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TOM TAT:

Nghién cifu xem xét tac dong ctia truyén miéng dién tit (eWOM) dén y dinh mua sim m§ phdm
xanh ctia thé hé Z tai Viét Nam. Khung 1y thuyé&t két hdp TPB va IAM, v6i 5 cAu phin: eWOM,
moi quan tim vé sitc khde, moi quan tAm vé moi trudng, thii do huéng t6i mua sim va y dinh mua
sam. K&t qua cho thdy, eWOM c6 tic ddng tich cuc dang ké 1én thai d6 huéng t6i mua sim va y
dinh mua sim; dong thdi, mdi quan tim vé sitc khde va moi trudng cling cd thdi dd tich cuc va gidn
ti€p thiic ddy y dinh mua sim. Him ¥ quin tri nhAn manh viéc t3i vu héa chién luge noi dung s va
khai thac eWOM (d9 tin cdy ngudn, chit lugng thdng tin) nhim ting thuy&t phuc véi nhém thé hé Z

trong nganh my phAm xanh.

Tit khéa: truyén miéng dién tir (¢eWOM), m§ phdm xanh, thdi do huéng t6i mua sim, y dinh

mua sam.

1. Dit van dé

Su biing nd truyén thong s6 khi€n eWOM trg
thanh mot lyc tdc dong ngdy cang manh dén thai do
va hanh vi mua sim clia ngudi tiéu ding (Sohaib et.
al., 2018). Trong nganh m§ phdm, ndi niém tin va
trdi nghiém cd nhan déng vai trd then chot, eWOM
c6 tinh thuyé&t phuc vugt trdi so v6i quing cdo
truyén thong (Miiller-Pérez et. al., 2023). Xu huéng
tiéu diing xanh gia ting da khi€n my phAm xanh trg
thanh Iwa chon phit hdp v6i nhém thé hé Z, quan
tAm cao dén sttc khde va mdi trudng, v6i hanh vi
tim ki€m, chia sé d4nh gi4 tryc tuyén rat tich cuc
(Nguyen & Nguyen, 2024). Médc du eWOM va tiéu
ding xanh d3a dudc nghién ctu rong, vin con
khodng tréng & mbi quan hé cu thé giita eWOM va
y dinh mua my phéfm xanh clia thé hé Z tai Viét
Nam. Cdc nghién ctu truGc chii y€u xem xét

234 $6 30/2025

eWOM néi chung hodc hanh vi xanh & pham vi
kh4i quét, chua nhan manh dic thit ngainh my phdm
xanh va nhitng dic diém tam ly hanh vi riéng cia
thé hé Z (Nguyen & Nguyen, 2024).

Dua trén Ly thuy&t hanh vi du dinh (TPB) va Mo
hinh chap nhén thong tin (IAM), nghién cttu nay dé
xuit va kiém dinh mo6 hinh, trong d6 eWOM tic
dong truc ti€p dén thai do hudng t6i mua sim va y
dinh mua sim, dong thdi 4nh huéng gidn ti€p thong
qua mdi quan tim vé sitc khde va modi trudng.
Nghién citu ky vong c6 nhitng déng gép sau: (i) bd
sung bing chitng thuc nghiém tai Viét Nam vé vai
trd cia eWOM trong my phim xanh & nhém thé hé
Z; (ii) lam 1 cd ch€ 4nh huéng theo TPB-IAM; (iii)
gdi ¥ ham y quén tri cho doanh nghiép trong thi&t k&
chién lugc ndi dung sd dwa trén chat lugng thong tin
v do tin ciy ngudn cia eWOM.
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2. Co's6 Iy thuyét

Th& hé Z (sinh nim 1997 dén 2012) 1a “ban dia
07, stt dung mang xa hoi va di dong thanh thao, dé
cao cd nhan hda, tinh chin thuc va minh bach cla
thuong hiéu; thudng tham khdo danh gia truc tuyén
trudc khi mua (Francis & Hoefel, 2018). Ho quan
tam dén tinh bén vitng, ngudn gdc xudt xd sin
phffm va cam k&t vé trach nhiém x4 hoi cia doanh
nghiép (Priporas et. al., 2017). Tuy vay, th&é hé Z c¢6
thdi gian chd ¥ ngin va qua tdi thong tin doi hoi
thong diép phdi ngin gon, tryc quan, tuong tac.

My phim xanh I sin phim vu tién thanh phin
tu nhién/hitu co, gidm héa chat gdy hai, than thién
moi trudng, khong thit nghiém trén dong vat; nhan
manh stic khde cd nhidn va dao dic tiéu ding
(McEachern & McClean, 2002). Nhu ciu cang ting
manh & nhém tré, dic biét thé hé Z.

Truyén miéng dién tif (eWOM) la phét biéu tich
cuc/tiéu cyc clia ngudi ding vé sdn phim/doanh
nghiép dugc cong bo trén mang (Hennig-Thurau et.
al., 2004). eWOM lan tda nhanh, luu trit bén, nhiéu
dinh dang, thudng dugc xem la khach quan hon
quang cdo, anh hudng nhin thic, thdi dd va y dinh
mua sim (Cheung et. al., 2012).

Ly thuyé&t hanh vi du dinh (Theory of Planned
Behavior - TPB) 1a mot khudn khd c6 anh huéng siu
rong trong Iinh vuc tam ly hoc xd hdi do Ajzen
(1991) @& xuat nhu mdt sy mS rong clia Ly thuyét
hanh dong hgp 1y (Theory of Reasoned Action -
TRA), dé xuat béi Fishbein & Ajzen (1975) 1a y dinh
hanh vi chiu 4nh hudng bdi thai do, chuéin chi quan
va kiém sodt hanh vi cAm nhan; thai do 1a tién dé
truic ti€p clia ¥ dinh trong bdi c4nh tiéu duing xanh.

Mo hinh chdp nhin thong tin (Information
Adoption Model - IAM) do Sussman & Siegal
(2003) @& xuat 1a mot khung 1y thuyét quan trong
mo tA quéd trinh c4 nhan ti€p nhan va chip nhan
hoic tir chdi thong tin tif ngudi khac d€ dua ra quyét
dinh. Chap nhan thong tin phu thudc chat lugng ly
1& va do tin cAy ngudn. Trong eWOM m§ phim
xanh, ndi dung giau bing chitng va ngudi chia sé
ddng tin s& nang kha ning chap nhan thong tin, qua
d6 dinh hinh thai do va y dinh.

3. M6 hinh va gia thuyét nghién cifu

Dua trén TPB va IAM, cling tdng quan thuc
nghiém vé eWOM va tiéu dung xanh, tic gid dé

xui't mo6 hinh nghién cttu nhv Hinh 1. Tit m6 hinh
nghién cttu dé xuit, cdc gid thuyé&t dugc dua ra
nhu sau:

Trong boi cAnh my phdm, thong tin vé thanh
phin, tic dong dén da va siic khde 1a mot yéu to
quan trong. Mdi quan tAm vé stic khée (HLC) phan
4nh mtc do lo ldng clia ngudi tiéu diing vé nhitng
4nh hudng tiém 4n cla sdn phim dé&n stic khde c4
nhan (Nguyen & Nguyen, 2024). Nhié¢u nghién citu
dd chi ra eWOM c6 thé niang cao nhin thic cia
ngudi tiéu diing vé c4c i ro va 1¢i ich stic khde clia
san phdm (Sohaib et. al., 2018). Nguyen & Nguyen
(2024) trong nghién cttu vé& phu nif tré Viét Nam va
m¥y phim xanh ciing cho thiy eWOM c6 vai trd
trong viéc dinh hinh cic moi quan tAm lién quan
dén san phadm. Do d6, gia thuyét H1 dudc dé xuat
nhu sau: eWOM 4nh hudng tich cuc dé€n mdi quan
tam vé stc khoe.

Mbi quan tdim vé mdi trudng (EVC) thé hién
mifc dd nhan thiic va ¥ thifc clia c4 nhan vé cic van
dé moi trudng va tic dong clia hanh vi tiéu ding
dé€n hé sinh thdi (Nguyen & Nguyen, 2024).
Nghién citu cda Jaini et. al. (2020) vé hanh vi mua
m¥ phim xanh da chi ra vai trd cia eWOM trong
viéc thiic ddy cdc hanh vi tiéu diing c6 y thic vé
moi trudng. Do d6, gia thuyé&t H2 dugce dé xuit nhu
sau: eWOM 4nh hudng tich cuc d€n mdi quan tim
vé& mdi trudng.

Thai do hudng t6i mua sim (ATT) 1a sy ddnh
gia tf;ng thé, tich cuc hoic tiéu cuc ciia mot cd nhan
d6i v6i mot doi tugng hoic mot hanh vi cu thé
(Ajzen, 1991). Nghién citu caa Filieri et. al. (2021)
cho thdy chit lugng ndi dung va tinh tuong ddng
clia ngudn trong eWOM c6 anh hudng dén thai do
va y dinh hanh vi ctia con ngudi. Do d6, gid thuyét
H3 dudc dé xudt nhu sau: eWOM anh hudng tich
cuc dén thdi do huéng t6i mua sim.

Ly thuy&t hanh vi du dinh (TPB) cho riing niém
tin vé k&t qua ctia mot hanh vi, vi du, tin ring m¥
pham xanh t6t hon cho stic khde s& anh hudng d&n
thdi do doi véi hanh vi d6 (Ajzen, 1991). Nghién
cifu cia Nguyen & Nguyen (2024) da tim thdy moi
lién hé giita moi quan tAm sitc khde va thai do doi
v6i my phim xanh. Do d6, gia thuy&t H4 dugc dé
xuét nhu sau: M&i quan tim vé sitc khde anh hudng
tich cuc dén thai do huéng t6i mua sim.
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Khi th&é hé Z nhan thic rd rang vé cdc van dé
moi trudng va mong mudn déng gép vao viéc bdo
vé hanh tinh, ho s& c¢6 xu hudng hinh thanh thai do
tich cuc d6i v6i cdc san phdm va thuong hiéu thé
hién trich nhiém v6i mdi truong (Nguyen &
Nguyen, 2024). Cic nghién citu vé tiéu diing xanh
chi ra mdi lién hé chit ché giita ¥ thitc mdi trudng
va thdi d6 d6i v6i cdc san pham xanh (Paul et. al.,
2015). Do d6, gia thuyé&t H5 dugce dé xuat nhu sau:
M@&i quan tim vé moi trudng dnh hudng tich cuc
dén thdi d6 hudng t6i mua sim.

Theo Ly thuy&t hanh vi du dinh (TPB), thdi do la
mot trong nhitng yé&u t6 du bdo truc ti€p va quan
trong nhat ctia y dinh hanh vi (Ajzen, 1991). Trong
trudng hdp nay, néu ngudi tiéu ding th& hé Z c6
th4i @0 tich cyc va Ging hd viéc mua m§ pham xanh,
vi du, tin ring d6 12 lya chon t8t, ¢6 1di, phit hdp véi
gid tri clia ban than, ho s& c6 nhiéu kha ning hinh
thanh y dinh mua cdc sian phdm nay hon. Nhiéu
nghién cttu trong linh vuc marketing da chitng minh
m&i quan hé tich cuc dang k€ gitta thdi do va y dinh
mua hang (Dasanayaka et. al., 2024). Do d6, gia
thuy&t H6 dugc dé xuat nhu sau: Thdi do hudng t6i
mua sim 4nh hudng tich cuc dé€n y dinh mua my
pham xanh.

4. Phuong phap nghién ciu

Nghién cttu 4p dung ti€p cin hai giai doan:
nghién cttu sd bd va nghién cttu chinh thic. o) giai
doan so bo, thang do nhap dugc phat trién tir cd s
ly thuyé&t, khdo st thtt 100 mau vé6i 20 bi€n quan
sat. Sang giai doan chinh thifc, thang do sau tinh
chinh dudc chuyén thanh Likert 5 diém va tién
hanh khéo sat tryc tuyé€n theo phuong phap 1y mau
thuan tién d6i v6i ngudi tieu ding thé hé Z tai Viét
Nam. Sau khi lam sach, dit liéu sau lam sach dugc
phan tich biing mo hinh ciu tric tuy&n tinh (SEM)
thong qua cdc phan mém SPSS va AMOS.

5. Két qua nghién ciiu

5.1. Thong ké mé ta

Khio st dugc phat ra tryc tuyén va thu vé 382
phan hdi; sau khi sang loc loai 29 bang trd 13i
khong hgp 1&, ¢ miu hdp 1é dung cho phan tich 1a
353. Mau phan dnh kh4 dién hinh cho thé hé Z tai
Viét Nam vdi phan bd nhian khiu hoc da dang. Vé
gidi tinh, nir chi€m 58,4%, nam 40,8% va khac
0,8% - phii hgp dic thi nganh m§ phim c6 ty 1é
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ngudi dung nit troi hon. Xét do tudi, nhém 18-22
chi€m ty trong 16n nhat 1a 56,1%, ti€p dén 23-28 1a
32,6% va du6i 18 1a 11,3%; trén 28 khong ghi nhan
trudng hop nao. V& trinh do hoc vén, cao dﬁng/dai
hoc chi€m 48,7%, THCS/THPT 30,9%, sau dai hoc
17,8% va khic 2,5% - cho thd'y nén tidng hoc van
clia miu tuong ddi cao. Nghé nghiép hién tai tip
trung & hoc sinh/sinh vién 52,1%, nhan vién vian
phong 26,6%, tu do 12,5% va khic 8,8%. V& thu
nhap hang thdng, hai mic thdp chi€m da s6: dudi 5
triéu chi€m 39,4% va 5-10 triéu chi€m 36,5%; cic
mitc 10-20 triéu chi€m 17,6% va tir 20 triéu chi€m
6,5% it phd bién hon cho thiy kha ning chi tiéu &
muc vlra phai va mdc do nhay cam cao véi gia tri
cAm nhan. V6i tAn sudt mua my phim xanh truc
tuy€n trong 6 thang, nhém 1-2 1an ndi trdi chi€m
33,7%, theo sau it hon 1 1an chi€m 24,4%, 3-4 lan
chi€m 23,8%, 5-6 1an chi€m 11,3% va nhiéu hon 6
1an chi€m 6,8%. Mitc do ti€p cin c6 nhung chua
day, phdn dnh khong gian ting trudng con I6n, dic
biét khi niém tin v€ an toan sitc khde va gid tri mdi
trudng dugc cling c6 qua eWOM chat lugng.

5.2. Phan tich nhén t6 kham phd (EFA) va
nhdn to’khdng dinh (CFA)

K&t qud phan tich nhin t6 khdm ph4d cho thiy
cdc bi€n quan sit déu hdi tu tot véi hé s6 tai dao
dong tir 0,480 dé&n 0,865, vugt ngudng chip nhan.
C4c bién cla tirng thang do tdi manh va nhit quin
trén cling mdt nhan 3, thé hién mai lién hé chit
ché& giita bi€n quan sit va khdi niém do ludng.
Khong ¢6 bi€n nao bi loai bd trong qud trinh phan
tich, cho thiy ciu tric thang do &n dinh va phii hop
v6i md hinh 1y thuy&t dé xuat. Nhin chung, md hinh
nghién ctfu gdm 5 khéi niém vdi 20 bi€n quan sit
dat dugc su phlt hgp, do tin cAy va hdi tu cin thiét,
didm bdo di€u kién cho budc phan tich nhin td
khéng dinh (CFA) ti€p theo. (Bang 1)

K&t qua CFA cho md hinh gdm 5 nhén t& cho
thd'y mitc d6 phit hop tot vé6i dit lieu (x2/df = 2,157;
GFI = 0,905; CFI = 0,963; TLI = 0,954; NFI =
0,933; RMSEA = 0,057), c4c chi s6 déu dat ngudng
khuyé&n nghi. D6 tin ciy tdng hgp (CR) clia cic
thang do dao dong tir 0,859-0,905 (>0,7); hé s& tdi
chu&n héa tir 0,658-0,891 va phuong sai trich trung
binh (AVE) tir 0,605-0,705 (>0,5), dam bao gid tri
hdi tu. Ngoai ra, AVE clia tiing thang do déu 16n
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BAng 1. K&t qud phén tich CFA

CR AVE MSV MaxR(H) EVC HLC PIN EWM ATT
EVC 0,905 0,705 0,459 0,908 0,840
HLC 0,895 0,684 0,394 0,912 0,529 0,827
PIN 0,874 0,636 0,299 0,889 0,462 0,469 0,798
EWM 0,859 0,605 0,394 0,862 0,601 0,627 0,413 0,778
ATT 0,880 0,647 0,459 0,884 0,677 0,616 0,547 0,577 0,805

hon binh phuong hé s6 tuong quan 16n nhit (MSV),
khéng dinh gi4 tri phan biét. Nhw vay, md hinh CFA
dat @6 phii hdp, @0 tin cay va tinh hop 1& dé ti€p tuc
phan tich SEM. (Bang 2)

5.3. Phéan tich mé hinh cdu tric tuyén tinh
(SEM)

Céic dudng din quan trong déu cé y nghia
thong ké va mang diu tic dong tich cuc. Cu thé,
truyén miéng dién tf (EWM) tidc dong tich cuc
d&n mdi quan tAm vé stic khée (HLC) (B =0,610;
p <0,001) vi m&i quan tdm vé mdi trudng (EVC)
(B = 0,601; p < 0,001), khing dinh vai trdo clia
eWOM trong viéc kich hoat cdc nhan thic c6t 161
lién quan dén an toan stc khde va gid tri moi
trudng. Pong thdi, EWM dén ATT ciing dat y
nghia (B = 0,160; p = 0,022), cho thdy ngoai kénh
nhian thitc eWOM con 4nh hudng truc ti€p (du
miic dd nhd hon) 1én thdi do doi véi mua sim. G
16p nhan thitc, HLC dén ATT (B = 0,223; p <
0,001) va dic biet EVC d&én ATT (B = 0,441; p <
0,001) déu duong va ¢ ¥ nghia, hAm y gid tri moi
trudng déng vai trd ndi troi trong viéc hinh thanh
thdi do tich cuc véi m§ phdm xanh & thé he Z. G

Nguén: Tdc gid phan tich, 2025

giai doan quy€t dinh, ATT d€n PIN (B =0,501; p <
0,001) xdc nhan luan di€ém cia TPB ring thdi do
12 tién dé tryc ti€p cla y dinh mua. Céc chi s6 R?
ciing dudc ghi nhan 1an lugt tai ATT = 0,498; EVC
=0,361; HLC =0,372; PIN = 0,251. M6 hinh SEM
cho thd'y mifc d6 phii hdp t6t véi dit liéu thuc t& va
hd tr¢ manh cho phin 16n cdc gid thuy&t nghién
cttu. Piéu nay khing dinh vai tro trung gian ciia
HLC va EVC trong viéc chuyén héa dnh hudng
clia truyén miéng dién t¢ (EWM) dén Thai do
huéng t6i mua sim (ATT), tir &6 hinh thanh Y
dinh mua sim m§ phd&m xanh (PIN) ctia thé hé Z.
(Hinh 1)

6. K&t luan

Nghién cifu phan tich hé théng cic y&u t& dnh
huéng d€n y dinh mua sim my phdm xanh cta th&
hé Z tai Viét Nam biing c4ch tich hgp Ly thuyét
TPB va M6 hinh IAM trong khung SEM hoan
chinh. V& hoc thuit, nghién cifu b3 sung bing
chitng thuc nghiém cho TPB trong ti€u dung xanh
va 1am 18 co ch€ IAM trong bdi cdnh eWOM, khi
chdt lugng ly 1& va do tin cdy ngudn kich hoat quan
tam HLC/EVC, tir d6 hinh thanh thai do va y dinh

Bdng 2. K&t qud phdn tich SEM

H Pudng dan Uéc luong SE. CR. Mlic y nghia Kétqua
H1 HLC — EWM 0,610 0,085 10,307 o CJng ho
H2 EVC —EWM 0,601 0,080 9,833 o Ung ho
H3 ATT—HLC 0,223 0,043 3,622 o Ung ho
H4 ATT —EVC 0,441 0,048 6,955 o CJng ho
H5 ATT — EWM 0,160 0,070 2,287 0,022 Ong ho
H6 PIN —ATT 0,501 0,067 8,042 i Ong ho

Nguén: Tdc gid phan tich, 2025
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Hinh 1: Mé hinh nghién ciiu dé xudt

0,372

Méi quan tam
veé sipc khoe

Truyén miéng
dién tor

hwéng tei
mua sam

Méi quan tam
vé moi trwérng

hanh vi. Viéc xdc dinh eWOM nhu tdc nhan truc
ti€p va trung gian nhan thitc mang lai géc nhin téng
hgp, g6p phan lam phong phii nghién cttu vé hanh
vi tiéu dung xanh tai thi trudng mdi ndi. Vé thuc
tién, thuong hiéu my pham xanh: (i) tao noi dung s&
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nhan manh an toan stc khde
va cam k&t moi trudng dé
nang HLC va EVC; (ii) dam
bido ngudn tin ciy va thdng
tin chat lugng nhim ting
tinh  thuyét phuc cla
eWOM; (iii) t6i uu trdi
nghiém truc tuyén dé
chuyén thdi do tich cuc
thanh § dinh mua. Han ché&
clia nghién cttu 12 miu thé
hé Z dd thi c6 thu nhdp tur
trung binh dén thdp va R2
cta y dinh con vira phai; cac
y&u t& nhu gid, kha ning chi

trd, sin c6 kénh ban hay chuan muc xa hdi c6 thé
dugc xem xét thém. Nghién citu tuong lai nén md
rong pham vi, nhém tudi va thir nghiem eWOM
hoic dit liéu hanh vi d€ ting tinh khdi quat va ki€m
dinh nhan qua manh hon B
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ABSTRACT:

This study investigates the influence of electronic word of mouth (eWOM) on the purchase
intention of green cosmetics among Gen Z consumers in Vietnam. Integrating the Theory of
Planned Behavior (TPB) and the Information Adoption Model (IAM), the research framework
comprises five key constructs: eWOM, health concerns, environmental concerns, attitudes toward
shopping, and purchase intention. The findings reveal that eWOM exerts a significant positive
effect on both attitudes toward shopping and purchase intention. Additionally, health and
environmental concerns enhance positive attitudes, thereby indirectly strengthening purchase
intention. Managerial implications highlight the importance of optimizing digital communication
strategies and leveraging eWOM, particularly source credibility and information quality, to
enhance persuasive effectiveness and better engage Gen Z in the green cosmetics market.
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