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TOMTAT:

Bai vi€t nay nghién cttu 4nh hudng clia ti€p thi xanh dén thai dd hoai nghi clia ngudi tiéu dung
Vi vai trd trung gian Ia trach nhiém x4 hoi cia doanh nghiép tai Viét Nam. K&t qud st dung mo
hinh cAu tric binh phuong nhd nhat titng phan (PLS-SEM) trén 239 ngudi tham gia tra 15i khao sét
cho thay thyc hanh ti€p thi xanh, cu thé 1a d6ng géi sdn phdm qua mitc khi&n ngudi tiéu diing ngay
cang hoai nghi vé& cdc sdn pham xanh. Bén canh d6, nghién cifu nay ciing khing dinh tic dong
trung gian clia trdch nhiém x4 hoi clia doanh nghiép d6i véi mdi quan hé giita ti€p thi xanh va su
hoai nghi clia ngudi tiéu dung. Dua trén k&t qua nay, cdc doanh nghiép Viét Nam nén han ché lam
dung bao bi cho muc dich quéng cdo va xay dung thuong hiéu xanh bén vitng, mang lai 1gi ich cho

con nguGi, moi trudng va xa hoi.

T khéa: dong géi qua mic, su hoai nghi clia ngudi tieu dung, ti€p thi xanh, trach nhiém xa hoi

doanh nghiép, PLS-SEM.

1. Dit vian dé

Trong vai thap ky qua, rit nhiéu sdn pham xanh
da dudc dua vao thi trudng nhd céc sdng ki€n, du 4n
xanh va ddng chid ¥ nhat 1a hoat dong ti&p thi xanh.
Piéu d6 ning cao nhan thifc va hanh vi cla ngudi
tiéu ding, gép phin bdo vé moi trudng va thiic day
cdc cong ty thi€t 1ap tinh bén vitng thuong hiéu cao
hon. Tuy nhién, khi ti€p thi xanh tr§ nén phd bién
thi nhiéu mdi lo ngai cling gia ting, dic biét 1a mitc
tiéu thu cao din dé&n tinh trang 6 nhiém, chdng chat
rac thai. Theo Chen va cong su (2017), viéc dong
g6i thyc phdm va nhu y&u phdm hang ngay gép
phan 16n vao viéc phat sinh rac thdi sinh hoat, cht
yéu 1 do déng g6i san phim qud mic. Thuc t& da
phdn 4nh riing c6 rit nhiéu cong ty dang lam dung
bao bi véi muc dich ti€p thi ma khong dap tng ding
cam k&t vé viéc bdo vé moi trudng. Piéu nay din
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dén su nghi ngd cta khich hang d6i vdi nhitng san
phim xanh dudc boc trong qui nhiéu 16p bao bi
(Chang, 2023; Qayyum va cOng su, 2023).

Tai Viét Nam, céac doanh nghiép van phéi doi
mit v6i nhiéu van dé khé khin vé quy trinh san
xuat bao bi sdn pham than thién v6i mdi trudng va
su hoai nghi clia ngudi tiéu ding d6i véi ti€p thi
xanh. Vi vay, nghién cttu ndy dugc thyc hién nhim
ddnh gid 4nh hudng cla ti€p thi xanh, cu thé 1a vé
tdc dong clia dong géi bao bi qua miic d&n sy hoai
nghi clia ngudi tieu dung. Mit khac, véi két qua
nghién citu tir Torelli va cdng su (2012) vé vai trd
cta trach nhiém xa hoi cia doanh nghiép trong viéc
nang cao hinh anh clia cong ty, ciing nhu thic diy
nhan dién cho ngudi ti€éu duing manh mé& hon thi vai
trd trung gian cla trach nhiém x3 hdi ctia doanh
nghiép ciing dugc xem xét trong nghién cttu nay dé
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phan tich tdc dong clia n6é trong mdi quan hé giita
ti€p thi xanh va sy hoai nghi clia ngudi tiéu dung.
K&t qua tir nghién cttu nay c6 thé dugc sit dung dé
gitip doanh nghiép thi&t 1ap mdt thuong hiéu xanh
bén vitng va ting cudng niém tin clda ngudi tiu
dung. bé thuc hién dugc muc tiéu nay, doanh
nghiép phdi trung thyc hon trong cic tuyén bd,
quing cdo va hoat dong sin xuAt clia minh.

2. Téng quan nghién cifu va xay dung gia
thuy€&t nghién citu

Bao bi 1a mdt nhén t6 quan trong clia nhan dién
thuong hiéu va chi€n lugc ti€p thi. Vi vay, thi€t k&
va chit liéu bao bi sdn phim s& c6 nhitng dnh
huéng nhat dinh dén quyé&t dinh mua hang cla
ngudi tiéu dung. Nhiéu ngudi thich mua sidn phim
dudc dong gbi bing gidy hoiic bia ciing hon cac vat
liéu khdc, vi nghi ring ching t6t hon cho mdi
trudng va it laing phi hon. Tuy nhién, hop gidy va
bia citng s& khong phdi 1a gidi phdp t8i uu néu cic
doanh nghi€p lam dung ching, dién hinh cho viéc
dong go6i qua muc. Soroka (2008) dinh nghia dong
g6i qua mitc (Excessive product packaging - EPP)
1a “tinh trang trong d6 cdc phuong phap va vat liéu
dugc st dung d€ déng géi mdt mit hang vugt qua
yéu cAu vé bao vé, van chuyén va ban hang day
di”. Georgakoudis & Tipi (2020) cho ring céc
cong ty dang lang phi ngudn luc va von vio viéc
déng g6i san pham thay vi sit dung chiing dé quang
b4 cong ty. Khdng nhitng vy, vi dé€ thu hit ngudi
tiéu dung va ting doanh s& ban hang, cic nha ti€p
thi vin st dung lugng bao bi khong can xtng cho
cdc san phdm xanh (Qayyum va cong su, 2022).
Diéu nay khién ngudi tiéu diing thudng xuyén thiy
nhitng tuyén b3 xanh vé chat lugng moi trudng 1a
mo hd va lira ddo (Akturan, 2018). Nghién citu clia
Self va cong su (2010), Monnot va cOng su (2015)
da chi ra viéc déng gbi qua miic cia cic nha sin
xuét xanh c6 thé gy ra su hoai nghi ddi vdi ngudi
tiéu diing. Vi vay, nghién cttu xay dung gia thuyét
HI1 nhu sau:

HI: Tiép thi xanh, do luong bing déng goi sin
phdm qud mitc c6 dnh hudng ciing chiéu tdi su hoai
nghi clia nguoi tiéu diing

Trong bdi canh ngay cang c6 nhiéu cong ty tip
trung vao mdi quan hé giita trdch nhiém xa hoi clia
doanh nghi¢p (Corporate social responsibility -
CSR) va su hoai nghi ctia ngudi tiéu dung, nghién

citu clia Lim & Lee (2023) da ph4t hién ra ring yéu
t6 chinh gidi thich cho tic dong nay 1a khd ning
nhén thic tréi chdy. Céc hoat dong CSR c6 kha
nidng tao ra nhitng phan éng tich cuc tir khach hang,
diéu nay gitip nang cao danh ti€ng clia cong ty. Mit
khdc, trong khi xay dung k& hoach trach nhiém xa
hoi ctia doanh nghiép, cidc doanh nghiép phai chon
phuong phap d€ chitng thyc s§ tién quyén goép
(Hildebrand va cong su, 2017). PE giy dung long
tin tir phia ngudi tiéu dung, cac cong ty c6 xu huéng
chuyén sang cdc chién dich quing cdo hinh 4dnh
cong ty dua trén cic sdng ki€n vé trach nhiém xa
hoi ctia cong ty (CSR) (Becker-Olsen va cOng su,
2006) dé dap tng nhu cAu thong tin clia ngudi ticu
diing vé nhitng quan tAm va tic dong clia doanh
nghiép doi v6i xa hoi (Dawkins, 2005). Vi vay,
nghién ctru ky vong, trach nhiém xa hdi cia doanh
nghi€p s& c6 nhitng tic dong trung gian khi danh
gid 4nh hudng cta ti€p thi xanh, do ludng bing viéc
déng gbi qua miic téi sy hoai nghi clia ngudi ti€u
dung. Gié thuyét 2 dudc xay dung nhu sau:

H2: Trdach nhiém xd hoi cia doanh nghiép cé vai
tro trung gian trong moi quan hé giita déng goi qud
mifc va sw hodi nghi cia nguoi tiéu dung

3. Phuong phap nghién ciu

3.1. Dit liéu va méu nghién ciiu

Nghién citu st dung phuong phap chon miu
ngiu nhién phin ting véi viéc phan chia cic ddi
tugng nghién ctu vao 5 nhém la cdc ca nhan hién
dang cu trd, hoc tAp va lam viéc tai 5 thanh phd truc
thudc trung wong bao gom Ha Noi, Pa Ning, Hai
Phong, TP. HS Chi Minh va Can Thd. Nhitng nhém
nay mang tinh dai dién cho cdc ving kinh t€ 16n & 3
mién Bic, Trung, Nam tai Viét Nam, qua d6 dam
bdo su da dang vé vin héa, kinh t€ cling nhu x4 hoi.
Viéc thu thap dif liéu dién ra tir thdng 11/2023 dén
thang 01/2024, thu vé dudc 250 phan hdi khio sit
truc tuy€n. Sau khi loc va dinh gid dit liu, c6 11
cAu tra 15i khdng dat tiéu chuin do thi€u thong tin.
Vi vay, tong s8 cu trd 13i hgp 1é cudi ciing 1a 239,
Vi ty 18 12 95,6%. Bang 1 mo ta két qua nhan khau
hoc ciia nhitng ngudi tham gia.

3.2. Phuong phdp xdy dung thang do va phdn
tich so'ligu

Nghién cttu thu thap dit liéu biing cach gii biu
maiu Google online cho cic d6i tugng trong miu
nghién cifu. Dya trén cdc nghién ciiu cia Rokka &
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Bdng 1. K&t qud md t& méu khdo sét

Nhan t6 n (%)
L Nam 132 (55,2%)
Giaitinh |\ 107 (44,8%)
Daihoc 60 (25,1%)
ooy Clinhan 104 (43,5%)
T Thac si 15 (6,3%)
Tién s7 60 (25,1%)
DUGi 20 47 (19,7%)
20-30 109 (45,6%)
Potudi | 31-40 63 (26,3%)
41-50 10 (4,2%)
Trén 50 10 (4,2%)
DUGi 10 triéu VND 85 (35,6%)
Milc 10-20 triéu VND 66 (27,6%)
thunhdp | 20-50triéu VND 65 (27,2%)
Trén 50 triéu VND 23 (9,6%)

Uusitalo (2008), Amawate & Deb (2021), Maignan
& Ferrell (2004), bang hdi do ludng cic nhan &
Tiép thi xanh biing cdch ddnh gi viéc d6ng g6i sidn
phim qui mtc (EPP), Sy hoai nghi clia ngudi tiéu
dung (CSK) va Trach nhiém xa hoi cia doanh
nghiép (CSR) dudc tinh trén thang do Likert 5 mdc

dd véi 1 - hoan toan khdng dong y va 5 - hoan toan
dong y (Bang 2).

D& ki€m dinh cic gia thuy&t dé xuat, nghién ctu
stt dung phuong phap md hinh ciu triic binh phuong
nhd nhit titng phan (PLS-SEM) véi su hd trg clia
phan mém SmartPLS 4. Hair va cong su (2019) dé
xuét stt dung PLS-SEM trong 2 giai doan: mo hinh
do ludng va md hinh cau tric. Trong khi m6 hinh do
ludng dudc ddnh gid bing hé s& tii ngoai, hé so
Cronbach’s alpha (CA), do tin cay téng hop (CR)
va gid tri trich phuong sai trung binh (AVE), thi m6
hinh ciu tric cho thay k&t qua clia hé s6 phéng dai
phuong sai (VIF), hé s6 xdc dinh (R?), chi bdo du
dodn (Q?), ciing nhu ¥ nghia théng k& va mitc dod
lién quan clia hé s6 dudng din.

4. K&t qua nghién ciu

4.1. Két quda mo hinh do luong

K&t qui ctia mo hinh do Iudng dugc trinh bay
trong Bang 2. C6 thé thiy hé sd ti ngoai clia tit ci
cdc bi€n quan st déu dap tng dudc yéu ciu l6n
hon 0,7. Hé s6 Cronbach's alpha ciing 16n hon 0,7,
chitng té do tin cay rat tot. Bén canh do, do tin cay
tong hdp (CR) clia cdc bi€n déu nim trong khodng
tir 0,8 dén 0,9 nén md hinh nay dép ng cac tiéu chi
vé do tin cAy. M hinh nghién citu ciing thé hién c6
tinh hoi tu khi gid tri AVE quan st dudc la tr 0,5

Bdng 2. K&t qud do ludng dd tin cdy va gid tri héi tu ciia mé hinh

Hé so tai ngoai

Tiép thy xanh - Péng géi qua mic (EPP) CA= 0,852; CR = 0,903; AVE = 0,755

EPP1 | Ban phaidanh rat nhiéu théi gian d& mé nhiing sén pham cé dong géi thuia thai 0,886
EPP2 | Ban cho rang san phdm nhu video c6 déng goi thia thai 0,869
EPP3 | Ban cho réng san phdm c6 nhiéu I6p dong goi khdng can thiét 0,852
Su hoai nghi cla ngudi tiéu dung (CSK) CA= 0,808; CR= 0,874; AVE = 0,635

CSK1 | Toi hoai nghi vé nhiing tuyén bd moi trudng clia cac cong ty 0,825
CSK2 | Téico xu hudng nghi ngd vé hiéu qua clia nhiing ¥ dinh phét trién bén viing clia cac cong ty 0,782
CSK3 | Téitin rang nhiéu cdng ty ndi qua vé nd luc bao vé& méi trudng clia minh dé thu hit khach hang 0,776
CSK4 | T6i co xu hudng hoai nghi vé& nhiing tuyén bd xanh trén cac quang cao 0,803
Trach nhiém xa hdi ctia doanh nghiép (CSR) CA= 0,754; CR= 0,828; AVE = 0,616

CSR1 | Cong ty chiu trach nhiém clia nhiing hau qua x& hoi hay méi trudng do ho gay ra 0,783
CSR2 | Cong ty dang tin cay trong viéc hoan thanh nhiing nghia vu xa hoi 0,785
CSR3 f;;gité/ﬂn;irr:‘:nb:ch trong viéc truyén thdng vé céc hoat ddng va thanh tich trong trach nhiém | 0789
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dé&n 0,7, nim trong pham vi dugc chap nhan (Hair
va cOng sy, 2014).

4.2. Két qud mo hinh cdu triic

Theo Hair va cdng su (2022), thude do dugc st
dung phd bién nhit vé kha ning gidi thich ctia mo
hinh ciu tric 1a hé s§ xdc dinh (R?); nim trong
khodng tir 0 d&n 1; trong d6 mifc do cao hon cho thi'y
kha nang giai thich 16n hon. Pang chi § 1a cang ¢6
nhiéu cau tric dudc du doan thi R? cang cao. Nhém
tac gia trén ciing dua ra mic Q? tuong ¥ng véi mod
hinh bao gdm 3 miic d6 du bdo: 0 < Q% < 0,25: thap;
0,25 <Q?<0,5: trung binh; Q2 > 0,5: cao.

Béng 3 trinh bay c4c bién du bdo trong mod hinh
gidi thich dugc 53,4% phuong sai cia CSK (R2 diéu
chinh = 0,534). Tuong tu, R? diéu chinh cia CSR
biang 0,343, do d6, bién doc 1ap EPP da gidi thich
dudc 34,3% do bién dong (phuong sai) cia CSR.
Diéu nay chi ra riing cic y&u & du doan dudc chon
12 phtt hop va c6 tic dong ¥ nghia d&€n bién phu
thudc. Trong khi d6, gid tri Q clia c4c bi€n quan sit
déu 16n hon 0; v6i Q? clia céc bién quan sit dao
dong tir 0,3 d&n 0,4 cho thdy md hinh c6 khd ning
dy dodn tir trung binh cao.

Béng 4 chi ra hién tugng da cong tuyén khong
ton tai trong mod hinh SEM vi tAt ¢4 céc ciu tric déu
c6 hé s VIF nhd hon 3. Mit khic, véi hé s tic
dong duong va gia tri p-value nhd hon 1%, EPP ¢6
tdc dong cling chiéu dé€n CSK, cho thdy viéc dong
g6i bao bi qua muc gia ting sy hoai nghi clia ngudi
tiéu ding, chitng minh gia thuyét H1. Tuong tw, H2
ciing dugc chip nhan khi tic dong gidn ti€p cla
EPP lén CSK thong qua CSR c6 dugc két qua dang
chi ¥ (t=4,937, p < 0,01). Piéu nay da xdc minh
vai tro trung gian trach nhiém xa hoi cta doanh
nghiép 1én mdi quan hé giita d6ng gbi qua mifc va
su hoai nghi cia khach hang.

4.3. Thdo lugn két qua nghién ciiu

Nghién ctfu nay da chitng minh m6i lién hé ciing

Bdng 3. K&t qud R binh phuong

va Q binh phuong
R2 R2 diéu chinh Q2duy doan
CSK 0,538 0,534 0,408
CSR 0,345 0,343 0,337

chiéu giffta ti€p thi xanh, do ludng bing déng gbi
sdn phim qud mic va thii do hoai nghi clia ngudi
tiéu dung, v6i yé&u t§ trung gian 13 trach nhiém xa
hdi clia doanh nghiép, tuong dong v6i két qua cic
nghién ctu cua Self va cong sy (2010), Tian va
cong sy (2011), Monnot va cong su (2015). Cu thé,
trong boi cdnh thi trudng c6 nhiéu mit hang da
dang, cdc nha sin xudt thudng st dung bao bi tinh
t&€ dé tao su khac biét cho hang héa ctia ho so véi
hang héa ctia ddi thi va thuyé&t phuc ngudi tiéu
diing mua hang (Zhao va cdng sy, 2021). Diéu nay
di ngudc lai cdc y tudng vé bao ton ning luong va
gidm lugng carbon, dong thdi né ciling dit ra ciu
héi dy nghi hodc vé tuyén bd ctia nha sdn xuét vé
tinh tudn hoan ctia sin phim. Nhitng khdch hang
hay hoai nghi c6 xu hudng khong sin sang tuong
tdc hoic hd trg cdc cong ty ma ho cho 1a khong
trung thuc hodc khong dang tin cdy trong cic sang
ki€n bén virng. Nguoc lai, cdc thuong hiéu minh
bach vé cic hoat dong bdo vé moi trudng, cung cAp
biing chitng hodc chitng nhian d€ hd trg cho tuyén
bd clia minh va tham gia ddi thoai c&i m& véi ngudi
tiéu diing c6 thé gitip gidm bét sy hoai nghi va tao
dung niém tin. Pic biét, nghién cifu nay di ching
minh ring trdch nhiém x4 hoi lam gidm dnh hudng
clia dong géi bao bi qud mifc d&n sy hoai nghi clia
ngudi tieu dung. K&t qué nay da ting ho cho nghién
cu cia Lim & Lee (2023) khi nhém tic gia cho
riang cac hinh thic tuong tdc CSR sau sic hon, thic
ddy cam xic tich cuc ctia khach hang, c6 thé gép
phin 1am gidm th4i dd nghi ngd ctia khdch hang.

BAng 4. K&t qud ki€m dinh gid thuyét

Gia thuyét M@i quan hé VIF Hé so tac dong Giatrt Giatrip Két luan
EPP — CSK 1,528 0,387 5,424 0,000
H1 EPP — CSR 1,000 -0,588 8,402 0,000 Ch&p nhan
CSR —» CSK 1,528 -0,436 6,255 0,000
H2 EPP — CSR — CSK 0,256 4,937 0,000 Ch&p nhan
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5.Kétluan va hamy

Céc doanh nghiép mudn thanh cong hay phét
trién theo dinh huéng bén vitng déu hudng t6i xay
dung hinh 4nh thin thién v6i moi trudng. Diéu nay
vé cd ban phu thudc kha nhiéu vao ti€p thi xanh.
Tuy nhién, c4c hoat dong ti€p thi xanh gy bat lgi
nhu cdc sdn pham bi déng géi qua mifc c6 thé lam
suy y&u tinh bén vitng ctia doanh nghiép, dién hinh
1a viéc khi€n ngudi tiéu ding mat niém tin. Nghién
citu nay di chitng minh dudc mdi quan hé cung
chiéu giita d6ng géi qua miic va sy hoai nghi cla
ngudi tiéu ding tai Viét Nam, ciing nhu khiing dinh
vai trd trung gian cta trach nhiém xa hoi ciia doanh

nghiép. Dua trén k&t qua nay, cac doanh nghiép nén
ap dung cac chinh sach trach nhi¢m xa hdi mot cach
trung thuc, véi muc dich mang dén hiéu qua xanh
cho ngudi ti€u dung, xa hdi va mdi trudng. Tuy
nhién, viéc diéu huéng su hoai nghi clia khich hang
ddi hdi doanh nghiép phai lua chon cin than cac
cam két, phan bd ngudn Iyc va chién ludc tuong tic
(Hildebrand va cOng su, 2017). Gilta xu hudng
quang cdo hinh dnh dya trén trach nhiém xa hoi
ngay cang tang (Becker-Olsen va cong sy, 2006;
Dawkins, 2005), ciac doanh nghiép ciing can phéi c6
thém ddi thoai d€ ddm bio nhitng déng gép thuc su
cho xa hoi bén canh nd luc xay dung thuong hiéu m
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THE RELATIONSHIP BETWEEN GREEN MARKETING,
CORPORATE SOCIAL RESPONSIBILITY,
AND CONSUMER SKEPTICISM IN VIETNAM

® PHUNG THUY TRANG
Faculty of Business Administration, Foreign Trade University

ABSTRACT:

This study examined the impact of green marketing on consumer skepticism and the mediating
role of corporate social responsibility of businesses in Vietnam. The study used the Partial Least
Squares Structural Equation Modeling (PLS-SEM) to process data collected from 239 survey
respondents. The study’s results showed that the practice of green marketing, specifically
excessive product packaging, leads consumers to increasingly doubt green products. This study
also confirmed the mediating effect of corporate social responsibility on the relationship between
green marketing and consumer skepticism. Based on these findings, Vietnamese businesses should
limit the overuse of packaging for advertising purposes and build sustainable green brands that
benefit people, the environment, and society.

Keywords: excessive product packaging, consumer skepticism, green marketing, corporate
social responsibility, PLS-SEM.
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