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TOM TAT:

Truyén thong mang xa hoi (dic biét 1a Facebook, Instagram, TikTok) d3 trd thinh mot cong cu
quan trong trong viéc ting cudng nhan thic va thay ddi hanh vi tiéu diing sdn pham xanh. Bai bio
nay phan tich tic dong clia truyén thong mang xa hdi d6i véi nhan thic ngudi tiéu dung, hanh vi
mua hang va nhitng thach thiic c6 thé gip phai. Thong qua viéc phan tich dif liéu va céc trudng hdp
thyc t&, bai bao dé xuat nhitng gidi phap dé t6i wu hda vai tro clia truyén thong xa hi trong viéc thic

ddy tiéu diing bén vitng.

Tir khéa: truyén thong mang x4 hodi, nhin thifc xanh, hanh vi tiéu diing xanh, marketing xanh,

truyén thong k¥ thuat so.

1. Dat van dé

Trudc sy phat trién ciia thdi dai mdi, truyén
thong mang xa hoi dang tré thanh mot yéu t& quan
trong trong viéc dinh hinh nhan thitc va hanh vi ti€u
dung xanh. Ngay nay, cidc doanh nghiép va nha
lanh dao cic thuong hi¢u xanh dang tin dung stc
manh clia cic nén tdng nhu Facebook, Instagram,
TikTok va YouTube dé lan tda ndi dung vé sin
phim bén vitng, thu hiit sy quan tAim ctia ngudi tiéu
dung.

Tuy nhién, bén canh nhitng 1¢i ich, truyén thong
mang xi hoi cling dang d6i mit v6i nhitng thach
thitc nhu "greenwashing" (ddnh ltra xanh) khi mot
s6 doanh nghiép tao ra hinh 4nh bén vitng gid. Vi
vy, viéc nghién cttu tic dong clia truyén thong
mang xa hdi 1én nhdn thic va hanh vi mua ti€u
diing xanh rat quan trong nhim dé xuit nhitng gidi
phép ting cudng tic dong tich cyc va gidm thiu
nhitng han ché tir tic ddng nay.
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2. Tdc dong ciia truyén thong mang xa hoi

Tdc dong dén nhan thiic xanh

Truyén thong mang xa hoi di trd thinh mot
kénh quan trong gidp lan téa nhin thic vé sdn
phdm xanh mot cdch nhanh chéng va rong rii.
Nhd vado sy phat trién clia cdc nén ting nhu
Facebook, Instagram, TikTok va YouTube, thong
tin vé& cdc sdn pham than thién véi moi trudng cé
thé ti€p can hang triéu ngudi tiéu ding chi trong
thdi gian ngdn. Mot nghién cfu cla
GlobalWeblndex (2023) trong bdo cédo
"Sustainable Consumer Trends" chi ra ring, 68%
ngudi tieu dung toan ciu tim ki€m thong tin vé
san phdm bén virng thong qua mang xi hdi trudc
khi dua ra quyét dinh mua hang. Piéu ndy cho
thdy truyén thong mang xa hoi khong chi gidp
nang cao nhin thic ma con déng vai tro quan
trong trong viéc thiic ddy cac doanh nghiép huéng
t6i chi€n lugc marketing xanh.
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Bén canh d6, ngudi ndi ti€ng (KOLs,
influencers) ciing ¢c6 4nh hudng ddng ké dén nhan
thic tiéu dung xanh. Theo bdo cdo "Trust in
Advertising”" cia Nielsen (2023), hon 52% ngudi
tiéu diing tin tudng vao cic danh gid va dé xuat tr
KOLs hon 1a tir quing cdo truyén thong. Nhitng
chi€n dich quing b4 sdn phdm xanh c6 sy tham gia
ctia KOLs thudng nhian dudc su quan tAm cao hon,
dic biét tr th€ hé tré. Vi du, chién dich
"PlasticFreeChallenge" trén TikTok do nhiéu
influencer ndi ti€ng khdi xuéng da thu hiit hon 300
triéu lugt xem va lam ting 40% doanh s clia cic
san phim khong chita nhua tai mot s6 thi trudng
chau A,

Tai Viét Nam, cic thuong hiéu I6n cling dang tin
dung mang xa hoi d€ nang cao nhan thic vé tiéu
diing xanh. Theo bdo cdo "Xu huéng tiéu diing bén
viing tai Viét Nam" ctia Nielsen (2023), 64% ngudi
Viét Nam quan tim dén cdc san phdm cé yéu to
than thién v6i mdi trudng va 58% trong s6 d6 cho
bi€t ho bi 4nh hudng bdi cdc chién dich trén mang
x4 hoi. Vi du, Vinamilk da trién khai chi€n dich
"Stta xanh cho tuong lai" trén Facebook va
YouTube, qua d6 nhan manh viéc st dung bao bi
than thién véi moi trudng, gitp ting mic dO nhan
dién thuong hiéu va thiic diy doanh s& ban hang.
Ngoai ra, chudi siéu thi Co.opmart ciing di trién
khai chuong trinh "Ngay khong tdi ni 16ng" nhim
kéu goi khdch hang st dung tdi tdi ch&, két hgp cling
chién dich truyén thong trén Facebook gitip ting
hon 25% doanh s tdi tdi ché trong vong hai thang.

Tdc dong dén hanh vi tieu ding xanh

Khong chi 4nh hudng dén nhén thifc, truyén
thong mang x4 hoi con c6 tdc ddng manh mé& dén
hanh vi mua sin ph?fm xanh. McKinsey (2023)
trong bdo cdo "Next-Gen Sustainability" cho thdy
74% ngudi tiéu dung tré sdn sang trd gid cao hon
cho sdn phdm c6 nhidn xanh néu ho dudc ti€p cian
thong tin qua cdc nén tdng mang xa hoi. Piéu nay
cho thay khi doanh nghiép s dung truyén thong s6
mot cdch hiéu qua, ho c6 thé thic diy doanh s6 va
gia ting muc do trung thanh cia khach hang.

Mot trong nhitng yéu t§ chinh 4nh hudng dén
quy€t dinh mua hang xanh la tinh minh bach va sy
tin tudng. Nhitng bai ding c6 ndi dung ro rang vé
tac dong moi trudng clia sdn phim sé& tao ra sy tin

tudng cao hon tir phia nguGi tiéu dung. Vi du,
Unilever bdo cdo trong "Sustainable Living Plan"
(2023) riing, cdc san phadm cé nhan hiéu bén ving
cta ho da ting trudng nhanh hon 69% so v4i céac
san phim thdng thudng nhd vao chién luge truyén
thong minh bach va hiéu qua trén mang xa hoi.

Tai Viét Nam, mot khdo sat cia Trung tim Con
ngudi va Thién nhién (PanNature, 2023) vé "Xu
huéng tiéu ding xanh tai Viét Nam" cho thay, 72%
ngudi tiéu diing do thi sin sing mua cic sin phim
xanh néu ho thdy dénh gid tich cyc trén mang xa
hoi. Mot s6 thuong hiéu 16n da tin dung y&u td ndy.
Vi du nhu Biti’s thong qua chi€n dich "Biti’s Hunter
Green" trén Instagram va Facebook, kéu goi gidi
tré st dung gidy tai ché& tir nhwa phé thai, gitp ting
35% doanh s& trong vong ba thing. Ngodi ra, chudi
ca phé Highlands Coffee da ap dung chinh sich
gidm gid 5% cho khdch hang st dung coc tdi st
dung, ddng thdi chay chi€n dich "Green Highlands"
trén TikTok, thu hit hon 5 triéu lugt xem va lam
ting lugng st dung coc tdi ch€ 1én 30% chi sau 6
thang trién khai.

Chinh sdch va quy dinh ciing dong mot vai tro
quan trong trong viéc dinh huéng hanh vi mua sim
xanh trén nén ting s6. Tai chiu Au, cdc quy dinh
nghiém ngit vé nhin sinh thdi va trach nhiém xa
hoi budc cidc doanh nghiép phai chitng minh tinh
bén vitng clia sdn phim khi quing b4 trén mang xa
hoi. Piéu nay gidp gidm thiéu tinh trang
"greenwashing", khi mot sd cong ty quing ba sin
phdm nhu than thién véi mdi trudng nhung thuc t&
khong dat cic tiéu chudn cin thiét. Mot vi du dién
hinh 1a trudng hgp ctia H&M bi chi trich vao nim
2022 vi st dung thuat ngit "bén vitng" mot cich md
hd trong cdc chi€n dich quing b4 trén Instagram,
din d&n viéc cong ty phdi diéu chinh chi&én lugc
marketing &€ minh bach hon.

Tai Viét Nam, Nghi dinh s& 13/2022/ND-CP vé
bdo vé moi trudng da thay th€ mdt s6 quy dinh
tru6e day, yéu ciu cac doanh nghiép phai c6 chitng
nhan nhin sinh thdi n€u muén quing b4 sin phim
12 "xanh" hoic "bén virng" trén mang xa hoi. biéu
nay dit ra yéu ciu cao hon d6i v6i cdc thuong hiéu
st dung mang xa hoi d€ ti€p thi sin phdm xanh,
nhiim tranh vi pham c4c quy dinh vé quing cdo gy
hi€u lam.
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C6 thé thay, truyén thong mang xd hoi c6 tic
dong to 16n dén nhan thic va hanh vi tiéu dung
xanh, gitip ngudi tiéu diing c¢6 ddy di thong tin hon
tru6e khi quy€t dinh mua hang. Tuy nhién, d€ t8i uu
héa hiéu qua, cdc doanh nghiép cAn ddm bdo tinh
minh bach, tranh théng tin sai 1éch va tuéin thd cac
quy dinh vé& quing cdo xanh nhiim tao dung 1ong tin
tit khach hang.

3. Thach thifc va giai phap thic ddy hiéu qua
truyén thong mang xa hdi trong tiéu diing xanh

Noi dung trén da cho thdy vai trd quan trong clia
truyén thong mang xa hdi trong viéc ning cao nhan
thifc va thay d8i hanh vi tiéu diing xanh. Tuy nhién,
bén canh nhitng 1gi ich ma né mang lai, vin con ton
tai nhi€u thach thifc 4nh hudng d&n hiéu qué truyén
thong trong linh viic nay. Mot trong nhitng van dé
16n 1a hién tugng “greenwashing”, khi mot so
doanh nghiép c6 tinh cung cip thong tin sai léch vé
mitc do than thién véi moi trudng ctia san pham dé
thu huat khach hang. Theo bdo cdo ciia European
Consumer Organisation (2023), 42% cédc cong ty bi
phét hién c¢6 hanh vi greenwashing, lam suy giam
1ong tin cta ngudi tiéu dung. Bén canh do, viéc
thi€u tiéu chudn théng nhat trong ddnh gid sin
phdm xanh ciing giy ra sw nham 1dn va khé khin
cho c doanh nghiép 1an kh4ch hang khi xdc dinh
tinh bén vitng ctia sin phim.

Mang x4 hdi cling lam ting nguy cd lan truyén
thong tin sai léch, kh6 ki€m sodt, 4nh hudng dén
hanh vi mua sim ctia ngudi tieu dung. Mot vi du tai
Viét Nam vio nim 2019, cu ddn mang di dong loat
kéu goi tiy chay chudi thifc usng Phiic Long vi c&
tinh "nguy trang" viéc phan loai cho thung réc tai
ctra hang. Theo d6, tai mot ctra hang ctia Phic Long
& TP. HO Chi Minh, thuong hiéu nay dit mot thiing
rac to, bén trén c¢6 gén cac khung phan thanh 10
loai rdc khdc nhau. Tuy nhién, diéu giy bifc xiic
nam & viéc bén dudi khung phan loai réc thuc chat
chi ¢6 mot thiing ric to. Vi th&, di khdch hang c6 bd
rac ding khung thi tit ca cling vao mot cdi tdi ma
thoi. Thuc t&, Phiic Long khong phéi la thuong hiéu
cd biét khi€n khach hang phan nan vé viéc kém
than thién v6i mdi trudng. Pidu nay cho thdy mot
s6 doanh nghiép chi coi truyén thong xanh 1 mot
chién Iugc ti€p thi ma chua thuc sy c6 hanh dong
thi€t thuc, trong khi mot s& ngudi tiéu dung van e
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ngai vé chi phi cao clia sin phdm xanh, din d&n
mtic do chdp nhan con han ché.

D& thiic ddy hiéu qua truyén thong mang xa hoi
trong tiéu dung xanh, cin c6 sy phdi hgp giita
doanh nghiép, chinh pht va cong ddong. Mot trong
nhitng gidi phdp quan trong 1a ting cudng tinh minh
bach va xdc thuc trong truyén thong. Cic doanh
nghiép cAn cong khai day dd thong tin vé quy trinh
s&n xudt, ching nhan xanh va tdc ddng moi trudng
clia san phAm. Minh bach trong truyén thong khong
chi gitip doanh nghiép xay dung niém tin vdi khach
hang ma con gitp han ché céc cdo budc lién quan
dé&n greenwashing.

Bén canh d6, doanh nghiép cAn hgp tdc chit ché
vGi cdc KOLs va Influencers ¢6 anh hudng trén
mang x4 hoi dé truyén tdi thong diép xanh mot
cach hiéu qua hon. Nhitng nhian vt nay c6 sic lan
tda 16n va c6 thé gitip thay d6i nhan thic clia ngudi
tiéu dung mot cich ty nhién, khong mang tinh
quang céo ciing nhic. Cic chién dich truyén thong
nén tap trung vao viéc ké chuyén, chia sé nhitng
hanh trinh thyc t& vé sdn xuat bén vitng, gitip ngudi
tiéu ding hiéu rd hon vé gia tri clia tiéu diing xanh.

Ngoai ra, cong nghé s6 ciing c¢6 thé duge tin
dung dé t6i wu héa truyén thong xanh. Céc doanh
nghiép c6 thé st dung tri tué nhan tao (Al) dé ca
nhin héa ndi dung quang bd, duva ra cic ggi ¥ san
phim than thién véi moi trudng dua trén hanh vi
mua sim cla ngudi tiéu dung. Cong nghé
blockchain ciing c6 thé dugc 4p dung d€ minh bach
héa chudi cung ting, gitip khach hang d& dang ki€m
tra thong tin vé& ngudn gdc san pham.

Chinh pht déng vai trd quan trong trong viéc
hoan thién hanh lang phdp 1y nhim hd tr¢ truyén
thong ti€u dung xanh. Viéc ban hanh cic quy dinh
nghiém ngit hon vé quing cdo xanh s& gitp han
ché tinh trang greenwashing, dong thdi tao ra moi
trudng canh tranh lanh manh cho cac doanh nghiép
thyc sy cam két vdi phit trién bén vitng. Chinh phii
ciing c6 thé thurc hién cac chuong trinh truyén thong
cong cdng, nang cao nhin thifc ciia ngudi dan vé 1gi
ich clia tiéu dung xanh va khuyén khich cdc doanh
nghiép 4p dung mo hinh sdn xui't bén vitng.

Cong ddng ciing c6 thé déng gép bing cich
tham gia tich cuc vao cdc phong trao bdo vé moi
trudng trén mang xa hoi. Viéc chia sé thong tin,
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phan bién cdc thong tin sai léch va thic ddy 16i
song xanh trong cong dong s& gép phan lam ting sy
quan tAm clia cong ching ddi vé6i tiéu diing xanh.
Céc td chifc phi chinh phd, cac nhém hoat dong moi
trudng ciing ¢6 thé hdp tic vdi doanh nghiép va
chinh phti d€ xiy dung cdc chuong trinh truyén
thong xanh c6 tdc dong sdu rong.

4. Kétluan

Truyén thong mang xa hoi da va dang déng vai
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ABSTRACT:

Social media platforms, particularly Facebook, Instagram, and TikTok, have emerged as
powerful tools for raising awareness and influencing consumer behavior toward green product
consumption. This study examines the impact of social media on consumer awareness, purchasing
decisions, and the challenges associated with leveraging these platforms for sustainable marketing.
By analyzing data and real-world case studies, the study identifies key patterns and proposes
solutions to enhance the effectiveness of social media in promoting sustainable consumption

practices.

Keywords: social media, green awareness, green consumer behavior, green marketing,

digital media.
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