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Ngudi ¢6 anh hudng (ngudi dnh hudng) dong vai trd quan trong trong cdc hoat dong marketing.
Bai nghién cttu nay kham pha tdc dong clia ngudi 4nh hudng doi v6i y dinh mua hang, thong qua
céc y€u td su phit hdp, do tin cAy va chuyén mon. K&t qud nghién cttu cho thdy su phu hdp gitta
ngudi Anh hudng va sdn phaim cé tdc dong tich cuc dén gid tri thuong hiéu va y dinh mua hang cia
khdch hang thong qua 4nh hudng clia n6 dén do tin cay va chuyén mdn dugc cdm nhan.

Tu khéa: § dinh mua hang, hanh vi ngudi tiéu diing, ngudi ¢6 Anh hudng, marketing.

1. Pat van dé

Tru6c day, nhiéu tic gid da tip trung nghién
citu vé sy tdc dong clia ngudi c6 dnh hudng dén y
dinh mua hang clia khdch hang, nhu: Lim et. al.
(2017) tim hiéu vé sy tdc dong clia ngudi c6 anh
huéng trong viéc truyén tai thong diép clia thuong
hiéu dén phan khic muc tiéu; Schouten et. al.
(2019) diéu tra tic dong vé su ching thyc cla
ngudi ndi ti€ng so vdi ngudi c6 dnh hudng dén
hiéu qud quéng cdo (thdi do doi v6i quing cdo,
san pham dugc quing cdo ciing nhu y dinh mua
hang), dugc ki€m duyét bdi mitc do phi hdp cia
ngudi c6 dnh hudng sin pham; Coutinho, Dias &
Pereira (2023) nghién cttu vé “dd tin ciy clia
nhitng ngudi c6 4nh huéng truyén thong xa hoi:
tdc dong d&€n y dinh mua”. Tir d6 cho thdy, ngudi
¢6 4nh hudng déng mot vai tro dang ké trong viéc

tdic dong d€n y dinh va hanh vi mua hang cda
khach hang muc ti€u.

Tuy nhién, nhitng nghién ciu truéc day van
con ton tai nhitng di€m han ché& nhat dinh nhu xem
xét tdc dong clia y&u t& “sy phi hgp” clia ngudi c6
anh hudng vdi san pham trong viéc gia ting mic
do tin cdy va su chuyén mon clia ngudi c¢é dnh
hudng. Py ciing chinh 12 khodng tréng trong
nhitng nghién cttu tir trudc va dé tai nghién citu
clia tic gia s& gép phan hd trg doanh nghiép ciing
nhu cdc marketer c6 nhitng dinh huéng hoat dong
phlt hgp trong bdi cinh hién tai.

2. Téng quan nghién ciu

2.1. Vai tro va tdm quan trong ciia nguoi dnh
hudng trong chién lugc tiép thi

Ti€p thi thong qua ngudi dnh hudng ¢ tdc
dong dé&n hanh vi clia ngudi tiéu dung, 4nh hudng
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dé€n quyé€t dinh va y dinh mua hang ctia ho. Cic
nén ting mua sim truc tuyén di tao ra mdt cich
ti€p can thuin tién hon dé ti€p can khach hang va
gidm chi phi thu hdt khach hang cho cdc doanh
nghiép. Ti€p thi ngudi c6 dnh hudng khong chi la
st dung nhitng guong mit ndi ti€ng hoic blogger
thdi trang ma con lién quan dén viéc moi ngudi
chia sé ndi dung hap din vé cudc song hang ngay
clia ho va bay té quan diém c4 nhin clia ho vé
nhiéu chti @& khac nhau.

Ngusi tiéu dung da ngay cang tr§ nén quen
thudc v6i mua sdm tryc tuyén thong qua cic kénh
k¥ thuit s& va phuong tién truyén thong xa hoi. Vi
viy, cdc thuong hiéu phai sdng tao hon trong céc
hoat dong ti€p thi cia minh dé ban sin phdm. Theo
Lim et. al. (2017), Schouten et. al. (2019), su chitng
thuc va xdc minh tir nhitng ngudi ¢6 dnh hudng, dic
biét 1a nhitng ngudi c6 uy tin cao, c6 thé dong vai
trd 12 y€u t6 tran an, khuyén khich ngudi tiéu ding
mua san phaAm. Ngudi tiéu diing coi nhitng ngudi c6
4nh hudng 1a ddng tin cdy, khi€n cho cdc khuyén
nghi ctia ho c¢6 4nh huéng rat 16n.

Thong tin nghién cttu thi trudng cho thiy cdc
kénh thuong mai dién ti¥, bao gdbm: Socom - nén
tdng mua bdn cd nhin cia nhitng ngudi c6 stic dnh
hudng, 12 mot trong nhitng kénh phét trién nhanh
nhit, vé6i thi phidn cao, déng gép vao ting trudng
kinh t&€ chung ciia tit cd cdc nganh, dic biét 1a
trong linh vyc lam dep vd m§ phim. Stic manh
clia truyén thong trén cdc nén tdng cong nghé s6
12 cong cu hiéu qud cho phép céc thuong hiéu ti€p
can ngudi tiéu dung. Hién nay, ngudi tiéu dung rat
am hi€u cong nghé va dé bi dnh hudng bdi quing
cdo tric tuy€n va ngudi c6 dnh hudng. Khi thi
truong ti€p tuc md rong va phat trién, quing cdo
st dung nguGi c6 dnh hudng dugc ky vong sé
déng vai trd quan trong trong cdc chi€n lugc ti€p
thi hoat dong ctia thuong hiéu tai Viét Nam.

Mot chién lugc ti€p thi phit hop, t8i da hda tic
dong clia 16i ching thyc d6i v6i khdch hang trong
boi canh hién tai rit quan trong, gidp cdng ty ti€p
can ding ddi tugng khach hang muc tiéu véi chi
phi quiang cdo hdp Iy nhat, ddng thdi ddm bao kha
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niing canh tranh véi déi thi. Ngoai ra, tinh tuong
thich gita ngudi c6 4anh hudng va sin
pham/thuong hiéu dugc coi 13 y&u t& quan trong
ma doanh nghiép cin cin nhic khi lya chon ngudi
c6 4nh hugng dé dai dién cho sin phim, thuong
hiéu va chién dich truyén thong clia minh. Viéc st
dung ngudi c6 dnh hudng khong phi hgp s& din
dé&n thong tin va thong diép khong chinh x4c,
khong truyén tdi di cdm hing d€ thu hit ngudi
tiéu diing va gy ra mot s6 sy bép méo hoic hi€u
1am trong tu duy ctia khdch hang.

2.2. Su phit hop giita san phdm va nguvi cé
dnh huong

Kamins (1990) cho ring sy phu hgp giita sdn
phdm va ngudi c6 dnh hudng thudng dé cap dén
su gidng nhau, phit hgp hodc nhat quin giita ngudi
c6 anh hudng va san phidm hoic thuong hiéu.
Belanche, Flavian, & Ibafez-Sanchez (2020) va
Choi & Rifon, (2012) nhan thdy sy phit hgp giita
hinh 4nh ngudi ¢6 4nh huéng va sdn phim din
dé&n nhan thifc tich cyc hon vé quing cdo so véi
hinh 4nh ngudi c6 dnh hudng va sin phdm khong
phlt hgp. Nghién citu vé viéc st dung ngudi c6
dnh hudng, Kamins (1990) da chi ra ring hiéu qué
clia quang cdo dugc xdc nhan c6 lién quan chat
ch& d&n hinh dnh, tinh cdch, hoic chuyén mon clia
ngudi ¢6 dnh hudng c6 phit hgp véi sdn phim
dudc quing cdo, diéu ndy sé tao ra k&t qui tot
hon. Till & Busler (2000) va Fink, Cunningham &
Kensicki (2004) két luan ring chuyén mon dugc
nhin thic cia ngudi ¢6 anh hudng phiu hgp véi
san phdm ma ho ching thuc s& ning cao viéc
ddnh gid sdn pham va thic ddy y dinh mua hang
ctia khdach hang.

Ngudc lai, Dwivedi & Johnson (2013) va Lee
& Koo (2015) chi ra ring, nhitng ngudi c6 dnh
hudng tich cuc quing cdo cdc sidn phaim khong
pht hgp véi chuyén mon ctiia ho dude coi 1a kém
uy tin hon. Mic d6 lién quan gira ngudi c6 dnh
hudng va sin phim dudc coi 13 quan trong d6i véi
su thanh cong clia chuong trinh quidng cédo
(Djafarova & Rushworth, 2017) (Djafarova &
Rushworth, 2017). Sy lién quan gitta ngudi c6 anh
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hudng va sadn phim cé tdc dong khac biét d€n do
tin cay khi ngudi ¢6 dnh hudng 1a ngudi cé stic dnh
hudng chit khong phdi 13 ngudi ndi ti€ng. N&u
khong c6 sy phit hgp gitta noi dung sin pham duge
truyén tai va ngudi c6 4nh hudng thi sé lam gidm
sy tuong tdc gitta khdch hang va ngudi dnh hudng.
Do d6, su phu hgp gitta nguGi ¢ dnh hudng sin
phdm va sdn phim déng vai trd quan trong va c6
tdc dong d&€n ngudi theo ddi. Vi vay, nghién ctu
nay dé xudtki€m tra 2 gia thuyét sau:

HI: Su phit hop giita sdn phdm va nguoi dnh
hudng cé tdac dong tich cuc dén do tin cdy.

H2: Su phii hop giita sdn phdm va nguoi
danh hudng cé tic dong tich cuc dén danh gid
chuyén mon.

2.3. B tin cdy

Song & Zinkhan, (2008) va Song, J. H., &
Zinkhan, G. M., (2008) cho ring, nhitng ngudi tré
tudi thudng dua nhiéu hon vio 13i khuyén cida
ngudi ndi ti€ng, trong khi nhitng ngudi 16n tudi
hon thi theo déi xu huéng cda nhitng ngudi ndi
ti€ng. Cac cong ty ciing c6 thé tan dung hiéu @ng
ctia nhitng ngudi c¢6 dnh hudng c6 do tin cdy cao,
danh ti€ng tot, mifc dd phd bi€n cao, hinh dnh
cong chiing tich cyc va do tin cdy cao d€ ti€p can
khach hang. Goldsmith et. al. (2000) phat hién ra
ring ngudi tiéu dung thudng coi nhitng ngudi c6
4nh hudng 12 modt ngudn truyén thdng ding tin
cdy. Osei-Frimpong et. al. (2019) ciing nhu
Masuda et. al. (2022) da chi ra dd tin ciy cua
ngudi c6 dnh hudng c6 tic dong tich cuc dén y
dinh mua hang cla ngudi tiéu dung. Coutinho,
Dias & Pereira (2023) tin riang do tin cdy cua
ngudi c6 dnh hudng c6é tdc dong tich cuc dén
chuyén mon, sttic hAp din va y dinh mua hang clia
khach hang. Tudng tu nhu Schouten et. al. (2019),
Kaabachi et. al. (2021) chi ra ring ngudi c6 dnh
hudng 1a ngudi ¢6 stic anh hudng, mic do tin cdy
cao hon so v6i ngudi c6 dnh hudng 13 ngudi ndi
ti€ng, ddy 1a y&u to trung gian tic dong dén thdi
dd, twong tu nhu k&t qud nghién citu clia Macheka
et. al. (2024) va y dinh mua hang ctia khach hang.

Tuy nhién, Lim et. al. (2017) phat hién do tin

ciy ctia nhitng ngudi c6 sdic dnh hudng trén mang
x4 hoi khdng c6 mdi quan hé diang ké nio vdi thai
dd va y dinh mua hang.

P& chi ra thong tin hitu ich, nghién cifu nay
nhim muc dich trd 15i cau hdi sau:

H3: Do tin cdy cia nguoi anh hudng co tdac dong
tich cuc dén y dinh mua hang ciia khdch hang.

2.4. Ddnh gid chuyén mon

Chuyén mon dugc dinh nghia 1a "kha niang
nhan thic cda ngudn thong tin dé dua ra nhitng
tuyén bd c6 gid tri", hoic "mifc do ma ngudi
truyén dat dugc coi 1a ngudn thong tin thuc su".
Dean & Biswas (2001) da néu ring 4nh hudng ctia
cdc ngudn thong tin trong viéc quing bd céc
thuong hiéu thyc t&€ va dit tién doi hdi ngudi c6
anh hudng phai dugc khdn gid cong nhin l1a ngudi
¢6 trinh dd cao va chuyén gia. Tuong tu nhu vay,
Djafarova & Rushworth (2017) chi ra riing nhitng
ngudi mua sim truc tuyén ciing ddnh gid chuyén
mon hodc sy lién quan cia nhitng ngudi ¢ dnh
huéng d€n sin phdm la quan trong ddi vdi sy
thanh cong clia ti€p thi.

Tuy nhién, theo Kaabachi et al. (2021) va
Schouten et al. (2019), chuyén mon dugc nhan
thitc khong 4nh hudng dé€n thdi do cla nhitng
ngudi theo doi d6i v6i ndi dung quing cdo va
khong c6 tdc dong rd rang dén y dinh mua hang
ctia khach hang. P€ kiém tra tic dong ctia y&u t&
nay, nghién cttu dé xui't gia thuyétlién quan:

H4: Nhdn thitc vé chuyén mon ciia nguoi dnh
hudng cé tac dong tich cuc dén ¥ dinh mua hang
ctia khdch hang.

3. Phuong phap nghién ciu

3.1. Pj lon ciia mdu

D6i tugng khdo sdt 1a nhitng ngudi ¢6 ¥ dinh
mua sdn phim qua cdc kénh thuong mai dién ti
sau khi nhin dugc thong tin dugc truyén tdi bsi
ngudi c6 4nh hudng. Do d6, d€ ti€p can dudc doi
tugng khio st muc ti€u, tdc gid da vao céc trang
thuong mai dién tlt, fanpage cdc cdng ty cung cap
hang héa va ti€n hanh ti€p can truc ti€p d6i tugng
khdo sdt muc tiéu, gl cdc cdu hoi khdo sat truc
tuy&n cho ho. K&t qua thu thap dudc 710 phdn hoi,
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trong d6 c6 576 phan hdi dat yéu cau sau khi lam
sach dif liéu, tudng duong 81,13%. Do do, thong
qua thong k& mo td, nghién cdu nay cho thdy
nhitng ngudi trd 13i rdt da dang vé khu vuc sinh
song, gidi tinh va do tudi; diéu nay gép phdn lam
cho két qud nghién cttu ¢6 tinh dai dién cao cho
dan s6.

3.2. Thiét ké' nghién ciiu

Phuong phdp dugc st dung trong nghién ctu
nay la dinh tinh va dinh lugng. Nghién ctfu nay st
dung hinh dnh ctia ngudi c6 stic dnh hudng 1a mot
blogger lam dep, ¢6 lugng ngudi theo ddi 16n va
hinh 4nh dugc nhiéu ngudi tham gia khio sdt nhan
dién rong rai.

X 1y dit liéu 12 mot bude quan trong dé€ dam
bado dit liéu thu thip dugc c6 chat lugng cao va
dugc st dung dé phan tich thém. Sau khi thu thap
dit liéu tho, tdc gid da ti€n hanh lam sach dif liéu,
ma héa va danh gid mo hinh bing PLS-SEM.

4. K&t qua nghién citu va thao luan

Dénh gid do tin cay nhat qudn noi bd (Internal
Consistency Reliability): C4c thang do Chuyén
mon (CM), Phit hgp (PH), Su tin cay (TC), Y dinh
mua hang (YD) déu c¢6 Cronbach’s Alpha > 0.7,
rho_c > 0.7, rho_a c6 gid tri nim giita hé s6
Cronbach’s Alpha va rho_c. K&t ludn, cdc thang
do dat do tin cdy nhat quin ndi bo.

Pbéanh gid gid tri hoi tu: Céc gid tri phuong sai
trich AVE cia CM (0.621), PH (0.601), TC
(0.695), YD (0.578) déu cao hon mic yéu cau toi
thi€u 0.50. Nhu vay, thang do ctia cd 4 ciu tric
déu c6 cdc mifc dat gid tri hoi tu, d@m bdo dd tin
cay.

Pdnh gid gid tri phan biét: K&t qua HTMT
bootstrapping cla cdc cidp thang do khong chia
gid tri 1, di€u ndy chitng té cdc cip thang do trong
mo hinh ddm béo gid tri phan biét.

bdnh gid mic ¥ nghia va sy phu hgp cta cic
mdi quan hé trong mo hinh cdu tric: K&t qud cho
thdy cdc mdi lién hé c6 sy tdc dong nhau, vdi gid
tri p =0.0000.

bédnh gid siic manh gidi thich cia mo hinh: YD
c6 chi s6 R2 va R2 hiéu chinh cao nhat, cho thdy

240 S6 4 - Thang 2/2025

md hinh nay c6 kha niing gidi thich bi€n phu thudc
tot hon so véi cdc md hinh khdc. R2 hiéu chinh 1a
0.54, titc 12 khi diéu chinh theo s6 lugng bi€n doc
1ap trong md hinh, gié tri R2 chi gidm nhe xudng
54%. Piéu nay cho thi'y cdc bi€n ddc 1ap trong md
hinh déu c6 gid tri trong viéc gidi thich sy bi€n
thién ctia YD.

Khé nidng du dodn (Predictive Relevance - Q2):
tat ca cdc bi€n phu thudc déu c6 Q2 > 0, két ludn
mo hinh ciu tric tdng thé clia nghién citu dat chat
lugng tong thé (Tenenhaus et. al., 2005).

Nhu vay, thong qua k&t qua tong hdp, cic gid
thuy€t H1, H2, H3, H4 déu dugc chap nhan trong
mo hinh nghién ctu dé xuét, bao gdbm: Sy phit hgp
clia ngudi dnh hudng v6i sdn pham (PH)” ¢6 tdc
dong d&€n “Su ddng tin cay (TC)”, “Chuyén mon
(CM)” va 2 y&u t6 nay 4nh hudng d&€n “Y dinh
mua hang (YD)”.

5.Ké&tluan

5.1. Két lugn

K&t qua nghién cttu cho thdy sy phu hgp gitta
ngudi 4nh hudng va sdn phidm c6 tic dong tich cuc
dén gid tri thuong hiéu v y dinh mua hang cla
khach hang thong qua 4nh hudng ctia né dén do
tin cdy va chuyén mon dugc cAm nhian. Ngudi tiéu
dung tin ring ngudi dnh hudng ddng tin cdy va xdc
thuc, ho ¢6 nhiéu khd ning chap nhan cdc khuyé&n
nghi va ¢6 y dinh mua hang cao hon. Y dinh mua
hang cia khdch hang cling bi 4nh hudng bdi céc
y&u t& khdc trong mo6 hinh 4P nhu chi't lugng sdn
phim, kénh phan phdi, gid ci va ti€p thi ngudi
anh hudng la mot trong nhitng hoat dong.

Nghién ctu nay c6 y nghia quan trong va gia
tri thyc tién d6i véi cdc doanh nghiép, gitp cdc
nha quén ly xdc dinh mdc d6 tdc dong cia ngudi
4nh hudng d&€n nhan thic clia ngudi tiéu dung vé
do tin cay va chuyén mon, tr d6 4nh hudng dén y
dinh mua hang clia ngudi tiéu dung trén cdc kénh
thuong mai dién tr. KEt qua cung cAp mdt s6 ham
¥ quan 1y cu thé va hitu ich @€ hd trg cic doanh
nghiép phét trién cdc chién lugc ti€p thi phit hgp
va hiéu qua nhat véi ngudi dnh hudng, t6i wu héa
chi phi va t6i da héa Igi nhuan. Sy phit hdp 1a mot
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y€&u to quan trong trong chi€n lugc ti€p thi, 4nh
hudng dén cdch khdch hang nhin thic va phin
ing v6i cic thong diép quing cdo va sin phdm
dudc quéng cdo, ciing nhu gid tri thuong hiéu
trong khi thic ddy doanh s& ban hang. Khi ngudi
anh hudng c6 kinh nghiém hodc uy tin trong céc
linh vuc lién quan dé€n san phdm/dich vu ma ho
dai dién, s& tao ra mdi lién hé chit ché gitta ngudi
4nh huéng va sdn pham/dich vu. Su phit hgp giita
ngudi 4nh hudng va sin phim gitp thong diép
quing cédo trd nén dé hiéu, tu nhién va dé chap
nhin hon. Thong diép quing cdo khong chi truyén
tdi thong tin, ma con tao ra suw cdng hudng tich cuc
trong tam tri khdach hang, gitp ho c6 su khédc biét
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c6 thé phan ng tiéu cuc, nghi ngd tinh x4c thuc
va hiéu qud ctia sin phdm. “Su phu hdp giita
ngudi dnh hudng va sidn phim” gitp gidm thi€u
riironay.

5.2. Gidi han nghién citu va dé xudt

Nghién cttu con tdn tai nhitng di€m han ché, nhu
ngudi anh hudng dang xem xét trong bai 1a ngudi
¢6 hinh anh quen thudc trén mang xa hoi, c6 lugng
tuong tic cao. Tuy nhién, trudng hgp ngudi anh
hudng 1a ngudi ndi ti€ng s& c6 tic dong d&n mitc
ndo vao y dinh mua hang cia khdch hang can dugc
xem xét trong cic nghién ctru sau W

1. Belanche, D., Flavidan, M., & Ibafiez-Saunchez, S. (2020). Followers’ reactions to influencers’ Instagram posts.
Spanish Journal of Marketing - ESIC, 24(1), 37-54.

Choi, S. M., & Rifon, N. J. (2012). It Is a Match: The Impact of Congruence between Celebrity Image and
Consumer Ideal Self on Endorsement Effectiveness. Psychology & Marketing, 29(9), 639-650.

2. Coutinho, F., Dias, A., & Pereira, F. (2023). Credibility of social media influencers: Impact on purchase
intention. Human Technology, 19(2), 220-237.

Dean, D. H., & Biswas, A. (2001). Third-Party organization endorsement of products: an advertising cue affecting
consumer prepurchase evaluation of goods and services. Journal of Advertising, 30(4), 41-57.

3. Djafarova, E. & Rushworth, C. (2017). Exploring the credibility of online celebrities’ Instagram profiles in
influencing the purchase decisions of young female users. Computers in Human Behavior, 68, 1-7.

4. Dwivedi, A., & Johnson, L. W. (2013). Trust-Commitment as a mediator of the Celebrity Endorser-Brand
Equity relationship in a service context. Australasian Marketing Journal, 21(1), 3-42.

5. Fink, J., Cunningham, G., & Kensicki, L. J. (2004). Utilizing athletes as endorsers to sell women’s sport:
Attractiveness versus expertise. Journal of Sport Management, 18(4), 350-367.

6. Goldsmith, R. E., Lafferty, B. A., & Newell, S. J. (2000). The impact of corporate credibility and celebrity
credibility on consumer reaction to advertisements and brands. Journal of Advertising, 29(3), 43-54.

7. Kaabachi, S., Kefi, M. K., Kpossa, M. R., & Charfi, A. A. (2021). Celebrity Endorsement vs Influencer
Endorsement for Financial Brands: What does Gen-Z think? Management & Sciences Sociales, 31(2), 55-81.

8. Kamins, M. (1990). An Investigation into the “Match-up” Hypothesis in Celebrity Advertising: When Beauty
May Be Only Skin Deep. Journal of Advertising, 19(1), 4-13.
9. Lee, Y., & Koo, J. (2015). Athlete Endorsement, Attitudes, and Purchase Intention: The interaction effect

between Athlete Endorser-Product congruence and Endorser credibility. Journal of Sport Management, 29(5),
523-538.

10. Lim, Xin Jean, Aifa Rozaini bt Mohd Radzol, Jun-Hwa Cheah, J., & Wong, Mun Wai. (2017). The impact of
social media influencers on purchase intention and the mediation effect of customer attitude. Asian Journal of
Business Research, 7(2), 19-36.

SO 4 - Thang 2/2025 241



TAP CHi CONG THUONG

11. Macheka, T., Quaye, E. S., & Ligaraba, N. (2024). The effect of online customer reviews and celebrity
endorsement on young female consumers’ purchase intentions. Young Consumers, 25(4), 462-482.

12. Masuda, H., Han, S. H., & Lee, J. (2022). Impacts of influencer attributes on purchase intentions in
social media influencer marketing: Mediating roles of characterizations. Technological Forecasting and Social
Change, 174.

13. Osei-Frimpong, K., Donkor, G., & Owusu-Frimpong, N. (2019). The impact of celebrity endorsement on
consumer purchase intention: An emerging market perspective. Journal of Marketing Theory and Practice, 27(1),
103-121.

14. Schouten, A. P., Janssen, L., & Verspaget, M. (2019). Celebrity vs. Influencer endorsements in advertising: the
role of identification, credibility, and Product-Endorser fit. International Journal of Advertising, 39(2), 258-281.

15. Song, J. H., & Zinkhan, G. M. (2008). Determinants of perceived web site interactivity. Journal of Marketing,
72(2),99-113.

16. Tenenhaus, M., Vinzi, V., Chatelin, Y., et al. (2005). PLS Path Modeling. Computational Statistics & Data
Analysis, 48, 159-205.

17. Till, B. D., & Busler, M. (2000). The Match-Up hypothesis: physical attractiveness, expertise, and the role of
fit on brand attitude, purchase intent and brand beliefs. Journal of Advertising, 29(3), 1-13.

Ngay nhan bai: 7/12/2024
Ngay phan bién danh gia va sita chira: 22/12/2024
Ngay chiap nhan ding bai: 9/1/2025

THE INFLUENCE OF PRODUCT RELEVANCE,
EXPERTISE, AND TRUSTWORTHINESS
ON CUSTOMER PURCHASE INTENTION:
THE ROLE OF INFLUENCERS IN MARKETING

® CAO MINH TRI'
® TRAN KIM NGAN'

'Ho Chi Minh City University of Law

ABSTRACT:

Influencers play a crucial role in modern marketing strategies, shaping consumer behavior and
purchase decisions. This study examines the impact of influencers on purchase intention, focusing
on key factors such as relevance, credibility, and expertise. Findings reveal that influencer-
product relevance positively influences brand equity and purchase intention by enhancing
perceived credibility and expertise. These insights highlight the importance of selecting
influencers whose image aligns with the brand to maximize marketing effectiveness.
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