TAP CHi CONG THUGNG

NGHIEN CUU CAC YEU TO ANH HUGNG PEN
THAI PO CUA NGUOI TIEU DUNG POI VOI
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TOM TAT:

Nghién ctu nhim do Iudng cdc nhan t6 4nh hudng dén thdi dd clia ngudi tiéu dung (NTD) ddi
v6i cdc hang héa mang nhéan hiéu riéng (NHR) ctia nha bén 1¢ Winmart. K&t qua nghién ctu cho
thay y&u t& hinh 4nh siéu thi c6 dnh hudng 16n nhat d&n thdi d6 cia NTD d6i véi NHR Winmart,
ti€p d6 12 y&u t6 quan tAm dé&n gid, tinh cdch tin ciia NTD va NTD thong minh. Y&u t& rli ro cim

nhan c¢6 4nh hudng ngudc chiéu d&n thii do, ddy ciing 13 y&u t& ¢6 4nh hudng nhé nhat.
Tu khéa: nhan hi€u riéng, Winmart, thai do ngudi ti€u dung, nha ban 1é, TP. Ho6 Chi Minh.

1. Dit van dé

Trong nhitng nim gin diy, hang héa mang
NHR ctia nha ban 1€ thu hit dugc sy chd y cta
nhiéu nha quén 1y siéu thi cling nhu cic nha nghién
ctfu trong va ngoai nudc. Cac NHR tiép tuc ting thi
phan trén toan ciu véi thi phan dat gan 50% & cac
qudc gia nhu TAy Ban Nha va Thuy Si (Fuduric
Morana, et al, 2022)

Tai thi trudng Viét Nam, sy ting trudng manh
mé ctia thi trudng ban 1& cling vdi su thay d6i théi
quen mua sim ctia NTD da chitng minh dugc tiém
ndng cla thi trudng bédn 1& hién dai s€ con vudt xa
hon nita so vdi chg truyén thong. Trong nhitng nim
qua, cdc nha bdn 18 ciing di va dang diy manh
chuong trinh phét trién NHR cta ho. Pay la nhitng
cd s& d& tin ring hang nhin riéng s& ti€p tuc phat
trién tai thi trudng Viét Nam. Hi€én nay ndi bat
trong lang ban 1& khong thé khong ké dé€n Winmart.
Tan dung lgi th€ cla cong ty me Masan, Winmart
& Winmart+ da phat trién 4 NHR dic trung, gdbm:
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WinMart Good (thuc ph?i’m kho); WinMart Cook
(thgyc phim ch& bi€n); WinMart Home (dd gia
dung); WinMart Care (chim séc c4 nhan). Gan
day, Winmart con cho ra mdt nhin hiéu Bengs
chuyén vé cédc loai thuc phdm tién 10i, chat lugng
tot v&i gid thanh binh din, huéng dén muc tiéu
cung cAp da dang lya chon vé sdn phim va mifc gid
(Ngoc Thity, 2022). Theo két qua kinh doanh dudc
Masan cong bd, trong nim 2022, Win Commerce
da mG thém 730 cla hang WinMart+ va 8 siéu thi
WinMart, ning tdng s6 ctra hang d&€n cudi nim 1én
3.268 ctta hang WinMart+ va 130 siéu thi WinMart.
DAy 1a chudi ban 1& hién dai 16n nhit vé s6 lugng
diém ban. (Ha My, 2023)

NHR da tr§ thanh mot trong nhitng chién ludc
v€ nhan hiéu ma cdc nha quén ly bdn 1& can diu
tu xay dung thong qua cac hoat dong khong ngling
cai ti€n chat lugng, da dang héa cdc sian phim
NHR va hd trg cdc hoat dong ti€p thi truyén thong
cho sdn pham NHR. Vi vay, nghién cttu thdi do
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clia ngudi tiéu dung d6i véi nhan hiéu riéng cla
nha ban 18 Winmart tai TP. H6 Chi Minh 1a ¢6 ¥
nghia d6i véi cdc nha qudn 1y siéu thi néi chung
va Winmart néi riéng.

2. Phuong phap nghién ctiiu

2.1. Xay dung mé hinh va gid thiét nghién ciiu

Téc gid dya vao md hinh nghién cttu ctia Lin va
cdng su vé cc yéu to 4nh hudng dén thdi do cia
NTD Pai Loan ddi v6i thyc phaim NHR clia cdc nha
ban 1& chau Au dé @& xuit md hinh cho dé tai nghién
citu cac yé&u to anh hudng dén thai do ciia NTD doi
vGi hang héa NHR ctia nha ban 16 Winmart. M6 hinh
clia Lin va cdng su dua ra 4 bi€n doc 1ap 1a “Su quan
tam dén gid”, “Chat luong cAm nhan”, “Rdi ro cam
nhan” va “NTD thdong minh ty nhan thiic”, cac bién
nay kha ph hop véi do tin cdy thang do cao (hé s6
Cronbach’s Alpha ctia cdc nhém nhan t§ dao dong
trong khodng tir 0.8274 d&n 0.9191) va phuong sai
trich 0.74 (Lin va cOng su, 2009).

Bén canh do6, cdc nghién ctu khic ciing chi ra
riang hinh 4nh siéu thi ¢6 tdc dong rat 16n dén thai
dd ctia NTD ddi v6i hang héa NHR ctia nha bén 18,
céc nha bdn 18 tao dudc hinh 4nh t6t trong tAm tri
khach hang sé thu hdt dugc su quan tim cia NTD
(Vahie va Paswan, 2006, Semeijin va cOng su,
2004, Nguyén Thi Mai Trang, 2014). Va yéu to
“Tinh cdch tin cta NTD” cling ¢6 4nh hudng 16n
dén thai do clia ho ddi v6i hang héa NHR, NTD
cang hitng thd trong viéc tim toi, mua sim céc san
phim mdi cang c6 thdi do tich cuc vdi hang héa
NHR (Jin va Suh, 2005, Nguyén Thi Mai Trang,
2014). Vi vay, tic gia dé xuit dua thém bi€n “Hinh
anh siéu thi” va “Tinh cdch tAn ctia NTD” vao md
hinh nghién ciu.

Tuy nhién, tdc gid loai bd bién “Chat lugng
cdm nhan” ra khéi md hinh. Béi, theo két qud
nghién citu cia Batra va Shinha nam 2000, nghién
clia ctia Lin va cdng sy ndm 2009, chit lugng cdm
nhian mang yé&u t6 rii ro do NTD cdm nhin hang
héa NHR c6 gid thdp nén c6 sy lién tudng chat
lugng khong t6t va cdm gidc nghi ngd, khong chic
chin khi chuyén ddi quyét dinh mua hang héa tir
thuong hiéu nha sin xuit sang thuong hiéu riéng.
Vay, chat lugng cdm nhin nim trong y&u to rii ro
cdm nhan, do dé tdc gid loai bd bi€n chat lugng
cdm nhan ra khdi moé hinh d€ hoan chinh bién rai
ro cam nhan.

Do d6, mo6 hinh nghién ctfu dé xuit clia tic gia
vdi 5 bién doc 1ap 12 “Quan tAm dén gid”, “Hinh
anh siéu thi”, “Rai ro cAm nhan”, “Tinh cdch tin
cia NTD” va “NTD théng minh ty nhin thic” va
ky vong diu c4c bi€n nhu Hinh 1.

Hinh 1: Mé hinh nghién ciiu dé nghi
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Céc gia thi€t nghién ctu:

Gid thuyét HI: Quan tAm dén gid c6 tuong quan
cling chiéu dén thdi dd ctia NTD ddi véi NHR clia
Winmart.

Gida thuyét H2: Hinh &nh siéu thi c6 tuong quan
cling chiéu dén thdi dd clia NTD ddi véi NHR clia
Winmart.

Gida thuyét H3: Rii ro cdm nhén ¢6 tudng quan
ngugc chiéu dén thai do ctia NTD ddi véi NHR clia
Winmart.

Gid thuyét H4: Nhan thitc cia NTD thong minh
c6 tuong quan cuing chiéu dén thdi do ciia NTD ddi
v6i NHR ctia Winmart.

Gia thuyét H5: Tinh céch tin ciia NTD ¢6 tudng
quan ciing chiéu dé&n thdi do clia ho d6i véi NHR
cta Winmart.

2.2. Phuong phdp nghién citu

Dit liéu so cip: Dit liéu sd cAp dudc thu thap
biing cdch ti€n hanh khio sit thong qua phdng van
biing bang cau hdi. Pdi tugng phdng van 1a nhitng
NTD da bi€t d&€n nhitng sin phim mang NHR clia
Winmart tai TP. H5 Chi Minh.

Viéc khdo sit dugc ti€n hanh bing cidch phat
bang cau hdi truc ti€p va qua google forms. Bang
ciu hdi dung thang do Likert theo 5 mic do: 1-hoan
toan khdng ddng y; ... ; 5-hoan toan ddng y.

MaAu sé& dugc chon theo phuong phép thuén tién,
mot trong céc hinh thiic chon mAu phi x4c suit.
Kich thuéc mau tdi thi€u cin thi€t cho phén tich hdi
quy 1a n > 50 + 8p = (50 + 5*8) = 90, trong khi kich
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thudc mau t6i thi€u can thiét cho phan tich EFA cin
thu thap dit liéu véi kich thuSc miu 1a it nhat 5 miu
trén mot bi€n quan st 12 n = 20*5 = 100 nén kich
thitc miu tdi thi€u dy ki€n clia nghién cifu nay Ia
100. P& dat dugc kich thudc mAu dé ra, tic gia tién
hanh khdo st véi kich thudc miu 1a 300. Sau khi
thu thap va sang loc thu dugc kich thuéc miu 1a 256
quan sét.

Dir liéu thu thap dugce dugc xit Iy trén phan mém
SPSS20.0

3. K&t qua va thao luan

3.1. Thong ké mé ta dic diém mdu khdo sdt

V6i 256 quan st thu dugc, két qui thdng ké mo
ta nhu sau:

Vé gidi tinh, nam gidi c6 64 ngudi (chi€m 25%),
nit gidi ¢6 192 ngudi (chi€ém 75%).

Vé dé tudi, nhd hon 25 tudi c6 52 ngudi (chi€m
20,3%), tir 25-35 tudi c6 100 ngudi (chi€m 39,1%),
tir 36-45 tudi c6 76 ngudi (chi€m 29,7%), trén 45
tudi c6 28 ngudi (chi€m 10,9%).

Vé trinh dj, phd thong c6 40 ngudi (chi€m
15,6%), cao dfmg c6 84 ngudi (chi€m 32,8%), dai
hoc ¢6 108 ngudi (chi€m 42,2%), trén dai hoc ¢6 24
ngudi (chi€m 9,4%).

Vé thu nhdp, duéi 3 triéu c¢6 20 ngudi (chi€m
7,8%), tit 3-5 triéu c¢6 40 ngudi (chi€m 15,6%), tir 6-
9 triéu c6 108 ngudi (chi€m 42,2%), tir 10-15 trieu
c6 68 ngudi (chi€m 26,6%) va trén 15 triéu c6 20
ngudi (chi€m 7,8%).

3.2. Bdnh gid dj tin cdy cua thang do

3.2.1. Phan tich Cronbach’s Alpha

K&t qud Cronbach’s Alpha cdia cdc yé&u td 4nh
hudng dén thai do cia NTD d6i v6i hang héa
mang NHR ctia nha bian 1é gdm cic thang do: Thdi
dd doi véi NHR Winmart (TD), Quan tAm dén gid
(GIA), Hinh 4nh siéu thi (HA), NTD théng minh
tu nhan thic (TM), Rdi ro ¢cdm nhan (RR), Tinh
cdch tin ciia NTD (CT), déu dat yéu cau va c6 hé
s6 Cronbach’s Alpha déu 16n hon 0.6. Trong d6
thdp nhat 1a y€u t6 GIA v6i hé s6 Cronbach’s
Alpha = 0.730 va cao nhdt 12 yé&u t6 TD v6i hé s6
Cronbach’s Alpha = 0.854. Pi¢u nay cho thdy cdc
bi€n c6 mdi lién hé chiit ché véi nhau trong cling
khdi niém thanh phin. Hé s tuong quan bién -
téng ctia cdc bi€n déu 16n hon 0.3, nén chdp nhin
céc tat cd cdc bi€n. Vay, cdc bi€n quan sit clia
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thang do nay 12 phit hdp véi md hinh, do dé déu
dugc gitt nguyén cho phan tich EFA.

3.2.2. Phan tich nhan t6 khdam phd EFA

K&t qua phan tich nhan 8 (EFA) cho thdy 20
bi€n quan sat dudc nhém thanh 5 nhan 6. Hé s6 tai
nhan t& (Factor Loading) déu > 0.5 nén céc bién
quan sat déu quan trong trong cdc nhan td, chiing c6
¥ nghia thi€t thuc. Mbi bi€n quan sit c6 sai biét vé
hé s tai nhan t& déu > 0.30 nén ddm bio dugc su
phan biét gilta cdc nhan 5. H&é s6 KMO = 0.762
nén phan tich nhan t§ EFA phit hop.

3.2.3. Phan tich tuong quan

K&t qua phan tich ma trin tuong quan gitta cdc
bi&n trong mo hinh cho thay: cdc bi€n doc 1ap déu
c6 tuong quan tuyé&n tinh khd manh véi bi€n phu
thudc, cdc hé sd tuong quan déu c6 y nghia thdng
ké (p < 0.01). Cu thé, mdi quan hé tuong quan
gifta bi€n y TD va HA 1a 0.596, tuong quan véi
TM la 0.625, tudng quan véi RR 1a 0.650, tuong
quan véi GIA la 0.442, tuong quan véi CT la
0.763. Bi&€n RR c6 tuong quan ngugc chiéu véi
bi€n TD, HA, GIA, CT, TM.

3.2.4. Phan tich hoi quy

V&i mo hinh nghién ctu cta bai, tac gia ¢c6 mo
hinh hdi quy v6i cdc bi€n ddc 1ap 1a: hinh 4nh siéu
thi (HA), quan tim dén gid (GIA), rtii ro cAm nhin
(RR), NTD thong minh (TM) va tinh cdch tin cla
NTD (CT) va bién phu thudc 1a thdi do cia NTD
ddi v6i hang héa mang nhin hiéu cta nha ban 1é
Winmart (TD).

Phuong trinh hdi quy tuyén tinh c6 dang nhu sau:

TD = B0 + I*HA + R2*TM

+ B3*RR+ 4*GIA + B5*CT + ¢

K&t qua nghién citu cho thdy R? hiéu chinh =
0.616. Nhu vay, mo hinh nghién cttu 1a phtu hgp va
tuong quan chit ché. K&t qud ciing cho thiy, R2
hiéu chinh < R2 = 0,623 dung dé d4nh gid do phu
hgp cila mod hinh nghién ctu sé an toan hon vi
khong thdi phdng mitc d6 phit hgp ctia mo hinh.

Béang 2 cho thdy 5 bién doc lap RR, CT, GIA,
HA, TM c6 hé s6 beta chuidn héa 1a RR = -0.110;
CT = 0.195; GIA = 0.233, HA = 0.372 va TM =
0.171, v6i miic y nghia nhd hon 0.05. Céc hé s nay
cho thi'y tAm quan trong twong ddi clia cac bi€n doc
lap RR, CT, GIA, HA va TM khi chiing cing mot
lic duge dwa vao md hinh gidi thich cho bi€n phu
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Bdng 1. Panh gid dé phu hdp ciia mé hinh héi qui

M@ hinh R R?

R2hiéu chinh

Sai léch chuén Durbin - Watson

1 .790a 0.623

0.616

0.51972 1.847

Nguédn: Két qud phan tich SPSS 20.0

Bdng 2. K&t qud phén tich hdi qui bdi mé hinh héi qui

Coefficients?
Hé s khong chuén héa Hé s& chuan héa Da cdng tuyén
Mé hinh : t Sig.
B Sai léch chuan Beta Dung sai VIF

(Constant) 548 194 2.825 .005
RR -.092 .043 -110 -2.136 .034 791 1.264
CT 162 .047 195 3.425 .001 647 1.546
1 GIA 215 .052 233 4115 .000 653 1.531
HA 317 .044 372 7.211 .000 .788 1.269
™ 131 .043 A7 3.061 .002 671 1.491

a.Bién phu thuéc: TD

thudc TD. Hé s6 tuong quan tirng phin dao dong tir
0.442 dén 0.763 gép phan lam hi€u rd hon tim
quan trong cla tirng bi€n khi ching dugc st dung
chung véi cac bi€n khic trong mo hinh. Nhu vay,
hé s6 beta chuin héa va hé s6 tuong quan tifng
phan cho thdy mifc dd quan trong clia cdc bi€n dnh
hudng t6i TD, theo thit ty sau: 1) HA, 2) GIA, 3) CT,
4) TM, 5) RR. Nhu vay, trong mo hinh nay c6 5
bi€n doc 1ap tic dong dang ké dén thai do ctia NTD
ddi véi NHR Winmart.

Phuong trinh hdi qui chuin héa:

TD =0.372HA + 0.233GIA + 0.195CT

+0.171TM - 0.110RR

4. K&t luan va ham ¥ quan tri

K&t qua nghién citu, m6 hinh hdi quy cho thdy
thdi do clia NTD doi véi NHR ciia nha béan 1é
Winmart bi chi phdi manh mé bdi hinh 4nh siéu thi
v6i hé s8 B = 0.372, ti€p dén la quan tAm dén gid
v6i B =0.233, yé€u t6 tinh cdch tan ctia NTD véi B =
0.195, y&u t6 NTD thong minh véi p = 0.171 va
cudi cling 12 yé&u td rli ro cAm nhan véi hé s6 B = -
0.110. T k&t qua nghién ctu, tac gid dua ra mot sd
ham y quan tri gidp si€u thi ning cao thdi do tich
cuc cia NTD ddi véi NHR ctia nha ban 1é Winmart
nhu sau:

Nguébn: Két qud phan tich SPSS 20.0

1) Vé viéc ndng cao hinh dnh siéu thi: Nang cao
hinh &nh siéu thi trong tAm tri khach hang la gidi
phdp quan trong nhAt vi sy 4nh hudng ctia né 1a 16n
nhat. Siéu thi can bd tri haing héa vao cc gian hang
mot cdch hgp ly dé thuan tién cho ngudi mua chon
hang va ra quyét dinh mua hang. Cich sip x&p
hang hgp 1y 12 mot nghé thuat bdn hing nhim
chinh phuc kh4ch hang va day ciing 1a y&u t6 canh
tranh cla cdc doanh nghiép kinh doanh loai hinh
siéu thi. Siéu thi cAn m& 16p huén luyén nhan vién
vé k¥ niing sip x&p, bd tri hang héa hop 1y, bit mit
va ding quy cach. Nhém nhitng hang héa gidng
hoic ¢6 lién hé lai v6i nhau d€ tao su thuén tién cho
khach hang. Anh sdng cin dudc bd tri hop 1y, hai
hoa @€ khach hang dé tim, d& Iva chon. Quén 1y can
tao ra su da dang cho cidc hang héa thuc phffm bing
cdch nhap nhitng mit haing méi, mit hang phd bién
trén thi trudng dugc khach hang wa chudng.

2) Vé gid: Su quan tAm dén gia ciia NTD mic du
chua phdi la y&u t6 quan trong nhit nhung ciing 1a
mot yéu td ¢6 dnh hudng rat 16n d&n thai do cla
NTD véi hé s6 B =0.233. P& ning cao cdm nhin vé
gia ddi v6i san phaim NHR WinMart, cAn phai nang
cao miic do théa man chung vé€ gid ci cdm nhan
clia khach hang. WinMart can phdi c6 cdc chinh
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sach cdi thién sy hai long gia ca bing cac chuong
trinh khuy&n maii, cidc chuong trinh khuy&n mai,
gidm gid rat hdp din va thu hit lugng 16n khich
hang. Ngoai ra, Winmart ciing can thuc hién lién
k&t cling c6 1gi véi cac nha cung ng trén thi trudng
dang giap khé khin trong viéc quing ba thuong
hi¢u. Bén canh d6, Winmart cling xem xét xay
dung hé thong phan phdi thé hiéu quéa va hop 1y,
d4y chi phi xuong mifc thip nhat.

3) Vé viéc ting cuong hoat dong marketing nhim
thiic ddy thdi dé tich cuc ciia NTD thong minh va
NTD c6 tinh cdch tdn cao: Hién nay Winmart la
mdt thuong hiéu ban 1é kha quen thudc trong tAm tri
khach hang véi hé thong siéu thi, ctta hang tién lgi
rong khip ci nudc. Pdiéu d6 cho thiy chi€n lugc
truyén thong va tiép thi cia Winmart kh4 thanh
cong. Winmart cin ting cudng hoat dong quing
cdo trén cdc phuong tién truyén thong dai ching
nhu bao, dai, internet, td roi..., d6ng thdi khong
ngitng ddi méi va sang tao cic phuong thic truyén
thong, quang cdo d€ phu hop véi xu hudng va thi
hi€u clia NTD nhiam thu hit sy chi y cta khach
hang. Bén canh d6, ting cudng cic hoat dong két
ndi v6i khach hang, tao nhiéu uvu dii cho khich
hang than thi€t, thudng xuyén md cdc hdi nghi
khéach hang dé gi6i thiéu cic san phdm dich vu méi

Loicam on:

ddng thdi nghién cttu phét trién cic mau ma, chiing
loai hang héa mdi, phong phii da dang d€ dap tng
nhu ciu khich hang ngay cang cao, dic biét 1a
nhitng khéach hang cé tinh c4ch tin cao, cho ho cé
cam gidc chi€n thing khi quy&t dinh mua sim hang
héa NHR tai Winmart.

4) Vé viéc ndng cao chdt lugng sdan phdm dich vu
nhdm gidm cam nhéan rii ro: D& dap ting tot nhu
cAu clia khach hang thi chit lugng sidn phdm, dich
vu 1a mot y&u t§ quan trong. Khi khach hang dén
véi siéu thi v6i niém tin chit lugng hang héa dugc
bdo ddm s& din dén rdi ro cAm nhan Ia thap nhat.
Vay nén dé dap wng nhu ciu nay, Winmart can
phai khong ngirng ning cao chat lugng, quan tim
dén tiéu chi vé @0 an toan clia san phim, ddng thdi
chi trong hon khau bdo quin, ddm bdo cung cap
nhitng sdn pham t6t nhit d&n tay khach hang. Cu
thé, Winmart cAn thuc hién: (1) PAm bao tit ci sdn
phim dudc bay ban tai Winmart phai tudn theo cic
quy dinh chat lugng; (2) Kiém tra kiém soét chit
ché cdc nha mdy sdn xudt cung cAp hang cho
Winmart v6i sy hd trg clia doi tac 1a cong ty hang
diu trong viéc kiém tra, thim dinh, kiém nghiém,
va chitng nhan; (3) Ap dung céc tiéu chudn vé dam
bao chat lugng va vé sinh an toan thuc ph§m vao
cdc quy trinh hoat dong ctia siéu thi m

Nghién citu nay la mét phin ciia dé tai khoa hoc va cong nghé cap co sé ma sé CS-CB23-KT-01 duoc
cdp kinh phi béi Truong Pai hoc Nong Lam TP. Hé Chi Minh. Tdc gid xin gii oi cam on dén Truong Pai
hoc Nong Lam TP. Ho Chi Minh dd cdp kinh phi cho nghién ciiu.
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ABSTRACT:

This study explores the factors affecting the attitude of consumers towards the private label
goods of Winmart. The study’s results show that the factor of supermarket image has the greatest
influence on consumers' attitudes towards Winmart’s private label goods. It is followed by the
factors of price, consumer innovation, and smart consumers. The study also finds that the factor of
perceived risk has a negative effect on consumers' attitudes towards Winmart’s private label
goods, but it has the weakest impact.
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