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TOM TAT:

Viét Nam dang trdi qua nhitng thay ddi dang chi y trong linh vic thuong mai dién t va tai
chinh trong ky nguyén s& hién tai, dic biét 1a v6i sy ra mit clia dich vu "Mua ngay, trd sau"
(Buy now, Pay later - BNPL). Dich vu nady dic biét dudc wa chudng trong s6 din s6 Gen Z,
chi€m khodng 32% tong dan s6 ctia quoc gia. Mic di BNPL mang lai sy thudn tién va linh hoat
cho ngudi tiéu diing, nhung né cling gy ra nhitng lo ngai vé kha ning khuyé&n khich hanh vi
mua sim bdc dong va tiéu thu qud mic. Nghién citu ndy tip trung vio viéc khio sdt Anh hudng

ctia BNPL d6i v6i théi quen mua sim ctia thé hé Gen Z va dé xuat cdc chié€n ludc cho doanh

nghi€p va nha hoach dinh chinh sdch dé thic dffy viéc trién khai dich vu nay mot cich c6 trdch

nhiém va bén virng.

T khéa: th€ hé Gen Z, “mua ngay, trd sau”, mua sim bdc dong, tiéu diing qud mic, théi

quen mua sim, thuong mai dién t.

1. it van dé

Trong thdi dai s6 héa, cdc nudc trén the gidi,
dic biét 1a Viet Nam dang chitng ki€n mot sy thay
ddi 16n trong linh vuc thuong mai dién tir va tai
chinh. Mot trong nhitng dich vu tiéu biéu gy su
chii y d6 12 "Mua trudc, trd sau", ddi v6i thé hé gen
Z - nhitng ngudi sinh tr 1996 dén nam 2010
(McKinsey & Company, 2023).

Tinh dén thang 8 nim 2023, th€ hé gen Z chi€ém
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t6i 32% dan s6 Viét Nam, v6i 99.9 triu ngudi,
dang trd thanh d6i tuong tiéu thu chinh trén cdc san
thuong mai dién t&r. Trong Bdo cdo thuong mai dién
tr Viét Nam 2023, khdo sat trong nam 2022 cla
Cuc Thuong mai dién t& va Kinh t& s§ - B6 Cong
Thuong cho biét c6 dén 22 triéu ngudi thudc dd tudi
10-26 tham gia mua sim tryc tuy€n, trong d6 c6
60% tap trung vao mua sim quan 40, my phim va
nhu cdu cd nhan. Piéu nay phan dnh sy thay d6i
trong hanh vi tiéu thu cda th€ hé tré, khi ho ngay
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cang ua chudng mua sim truc tuyén va st dung cic
dich vu tai chinh m&i nhu BNPL.

Mic du BNPL mang lai sy thuan ti€n va linh
hoat, nhung ciing dit ra mot van dé: liéu dich vu
nay c6 thic ddy hanh vi mua sim bdc dong va tiéu
diing qud mtc cla thé hé gen Z khong? Cédc sd lidu
trong bdo cdo nghién ctru cia Thoa va Diép (2023)
cho thdy hanh vi mua sim b&c dong dang chi€m tdi
30-50% giao dich tric tuy€n, cing 1am ting sy quan
tam ddi vdi van dé nay.

Bai nghién cttu ndy nhim phan tich
va ddnh gid 4nh hudng cda dich vu
BNPL d6i v6i hanh vi mua sim va tim
hi€u sau hon vé nguyén nhan din dén
hanh vi mua sim b&c dong, so sinh
BNPL véi cac phuong thic thanh todn
truyén thong va ddnh gid tic dong thuc
st clia n6 ddi v6i thé hé Gen Z.

2. Tong quan nghién ciru

Mua sim boc ddng dudc dinh nghia
la viéc mua hang dva trén cdm xdc tiic
thi, thudng khong dua trén k& hoach
hoidc su cin nhic k¥ ludng. Piéu nay
gidm thiu sy 4nh hudng cda cic yé&u
t6 x4 hdi va tuong tic trong qué trinh
quyét dinh mua sim (Redine et al.,
2022). Mic du viéc nay mang lai cdm
gidc hing thd, nhung ciing thudng di
kém vGi hiau qué tiéu cuc nhu cdm gidc
that vong va hdi ti€c (Boutaleb, 2022).

Rook & Fisher (1995) da xac dinh 4
ddc diém chinh ctia mua sim boc dong,
bao gdm: su ty phit, quyét dinh mua
sim manh mé va tdc thi, cdm gidc
hirng tht va kich thich, sy khong quan
tAm dén hau qud. Rodrigues et al.
(2021) ciling da chi ra 5 y&u t6 anh
huéng d€n hanh vi nay, bao gdm: su

thich mua sim, kha nang tai chinh, dao
choi trong clta hang, cdm gidc mudn
mua, va viéc s§ hitu thé tin dung.
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Su tién bd clia cong nghé da mang lai sy thay
d6i 16n trong linh vuc thuong mai, dic biét la
thuong mai dién tit. Cédc dich vu thanh todn dién ti
nhu Momo, ViettelPay va ZaloPay da trd nén phd
bi€n va vao nim 2021, mot hinh thic thanh todn
méi, "Mua trudc - Tra sau", da dugc gidi thiéu
(VietCredit, 2021). Dich vu nay cho phép nguGi
tiéu ding mua sim ma khong can trd tién ngay,
tuong tu nhu viéc st dung thé tin dung nhung
thudng thuédn tién va linh hoat hon. (Hinh 1)

Hinh 1: Céc nha cung cdp dich vu
Mua trdéc - Trd sau
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Thé hé Gen Z chi€m d&n 32% dan s6 Viét Nam,
dang trd thanh mdt nhém ti€u dung quan trong. Ho
16n 1&n trong mot thé gidi s& héa va thudng xuyén
st dung cdng nghé trong cudc séng hang ngay
(Francis & Hoefel, 2018). Bdo cdo ctia Cuc Thuong
mai dién ti va Kinh & s6 ciing cho thdy trong nim
2022, ¢6 79.2% dan s6 Viét Nam st dung internet
va khodng 59-62 triéu ngudi thuc hién giao dich
mua sim truc tuyén.

Tuy nhién, viéc mua sim truc tuyén ciing tiém
4n nhitng rdi ro. Sy thuin tién cda viéc giao dich
tric tuyén din dén viéc tiéu thu qud mic va mat
ki€m sodt chi tiéu (Simamora & Islami, 2023).
Nghién cttu tai Hungary va Indonesia ciing da xac
nhan thé hé Gen Z ¢6 xu huéng mua sim truc tuyén
nhiéu hon so véi cdc thé hé trude (Hidvégi, 2022).

3. Phuong phap nghién ciiu

P& dat dugc két qua nghién citu cho dé tai "Mua
sim boc ddng hay viéc tiéu thu qua da clia thé hée
Gen Z thdng qua dich vu BNPL”, ching t6i da ti€p
can thong qua mot sy két hdp giita phuong phap
khao sat va nghién cu dir liéu thu vién.

Ching t6i da thi€t k&€ mot bd cau hdi khdo sit
nhiim thu thap dif liéu truc ti€p tf mot miu dai dién
cta th€ hé Gen Z. C4c ciu hdi dugc thiét k& dua
trén céc gia thuyé&t nghién cttu, nhim danh gid mic
dd 4nh hudng clia dich vu BNPL ddi v6i hanh vi
mua sim truc tuyé&n clia thé hé Gen Z.

Sau khi thu thap dir liéu tir khdo sét, chiing toi da
ti€n hanh nghién ctu dit liéu thu vién dé thu thap
thong tin b8 sung va ddi chi€u v6i két qua khio sat.
Chiing t6i da st dung céc tir khéa nhu "Generation
Z," "Impulsive Buying," "Overconsumption," va
"BNPL" d& tim ki€m thong tin lién quan trén céc
trang web ctia ciac 4n pham tap chi khoa hoc. K§
thuat luu trir tai liéu (document research method)
cho phép chiing toi tim ki€m va thu thap dif liéu tr
cdc bai bdo, ghi chd, bai viét, tap chi va tin tic.

Dir liéu thu thap tir khdo st va nghién cdu thu
vién, sau d6 dugc phan tich va d6i chi€u véi nhau.
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Muc tiéu chinh & ddy 12 ddm bdo k&t qud thu dugc
tir khdo sat phan dnh chinh xdc hanh vi va quan
diém ctia th€ hé Gen Z, ciing nhu ddm bio tinh
nhat qudn va tinh logic gifta cdc phuong phdp
nghién ctru.

K&t qud cudi cling ctia nghién citu ndy da dudc
d6i chi€u va kiém dinh thong qua viéc so sdnh véi
cac nghién ctu trude d6 va dir liéu thu vién, dim
bdo ring ching phdn 4nh mot cdch chinh xdc va
toan dién vé hanh vi mua sim cia th€ hé Gen Z
trong boi canh st dung dich vu tai chinh va BNPL.

4. K&t qua va thio luan

Nghién citu da ti€n hanh mot kho st trén 200
ngudi thuc thé hé Z d€ danh gia hanh vi mua sim
truc tuy&n va dnh hudng cta dich vu BNPL ddi véi
th€ hé nay. K&t qué cho thay, viéc mua sim truc
tuyé&n da trd thanh mot phan khong thé thi€u trong
cudc song hang ngay cta ho. Hon 70% ngudi tham
gia khdo sdt d3 mua sim tryc tuyén it nhit 3 1an
mdi thdng.

Mic du dich vu BNPL da dudc biét dén rong rai,
phuong thiic thanh todn chinh van 12 chuyén khodn
ngan hang. Piéu nay phdn 4nh sy thian trong clia
thé hé Z khi ti€p cin cdc dich vu vay mugn. Diéu
nay ciing dugc xdc nhén bdi viéc 50% ngudi tham
gia cdm thay ap luc khi trd ng.

Nghién citu cta Lup#a-Tataru (2023) chi ra
ring, phan 16n ngudi sit dung dich vu BNPL thudc
th€ hé Z, trong d6 chi€m 57% la sinh vién. Diéu
nay cho thiy dui chua c¢6é thu nhiap 6n dinh, the hé
nay vin c¢6 xu huéng mua sim bdc dong thdong qua
dich vu trd sau. Djafarova & Bowes (2021) ciing
nhan manh, thé hé Z thudng mua sim dya trén cdm
xtic va khong can nhic dé€n hiu qud tai chinh.

Khéo sdt cia Minh va cong sy nim 2021 cho
thay, thé hé Z thudng danh tir 1-3 gid mdi thang dé
xem xét cdc san pham truc tuyén va 88% trong s&
ho d4 mua sim tryc tuyén it nhat 1-2 1an mdi thang.
Diéu nay phdn 4nh, th€ hé Z thudng khong mat
nhiéu thdi gian d€ quyé&t dinh mua sim.
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Mot diém dang chi y khéc tir nghién ctu cia
Fook, L. & McNeil, L (2020) 1a 30.3% ngudi thudc
th€ hé Z st dung dich vu BNPL va 78.8% trong s6
d6 cho bi&t ho da mua sim truc tuy&én ma khong c6
dich vu nay, ho s& khong mua.

Dua trén k&t qua khdo sdt va dir liéu tr cic
nghién ctu trudc d6, chiing t6i nhan dinh ring dich
vu BNPL dang thiic diy hanh vi mua sim bdc dong
clia th&é hé Z. Mic du dich vu nay mang lai sy thuin
tién va linh hoat, nhung ciing dit ra mot van dé:
liéu dich vu nay c6 thiic ddy hanh vi mua sim bdc
ddng va tiéu thu qua mifc cia thé hé gen Z khong?
K&t qud cho thdy, du thé hé Z c6 xu huéng mua sim
boc ddng, nhung ho ciing thé hién sy than trong khi
sit dung dich vu vay muon, thé hién qua viéc ho
chon phuong thifc thanh todn chinh 13 chuyén
khodn ngan hang. Céc dit liéu thu thip cho thdy
dich vu BNPL c¢6 thé tao ra ap luc tai chinh cho
ngudi tiéu dung, dic biét 12 th&é hé Gen Z, khi ho
phdi d6i mit v6i viéc trd ng trong tuong lai ma
khong c6 ngudn thu nhap 6n dinh. Piéu nay din
dén tinh trang nd xau va dnh hudng dé&n tinh hinh
tai chinh cd nhin cta ho.

K&t qua khao sat ciing cho thdy, quing cdo va
khuy€n mii c¢6 4nh hudng 16n dé€n quyét dinh mua
sim clia th€ hé Z. Piéu nay phi hgp véi thong tin
nghién cttu ctia Hieu & Loan (2022), chi ra viéc th&
hé Z d& bi 4nh hudng bdi quing céo tryc tuyén va
¢6 xu huéng mua sim dya trén cdm xtic. Thém vao
d6, k€t qua khdo sat cung cAp mot cdi nhin siu rong
v€ hanh vi mua sim ctia th€ hé Z va lam sdng o
mot s6 xu huéng quan trong ma cac nha kinh doanh
va nha quing cdo cAnchi ¥.

Dich vu BNPL mic du c6 vé don gian va thuin
tién, nhung lai tiém 4n nhiéu rdi ro. Pic biét, viéc
sit dung dich vu nay c6 thé din dén hanh vi mua
sam boc dong va tiéu thu qui mic, dic biét 1a khi
mua nhitng sdn phdm khong thuc su can thiét.

BNPL dang trd thainh mot phan khong thé thi€u

cla hé sinh thdi thanh todn so tai Viét Nam. Vi su

phét trién manh mé& clia mua sim truc tuyén va sy
ua chudng cua thanh todn dién td, dich vu nay c6
tiém ning phat trién manh mé trong twong lai. Tuy
nhién, d€ d&Am bio cho th& hé Gen Z tan hudng 1gi
ich ctia dich vu nay ma khong phéi doi mit véi rii
ro tai chinh, viéc trang bi ki€n thifc va nhan thifc vé
dich vu rat can thiét.

5. K&t luan va khuy&n nghi

Qua qué trinh nghién cttu, chiing ta da phdt hién
ra mot s6 anh hudng tiéu biéu cia dich vu "Mua
trugc, Tra sau" ddi véi hanh vi mua sim ctia thé hé
Gen Z. Du dich vu nay mang lai sy thudn ti€n va
linh hoat trong viéc mua sim, nhung ciing khong
thé pht nhan n6 c6 thé thiic ddy hanh vi mua sim
bdc ddng va tiéu thu qui mic trong mdt bd phian
clia th€ hé nay.

Thé& hé Gen Z, v6i su nhay bén trong viéc ti€p
nhan cong nghé va xu huéng mua sim truc tuyén,
dé& dang bi cudn vao 16i mon cda viéc tiéu thu qua
mifc, do sy thuan tién cia BNPL. Piéu nay khong
chi 4nh huéng dén tinh hinh tii chinh c4 nhian, ma
con giy ra dp luc tm 1y cho ho.

D6i véi cdc nha kinh doanh, viéc cung cap dich
vu BNPL cin dugc thuc hién mdt cach cé trach
nhiém. Ho cin ting cudng gido duc tai chinh cho
khich hang, cung cAp thong tin 1d rang vé cic diéu
khodn, diéu kién va cung cdp dich vu tu vin tai
chinh. Pdng thdi, viéc nghién citu thi trudng lién
tuc va diéu chinh chién lugc kinh doanh mdt cach
linh hoat ciing rit quan trong.

D06i v6i cac nha hoach dinh chinh sach, viéc quy
dinh ro rang vé viéc cung cAp va st dung dich vu
BNPL Ia can thiét. Céc chuong trinh gido duc tai
chinh nén dugc trién khai rong rdi va viéc khuyén
khich sy minh bach trong dich vu ciing rat quan
trong.

Cudi cling, chiing ta can nhé ring dich vu BNPL
chi 1a mot cong cu va viéc sit dung né6 mot cach
hiéu qud, an toan phu thudc vao sy nhin thic va
ki€n thic cia ngudi tiéu dung m
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ABSTRACT:

Vietnam is experiencing notable changes in its e-commerce and financial sectors during the
digital age, particularly with the introduction of the "Buy Now, Pay Later" (BNPL) service. This
service is particularly popular among Gen Z consumers, which make up approximately 32% of the
country's total population. Although the BNPL service provides convenience and flexibility to
consumers, it also raises concerns regarding potential impulsive buying behaviors and excessive
consumption. This study examined the influence of the BNPL service on Gen Z consumers’
shopping behavior. The study also proposed strategies for businesses and policymakers to promote
responsible and sustainable implementation of the BNPL service.

Keywords: generation Z, buy now pay later, impulsive shopping, e-commerce, digital finance,
consumer behaviour.
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