TRONG PIEU KIEN
BINH THUONG MOISAU DAIDICH COVID-19
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TOM TAT:

K& tir cudi nim 2019, nhitng han ch€ chua tiing c¢6 x4y ra trén toan ciu do dai dich

coronavirus (Covid-19) da tao ra nhitng gian doan nghiém trong cho nén kinh t& toan ciu, dic

biét nhu cAu mua sim tai nha ngay cang gia ting. P&i mit vé6i tinh hinh chua tirng c6 nay, tai

mot s6 quoc gia trong d6 ¢ Viét Nam, cdc nha hang, quin idn c6 sy thay ddi hoat dong theo hinh
thitc ban hang mang di/giao hang tan ndi thay vi d€n truc ti€p cdc ctta hang nhu trude. Tir d6, tao
ra sy thay ddi trong hanh vi mua thyc pham ctia khdch hang. Tuy nhién, trong bdi cdnh binh
thudng méi, nhu ciu sit dung ng dung dit thuc phdm sé thay ddi nhu thé nao? Bai viét s& phan
tich nhitng xu huéng hanh vi ti€p tuc st dung ng dung di dong dit thuc phaAm, ddng thdi dua ra
khuyé&n nghi vira thic ddy doanh thu tif ing dung dit d6 dn, vira hd trd ngudi tiéu diing.

Tw khéa: tng dung di dong dit thuc phdm, diéu kién binh thudng mdi, Covid-19, ¥y dinh

str dung.

1. Diit van dé

Theo khéo sdt ciia Cong ty Nghién cttu Q&Me
vao thang 12/2021, 83% ngu’c‘ii dugc hdi c6 st
dung dich vu giao hang in udng, con sd nay tang
1én ding k& so vdi nim 2020 12 62%. Trong so
nhitng ngudi st dung dich vu dit dd 4n c6 gin
77% st dung cdc Gng dung giao hang trén dién
thoai di dong. Pic biét, ty 1& ngudi s dung app
giao hang ting, trong khi ty 1& cdc cudc goi dén
ctra hang d€ dit hang truc ti€p c6 xu huéng gidm.
Céc tng dung giao d6 dn trd thanh cdch thic dit
hang phé bi€n nhat & Viét Nam, dic biét 1a TP.
HO Chi Minh. Nghién ctu nay dugc khdo sdt trén
nhém d6i tugng nam nit trong do tudi 18 - 40 & cdc
thanh phd 16n (Ha Noi, TP. H6 Chi Minh va
ba Ning).

Céc tng dung giao dd in ngay cang trd nén
phd bi&n va dang hdi sinh nganh cong nghiép thuc
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phim. Sy thay ddi trong hanh vi mua sim dd in
ctia khach hang da thic ddy sy phat trién ctia kinh
doanh giao hang thuc phdm. Udc tinh dy bdo ting
trudng 1a 19%, tuong duong 2,88 ty d6 la My vao
cudi nim clia nim 2020, da thic ddy nganh kinh
doanh giao d6 in ting trudng hang nim ty 1& trén
10% tir nim 2014 d&€n 2018, cao hon ty 16 m& rong
kinh doanh nha hang trong ciing khoang thdi gian.

Ngudi tiéu dung di d€n quyét dinh mua lai sau
qua trinh danh gia lai (Oliver, 1980). Trong qua
trinh ddnh gi4 lai sin phim, dich vu, ngudi tiéu
diing s& ddnh gi4 dua trén nhiéu tiéu chi, ky vong
ban dau cd nhan hoic dua trén kién thitc hién tai va
kinh nghiém tru6c d6 cta ho (Oliver, 1980;
Zeithaml va cdng sy, 1990). Khi st dung dich vu,
ngudi tiéu dung danh gid hiéu suit va sau d6 so
sanh hiéu suat cdAm nhan dugc véi ky vong ban du.
Theo d6, y dinh hanh vi do ludng xdc suit cla
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ngudi diung dé thuc hién mét hanh vi cu thé trong
tuong lai (Kupfer va cong su, 2016; Venkatesh va
cong su, 2003,2016). Y dinh ti€p tuc st dung ng
dung giao d6 in s& 4nh hudng ding k€ t&i nganh
kinh doanh trén ting dung giao dd #n, dic biét trong
bdi cdnh hau Covid-19.

Nhém nghién ctu da khdo sit 473 ngudi tiéu
dung 1a nguoi da, dang st dung tng dung di dong
dit thuc phidm tai khu vic mién Bic thong qua 2
hinh thiic 12 online va offline. K&t qua cho thay: Ky
vong nd luc, Ky vong hiéu qua, Anh hudng xa hoi,
bong lvc thu hudng, Gid tri gia c&, Thoéi quen, Chat
lugng thong tin 1a céc y&u td ¢6 4nh hudng 16n dén
y dinh din d€n Hanh vi ti€p tuc st dung Gng dung
di dong dit thuc phdm (UDDP PTP) clia ngudi dan
mién Bic sau gidn cach dai dich Covid-19.

2. Céc y€u to anh huéng d&€n hanh vi ti€p tuc
st dung @ng dung di dong dat thuc phidm cua
nguovi din

2.1. Tinh ky vong hi¢u qua ciia ving dung di
dong ddt thuc phdm sau thoi ky dai gian cdch
Covid-19.

Theo Venkatesh, Thong va Xu (2012), ky vong
hiéu qud trong m6 hinh UTAUT?2 la nhén thic clia
ngudi diung vé hiéu suit Igi ich khi sit dung mot
cong nghé nhat dinh vio mot hoat dong nhat dinh.
Do d6, nhan t& nay gép phan xdc dinh sy quan tim
clia ngudi tiéu dung trong viéc dp dung cong nghé
méi. Ky vong hi€u qua gidp ngudi tiéu dung dat
dugc nhitng gi ho cAn v mudn mdt cich thuin tién
va hiéu qué hon (Venkatesh va cong su, 2003).
Khich hang c¢6 nhiéu kh3 ning c6 phan tng tich
cyc va y dinh st dung mot hé thong mdi néu ho
nhan thdy ring hé thdng s& tiét kiém thdi gian va
cong siic cho ho hon 12 nhitng ngudi truyén thdng
lam. Ngudi stt dung UDDD DTP khi nhén thdy tién
ich cao, ho s& bay td y dinh va ti€p tuc sit dung (Roh
& Park, 2019; Yeo va cac cong su, 2017).

Phan 16n ngudi tham gia khdo st déu c6 ky
vong hiéu qué tich cyc d6i v6i hanh vi tiép tuc st
dung UDDD DTP sau gidn cich dai dich. Phin 16n
nhitng ngudi tiéu ding nghi ring cdc UDDD rat
thuan tién dé dit va nhan thuc phdm trong thdi gian
dién ra dai dich Covid-19 (98.52%). C6 98.10% cho
rang, cdc ing dung nay kh4 hitu ich sau gidn cich
va 96.83% ngudi cho thdy nang cao hiéu qud mua
dit thuc pham. Va c6 dén 93.23 % ngudi dong tinh
khi cac UDDD PTP gitip ho ¢6 thém nhiéu thdi
gian dé 1am nhitng cong viéc quan trong trong ldc
chd dgi hang dudc giao.

2.2. Tinh ky vong né luc iing dung di dong ddt
thiic phdm sau thoi ky dai gian cach COVID-19.

Nghién citu ciia Yuyang Zhao (2020) da chi ra
ring tinh ky vong nd lyc dé cap dén sy d& dang khi
st dung UDDP DTP va tir d6 tao ra sy thic ddy
trong ¥ dinh dAn d&€n hanh vi ti€p tuc st dung tng
dung, ngay ca trong dai dich Covid-19. Hon th&
nita,  cdc nghién cdu trudc day cho thay ky vong
nd luc 1a yé&u td tién quyét khong thé thi€u dé
chitng minh hanh vi ti€p tuc sit dung UDDD nhu
Ngan hang di dong (Yuan va cdc cong su, 2016)
hay Ung dung mua sim di dong (Chopdar and
Sivarkrmar, 2019)

98.10% nhan dinh that d& dang khi st dung cdc
UDDP dé dit thuc phim. 96.83% ngudi diéu tra
ddng tinh v6i quan diém dé lam theo cic budc dit
va mua thuc phdm khi ding cdc tng dung. Pdng
thdi, ciing ¢6 95.77% ddng y véi y ki€n thanh thao
dé dang st dung. 94.08% tong s6 quan sét c6 thé
fim va mua nhitng gi ho mudn. C6 93.02% ngudi
khéo sdt dong tinh 1a tuong tic véi cac UDDP dé
dat thuc qphéfm dé dang.

2.3. Anh hudng xa hdi

Anh hudng xa hoi 1a midc d6 ma cac cd nhan
nhan thiy ring nhitng ngudi xung quanh nhu ngudi
than, ban be, dong nghiép tin ring ho nén st dung
ting dung dit thyc phdm trén di dong (Venkatesh
va cdc cdng sy, 2003). P6 1a yéu t§ quyét dinh truc
ti€p dén y dinh din d&€n hanh vi sit dung ti€p tuc
UDDD. Theo nghién ciu clia Chotigo va Jankit
(2021), khi ban be, gia dinh va ddng nghiép ciia
ngudi dung bit dau sit dung mdt ting dung dit dd an
cu thé, ngudi ding sé d& bi anh hudng va nhanh
chéng chap nhan né hon, dic biét 13 thdi diém dai
dich Covid -19 dién ra.

Céc nhan dinh mua hang truc tuyé&n phit hgp véi
xu thé& hién dai cling nhu mang xa hdi, quing céo,
luot binh luan va 4dc thé thic truyén miéng déu
dugc su ddng tinh rit cao tif phia ngudi khio sét, 1An
lugt 1a 97.76% va 94.71%. C6 89.43% ngudi cho
ring nhitng ngudi xung quanh ho déu tng hd viéc
st dung céc tng dung dit thuc phadm. C6 87.95%
ngudi ddng y ring, nhitng ngudi thin cAn nhu ngui
than, ban bé hay dong nghiép cda ho thich sir dung.
Va 86.05% ngudi néi ring ngudi than can nghi ho
nén dung cic tng dung nay.

2.4. Bong luc thu hudng

Vi cac nghién ctiu cia Alalwan va cac cong su
(2018); Brown &Venkatesh (2005) va Venkatesh,
Thong va Xu (2012), ddng luc thu hudng dugc coi
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1a dong luc quan trong din dén y dinh va su sin
long ti€p tuc st dung lai ctia khach hang dé€ sit dung
cdc hé thong va @ng dung mdi. V& mit khai niém,
dong Iuc Ay c6 thé 1a dugce néu rd vé cic dong co
ndi tai (vi du: sung sudng, thich thd, vui vé) cé thé
bit ngudn tir viéc st dung cdc san pham, dich vu va
ng dung mdi. Do d6, nhitng cdm gidc thich thi nhu
vay c6 thé dugc lién k&t v6i mitc do sang tao va
tinh méi trong st dung c4c hé thdng mdi. That vy,
dong luc thy hudng 12 y&u t& tAm Iy nim bén trong
mdi ngudi tieu dung. Khi viéc stt dung UDDD DTP
lam cho ngudi tiéu dung c6 cdm xdc tich cyc thi ho
s& cang c6 xu huéng ti€p tuc st dung, nhat 1a trong
giai doan dai dich n6i chung va sau gidn cach xa
hdindiriéng.

Qua khdo sat cling cho thay, 95.77% ngudi tham
gia khdo sdt cdm nhdn dudc cam gidc hao hiing ma
cac UDDD DPTP mang dén. 95.56% ngudi c6 trdi
nghiém thd vi. V6i quan di€ém vé tinh gidi tri ciing
nhu thay d6i cach nhin nhin ctia ngudi khac ddi véi
ban than déu dudc ngudi khio sat ddng tinh 1an lugt
12 82.24% va 65.12%. Bac biét, 58.77% nguGi tham
gia khdo st c6 quan di€ém ring ho ndi bat giita moi
ngudi khi st dung.

2.5. Gid tri gid ca

Gia trj gid cé 1a nhan thdc cta ngudi tiéu dung
giita 1¢i ich dat dugc qua Gng dung dit thuc pham
va chi phi bing tién cda viéc sit dung tng dung d6
(Venkatesh, Thong va Xu, 2012). Nghién ctru cla
Alalwan, Dwivedi va cOong su (2017); Dodds,
Monroe, & Grewal (1991); Venkatesh, Thong va
Xu (2012) chi ra khach hang c6 nhiéu kha ning so
sanh 1gi ich cla viéc st dung mot hé thong mdi vdi
chi phi tai chinh phdi trd. Cac tic gia Chotigo va
Jankit (2021) nhan dinh ring, gid c4 1a mot trong
nhitng y€&u t6 thi€t y&u ddi vdi viec chdp nhan va 4p
dung cong nghé mdi. St dung ttng dung mua sim
thuc phiAm di dong c6 thé cung cAp gid thap hon,
gitip cho khach hang ting cao 1¢i ich vé tién té.

Ngudi tham gia c6 suy nghi ring c6 nhiéu
chuong trinh gidm gid hap din khi ding cdc tng
dung dit thuc phﬁfm - chiém ty 1& 97.67%. C6
97.46% ngudi c6 quan diém ring gid cd hién rd
rang. Ty 1& ngudi cho ring mic gid phit hop véi ban
than cling nhu mang lai cho mdt mic gia tdt hon cac
hinh thiic mua ban khdc & muc 1an lugt 12 95.77%
va 90.70%.

2.6. Thoi quen

Viéc st dung c6 kinh nghiém 13 diéu kién diu
tién cho théi quen st dung cdng nghé va thdi quen
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d6 1a y&u t6 chinh trong viéc chdp nhan cong nghé
mdi (Venkatesh, Thong va Xu, 2012). Théi quen
ciing 1a k&t qua clia qu4 trinh tich liiy hoc hdi hoic
thich tng (Limayem et al. 2007), trong khi Kim et
al. (2005) cho ring théi quen 1a tinh ty dong. Anh
hudng cta théi quen ddi véi y dinh ti€p tuc phu
thudc vao su quen thudc vGi cong ngh¢; nghia la,
dinh ti€p tuc ting 1én khi c4 nhan trd nén quen
thuodc v6i mot cong nghé cu thé (Nascimento va
cong s, 2018). Théi quen st dung UDDD PTP dd
16n s& 4nh hudng tich cuc dén y dinh va din dén
hanh vi tdi s& dung Gng dung trong tuong lai
(Alalwan, 2019; Lee va cédc cong su, 2019)

86.68% c6 théi quen st dung céc tng dung dit
thuc phdm. 80.13% s& ngudi quen v6i viéc nay.
Ngoai ra, 73.78% ngudi khio sit khong can din do
suy nghi khi st dung. 67.23% ngudi khao sat phai
st dung trong cudc song hang ngay. C6 62.79%
ngudi tham gia khdo st thira nhan ring ho nghién
st dung.

2.7. Thong tin chat lugng

Chat lugng thong tin 12 mic do chinh xdc, phil
hgp va rd rang cla thdng tin ma ngudi tiéu ding c6
thé danh gid khi chap nhan va st dung mot cong
nghé¢ mdi (Kuan, Bock & Vathanophas, 2008).
Negash et al. (2003) x4c thyc riing chat lugng thong
tin c6 4nh hudng tich cyc d6i vdi sy hai long cia
ngudi tiéu diing, tir d6 khuyé&n khich ho dua ra cic y
dinh mua thyc phim va din d&€n hanh vi tii st dung
ung dung di dong.

“Trinh bay nodi dung dé hi€u” dudc su Ging hd
cao nhit v6i 96.62%. Hau hét ngudi khio sit cho
rang nhan dugc cdc thong tin chinh xac khi st dung,
bdi 95.35% ngudi dudc hdi. Viéc cung cip thong tin
10 rang ciing nhu "st dung hiéu qui cdc dd hoa
(graphics) hodc hoat hinh dién t& (animation) dé
truyén tai cdc thong tin mua hing cAn thi€t dudc Ian
lugt 95.14% va 94.05% s6 ngudi dong tinh. C6
93.45% khao sat cho ring nhan dudc cdc thong tin
chi ti€t va 92.60% nghi ring thong tin ddng tin cay.

3. Hanh vi ti€p tuc st dung tng dung di dong
dit thue phdm ngay ca trong diéu kién binh
thuo'ng méi

3.1. Y dinh hanh vi

Y dinh hanh vi dudc dinh nghia l1a “mic d6 ma
mot ngudi di xAy dung k& hoach c6 y thitc dé thuc
hién hodc khdng thuc hién mdt sd hanh vi trong
tuong lai” (Warshaw & Davis, 1985a, trang 214).
Nhitng nim gin diy, y dinh hanh vi di tré thanh
y&u t& quyét dinh phd bi€n nhat trong cic mo hinh
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ti€p nhan va st dung cdng nghé mdi & cap do cé
nhan va nghién ctu (Venkatesh et al.,, 2003).
Fishbein va Ajzen (1980) da dinh nghia y dinh hanh
vi la kha ning mot ngudi s€ thyc hién mot hanh vi
cu thé. Hon nita, theo Prabowo va Nugroho (2019),
dich vu dit thuc phdm da phat trién véi sy ra ddi
clia nhiéu nha cung cAp dich vu dit/giao dd in
thong qua Internet va cac ing dung di dong, cic ca
nhan hién c6 thé dit db in tir dién thoai di dong va
dugc giao db an nhanh chéng d&n dia diém ctia ho
va day la xu huéng du ki€n sé& ti€p tuc. Sau dogt
bung phét dich Covid-19 va cdc l1énh gidn cich xa
hoi do Chinh phd ban hanh, dich vu giao dd &n &
Viét Nam da bung nd (nim 1975). Theo d6, moi
ngudi dan khong duge phép ra ngoai dé mua thuc
phidm va cdc ng dung dit thuc phaAm nhur 12 mot sy
Ira chon hgp 1y cho nhiéu ngudi st dung dé dit do
4n ciing nhu céc vat dung thi€t y&u cho ban than va
gia dinh cda ho.

C6 98.94% s6 ngudi dugc hdi sé tiép tuc sit dung
céc tng dung thuc phim di dong va 94.71% sé gidi
thiéu cho ngudi than st dung. 92.18% sd cau tra 13i
la chic chén ring s& dung cdc ting dung nay trong
mot sy kién dic biét va ho du dinh st dung trong
cudc sdng hang ngay". Thém vao dé, 91.12% sé gia
ting tn suat st dung.

3.2. Hanh vitiép tuc st dung

Theo Wu va cdng sy (2012), hanh vi st dung
dugc xdc dinh bing tin suat st dung cdng nghé
thuc t€ clia ngudi dung. Khong chi vy, hanh vi st
dung dudc dinh nghia la hanh vi dugc do ludng tir
tan sudt thuc t€ ciia mdt 1An sit dung cong nghé cu
thé (Venkatesh va cong sy, 2003). Hanh vi ti€p tuc
st dung 12 hanh vi ngudi tiéu diing da chap nhan va
st dung mot cong nghé mdi trong qua khit va ti€p
tuc st dung cho dén hién tai va tuong lai. Dua theo
nghién ciftu cia Ramos va cdc cong su, mic do ma
ngudi tiéu dung nhan dugc tuong tng vdi ky vong
ctia ho khi st dung UDDDP sé& x4c dinh ¥ dinh va c6
hanh vi ti€p tuc st dung cla ho. DPic biét,
Bhattacherjee va Lin (2017) chi ra riing ¥ dinh clia
cd nhan d6 12 y dinh ti€p tuc sit dung sin phdm/dich
vu k¥ thuat tuong tu véi quyé&t dinh mua hang lip
lai ctia khach hang, trong khi hanh vi ti€p tuc dudc
Davis (1989) md ta 1a “su sdn sang st dung Gng
dung di dong v6 thdi han”. Tac gid Al Amin va cac
cong su dd khiang dinh ring y dinh ti€p tuc st dung
UDDP dit thyc phiam trong thdi ki Covid-19 mang
dé&n cho ngudi tiéu dung su ty tin ring ho c6 du
thong tin, ngudn lyc va kh3 ning cin thiét d€ mua

sam thuc phAm mot cich an toan. 0 nghién ctu
nay, khi ngudi tiéu ding quan sit va tradi nghiém
nhitng 16i ich ma UDDD DPTP mang lai, ho sé& c6
khuynh huéng ti€p tuc st dung céc Gng dung nay
trong tuong lai.

C6 98.94% ngudi duge hdi khing dinh ho duy tri
stt dung mot cach thudng xuyén. 94.71% so cau tra
15i cho thdy ngudi ding ky vong tiép tuc st dung
cho cdc 1an mua sim ti€p theo. Trong s& nhitng
ngudi dudc hdi, ty 1& st dung trong tuong lai gan
cling nhu tdn dung cdc tng dung cho cic hoat dong
mua sim thyc phadm ti€p theo 12 92.18%. Va néu c6
co hdi, 91.72 s& st dung ti€p ting dung ndy.

4. K&t luan va khuy&n nghi

Nghién cifu da phit trién va ki€m dinh khung 1y
thuy&t cho cdc mdi quan hé giita 7 nhan t& gdm: Ky
vong nd luc, Ky vong hiéu qua, Anh hudng xa hoi,
DPong luc thu hudng, Gi4 tri gid ca, Théi quen, Chat
lugng thong tin. K&t qua phan tich cho thdy 7 yéu to
4nh hudng dén y dinh ti€p tuc st dung ng dung di
dong dit thyc phdm theo mic 6 anh hudng gidm
dan 1a: (1) Théi quen; (2) Chat lugng thdng tin; (3)
Gi4 tri gia ca; (4) Anh hudng xa hoi; (5) Pong luc
thu hudng; (6) Ky vong nd luc; (7) Ky vong hiéu
qua. Pong thdi, nghién citu chi ra m&i quan hé giira
y dinh va hanh vi ti€p tuc st dung tng dung c6 su
lién quan chit ché va tic dong d&€n nhau.

P& thic ddy cac doanh nghiép kinh doanh tng
dung giao thuc phim, hd trg gia ting trdi nghiém
cho ngudi tieu dung, nhém nghién cttu c6 modt s6
khuy&n nghi:

(i) P61 véi ngudi mua hang tryc tuyén

DPé phat trién cdc phan dng theo théi quen tir
khach hang, cic nha quan ly Marketing nén tip
trung nghién ctu tdm ly, hanh vi hinh thanh théi
quen cua khach hang. Viéc ting kha ning truy cip
clia ting dung, duy tri tinh nhit quan vé hiéu suit
cla Gng dung ciing nhu duy tri tinh ning dong va
hiéu qua cla tng dung s& kich thich va khuyén
khich hanh vi theo théi quen mong mudn trén mot
phin clia khdch hang. Tuy nhién, trong dai dich
Covid-19, khach hang da bit diu thich nghi véi cic
thi€t bi cong nghé trong mot thdi gian dai, diéu nay
c6 thé 1a y&u t& anh hudng t6t d&n viéc duy tri sit
dung ing dung di dong.

(ii) D véi cdc ting dung di dong ddit thuc phdm

Céc nha phét trién tng dung cin chd trong ning
cao va toi uu héa chit lugng thong tin, cu thé nhu:
su chinh xdc, ddng tin cdy, d& hiéu, ro rang va chi
ti€t cia sin pham, cong ty; dic biét viéc cai thién
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ting dung hiéu qua c4c dd hoa (graphics) hoic hoat
hinh dién t& (animation) s& gidp gia ting trai
nghiém ngudi dung va kha niing ti€p thu thdng tin
tif ing dung ctia NTD t5t hon. Diéu nay c6 thé thuc
hién dudc thong qua cdc cudc thim do y ki€n cia
khéch hang bt ct khi nao thong tin san phdm dudc
trinh bay cho khiach hang.

Ngoai ra, nghién cttu cling gdi y cho nha phat
trién ng dung nén ting cudng cic chuong trinh
khuy&n mai, voucher gidm gid nhim ting sy thu
hit khach hang, dua ra nhitng mdc gid phu hgp
khuyé&n khich khich hang st dung ting dung dit do
an, hinh thanh théi quen st dung.

(iii) PO vdi cdc doanh nghiép kinh doanh

Céc doanh nghiép kinh doanh trén ting dung can

cung cAp thdng tin rd rang va chinh x4dc vé sdn
phim ctia minh d€ khach hang c6 cAm nhan chan
thyc hon vé sdn phdm, do dic thit mot vai thuc
phdm gip han ché& khi ban hang truc tuyén. Viéc
diu tu vao hinh anh chan thyc cho sin phim va
thong tin 1a di€u can thiét, trdnh khi khach hang
nhan sdn phdm khong duge ding nhu thdng tin trén
ung dung.

(iv) PBéi vdi co quan qudn Iy nha nudc

Chinh phli nén c6 nhitng chinh sich khuyén
khich ngudi dan st dung Gng dung véi dinh huéng
dinh va hanh vi st dung tich cuc, ddm bdo an toan
vé sinh va phong bénh cho ngudGi din, than thién
v6i moi trudng, tao thém viéc lam cho ngudi dan
(vidu: Ngudi giao hang) m
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ABSTRACT:

Since the end of 2019, unprecedented global restrictions due to the COVID-19 pandemic
have severely affected the global economy. Facing with COVID-19 restrictions including social
distancing rules, restaurants in many countries including Vietnam have focused on
takeout/delivery services instead of dine-in services. This shift have created changes in the
customer behavior. However, in the context of the new normal, how will the demand for food
ordering applications change? This paper analyzes the factors affecting the intention to continue
using food ordering mobile applications and make recommendations for helping food ordering
applications improve their revenues and support their customers.

Keywords: food delivery app, new normal, Covid-19, intention to use.
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