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TOM TAT:

Khach hang ludn 13 ddi tugng quan tAm clia cdc doanh nghiép. P& hiéu nhu ciu clia ho, cdc nha
marketing thudng chia lam 2 nhém, d6 1a cic t8 chifc va ngudi tiéu diing, do cdc khic biét vé hanh
vi. Sy phat trién ctia kinh t€ - x3 hoi toan cAu da thic ddy sy xuat hién thém mot ddi tugng khach

hang nita tham gia vao thi trudng, d6 1a nha tiéu dung (prosumer). Pay 1a mot loai khdch hang méi
ndi, d lam thay ddi cach thifc tao ra va chuyén giao sdn phAm d&€n ngudi sit dung. Bai vi€t nay lam
10 khdi niém “nha tiéu diing” trong bdi cinh kinh t& chia sé va dua ra cic khuyé&n nghi dé khai thac
hiéu qua 1¢i ich tir d6i tugng khdch hang méi ndi nay.

Tu khéa: kinh t&€ chia sé, nha tiéu dung, khdch hang mdéi noi, marketing.

1. Dit van dé

Kinh t&€ chia sé (sharing economy) bit diu xuat
hién tai M§ vao nim 1995, v6i mo hinh ban diu c6
tinh chat “chia sé ngang hang” tuy chua rd rét,
nhung lai nhanh chéng phét trién thanh mdt mo
hinh kinh t€ tao thanh chudi hé thong gi4 tri kinh
doanh. Gid tri dugc tao ra tir cic bén tham gia do
mdi mot cd nhan hudng mot phan gia tri va chia sé
vdi nhau. Kinh t& chia sé con dugc goi theo nhiéu
tén khdc nhau nhu: kinh &€ cong tdc (Collaborative
Economy), kinh t€ theo cAu (On-demand
Economy), kinh t& nén ting (Platform Economy).
Nén tdng clia md hinh kinh t€ nay ¢6 dic trung 1a
khong sd hitu, ti€p can tam thdi va phan phdi lai
hang héa hoic tai san thong qua chia sé tai nguyén
cla cdc bén tham gia, lam ting khad nang st dung
hay ti€p can, khuyén khich sy tin dung cdc ngudn
tai nguyén. Kinh t€ chia sé dugc chip c4dnh béi su
phét trién nhanh chéng clia internet, tao nén ting
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k&t ndi. Cac md hinh tiéu ding méi nhu kinh t& chia
sé dua trén nhitng ti€n bd cong nghé va chia sé
thong tin (Botsman & Rogers, 2010). Mot sd tac gia
da dinh nghia vé md hinh kinh t& chia sé nhu sau
(Bang 1)

Téc dd cac hé thong chia sé dang phat trién giita
cac doanh nghiép thyc sy dang de doa cdc mo hinh
tiéu dung truyén thong vé s6 lugng, cling nhur gia tri
dong g6p (Kumar et. al., 2018).

Tai Viét Nam, loai hinh kinh doanh mdi nay tuy
xuét hién trong khodng 5 nim gan diy, nhung di
cho thiy nhiéu trién vong. Qua hoat dong thi hi¢u
qué ctia mo hinh kinh t€ nay c¢6 nhitng uu diém nhu
st dung hiéu qua ngudn luc, bdo vé mdi trudng,
ting ngudn thu thué& cho ngan sich nha nuéc, cung
cap thém lyra chon tién ich cho khach hang. K&t qua
khdo sdt cia Cong ty Nghién citu thi trudng va
Quéng b4 toan cAu Nielsen cho thdy, § Viét Nam
c6 76% ngudi dugc hdi sdn sang tin dung cc sdn
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Bdng 1. Mdt s6 dinh nghia vé mé hinh kinh & chia sé

Tacgia Pinh nghia

Lessig (2008) Tiéu (?L‘mg ‘th Atéc dLj(,jc~ thL,K\: hién,béi céc hoat dong chia sé, trao di va cho thué tai
nguyén ma khéng so hitu hang héa

Botsman (2013) Méit mo hinh liinrl t& dl{? tré:n viéc c‘hia' §é téiﬂ‘sénllihc“)Tg dEIOC SFI dung ddng muc tu
khong gian, ky nang dén céng cu vi lgi ich gobm tién té hoac phi tién té

Heinrichs (2013) Cac hé théng kinh t€ va xa hdi cho phép chia se quyén truy cap vao hang héda,
dichwvu

o 3 san ch 7 . e va [am cho chi he
Stephany (2015) Gia tr| dugc tao ra tu tai san chua dugc su dung ding muc va lam cho chidng c6 thé

ti€p can truc tuyén cho cong dong, dan dén nhu cau s6 hiiu giam

Kathan, Matzler, Veider (2016)
thdi gian

Hién tugng kinh t& chia sé dac trung bai su khong sé hiiu, ti€p can tam thoi va phan
phéi lai hang héa vat chat hoAc cac tai san it hiiu hinh hon nhu tién, khdng gian hoac

Hamari, Sjoklint, Ukkonen (2016)

Hoat déng ngang hang dé cd dugc, cho hodc chia sé quyén ti€p can vao hang hoa
va dich vy, dugc diéu phdi thong qua cac dich vu truc tuyén trén co s6 cong dong

Narasimhan va & ctg (2018)

Hién tugng trong d6 ngudi tiéu dung ciing la ngudi cung cap dich vu

Perren, Kozinets (2018)
tuong duong.

Mot thy trudng dugc hinh thanh thong qua mét nén tang cdng nghé trung gian, tao
diéu kién cho cac hoat ddng trao déi gitia mdt mang Iudi cac chl thé kinh t& ¢o v tri

pham va dich vu chia sé, cao hon mifc binh quin
66% clia toan cau. Md hinh nay ciing gitip ti€t kiém
thdi gian va chi phi di chuyén cho khach hang (Huy
Binh, 2019).

2. Khai niém nha tiéu dung

Theo Sundararajan & ctg (2018), cac loai hinh
kinh t& chia sé phd bién bao gdm: (1) Cho thué tai
sdn s hitu chua sit dung hé&t cong ning. Nén tdng
cong nghé tao ra thi trudng cung cap dich vu dua
trén ngudn c6 sin; (2) Cung cip dich vu chuyén
nghiép. Nén tdng cong nghé cho phép moi ngudi cé
tay nghé dang di 1am hay nhan rdi tr§ thanh nha
cung cip dich vu riéng 1é nhd vao cdc nén ting két
ndi nhitng ngudi c6 nhu ciu; (3) Cung cip lao dong
tu do. Cd ch€ van hanh cda kinh t& chia sé cin su
tham gia clia nha cung cAp nén tdng, nha cung cung
dich vu va khich hang (Benoit et. al., 2017). Nén
tdng cong nghé tao ra thi trudng mdi cho lao dong
tu do thong qua két ndi giita ngudi cung cap lao
dong v6i ngudi st dung lao dong trén co sd cua

Nguén: Eckhardt et. al., 2019

ddnh gid k&t qud hoat dong va (4) Bdn hang héa
triic ti€p vi ngudi ban, ngudi mua cé thé truc ti€p
giao dich v6inhau.

MG hinh kinh doanh sdng tao ngang hang (P2P)
dudc hd trg bdi hé thong cong nghé sd tién ti€n vi
du nhu cdc trang mang xa hoi, cdng déng 3o,... thu
hidt ngudi tham gia hgp tac st dung thong qua cac
hoat dong chia sé c6 thu phi nhu chia sé chuyé&n di
(RelayRides, Uber, Lyft), chd & (Airbnb), in uéng
(Kitchit, EatWith), giao hang trong khu vuc
(Instacart, Postmates), tour du lich (Vayable,
Toursbylocals, Tripforeal). o) Viét Nam da xuat
hién nhiéu loai hinh tap trung vao bon linh vuc:
(1) Van Chuyén hanh khach nhu Grab, Be hay
Gojek, (2) Dich vu Iluu trd nhu Airbnb hay
Luxstay, (3) Tai chinh vé&i dich vu cho vay thong
qua cdc nén ting Fiin.vn hay Tima va (4) Dich vu
chia sé ky nidng, stic lao dong hodc khong gian
lam viéc chung nhu bTaskee, Designcrowd
(Khanh Nam, 2022).
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Trong mdi trudng nay, khach hang la “nha tiéu
diing” dugc tao diéu kién dé phat trién trd thanh
nhém khdch hang c6 tim 4nh hudng thi trudng.
Nha tiéu ding (Prosumer) trong md hinh kinh t&
chia sé dé cap d&n cdc cd nhan cung cap dich vu
P2P va ho c6 thé chuyén ddi vai trd ctia minh giita
ngudi tiéu dung va nhd cung cdp dich vu
(Eckhardt et. al., 2019; Lang et. al., 2021). Nha
tiéu dung 12 sy pha tron giita "nha sdn xuat" va
"ngudi tiéu ding", né dé cip dén cdc cd nhan vira
sén xudt, vira tiéu thu hang héa hoic dich vu.
Thuit ngit nay thudng dudc st dung trong cdc bdi
cdnh nhu cong nghé, phuong tién truyén thong va
nang lugng, noi moi ngudi tao ra ndi dung hodc
tao ra ning lugng cho muc dich st dung cta chinh
ho hay ngudi khdc. Lic nay ho khong phai la
ngudi tiéu dung thu dong ma tham gia tich cyc vao
viéc sdn xuit sdn pham hoic dich vu. Do vira 1a
nha tiéu dung, vira 1a nha sén Xudt, nén ho sé
tham gia tich cyc vao viéc sdn xuit sin phdm hay
dich vu ma ho st dung thong qua déng gbp cic
phdn hdi hoic tao ra sin phdm dya trén tai
nguyén sin c6 cia thudng hi€u. Hon nita, do ho
am hi€u va c6 kién thitc v6i nhitng linh vuc tham
gia nén sé€ tich cuc tuong tdc vao qud trinh thi€t k&
tity chinh sdn phd&m cho phil hgp v6i nhu ciu.

Trong dich vu chia sé chd & P2P, ngudi tiéu
diing sit dung tai sdn chua khai thac hét cong dung
dé tham gia vao cung cap dich vu dé tao ra gid tri
(Zhang & ctg, 2019) va nhan dugc phan thudng
mong dgi. Tai sdn nay c6 thé 1a nha § hay phuong
tién di lai, con phan thudng Ia tién hay mé rong
mdi quan hé. Tuy mdi quan hé giita cdc bén tham
gia 12 bo 3, gdm (1) ngudi tiéu dung (2) nha tiéu
diing (3) nén ting (Benoit et al., 2017) nhung thuc
t€ cdc nén ting khong tham gia diy dd vao qud
trinh cung c4p dich vu. Trong md hinh P2P, ngudi
tiéu ding (ngudi sit dung sin pham hoic dich vu)
va nha cung cip (ngudi cung cAp san pham hoic
dich vu) tao thanh mot thi truGng hai mét va tuong
tdc trén nén ting. Mot trong nhitng tinh ning dic
biét cia cdc tdc nhan nay la ngudi ding ddm nhian
vai trd mé& rong véi tu cdch 1a cd nha cung cip va
ngudi tiéu dung tai nguyén. Cic hoc gid vé kinh
t€ chia sé thudng goi nhitng khdch hang nay la
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"nha ti€u dung" (Eckhardt et. al., 2019). Chuing ta
d& dang hinh dung céc khach hang nay nhu nhitng
ngudi cho thué cin ho ctia riéng ho trén Airbnb va
thué cian ho cia ngudi khac khi ho di nghi hodc
cho thué xe 6 to clia ho trén cdc nén ting nhu
Grab va thué lai xe mdy khi cin st dung. Nhiéu
nha tiéu ding chd y€u déng vai trd 1a nha cung
cap dich vu méc du ho chuyén nghiép va tao khdc
biét trong cung cap dich vu déng gép rd rét vao su
d6i mdi dich vu kinh t& chia sé. Vi du: ngudi ti€u
diing c6 thé trdi nghiém cdc mdi quan hé cd nhan
va cdc sy kién méi la § mot dia phuong nha't dinh
nhung van tao ra cdm gidc nhu dang & nha khi dit
phong thong qua Gng dung chia sé cin ho Airbnb
(Zhu et. al., 2019). Trong diéu kién ma thi nguyén
c6 gidi han, khuy&n khich viéc stt dung dong thdi
vain huéng d&€n bdo vé cdc tai nguyén thi cdc nha
tieu diung sé gilip cho viéc thda min nhu ciu
thong qua chia sé ngudn lyc.

3. Lgi ich caa khach hang “nha tiéu dung”
v6inén kinh t&

Nha tiéu dung tham gia vio nén kinh t&, gép
phan thic ddy su phat trién va gidm tdc hai clia moi
trudng thong qua nhirng tic dong sau:

- Tac dong tich cuc dé€n moi trudng: ti€t kiém tai
nguyén thong vi thém nhiéu ngudi dugc st dung
trén cung tai nguyén s& gidm phat chat thai, o
nhiém moi trudng. Kinh t& chia sé cung cip quyén
st dung va ti€p can thay vi phai s& hitu lam cho
nhiéu ngudi duge st dung hon. Chinh vi viy, nhu
cAu vé viéc san xudtra cic san phdm, dich vu gidm
di ddng k&. Chiing ta c6 thé thiy rd viéc chia sé cdc
phuong tién di lai. Nhd chia sé, di chung xe, s6
kilomet di chuyén gidm xudng lam gidm khi thdi ra
moi trudng.

- Lam gidm chi phi giao dich trong cdc hoat
dong kinh t&: ngudi mua va ngudi ban nhanh chéng
tim dugc nhau, thyc hién giao dich - trao ddi truc
ti€p v6i nhau thong qua cic nén ting tir nha cung
cap dich vu. Piéu nay tié€t kiém dudc thdi gian tim
ddi tac, cling nhu nhanh chéng hoan thanh giao dich
gitp ting I¢i ich va hiéu qud sdn xuat trong nén
kinh t€.

- Gilp gia ting tai san, thu nhap: sin phaim va
dich vu cung cap tlr cdc khdch hang nay dua trén cd
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s& 1a nhitng thi sdn chua st dung hét tinh ning hay
du thira. Thong qua kinh t&€ chia sé, ciac ngudn tai
san nay dugc tin dung, phat huy hét kh3 ning. Tai
san “nhan rdi” dem dé&n 10i ich cho c4 ngudi mua va
ngudi cung cip dich vu. Nhg vy dem lai thém thu
nhap cho cht s& hitu, ting thém gid tri cho tai san.

- Kinh t€& chia sé tao cd s§ dé nhiéu ngudi tré
thanh nha tiéu ding vi ho c¢é thé tin dung tii
nguyén sin c6, dé c6 thé 1a k¥ ning, tai san, ki€n
thitc,... ma chua tin dung hét cong dung d€ tham
gia vao nén kinh t& va tao thém thu nhap cdi thién
cudc sdng. Ngoai gid 1am chinh thic, nhitng c4
nhin nay c6 thé tham gia vao cdc hdi vi du nhu
hdi nau dn, chim s6c nha cifa,... hay cdc nén tdng
nhu grab, shopee,... v bdn cdc sin phdm cho
ngudi tiéu dung. Hodc ho c6 thé tin dung tai san
chua st dung hét cong ning nhu nha &, cin ho, dé
cho thué ngin han lam dia di€m hop hay luu trd
ngin han thdng qua nén tdng Airbnb. Néi cdch
khdc, md hinh nay lam cho cudc sdng clia cdc nha
tiéu dung t6t hon do ¢6 thém thu nhap va cdi thién
diéu kién song t&t hon.

4. K&t luan va khuyé&n nghi

Kinh t€ chia sé dem lai rat nhiéu 1di ich cho nén

TAILIEU THAM KHAO:

kinh t€, x4 hdi vd mdi trudng, tao co hdi nghé
nghiép va thiic diy phat trién cong nghé. Kinh t&
chia sé gép phin loai bd hodc gidm cdc rao cin gia
nhap thi trudng nhu vén dau tu ngudn luc sin xuat,
mang 1u6i phan phdi phic tap cho phép nhiéu
ngudi khdi nghiép, tao cd hdi viéc lam, tham gia thi
truding tf ngudn luc sin cé. Kinh t&€ chia sé tao cd
hoi dé con ngudi chia sé k§ ning cia minh. Cling
v@i cdng viéc chinh thifc, toan thdi gian, nhitng nha
tiéu diing c6 thé st dung thdi gian va ky ning sin,
tai sin dang sd hitu d€ trao ddi vdi ngudi dang can
hoic thi€u tao thém thu nhap va 1am cho cudc sdng
t6t hon. Nhu vay, ho gép phin vao tao gid tri cho
cdng dong tao nén nhitng 1¢i ich cla kinh t& chia sé.
Nhitng dic di€ém nay thiic diy nha tiéu diing tham
gia tich cuc hon.

D& tao diéu kién thuan Igi cho nhém khiach hang
nay phat trién, cin chd y dé&n tinh lién k&t mang
lu6i ngudi tieu dung qua cic mang xa hoi tryc
tuy€n va thi trudng dién t. Do dic trung clia kinh
t€ chia sé nén tng dung cong nghé thong tin qua
céc thiét bi di dong va cac dich vu dién tir 1am cho
viéc st dung, chia sé cdc hang hda va dich vu lam
nén tang cho céc giao dich va k&t noi m
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“PROSUMER”
- AN EMERGING CUSTOMER MODEL
IN THE SHARING ECONOMY MODEL
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ABSTRACT:

Customers have always been a central focus of business strategy. Traditionally, marketers
classify them into two main groups, organizations and individual consumers, based on distinct
behavioral patterns. However, with the advancement of the global economy and digital
society, a new type of customer has emerged: the prosumer (producer-consumer). This hybrid
group not only consumes but also participates in the creation and distribution of products and
services, reshaping traditional business models. This study explores the evolving concept of
the prosumer within the context of the sharing economy, analyzes its impact on value creation,
and proposes strategic recommendations for businesses to effectively engage and leverage
this dynamic customer group.

Keywords: sharing economy, consumer, emerging customer, marketing.
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