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TOM TAT:

Nghién cttu nay tap trung vao viéc phan tich mdi quan hé giita mo hinh va hiéu qua trién khai
Digital Marketing. Muc tiéu chinh la x4c dinh vai trd clia titng yéu t6 trong md hinh 6C d6i véi cic
cong cu Digital Marketing phd bi€n va tic dong ctia chiing d&€n hiéu qua Digital Marketing tong
thé. Nghién ctu st dung phuong phdp mo hinh cau tric tuyén tinh d€ ki€m dinh cdc gia thuyé&t vé
mdi quan hé giita cdc bi€n. K&t qua nghién cttu x4c nhan tit cd cdc yéu to trong md hinh 6C déu c6
tac dong dang ké dén tirng cong cu Digital Marketing, v6i mitc do 4nh hudng kh4c nhau. Cong ty
va sy kiém sodt ¢6 tac dong manh nhi't d€n hiu hét cic cong cu, trong khi cong ddng dic biét quan
trong d6i v6i Social Media Marketing. Trong s6 cdc cong cu Digital Marketing, Paid ads c6 4nh
hudng 16n nhat d&€n hiéu qua Digital Marketing t8ng thé (hé s& 0.366), ti€p theo 12 Website TMDT
va SEM/SEO. Nghién ctu ciing khing dinh vai trd trung gian ctia cdc cong cu Digital Marketing
trong mdi quan hé giita md hinh 6C va hiéu qua Digital Marketing tong thé. Nhitng phat hién nay
cung cAp co s§ 1y luan va thuc tién cho cdc doanh nghiép trong viéc t6i uu héa chién luge Digital
Marketing, ddng thdi déng gép vao su phét trién clia 1y thuyét vé Digital Marketing trong bdi cAnh
s6 h6a ngay cang ting.

Tu khoa: mo6 hinh 6C, Digital Marketing, Email Marketing, website thuong mai dién tt,
SEM/SEO, Social Media Marketing, Paid Ads, hiéu quéa Digital Marketing, DNF.

1. Dit van dé

Chuyén ddi sd dang tdi dinh hinh siu sic boi
canh ti&p thi toan cAu, dic biét d6i vdi cdc doanh
nghiép vira va nhd (SMEs) (Taiminen &
Karjaluoto, 2015; Foroudi et al., 2017). Trong
nganh dét may - mot linh vic von phu thudc vao
trdi nghiém mua sim truc ti€p va tuong tic vat 1y
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v6i sdn phiam - sy chuyén ddi nay khong chi md ra
co hoi chua tltng ¢6 ma con dit ra nhitng thach thic
déng ké (Aydin & Kahraman, 2019; Papetti et al.,
2020). Digital Marketing mang lai cho SMEs
nhitng gidi phap ti€p thi hiéu qui vé chi phi so véi
cdc phuong thic truyén thong, gitip ho c¢6 thé canh
tranh vGi cac tdp doan 16n va m§ rong thi trudng
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ngay c4 khi ngudn Iuc con han ché (Matarazzo et
al.,, 2021; Karjaluoto & Huhtam#ki, 2010). Tuy
nhién, nhiéu nghién citu chira ring, SMEs, diic biét
1a trong nganh san xuit truyén thong nhu dét may,
van gip nhiéu rao cin trong trién khai chi€n ludc
Digital Marketing bai ban va toan dién (Quinton et
al., 2018; Alford & Page, 2015).

Trong nhitng nim gin diy, nganh dét may da
trdi qua nhitng gidn doan ding ké, doi hdi cic
doanh nghiép phédi nhanh chdéng thich @ng véi hé
sinh thdi s6 khong ngitng bi€n ddi (Bhatia, 2021;
Kumar & Bhatia, 2021). Bai dich COVID-19 cang
gia ting 4p luc nay, khi€n ngay cd nhitng doanh
nghiép von dé dit ciing budc phai chuyén d6i sang
cac kénh k¥ thuat s6 khi mo hinh kinh doanh truyén
th6ng bi gidn doan (Seetharaman, 2020; Sheth,
2020). Dit nhu ciu s6 héa ngay cang rd rang, nhiéu
SMEs trong nganh may van ddi mit v4i nhitng
thach thic 16n trong trién khai Digital Marketing
hiéu qua, chii y&u do han ché& vé ngudn luc, thi€u
chuyén mon k¥ thuat va chua c6 khung chién lugc
phu hgp véi dic thu nganh (Centobelli et al., 2016;
Gbadeyan et al., 2020). Theo Teixeira et al. (2018),
khodng 68% SMEs trong cdc linh vuc sin xuat
truyén thong gip kho khin dang k€ trong viéc xay
dung chién lugc Digital Marketing bai ban, du ho
nhan thifc dugc tAm quan trong clia no.

Trong boi canh nay, md hinh 6C dugc phat trién
dé md rong clia cic khung ti€p thi truyén thong
nhim cung cAp phuong phdp ti€p cin toan dién
gidp SMEs vugt qua nhitng thich thdc trén
(Chaffey & Ellis-Chadwick, 2019). M6 hinh nay
tap trung vao 6 yéu to cot 16i - Company, Content,
Control, Community, Customers va Conversation -
tao nén chién lugc Digital Marketing c6 tinh tuong
tdc va dinh huéng quan hé chit ché (Wymbs, 2011;
Key, 2017). Theo Kannan va Li (2017), nhitng mo
hinh tich hgp nhu 6C rat cin thi€t &€ SMEs t&i uu
héa hiéu qua tir cdc khodn dau tu Digital Marketing
von c6 han.

Nghién cttu nay phan tich viéc ap dung mo hinh
6C trong trién khai Digital Marketing tai DNF
Group - doanh nghiép may vira va nhé dién hinh.
Biing cdch phan tich ca tdc dong truc ti€p cla cic
y&u & 6C I&n hiéu qué Digital Marketing va vai trd
trung gian clia cac kénh k§y thuat s6, nghién citu nay

mang d&€n géc nhin siu sic vé cich SMEs trong
nganh Dét May c6 thé trién khai Digital Marketing
hiéu qua. K&t qua nghién citu khdng chi déng gép
vao hoc thudt ma con mang tinh tng dung cao, cung
cAp bing chitng thuc nghiém vé hiéu qui cia mo
hinh 6C trong b&i cAnh SMEs nganh Dét May, dong
thdi dwa ra cdc goi y chién lugce gidp doanh nghiép
t61 uu hda hoat dong Digital Marketing ctia minh.

2. Co's6 Iy thuyét

2.1. Digital marketing va doanh nghiép may viia
va nho

Digital marketing da tr§ thanh phuong thic ti€p
ciAn mang tinh dot pha ddi vdi cdc doanh nghiép
may vira vd nhd trong bdi cidnh canh tranh ngay
cang toan cau héa. Taiminen va Karjaluoto (2015)
chi ra riing, Digital marketing cung cAp cho doanh
nghi€p may vira va nhé nhitng gidi phap quang ba
hiéu qud vdi chi phi thAp hon so v6i cdc phuong
thitc Marketing truyén théng, gitip ho ti€p céin
chinh x4c khach hang muc tiéu ngay ca khi nguon
Iurc con han ché€. Nhd vay, cdc doanh nghiép nhd c6
thé xay dung thuong hiéu va md rong thi trudng
theo cdch ma tru6c day ho khé cé thé dat dugc
thong qua cdc kénh truyén thong (Karjaluoto &
Huhtamaéki, 2010; Matarazzo et al., 2021).

Tuy nhién, viéc ap dung Digital marketing bai
ban vin 12 thich thitc 16n d6i v6i doanh nghiép may
virta va nho. Eid va El-Gohary (2013) x4c dinh 3 tr§
ngai chinh ddi v6i cac doanh nghiép nay khi trién
khai Digital marketing, bao gdm han ch& vé tai
chinh, thi€u ki€n thitc k§ thuat va chua c6 chién
lugc o rang. Quinton et al. (2018) bd sung ring
nhitng khé khin nay cang tram trong hon do tim 1y
e ngai thay ddi trong ndi bd doanh nghiép va su kho
khin trong viéc do ludng hi€u qua cta cdc khodn
dau tu vao Digital marketing. Alford va Page
(2015) cho ring nhitng thach thic nay dic biét rd
nét ddi v6i cdc doanh nghiép may vira va nhd hoat
dong trong cdc nganh truyén thong, ndi doanh
nghiép van phu thudc vao mo hinh kinh doanh truc
ti€p va chua quen véi cic nén tang s6.

Trong nganh Dét May, yéu ciu chuyén d6i s&
ngay cang tr§ nén cap thi€t. Duan et al. (2019) da
chiing minh, viéc trién khai Digital marketing
hiéu qud c¢6 mdi lién hé mat thi€t véi khd ning mé
rong thi trudng qudc t&€ va nang cao ning luc canh
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tranh ctia cdc doanh nghiép may vira va nho truge
nhitng tip doan 16n. Du ¢6 nhiéu co hdi, doanh
nghiép may vira vd nhd vin d6i mit v6i nhitng
thach thic dédc thu khi 4p dung Digital marketing.
Cenamor et al. (2021) chi ra 3 khé6 khiin chinh cdc
doanh nghiép trong nganh gip phai, d6 la: (1) khé
truyén tai chan thuc dic di€ém sidn ph&m nhu chat
liéu vai va chi't lugng thong qua cdc nén ting truc
tuyén, (2) khé tao ra ndi dung thu hit cho nhitng
sdn phim khdch hang thudng mudn trdi nghiém
truc ti€p true khi mua, va (3) khé xay dung long
tin v6i khach hang khi ho khong thé tryc ti€p cdm
nhan san pham.

2.2. Mb hinh 6C trong trién khai Digital
Marketing

Mb hinh 6C da tr§ thanh khung 1y thuy&t quan
trong, dai dién cho sy phat trién vugt bic so véi mo
hinh Marketing mix 4P truyén thong nhim d4p tng
tinh tuong tdc va dinh huéng quan hé trong moi
trudng k§ thuit so. Chaffey va Ellis-Chadwick
(2019) xay dung mo hinh 6C 13 hé thong tich hgp
thay vi cdc y€u t6 riéng 1&, nhAn manh vao tinh lién
k&t clia c4dc thanh phin trong viéc tao ra chién lugc
Digital marketing toan dién. M6 hinh ndy cung cip
khung 1y thuyét chit ché gitip doanh nghiép diéu
huéng nhitng thach thifc phitc tap trong trién khai
Digital marketing.

Company: Cong ty khong chi st dung Internet 1a
phuong tién "kéo" dé thu hit khdch hang ma con
cAn c6 cdu tric td chifc, ngudn luc, ning luc va mic
d6 sin sang vé vin héa d€ trién khai chién lugc
Digital Marketing hiéu qua. Cic y&u t6 ndi bd clia
doanh nghiép c6 thé hd trg hodc han ché viéc thuc
thi Digital Marketing (Wymbs, 2011).

Content: Noi dung ti€p thi khong chi dudc gidi
thiéu d&€n cong ddong ma con cAn dugc tao ra va
phan phoi mot cdch gid tri, pht hdp va nhit quin
nhiim thu hit va giif chan d6i tugng muc tiéu.

Control: Khong chi d& cip dén kiém sodt
thuong hiéu va thong diép trén nén tdng truc
tuyén, ma con quén 1y hinh dnh thuong hiéu,
ludng thong tin va phdn hdi ctia khich hang trén
cdc nén ting k¥ thuat s&. Thanh phan nay dé cap
dé&n cdc co ché& quan tri gitip ddm bdo sy nhi't quan
trong khi van thich tng véi yéu cAu riéng clia tirng
nén ting (Kannan & Li, 2017).
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Community: Khong chi 1a ndi ti€p nhan va phdn
hdi thong tin, ma con déng vai trd trong viéc xay
dung va nudi dudng cic cdng dong tryc tuyén xung
quanh thudng hiéu hoic sidn phim. Piéu nay gitip
tao didu kién cho sy tuong tic giita khach hang véi
nhau, qua dé hinh thanh gid tri tip thé va tai sdn xa
hoi (Tuten & Solomon, 2017).

Customers: Nhém khach hang muc ti€u khong
chi 14 tip con cla cong ddng tryc tuyén, mi con
can dugc hi€u rd vé nhu ciu, sd thich, hanh vi
trong mdi trudng s8. Pidu nay cé thé dat dugc
thong qua phéan tich dit liéu va kha ndng cd nhian
héa (Wang et al., 2017).

Conversation: Khong chi 1a su trao ddi giita nha
ti€p thi va kh4ch hang phdn 4nh mic do tuong tic
cia thuong hiéu, ma con thic diy cdc cudc doi
thoai 2 chiéu. Piéu nay gidp thuong hiéu vuot ra
khdi phuong thitc truyén thong mot chidu dé xay
dung moi quan hé va long tin v6i khach hang
(Jarvinen & Karjaluoto, 2015).

2.3. Hi¢u quda ciia Digital Marketing

bdnh gid hiéu qud cla Digital Marketing 1a 1
linh vuc phic tap, dugc dic trung bdi sy phdt
trién khong ngirng cda cic chi s6 do ludng va
phuong phdp danh gia. Kannan va Li (2017) da
dé xui't 1 khung d4nh gid da chiéu nhim do ludng
hi€u qua cta Digital Marketing, vugt qua cédc chi
s6 chuyén ddi don gidn d€ bao quét toan bo hanh
trinh khdch hang. Ho xdc dinh 4 khia canh lién
k&t chit ché nhin thic, tuong tdc, chuyén ddi va
duy tri va 1ap ludn ring 1 hé thong do ludng toan
dién cAn xem xét cad cdc chi s& hiéu sudt ngin
han va céc thudc do phét trién quan hé khich
hang dai han. Quan di€m nay phil hgp véi cich
ti€p can thé di€m cin bing clia Pauwels et al.
(2016), nhan manh sy cin thi€t clia viéc ddnh gid
Digital Marketing thong qua cd cdc chi s6 chién
thudt ngdn han va cdc k&t qui chié€n luge dai han.

Viéc trién khai cdc phudng phap do ludng hiéu
qui trong mdi trudng ky thuat s6 dit ra nhiéu
thach thitc do md hinh phan bd hiéu suét phic tap.
Xét vé hiéu qua cla tiing kénh, Wang et al.
(2017) da thuc hién 1 phan tich doc vé hiéu suit
ctia doanh nghiép may vira va nhd trén cdc kénh
Digital Marketing, ph4t hién su khdc biét ding ké
vé hiéu qua theo nganh va dic di€ém thi trudng
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muc tiéu. Hi€u quad cta cdc cong cu Digital
Marketing cu thé ciing dd dugc kiém chitng thong
qua phuong phap thuc nghiém.

2.4. M6 hinh nghién citu va gia thuyét nghién
ciiu

Dya trén mo hinh 6C trong Digital Marketing,
nghién cttu d& xuAt mo hinh 1y thuyét nhim phan
tich tdc dong clia cdc y&u to Digital Marketing dén
hiéu qua Digital Marketing cia doanh nghiép.
(Hinh 1)

Hinh 1: Mé hinh nghién ciu dé xuét

Dua trén md hinh nghién cttu dé xuit, cic gia
thuy&t nghién cttu dudgc xay dung nhu sau:

HI: Cdc yéu t6 trong moé hinh cé tdc dong tich
cuc dén hiéu qud titng cong cu Digital Marketing

H2: Hiéu qud cia tiing céng cu Digital
Marketing c6 tdc dong tich cuc dén hiéu qud Digital
Marketing tong thé

H3: Cdc yéu t6 trong mé hinh 6C cé tdc dong
tricc tiép dén hiéu qud Digital Marketing tong thé

HA4: Hi¢u qua ciia cdac cong cu Digital Marketing
doéng vai tro trung gian trong moi quan hé giita cdc
yéu t6'6C va hiéu qud Digital Marketing tong thé.

3. Phuong phap nghién ciu

Nghién cttu nay stt dung phuong phap hdon hop
(Creswell & Plano Clark, 2018), k&t hgp khéo sét
dinh lugng va phéng van dinh tinh nhim cung cip
céi nhin toan dién vé viéc tng dung md hinh 6C
trong chi€n ludc Digital Marketing ctia DNF Group.
C4ch ti€p can nay phu hgp véi khuyén nghi clia
Venkatesh et al. (2013), gitip bd trg cd vé chiéu
rong va chiéu sau trong boi canh t3 chifc phic tap.
Phuong phap nghién cttu trudng hgp dién hinh (Yin,
2018) dudgc ap dung v6i DNF Group la trudng hgp

tiéu biéu clia doanh nghiép may vira va nhé. Viéc
lra chon theo nguyén tic 14y miu ly thuyé&t (Patton,
2015) dya trén mtc do trién khai digital marketing
toan dién cta doanh nghiép nay, tao di€u kién
khdm pha chi ti€t cdc yéu t6 tic dong va két qua,
hiéu qui. Phdng van ban ciu tric dudc thuc hién
vGi 10 chuyén gia la chuyén vién marketing, giang
vién, chuyén gia tu vin d€ chuén héa thang do, thu
thaip thém cic thong tin vé trién khai digital
marketing tai DNF, md hinh 6C, cic kénh digital
marketing, hi€u qud va céc y&u to
tic dong trong linh vyc may va
kinh doanh sdn phAm may mic.

Khéo sit dinh lugng dugc thuc
hién vGi khdach hang cia DNF
Group theo phuong phdp 14y mau
ngiu nhién phan ting, ddm bio
dai dién theo phan khic khach
hang, kénh Digital Marketing va
tAn sudt mua hang (Sekaran &
Bougie, 2016). Bang hdi dugc
phét trién theo quy trinh nhiéu
buGc: xay dung dua trén thang do
d3 dugc kiém ching, dinh gid bdi chuyén gia (3
nha nghién cdu, 2 chuyén gia nganh), th nghiém
v6i 30 khach hang va diéu chinh @€ ting do rd rang.
D liéu thu thap dudc thu thip qua khéo sat truc
tuy&n (85%) va tai ctta hang (15%), thu vé 423
phén hdi, trong d6 389 hop 1&. Dit liéu dinh lugng
dugc xi 1y theo quy trinh chuin: kiém tra dit liéu,
thong ké mo t4, ddnh gia md hinh do ludng bing
EFA, ki€ém dinh mo hinh.

4. K&t qua nghién cidu va thao luan

4.1. M6 td khdch thé nghién citu

K&t qué thdng ké mod td cho thdy trong 389 doi
tugng khdo sit, ty 1€ nam (53,7%) cao hon ni
(46,3%). Nhém tudi phd bi€n nhat la tr 25 - 34
(36%), ti€p theo 1a 35 - 44 (24,4%). Pa s§ ngudi
tham gia c6 trinh d6 dai hoc (46,3%), 1am viéc chi
yé&u trong linh vuc vin phong (30,8%) va kinh
doanh (21,9%). V& thu nhdp, nhém tr 5 - 10 triéu
ddng/thdng chi€m ty 1& cao nhit (36%). P&i vdi
hanh vi tuong tic véi DNF, Social Media 1a kénh
phd bi€n nha't (82,2%), trong khi Email Marketing
c6 ty 1é& thap (25,7%). Phan 16n ngudi tham gia
bi€t dé€n DNF trong khodng 6 thing - 1 nim
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Hinh 2: Kénh da ting mua hodc tudng tac véi DNF

Thdi gian biét dén DNF

Kénh tiép cdn théng tin vé DNF

Phan bé thai gian st dung dich vu

Trén 3 nam

1-3ndm

Duéi 6 thdng

6 thang - 1 nam

Phén bd kénh tiép can chinh

TikTok

Google Search

Email
Instagram

Website
Facebook

(30,8%). Facebook 1a kénh ti€p cin

Nguébn: Két qud phan tich dit liéu cila tdc gid

Bang 1. bé tin cdy clia thang do

thong tin chinh (41,1%), ti€p theo la S5chi | Cronbach's | Kat
Website F23, 1 %) va Instagramﬂ (15 ,4%,), Thang do bao Alpha luan
trong khi Email (3,6%) c6 ty 1& thap -
nhﬁ’t. (mnh 2) COP (Cong ty) 5 0,867
4.2. Kiém dinh dp tin c@y thang do CONT (N6i dung) 5 0,846
_ Tatcd cdc thang do trong nghién ctu | CONTROL (Sy kiém soét) 5 0,880
del,l c6 SQ. At,ln cay tot, d.aAm b'ilO th nl,lat COM (Cong dong) 5 0.823
quén dé ti€p tuc thyc hién cdc phan tich —
ti€p theo nhu EFA va CFA (Hair et al., | CUS(Khachhang) 5 0,882
2019). (Bang 1) CONV (Déi thoai) 5 0,929 Pat
~ 2 A z ~ A a
_ Két qua phan tich EFA cho thay h¢ EMM (Email Marketing) 5 0,857 '
50 KMO dat 0.927, cao hdn mic tiéu oy, \yer e TMBT) 5 0,793
chuan 0.5, ching to dir liéu phu hgp dé : .
thyc hién phan tich nhan 5. Kiém dinh | SMM (Social Media) 5 0,768
Bartlett c6 Sig. = 0.000, < 0.05, khing SEM (SEM/SEO) 5 0,792
dinh c4c bi€n quan st c6 tuong quan va PAM (Paid Ads) 5 0,777
thich hgp d& trich nhan 1. Tong phudng  Fepyy e 018 Digital Marketing) | 5 0,817
sai trich dat 67.786%, vugdt ngudng 50%,

cho thiy c4c nhén td rit ra gidi thich ot

phuong sai ctia dit liéu. Hé s& tii nhan t&

dao ddng tir 0.502 - 0.892, déu 16n hon 0.5, ddm bio
tinh hoi tu. Céc bi€n quan st c6 hé s6 tdi nhan t& >
0.5, chitng t6 d6 hdi tu tot. 6 nhan t6 dudc trich véi
cdc bi€n quan sat c6 hé s tai cao trén titng nhan 3,
ddm béo tinh phan biét gitta cdc khadi niém. Khong
c6 bién quan sit nao tdi manh trén nhiéu nhan 3,
gitip ddm bao tinh don huéng. (Bang 2)
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Nguén: Két qud phan tich dit liéu cila tdc gid

4.2. Két qua kiém dinh mo hinh

Cong ty, ndi dung, kiém sodt, ddi thoai khach
hang c6 tic dong ding ké Email Marketing (p <
0.05). Cong dong khdng c6 anh huéng d&n EMM (p
=0.473). Email Marketing cin c6 su kiém sodt tot
vé ndi dung vd quin ly danh sich khich hang.
Cong ty cé vai trd quan trong trong viéc trién khai
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Bdng 2. K&t qud phan tich EFA

héa website, cai thién thd hang tim

ki€m. Cong dong va ddi thoai gitip ting

Chiso Giatn Tiéu chudn Két luan g
lugng backlink va tuong tic, ho trg
Bartlett’s Test (Sig.) 0.000 <0.05 Phu hop Cong ddng c6 anh hudng cao nhat
Téng phuong sai trich 67.786% >50% Dat dfn SMM (0'2}3)’ do mz_}mg Axa ho: la
— : nén tang dua trén tuong tic cong dong.
Hé s6 tai nhan to 0.502-0.892 >0.5 Dat Kiém soét va cong ty cling quan trong,

Email Marketing. Y&u t& cong ddng khdng quan
trong, vi Email Marketing chd y&u la kénh 1-1,
khong phdi kénh cong dong.

TAt ci cdc yéu td 6C déu cé tic dong cb y
nghia d&€n website TMDT. Website TMDPT la
kénh c6 sy tuong tic gitta khdch hang va doanh
nghiép, vi vay cd cong ddng va cudc ddi thoai déu
quan trong. Su kiém sodt c6 hé s6 cao nhit (0.26),
cho thdy ki€m soat ndi dung va trdi nghiém trén
website rat quan trong. Cong ty va ndi dung ciing
c6 anh hudng ding k€&, vi 1 website tot cAn ndi
dung chat lugng. (Bidng 4)

TAt ca cic y&u td 6C déu c6 y nghia. Noi dung 1a
y&u t& quan trong nhit trong SEO, vi Google uu
tién noi dung chat lugng. Su ki€ém soat gitip toi uu

vi doanh nghiép cin kiém soat thuong
hiéu trén mang xa hoi. (Bang 6)

TAt c3 cdc y&u to thudc md hinh 6C déu c6 tic
dong c6 y nghia thong ké dé€n PAM. Trong dé, su
ki€m sodt cé tic dong manh nhat (B = 0.216), cho
thay viéc kiém soat thuong hiéu, thong diép va noi
dung tryc tuy&n 4nh hudng 16n dén Paid Ads. Y&u
t6 cong ty c6 tac dong dang k&, phan dnh vai trd ciia
doanh nghié&p trong thu hiit khach hiang. Cong dong
va khéach hang c6 tic dong trung binh, nhdn manh
tAm quan trong cla gin két cong dong va khich
hang. Y&u t6 ndi dung va sy ddi thoai c6 tdc dong
thap nhat nhung vAn c6 ¥ nghia, cho thi'y ndi dung
ti€p thi va tuong tdc khdch hang &nh hudng dén
quang cédo nhung khong manh bing cdc yéu to
khac. (Bang 7)

Bdng 3. Tadc déng cua 6C dén Email Marketing

Méi quan hé Hé so udc lugng CR. P-value Kétluan
COP — EMM 0.304 10.133 0.000
CONT —» EMM 0.246 7.029 0.000 Cbynghia
CONTROL — EMM 0.265 8.030 0.000
COM — EMM 0.029 0.707 0473 Khong cd y nghia
CONV —» EMM 0.054 2.160 0.029
Céynghia
CUS — EMM 0.067 2.030 0.045
Bdng 4. Tac déng cua 6C dén Website TMDT
Méi quan hé Heé s6 udc lugng CR P-value Kétluan
COP — WBM 0.182 6.276 0.000
CONT —» WBM 0.118 3.471 0.001
CONTROL — WBM 0.26 8.125 0.000
Cbynghia
COM — WBM 0.184 4.600 0.000
CONV — WBM 0.112 4.667 0.000
CUS —WBM 0.122 3.812 0.000
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Bdng 5. Téc ddéng clia 6C dén SEM/SEO

Méi quan hé Hé s6 udc lugng CR P-value Kétluan
COP — SEM 0.227 8.731 0.000
CONT —» SEM 0.127 4.233 0.000
CONTROL — SEM 0.215 7.414 0.000
Céynghia
COM — SEM 0.188 5.371 0.000
CONV — SEM 0.183 8.714 0.000
CUS — SEM 0.145 5.179 0.000
Bdng 6. Tadc déng cua 6C dén Social Media Marketing
M@i quan hé Hé s6 udc lugng CR P-value Kétluan
COP — SMM 0.155 5.741 0.000
CONT —» SMM 0.109 3.406 0.000
CONTROL — SMM 0.188 6.267 0.000
Céynghia
COM — SMM 0.213 5.757 0.000
CONV — SMM 0.123 5.591 0.000
CUS - SMM 0.177 5.900 0.000
Bdng 7. Téc ddng clia 6C dén Paid Ads
M@i quan hé Hé s6 udc lugng CR. P-value Kétluan
COP — PAM 185 6.852 .000
CONT — PAM 129 4.031 .003
CONTROL — PAM 216 7.200 .000 L
COM — PAM 158 4.270 .000 Coynghia
CONV — PAM 21 5.500 .000
CUS — PAM 155 5.167 .000

TAt ca cdc yéu td trong 6C déu c6 tic dong c6
y nghia dén hiéu qud Digital Marketing. Cong ty
va su ki€m sodt c6 tic ddong manh nhit, ching té
doanh nghiép can tip trung vao viéc xdy dung
chié&n lugc Digital Marketing bai ban va ki€m soat
hiéu suit chi€n dich. Noi dung c6 tic dong thap
nhit, cho thdy nodi dung chi thuc sy hiéu qud khi
k&t hgp véi cdc y&u to khdc nhu ddi thoai va su
ki€m soat. Cong ddng, ddi thoai va khach hang c6
anh hudng 16n, phdn danh xu hudéng Digital
Marketing hi€n dai tdp trung vao tuong tac va xay
dung mdi quan hé véi khach hang. (Bang 8)
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K&t qui kiém dinh SEM cho thiy tit cd cic
cong cu Digital Marketing déu c6 4nh hudng c6 ¥
nghia d&€n hiéu qua trién khai Digital Marketing véi
P-value < 0.05. Piéu nay khing dinh, cic doanh
nghiép can k&t hgp dong bd nhiéu cong cu Digital
Marketing dé t6i vu hiéu qua. Tuy nhién, mic do
tdc dong cua tirng cong cu c6 sy khdc biét, phan
4nh tAm quan trong khéc nhau trong viéc trién khai
Digital Marketing. Trong d6, Paid Ads c6 tic dong
manh nhat dé€n hiéu qua Digital Marketing, phin
anh vai trd quan trong ctia quang cédo trd phi trong
viéc m& rong pham vi ti€p can khach hang va thic
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Bang 8. Tdc dong clia 6C dén hiéu qudé trién khai Digital Marketing

Méi quan hé Heé s6 udc lugng CR P-value Kétluan
COP — EDM 0.227 7.83 .000
CONT — EDM 0.127 3.74 .000
CONTROL — EDM 0.215 6.72 .000
Cbynghia
COM — EDM 0.188 4.82 .000
CONV — EDM 0.183 7.63 .000
CUS — EDM 0.145 453 .000
Bdng 9. Tadc ddng cla cdc cdng cu dén hiéu qud Digital Marketing
Méi quan hé Hé s6 udc lugng CR P-value Kétluan
EMM — EDM 0.114 7.828 0.000
WBM — EDM 0.216 3.735 0.000
SEM —> EDM 0.216 6.719 0.000 C6y nghia
SMM — EDM 0.21 4.821 0.000
PAM — EDM 0.366 7.625 0.000

ddy doanh s6 ban hang. K&t qua nay cho thiy, Paid
Ads 12 kénh c6 khd niing tao ra két qud nhanh
chéng, tuy nhién chi phi quéang cdo ngay cang ting
ditra thach thic cho doanh nghiép trong viéc toi uu
héa ngin siach. (Bang9)

Website TMPT 13 kénh nén ting gitip khich
hang tim ki€m thong tin, trii nghiém san phim va
thyc hién giao dich. Tac dong ding ké clia website
TMDT d&én EDM cho thdy 1 website t&i uu, c6 trai
nghiém ngudi dung t6t, ndi dung hap din va dé st
dung s& gitp ting ty 1& chuyén dai.

SEM/SEO c6 tdc dong manh, ngang vSi website
TMBT, cho thdy tAm quan trong ctia viéc tdi uu hda
cong cu tim ki€m trong chi€n luge Digital
Marketing. SEO gildp doanh nghi¢p xdy dung su
hién dién bén vitng trén Google va cic cdng cu tim
ki€m, trong khi SEM c6 thé nhanh chéng thu hiit
kh4ch hang tiém ning.

Social Media Marketing déng vai tro quan trong
trong viéc tao dung thuodng hi€u, tuong tic vdi
khdch hang va xay dung cong dong trung thanh.
Cé4c nén tang nhu Facebook, Instagram, TikTok, X
khong chi gitip quing bd sdn phdm ma con tao sy
k&t ndi v6i khich hang, tir d6 ting mic do trung
thanh v&i thuong hi€u.

T4dc dong diang ké cia SMM dén EDM cho
tha'y cdc doanh nghiép cin tap trung xay dung noi
dung séng tao, diy manh video marketing v khai
thac chi€n ludc influencer marketing d€ ting hiéu
qud ti€p can khdch hang. Mic du ¢6 tdc dong thap
nhat trong cdc cong cu Digital Marketing, Email
Marketing vin c6 ¥ nghia trong viéc chim séc
khach hang, cd nhin héa ndi dung va gia ting
long trung thanh. Piéu nay cho thdy, Email
Marketing c¢6 thé khong phdi 1a kénh mang lai
hiéu quéd ngay lap tic, nhung néu dugc trién khai
t6t v6i noi dung hap din, n6 c6 thé gitp duy tri
mdi quan hé 1au dai véi khdch hang.

5.K&tluan va ham § quan tri

Nghién citu phan tich m&i quan hé giita mo hinh
6C va hiéu qua Digital Marketing, xdc nhan 4 gia
thuy&t va cung cap hi€u biét quan trong d€ tdi uu
chi€n lugc. TAt c& y€u & trong md hinh 6C déu 4nh
hudng dén cong cu Digital Marketing vi mic do
khic nhau. Cong ty va ki€m sodt tic dong manh
nhat, trong khi cong dong 4nh hudng chi y&u dén
Social Media Marketing. Cac cong cu Digital
Marketing déu déng gép vao hiéu qui tdng thé,
trong d6 Paid Ads c6 tdc dong 16n nhat, ti€p theo 1a
Website TMBPT va SEM/SEO, con Email
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Marketing du thAp nhat nhung vain quan trong. Mo
hinh 6C 4nh hudng truc ti€p dén hiéu qué Digital
Marketing, nhAn manh vai trd cia cam két doanh
nghiép va hé thdng quén tri. Pong thdi, cdc cong cu
Digital Marketing d6ng vai trd trung gian, thé hién
tdc dong tryc ti€p va gidn ti€p clia md hinh 6C.

Dua trén két qui nghién ctu, tic gia dé xuat
ham y quan tri sau diy cho cdc doanh nghiép may
vira va nho:

Doanh nghiép cin k&t hgp ddng bd cic cong cu
Digital Marketing d€ t5i da héa hiéu qua, tin dung
wu diém riéng clia tirng cong cu theo tirng giai doan
hanh trinh khach hang. Paid Ads thu hit khach
hang mdéi, Website TMDT va SEM/SEO hd trg
cung cip thong tin va thic ddy chuyén ddi, Social
Media Marketing ting cudng nhdn dién thuong
hi€u, trong khi Email Marketing giip chim séc
khach hang va xay dung long trung thanh.

Cong ty va su kiém soét c¢6 tic dong manh dén
hiéu qué Digital Marketing, doi héi doanh nghiép
cam k&t diu tuw ngudn lyc, xay dung hé thong do
ludng, danh gid va thi€t1ap KPI cho tirng cong cu.

MJdi cong cu Digital Marketing chiu dnh huéng

TAILIEU THAM KHAO:

khdc nhau tr cdc y€u t6 6C, doi hodi chién luge
phu hgp:

Email Marketing: Ca nhan hdéa ndi dung, phan
khic khach hang, tudn thd quy dinh bao mat.

Website TMPT: Tdi uu UX/UI, tdc dd tai trang,
thi€t k& responsive d€ ting chuyén ddi.

SEM/SEO: Xay dung ndi dung chat lugng, tdi uu
héa website, ting cudng backlink, két hgp quing
cédo Google Ads.

Social Media Marketing: Tao ndi dung tuong
tdc, phan hdi khdch hang, xdy dung cong dong
trung thanh.

Paid Ads: Td1 uu ngan séch, thi€t k& thong diép
hip din, nhim muc tiéu chinh x4c, A/B testing.

Y&u t6 Khich hang tic dong ding k& dén
Digital Marketing, doi hoi doanh nghiép phai phan
tich dit liéu, xAy dung customer persona va thiét k&
hanh trinh khach hang lién mach trén cdc kénh. Du
dat dugc muc tiéu, nghién cttu con han ché khi chi
dirng & thuc nghiém, tip trung vao 5 cong cu phd
bién va ti€p can hiéu qud Digital Marketing tlr géc
dd khach hang, chua xem xét cdc kénh khic nhu
Influencer Marketing hay Video Marketing B
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TO DIGITAL MARKETING IMPLEMENTATION
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ABSTRACT:

This study explores the relationship between the 6C model and the effectiveness of digital
marketing implementation. It aims to assess the individual impact of each 6C factor - Company,
Consumer, Context, Content, Community, and Control- on key digital marketing tools, and their
overall contribution to digital marketing effectiveness. Structural Equation Modeling (SEM) is
employed to test the proposed hypotheses. The results reveal that all six factors significantly
influence various digital marketing tools, though their impacts vary in magnitude. Among them,
Company and Control exhibit the strongest influence across most tools, while Community plays a
pivotal role in Social Media Marketing. Regarding tool effectiveness, Paid Advertising
demonstrates the highest influence on overall digital marketing performance (coefficient =
0.366), followed by E-commerce Websites and Search Engine Marketing/Optimization
(SEM/SEO). Additionally, the study confirms the mediating role of digital marketing tools in the
linkage between the 6C model and overall digital marketing success. These findings contribute to
both theory and practice by offering strategic insights for businesses aiming to optimize their
digital marketing approaches in an increasingly digitalized environment.

Keywords: 6C model, digital marketing, email Marketing, e-commerce Website, SEM/SEOQ,
social media marketing, paid advertising, marketing effectiveness, DNF.
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