TAP CHi CONG THUGNG
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LEN HANH VI MUA HANG CUA THE HE Z
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TOM TAT:

Nghién cttu nay nhim phan tich cdc nhan td tic dong tdi hanh vi mua hang ctia thé hé tré khi
xem xét tic dong clia ngudi 6 siic Anh hudng trong cac budi phat séng truc ti€p (livestream) ciia
ho. Mo hinh Iy thuy&t S-O-R dudc st dung nhim hd tr¢ ddnh gid cac nhan 6 va cdc gia thuyét
trong nghién cttu. K&t qua ctia nghién cttu chi ra ring chuyén mon, sy than thudc va mitc do phi
séng clia nhitng ngudi ndy c6 dnh hudng tryc ti€p tdi hanh vi mua hang clia ngudi xem
livestream dic biét 1a thé hé tré. Bén canh do, sy tin tudng vao ngudi cé stic Anh hudng khong
chi tdc dong tryc ti€p, ma con 1a bi€n da - trung gian, hd trg va cling ¢d thém mdi quan hé gidn
ti€p giita cdc bi€n khdc v6i hanh vi mua hang. Nhitng phat hién clia nghién citu khong chi déong
g6p cho gi6i hoc thuat hi€u 16 hon vé su 4nh huéng ctia cic yéu td dugc nghién cttu tdi hanh vi
ctia th& hé tré, ma con goép phan gitip cho nhitng ngudi thue hién hoat ddng marketing, Iwa chon
hoat dong va con ngudi phit hgp hon v6i d6i tudng muc tiéu nay.

Tir khéa: ngusi ndi ti€ng, hanh vi mua hang, phat séng truc ti€p, mo hinh SOR, thé hé Z.

1. Dit van dé

Internet di trd thAnh mdt phin quan trong trong
cudc sdng clia nhitng ngudi tré tudi tai Viét Nam.
Vé6i s6 lugng ngudi st dung internet theo thong ké
1én t6i 77,93 triéu ngudi, chi€m 79.1% tdng dan sd
Viét Nam (1). Trong d6, phai ké dé&n 70 triéu ngudi
st dung cdc mang xa hdi, tuong tng 71% dan so.
Ngay nay, hoat ddong mua sim thong qua cdc nén
tang mang xa hoi dang trd thanh kénh chinh thdc va
déng gép mot phin gid tri 16n vao trong cic kénh
mua va ban hang (Nielsen, 2021). Mua sim trén
cdc nén tdng thuong mai dién ti va qua cic budi
phét séng truc ti€p (sau day trong bai s& ding la
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livestream) dang ngay cang trd nén phd bién hon
bao gid hét. Tuy 1a dudc sy dén nhan clia cd ngudi
ban va ngudi mua, dac biét la sau mot trdn dai dich
16n, hanh vi mua hang ctia ngudi ti€u diung cé sy
anh hudng va tac dong 16n. Nhung khi xem xét khia
canh 4nh hudng t6i hanh vi mua tif cic budi
livestream clia th& hé tré thi tai Viét Nam van thi€u
nhitng nghién ctu nhim dénh gia cdc yé€u t6 nao
dnh hudng tdi hanh vi mua hang trén nén ting
thuong mai xa hoi (Social commerce) clia th& hé
ndy dic biét 1a xem xét anh hudng ctia ngudi ndi
ti€ng. Céc hinh thitc mang xa hoi méi nhw mang xa
hoi véi cdc video ngin (tiktok) hay cic budi
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livestream dang ngay cang ching minh sic dnh
hudng 16n t6i hanh vi mua sim trén cic nén ting
tric tuyén cla gidi tré (Lin va cong su, 2021a).
Theo Lin va cdng su (2021b), livestream [a mot
hinh thitc phat séng theo thdi gian thuc, cé sy tuong
tdc va thu hit nguGi xem cao, thong qua dé cling
cho phép ngudi phit tryc ti€p tudng tic v6i ngudi
xem, va thiic diy cic hoat dong marketing. Nhiéu
nghién cfu da nhan manh ring mic dd tuong tac
ctia khach hang, 1ong tin cia ngudi tiéu dung va
lugt theo ddi c6 mdi twong quan tich cuc t6i y dinh
mua hang cla ngudi xem khi xem cic budi
livestream (Wongkitrungrueng va Assarut, 2020;
Clement va cdng su, 2021). Nghién ctfu ndy nham
khdm phd 4nh hudng clia ngudi ndi ti€ng hoic
ngudi ¢ stic anh hudng, nhitng ngudi thudng xuyén
c6 cac budi livestream t6i hanh vi mua hang cla
khédch hang tré trén nén ting Tiktok.

Budc qua dai dich covid-19, cac hoat dong mua
ban trén cdc nén tang truc tuyén nhu cic mang xa
hoi ngay cang ng rd va tr§ thanh mo hinh thuong
mai ¢6 stic anh hudng va lan tda manh mé&. Cac
mang x4 hdi la kénh giao ti€p, cho phép su tuong
tdc gilta ngudi mua va ngudi ban, nén né nhanh
chéng chuyén tir kénh giao ti€p thanh moi trudng
kinh doanh (Abdelsalam va cong su, 2020). Ngoai
ra, sy hai long cta khach hang ciing dugc ting 1én
nhanh chéng khi ngudi tiéu dung lya chon st dung
cdc mang xi hoi d€ nhim muc tiéu tim ki€m va
mua cdc sdn phaAm (Shin va Kim, 2021). So v&i cdc
kénh truyén thong k§ thuit s6 khac, livestream 1a
mot kénh thu hit lugng ngudi ding khdng 19, do
tinh ning truc tuyén theo thdi gian thyc (Hua va
Chiu, 2022). Ciing trong nghién ctu ctia minh, Hua
va Chiu (2022) da nhan dinh, livestream c6 thé dat
ty 1& chuyén ddi 1én tdi 65%. Do vay, livestream la
hinh thic thuong mai mdéi dang chi€m linh thi
trudng ban hang tryc tuyén.

Thé hé Z, 1a nhitng ngudi sinh tf nim 1995 t6i
ndam 2009, hién la luc lugng phédt song chinh va
ciing 12 d6i tuong mua sim chinh trén cdc nén ting
livestream. Thé hé Z ciing la th& hé cdng nghé, ho
sinh ra va 16n 1&én da c6 cong nghé & xung quanh, ¢
co hoi va diéu kién ti€p xic v6i cong nghé tir rat
sém (Pham va cOng su, 2021). Chinh vi 1& d6, cac

hanh vi ctia ho bi &nh hudng bdi cong nghé va cudc
song ciing khong tich rdi dudgc cong nghé. Tir d6
cho thdy, cic hoat ddng livestream khong thé
khong nhic t6i thé hé Z.

Nhiéu nghién citu di thuc hién nhim khim ph4
vé hoat dong clia thuong mai dién t&, nhu nghién
ctru cia Hajli (2015) véi viéc xem livestream, hay
nghién cttu ciia Hassan va cong su (2022) véi viéc
k&t hgp md hinh tAm ly va hanh vi cdng nghé dé
xem xét y dinh mua hang cta gidi tré, hay xem xét
tinh tuong tdc xa hoi (Hou va cdng sy, 2019), mic
dd tuong tdc va nhan thic (Wongkitrungrueng va
Assarut, 2020). Qua d6, cé thé két lun, livestream
dang nhin dugc sy quan tAm 16n khong chi cta cac
nha quén tri, ma con clia gidi nghién ctu nham tim
hi€u va phan tich 4nh hudng t6i y dinh mua sim.
Tuy vay, cin c6 thém nghién ciu thyc hién ddnh
gid xem xét cdc yéu to tic dong clia ngudi cé stic
anh hudng (ngudi phét séng) t6i hanh vi mua hang
clia th&€ hé Z khi xem phét séng tryc tiép.

2.Co'sé Iy thuyét

2.1. Tong quan chung

B&i vi la thé hé diu tién sinh ra va 16n 1én trong
ky nguyén clia cong nghé, thé hé Z 1a thé hé dang
nhin dudc nhiéu sy quan tAm clia gi6i nghién citu.
Mot s& nghién ctu thyc hién trén d6i tuong nay dé
nhim tim hi€u vé€ hanh vi va thdi do d6i v6i nhiéu
linh vuc khdc nhau, nhu ¥ dinh s dung cong nghé
dugc nghién ctu bdi Southgate (2017). Nghién ctu
d6 phat hién ring th& hé Z thich st dung cdc nén
tdng cong nghé ¢ tinh ning tuong tac cao, ciing
nhu 1a cdc ndi dung do ngudi s dung tao ra thay vi
thuong hiéu tao ra. Bén canh d6, cic nén ting cho
phép thuc hién va st dung mot cdch nhanh chéng
va tién 1di cling 12 nén tdng dugc thé hé tré tin diing
(Reinikainen va cdng su, 2020). Thé hé Z dang 1a
mot thé hé tao ra nhitng thay ddi 16n trong hanh vi
va sttc 4nh hudng t6i nhitng th€ hé khic. Do do,
nhiéu ban thudc th€ hé Z dang 12 nhitng ngudi c6
sttc Anh hudng 16n trén cdc mang xa hoi, bdi ho bi€t
cdch 1am chd cdc mang xa hoi d€ phat trién thuong
hiéu cd nhan, hay n6i cdch khic la nhitng ngudi c6
anh hudng, thu hdt nhitng ngudi khic (Wong,
2014). Nhitng ngudi ¢6 stc Anh hudng trén mang xa
hdi thuc su khic biét so véi nhém ngudi ndi ti€ng
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truyén thong, bdi ho cé thé 1 nhitng ngui nodi trg,
nhitng hu&n luyén vién, gido vién, hodc chuyén gia
vé mot linh vic nao d6 (Khamis va Welling, 2017).

Nim 2016, cong ty ByteDance cho ra midt mot
mang xd hoi méi 12 Tiktok. Nén ting nay nhanh
chéng nhan dugc sy yéu thich cla cdc ban tré bdi
né gitp ngudi diing thé hién ban than, ciing nhu 12
chia sé cdc khodnh khic trong cudc sdng clia ho.
Sau 2 ndm hoat dong, Tiktok da nhanh chéng vuon
1én thainh mang xa hoi c6 s6 1uot tdi nhiu nhit trén
nén tdng hé diéu hanh iOS véi hon 600 tridu luot.
Mot trong nhitng nhan t6 1am nén thanh cong cla
Tiktok 1a vi né cho phép ngudi diung chia sé cic
video va thuc hién cic hoat dong khac, do vay khi
nhic téi Livestream khong thé khong nhd t6i
Tiktok. Hon thé nita, hé théng nhitng ngudi ndi
ti€ng dang s& hitu tai khodn va hang ngay chia sé
cdc hoat dong trong cudc song ctia ho ciing thu hit
mdt lugng 16n ngudi hAm md ctia ho st dung theo.
Yé&u 8 ti€p theo 1 thdi lugng video ngin, véi do
dai t8i da 1a 3 phit dang gidp t6i vu héa trdi nghiém
cla ngudi dung. Va cé 1€, covid cling la mot tac
nhan diy nhanh s6 lugng ngudi sit dung va nhanh
chéng dua nén tdng ndy thinh mot ndi giao dich
mua bdn, thuc hién cdc hoat dong thuong mai xa
hoi (social-commerce).

Tai thi trudng Viét Nam, tiktok da thu hat dugc
s6 luong ngudi st dung dang k€. Vi viy, véi cic
nha quan tri marketing thi Tiktok 12 mot kénh
marketing ddy tiém ning va cé cd hdi phat trién
16n. Bic biét, d6i tuong ngudi tré, doi tuong chinh
cia nén ting Tiktok dang bi thu hit bdi cdc nha
sdng tao ndi dung, bdi nhitng nguvi ndi ti€ng. Py
12 co hdi mdi cho nhitng ngudi ndi ti€ng va cic
doanh nghiép bét tay nhau dé thuc hién cédc hoat
dong khuyén khich ngudi duing mua sim. Tai thi
truong Viét Nam, Tiktok dang thuc sy gép phan
thay d6i lai co cAu thi phin clia cdc nén ting kinh
doanh truc tuy&n.

2.2. Mo hinh kich thich - chii thé - phdan hoi

Mb hinh kich thich - chd thé - phan hdi
(Stimulus - organism - response - sau day dugc goi
1a m6 hinh SOR) dugc xay dung bdi Merhabian va
Russell (1974), nhim muc tiéu xem xét sy nhin
thifc va phan ng ctia mot cd nhan vé dnh hudng
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tr moi trudng bén ngodi dén trdi nghiém clia ho.
Mb hinh SR dudc st dung d€ tim hi€u vé cic
nhém hanh vi clia khdch hang va da dugc nhiéu
nghién citu dua vdio nhim ddnh gid y dinh va hanh
vi ctia khdach hang véi cdc ng dung cong nghé
nhu nghién ctfu ctia Chan va cdng su (2017). Piéu
dé cho thdy, yé&u t& nhan thifc va y&u td cdm xic
12 nhitng y&u td sé& tdc dong t6i hanh vi clia khdch
hang va trong trudng hgp ndy cdc yé&u t& nay c6
thé trd thanh tdc nhan kich thich hanh vi (Islam va
Rahman, 2017). Khi xem xét mdi trudng kinh
doanh tryc tuyén, cdc tdc nhan dén tir bén ngoai
dang dnh hudng t6i y dinh mua hang khong chi 1a
tor ngudi ban tdc dong t6i ngudi mua, ma con tif
ngudi c6 stc anh hudng tdc dong tGi ngudi xem
cic budi livestream. Vi vay, trong nghién ctu
nay, ¢ng dung md hinh SOR nhdm khdm phd su
anh hudng cla cdc tdc nhan bén ngoai t6i hanh vi
ctia khach hang.

2.3. Phdt trién cdc gid thuyét nghién citu

Chuyén mon dugc hi€u 12 hiéu bi€t hay kinh
nghiém clia mot ngudi vé mot linh vuc nhit dinh,
hoic ciing c¢6 thé coi chuyén moén 1a kha ning mot
ngudi c6 thé cung cip nhitng thong tin c6 gid tri,
hitu ich cho moi ngudi (Kim va in, 2016). Khi xem
xét y&u td chuyén mon la hiéu biét va kinh nghiém
clia mdt ngudi, y&u t& nay sé tdc dong tich cuc t6i y
dinh mua sim clia ngudi d6 va nhitng ngudi xung
quanh (Giang va Duong, 2018). Tuy vy, khi xem
xét ddnh gid trén ngudi cé sic dnh hudng thi miic
d6 tin tudng clia moi ngudi vao chuyén mon cla ho
lai khong cao dii vin c6 thé tic dong tdi y dinh va
hanh vi ctia khdch hang. Ngudi ndi ti€ng khong
phai ldc nao ciing anh hudng téi y dinh va hanh vi
cia khdch hang dic biét la khach hang tré
(Johansen va cong sy, 2017). Téi nam 2020, tic
gid Mién trong nghién cru ctia minh lai phét hién
rang gi6i tré bi 4nh hudng t6i y&u td c4 nhan cla
ngudi ndi ti€ng, trong d6 c6 ca kha ning chuyén
mon cla ngudi d6. Va két qua d6 ciing hoan toan
tring khép véi nghién citu cia Botelho (2019),
trong ludn viin ti€n si ctia minh dd phat hién ring
kha ning chuyén mén ctia ngudi nSi ti€ng c¢6 dnh
hudng t6i y dinh ctia khiach hang. Do vy, nghién
cifu dé xudt 2 gia thuyét:
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Hla: Chuyén mén ciia nguoi ndi tiéng cé tdc
dong tich cuc tdi hanh vi mua hang ciia gidi tré.

HIb: Chuyén mén ciia nguoi ndi tiéng cé dnh
hudng tich cuc dén cdm nhdn tin cdy ciia gidi tré.

Bén canh yé&u t6 chuyén moén, mdt nhin t&
khdc c¢6 anh hudng 16n t6i khach hang la mic do
than thudc. Ma Martensen va cOng sy (Martensen
va cong sy, 2018) noéi ring sy than thudc 1a phu
thugc va kinh nghiém va sy ti€p xic trong qud
kha. Mic do than thudc trong nghién cttu nay
ciing c6 thé xui't phat tir sy tuong ddng vé tudi tic,
gi6i tinh, dan tdc, 16i sdng, ngoai hinh va tu tudng
(Kim va Min, 2016). Nghia la sy than thudc mang
lai sy thodi mdi cho ngudi xem va nhin thong tin
tlf ngudi cung cAp thong tin, do d6 s& dé dang thu
hiit va tin tudng nhau. Mic du, néu thuc hién cic
quing cdo thi 1a m&i quan hé cung cAp thong tin
mot chiéu, nhung trong trudng hop trén nén tang
Tiktok khi ngudi 4nh hudng trao d6i v6i ngudi
xem lai tao ra cAm gidc thin mat va gan giii. Pic
biét khi ngudi tiéu dung tin ring ho c6 chung dic
di€ém vé s& thich, hay tinh cdch v6i ngudi dnh
hudng thi khd ning bi 4nh huéng vé hanh vi va
niém tin ting 1én (Kelman, 2006). Karouw va
cong sy (2019) da cho ring néu cdm gidc than
thudc dugc xay dung gitta ngudi xem va ngudi
cung cip ndi dung thi s& dnh hudng tich cuc t6i
1ong tin va hanh vi ca ho. Do vdy, nghién cttu dé
xuit?2 gia thuy€t:

H2a: Su than thudc ciia nguoi noi tiéng co tdc
dong tich cuc tdi hanh vi mua hang cia gidi tré.

H2b: Su than thudc ciia ngudi noi tiéng cé dnh
hudng tich cuc dén cdm nhan tin cdy ciia gidi tré.

Ngudi ndi ti€ng trén cdc nén tang s6 dugc mdi
tham gia thuc hién cdc quang cdo cho cdc nhan
hang, v6i mong mudn ting s6 lugng ngudi ma
nhin hang c6 thé ti€p can. Chinh vi niém tin cda
céc thuong hiéu ring, nhitng ngudi nay s& mang
lai doanh s& 16n cho cong ty. Nghién citu ctia Xu
va cong sy (2015) di chi ra nguSi ndi ti€ng 1a
nhitng ngudi c6 lugt theo déi cao, c6 thé tic dong
t6i niém tin va hanh vi cia khach hang. Chinh vi
vay, mic d6 ndi ti€ng cia mot ngudi c6 thé mang
lai sitc 4nh hudng 16n t6i d6i tugng theo ddi ngudi
d6 (Lin va cong sy, 2017). Mic do ndi ti€ng c6

thé dudc hi€u 13 mic d6 ma moi ngudi bit d€n
ngudi d6 thong qua cdc hoat dong khic nhau.
Trong nghién cttu nay, s& lugt thich va lugt theo
doi déu dudc dua vio ddnh gid nhim hi€u ré hon
vé do6 phi séng hay con goi 1a mic d6 ndi ti€ng
cia mOt ngudi ¢ sic dnh hudng. BSi vi, mdc do
phti séng clia ngudi ndi ti€ng c6 thé lam cho
cac bai ding, cac budi livestream trd nén hiéu
qua hon trong viéc truyén dat thong diép tdi
khdch hang. Do vy, c6 2 gid thuy&t dugc dé xuat
dudiday:

H3a: Mitc dj phii séng ciia ngudi ndi tiéng cé tdc
dong tich cuc tdi hanh vi mua hang ciia gidi tré.

H3b: Mitc do phii séng ciia ngudi ndi tiéng
c6 dnh hudng tich cuc dén cam nhan tin cdy ciia
gidi tré.

Khi xem cdc budi phat séng truc ti€p, ngudi ndi
ti€ng thudng truc ti€p st dung sin pham do vay
tao cdm gidc chin thuc cho ngudi xem. Chinh vi
y&u t6 st dung truc ti€p, nén Choi va Rifon (2012)
phdt hién ra khdch hang tin tuéng vao sidn phim
va ¢6 hanh vi mua sidn phdm ma ngudi ndi ti€ng
quang cdo, bdi ho tin ring ngudi ndi ti€ng dang
truc ti€p st dung sdn pham dé. C6 thé thiy ring,
thong qua cdc hoat ddng quang cdo clia ngudi ndi
ti€ng thi ngudi tiéu ding c6 thé bi tic dong t6i y
dinh va hanh vi mua va s dung sin phdm (Keel
va Nataraajan, 2012). C6 thé thdy, sy tin nhiém,
su tin tudng déng mot vai trd quan trong trong viéc
tdc dong tGi hanh vi cia khach hang. Hay néi cach
khéc, viéc sit dung ngudi ndi ti€ng lam cho viéc
quang cdo trd nén dang tin hon va cling c6 y dinh
mua hang cta khach hang (Knoll va Matthes,
2017). Habibi, Laroche va Richard (2014) da
khing dinh cdc phuong tién truyén thong xa hoi
c6 thé anh hudng 16n tdi niém tin clia ngudi tiéu
dung, tir 6 dnh hudng téi hanh vi cta ho. Do do,
gi3 thuy&t H4 dugc dé xud't nhu sau:

H4: Sy tin tudng vao nguoi ndi tiéng trong cdc
budi phdt séng tryc tuyén cé dnh hudng tich cuc dén
hanh vi mua sdm clia thé hé Z.

3. Phuong phap nghién ciu

Théng qua phuong phdp thu thip truc tuyén -
14y miu thuin tién thi mo hinh va cédc gid thuyét
nghién citu dugc ki€m dinh dua trén bo dit liéu c6
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kich thu6c 12 353 mau. DPdi tugng khdo sdt cla
nghién ctfu nay la th&€ hé Z, ¢ tai khodn va sl
dung nén tang Tiktok, bén canh d6 d6i tugng nay
con cin thda man tiéu chi da tirng mua hang qua
viéc xem livestream trén nén tdng nay. Bing ciu
hdi dudc k€ thira tir cdc nghién citu trudc d6 vé6i
thang do Likert - 5 mdc d6. Noi dung cta cédc
thang do dugc k& thira nhu sau: Chuyén mon
(Ohanian, 1990); Cdm nhén tin tudng (Ohanian,
1990); Sy than thudc (Martersen va cdng su,
2018; Karouw va cdng su, 2019); Phi séng
(Botelho, 2019) va hanh vi mua (Shiau va Lou,
2012). Béang ciu hoi thdong qua nghién ciu thi
nghiém véi 30 miu da c6 sy hiéu chinh cho phu
hgp véi mdi trudng thuong mai xa hoi tai Vi€t
nam. Sau khi sang loc, 353 miu dugc dua vao st
dung va ti€n hanh phan tich v6i SPSS 26 va
SmartPLS 4.0. Theo Hair va cdng su (2019);
Anderson va Gerbing (1988), quy trinh phan tich
SEM bao gém 2 giai doan: ddnh gid md hinh do
ludng va ddnh gid md hinh c4u tric. Do vy, trudc
tién nghién cttu nay s& ki€m tra tinh hop 1& va do
tin cdy ctia thang do d€ c6 thé dua dir liéu vao
d4nh gid v6i Cronbach’s Alpha, do tin ciy tdng
hdp va phuong sai trung binh trich xuat. Sau do,
PLS-SEM dudc st dung dé kiém dinh hé s6 dudng
din va ddnh gid cdc gid thuyét.

4. K&t qua nghién cifu

4.1. Thong ké mé ta

D6i tugng clia nghién ctfu nay 1a thé hé tré véi
dd tudi tir 18 d&n 24 tudi tai Viét Nam, véi s6 miu
12 52,1% 1a nit va 47,9% la Nam. Tir k&t qua, phan

tich miu c6 thé thiy, § Viét Nam thé& hé tré khong
ké giGi tinh nio ciing déu bi thu hiit bdi cic mang
xa hoi va nhitng nguSi anh hudng trén mang xa
hoi d6. Vi mot s6 cau hdi phu trong nghién cttu
nhim lam rd hanh vi mua sim cla gidi tré trén
nén ting Tiktok, nghién cttu nay phdt hién ra ring
khi cdc ddp vién bit gip 1 mit hing quan tAm
dudc ngudi khdc gi6i thiéu trén nén tdng Tiktok,
hon 80% trong s6 ho s& tim ki€m cdc sdn phaim
dé6. Piéu c6 cho thay, vdi thé hé tré & Viét Nam,
ho bi dnh hudng 16n bdi cdac hoat dong ddnh gid
trén cdc nén tdng mang x4 hoi va khad ning rat
cao, ho s& mua san phim sau khi xem cdc dinh
gid clia nhitng ngudi c6 tAm 4nh hudng trén cic
nén ting ndy.

4.2. Phdn tich nhéan t6" va kiém dinh cdc gid
thuyét nghién ciiu

Hé s6 Cronbach’s Alpha dudc st dung dé do
Iudng do tin ciy cda thang do cho cdc khai niém
nghién cttu vé hanh vi. Theo Nunnaly va Burtien
(1994), @& dam bio do tin ciy, hé sd Cronbach’s
Alpha ctia cdc bi€n nghién cttu phéi dat trén 0.6 va
AVE phdi trén 0.5. T d6, theo bang két qua so 1
thi hé s6 Cronbach’s Alpha clia tit cd cdc bién
trong nghién citu déu trén 0.7 do viy c6 thé cho
thay riing tinh nhit quan va do dang tin cay clia cdc
bi€n trong thang do 12 t6t va c6 thé dua vao dé tién
hanh phan tich ti€p. Hon nita, AVE cla tat cd cic
bi€n déu 16n hon 0.5 nén thang do clia cdc bi€n
trong nghién ctu c¢6 gid ti hdi tu cao (Fornell va
Larcker, 1981). (Béang 1)

Khi ddnh gid gié tri phan biét ctia thang do cling

Bdng 1. K&t qud ki€m tra dd tin céy thang do clia céc bién

Cronbach's Composite reliability | Composite reliability | Average variance extracted
alpha (rho_a) (rho_c) (AVE)
Chuyén mén 0.727 0.733 0.830 0.550
Hanh vimua 0.795 0.797 0.859 0.549
Phli song 0.770 0.772 0.853 0.592
Su than thudc 0.758 0.764 0.847 0.580
Tin cay 0.807 0.806 0.875 0.637
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Bdng 2. Tuong quan gilia cac nhdn t6 nghién cliu

Chuyén mon Hanh vi mua Pht song Su than thudc Tin cay
Chuyén mén 0.741
Hanh vi mua 0.429 0.741
Phu séng 0.278 0.502 0.770
Su than thudc 0.233 0.510 0.500 0.762
Tin cay 0.353 0.500 0.282 0.294 0.798

théa min do tit ci cdc cin bac hai cia AVE clia
mdi bi€n trong nghién cttu nay déu cao hon tuong
quan ctia bi€n d6 véi cac bién khéc trong mo hinh
cAu tric. Dya vao két qua hién thi trong Bang 2, gi4
tri phan biét cia md hinh nay dudc xac nhan d€ ti€n
hanh phan tich ti€p.

Sau khi ddnh gid do tin cay va gi4 tri, tAt cd cdc
gid thuyé&t nghién cttu dugc xay dung trén co s& 1y
thuy&t dugc sit dung dé ti€n hanh danh gid & budc
ti€p theo 1a ki€m tra tic dong clia cdc gia thuyét.

Hinh 1: Két qud mé hinh SEM

Nguén: Nhém tdc gid thicc hién

Bootstrapping dugc st dung d€ ki€m tra gia
thuy&t nghién citu khi cdc nghién cttu c6 miu nhé
(Hair va cdng su, 2017). Phuong thic nay theo
nghién cifu cla Ringle va cong su (2005) thi miu
dudc nhan 1&n 5.000 14n, nhiim hd trg va ting kich
thu6c mau. (Hinh 1)

K&t qué trong Bdng 3 chi ra riing tit cd cdc bién
trong nghién ctu nay khi xem xét ngudi cé sic anh
hudng trén nén ting livestream déu c6 4nh hudng
tric ti€p tGi hanh vi mua hang cla gidi tré khi k&t

Chuyen mon

0.280 (0.000)

0.169 (0.002)
Tin cay

Su than thuoc
0.120 (0.032)

0.235 (0.000)

Phu song

0.202 (0.000)

\

0.261 (0.000)

0.286 (0.000)

Nguén: Nhém tdc gid thuc hién
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Bdng 3. K&t qud mai quan hé gitia cdc bién

Original Sample Standard
sample mean deviation T statistics P values
©) M) (STDEV)
H1a 0.202 0.203 0.039 5.166 0.000
H1b 0.280 0.282 0.050 5.653 0.000
H3a 0.235 0.236 0.042 5.570 0.000
H3b 0.120 0.123 0.056 2.147 0.032
H2a 0.261 0.262 0.044 5.981 0.000
H2b 0.169 0.170 0.055 3.072 0.002
H4 0.286 0.286 0.044 6.516 0.000
Chuyén mén -> Tin cay -> Hanh vi mua 0.080 0.081 0.019 4.287 0.000
Su than thudc -> Tin cay -> Hanh vimua 0.048 0.049 0.018 2.735 0.006
Pht song -> Tin cay -> Hanh vi mua 0.034 0.035 0.017 1.977 0.048

qua 1an lugt 12 chuyén mon (HI1: t=5.166, =0.202,
p=0.000); sy than thudéc (H2: t=5.981, =0.261,
p=0.000); mic d6 pht séng (H3: t=5.570, =0.235,
p=0.000); mic do tin cady (H4: t=6.516, =0.286,
p=0.000).

Bén canh do, nghién cttu nay ciling phat hién ra
ring bi€n mifc dd tin ciy trd thanh bién da trung
gian khi cdc m6i quan hé truc ti€p dugce chap nhin,
nhung moi quan hé gidn ti€p qua mitc do tin ciy
ciing dudc chip nhan. Do vay, mdi quan hé giita
chuyén mén (t=4.287, =0.080, p=0.000), phti s6ng
(t=2.735, =0.048, p=0.006), su than thudc (t=1.977,
=0.034, p=0.048) v&i hanh vi mua chiu sy tic dong
trung gian mdt phan clia mic do tin cay.

5.Kétluan

Nghién ctru nay giai thich hanh vi mua hang cia
th€ hé Z bi 4nh hudng nhu th€ ndo bdi nhitng ngudi
ndi ti€ng, ngudi c6 stic Anh hudng 16n khi thyc hién
hoat dong livestream trén nén tang Tiktok. K&t qua
cung cip biing chitng cho thiy c6 tdc dong tich cuc
truc ti€p va gidn ti€p bdi cdc y&u t6 Chuyén mon,
muc do pht séng, su thin thudc va mdc do tin cay
clia ngudi ndi ti€ng téi hanh vi mua cla thé hé
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ngudi tré. Nhitng phat hién nay ddng y vdi cic
nghién ctu trudc ddy da thuc hién nghién cttu trén
cdc nén tdng mang xa hoi khdc. C6 thé thdy, véi
thé hé tré ngay nay, nhitng ngudi c6 stic 4nh hudng
dang c6 tdc dong 16n t6i hanh vi clia ho. Khi ho thay
ring nhitng ngudi cung cAp thong tin cang c6
chuyén mon cao thi mirc d6 tin tudng cia ho cang
cao va hanh vi cang thay ddi nhiéu. Tuong ty nhu
vay, nhitng ngudi ndi ti€ng cé mic d6 phl séng
rong, thudng xuyén xay dung va phat trién cic noi
dung ciing s€ dnh hudng téi mic do tin tudng clia
gi6i tré vdi ho, tir d6 4nh hudng t6i hanh vi cia doi
tugng nay. Vi ngudi tré, nhitng ngudi ndi ti€ng,
nhitng ngudi c6 siic dnh hudng khong nhit dinh
phai 1a cdc ngdi sao, ma c6 thé 1a nhitng ngudi rit
gan giii, thin thudc v6i ho, nhu cic ba ndi trg,
nhitng gido vién, chuyén gia thé hinh... 1 nhitng
ngudi c6 hinh miu va cudc sdng nhu ho s& c6 kha
niang xay dung mic do tin tudng cao hon va anh
hudng thay d6i hanh vi ctia ho hon 13 nhitng ngoi
sao noi tiéng c6 cudc sdng khic xa vdi ho.

Nhin chung, nghién cttu nay chi ra cdc yéu to
dnh hudng t6i hanh vi mua cla thé hé sinhra va 16n
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1én trong cdng nghé, chiu sy dnh hudng ctia cong
nghé. Do vAy, mo hinh céc nhan t& kich thich, chi
quan va phan hoi dudc sit dung nhim l1am rd sy nh
hudng clia cac y€u t6 lién quan t6i ngudi c6 stic anh

hudng t6i gidi tré. P& c6 thé thuyét phuc d6i tugng
niy mua hang, nhifng ngudi c¢6 sic 4nh hudng cin
x4y dung ki€n thiic chuyén mon va hinh 4nh than
thudc v6i doi tugng ngudi tré M
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ABSTRACT:

This study analyzes the factors affecting the purchasing behavior of the youth based on the
impact of influencers in their live stream. The S-O-R model is applied to support the evaluation of
factors and hypotheses in this study. The study finds out that the factors of expertise, familiarity,
and coverage of influencers affect the purchasing behavior of live stream viewers, especially
young viewers. In addition, the trustworthiness in influencers have a direct impact on live stream
viewers and it is also a multi-mediator factor which supports and reinforces the indirect
relationship among other variables and the purchasing behavior of live stream viewers. This
study's findings provide a better understanding and help marketers select the right activities and
people to create a suitable marketing campaign for target audience.
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