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TOM TAT:

Thuong mai dién ti¥ ¢ téc dd phat trién nhanh trong nhitng nim gin day. Nganh hang thdi
trang 12 nganh x€&p vi tri thit hai vé doanh s6 truc tuyén nim 2023 (theo We Are Social and
Meltwater, 2024). Nghién cttu nay tim hi€u tic dong cla cic yé&u to lién quan dén tic dong clia
danh gia tryc tuyén (DGTT) 1én § dinh mua hang thdi trang trén c4c san thuong mai dién tir. Phan
tich trén ¢ miu 210 bing phin mém SPSS, két qua nghién ctu cho thiy cé su tic dong clia S&
lugng DGTT, Chat lugng PGTT va P9 tin ciy ctia DGTT Ién y dinh mua hang.

Tu khéa: ddnh gid truc tuyén, eWOM, ¥ dinh mua hang truc tuy€n, hang thdi trang, thuong mai

dién ta.

1. Dat van dé

Theo Hiép hoi Thuong mai dién t& Viét Nam
(VECOM, 2024), thuong mai dién t& (TMDT)
nim 2023 van phat trién manh mé, udc tinh tdc do
ting trudng trén 25% so vGi nam 2022 va dat 25 ty
USD. Theo Metric (2023), trong nim 2023, tong
doanh thu thi trusng TMDPT Viét Nam dat 498.868
ty dong, trong d6 doanh thu trén 5 san TMDT tai
Viét Nam la Shopee, Lazada, Tiki, TikTok Shop,
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Sendo dat 232.134 ty ddng, ting 53,4% so Vdi
ndim 2022.

Trén hiau hét cdc sin thuong mai dién ti,
ngudi tiéu ding ¢ thé dua ra cdc dinh gid truc
tuyén cho céc trdi nghiém ctia minh. Ngudi mua
tryc tuy€n c6 vai trd quan trong trong viéc dua ra
y ki€n, quan di€m c4 nhan, hinh thinh nén khdi
truyén dién t¢ (eWOM)
(Somohardjo, 2017). Cac tudng tdc, binh ludn,

niém miéng
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x€&p hang hay con goi la cdc ddnh gid truc tuyén
¢6 vai trd quan trong trong qu4 trinh ra quyét dinh
clia ngudi tiéu dung. D€ gidm thi€u rii ro, trudc
khi mua hang trén mot trang web TMPT, khdch
hang thudng c6 théi quen st dung thong tin ddnh
gid truc tuyén (PGTT) lam cd s§ cho viéc xem
xét c6 nén mua san pham/dich vu d6 hay khong
(Mo va cdc cong su, 2015). Nghién ctu nay sé
ki€m dinh tic dong cla cdc yé&u td ctia DGTT
1én y dinh mua sdn ph&m hang thdi trang trén cdc
san TMDT.

2. Co's6 1y thuy&t va mé hinh nghién cidu

S6 lugng DPGTT: N&u mot sin phdm cé nhiéu
ddnh gid, kha nang khdach hang lya chon mua san
phdm d6 c6 thé sé ting 1én, do tdc dong ctia hanh
vi quan sdt va bit chudc tir nhitng ngudi tiéu dung
khdac (Zhang va cdc cdng su, 2014). Cdc nghién
citu trudc day ciing cho thay tdng s6 PGTT c6 thé
phan 4dnh hiéu qua ti€p thi ciing nhu mic d6 phd
bi€n clia sdn pham, dong thdi tic dong tich cuc
dén y dinh mua hang cda ngudi tiéu dung (Zhang
va cdc cong su, 2014). Theo Chinh va Dung
(2020), khi mot sdn pham c6 nhiéu PGTT, mic
dd chap nhan thong tin clia ngudi tiéu dung ciling
cao hon. Khi s6 lugng PGTT ting, ngudi tiéu
dling sé& c6 nhiéu cd s§ hon d€ xem xét mic do tin
cdy clia thong tin, tir &6 hinh thanh quan diém tich
cyc vé sdn phdm thdng qua qud trinh x{ 1y thong
tin mdt cdch c6 hé thdng (Zhang et al., 2014).

H1: S6 lugng DGTT c6 tdc dong lén ¥ dinh mua
hang thoi trang trén san TMPDT

Cha't lugng clia PGTT: Trong mdi trudng truc
tuy€n, bat ky ai ciing c6 thé d€ lai nhan xét hoic
ddnh gid vé mot san phaAm, nhung khong phdi moi
d4nh gia déu dugc khach hang chap nhan hoic tin
twdng. Nhitng ddnh gid thi€u thong tin cin thiét
thudng khong dugc xem la cé chit lugng cao
(Chinh & Dung, 2020). Chinh vi vay, chat lugng
ctia PGTT dugc xem 1a mot y&u t& quan trong dnh
huéng dén ¥ dinh mua sim truc tuyén cla ngudi
tiéu dung (Chi & Nghiém, 2018). Nhiéu nghién

cu da ching minh chit lugng BPGTT c6 dnh
hudng tich cuc dé€n y dinh mua hang truc tuyén
cia khdach hang (Zhang et al., 2014; Chinh &
Dung, 2020).

H2: Chdt luong DGTT tdc dong lén ¥ dinh mua
hang thoi trang trén san TMDT

Do tin ciy ctia PGTT: Khi mua sim tryc tuy€n,
do thong tin md ti sin phdm c6 thé chua diy da,
ngudi tiéu dung thudng tim dén cic PGTT ding
tin cady d€ gidm bdt sy khong chic chin trong
quyét dinh cia minh (Zhang va cdc cong su,
2014). Vi vy, mic do tin cdy cla thong tin dong
vai trd quan trong trong viéc thuyé&t phuc khiach
hang vé chd't lugng sdn phaAm hoic dich vu (Chi &
Nghiém, 2018). Khi ngudi tiéu dung tin ring mot
DGTT c6 d6 tin ciy cao, ho c6 nhiéu kh3 ning sé&
cAn nhic mua sdn phim dé (Zhang va cédc cong
su, 2014; Guo va cac cong su, 2020).

H3: D¢ tin cdy ciia BDGTT tdc dong lén ¥ dinh
mua hang thoi trang trén san TMDT

Su chdp nhan PGTT: Pay c6 thé xem nhu mot
hanh dong hay tdm 1y tdc dong dén ngudi tiéu
dung thong qua cdc quy pham xa hdi, cdc danh
gi4, binh ludn trong moi trudng truc tuyén (Chinh
& Dung, 2020). Khi ngudi tiéu diing chdp nhan va
ting dung thong tin eWOM, ho s€ cé ¥ dinh mua
hang cao hon va c6 thé gidi thiéu sin pham, dich
vu cho ngudi khac (Chi & Nghiém, 2018).

H4: Sy chdp nhdan PGTT tdc dong lén y dinh
mua hang thoi trang trén san TMDT

Thdi do v6i BPGTT: Sy tdc dong cta thai dd vé6i
thong tin 1én y dinh mua dugc dé cip trong mo
hinh TRA (Fishbein & Ajzen, 1975). Théi d6 cta
ngudi tieu dung lién quan dé€n eWOM da dugc
Park va cdc cong su (2007); Prendergast va cac
cong su (2010) nghién ctu. Vi vay, gid thuyé&t
dugc dé xuat 1a thdi do d6i véi PGTT c6 thé tdc
dong 1én y dinh mua hang ctia ngudi tiéu dung.
(Hinh 1)

H5: Thdi dj doi véi DGTT tdc dong lén ¥ dinh
mua hang thoi trang trén san TMDT
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Hinh 1: Mé hinh nghién cdu

(‘S6luong GTT —
(chatiwongBeTT  |— Y
inh mua
hang théi
[E)(f) tin cay clia DGTT ]— trang trén
san TMDT
(SuchapnhanbGTT  |—
(TéidoasiveipeTT  |—

3. Phuong phap nghién citu

Phuong phdp nghién cttu dinh tinh dugc thuyc
hién vdi ky thuét thdo ludn tay d6i v6i 10 ngudi
dan § TP. HCM da tirng mua hang thdi trang trén
san TMPT, nhim diéu chinh mé hinh va thang
do. K&t qua clia nghién cttu dinh tinh, md hinh
gift nguyén, thang do chinh thitc gdm 20 bié€n
quan sét: s6 lugng PGTT (3 bi€n quan sdt), chat
lugng DGTT (4 bi€n quan sit), do tin ciy cla
DGTT (4 bi€n quan sit), sy chdp nhan PGTT (3
bi€n quan sdt), thdi d6 v6i PGTT (3 bi€n quan
sat) va y dinh mua hang thdi trang trén san
TMDT (3 bi€n quan sat).

Nghién ctu dinh lugng nhim ki€m dinh mo
hinh thong qua phan mém SPSS 20.0: phén tich do
tin cy bing Cronbach’s Alpha, phin tich nhan t&
khdm ph4, phan tich twong quan va phan tich hdi
quy. D{t liéu nghién cttu dudc thu thip bing bing
cau hdi tryc ti€p, theo phuong phdp chon miu
thuan ti€n.

4. K&t qua nghién citu

S6 ban phat ra 1a 230, s6 bdn hgp 1& dua vao
phan tich 1a 210. Trong d6, vé giGi tinh: 94 nam va
116 nit; vé do tudi: 42 ngudi tham gia dudi 18 tudi,
76 ngudi & d6 tudi 18 dén 22 tudi, 48 ngudi § do
tudi 23 d&n 35 tudi, 35 ngudi & do tudi 36 dén 45
tudi va 9 ngudi & do tudi trén 45. Trong 210 ngudi
tham gia, san TMDPT thudng mua hang thdi trang
nhat: Shopee chi€m 71.4%, Tiktok Shop chi€m
41%, conlaila cac sankhac.
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Bdng 1. K&t qud phén tich dé tin cay bdng

Cronbach’s Alpha
Thanh phan CmAI"s::h S
S6lugng BGTT 0.777
Chétlugng DGTT 0.876
Sutin cay cuaDGTT 0.884
Suchdp nhan BGTT 0.642
Thai do v6iDGTT 0.833
Y dinh mua hang thdi trang trén san TMDT 0.776

Ngudn: Két qud phan tich dit liéu cila tdc gid

4.1. Phén tich dp tin cdy bdang Cronbach’s
Alpha (Bdng 1)

O nhan t6 Sy chap nhan PGTT loai mot bi€n
quan sit do hé s& tuong quan bién - tdng nhd hon
0.3, cdc nhan t& trong md hinh déu dat Cronbach’s
Alpha 16n hon 0.6.

4.2. Két quad phadn tich nhén t6

K&t qud phan tich nhan t& cho thay tir 16 bién
quan sit thudc cdc nhin t& doc 14p nhém lai thanh
5 nhan t& nhu ban dau, cdc gi4 thuyé&t ctia mo6 hinh
giit nguyén. Téng phuong sai trich dugc 1a 74.406,
nghia 13 khd ning s dung 5 nhin 6 nay dé giai
thich cho 16 bié€n quan s4t 12 74.406%.

4.3. Két qud phén tich tuong quan va hoi quy

K&t qud phan tich tuong quan cho thdy cé 4
nhan t6 doc 1ap c6 tuong quan v6i nhan td phu
thudc, loai nhan t& Sy chap nhan PGTT vi khong
twong quan véi nhan t6 phu thudc § mitc y nghia
5%. Tién hanh phan tich hdi quy dugc két qui &
Béng 2.

Hé s& VIF clia cdc nhan to déu thap cho thdy
md hinh khong c6 hién tugng da cong tuyé&n. K&t
qua phan tich hdi quy bdi cho thdy c6 3 nhan t&
doc 1ap c6 y nghia thong k& & mic y nghia 5%.
Nhu vay, S6 lugng PGTT, Chat lugng PGTT va
Su tin cdy ctia PGTT c6 tic dong 1én Y dinh mua
hang thoi trang trén san TMDPT, trong d6 tic dong
manh nhitla S6 lugng PGTT.
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BAng 2. K&t qud phan tich héi quy
Coefficientsa
Unstandardized Standardized
- Coefficients Cosfficients ! Sig. Collinearity Statistics
B Std. Error Beta Tolerance VIF
(Constant) 485 183 2.651 .009
Soluong 400 .042 451 9.470 .000 826 1.211
1 | Chatluong 264 .040 .331 6.638 .000 752 1.331
Tincay 217 .039 .256 5.498 .000 .864 1.157
Thaido .037 029 .056 1.291 198 .986 1.014
a. Dependent Variable: ydinh

5. K&t luan va mot s6 ham y

K&t qua nghién cttu cho thdy S6 lugng PGTT,
Chat lugng PGTT va Sy tin cdy ctia PGTT c6 tic
dong tich cuc 1én Y dinh mua hang thdi trang trén
san TMPT. K&t qua nghién citu thong nhat véi két
qua cta cac nghién ctu trudc ddy nhu Monica va
Atik (2016), Chinh va Dung (2020), Nga va cic
cong sur (2023). K&t qua nay 1a cd s& @€ dua ra mot

Loicam on:

Nguén: Két qud phdn tich dit liéu cila tdc gid

s6 ham y vdi ngudi ban hang thoi trang trén san
TMBT: Ngudi bdn cin c6 nhitng chinh sich khuyé&n
khich ngudi mua ddnh gi4 sau khi mua hang nhim
gia ting s6 ludng, chat luong va su tin ciy clda
DPGTT dé gia ting ¥ dinh mua hang. Va d¢& ddm bio
dat dudc cic y&u td ndy diéu quan trong nhit 13
cung cAp san phim, dich vu c6 chat lugng, ding
nhumd ta d€ c6 dugc cac PGTT tich cyc m

Xin cam on Truong Dai hoc Supham K3 thudt Thanh phé Ho Chi Minh. Bai bdo la san phdm ciia dé tai
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ABSTRACT:

E-commerce has witnessed rapid growth in recent years, with the fashion industry ranking
second in online sales in 2023 (We Are Social & Meltwater, 2024). This study examines the
impact of online review factors on consumers' purchase intentions for fashion products on e-
commerce platforms. Analyzing a sample of 210 respondents using SPSS software, the findings
reveal that the number of online reviews, review quality, and review credibility significantly
influence purchase decisions. These insights provide valuable implications for businesses looking
to optimize their online review strategies to enhance consumer engagement and sales.

Keywords: online reviews, eWOM, online purchase intention, fashion, e-commerce.
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