TAP CHi CONG THUONG

CAC YEU TO ANH HUGNG PEN
Y PINH MUA SAM TRUC TUYEN TREN TIKTOK
CUA SINH VIEN KHOI NGANH KINH TE
TAI THANH PHO HO CHI MINH

® PANG PHAM MY TRAM' - LE VAN PHONG? - LE CONG TAM?

1Sinh vién, Khoa Kinh t& - Qudn ly cong,
Trudng Dai hoc M3 Thanh phd H6 Chi Minh
2Gidng vién, Khoa Kinh t& va Qudn ly céong,
Trudng Dai hoc M3 Thanh phd H6 Chi Minh

TOM TAT:

Trong boi canh chuyén ddi s6 dién ra manh mé tai Viét Nam, TikTok Shop nhanh chéng trd
thanh mot nén ting thuong mai xa hoi ndi bat, dic biét thu hit thé hé Gen Z. Nghién cttu nay phan
tich cdc y&u td quyét dinh d&€n y dinh mua sim truc tuy€n clia sinh vién khdi nganh kinh t& tai TP.
H6 Chi Minh. Khéo st dugc ti€n hanh v6i 393 phi€u hgp 1€ va phan tich hdi quy cho thay khuyé&n
mii, sy tin cay, chat lugng dich vu, noi dung video va quing céo truc tuyén c6 4nh hudng ddng k€,
trong khi nhan khiu hoc va y&u t gid ca khong dat y nghia thong ké. K&t qua nhan manh vai trd
clia cdc kich thich ngdn han va tin hiéu truyén thong trén nén tdng. V& thuc tién, doanh nghiép cian

tap trung vao thi€t k€ khuyé&n mii sang tao, cung cip dich vu minh bach va phat trién ndi dung

video hap din nhiim gia ting kha ning thu hit Gen Z.
T khéa: TikTok Shop, thuong mai xa hoi, Gen Z, ¥ dinh mua sim, Viét Nam.

1. Diit van dé

Trong bdi canh chuyén ddi s6, thuong mai dién
tt (TMPT) tai Viét Nam phat trién manh mé&, dic
biét sau dai dich Covid-19. Theo Hiép hoi Thuong
mai dién tir Viét Nam, t8c¢ dd ting trudng TMPT
cta Viét Nam nam 2024 1&n t6i 27% vGi quy md thi
trudng ban 1é truc tuyén dat 32 ty USD dua Viét
Nam ti€p tuc giit vitng vi th€ trong thuong mai dién
tlr thé gidi (Vecom, 2025). Bén canh d6, mang xa
hoi TikTok ndi 1én nhu mot nén tdng k&t hop giai tri
va mua sim, thu hit khodng 40,9 triéu ngudi ding
tir 18 tudi tr§ 1én tai Viét Nam vao dau nim 2025
(We Are Social & Meltwater, 2025). Nam 2024,
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TikTok Shop ti€p tuc la ddi thi canh tranh s 1 clia
Shopee tai thi trudng Viét Nam v§i mic ting
trudng gAp 2 1an Shopee (Nhung Biii, 2025).

Tuy nhién, cdc nghién ctfu gan day cho thdy
st thi€u nha't qudn trong viéc xdc dinh cdc y&u t&
4nh hudng dé€n y dinh mua sim tryc tuy&én. Mot
s6 nghién cttu khing dinh vai trd quan trong clia
niém tin va tuong tac x4 hoi trong thuong mai xa
hdi (Tran, 2022), trong khi nhitng nghi€n ctu
khdc cho ring mdc do dnh hudng nay con han
ch€ va phu thudc vao bdi cdnh (Nguyen & Bui,
2023). Khodng trong nghién ctu thé hién 1o &
viéc chua c6 nhiéu cong trinh tap trung vao sinh
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vién - nhém ngudi tiéu dung tré, dé bi 4nh hudng
bdi xu huéng nhung con han ché vé niém tin khi
giao dich tryc tuyén.

Nghién cifu nay vi viy mang tinh cAn thiét, vira
bd sung co s& 1y thuyé&t vé hanh vi tiéu ding trén
nén ting TMPT mdi ndi, vira mang lai gia tri thuc
tién khi gitip doanh nghiép t6i uu héa chién lugce
ti€p thi trén TikTok. K&t qué c6 thé dugc 4p dung
trong hoach dinh chi€n lugc marketing s6, dic biét
cho nhém khach hang sinh vién khdi nganh kinh t&€
tai TP. H6 Chi Minh, gép phan nang cao hié¢u qua
kinh doanh.

2. Gia thuy€&t va mo hinh nghién ciu

2.1. Gia thuyét nghién ciiu

Khuy&n mdi ban hang 12 yéu t& quan trong thiic
ddy y dinh mua sim truc tuyén. Mou et. al. (2021)
cho tha'y khuyé&n mii gia ting 1gi ich cAm nhan, tir
d6 hinh thanh y dinh mua. Rosillo-Diaz et. al.
(2024) chitng minh eWOM vé khuy&n mdi nang
cao gi4 tri sdn phim. Tai Viét Nam, Nguyen et. al.
(2025) khiing dinh livestream gidm gi4, flash sale
trén TikTok Shop 4nh hudng tich cyc d&€n y dinh
mua cda sinh vién. T cdc ludn ching trén, nhém
tdc gid dua xuat gid thuy&t H1 nhu'sau:

Gid thuyét HI: Khuyén madi bdn hang cé tdc
dong tich cuc dén ¥ dinh mua sdm truc tuyén ciia
sinh vién khoi nganh kinh t¢tai TP. H6 Chi Minh.

Trong TMPT déc biét trén TikTok Shop, su tin
cdy dugc xem la y€u t6 then chot 4nh hudng dén y
dinh mua hang. Cé4c nghién cttu gan diy cho thdy
niém tin vao nén tdng, ngudi ban va hé thdng thanh
toan gidp gidm rdi ro cAm nhan va thic ddy hanh vi
mua sim (He et. al., 2025). Tuy vay, két qua chua
ddng nhat: Yang et. al. (2021) phdt hién tdc dong
cta tin cay khong phai lic nao ciing rd rét. Trén co
s d6, nhom itdc gia d& xudt gid thuy&t H2 nhu'sau:

Gid thuyét H2: Su tin cdy cé tdc dong tich cuc
dén y dinh mua sdm truc tuyén ciia sinh vién khoi
nganh kinh t&'tai TP. H6 Chi Minh.

Trong TMDPT, su hai 1o0ng khdch hang giit vai trd
then chot trong viéc duy tri va thiic ddy y dinh mua
sdm tryc tuyén. Cac nghién citu tai Viét Nam cho
thay sinh vién ti€p tuc mua hang trén TikTok Shop
khi hailong vé chat lugng sdn pham, dich vu va trdi
nghiém (Bich Hanh va cOng sy, 2024). Tuy nhién,
y&u t6 tin ciy con giy tranh luAn: mot s& nghién
ctfu khang dinh tdc dong tich cuc (He et. al., 2025),

trong khi nghién cttu khic cho ring khong 6n dinh
(Yang et. al., 2021). Do d6, nghién ctfu nay dé xuat
gi thuy€t H3.

Gid thuyét H3: Su hai long ciia khdch hang cé
tdc dong tich cuc dén ¥ dinh mua sdm truc tuyén ciia
sinh vién khoi nganh kinh t¢tai TP. H6 Chi Minbh.

Trong TMDT, gid ca déng vai trd quan trong
trong viéc hinh thanh y dinh mua sim truc tuyén.
Nhiéu nghién citu tai Viét Nam khidng dinh muc gia
hgp 1y, khuy&n mii va phi van chuyén canh tranh
tdc dong tich cyc d&€n quyét dinh mua cda sinh vién
trén TikTok Shop (Bich Hanh va cdng su., 2024).
Ngoai ra, Mou et. al. (2021) cho thdy gid tri cdm
nhan gin v6i yéu td gia 1a dong luc then chot. Tuy
nhién, tdc dong cla sy tin cy vain chua thdng nhat
(He et. al., 2025). Do d6, nghién cifu nay dé xuat
gi4 thuy&t H4 nhu sau:

Gid thuyét H4: Gid cd c6 tdc dong tich cuc dén y
dinh mua sdm truc tuyén ciia sinh vién khoi nganh
kinh t€'tai TP. Ho Chi Minh.

Trong TMDT, chat lugng dich vu 13 y&u to then
chdt nang cao trai nghiém va thic ddy y dinh mua
sdm truc tuyén. Nghién ctu tai Viét Nam ching
minh giao hang nhanh, chdm s6c khach hang va
chinh sich ddi trd minh bach déu gia ting y dinh
mua cua sinh vién trén TikTok Shop (Bich Hanh va
cong su, 2024). Tuy vay, mot s6 cong trinh cho thay
tdc dong nay chi gidn ti€p thong qua sy hai long
hoic tin cdy, thay vi 4nh hudng truc ti€p (Mou et.
al., 2021). Chinh vi vay, nhém tic gid dé xuit gid
thuy&t H5 nhu sau:

Gid thuyét H5: Chat lugng dich vu c6 tdc dong
tich cuc dén y dinh mua sdm tryc tuyén ciia sinh vién
khoi nganh kinh t¢tai TP. H6 Chi Minh.

Dua trén nén ting 1y thuy&t TAM, TPB va cic
nghién cttu trude, ndi dung video trén TikTok Shop
dudc xem la y&u t& quan trong dinh hinh § dinh mua
sdm truc tuyé&n cla sinh vién. Rosillo-Diaz et. al.
(2024) khing dinh tin hiéu truyén thong trong video
tdc dong tich cuc d&n gid tri cAm nhan va y dinh
mua. Tai Viét Nam, nhiéu nghién citu (Bich Hanh
va cdng su., 2024) cho thdy video hap din, chian
thuc gia ting dong lvc mua sim. Vi vay, gia thuyét
H6 dudc dé xuit nhu sau:

Gid thuyét H6: Noi dung video c6 tdc dong tich
cuc dén Y dinh mua sdm truc tuyén ciia sinh vién
khoi nganh kinh té'tai TP. Ho6 Chi Minh.
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Qudng céo tryc tuyén 1a y€u t6 quan trong dnh
huéng dén y dinh mua sim trong TMPT. Mou et.
al. (2021) khing dinh trong moé hinh TAM,
TRA/TPB, hanh vi mua trong social commerce
dugc giai thich rd rang. Rosillo-Diaz et. al. (2024)
cho thdy tin hiéu truyén thong va quing cdo truc
tuyén tdc dong tich cuc d&€n gid tri cAm nhan va y
dinh mua. Tuy nhién, cidc nghién ctu tai Viét Nam
(Bich Hanh va cdng su., 2024) lai nhdn manh ndi
dung video hon quing céo tra phi, tao su chua thong
nhat. Do d6, nhém tdc gid dé xudt gid thuyé&t H7
nhu sau:

Gid thuyét H7: Qudng cdo truc tuyén cé tdac dong
tich cuc dén y dinh mua sdm tryc tuyén ciia sinh vién
khoi nganh kinh té'tai TP. H6 Chi Minh.

Trong khung TAM/UTAUT, s6 nim di hoc
thuong di kém niang lyc x& 1y thong tin va ty hiéu
qua sd cao hon, 1am ting cdm nhan “hitu ich/dé
dung”, tir d6 niang y dinh mua sim tryc tuyén;

Hinh 1: Mé hinh nghién cdu

]—H1

Khuyén mai ban hang

Sutin cay

gidm rao cén nd lyc va chi phi giao dich, qua dé
cling ¢6 niém tin va y dinh mua sim tryc tuyén
(Ghosh, 2024). Thu nhap ciing lién quan kha ning
ti€p can vi dién td/thanh todn s6, nhitng y€u t6
thic ddy chdp nhin mua online & nhém tré (Al
Khasawneh et. al. 2024) va tan suit mua khi thanh
todn thuln tién (Ma, 2022). Tuy nhi€n, tdc dOng
khong ludn cling chiéu. Thu nhap ho gia dinh c6
thé khong con 1a y&u t6 quyét dinh tin suit e-
shopping, trong khi niém tin-riii ro mdi 1a bié€n chi
phdi ¥ dinh (Jadil et. al.., 2022). Vi vy, gi4 thuy&t
“thu nhap tdc dong duong dén y dinh mua sim
truc tuyén” hdp 1y vé co ch&, nhung can ki€m dinh
kém cdc diéu kién niém tin, rdi ro va ha ting
thanh todn-logistics. T cdc 1ap ludn trén, nghién
clfu ndy dé xuat gia thuy&t H9 nhu sau:

Gid thuyét H9: Thu nhdp ciia sinh vién tdc dong
ciing chieu va dwong dén Y dinh mua sdm truc tuyén

2.2. M hinh nghién citu dé xudt (Hinh 1)

H6 —{ Noi dungvideo

}—HZ‘\

H7 —[ Quang céo tryc tuyén

]—H4
]_Hs

bing chitng tdng quan gin diy xdc nhin vai tro
clia niém tin trong du bdo y dinh (Ghosh, 2024).
Vi sinh vién, hoc van va bi€t chit s6 tot con cling
¢6 chuin muc xa hoi thuin 1gi cho hanh vi mua
online. Tuy nhién, tdc dong khong ludn clng
chiéu: hoc van cao c6 thé€ lam ting quan ngai
riéng tu, gidm y dinh (Alkis & Kose, 2022), va gy
“qud tai lya chon” din t6i tri hodn quyét dinh
(Long et. al., 2025). T cdc cin cif trén, nhém dé
xud't gia thuy€t H8 nhu sau:

Gid thuyét H8: S6 ndm di hoc ciia sinh vién cé
tdc dong tich cuc dén ¥ dinh mua sdm truc tuyén ciia
sinh vién khoi nganh kinh té'tai TP. H6 Chi Minh.

Bén canh d6, thu nhip cao hon lam ting
“ngudn luc kiém soat” (thi€t bi tot, dir
liéu/Internet 6n dinh, phuong ti€n thanh todn) nén

Giaca

[
[
[ Suhailong cliakhach hang |— H3 —>
[
[

Chét lugng dich vu
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Y dinh muisam)k H8 —( S8 nam di hoc clia sinh vién }
truc tuyén

Ho —[ Thu nhap

Nguén: Nhém tdc gid tong hop, 2025

3. Phuong phap nghién ciu

3.1. Poi tugng ldy méu

Dboi tugng khédo sat trong nghién ciu 12 sinh vién
khdi nganh kinh t&€ dang theo hoc tai cdc trudng dai
hoc trén dia ban TP. H6 Chi Minh. MAu dugc chon
theo phuong phap thuin tién, tdp trung vao nhém
sinh vién c¢6 dd tudi phit hop vdi dic trung thé hé
Gen Z - nhém ddi tugng chinh ctia nén tdng TikTok
Shop. Viéc Iwa chon nay nhim phdn dnh ding théi
quen, trdi nghiém va y dinh mua sim truc tuyén
clia sinh vién khoi nganh kinh t€, tir d6 cung cap
nhitng bing ching thuc nghiém c6 gid tri cho
nghién ctru.

3.2. Phuong phdp ldy mau

Nhém nghién ctu trién khai khio sat bing bang
héi c6 ciu tric theo hai hinh thic: (i) phat truc ti€p
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tai cdc hoi thdo, toa dam sinh vién; (ii) gui truc
tuy€n qua Google Forms va email. Nhim m& rong
ti€p can, nhém phdi hgp v6i phong cdng tac sinh
vién tai mot s6 truong dé gidi thiéu nghién ctru va
van dong tham gia. Trong mot thang, phat ra 550
phi€u, thu vé 440 phi€u, sau khi loai bd phi&u
khong hgp 1& con 393 phi€u hgp 1&. Bdng hdi gdm
hai phin: phin gi6i thiéu va phan ndi dung chinh
v6i thang do Likert 5 mitc vé khuyé&n mii, sy tin
cy, sy hai long, cdm nhin va thu nhap hang thang.

3.3. Thang do

Nghién citu st dung 5 thang do chinh véi 19 bién
quan sit. Thang do thu nhap gdm 1 bi&n, phadn dnh
thu nhip binh quin hiing thidng cla sinh vién
(VHLSS). Thang do khuy&én mii b4dn hang c6 5
bi€n (SP1-SP5), danh gid mdc do ky vong va dnh
hudng tir cdc chuong trinh khuy&n mai (Bhisana et.
al., 2024). Thang do su tin cdy gdm 5 bién (RBI-
RB5), lién quan d&n thong tin, giao hang, uy tin, d6i
trd va bdo mat (Nhat Huyén va cong su., 2023).
Thang do su hai long c¢6 4 bi€n (CS1-CS4), tap
trung vao trai nghiém va cdm nhan dich vu (Lova,
2023). Thang do gi4 ci gdm 4 bién (PR1-PR4), do
Iudng sy tuong xdng, tinh canh tranh va trg gid
(Harisandi et. al., 2023;).

4. Thao luan két qua nghién citu

4.1. Thong ké mé td

Trong tong s6 393 sinh vién tham gia khdo sit,
nit chi€m ty 1& cao hon véi 239 ngudi (60,82%),
trong khi nam 13 154 ngudi (39,18%). V& s& nim

Bdng 1. K&t qud théng ké mé té

Théng tin mau Tansd | Tile (%)

Nam 154 39.18%
Gigi tinh

NG 239 60.82%

1nam 49 12.47%
SOnam |9 nam 133 | 33.84%
hoc cua = 5
i 3 nam 137 34.86%

4 nam 74 18.83%

TP. H6 Chi Minh 334 85%
Pialy

Nai khac 59 15%

Lam thém 292 74.3%
Viéc lam

Khong lam thém 101 25.7%

Nguén: Nhém tdc gid tinh, 2025

hoc, sinh vién nim 3 chi€m nhiéu nhat vdi 137
ngudi (34,86%), ti€p dén 1a nim 2 véi 133 ngudi
(33,84%), nam 4 c6 74 ngudi (18,83%), va nim 1 la
49 ngudi (12,47%). Xét theo dia 1y, phan 16n sinh
vién dén tir TP. HS Chi Minh (334 ngudi, 85%), con
lai d&n tir cdc tinh khic (59 ngudi, 15%). Vé tinh
trang viéc lam, da s sinh vién c¢6 1am thém (292
ngudi, 74,3%), trong khi 101 sinh vién (25,7%)
khong lam thém.

4.2. Thao lugn két qud

K&t qud nghién cttu cho thd'y mot sd bién nhu:
gidi tinh (GEN, p = 0.459), s6 nim hoc (STY, p =
0.444), thu nhap (INC, p = 0.216), ty 1¢& ti€t kiém
(Sara, p = 0.063), sy théa man khdch hang
(Cus_sa, p = 0.626) va gia ca (Pri, p = 0.090)
khong dat mic y nghia thong ké. Piéu nay cho
tha'y cdc y&u t& nhan khdu hoc va tai chinh co bin
chua phai Ia bi€n quyé&t dinh d6i véi ¥ dinh mua
sdm trén TikTok Shop. Mot khd niing gidi thich 1a
trong nhém sinh vién Gen Z, su khac biét vé gi6i
tinh, nim hoc hodc thu nhdp khong tao ra khéc
biét 16n trong hanh vi tiéu diing, bdi hau hét déu
c6 mtc chi tiéu tuong ddi ddng déu cho mua sim
tryc tuyén. (Bdng 2)

Tuong tu, bi€n gid ca khong c6 y nghia cé thé
xuat phat tir dic diém TikTok Shop von thudng
xuyén 4p dung cic chuong trinh trg gid va khuyén
mai, khi€n sinh vién it quan tAim dé&n chénh léch
gid. Sy théa man chung cta khiach hang ciing
khong dat ¥ nghia, c6 thé do trai nghiém mua sim
clia sinh vién con mdi mé, ho d& bi chi phdi béi y&u
t6 ngdn han nhu khuy&n mii va quing céo hon la
mifc do hai 1ong tdng thé. Ngoai ra, ty 1& tiét kiém
khong 4nh huéng nhiéu, phdn 4nh dic thi nhém
sinh vién thudng chi tiéu linh hoat, it gin lién quyét
dinh mua sidm véi hanh vi ti€t kiém lau dai.

Tuy nhién, cdc nhan t8 nhu gidi tinh (GEN), s§
nam hoc (STY), thu nhdp (INC), sy théa man khach
hang (Cus_sa) va gid cd (Pri) khong ¢6 § nghia
thdng k& (p > 0,05). C6 thé vi nhém sinh vién Gen
Z c6 sy dong déu hon vé thu nhap va chi tiéu, nén
khdc biét vé gidi tinh hoic nim hoc khong di 16n
dé tao 4nh hudng. Ngoai ra, theo tdng quan cia
Phamthi va cOng su (2024), rii ro cdm nhdn mdi 1a
y&u t6 manh 4nh hudng tiéu cuc dé€n y dinh mua,
trong khi céc tac nhan nhan khdu hoc thudng chi 1a
bi€n diéu ti€t hodc khong c6 tic dung ndi bat.
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Bdng 2. K&t qud héi quy dinh lugng

B SE. Wald df Sig. Exp(B)
GEN -0.494 0.667 0.547 1 0.459 0.61
STY -0.274 0.357 0.586 1 0.444 0.761
PTJ 1512 0.658 5.284 1 0.022 4538
INC 0.141 0.114 1534 1 0216 1.151
Sara -2.555 1.375 3453 1 0.063 0.078
Qua_go 1,592 0.359 19.671 1 0 4911

Step 12 Qua_ser -0.855 0.414 4272 1 0.039 0.425
On_Mark 1.337 0.343 15.159 1 0 3.807
Pro 1.957 0.395 24.485 1 0 7.077
Rel 141 0.643 4.81 1 0.028 0.244
Cus_sa 0.194 0.398 0.237 1 0.626 1214
Pri 1.239 0.731 2.868 1 0.09 3.451
Vide_con 1.417 0.507 7.818 1 0.005 0.242
Constant -5.466 1.948 7.87 1 0.005 0.004

5.Ké&tluan va ham y chinh sach.

5.1. Két lugn

Nghién citu vé cdc yéu té dnh huéng d&n y dinh
mua sdm truc tuy€n cda sinh vién khdi nganh kinh
t€ tai TP. HO Chi Minh trén nén ting TikTok Shop
cho thay: khuy&n mai, su tin cdy, chit lugng dich vu
va ndi dung video 12 nhitng nhin td ¢6 tdc dong tich
cuc, trong d6 khuy&én maii va ndi dung video anh
huéng manh nhit. Piéu nay phan dnh dic diém
tiéu dung ctia Gen Z - nhay cdm vé gid, dé bi thu
hit bdi cdc chuong trinh gidm gid, ndi dung gidi tri
va stic hit tr KOL/KOC. Ngugc lai, cdc y&u td
nhéan khiu hoc (gidi tinh, nim hoc), thu nhap, ty 1&
ti€t kiém va sy thda man chung khong c6 y nghia
thong ké, cho thd'y hanh vi mua sim cta sinh vién it
bi chi phdi bdi khdc biét c4 nhin ma phu thudc
nhiéu vao trdi nghiém tdc thdi. V& ly thuyét,
nghién cttu khing dinh gid tri cia TRA, TPB, TAM
va gdi md viéc bd sung y&u t6 niém tin, rii ro cdm
nhian, UGC. Vé thuc tién, doanh nghiép cin tin
dung khuy€&n maii, diu twndi dung video hap din va
ning cao chit lugng dich vu dé thu hit Gen Z.

5.2. Ham y chinh sdch

K&t qua nghién citu cho thi'y cdc doanh nghiép
kinh doanh trén TikTok Shop cin tip trung vio
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Nguén: Tdc gid tinh SPSS 24

mot s6 chinh sdch cu thé @€ t6i vu héa ¥ dinh mua
clia sinh vién. Trudc hét, khuyé&n mii la yé&u td ¢
tdc dong manh nhat, do d6 doanh nghiép nén thiét
k& céc chuong trinh uu dai sdng tao, k&t hgp gidm
gi4, mién phi van chuyén, ting qua, vu dii theo
mia va cd nhan héa khuy&n maii dya trén hanh vi
ngudi dung. Thit hai, cAn cdi thién trdi nghiém cla
khach hang thong qua giao dién truc quan, tim
ki€m sdn phim thong minh, thanh toin nhanh
chéng va hd trg khdch hang biing chatbot. Thi ba,
dam bdo chat lugng va minh bach thdng tin sin
phdm, cung cAp ddnh gid xdc thuc d€ ting do tin
cdy. Ngoai ra, doanh nghiép cin chi trong xay
dung uy tin thuong hiéu biing chinh sidch bdo hanh,
ddi tra ro rang, ddng thdi dau tu ndi dung video
sang tao d€ nang cao stic hiit va khuy&n khich sinh
vién mua sim.

5.3. Han ché cia dé tai va huéng nghién ciiu
tiép theo

Nghién cttu di cung cip thém biing chiing vé
céc yé&u t§ anh hudng dén y dinh mua sim truc
tuyén trén TikTok ctia sinh vién khoi nganh Kinh
t& tai TP. H5 Chi Minh, tuy nhién van tdn tai mot
s6 han ch&. Thit nhdt, pham vi khdo sit chi tap
trung tai TP. H6 Chi Minh, chua phdn 4nh toan
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dién hanh vi tiéu dung ctia Gen Z trén pham vi ca
nudc. Su khac biét vé kinh t&, vin hda va théi quen
mua sim giita cic viing mién c6 thé din dén két
qua da dang hon khi nghién cttu mé rdng. Thit hai,
ddi tugng khao sat chli y&u 1a sinh vién 18-25 tudi,
chua bao gdm cdc nhém khich hang khic nhu
ngudi lao dong hay trung nién - nhitng nhém cling

c6 tiém ning mua sim trén TikTok. Thit ba,
nghién cttu méi dirg & cidp do tdng quat, chua
phan tich siu theo tiing nganh hang hoic yéu to
vin héa. Cudi cing, phuong phip khdo sdt truc
tuy&n khé ki€m sodt chit lugng dit liéu, can dugc
cai thién trong cdc nghién citu ti€p theo d€ ting do
tin cay va tinh khaiquat m
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ABSTRACT:

In the context of Vietnam’s rapid digital transformation, TikTok Shop has emerged as a leading
social commerce platform, particularly popular among Generation Z consumers. This study
investigates the factors influencing online shopping intentions of economics students in Ho Chi
Minh City, using an integrated theoretical framework that combines the Theory of Reasoned
Action (TRA), the Theory of Planned Behavior (TPB), and the Technology Acceptance Model
(TAM). Based on 393 valid survey responses and regression analysis, the results reveal that
promotions, trust, service quality, video content, and online advertising significantly affect
purchase intentions, while demographic and price factors are statistically insignificant. The
findings highlight the impact of short-term incentives and communication cues on Gen Z’s
purchasing behavior. Practically, the study suggests that businesses should focus on creative
promotional strategies, transparent service delivery, and engaging video content to effectively
attract and retain Gen Z customers on social commerce platforms.

Keywords: TikTok Shop, social commerce, Gen Z, purchase intention, Vietnam.
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