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TOM TAT:

Bainghién cttu nhim x4c dinh c4c y&u t6 chinh tic ddng tir nhitng ngudi clia stic 4nh huéng dén

quyét dinh mua hang clia thé hé Z trong linh vuc ddnh gid mén in tai TP. H Chi Minh. Bén canh

d6, dé tai do ludng mitc d6 tdc dong clia ngudn tin cay (mifc do thu hiit, tin ciy, chuyén mon) cia

ngudi cé stic Anh hudng, qud trinh trao ddi tin nhin, tinh twong tic xa hoi, quyé&t dinh mua hang; tao

tién dé cho cdc nghién cttu khic trong cting linh vurc; Gitip cdc nha hoach dinh, nha nghién ctu thi

trudng c6 nhitng thong tin cAn thigt d€ c6 thé bt kip nhu cAu va ¥ dinh tiéu dung clia thé hé Z va

thi trudng. Bai viét dong thdi dua ra nhitng hAm ¥ quan tri, gidi phdp nhiim t&i wu hda hiéu sudt va

nang cao nhan thifc tiéu dung § TP. H6 Chi Minh.

T khéa: nhitng ngudi c6 stic 4nh huéng, thé hé Z, danh gid mén in.

1.Pat van dé

Hién nay, viéc lua chon qudn in biing cich xem
nhitng video hay binh luAn va ddnh gi4 trén cdc nén
tdng mang xa hoi rat phd bién ddi vdi ngudi tieu
ding. Pic biét ddi v6i nhitng ngudi c6 sitc anh
hudng (Influencers), nhitng dianh gid ciia ho anh
hudng rat 16n d&€n quyét dinh tiéu dung clia khich
hang va kha ndng canh tranh cla doanh nghiép.
Cudc s6ng ban ron véi hoc tap, cong viéc, cdc moi
quan hé, gia dinh,... din dén thdi gian nghi ngoi,
gidi tri, trdi nghiém cda con ngudi cang ngay cang
thu hep. Piéu nay Ia cd hdi cho nhitng Influencers.
Ho déng vai tro 1a nhitng dai dién di trai nghiém
san pham, cho cAm nhan va ddnh gid chit lugng
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san phdm ciing nhu khong gian nha hang, quén an.
Ho c6 thé nhan dugc sy ddng y clia chii doanh
nghiép dé quay phim, chup hinh toan cira
hang/quédn an. Hon nita, nhitng influencers nay con
c6 thé dugc tham gia truc ti€p vao qud trinh 1am ra
san phdm hoic mén in tai ca hang/quin in doé.
Nhitng ngudi ¢6 sic anh hudng 1a mot khai niém
dugc cac doanh nghiép, cling nhu nhitng ngudi st
dung mang xa hoi dé cip dén nhiéu trong thdi gian
gin dy. Viéc lam cta nhitng influencers khong chi
cung cAp thong tin vé& sidn pham ma con dinh huéng
nhu ciu clia ngudi tiéu diing - dic biét 1a cdc ban
tré th& hé Z dé bi tic dong bdi nhitng diéu méi mé
(Zafar et. al., 2021). Nhitng ngudi ndi ti€ng nay
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chi€m dugc 1ong tin clia nhiéu ngudi tiéu dung vi
nhitng sdn phdm dudc quing cdo c6 doanh thu ting
nhanh ddng ké va gid ca lién tuc dudc dua 1én cao.
Hinh thic quing cdo quing cdo niy dang rit phd
bién tai cdc doanh nghiép va thuong hiéu 4p dung
hinh thdc quang cdo 16n & Viét Nam, nhung nhin
chung, cic doanh nghiép va thuong hi€éu 4p dung
hinh thitc ndy van chua thuc sy dat dudc hiéu qua
cao nhat.

Trong qu4 trinh tim ki€m thong tin tai liéu, nhan
thdy ring cdc nghién cttu trudc day chua thdy méi
lién quan tif ngudn tin cdy ctia Influencer dén tinh
tuong tac xa hoi va thdi do vdi bai viét dén quyét
dinh mua hang ctia th& hé Z, dic biét1a nhém ngudi
tiéu dung tai TP. HO Chi Minh.

2. M hinh nghién citu dé xuat

Tir muc dich ctia bai nghién ctu, nhém tic gia
dé xu&t md hinh nghién cttu, nhu sau:

Céc gia thuy&t nghién ctiu dé xuat:

H1: Mdc d6 thu hit dugc nhén thic clia nhitng
ngudi ing hd ngudi nbi ti€ng c6 Anh hudng tich cuc
dén tinh tuong tdc xa hoi.

H2: Miic do ddng tin cdy dugc nhin thdc cia
nhitng nguSi Ging ho ngudi ndi ti€ng c6 dnh hudng
tich cuc dén tinh tuong tdc xa hoi.

H3: Mtic 6 chuyén mon cta nhitng ngudi ing
ho ngudi ndi ti€ng c6 dnh hudng tich cuc vé tinh
tuong tadc xa hoi.

H4a: Qua trinh trao ddi tin nhin cling cd tich cuc
moi quan hé gifta ngudi c6 4nh hudng ctia mic do

Hinh 1: Mé hinh nghién ciiu dé xudt

chuyén moén véi ngudi tiéu dung doi véi thuong
hiéu.

H4b: Qud trinh trao ddi tin nhin cling cd tich cuc
moi quan hé gilta ngudi ¢6 dnh hudng clia mic do
thu hit v6i ngudi tiéu ding ddi véi thuong hiéu.

HS5: Tinh tuong tic xa hoi gitta mot ngudi c6 anh
hudng trén mang xa hdi va ngudi tiéu dung co6 tac
dong dé&n thdi do clia ngudi dung.

H6: Thdi do rdi ro c6 4nh hudng tiéu cuc dén
thai do doi v6i bai viét clia ngudi tiéu dung.

H7: Thdi do cta ngudi tiéu dung doi vdi ngudi
c6 4nh hudng trén mang xa hdi c6 tic dong dén
quyé&t dinh mua hang clia ngudi tiéu dung.

HS8: Mtrc do thu hiit ctia ngudi c6 anh hudng trén
mang x4 hdi tdc dong tich cuc d&n thdi do clha ngudi
ti€u dung.

H9: Mitic d0 chuyén modn clda ngudi c¢6 anh
huéng trén mang xa hoi tdc dong tich cuc d&n thai
do cla ngudi tiéu dung.

3. Phuong phap nghién citu

Nhém nghién citu da két hop st dung phuong
phap nghién ctu dir li¢u dinh lugng va mot vai k§
thuat d€ c6 thé thu thap dugc dit liéu dinh tinh.

Ky thuat dinh tinh: Tim ki€m cédc ly thuyét vé
Influencers, ngudi ndi ti€ng, quyé&t dinh mua hang
clia ngudi tiéu dung va thong qua do, nghién ciu
cdc tai liéu thi cip c6 lién quan dén dé tai nghién
cttu, cling tdng hgp tir nhitng cong trinh, nghién citu
da dugc dang 1én c4c trang bido khoa hoc trong va
ngoai nuéc.

/

Nguoén tin cay cua
Influencer

Mtrc d6 thu hat
(Attractive)

Murc 46 H2
dang tin cay

Tinh twong tac
xa héi (Parasocial-
relationship)

(Trustworthy)

Murc do
chuyén mén (Expert)

Qua trinh trao ddi
tin nhén (Message

process involvement)

Nhan thuc vé
rui ro (Perceived risk)

Thai d6 dbi véi
bai viét (Attitude)

Quyét dinh mua hang
(Purchase Decision)

Nguén: Tac gid dé xudt
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Phuong phdp nghién cttu dinh lugng: xay dung
bang cau hdi dua trén thang do Likert va ti€n hanh
phdéng van sdu v6i 5 miu nhim d€ hoan chinh y
nghia cau tir d€ dua ra bang cau hdi hoan tat. Ti€p
theo, tdc gid thuc hién khio sit chinh thitc doi véi
ngudi ding thong qua hinh thic tryc tuy€n trén nén
tdng Google Form dudc ding tai trén trang mang
xa hoi cd nhén, cdc hdi nhém chia sé nhitng trai
nghiém mua hang, nhan xét va ddnh gia chat lugng
dich vu khi ho mua mit hang trén mang xa hdi

thong qua bai danh gia cia ngudi ¢ stic anh hudng.

4. K&t qua nghién citu

4.1. Ddnh gid do tin cdy ctia thang do

K&t qua tai Bang 1 cho thiy cc thang do déu c6
hé s& Cronbach’s Alpha 16n hon 0.7 nén tit ca déu
12 thang do t8t, c6 do tin tudng cao. TAt ci hé s
tuong quan bién tdng clia cic thang do déu 16n hon
0.3. Vay nén, cac bién trong tat ca nhin t& déu thda
min diéu kién tin cdy d€ ti&€n hanh cic budc nghién
citu ti€p theo.

Bdng 1. Kiém dinh dé tin cdy clathang do (N = 350)

Tén bién Ky Hésdtuong | Cronbach’sAlpha | Teénbién Ky Hésotuong |Cronbach’s Alpha
quan sat hiéu | quan bién tong néu loai bién quan sat hiéu | quanbiéntong néu loai bién
ATR1 0.464 0.819 ATT1 0.616 0.860
ATR2 0.541 0.806 ATT2 0.654 0.856
Mdc do thu hat
ATR ATR3 0.674 0.777 Thaidovei | ATT3 0.579 0.864
(Cronbach's | ATR4 0.600 0.793 baiviét-ATT| a7y 0.539 0.867
Alpha =0.823) (Cronbach’s
ATR5 0.624 0.788 Alpha = ATT5 0.690 0.852
ATR6 0.645 0.783 0.874) ATT6 0.636 0.858
TRU1 0.774 0.854 ATT7 0.640 0.857
Mic d6 tin cay
-TRU TRU2 0.811 0.841 ATT8 0.703 0.850
(Cronbach’s | TRU3 0.738 0.868 PR1 0.317 0.795
Alpha =0.890)
TRU4 0.719 0.874 Nhanthic | PR2 0.419 0.779
Mic o EXP1 0.635 0.834 Vi ;ﬁi ro PR3 0.588 0.745
chuyénmén- | gxpo 0.737 0.790 ) | PR4 0.506 0.760
EXP (Cronbach’s
(Cronbach's | EXP3 0.714 0.802 Alpha = PR5 0.612 0.740
Alpha=0.851)| Exp4 0.688 0.812 0.786) PR6 0.591 0.743
PSR1 0.693 0.830 PR7 0.579 0.745
Tuong tac
xahoi-psR | PSR2 0.723 0.822 INT1 0.574 0.803
(Cronbach's | PSR3 0.584 0.857 , INT2 0.552 0.809
Alpha Y dinh mua
0.862) PSR4 0.707 0.826 hang-INT | INT3 0.501 0.814
PSR5 0.698 0.828 (Cronbach’s | INT4 0.578 0.802
Qué trinh trao | MPI1 0.469 0.719 ’g'ggg)z INT5 0.571 0.804
doitinnhan- | ppj 0.563 0.682 ' INT6 0.675 0.787
MPI
(Cronbach's | MPI3 0.595 0.664 INT7 0.577 0.803
Alpha=0.750)| Mpi4 0.528 0.702 Nguén: Tinh todn ciia tdc gid, 2023
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4.2. Phén tich nhéan t6'khdm phd EFA

K&t qué phan tich EFA thu dugc nhu sau:

Trai qua 3 buGc phan tich, nhitng bi€n c6 hé s6 K&t qua Béng 2 cho thdy gid tri KMO = 0.943
tdi nhan t& < 0.5 s& bi loai bdi vi 0.3 1a mitc tdi thifu (0.5 < KMO < 1) va gid tri Sig. trong kiém dinh
d€ nhan t6 c6 ¥ nghia thuc tién (Hair et. al., 1998).  Bartlett bing 0.000 (< 0.05). Piéu nay c6 nghia cic
Lan 1, ta bd cdc bién ATT4, INT4. Lan 2, tabd cac  bi€n quan sdt khi dua vao phan tich EFA dugc xem

bi€n ATT6, INT7. LAn thit 3, ta khong bd bién nio
hét.

Bdng 2. Ma trdn xoay

Bién quan
sat

Nhan t&

TRU1

0.898

TRU2

0.846

TRU3

0.798

TRU4

0.904

ATR1

0.583

ATR2

0.408

ATR3

0.497

ATR4

0.791

ATR5

0.454

ATR6

0.482

EXP1

0.449

EXP2

0.571

EXP3

0.831

EXP4

0.438

PSR1

0.728

PSR2

0.603

PSR3

0.626

PSR4

0.515

PSR5

0.667

MPI1

0.359

MPI2

0.598

MPI3

0.560

MPI4

0.328

ATT1

0.398

ATT2

0.592

ATT3

0.626

ATTS

0.826

ATT7

0.642

ATT8

0.886
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Bién quan Nhan t&

sat 1 2 3 5 6 7 8
PR1 0.602
PR2 0.616
PR3 0.837
PR4 0.709
PR5 0.696
PR6 0.569
PR7 0.534
INT1 0.364
INT2 0.342
INT3 0.597
INTS 0.791
INTE 0.755
Hé s6 KMO:0.941
Sig.=0.000

la phit hdp, mang ¥ nghia thdng ké, ciing nhu ¢
tuong quan v6i nhau trong tong thé.

Ngoai ra, k&t qua phan tich nhan t6 khdm pha
EFA cho thdy 41 bi€n quan sit dugc chia thanh 8
nhan &, hé s0 tai cha tit ca cdc nhan td déu 16n hon
0.3, tri s6 Eigenvalue = 1.005 > 1, tdng phuong sai
trich = 56.408% > 50%. Nghia 12 56.408% bién
thién dir liéu dugc gidi thich bdi 8 nhan .

4.3. Phan tich hoi quy da bién

Bdng 3 cho thay gi4 tri p clia cdc gid thuyét H1,
H2, H3, H4b, H5, H7, H9 déu < 0.05, do d6 céc gia
thuy€&t n6i trén déu duge chap nhan. Céc gid thuyét
H4a, H6, H8 déu > 0.05, viy nén cic gia thuy&t nay
déu bi tir chdi.

Véi hé s6 tic dong chudn héa, ta thdy dugc khi
khach hang chdp nhin mtc dd thu hit clia ngudi
ndi ti€ng ting 1&n 1 1an thi mic d6 tuong tic xa hoi
ting I&én 16.6 1an theo gia thuy&t H1.

Vi gia thuyét H2, khi khach hang chdp nhin
mifc do tin ciy ctia ngudi ndi ti€ng ting 1&n 1 1an thi
mifc do tuong tdc xa hdi ting 1&n 38.7 1an.

Vi gid thuy€t H3, khi khdch hang chdp nhan
mifc dd chuyén mon clia ngudi ndi tiéng ting 1én 1
1an thi mfc d6 tuong tic xa hdi ting 1én 37.5 1an.

Vi gid thuy€t H4a, khi khdch hang chip nhan
qué trinh trao d6i tin nhin clia ngudi ndi ti€ng thong
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Nguén: Tinh todn clia tdc gid, 2023

qua mtic do chuyén mon ting 1én 1 1an thi mic do
tuong tac xa hoi giam di 3.2 14n.

Vi gia thuyét H4b, khi khdch hang chidp nhan
qué trinh trao ddi tin nhin clia ngudi ndi ti€ng thong
qua muc do thu hat ting 1én 1 thi mic do tuong tac
x4 hoi tinglén 5.3 1an.

Vi gid thuy&t H5, khi khdch hang chdp nhin
mifc d tuong tic xa hodi clia ngudi ndi ti€ng ting
1én 1 14n thi th4i do ting 1én 16.6 1an.

Vé6i gia thuy&t H6, khi khdch hang chdp nhin
nhan thifc rii ro clia ngudi ndi ti€ng ting 1én 1 1an
thi th4i do ting 1&n 3 1an.

Vé6i gia thuyé&t H7, khi khdch hang chdp nhan
thai do ting 1&n 1 14n thi y dinh mua hang ting 1én
61.21an.

Vi gid thuy&t H8, khi khdch hang chdp nhin
mifc d6 thu hiit ctia ngudi ndi ti€ng ting 1én 1 1an thi
th4i do clia ngudi tiéu diing ting 1én 9.8 1an.

Vi gid thuy&t H9, khi mic do chuyén mon clia
ngudi ndi ti€ng ting 1&n 1 thi thdi d6 clia ngudi tiéu
diing ting 1én 33 1an.

5.Ké&tluan va ham y quan tri

5.1. Két lugn

Nhan t6 ngudi c6 sitc 4nh hudng rang budc van
dé vé tinh tuong tic vdi ngudi tieu dung, biing mot
s6 phuong phap nhu trao d6i nhiéu hon, cd ging
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Bdng 3. K&t qud héi quy da bién

Gia thuyét Hé so tac dong chuan héa Giatnp Kétqua
H1 ATR->PS| 0.166 0.004 Ch&p nhan
H2 TRU ->PSI 0.387 0.000 Chap nhan
H3 EXP ->PSI 0.375 0.000 Ch&p nhan
H4a MPIXEXP ->ATT -0.032 0.408 Tu ch6i
H4b MPIXATR ->ATT 0.053 0.004 Ch&p nhan
H5 PSI->ATT 0.321 0.000 Ch&p nhan
H6 PR->ATT 0.003 0.940 Tu chai
H7 ATT-> INT 0.612 0.000 Chap nhan
H8 ATR->ATT 0.098 0.171 Tu chai
H9 EXP->ATT 0.330 0.000 Chap nhan

gidi quy€&t nhiéu van dé ton dong cla ngudi tiu
diing vé& san phdm. Bing nhitng cdch nay, doanh
nghiép c6 thé cai thién thai dd ciing nhu ting y dinh
mua hang cia ngudi tiéu dung.

V& nhan thic rii ro, nhém nghién citu thiy dudc
mic dd vé rti ro hoan toan khong c6 sy nh hudng
niao d&n ngudi tiéu ding ma né dnh hudng nhidu
dén doanh nghiép, vi th€ ban thin doanh nghiép can
phdi dua ra mot s6 bién phéap rang budc nhat dinh
giifa ngudi tiéu dung véi doanh nghiép dé ci hai
cuing t8i da héa dugc trach nhiém cla c4 hai bén.

Vé tuong tdc xa hdi, nghién citu da chitng minh
duge mic do tdc dong cia tuong tic xa hoi tich
cuc d&n vdi thdi do clia ngudi tiéu ding. Vi thé,
doanh nghiép cin phai tao ra dugc nhiéu ndi dung

TAILIEU THAM KHAO:

Nguén: Tdc gid, 2023

dé c6 thé thu hiit dudc su tuong tic qua lai giita
doanh nghiép ciing nhu ngudi tiéu dung, nhim
muc dich duy tri hinh dnh cia doanh nghiép trong
tdm tri cia ngudi ti€u diing. Tuy nhién, nhitng ndi
dung Ay phai ddnh vao thdi do tich cuc, d€ c6 thé
ting dudc thdi do clia ngudi tiéu diung doi véi san
phdm ctia doanh nghiép.

Bén canh d6, doanh nghiép can phan hdi mot
céch chuyén nghiép va lich sy, dua ra 13i xin 16i
néu can thi€t va cam k&t cdi thién. Quing b4 tich
cuc, tao ra ndi dung hiap din vé sdn phdm va dich
vu trén cdc mang xa hoi, trang web va cdc kénh
truyén thong khdc; tin dung nhitng ddnh gid tich
cuc tir khach hang khac dé€ d6i ph6 vdi cac binh
ludn tiéu cuc |
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FACTORS OF FOOD INFLUENCERS AFFECTING
THE FOOD PURCHASING DECISIONS OF GEN Z CONSUMERS
IN HO CHIMINH CITY
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ABSTRACT:

This study identified the main factors of food influencers affecting the food purchasing
decisions of Gen Z consumers in Ho Chi Minh City. In addition, the study measured the impact of
a trusted source (attractiveness, trustworthiness, and expertise) on an influencer, the message
exchange process, social interaction, and the decision-making process to create a premise for
further research on this topic. This study is expected to provide necessary information for
planners and market researchers to keep up with the needs and consumption intentions of Gen Z
and the market. The study also proposed management implications and solutions to optimize
performance and raise consumer awareness in Ho Chi Minh City.

Keywords: influencers, Generation Z, food review.
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