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TOM TAT:

Hién tai, trén nén ting Tiktok c6 s lugng ngudi diing xem ndi dung vé hoat dong dn udng truc

tuyé€n ting manh, nhitng ndi dung nay con goi 12 mukbang. Bén canh d6, viéc ti€p thi bing video

ngin da trd thinh mot chién lugc ti€p thi méi dudc cac thuong hiéu st dung phd bi€n. Cac video

ngin 4nh hudng dén hanh vi mua hang clia ngudi dung 12 moi quan tAm clia cdc doanh nghiép.

Nghién cifu ndy nhim muc dich khdam phd cd ch€ ma ti€p thi video ngin 4nh hudng dé€n hanh vi

mua hang clia ngudi diing, 1am ting ¥ dinh mua hang ciing nhu thong tin dudc cung cAp trong cic

bai danh gid vé thuc pham. Nghién citu ciing cho thdy c¢6 nhiéu ngudi bi 4nh hudng bdi tinh lan

truyén ctia cac san phim vé thuc phdm, diéu nay khuyé&n khich ho mua hang cho dil viéc mua hang
dién ra thong qua clra hang truc tuy&n tai thi trudng Thanh phd H6 Chi Minh.
Tu khéa: noi dung, Tiktok, Mukbang Asmr, hanh vi mua hang.

1.Dit van dé

Ngay nay, véi nhip sdng x3a hdi ngay cang
nhanh, con ngudi bit dau tim ki€m nhiéu cdch khac
nhau d€ gidi tda 4p luc cudc song. Trong moi hoat
dong gidi tri, nén ting Tiktok 13 mot loai hinh mdi
nhung dang phét trién nhanh chéng. Mot trong
nhitng hoat dong ngay cang phat trién d6 12 xem
mukbang (tic 12 #n udng tryc tiép trén nén ting),
trong d6 nhitng ngudi mukbang (tic 1a nhitng ca
nhan trong chuong trinh phat séng) dn mot lugng
16n thdc dn khi tudong tdc v6i ngudi xem
(Kircaburun va cong su, 2021), di¢u nay khi€n hién
tugng "con sdt mukbang” ¢6 lugng ngudi xem rong
rai trén Tiktok.

Ngudn gbc clia mukbang c6 tif nim 2009 tai
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Han Qudc va trd nén phd bién & cic nudc phuong
Tay vao ndm 2014 (Donnar, 2017), mdc du khai
niém mukbang chua dudc nghién citu ddy da vé
mat hoc thudt. Tuy nhién, mukbang hién la mot
trong nhitng hoat dong truc tuy&n phd bi€n thu hit
hang trdm nghin ngudi dung internet hang ngay
trén toan thé gidi. Su phd bién ngay cang ting cia
viéc xem mukbang da khi€n cdc nha nghién ciu
diéu tra nhitng hau qua vé thé chat, tim ly va hanh
vi c6 thé x4y ra lién quan dén viéc xem mukbang
trong s& nhitng ngudi xem mukbang. Nhiéu 1¢i ich
khéc nhau cta viéc xem mukbang di dugc mo ta
trong céc linh vuc khoa hoc khac nhau, ching han
nhu ¢é cdm gidc in udng cong ddng, gidm cam gidc
c6 don va xa ldnh, dat dudc cdm gidc no 4o ddi véi
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viéc tiéu thu thuc pham c6 hai ma khong phai chiu
hau qua vé siic khde thé chit va cé dudc sy gidi tri,
thu gidn (Anjani va cdng su).

TikTok 12 mot tng dung video truyén thong xi
hoi tip trung vao gidi tri va sdng tao ndi dung. Muc
tiéu chinh ctia né 12 gitp ngudi diing c6 thé hién sy
sdng tao clia minh thong qua céc thi€t bi di dong.
Hon 1,5 ty ngudi da tdi xudng ¢ng dung do Trung
Qudc s& hitu. Ung dung ndi ti€ng nay hién dudc
cung cap tai hon 150 qudc gia va 75 ngdn ngit khac
nhau. TikTok phdi d6i mit v6i su canh tranh tir cdc
cong ty truyén thong xa hoi khdc, mic di rit manh
mé (Lavrinovi#ius, 2020).

Tai Viét Nam, nén ting TikTok da trd nén phd
bién trong gidi tré tir 18 d&n 24 tudi. Nhitng ngudi
¢6 stic anh hudng trén TikTok da trd thanh nhitng
dong lyc manh mé thic ddy viéc quing bd sin
ph4m, nhitng ndi dung mukbang tir Tiktok ciing tic
dong dén viéc mua hang. Bai nghién citu nay nhim
muc dich xem xét dnh hudng clia “Tac dong cla
ndi dung mukbang asmr 4nh hudng dé€n mua hang
trén TikTok tai Thanh ph& Hd Chi Minh”.

2. Co's6 Iy thuyét

2.1. N§i dung “mukbang asmr” thuc phdm

Nhitng ngudi sing tao ndi dung video trén nén
tang Tiktok, sin xudt va xudt ban video d€ chia sé
nhitng trdi nghiém ctia ho véi cdc sin phadm, dich
vu va thuong hiéu (Lee va Watkins, 2016). Nhitng
ngudi viét blog video thuding 1én k& hoach va xuat
hién truc ti€p trong video clia ho, déng vai trd 1a
ngudi tiéu ding thudng xuyén thdo luin vé nhiéu
khia canh khéc nhau, bao gdm dia di€m, gid ca va
thuc don. Pong cd chia sé ¥ ki€n va kinh nghiém
clia ho rit da dang, tir mong mudn ndi ti€ng va cong
ddng dén sy quan tim thuc sy dén thuc phdm va
cam két gitip d& ngudi khdc. Ngoai viéc chuyén tao
video xoay quanh thuc phim, nhifng ngudi viét
blog vé thyc phim con gi6i thiéu cdc khdi niém vé
thyc pham va ¥ tudng cong thifc nau in trong video
cua ho.

Noi dung "mukbang” c6 sy hap din clia video
ddi v6i ngudi xem, ASMR dé cap dén phén ting
kinh tuy&n nhén thifc tv phat, chi yéu dé cap dén
cam gidc thinh gidc - hinh dnh va xdc gidc ma cg
thé con ngudi trdi qua. S& c6 mdt cam gidc doc ddo

va dé chiu trong nio ho#c cdc bo phan khéc clia co
thé. Trong cdc video clia series ASMR, ngudi sdng
tao ndi dung st dung 4m thanh nhai ctia ho lam tu
liéu, sau d6 chinh stra va tao video d€ ding trén nén
tdng. Loai video ndy nhin manh vao viéc thuéng
thitc Am thanh nhiéu hon 14 thi gidc, d€ khén gid c6
thé c6 bau khong khi thu gidn va ciing c¢6 vai trd
nhat dinh trong viéc gitp ngli ngon. C4c nghién ctu
trudc day vé vlog thyc phim da xem xét tic dong
clia cdc dic diém clia ndi dung mukbang thuc phdm
dén cdc tuong tac xa hoi (Farahdiba, 2022) va dnh
hudng ctia vlog thuc phim dén y dinh chia sé va
mua hang (Luong va Ho, 202) va vlog mukbang
thyc phim c6 kha niing tic dong ddng ké d&€n nhan
thiic cia ngudi tiéu dung va quyét dinh mua hang.

2.2. Mua hang trén Tiktok

Ngu6i tiéu dung thudng st dung phuong tién
truyén thong xa hoi ngay nay d& nghién citu sin
phdm va doc cdc bai danh gia tir nhitng khach hang
trudc d6 truGe khi dua ra quy&t dinh mua. Nhitng
ngudi ding khic thudng c6 y ki€n vé cic san phdm
1 chli @& cia muc tiéu mua hang, diéu nay sé gitip
nhitng ngudi mua tiém ning dua ra y dinh mua
hang ctia ho. Khach hang thudng tim video hodc
bit ky thong tin bd sung nio vé sin phim trén
TikTok dugc thic diy bdi y dinh mua hang. Ca
ngudi diing va nha phan phdi déu c6 thé tiilén cic
bai danh gid. Thong thudng, ngudi ti€u dung sé
mua mot san phadm sau khi doc tit ca thong tin cd
nhin do nhitng ngudi diung khic tao ra trén nén
tdng va bi thuy&t phuc bdi nhitng gi ho da danh gia.
Phuong tién truyén thong xa hoi c6 thé dp ng nhu
ciu thong tin clia ngudi tiéu ding, thong tin chinh
xdc, pht hop va kip thdi tir cdc bai ding trén
phuong tién truyén thong xa hdi ¢ thé kich thich
phadn @ng nhin thic va tinh cdm § ngudi dung,
video vé thuc phdm c6 thé déng vai tro 13 nguodn
thong tin (Muda va Hamzah, 2021) va gid tri thong
tin do ludng mitc d6 hiéu qua cda video vé thuc
phdm truyén tdi thong tin, ching han nhu thanh
phan thyc phdm va k¥ thuit ndu in d&€n ngudi tiéu
diing. Ngudi tiéu diing ¢6 nhiéu kha ning phat trién
th4i do tich cuc d6i v6i ndi dung khi ho coi trén nén
tdng 12 ngudn ki&n thic va chuyén mon déng tin
cdy (Muda va Hamzah, 2021).

$6 20 - Thang 9/2024 289



TAP CHi CONG THUONG

Thdi do dé cap d&€n phan dodn ddnh gid cia mot
c4 nhan vé mot khdi niém. Khi cdc c4 nhan hinh
thanh phédn dodn tich cuc hodc tiéu cuc, thai do cta
ho 4nh hudng d&€n hanh vi tham gia hoic kiéng mot
s6 hanh vi nhat dinh (Ajzen, 1991). Ly thuyé&t vé
hanh vi c6 k& hoach cho thdy m6i quan hé tich cuc
giita thai do va y dinh hanh vi (Ajzen, 1991). Céac
nghién cifu truc diy vé tiéu dung phuong tién
truyén thong xa hdi da xdc nhan dnh hudng tich cuc
clia thai do dén y dinh xem ndi dung trén céc nén
tang chia sé video va viéc mua céc sin phim dugc
dé xuit. Hon nita, moi quan hé giita nhitng ngudi
sang tao ndi dung vé thuc pham va ngudi xem clia
ho 14 m&i quan hé ban xi hdi, vi ngudi xem cé thé
riit lui né€u ho thdy trdi nghiém xem khong thda
dang. Mot loai thuc phéfm cu thé ¢6 thé dugc gidi
thiéu trong nhiéu video va nhitng ngudi sing tao
thuong nhdn dugc tai trg thuong hi¢u dua trén
pham vi mang luéi ctia ho, lam ting cudng sy canh
tranh gitfa cdc nha sdng tao ndi dung.

Nghién citu trudc day di chi ra ring video vé
thuc phdm c6 thé khuyén khich ngudi tiéu ding
tiéu thu thuc pham (Tazeoglu va Bozdogan, 2022).
Ngudi tiéu diing c6 thé thu thap thém thong tin vé
thyc phim bing cdch tham gia cdc cudc thio luin
v6i nhitng ngudi viét blog vé thuc pham, ching han
nhu dit cAu hdi trong phan binh luin va do d6 sé
dénh gid tot hon vé thuc phim dugc dé xudt. Tur
day, ngudi tiéu diing c6 thé dua ra quyét dinh mua
hang sdng sudt, cling ¢d ¥ dinh mua hang clia ho.
Kién thitc 12 mot trong nhitng y&u t6 du bdo manh
mé vé Y dinh mua hang cla ngudi tieu ding
(Younus va cdng sy, 2015) va nhiing ngudi tiéu
diing danh nhiéu thdi gian hon trén mang xa hdi c6
nhiéu kha ning thu thip thém thong tin vé thuc
phdm tir nhitng ngudi viét blog, gép phan vao y
dinh mua hang 16n hon.

2.3. Ly thuyét S-O-R (Stimulus-organism-
response) tac dong dén mua hang

Theo Mehrabian va Russell (1974) dé xuit
trong 1y thuyé&t S-O-R, cho riing cdc tin hiéu mdi
trudng c6 thé giy ra phdn ting bén trong & cic cd
nhin (sinh vat), din d&n cdc phan ¢ng hanh vi cu
thé. Piéu nay c6 thé gidi thich ring k&t qua vé mit
caAm xdc va hanh vi clia ngudi tiéu diing trong nhiéu
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bdi cdnh mua hang truc tuyén khdc nhau. Theo
Song va cong sy (2023), da trinh bay ring thai do
ddi v6i ndi dung mukbang (sinh vat) dong vai tro
trung gian moi quan hé giita sy thich thd noi dung
mukbang (kich thich) va y dinh xem mukbang ctia
ngudi tiéu dung (phan tng). Bén canh do, theo
Gogan va cOng su (2018) da xdc nhan tinh hiéu qua
clia ly thuy€&t S-O-R bing céch giai thich Anh hudng
cla gid tri gidi tri, sy tham gia xd hdi va mdc ti€u
thu thong tin d6i vdi viéc ngudi dung ti€p tuc st
dung nén ting thong qua sy hai long. Tém lai, 1y
thuyét nay da dugc 4p dung d€ xic dinh két qua
hanh vi clia tirng c4 nhan trong nhiéu bdi canh tryc
tuyén khdc nhau, gitp 1y thuy&t nay phi hop dé
khdm phd hanh vi cla tirng ngudi xem trong cédc
video vé thuc phdm, trong d6 c6 hanh vi mua hang
truc tuyén.

3. Phuong phap

Bai vi€t nay st dung phuong phép nghién ciu
trudng hop dinh tinh d€ kham ph4 vé tic dong nodi
dung mukbang dén mua hang trén Tiktok thu hep
khodng cach giffa cic nghién citu lién quan vé muc
tiéu phat trién hanh vi mua hang clia ngudi xem.
Muc tiéu 1a phan tich va hiéu cdc khia canh ctia vé
ndi dung mukbang, cic 1y thuyét lién quan chua
dugc kham pha trong viéc mua hang online. Do do,
céc phuong phdp dinh tinh s& cho phép téc gid tié€p
cAn gin hon va d4nh gid cao nhitng trdi nghiém ctia
ngudi diing nén ting tic dong d&€n hanh vi mua.
Cudi cling, nghién cttu nay, tip trung vao Thanh
phd H) Chi Minh, 18p ddy khodng tréng nghién ciu
vé tdc dong clia ndi dung ti€p thi c6 sitc 4nh hudng,
cu thé 1a video vé thuc phﬁm, ddi v6i hanh vi cda
ngudi tieu ding & cic thi trudng méi ndi, von chua
dugc kham phd nhiéu (Kanaveedu va
Kalapurackal, 2022). Do vay, cidc phat hién cung
cAp nén tdng va ¥ nghia ban diu cho cidc nha
nghién ctu dang nghién cu phan @ng ctia ngudi
tiéu diing d6i v6i video vé thuc phdm tai Thanh phd
H6 Chi Minh.

4. K&t luan

Nghién cifu nay c6 mot sd déng gép quan trong
cho ti€p thi ngudi c6 sitc 4nh hudng va tai liu vé
tiéu thu thuc phim. PAu tién, nghién cttu md rong
céc 1y thuyét S-O-R sang ti€p thi ngudi c6 sitc 4nh



QUAN TRI - QUAN LY

hudng khi sdng tao ndi dung trén nén, 1a dong luc
clia ngudi tiéu ding dnh hudng dén thdi do doi véi
cic video va vlogger vé thuc pham, cudi ciing din
dén viéc mua cic sin phéfm thuc phéfm ducc
khuyé&n nghi trong video mukbang.

Muc tiéu thit hai cia nghién cu nay tp trung
vao hanh vi cia ngudi dung TikTok dya trén ndi
dung mukbang vé thuc phdm tic dong dén y dinh
mua hang. Ngudi tiéu diing chiu 4nh huéng nhiéu
hon béi cdc khuyén nghi va ddnh gid tr nhitng
ngudi dung khic dudi dang vin ban, bao gdm noi
dung dé cap dén trong video mukbang, x&p hang
sao va binh luan, khi mua thyc phdm thong qua
TikTok. Pdnh gid truc tuyén c6 mot s6 tdc dong
dén dinh gid clia ngudi tiéu dung, gitip ho cdm
thdy mu6n mua thuc pham sau khi xem ddnh gid
Vi né cung cip cho ho ban tém tit chung vé huong
vi clia thuc phdm, ho bi 4nh hudng bdi tinh lan

TAILIEU THAM KHAO:

truyén cla thyc phim, diu nay dnh hudng d&n
ngudi tiéu ding mua thyc phim thong qua @ng
dung TikTok, bat ké viéc mua hang sé& dién ra tai
ctta hang truc tuyén hay ngoai tuyén. Ngudi tiéu
diing s& khong bao gid ngin ngai mua hang vi ho
bi€t riing huong vi thdm ngon cda thyc phadm lan
truyén nhanh chéng trén mang, noi nhiéu khich
hang d€ lai ddnh gid tich cyc tai thi trudng Thanh
phd Ho6 Chi Minh.

Mic du bai viét da c6 sy phan tich va déng gép
nhat dinh vao gid tri nghién cttu nhung vin khdng
tranh khdi nhitng han ché&, nhu: pham vi nghién cttu
méi chi dugc thyc hién tai Thanh phd H6 Chi Minh.
Do viy, két qui con mang tinh dai dién cho dia
phuong nht dinh nén thi€u tinh bao quit ving. T
nhitng han ch€ trén clia nghién cttu trén, tdc gid c6
nhitng dé xuat cho huéng nghién ctu ti€p theo, md
rong pham vi nghién cttu sang nhitng do6 thi [6n m
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IMPACT OF TIKTOK’S MUKBANG ASMR VIDEOS
ON THE PURCHASING BEHAVIOR OF CONSUMERS
IN HO CHIMINH CITY

® Master. NGUYEN TRAN NGOC LINH
Faculty of Economics - Administration, Van Hien University

ABSTRACT:

The popularity of food videos, or Mukbang, on TikTok has surged, making it a lucrative
marketing strategy for brands. Businesses are increasingly concerned about the platform's impact
on consumer behavior, particularly its potential to influence purchase decisions. This study delves
into the mechanisms behind short video marketing's effectiveness, examining how it drives
purchase intentions and shapes food reviews. Additionally, it explores the role of viral food trends
in encouraging online purchases, even in the context of Ho Chi Minh City's e-commerce market.

Keywords: content, Tiktok, ASMR Mukbang, purchasing behavior.
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