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TOMTAT:

Muc tiéu ctia nghién cifu nay la tim hi€u vé dic di€m su chuyén nghiép va su thu hiit ctia ngudi

din chuong trinh c6 4nh huéng nhu th€ nao dén viéc mua sim ngiu hing cla ngudi xem

livestream thong qua trung gian 1a y&u t& nhan thic. 356 phi€u khdo sdt hgp 1€ duge phan tich dir
liéu thong qua 2 phan mém 12 SPSS20 va Smart-PLS3. Dua vao két qua phan tich, nghién citu da

dua ra cdc ham ¥ quén tri cho ngudi din chuong trinh, cic nhan hang 1An cdc nén tAng c6 tinh ning

livestream mua sdm hién nay.

T khoéa: livestream mua sdm, sy chuyén nghiép clia ngudi din chuong trinh, sy thu hit cia
ngudi din chuong trinh, mua sim ngiu hitng, y&u t& nhan thic.

1. Dit van dé

Ngay nay, vdi su phd bi€n rong khip clia
Internet, thuong mai dién ti trén cdc nén ting
mang xa hdi dudng nhu dan din trd thinh mot gidi
phdp thay thé& cho cdc trang thuong mai dién ti
chinh thong (Salah va Ayyash, 2024). Pic biét,
hoat dong phat truc ti€p da dudc st dung nhu mot
cong cu d€ ngudi ban cé thé gip g&, mua bén,
minh hoa, trd 15i cdc thic mdc hay t§ chic cic
hoat dong giai tri ngay trén budi phat truc tiép dé
thu hiit khdch hing mua sim ngay tai chd (Lu va
cong sy, 2018).

Céc nghién cttu hoc thuat lién quan dé€n hanh vi
clia ngudi tieu dung trong bdi cdnh phat truc ti€p
gan day tap trung tim hi€u vé& nhitng 4nh hudng d&n
tif cdc y&u t6 kich thich phia bén ngoai. Trong do,
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nghién cttu clia mot sd hoc gid da cho thiy tim
quan trong ctia ngudi din chuong trinh & vai tro
kich thich trong bdi cinh nay, v6i hai dic diém
chinh 1a sy chuyén nghiép va su thu hit (Liao va
cong su, 2023; Zheng va cOng su, 2023). Ngoai ra,
c6 thé thiy bén canh y dinh mua sim, mua sim
ngiu hitng cling dang 12 mot hanh vi & vi trf hau 6
dugc nhiéu hoc gid quan tAm v kham phd (Luo va
cong su, 2024). Mic du khong phai la mot khai
niém quid méi mé nhung néu xét trong bdi cidnh
phét truc ti€p mua sim, nhitng tim hiu vé su
chuyén nghiép clia ngudi din chuong trinh va sy
thu hit cia ngudi dan chuong trinh c6 d4nh hudng
nhu thé nao dé€n mua sim ngiu hing lai chua dudc
diéu tra qua nhiéu nhu y dinh mua hang. Thém vao
d6, rat nhi¢u nghién cttu da chi ra vai trd quan trong
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clia y&u t& nhin thifc, bao gdm: sy hién dién va tri
nghiém dong chdy. Tuy thuong dugc kham pha &
vai trd trung gian trong cic nghién citu thudc boi
cAnh phit tryc ti€p mua sim, nhung d€ dem lai géc
nhin sdu hon tir khia canh nhin thiic ctia ngudi xem
thi lai chua dudc thuc hién nhiéu.

MO hinh nghién ctu nay dudc xay dung dua trén
cd ch& hoat dong clia 1y thuy&t kich thich-cht thé-
phdn Gng (Stimulus-Organism-Response theory -
"SOR theory"), Iy thuy&t hién dién xa hoi (Social
presence theory) va 1y thuyét dong chdy (Flow
theory). Muc tiéu clia nghién cttu nay nhim dua ra
mot md hinh phin tich méi tuong quan giita su
chuyén nghiép va su thu hiit ciia ngudi din chuong
trinh, sy hién dién va trdi nghiém dong chdy va
mua sim ngiu hing, tir d6 dwa ra ham y quan tri
cho cic bénlién quan.

2. Co'sé 1y thuyét

2.1. Ly thuyét kich thich-chii thé-phan iing

Ly thuy&t kich thich (S) - chii thé (O) - phan ting
(R) da dugc st dung trong rit nhiéu nghién ctu
nhim hd trg md ta vé qué trinh c4 nhan dua ra céc
quyét dinh. Pau tién, yéu t& "kich thich" c¢6 thé
dugc hi€u nhu mot sy 4nh hudng gitp khai day ca
nhan (Eroglu va cdng su, 2001). Ajina va cOng sy
(2023) chi ra ring, ngudi din chuong trinh c6 téc
dong manh dé&n trang thai tim 1y, thdi do va hanh vi
clia ngudi xem. Vi vay, nghién citu dé xuit cic dic
diém ctia ngudi din chuong trinh cu thé 1a sy
chuyén nghiép va sy thu hit s& 12 nhan 8 S trong
mod hinh SOR (Nguyén va cdng su, 2023). Ti€p
theo, y&u t& "chi thé" thudng déng vai trd trung
gian giita hai y€u t6 "kich thich" va "phdn ting" ciia
céc cd nhan d6 (Eroglu va cdong su, 2001). Trong
khong gian 4o, Fang va cong su (2018) da chi ra
ring thong qua sy hién dién, cd nhan c6 thé nhan
thitc ban than cling nhu hanh dong ctia nhitng doi
tugng xung quanh, tr d6 dua ra cdc quyét dinh.
Ngoai ra, Hyun va cong su (2022) xem trai nghiém
dong chay nhu mét trang thai nhan thdc cta cac ca
nhan khi sau khi ti€p nhan dit liéu, tr d6 dua ra
dugc quyét dinh hanh vi cia minh. Vi viy, nghién
cifu dé xuat ring sy hién dién va trii nghiém dong

chdy s& la nhan t6 O trong md hinh SOR. Cudi
cling, yéu td "phin tng" dugc dinh nghia 1a phin
ng cia mot cd nhan sau khi phan tich va x 1y cdc
yéu t6 kich thich nhan dugc. Yé&u t& nay thé hién
mot hanh vi cu thé, vi du: mua sim, stt dung dich vu
(Eroglu va cdng su, 2001). Vi vay, nghién citu dé
xudtring mua sim ngiu hiing s& 1a nhan t6 R trong
mo hinh SOR.

2.2. Ly thuyét hi¢n di¢n xa hoi

Ly thuyé&t hién dién xa hoi dudc dién ta ring su
hién dién dién ra trong cic phuong tién truyén
thong s& c¢6 nhitng 4nh hudng nhat dinh d&n hiéu
bi€t clia ngudi nhan vé thdng diép ma ngudi gli
muon truyén tai d€n (Miranda va Saunders, 2003).
Bén canh d6, Chang va Hsu (2016) ciing cho ring,
bdi vi thong tin dudc truyén dat dién ra trén khong
gian mang va dugc trung gian bGi cong nghé nén sy
hién dién trén mang xa hdi cling déng vai trd chinh
trong viéc gitip xdc dinh mic do hi€u biét vé thong
tin, tr d6 4nh hudng dén sy tuong tic clia ngudi
duing vdi cdc ddi tugng khac. Ngoai ra, moi trudng
phong phét truc ti€p c6 mic do hién dién xa hoi cao
da cho thay khd niing c6 thé rit ngin khodng cich
tam 1y gitta ngudi din chuong trinh va ngudi xem
lai, tir d6 thi€t 1ap nén mdi quan hé chit ché va gin
b6 hon (Sun va cong su, 2019).

2.3. Ly thuyét dong chdy

Ly thuyét dong chdy dudc hi€u nhu mot trang
thai tAm 1y tich cuy'c khi mdt cd nhan tham gia vao
cc hoat dong & mot thdi diém nhat dinh. Nhitng c4
nhén tham gia trong hoat dong nay khong phai vi
tién bac hay danh vong ma chi don thuin vi niém
vui. Cu thé hon, Kim va Kim (2022) cho rang dong
chdy 12 mdt cAm gidc tdng thé ma ho c6 thé cdm
nhan dugc khi hoan toan tham gia vao d6, dong
thoi, day Ia trang thai ma c4 nhan tham gia d€n mic
ho cidm thdy dudng nhu ngoai hoat dong d6 thi
khong con gi quan trong hon, thim chi s& tiép tuc
lam ngay c4 khi phdi trd mot cai gia dit hon. Ngoai
ra, 1y thuyé&t nay da cung cip cho céc nghién ctu
mot sy hi€u biét sau sic lién quan dén trdi nghiém
tric tuyén clia ngudi dung hay cich thifc kéo dai
thdi gian duyét web (Hyun va cOng su, 2022).
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Hinh 1: M6 hinh nghién ciu dé xudt

Kich thich Chii thé Phin img
(Stimulus) (Organism) (Response)
= i Hda H5a
Su chuyén nghiép Hia (+)
ciia ngudi din Sur hién dién
chwong trinh A
g % 2 e &)
%
& Mua sam ngau himg
&9
L H4b H5b o)
Sw thu hiit cia Tri nghiém w
y e x
e da‘n chwong H2b (+) dong chay
trinh

2.4. M6 hinh nghién citu (Hinh 1)

Dua vao 3 1y thuyét trén, nghién cifu nay dé
xudt mo hinh véi 10 gia thuyét, cu thé:

HI1: Sy chuyén nghiép clia ngudi dan chuong
trinh c6 tdc dong tich cuc dén sy hién dién (a) va
trdi nghiém dong chdy (b).

H2: Sy thu hiit cia ngudi din chuong trinh c6 tic
dong tich cuc d&n sy hién dién (a) va trdi nghiém
dong chay (b).

H3: Sy hién dién (a) va trdi nghiém dong chay
(b) c6 tic ddng tich cuc d€n mua sim ngiu hing.

H4: Sy hién dién (a) va trai nghiém dong chay
(b) déng vai trd trung gian trong mdi quan hé gitta
su chuyén nghiép ctia ngudi din chuong trinh va
mua sim ngiu hiing.

H5: Sy hién dién (a) va trdi nghiém dong chay
(b) dong vai trd trung gian trong mdi quan hé giita
su thu hiit ctia ngudi dAn chuong trinh va mua sim
ngiu hing.

3. Phuong phap nghién ciu

Nghién cttu nay da st dung thang do cta Li va
cong su (2024) dé phéat trién bién do Iudng cho nhan
t0 su chuyén nghiép clia ngudi din chuong trinh,
nhan t6 sy thu hit cda ngudi din chuong trinh va
nhin t8 mua sim ngiu hing. Thang do nhan t& su
hién dién dugc hiéu chinh tir nghién ctu ctia Liu va
cong sy (2023); Thang do trdi nghiém dong chay
dugc hiéu chinh tir nghién cttu ciia Zheng va cong sy
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(2023). Céc thang do nay dudc do ludng theo phuong
phép Likert 5 mdc d6 v6i mic 1 1a “Hoan toan khong
ddng y” va & mitc 513 “Hoan toan dong y .

Phuong phap 14y mAiu thuin tién dugc st dung,
thong qua bang khao sat trén Google Form. Céc
déap vién sé dugc sang loc qua ciu héi "Anh/Chi da
tirng mua sim ngiu hiing trong phién phét truc tié€p
trén cdc nén tdng mang xa hoi chua?". Sau qud
trinh thyc hién khéo sét, tic gid da thu thip dugc
tong cong 356 phi€u tra 18i hgp 1¢. Phan mém SPSS
20 dugc sit dung d€ phan tich thong k& mo t4 cho dit
liéu, dong thdi, phAn mém Smart-PLS 3 dugc sl
dung nhiim kiém dinh vé mo hinh do ludng 14n mo
hinh cau tric.

4. K&t qua nghién ciu

Nghién cttu nay st dung 2 hé s§ la Cronbach’s
alpha (< 0.6) va d tin cAy tdng hop (< 0.6) d€ danh
gia dd tin cay ctia thang do. P& ddnh gi4 tri hoi tu
clia thang do, nghién citu st dung 2 hé s6 1a hé s6
tdi ngoai (< 0.7) va tdng phuong sai trich trung binh
(<0.5). Batky bi€n nao khdng ddp ting cdc tiéu chi
dé cap & trén sé bi loai bd. Bang 1 cho thi'y khong
¢6 bi€n nao dudc loai (ngoai trir 1 bi€n quan st clia
clia nhin td Sy hién dién).

Bing ky thuat Bootstrap véi 5000 mau, k&t qua
cho thiy tit ca cdc mbi quan hé déu c6 hé s6 dudng
din duong mang tic dong tich cuc va c6 § nghia
thong ké (p <0,05).
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BAng 1. K&t qud phén tich nhén t6 va ki€m tra dé tin cay

Hé s6 tai ngoai Cronbach's Alpha Do tin cay téng hop Tong phuong sai trich trung binh
AT 0,743~0,794 0,761 0,848 0,582
FE 0,827 ~0,835 0,850 0,899 0,690
IB 0,852 ~0,864 0,881 0,918 0,737
PR 0,789~0,811 0,813 0,877 0,641
PRE 0,831~0,856 0,795 0,879 0,709

Su chuyén nghiép clia ngudi din chuong trinh
c6 tac dong tich cuc dén sy hién dién Hla (B =
0,444;t=10,154) va trdi nghiém dong chay H1b (B
= 0,181; t = 3,263). K&t qud ciing cho thay sy thu
hiit ctia ngudi din chuong trinh c6 tdc dong tich cuc
dén sy hién dién H2a (B = 0,433; t=11,080) va trai
nghiém dong chdy H2b (B = 0,586; t = 13,959).
Ngoai ra, két qua cling chitng minh dudc sy hién
dién H3a (B = 0,613; t = 15,037) va trdi nghiém
dong chdy H3b (B = 0,207; 4,392) c6 tic dong tich
cuc dén viéc mua sim ngiu hitng.

Theo Hair va cOng sy (2018), ky thuat
Bootstrap ciing dugc st dung dé€ ki€m dinh gid
thuy&t trung gian. K&t qua phan tich cho thdy su
chuyén nghiép clia ngudi din chuong trinh c6 tdc
dong gidn ti€p dé€n mua sim ngiu hitng thong qua
su hién dién (B =0,273; t =7,939) va trdi nghiém
dong chdy (B =0,038; t=2,226). Cudi cung, su thu
hiit cda ngudi din chuong trinh c6 tdc dong gidn
ti€p d&€n mua sim ngiu hitng thong qua sy hién
dién (B = 0,266; t = 8,720) va trai nghiém dong
chdy (B=0,121; t=4,420).

5.Ké&tluan va ham y quan tri

5.1. Két lugn

Mot vai két luan da dudc dua ra tir cdc két qua
clia nghién cttu nay. Thong qua ly thuyét kich thich
- chii thé - phdn tng, su chuyén nghiép va su thu
hiit cia ngudi dian chuong trinh duge xdc nhan 1a
c6 tdc dong tich cyc dén y€u td nhan thic cla
ngudi xem livestream, bao gdm: sy hién dién va
trdi nghiém dong chdy. T d6, y&u t6 nhan thic
clia ngudi xem livestream s€ ¢6 tdc dong tich cuc
dé&n hanh vi mua sim ngiu hiing clia ho. Ngoaira,
k&t qua cho thdy yé&u t6 nhan thitc cla ngudi xem

livestream dong vai tro trung gian trong anh hudng
clia su chuyén nghiép clia ngudi din chuong trinh
d&n mua sim ngiu hiing. Bén canh d6, y&u t& nhian
thitc cling déng vai tro trung gian trong dnh hudng
ctia sy thu hiit clia ngudi din chuong trinh d€n mua
sdm ngiu hing.

5.2. Ham y quadn tri

Tur k&t luan phia trén, nghién cifu nay dé xuit
mot vai ham ¥ quan tri d6i v6i ngudi dan chuong
trinh livestream, cdc nhdn hang thué ngudi din
chuong trinh livestream va cdc nén ting mang xa
hoi dang c6 cdc tinh ning livestream mua sim
nhu sau.

Thit nhdt, ngudi din chuong trinh cAn ning cao
st chuyén nghiép clia minh bing cich cip nhat
cdc ki€n thic lién quan dén sdn phim dé gidi
thiéu va gidi ddp ro rang thic mic xoay quanh sdn
phdm d€ cham dén cdm xic 14n nhin thic cda
ngudi xem bing chinh sy chuyén nghiép cia
minh, tir d6 thiic ddy hanh vi mua hang ngiu hitng
clia ngudi xem.

Thit hai, ngudi dAn chuong trinh c6 thé nang cao
su thu hdt cia minh thdng qua viéc lva chon va xdc
dinh mot rd rang phong ciach din chuong trinh
livestream ddc nhat. C6 thé bit ddu tir viéc xem xét
tir nhitng khia canh bén ngoai nhu ngoai hinh hay
bén trong nhu tinh cdch rdi tin dung th€ manh vén
c6 nay nhim tao ra an tugng tot - tir d6 thic day
viéc mua sim ngau hitng cia ngudi xem.

Thit ba, bat ky nhdn hang ndo da, dang va c6 y
dinh thué ngudi din chuong trinh d€ livestream
ban hang déu can thi€t 1Ap thém mot vai budc
ddnh gid k§ cang cdc t& chat nghé nghiép. Khong
chi phai phit hgp vdi sdn phAm hay tiéu chuin dao
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ditc 1am nghé ma con phdi ¢6 nét tuong dong vdi
gid tri ma cdng ty kinh doanh dang mu6n dem lai
cho khdach hang cia minh. Do d6, viéc theo doi
ddnh gid kha ning ban hang thong qua sy chuyén
nghiép 14n sy thu hidt ciia ngudi din chuong trinh
sé phan nao hiéu qui hon viéc chi xem xét vé
doanh thu don thuin.

Thit t, cdc nén ting dang s& hitu tinh ning
livestream mua sim nén xdy dung nhitng dgt thu

thap y ki€n thudng ky danh cho ngudi xem néi
chung 14n khéach hang néi riéng, dong thdi, nhan
vién nén tdng c6 thé Am tham tham gia vio mot
phién livestream mua sim bat ky d€ c6 thé d4nh
gid dugc cong tAm va chinh x4c nhat nhitng gi hién
tai dang x4y ra trong nén tdng. Vi cd s§ dit liéu thu
thap dugc, nén ting s& c6 dudc géc nhin toan cinh
va quyét dinh dugc phong livestream nao nén dudc
ti€p can nhiéu hon d€n ngudi xem W
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ABSTRACT:

This study investigated how the anchors' professionalism and attractiveness affect the
impulsive buying of livestream viewers through the intermediary of cognitive factors. Three
hundred fifty-six valid responses were analyzed through SPSS20 and Smart-PLS3. Based on the
analysis results, the study proposed some management implications for anchors, brands that hire
livestream anchors, and platforms with livestream shopping features.
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