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TOM TAT:

Cic diém dén du lich dang phai d6i mat v6i rat nhiéu thach thiic do sy xAm nhap va canh tranh
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gay gat clia cdc doi thi canh tranh khéc cé hién tai va tiém an. Do d6, cdc di€m dén du lich can xéc

dinh dugc viéc tao dung hinh dnh that sy sdu sic trong tAm tri khdch hang 12 mot yéu td tao nén sy
song con, quyét dinh sy ton tai ctia nganh Du lich. Tir d6, van dé vé thuong hiéu cta diém d&n dugc
quan tdm chi trong. Tuy nhién, cdc nghién cttu vé van dé nay it su quan tAm clia gidi hoc thuat

trong bdi cdnh cdc di€m dén du lich. Muc dich clia nghién citu 13 nhim xdc dinh cdc xu huéng
nghién cifu vé tai san thuong hiéu di€m dén du lich dé tir d6 c6 thé dwa ra mdt s6 ggi y vé cic

nghién citu lién quan dé&n tai sin thuong hiéu di€m dén du lich nay trong thdi gian dén.
Tu khéa: tai sdn thuong hiéu, tai sdn thuong hiéu di€m dén, di€m dén du lich, xu huéng

nghién cttu.

1.Pit van dé

Hién nay, du lich ngy cang dugc chi trong dau
tur vé& cd s& vat chit, cdnh quan, moi trudng thuc su
thuan tién cho du khéch dén thim quan, nghi dudng
hay d&n cong tac. Nhung cic diém dén dang phai
ddi mit véi rat nhiéu thich thitc do sy xAm nhap va
canh tranh gay git clia cdc doi thi cd hién tai va
tiém 4n. Do d6, cic diém dén can xdc dinh dugc
viéc tao dung hinh dnh that sy sAu sic trong tAm tri
khidch hang 12 mot y€u t6 tao nén sy sdng con,
quyét dinh sy ton tai cia nganh Du lich. Vi ly do
nay, thuong hiéu diém d€n trd nén rii ro cao hon vi
phin 16n nhitng gi tao nén thuong hid¢u ddi khi c6
thé bi thay ddi bdi nhitng Anh hudng kh4 don gidn
do con ngudi gay ra, cdc sy ki€n ty nhién hodc doi
khi la sy can thi€p cé muc dich.

Tai san thuong hiéu 12 chd dé danh dugc nhiéu
su quan tim cta cdc nha nghién cfu tir cudi thap
nién 1980. Nghién citu v€ tai sin thuong hi¢u khong
chi dirng lai & sdn phim hitu hinh hay dich vu ma da
dan lan tda sang diém dén du lich. P c6 mot vai
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nghién cifu vé tai san thuong hiéu d6i véi diém dén
(Myagmarsuren va Chen, 2011). Nghién cttu truéc
day da thira nhan gid tri gia ting ma thudng hiéu
mang lai cho diém dén du lich va do d6 tAm quan
trong clia viéc xdy dung thuong hiéu diém dén
thanh cong ciing nhu hiéu biét va quan 1y cic yé&u t&
quyé&t dinh tai sin thuong hiéu cho diém dén du lich
(Boo va cdng su, 2009). Cu thé hon, Ferns va Walls
(2012) cho riing cac khia canh khac nhau ca tai sin
thuong hiéu diém dén c6 tic dong tich cuc dén y
dinh ghé thim di€m dén ctia khach du lich.

2. Cao's6 1y thuyét

Tai san thuong hi¢u diém dén

Cac nghién cdu trong linh vyc tai san thuong
hiéu diém dé&n (Destination brand equity) chi yé&u
dua trén cdc cong trinh vé tai sdn thuong hiéu
doanh nghiép va sdn pham. Mic dit vin con nhitng
tranh cdi liéu tai sdn thuong hiéu c6 thé dugc ap
dung tir sin pham sang di€m dé&n du lich hay khong
vi khdi niém nay tr§ nén kha phic tap, kh6 nim bit
khi k&t n6i né v6i modt diém dén (Konecnik va
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Gartner, 2007). Tuy vdy, da c6 nhitng cong trinh
nghién cifu qudc t€ vé tai san thuong hiéu di dugc
4p dung cho céc diém d&n du lich.

Cong trinh diu tién 4p dung mo hinh tai sin
thuong hiéu dua vao nghién citu thuc t&€ d6i véi mot
diém dén du lich dugc thuc hién bdi Konecnik va
Gartner (2007), ti€p d6 1a cdc nghién cifu cia Boo
va cdng su (2009); Konecnik va Gartner (2007);
Pike va cong su (2010); Myagmarsuren va Chen
(2011). Ngoai ra, gan day, Srihadi va cong sy
(2015) da dinh nghia tai san thuong hiéu di€ém dén
la gia tri gia ting di ban ting cho mdt di€ém dén
thong qua thuong hiéu ctia diém dén. Khi dp dung
tai san thuong hiéu vao diém dén du lich, da phan
cdc nghién cttu (nhu Pike va cOng sy, 2010; Srihadi
va cong su, 2015...) da k& thira c4c y&u to cau thanh
tai sdn thuong hiéu cia Aaker (1991) gdm 4 thanh
phan: nhan biét thuong hiéu di€m dé&n, hinh 4nh
thuong hi¢u diém dén, chit lugng cdm nhan di€ém
dén va trung thanh thuong hiéu di€ém dén (Kladou
va Kehagias, 2014).

Mic dii ¢6 tiém ning nhung nghién ctu vé tai
san thuong hiéu diém dén du lich méi chi thu hit
dugc sy chi y ctia cdc nha nghién cifu han I1Am gan
day (Boo va cong su, 2009), vdi rat it cong trinh thir
nghiém mé hinh tai sdn thuong hiéu dua trén diém
dén lién quan d&n xay dung thuong hiéu di€ém dén
(Pike va Bianchi, 2013). Mot s6 nha nghién cttu cho
ring nhan thifc vé thuong hiéu, hinh 4nh thuong
hiéu, cht lugng thuong hiéu va long trung thanh
v6i thuong hiéu - nha't quan ndi 1én nhu cot 16i ctia
tai san thuong hiéu dua trén diém dé&n (Konecnik
va Gartner, 2007; Boo va cdng sy, 2009; Kim va
cong su, 2019). Nghién citu cia Konecnik va
Gartner (2007) 1a mot trong nhitng nghién cifu dau
tién vé tai san thuong hidu di€m dén.

D3 véi tai san thuong hiéu diém dén, khai niém
tai san thuong hiéu dya trén khach hang va cich do
ludng né da xudt hién trong moi trudng du lich va
khéach san (Konecnik va Gartner, 2007). Tuy nhién,
diém dén da chiéu hon nhiéu so v6i hang tiéu ding
va céc loai dich vu khiac. Ferns va Walls (2012)
dinh nghia tai sin thuong hiéu diém dén 1a sy két
hgp ctia cdc y&u t& chinh c¢6 thé duge mo t 13 tién
ich tdng thé ma khach du lich dit vao thuong hié¢u
diém dén khi so sdnh vdi cic ddi thi canh tranh.
Mot s6 bién phdp nhim ning cao tai sin thuong

hiéu di€ém dé&n da dudc 4p dung, ching han nhu xay
dung su gin k&t cdm xtic manh mé& hon théng qua
cdc chi€n dich hinh 4nh diém dén va cic chuong
trinh khach hang than thiét v6i diém d&n (Ferns va
Walls, 2012).

3. Phuong phap nghién ciu

P& ti&€n hanh xem xét cdc xu hudng nghién citu
vé tai sdn thuong hiéu diém dén du lich hién nay,
nghién cifu da ti€n hanh sit dung phuong phap tric
lugng thu muc (bibliometric) dé xdc dinh va danh
gid cdc nghién cfu. Ngudn dit lieu duge st dung
trong nghién ctfu nay 13 ngudn dit liu tir cd s& dit
liéu Scopus, diy la cd sG dit liéu khoa hoc duge
ddnh gi4 12 c6 uy tin trén th€ gidi, dm bdo dd tin
cay cho cic k&t qud phan tich dugc.

C4c bai bio bing ti€ng Anh c6 tir khéa
“destination brand equity” trong tén clia bai bdo tir
cdc nam trude dén hét nim 2023 dugc xem xét dé
ti€n hanh phan tich. Téng cong c6 101 bai bio dugc
trich xuat tir cd s& dit liéu Scopus dé phan tich.

4. K&t qua nghién ciu

- V& thdi gian clia cdc nghién cttu (Bang 1), cdc
nghién ctfu sém nhit vé tai san thuong hi¢u di€m
dén vao nim 2007. Piéu nay chitng té cdc nghién
cttu v& tai san thuong hiéu diém d&n vin con kha
mdi. T nam 2017 dén nay, sd lugng nghién ctu c6
sy gia ting dang ké. Nam 2023 s6 lugng cdc nghién
cttu vé tai san thuong hiéu di€ém dén dat 14 nghién
cttu. Piéu nay cho thdy cdc nha nghién cifu cling da
bit dau quan tim chd trong d&€n nghién ctu vé i
san thuong hiéu diém dén.

- V& linh vuc nghién cttu (Bang 2), k&t qua cho
thdy cdc nghién cttu chii yéu & trong linh vuc
Business, Management and Accounting (94 bai
bdo) va Social Sciences (48 bai bdo), cdc linh vuc

Bdng 1. Vé thdi gian cla céc nghién clu

| S8 S S
2007 2 2014 5 2019 8
2009 2 2015 6 2020 10
2010 4 2016 4 2021 7
2011 2 2017 7 2022 16
2012 4 2018 10 2023 14

Nguon: Scopus, 2024
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Bdng 2. Vé linh vuc cla cdc nghién clu

1T Linh vuc nghién clu S6ludng
1 | Business, Management & Accounting 9%

2 | Social Sciences 48

3 | Environmental Science 6

4 | Economics, Econometrics & Finance 5

5 | Computer Science 3

6 | Medicine 2

7 | Mathematics 2

8 | Decision Sciences 2

Ngudn: Scopus, 2024
khéc c6 kha it nghién cifu vé tai sin thuong hiéu
diém dén.

- V& tan suat xuat hién cic tirkhéa (Bang 3), cdc
tir khéa xudt hién nhiéu nhat trong nghién citu vé
tai san thuong hiéu diém dén 1an lugt 1a Brand
Equity (32 1an), Tourist Destination (30 1dn), va
Destination Brand Equity (28 1an), Destination
Branding (18 1an).

- V& qudc gia (Bang 4), k&t qua thdng ké cho
tha'y céc nghién cttu chd yé€u tap trung & Spain (18
nghién cttu), US (15 nghién ctu) va Australia (13
nghién cttu). Pay déu 12 nhitng qudc gia phat trién
va c6 nhiéu nha nghién ctu trong linh vic du lich.

- D€ 15 hon vé xu huéng nghién cifu clia cic
nghién cttu gan diy vé tai sin thuong hiéu diém
dén, nghién citu st dung phan mém VOSViewer.
D& phan tich, nghién cttu da Iwa chon hé so cluster
12 4.0 cho k&t qua 1a c6 36 tir khda dugc sit dung dé
nghién citu. K&t qua lya chon dugc thé hién & Bang
5 (tansd lip laila 16n hon 5).

Bén canh d6, k&t qua con dugc thé hién & Hinh
1. Tir k&t qua nghién cifu & Hinh 1, ta c6 thé thay
cdc tir khéa c6 thé dudc chia thanh 5 nhém (cluster
khac nhau), dé la:

- Nhém 1: C4c nghién ctu vé tai sdn thuong
hiéu diém d€n, bao gdm céc tir khéa: brand loyalty,
customer-based  destination  brand  equity,
destination brand equity, destination marketing,
equity, perceived quality, tourism management,...

- Nhém 2: C4c nghién ctu vé tdi sdn thuong
hiéu, bao gdbm céc tir khéa: brand equity, branding,
customer-based brand equity, destination brand,...

- Nhém 3: Cdc nghién citu vé céc y&u t8 ciu
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Bdng 3. Vé tan sudt cla céc ti khda
dugc st dung trong céc nghién clu

Tukhoa S6ludng
Brand Equity 32
Tourist Destination 30
Destination Brand Equity 28
Destination Branding 18
Tourism Market 1
Tourism 1
Destination Image 10
Customer-based Brand Equity 10
Tourist Behavior 9
Equity 9
Destination 9
Consumer-based Brand Equity 9
Marketing 8
Image 7

Nguon: Scopus, 2024

Bdng 4. Vé qudc gia clia cdc nghién ciu

TT Qudc gia S6 lugng bai bao
1 Spain 18
2 us 15
3 Australia 13
4 South Korea 8
5 India 8
6 China 7
7 Vietnam 5
8 Turkey 5
9 Taiwan 5
10 | SouthAfrica 5
11 Malaysia 5

Nguén: Scopus, 2024

thanh tai sdn thuong hiéu, bao gdm cic tir khoa:
awareness, brand, destination, image, loyalty,
satisfaction.

- Nhém 4: Cic nghién cifu vé thudng hiéu diém
dén, bao g6m cac to khoéa: australia, cbbe,
consumer-based brand equity, destination
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Bdng 5. TU khéa phén tich trong phdn mém VOSViewer

_ . . | Tongsicmanh _ . . | Tongslic manh
Tukhéa Tansb g., o Tukhéa Tan sd g.A -
lién két lién két
Brand equity 32 68 Equity 9 50
Tourist destination 30 139 Destination 9 40
Destination brand equity 28 35 Consumer-based brand equity 9 19
Destination branding 18 44 Marketing 8 37
Tourism market 11 53 Image 7 35
Customer-based brand equity 1 48 Loyalty 6 32
Tourism 11 38 Tourism management 6 29
Destination image 10 39 Destination loyalty 6 28
Tourist behavior 9 53 Destination brand 6 16
Nguodn: Két qud phan tich ciia VOSViewer, 2023
branding, destination  Hinh 1: Két qud nghién ciu phdan logi theo céc nhém
image, vee branding
- Nhém 5: Cac nghién ‘ ‘
cttu vé du lich, bao gbm cic S N R il el
tir khéa Competitiveness’ heritagegourism y numerigal. model
consumption behavior, 0. | empiricalianalysis
heritage tourism, 1 cestnatonioveInT 7 customer-basgd brand equity
marketing, tourism market, Al Ay X L e
tourist destination. ' Y NN ,_T‘pfér&y‘i_ty- }5 \
Phﬁn tiCh th61 gian thlfC customer-based demaﬁén brand équity | .th‘e":, ;.‘f-«‘\(j: :/_‘ AN /:\bbd \
hién cdc nghién cttu (Hinh \ g S | satisfction_
; o ~ tourist s@isfaction g 74 : NI awaténess
2), két qua cho thdy xu e ‘d R i &
% N , A A estinatio and equi > N
huéng nghién cu’U} gan day S ,}_’c! ty\ S\ =iy
(tr ndm 2020) QGi V61 céc destnat TR k\ nsumer-based brand.equi
nghién cdu vé tai san TN el
thuong hi¢u diém dén dé 1a | S P
Consumption ~ Behavior, e AN L=
Heritage Tourism, o L/t

Customer-Based
Destination Brand Equity,
CBBE, Tourist Satisfaction,

Destination Brand Equity, Destination Marketing.

5. K&t luan

Thong qua viéc phan tich tric lugng thu muc doi
vdi cdc nghién cifu vé tai san thuong hiéu diém dén

Ngubn: Két qud phan tich ciia VOSViewer, 2024

K&t qua nghién citu da chi ra riing, s6 lugng cic
nghién cttu vé tai san thuong hiéu di€ém dén c6 su
gia ting khd o rét trong 6 nim trd lai diy. Cu thé
hon, cdc nghién cttu vé tai sdn thuong higu 1an dau
tién dugc thuc hién va nghién ctu 1a vao nam 2007,

uén hé thng co s dir ligu Scopus da cho mdtblic o dén nam 2023 méi chi c6 101 nghién citu, cho

tranh tdng quan vé xu huéng, ciing nhu dic diém
cdc nghién cttu ddi véi tai sdn thuong hiéu diém

dén du lich.

thay cdc nghién cttu vé chii dé nay con khd méi va
¢6 tinh thdi sy trong b&i canh phét trién du lich n6i
chung, phat trién cic diém dén du lich néi riéng.
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Hinh 2: Két qud nghién ciu phan logi theo théi gian

brafiging

ctfu vé tai san thuong hiéu,
thi sin thuong hiéu di€ém

consumption behavior destination brand

tougism
heritage tourism
empiri:*analysls 7

- destinatign loyalty
tourism market
wl:)ranc:! equity
customer-based destination brand equity cbbe i

tourist satisfaction destination image

destination brand equi \ = A
AN destinat[*’randing

destination marketing

travel Bghavior

brandioyalty
tourism management

travel intention

2015 2016

numerigal model

4 customer-basgd brand equity

{_consumer-based brand eq u'w

2017 2018 2019 2020

dén, marketing diém dén...
dang dugc cac hoc gid quan
tdm nghién cu.

Tuy nghién, bai bao nay
van con modt s han ché.
Thit nhdt, nghién cidu chua

destifiation o A 2 A A

’ phan tich sau cu thé vé noi
D \ dung clia cdc nghién ctu vé
seéidacion thi san thuong hiéu di€ém

awageness

dé&n, do d6 chua c6 cdi nhin
cu thé vé cic nghién ctu
nay. Thit hai, nghién ctu
méi chi st dung va phéan
tich cdc bai bdo trong cd s&
dir licu Scopus ma chua
phin tich mot cdch c6 hé
thong va diy di doi véi cic
nghién ctu vé tai san

loyalty

Nguén: Két qud phan tich ciia VOSViewer, 2023

Vé xu huéng nghién citu, két qua phan tich cic
tr khéa clia cdc nghién cttu di xuét ban cho thay,
cdc nghién cttu chl y€u tap trung quanh 5 nhém c6
lién quan dén chi dé vé tai san thuong hiéu diém
dén d6 1a: cdc nghién citu vé tai sin thuong hiéu
diém dén, cic nghién cttu vé tai san thuong hiéu,
cdc nghién cifu vé cdc y&u td ciu thanh tai sdn
thuong hiéu, cdc nghién citu vé thuong hiéu diém
dé&n va cudi cling 1 cdc nghién citu vé du lich. Bén
canh d6, k&t qui phan tich vé thdi gian thuc hién
cic nghién ctu theo tir khéa cho thdy cdc nghién

TAILIEU THAM KHAO:

thuong hiéu di€ém dé&n trén
céc co sd dir liéu khiac nhu
Web of Sciences,... Thit ba, nghién cttu méi chi st
dung phuong phéap nghién citu tric ludng thu muc
bing phAin mém VOSviewer nén két qua dat dugc
van con mot s6 han ché. Do d6, cdc nghién ctiu ti€p
theo c6 thé dudc ti€n hanh nhu st dung nhiéu co s&
ditliéu vé c4c nghién cttu d6i vdi thi sin thuong hidu
diém dén, thuc hién k&t hgp nhiéu phuong phap
nghién cttu va st dung mdt s§ phan mém nghién
cttu khach nhu Citespaces, R,... d€ ¢6 nhiing két qua
va nhitng khdm phd thd vi hon d6i v6i xu hudng
nghién cttu vé tai sin thuong hiéu diém dén m
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ABSTRACT:

Tourism destinations are facing many challenges due to the penetration and fierce competition
of both current and potential competitors. Therefore, it is necessary for tourism destinations to
create a truly profound image in the minds of customers. However, academics have given this issue
little attention in their studies. This study is to identify research trends on tourism destination brand
equity in order to make some suggestions for future studies about this topic.
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