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TOM TAT:

Nghién cttu ndy nhim khdm pha cdc y&u t6 4nh hudng dén giao dich giita ngudi dung thuong
mai dién tif TikTok va nha cung cAp nén tdng, vdi ddi tugng nghién citu 12 hing héa phit tryc ti€p
trén TikTok. K&t qua nghién citu cho thdy sy chan thanh nhin thitc, 1ong tin, tinh hitu ich nhan thic,
tinh d& st dung nhan thifc va chuin muc chii quan 4nh hudng tich cuc ddng ké dén y dinh mua hang
clia ngudi tieu ding; trong khi d6, thai do va ki€m soat nhan thiic hanh vi ciing c6 tic dong tich cuc
d4ng k€ d&n y dinh mua hang. Nghién cttu nay lam phong phii thém cdc md hinh 1y thuyét lién
quan trong thuong mai dién tif phét truc ti€p va cung cAp tai liéu tham khdo cho cdc nha cung cip
nén tdng va dai truyén hinh trong viéc xay dung chién ludc ning cao y dinh mua hing cla ngudi

tiéu dung trong cdc phong phét truc tiép.

Tw khéa: thuong mai dién tr phdt truc ti€p, giao dich, y dinh mua hang, ngudi tiéu dung,

TikTok.

1.Pat van dé

Trong thdi dai thuong mai dién ti phat trién
nhanh chéng, su canh tranh gifta cdc nén ting
internet 16n ngdy cang gay git, cdc doanh nghiép
16n di nhin thic tAm quan trong clia viéc nim
bit co hdi thuong mai dién t phdt truc ti€p ciing
gidng nhu nim bit vin ménh clia doanh nghiép.
Trong nhitng nim gin diy, thuong mai dién tf
phat truc ti€p 12 mdt mo hinh kinh t&€ s6 mdi ndi.
So v6i cdc md hinh ban hang truyén théng va md
hinh thuong mai dién tf truyén thong, thuong mai
dién tif phdt tryc ti€p di dat dudc sy phdt trién
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nhanh chéng. Véi nhiéu vu diém nhu chi phi vin
hanh thap, tinh tuong tdc tot, tinh gidi tri manh
mé va tinh minh bach thong tin cao, né ciing da
khi€n nhiéu doanh nghiép truyén théng chuyén
sang phat truc ti€p va thic ddy tiéu ding thong
qua phat tryc ti€p. Tuy nhién, vdi sy canh tranh
clia cdc doanh nghiép 16n mudn tham gia, lya
chon sdn phadm va thai dd clia ngudi tiéu dung vé
phdt truc ti€p da cho thd'y xu huéng phét trién da
dang, giy ra nhiéu khé khin cho cdc doanh
nghiép trong viéc ty chinh cdc mo hinh ti€p thi
phét truc tiép.
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Do d6, viéc hiéu dudc nhitng lo ngai clia ngudi
tiéu diing vé thuong mai dién ti phat truc ti€p la
dic biét quan trong. Nghién cfu nay 1dy vi du vé
thuong mai dién tif phat séng truc ti€p phd bién
nhit trén Tiktok d€ khdm phd cdc y&u t6 anh
hudng c6 lién quan dén y dinh mua hang cla
ngudi tiéu dung trén cdc sin phadm phat séng truc
ti€p trén Tiktok thong qua md hinh ly thuyé&t hanh
vi c6 k& hoach (TPB) va 1y thuyé&t chap nhin cong
ngh¢ (TAM).

2. Gia thuyét nghién citu

2.1. Su chdn thanh do nguoi tiéu dung cam
nhdn cé tac dong tich cuc dang ké dén thdi dp mua
hang va nhén thiic kiém sodt hanh vi ciia ho

Trong mdi trudng thuong mai dién t, sy chan
thanh cdAm nhan dugc phdn dnh mic dd ngudi tiéu
dung tin ring ngudi bdn hodc ngudi phit séng
dang giao ti€p mdt cdch trung thuc, ty nhién va
khong mang tinh thao ting. Khi ngudi ti€u dung
cdm nhan dudc sy chin thanh nay, ho ¢é xu huéng
phat trién thdi do tich cuc hon ddi v6i sdn phim,
ngudi ban va hoat dong mua sim (Ohanian, 1990;
Erdem & Swait, 2004). Pong thdi, sy chan thanh
gilip ting cudng cdm gidc ki€m sodt hanh vi vi
ngudi tiéu diing cdm thdy moi trudng mua sim
minh bach, dé du dodn va it rdi ro hon, tir d6 nang
cao sy tu tin trong viéc ra quyét dinh mua hang
(Zhang et. al., 2022).

Trén co s& d6, gia thuy&t H1 va H2 dugc dé xuat
nhu sau:

H1: Su chin thanh do ngudi ti€u ding cdm nhan
c6 tac dong tich cuc dang k€ dén thdi do mua hang
clia ngudi tiéu dung.

H2: Su chén thanh do ngudi tiéu diing cAm nhan
c6 tdc dong tich cuc dang ké dén nhan thic ki€m
sodt hanh vi cia ngudi tiéu dung.

2.2. Niém tin do nguoi tiéu ding cam nhéan cé
tac dpng tich cuc ddng ké dén thdi do mua hang va
nhdn thiic kiém sodt hanh vi ciia ho

Trong mdi trudng thuong mai dién tl¥, niém tin
cdm nhin 13 y&u t6 nén ting quyét dinh cdch
ngudi ti€u dung hinh thanh thai do va hanh vi. Khi
ngudi tiéu dung tin tudng ring, ngudi bdn, sin
phdm va nén tdng giao dich ddng tin ciy, ho c6 xu
huéng phat trién thai d6 tich cyc hon d8i v6i hanh

vi mua sim truc tuyén (Gefen, 2000; Pavlou,
2003). Niém tin khong chi gitip gidm cAm nhin rdi
ro va tang tinh sin sang tham gia giao dich, con
nang cao nhan thitc ki€m soat hanh vi bdi ngudi
tiéu ding cdm thiy qué trinh mua hang an toan,
minh bach va dé qudn 1y hon (McKnight et. al.,
2002; Kim et. al., 2008).

Trén co s& d6, gia thuyét H3 va H4 dugc dé xuat
nhu sau:

H3: Niém tin clia ngudi tiéu diing c6 tdc dong
tich cyc dang k€ d€n thai do clia ngudi tiéu dung.

H4: Niém tin clia ngudi tiéu diing c6 tic dong
tich cyc dang ké d€n nhan thic kiém soat hanh vi
clia ngudi ti€u dung.

2.3. Nhén thiic vé tinh dé sit dung cé tic dpng
tich cuc ding ké dén thdi do mua hang va nhan
thiic kiém sodt hanh vi ciia nguoi tiéu diing

Trong bdi cdnh thuong mai dién ¥, nhan thic
vé tinh dé st dung phdn 4nh mifc d6 ngudi tiéu
diing cAm thay ring viéc sit dung nén tdng la don
gidn, thuin tién va khong doi hdi nhiéu nd luc.
Khi ngudi tiéu dung nhan thd'y qua trinh mua hang
dé thao téc, ho c6 xu huéng hinh thanh thdi do tich
cuc hon ddi véi hanh vi mua sim, dong thdi cdm
thay tu tin hon trong viéc ki€m sodt va hoan thanh
hanh vi nay (Davis, 1989). Bén canh d6, nhan
thitc vé tinh hitu ich ciing c6 tidc dong tich cuc
ddng k& d€n thii d6 mua hang clia ngudi tiéu
ding. Khi ngudi tiéu diing cdm nhan, nén ting
hoiic cong nghé mang lai 1gi ich thi€t thuc, gidp
ho ti€t kiém thdi gian, chi phi va ning cao hiéu
qua mua sim, ho c6 xu huéng phat trién thai do
tich cuc hon ddi véi viéc mua hang qua nén tdng
d6 (Venkatesh & Davis, 2000).

Dua trén phan tich trén, nhém nghién citu dé
xudt cic gi thuyét H5, H6 va H7:

H5: Nhan thic tinh dé sit dung clia ngudi tiéu
diing c6 tac dong tich cuc ding k€ dén thdi do mua
hang ctia ngudi tiéu dung.

H6: Nhan thic tinh dé sit dung clia ngudi tiéu
diing c6 tac dong tich cuc dang ké dén nhan thic
ki€m soat hanh vi clia ngudi tiéu ding.

H7: Tinh hitu ich nhin thic ciia ngudi ti€u dung
c6 tic dong tich cuc dang k€ dén thdi do mua hang
cla ngudi tiéu dung.
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2.4. Thdi dp mua hang, nhdn thiic kiém sodt
hanh vi va chudn chii quan cé tic dong tich cuc
ddng ké dén y dinh mua hang ctia nguoi tiéu diing

Theo 1y thuyé&t hanh vi c¢6 k& hoach (Theory of
Planned Behavior - TPB), thdi d0 phan dnh mic do
d4nh gid tich cuc hoidc tiéu cuc clia c4 nhan d6i véi
hanh vi; nhin thic ki€ém soat hanh vi thé hién cdm
nhan vé kha niang tr chd va kiém soét trong viéc
thuc hién hanh vi; con chuin chii quan phan 4nh 4nh
hudng ctia cac y&u td xa hoi, ching han nhu ban be,
gia dinh hay cong dong (Ajzen, 1991). Khi ngudi
tiéu dung c6 thai do tich cuc, cAm thay tu tin trong

Hinh 1: Mé hinh téc gid dé xudt

mot sd nghién cttu. Do d6, nhém dwa theo md hinh
nay va thuc hién md rong khoang cach nghién ctiru
vé viéc lya chon cdc bi€n doc 1ap, nghién citu két
hop cic dic di€ém lién quan clia phit séng truc tiép
TikTok. Piém khac biét ctia nghién ctu thé hién sy
chan thanh, long tin va tinh d& st dung. Nhan thic
vé tinh hitu ich dugc st dung lam bi€n ddc lap dé
khdm pha cdc vin dé lién quan va mdt md hinh tich
hop da dugc xdy dung dé ki€ém tra tic dong cda
dong lyc tham gia mua sim truc tuyén clia ngudi
tiéu diing I1én y dinh mua hang, nhu dugc thé hién
trong Hinh 1.

Sw chan thanh

cam nhén

Thai d6 mua hang HS8

Niém tin

Nhan thire kiém soat hanh vi

Y dinh mua hang

Tinh dé sr dung

Nhan thire sw hitu ich

Chuan chu quan

viéc ki€m sodt hanh vi mua hang va nhan dugc sy
ung hd xa hoi, ho c6 xu huéng hinh thanh y dinh
mua hang manh mé& hon (Fishbein & Ajzen, 1975).

Dua trén diéu ndy, nhém nghién ctu dé xuat
céc gid dinh H8, H9, H10.

H8: Thédi do ctia ngudi tiéu dung c6 tic ddong
tich cyc ddng k& dén y dinh mua hang clia ngudi
ti€u dung.

H9: Chuin chli quan clia ngudi tiéu diing ¢6 tdc
dong tich cuc ding ké d&€n y dinh mua hang cda
ngudi ti€u dung.

H10: Nhan thic kiém soat hanh vi ca ngudi
tiéu diing c6 tdc dong tich cuc ding ké dén y dinh
mua hang cia ngudi tiéu dung.

2.5. M6 hinh nghién citu dé xudt

Xem xét cdc nghién cttu clia cdc hoc gid vé
hanh vi mua sim truc tuyén clia ngudi tiéu dung,
hau hét déu st dung 1y thuyét TPB dé ti€n hanh
nghién ctiu cic van dé lién quan sau khi md rong
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3. Phuong phap nghién ctitu

CAu tric bang cau hodi dugc thi€t k& chia thanh 3
phan. Phan dAu tién tAp hdp 4 y&u td: su chan thanh
cAm nhan, niém tin tudng, tinh d& st dung va nhan
thitc sy hitu ich, bao gdm 12 muc; Phin thit hai do
ludng 4 bi€n, cu thé 13 thii d6 clia ngudi tiéu diing
va nhan thic ki€m sodt hanh vi, chudn muc chi
quan va y dinh mua hang; Phin tht ba thu thap
thong tin co ban clia ngudi dung. TAt cd cdc muc do
ludng trong nghién cdu nay dudc do ludng bing
thang do Likert 5 mifc d9, tir 1 di€m ("hoan toan
khong dong y'") dén 5 diém ("hoan toan dong y").
Trugc khi khao st chinh thiic, bang cau hoi da duge
chinh stta va cdi ti€n, phién bdn cudi cling clia bing
cau hdi da duge xac dinh d€ xuit ban.

Béng cAu hdi nghién citu nay dugc phan phdi
truc tuyé&n, vdi 533 bang cAu hdi dugc phan phdi.
Céc bang cau hoi khong hgp 1€ duge ty dong loai
bd va cdc bang cau hoi lién quan nhu thdi gian tra
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15i ngin dudc kiém tra thi cong dé
ddm béo hiéu qua cta khao sat. Cudi
cung, 450 bang ciu hdi hgp 1€ da
dugc thu thap, vdi ty 1& phan hdi hiéu
qué 1a 84,4%.

4. K&t qua nghién ciu

Nghién cifu nay st dung phin
mém SPSS 27.0 va AMOS 28.0 @
phén tich do tin ciy va d6 gia tri cla
cdc mau thu thap dudc, do tin cdy cla
cidc bién thu thip dugc 12 hé s&
Cronbach's a.. Cic gi4 tri d&u 16n hon
0,7, cho thdy miic dd nhit quin ndi
tai cao giita cdc muc, cho thiy dit liéu
thu thap dugc cho ting bién la ddng
tin cdy; D6ng thoi, ki€m dinh xem
phan tich nhin & c6 phi hdp hay
khong, gid tri kiém dinh KMO =
0,891 va xdc suatcé y nghia thong ké
x2 trong kiém dinh hinh ciu Bartlett
= 0,000, do d6 phit hgp @€ phan tich
nhan t8. Ti&p theo, ki€m dinh do gid
tri s& dugc thuc hién bing phAin mém
AMOS 28.0 d€ kiém dinh do gié tri
phu hop, do gia tri hoi tu va do gia tri
phin biét cta dir liéu thang do thu
thap dugc. Trong d6, chi s& do tin cay
phu hgp binh phuong ty do x2/df =
1,207 < 3, sai s& binh phuong trung
binh ctia phép xap xi RMSEA =
0,022 < 0,08, chi s6 do tin cay so sinh
CFI = 0,984, chi s0 thich @ng ting
trudng IFI = 0,984 va TLI= 0,980 (t4t
cd déu 16n hon 0,9), cho thdy do tin
ciy phil hop téng thé ctia mo hinh 1a
tot va di dat yéu cau.

Ki€m dinh d9 tin cay hoi tu chi
yé&u dugc thé€ hién qua dir li€u dd tin
cay k&t hdp (CR), hé s6 tdi nhan t&
va trich phuong sai trung binh
(AVE) ctia tirng chiéu. Dit liéu do
tin cdy dugc trinh bay trong Bang 1.
Pdi véi mdi bi€n, hé so tai nhan td
va gié tri AVE déu 16n hon 0,5 va do
tin cy k&t hgp (C.R) clia mdi bién

Bdng 1. Gid tri hdi tu va dd tin céy

Path relationship Estimate AVE CR
701 S}J charl thanh 0.741
cam nhan
ZC2 S,U char1 thanh 0.743 0.5239 0.7673
cam nhan
703 S}_I charl thanh 0.686
cam nhan
XR3 Niém tin 0.728
XR2 Niém tin 0.679 0.5244 0.7675
XR1 Niém tin 0.763
PEOU3 Tinh d€'sli dung 0.709
PEOU2 Tinh d&'s(i dung 0.696 0.5231 0.7666
PEOU1 Tinh d€'sti dung 0.786
PU3 !\lhan thic su hiiu 0.725
ich
PU2 :::an thiesuhtul 76 | 05112 | 0.7566
PU1 !\lhan thic su hiiu 0,622
ich
AT1 Théi do 0.797
AT2 Théi do 0.72 0.5569 0.79
AT3 Thai do 0.719
SN3 Chudnchlquan | 0.679
SN2 Chudnchiquan | 0.725 0.5003 0.75
SN1 Chudnchiquan | 0.717
BPC1 Nhan thdckiem | 777
soat hanh vi
BPC2 Nhanthdekiém | 725 | 05774 | 0.8038
soat hanh vi
BPC3 Nhan thdckiem | 767
soat hanh vi
BI1 Ydinhmuahang | 0.745
BI2 Ydinhmuahang | 0.733 0.5223 | 0.7662
BI3 Ydinhmuahang | 0.689
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déu 16n hon 0,7, cho thdy dit liéu mAu thu thap
dugc c6 do tin cay hoi tu tot va da dat yéu cau.

Kiém dinh cdc gid thuy&t nghién ctu: Kiém
dinh moi tuong quan giita cdc bi€n thong qua phan
tich dudng din va xdc nhan tinh hop ly clia cdc gia
dinh dugc d& xuat. K&t qua trong Bang 2 cho thdy
tAtca cdc gid thuy€t déu dudc chap nhan.

5.Kétluan

Tu géc nhin k&t hgp giita cdc y€u td tién de,
quy trinh va k&t qua, nghién citu nay da ti€p can
vdn dé mot cich toan dién va sing tao khi md
rong md hinh TPB, dong thdi xem xét cdc dic
trung ndi bat clia thuong mai dién t phit séng
tryc ti€p trén nén tdng TikTok. Bing viéc lua
chon céc bi€n doc 14p gom sy chin thanh, niém
tin, nhan thitc vé tinh dé sit dung va tinh hitu ich,
nghién cifu da tich hop cdc huéng ti€p cin cla
nhiéu hoc gid, vugt ra khdi cdc md hinh nghién
cttu don 1¢ vé thuong mai dién tif phdt séng truyén
thong. Trén cd sd d6, mot md hinh tdng hop vé
dong lyc dnh hudéng dén y dinh mua hang clia
ngudi tiéu dung trong mdi trudng phét séng truc
ti€p da dugc xay dung va ki€m dinh thuc nghiém
véi miu ngudi dung TikTok.

K&t qua nghién cttu cho thdy cdc y&u t& sy chan
thanh, niém tin, tinh d& st dung va tinh hitu ich
dugc ngudi ti€u dung cdm nhidn dong vai tro la
nhitng tién dé quan trong thic diy dong lyc tham
gia va hinh thanh y dinh mua hang. Nhitng yé&u &
nay khong chi phdn dnh niém tin va trdi nghiém

TAILIEU THAM KHAO:

BAng 2. K&t qud ki€m dinh cdc gid thuyét

or | A 2 | e
H1 0,488 0,088 0,001 Ch&p nhan
H2 0,431 0,167 0,008 Ch&p nhan
H3 0,675 0,252 0,003 Ch&p nhan
H4 1,408 0,488 0,002 Ch&p nhan
H5 0,602 0,095 0,000 Chap nhan
H6 1,002 0,266 0,015 Chap nhan
H7 0,425 0,177 0,003 Chap nhan
H8 1,802 0,501 0,000 Chap nhan
H9 0,131 0,047 0,024 Chap nhan
H10 1,255 0,236 0,001 Chap nhan

clia ngudi tiéu ding ma con quyét dinh cich ho
tuong tdc va ra quyét dinh trong qué trinh mua sim
truc tuyén.

Vi nhitng déng gép vé mit ly thuyét va thuc
tién, nghién cttu nay dit nén tdng cho cic nghién
citu ti€p theo vé thuong mai dién tif phit séng truc
ti€p, huéng d&n viéc hi€u sau hon cd ché dnh hudng
clia cdc yéu to tAm 1y va cong nghé dén y dinh mua
hang clia ngudi tiéu dung trong ky nguyén kinh t&
s0. Tir d6, cdc nha cung cAp nén tang c6 thé khai
thac hi€u biét nay d€ diéu chinh chién luge van
hanh, t8i vu trdi nghiém ngudi ding va phat trién
cdc chién lugc truyén thong ti€p thi hiéu qui hon m
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FACTORS INFLUENCING TIKTOK
CONSUMERS’ PURCHASE INTENTIONS
IN LIVE-STREAMING E-COMMERCE
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ABSTRACT:

This study investigates the factors influencing transaction decisions between TikTok
e-commerce users and platform providers, with a focus on purchasing behavior in TikTok live-
streaming commerce. The findings indicate that perceived sincerity, trust, perceived usefulness,
perceived ease of use, and subjective norms all exert significant positive effects on consumers’
purchase intention. In addition, both attitude and perceived behavioral control are shown to
positively influence purchase intention. The study contributes to the growing body of theoretical
models in live-streaming e-commerce and offers practical insights for platform providers and
live-stream broadcasters in developing more effective engagement and marketing strategies.

Keywords: live-streaming e-commerce, transactions, purchase intent, consumers, TikTok.
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