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TOM TAT:

Mua sim qua livestream TikTok n&i 1én nhu mot xu huéng thuong mai dién ti mdi trong Gen Z
- th& hé dugc bao trim bdi cdng nghé 8. Biing céch tuong tdc truc ti€p vdi ngudi mua trong thdi
gian thuc, hinh thitc nay té ra nhiéu wu diém so véi mua ban online thong thudng, dic biét trong tic
dong d&€n hanh vi mua hang ngiu hiing. Tuy nhién, 4nh hudng clia cdc nhan t& d&€n hanh vi ndy cla
giGi tré chura dugc nghién cttu diy dd. Muc tiéu clia bai viét nhim nghién cttu 4nh hudng cla cic
y&u t6 tim 1y Social Proof (SP) d€n hanh vi mua hing ngiu hiing qua livestream trén nén ting
TikTok ctia Gen Z. Trén co s két qua nghién citu, nhém tic gid d& xuit khuyén nghi cho cic cd
nhén, t§ chifc nAng cao hiéu qua kinh doanh thong qua diy manh céc y&u t& SP trong livestream.

T khéa: bing chitng xa hdi, livestream, mua hang ngiu hitng, TikTok, Gen Z, Ha Noi.

1. Dat van dé

Cach mang 4.0 v6i sy phat trién vugt bac vé k¥
thuat s6 da md ra cd hoi mdi cho nhiéu linh vuc,
dic biétla thuong mai dién t& (TMBPT). Theo Bdo
cdo ctia Bo Cong Thuong tai Hoi nghi tdng két
cdng tdc ndm 2024, quy md thi trudng TMDT Viét
Nam vugt mdc 25 ty USD, ting 20% so véi nim
2023, chi€m ty trong 2/3 gid tri nén kinh t& s6.

Livestream - phat truc ti€p, ndi 1én trong
nhitng nim gan diay nhu mot xu huéng mdi: mua
hang k&t hgp gidi tri. Bdo cdo clia Coc Coe (2024)

cho thdy, 77% d4p vién da tiing xem livestream
ban hang va 71% trong s& d6 da tirng mua hang
trén livestream. Pdang chi y, Gen Z (nhitng ngudi
sinh nim 1997 - 2012) 13 nhém nhan khiu hoc
quan trong trong xu huéng nay véi 51% cho biét
ho t'rng xem va mua hang qua livestream.
Livestream dién ra trén nhiéu nén tidng khéc
nhau, trong d6 s6i ndi nhit la trén nén tdng video
ngin TikTok. Bén canh viéc nim bit xu th€ thi
trudng, ngudi kinh doanh con cin hiu r6 hanh vi
mua hang clia ngudi tiéu dung, dic biét1a hanh vi
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mua hang ngiu hing va nhitng y&u t6 dnh hudng
dé€n hanh vi nay. B&i mua ngiu hiing chi€m 27% -
62% doanh thu cha cira hang (Bellenger,
Robertson & Hirschman, 1978). Hanh vi mua
hang ngiu hing chiu tdic dong manh bdi cic y&u
t6 tinh than nhu SP - hiéu ¢ng tim 1y ma ngudi
mua dua vao hanh ddng clia ngudi khdc dé dinh
hinh hanh vi cia minh va FOMO - hién tugng tim
1y xay ra khi ngudi ti€u dung lo ngai b 13 c¢o hoi
mua sim ho#c trdi nghiém nao dé6 ma ngudi khdc
dang c6 dugc.

Muc tiéu nghién citu nhim x4c dinh cdc y€u to
SP 4nh hudng dén hanh vi mua hang ngiu hing
trén livestream TikTok cia giGi tré trén dia ban
Ha Noi. Trén co s& d6, dé xuat ki€n nghi danh cho
cd nhén, t chidc c¢6 hoat ddong ban hang.

2. Mb hinh va gia thuy&t nghién ciu

2.1. Cdc gid thuyét nghién ctiu

2.1.1. Méi quan hé giita SPva FOMO

SP - xu huéng dp dung hanh vi cia ngudi khdc
12 y&u t6 quan trong thiic d@y FOMO, khi c4 nhan
lo sg bd 13 trdi nghi€ém ma ngudi khiac dang cé
(Cialdini, 2009). Cialdini ciing chi ra ring cdc nha
ti€p thi va quing cdo thudng khai thac SP d€ khai
day FOMO, tr d6 thuy&t phuc ngudi tiéu dung
hanh dong nhanh hon va quy€&t dodn hon.

SP rit d&€ nhan thdy trén cdc nén tdng xa hoi
hay cdc san TMDT. Nghién ctru ctia Talib & Saat
(2017) vé SP dva trén s6 lugng ngudi theo ddi, su
chitng thuc cia ngudi ndi ti€ng, khuyén nghi ctia
cong dong da két ludn: cdc y&u td nay déu mot
phin ting cdm gidc FOMO ciia ngudi xem, tic
dong d&€n hanh vi mua hang cda ho.

Céc SP nhu lugt xem livestream va lugt tuong
tac c6 thé khai day cam gidc FOMO & ngudi xem.
Lugt xem cao khié€n ho tin tudng vao gid tri cia
ndi dung va san phim, dong thsi ting niém tin
vao ctta hang. Khong nhitng viy, sd lugng xem
livestream cao c6 thé tao ra cAm gidc khan hi€m
va 4p lyc bd 16 cd hoi. Vi vay, hai gid thuyét dau
tién dugc dé xuat:

HI: Lugt xem triic tuyén phién livestream cé tdc
dong dén FOMO.
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H2: Luot tuong tdc truc tuyén trén phién
livestream c6 tdc dong dén FOMO.

Ngudi ban, dic biét la KOC/KOL/Influencer,
tdc dong manh d&n FOMO khi thu hiit nhiéu ngudi
xem va chitng thuc sdn phdm (Van der Waldt et.
al., 2009). Su xdc nhan cia ho tao tin hi€u tin cy,
kich thich hirng thd va hiéu dng ddm ddng, thic
ddy quyét dinh mua. Thir nghiém truc ti€p va
phadn hdi nhanh tir ngudi ban ciing gitip khai ggi
nhu cdu tiém 4n. Do d6, cdc gia thuy&t sau dugc
dé xuat:

H3: Sy tham gia ciia KOC/KOL/Influencer vao
phién livestream cé tdc dong dén FOMO.

H4: Thit nghiém truc tiép sin phdm trén
livestream c6 tdc dong dén FOMO.

Lugt ban cao trong livestream tdc dong manh
dé&n hanh vi khdch hang. Khi ngudi tiéu dung tha'y
san phdm di dugc ban ra vdi s6 lugng 16n, khich
hang s& coi nhitng sdn phdm nay 1a c6 gid tri, ting
sy tin cdy va mong mudn s& hitu. Theo Kimiagari
& Malafe (2021), gidm gid va khuy&n maii nhu
“flash sales”, phi€u gidm gid gidi han thdi gian
hay gid doc quyén thu hiit sy chd ¥, dic biét trong
livestream. Khi uu dai c6 han, khach hang khong
chi lo mat sdn phim, ma con lo bd 15 co hoi tot
(Gao et. al., 2022). Do dé, cdc gid thuyét sau dugc
dé xuit:

H5: Lugt bdn ciia sdn phdm cé trong phién
livestream cé tdc dong dén FOMO.

H6: Khuyén mai trong thoi gian thuc cé tdc
dong dén FOMO.

2.1.2. M6i quan hé giita FOMO va hanh vi mua
hang ngdu hitng qua livestream

FOMO lam suy gidm sy trung thanh thuong
hiéu (Dan Herman, 2000), chi phdi cdm xtc ddm
dong va thic ddy xu huéng mua sim theo s6 dong.
Trong ky nguyén s&, FOMO déng vai trd quan
trong trong thiic ddy hanh vi mua ngiu hing nhu
mdt cdch phin ng v6i sy t0 mo, k&t ndi xa hoi
(Hamizar et. al., 2024). Pic biét, trong bdi cidnh
TMBPT buing nd, 4nh huéng cia FOMO dén hanh
vi mua hang cia khiach hang cang ro rét. Khach
hang c6 thé mua hang ngiu hiing mot sadn pham
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khdng ¢6 nhu ciu sau khi xem mot livestream.
Cutng d0 FOMO cang cao, hanh vi mua hang
ngiu hitng cang dé xdy ra. T nhitng din chitng
trén, gia thuy&t cudi cung dugc dua ra:

H7: FOMO c6 tdc dong dén hanh vi mua hang
ngdu hitng qua livestream.

2.2. M6 hinh nghién ctiu dé xudt (Hinh 1)

Hinh 1: Mé hinh nghién ciiu dé xudt

B&ng chiing xa hoi (SP)

Lugt xem truc tuyén phién livestream

Lugt tuong tac truc tuyén trén phién livestream

Su tham gia clia KOC/KOL/Influencer vao phién livestream }HS—\

Thi nghiém truc ti€p san pham trén livestream

-+ 7

Lugt ban clia san pham cd trong phién livestream

[
[
[
[
[
[

Khuy&n mai trong thai gian thuc

3. Phuong phap nghién citu

3.1. Dinh tinh

Nhém thu thap dit liéu qua 20 phdng van siu
truc tuy€n (25-30 phit) v6i Gen Z tai Ha Noi, tirng
mua hang ngiu hitng qua livestream, nhim ki€m
dinh va diéu chinh m6 hinh dé xuat. K&t qui cho
thdy cdc yé&u td nhu s§ lugt xem, tuong tdc, mua
hang, su hién dién cia KOL/KOC va tht nghiém
san phim déu gia ting tin tudng va kich thich
FOMO, thiic diy quyét dinh mua nhanh. Pic biét,
khuy&n mai gidi han vé thdi gian va s6 lugng 13
y&u t6 tdc dong manh nhat. K&t qua nay xdc nhan
tinh pht hgp cia md hinh va lam cd s§ cho phian
tich dinh lugng ti€p theo.

3.2. Dinh luong

3.2.1. Théng ké mé td mdu

Phan tich thong ké mo td cho thd'y nhém mau
c6 su phan bé gi6i tinh khd ddng déu, véi nir gidi
chi€m vu th€. Po tudi chii y&u tir 18-22, phin 16n

12 hoc sinh, sinh vién s6ng tai ndi thanh. Thu nhap
da dang nhung chli y&u & mic thap. TAt cd déu
ti'ng mua sim tryc tuyén va qua livestream, vé6i
tan sudt mua sim trong 6 thang c6 sy phan tén vira
phdi. Nhitng dic diém nay cung cip co sd quan

trong cho phan tich hanh vi tiéu ding va chién
lugc kinh doanh tryc tuyén.

Hanh vi
Tamly mua hang
sgbd 16 ngau hiing

qua
livestream

(FOMO)

Nguén: Nhém nghién ciiu

3.2.2. Bdnh gid mé hinh

Hé s& Cronbach’s Alpha dudc st dung dé kiém
tra do tin cay cla c4c thang do lién quan dén hanh
vi mua hang qua livestream. Mot thang do dugc
coi l1a ddng tin c4y khi hé s6 Cronbach’s Alpha >
0.7, tuong quan bié€n téng > 0.3 va néu Cronbach’s
Alpha khi loai bi€n ting ddng ké, bi€n d6 c6 thé
khong phu hgp.

K&t qud cho thdy, 7 bi€n doc 1ap déu c6 hé sd
Cronbach’s Alpha > 0.7, chitng t6 do tin ciy dat.
Tuong quan bi€n tong déu > 0.3 nén c6 thé giit lai
toan bd bi€n quan sdt nhu mo hinh ban dau.

3.2.3. Két qud phdn tich nhan t6" khdm phd
(EFA)

K&t qud phan tich cho thAy mo6 hinh phan tich
EFA pht hgp va ¢6 tinh gidi thich t6t. Chi s6 KMO
> 0.5, dit liéu phit hgp cho phin tich nhan t&. Ki€m
dinh Barlett véi Sig < 0,001 ddm bdo y nghia
thong ké.
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Sau khi loai bd cdc bi€n c6 hé sd tii < 0.5, 31
quan sdttaora 8 nhan t& di diéu kién dé thuc hién
cdc phan tich ti€p theo. M6 hinh d tinh gidn va c6
thé st dung cho cdc phan tich ti€p theo véi do tin
cdy cao.

Thit nhdt, “Khuyé&n mai trong thdi gian thuc”
gdm 5 bi€n quan sit thanh phin tir KM1 dén
KM5.

Thit hai, “Lugt xem truc tuyén” gdm 5 bi€n
quan sdt thanh phan tir LX1

tong thé déu c6 ¥ nghia: p-value < 0,05 cho thdy
mo hinh dat y nghia théng ké; gid tri CMIN/df
<3,0 cho thdy md hinh c6 mic dd phi hgp 6t véi
dit liéu; CFI > 0,8, TLI > 0,8, GFI > 0,8 cho thay
md hinh phu hgp véi dit li€u quan sat; RMSEA <
0,08 cho tha'y m6 hinh dat mifc chap nhan dugc.

3.2.5. Két qud kiém dinh mé hinh SEM

Ki€m tra do phi hgp cia mo hinh Structural
Equation Modeling (SEM), xem xét cdc chi s6

Hinh 2: Két qud phén tich CFA thang do mé hinh t6i han

dén LX35.
Thit ba, “Ludt tuong tac T
t6i san phim” gdm 4 bi€n & E5
N 2 8.
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ki€m dinh: Chi-square/df, GFI, TLI, CFI va
RMSEA. K&t qua cho thay:

Chi-square/df = 2.902 (< 3) — M6 hinh dat do
phi hop tot.

GFI = 0.822 (> 0.8) — M hinh phu hgp véi dit
li€u quan sat.

TLI = 0.863 (> 0.8) —> Mo hinh c6 tinh phu

hop tét.
CFI = 0.880 (> 0/8) — Mo hinh dat tiéu chuin
vé d6 phil hop.

RMSEA = 0.074 (< 0.08) - M6 hinh c¢6 muc
do sai s6 chap nhan dugc.

Céc chi s cho thdy mo hinh SEM c6 dd phu
hgp t6t, phdn dnh diing dif liéu thi trudng va c6 thé
st dung d€ ki€m dinh cdc gia thuyé&t nghién ciu.

3.2.6. Kié¢m dinh gid thuyét

K&t qua ki€m dinh m6 hinh hdi quy cho thdy ba
yéutd KM (B=0.32,p=0.018) LB (=0.184,p =
0.022) va TN (B =0.188, p =0.016) c6 dnh hudng
ddng ké d€n FM véi mic y nghia thong ké dudi
5% (p < 0.05). Trong khi d6, LX, TT va KO khong
c6 anh hudng ding k€ khi p-value 1in lugt la
0.859; 0.856 va 0.562. Nhu vay, vdi 7 gid thuyé&t
ban dau, cic gia thuyé’t H2, H4, H6 va H7 dugc
chap nhan.

K&t quéa kiém dinh md hinh hdi quy cho thdy
tdc dong clia cdc y&u t6 dé€n tAm 1y s¢ bd 15 (FM)
c6 sy khac biét dang ké.

KM c¢6 tic dong duong manh nhit dén FM
(Estimate = 0.32), cdc chuong trinh khuy&n mai c6
thé kich thich tim ly FOMO ctia khidch hang. Gia
tri p < 0.05 cho thd'y mdi quan hé nay dat y nghia
thong ké.

TN va LB c¢6 tic dong ding ké d&€n FM
(Estimate = 0.188 va 0.184, p < 0.05). Khing dinh
riing trdi nghiém thyc t& va s lugng ban ra c6 thé
dnh hudng tryc ti€p d€n FOMO.

LX ¢6 tdc dong thap d€n FM (Estimate = 0.14,
p =0.859), cho thiy viéc ting lugt xem livestream
khong ddng nghia véi viéc thic diy FOMO.

TT c6 tdc dong tiu cuc dén FM (Estimate = -
0.14, p = 0.856), ggi y riing cdc tuong tac tdc dong

t6i khach hang hién tai c6 thé chua phit hop hoic
chua dd hap din d€ tao ra hiéu tng FOMO.

Anh hudng cia KOL/KOC dén FM khong
ddng k€ (BEstimate = 0.055, p = 0.562), cho thdy
viéc st dung ngudi c6 stic anh hudng chua tao ra
tdc dong manh d&€n FOMO.

FM c¢6 tic dong rdt manh d€n hanh vi mua
hang (HV) (Estimate = 0.627, p < 0.001), khing
dinh ring khi khdach hang ¢6 tim ly sg bd 18, kha
ndng cao ho s€ thuc hién hanh vi mua.

4. Thao luan két qua nghién citu

K&t qua phan tich cho thdy SP c6 thé giy ra
FOMO, nhung mdc d6 dnh hudng khdc nhau gitra
cdc y&u t&. Thi nghiém sin phdm tryc ti€p, Lugt
ban va Khuy&n mai thdi gian thuc 12 nhitng y&u to
kich thich FOMO manh nhit. Trong d6, tht
nghiém sdn phdm gitp gidm rdi ro, khuyé&n mai
gidi han thdi gian tao 4p lyc mua nhanh va lugt
bdn cao lam ting niém tin, tao cdm gidc khan
hi€m.

Ngugc lai, Ludt xem truc tuy€n va Sy tham gia
cia KOC/KOL/Influencer khong tic dong ddng
ké d&€n FOMO, trong khi Lugt tuong tc tryc tuyén
c6 4nh hudng tiéu cuc. Piéu nay cho thid'y ngudi
tiéu dung quan tim hon d&én ndi dung va chat
lugng san pham hon 14 s8 lugng ngudi xem, lugt
tuong tdc hay su hién dién cla ngudi c6 énh
hudng.

K&t qud tuong tu nhu cdc nghién cttu trudc,
FOMO thiic ¢4y hanh vi mua hing ngiu hitng trén
TikTok livestream, khi ngusi mua lo s¢ b 13 san
pham gid tri. Ngoai ra, FOMO con mang lai cAm
gidc théa mian sau khi mua hang, do nhu ciu sé
hitu sdn pham dudc dap tng kip thdi.

5. K&t luan va khuyé&n nghi

Nghién cttu cho thiy cdc y&u td SP 4nh hudng
dé&n hanh vi mua hang ngiu hitng qua livestream
TikTok cia Gen Z thong qua FOMO, nhung miic
dd khac nhau. Thit nghiém sian phadm, Lugt ban va
Khuy&én mai thdi gian thuc kich thich FOMO
manh, thiic ddy quy&t dinh mua nhanh. Ngugc lai,
Lugt xem, Lugt tuong tdc va Sy tham gia cla
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KOC/KOL/Influencer khéng tao hi¢u tng FOMO
déng ké, tham chi c6 thé tac dong tiéu cuc.

TU nhitng k€t qud trén, nhém nghién ctu dé
xuat doanh nghiép t6i uu livestream TikTok bing
cdch tap trung vao cic y&u td kich thich FOMO.

P& t6i uu két qua ban hang, doanh nghiép nén
tap trung vao cdc yéu to kich thich FOMO. Cu thé,
trién khai thi nghiém sin phim truc ti€p gitp
khdch hang c6 cdi nhin thyc t&€ vé chat lugng va
cong dung sdn phdm dé ting tin tudng va thic ddy
mua hang ngiu hing. Tan dung khuy&n maii thdi
gian thyc d€ tao 4p lyc mua ngay. Pong thdi lién

TAILIEU THAM KHAO:

tuc nhdn manh s lugng sdn phaim di ban d€ gia
tdng do tin cay.

Ngoai ra, doanh nghiép c6 thé két hop cic yéu
t6 chua tao FOMO rd rét v6i cac yé&u t6 da dugc
chiing minh hiéu qua. Khi hgp tic véi KOC/KOL,
nén chon ngudi c6 tuong tac ty nhién, tht nghiém
san pham tryc ti€p d€ ting tinh thuy&t phuc. Kiém
sodt chat lugng tuong tdc bing cdch dinh huéng
binh luén, trdnh ndi dung tiéu cyc. Cudi cling, thay
vi chi ting lugt xem, cAn dau tr vio noi dung hap
din, cd nhan héa trai nghiém va duy tri k&t ndi dé
t6i da héa ty 1é chuyén ddi m
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ABSTRACT:

TikTok livestreaming has emerged as a significant shopping trend, especially among Gen
Z, a generation highly integrated with digital technology. Unlike traditional online shopping,
livestreaming enables real-time interaction between sellers and buyers, fostering a highly
engaging and dynamic shopping experience. This interaction not only enhances consumer trust
but also encourages impulsive buying behavior. However, the psychological factors driving
such behavior, particularly the role of social proof in influencing Gen Z’s purchasing decisions
during TikTok livestreams, have not been extensively studied. This study aims to explore how
social proof impacts impulsive buying among young consumers, offering insights into the
underlying psychological drivers. The findings will provide valuable recommendations for
individuals and businesses to optimize sales strategies and effectively leverage social proof to
boost conversions in livestream shopping environments.

Keywords: social proof, livestream, impulse buying, TikTok, Gen Z, Hanoi.
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